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Phone  (212)  947-9810 
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via  ship  connection 
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also  London -Paris 


AMAZINGLY  LOW  from 
GROUP  RATES 


(London  -  Lisbon) 
2  Days  -  2  Nights 
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1 1  West  42nd  St. 


Conventions  and  Sales  Meetings 

British  Registry  -  11,500  Gross  Registered  Tons 
Fully  Fin-Stabilized  -  Capacity;  680  Passengers 


GAMBLING  ON  BOARD 


FULLY  AIR-CONDITIONED 
ONE-CLASS  ACCOMMODATIONS 


Swimming  Pool  -  2  Restaurants  -  4  Bars 
Discotheque  -Movies  -  Clay  Pigeon  Shooting 
Games  Deck  -  Duty-Free  Shopping  Arcade 
Supervised  Nursery  and  Children’s  Playroom 


LONDON 


FIRST-CLASS  HOTEL 

8  DAYS  — 7  NIGHTS 
CHARTERS  AND  GROUPS  (Min.  40) 

ARRANGEMENTS  from  person 

including: 

ROUND-TRIP  TRANSFERS 
BREAKFASTS  —  SIGHTSEEING 

PUSH-BUTTON  BAR  DISPENSING  SCOTCH,  GIN, 
VODKA  OR  BRANDY  — IN  EVERY  ROOM! 


DE  LUXE  HOTEL 

"ROLLS  ROYCE  PACKAGE" 

8  DAYS  — 7  NIGHTS 

GROUPS  OF  20  $f  per  person 

OR  MORE  lond 

including: 

TRANSFER  FROM  AIRPORT 
IN  CHAUFFERED  ROLLS  ROYCE! 

LUXURIOUS  ACCOMMODATIONS  IN  5-STAR  HOTEL 
BREAKFASTS  —  TOUR  OF  LONDON  —  THEATRE  TICKETS 
MANY,  MANY  EXTRAS! 
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Editor's  Note 


member  travel  operations.  “How  to  Solicit  Agency 
Bids”  describes  the  methods  used  by  the 
Metropolitan  Edison  Company  to  make  tour 
wholesalers  aware  of  their  particular  needs  in  group 
trips.j 

We  hope  that  “Dictionary  of  Group  Travel  Terms" 
and  “How  to  Interpret  a  Travel  Brochure”  supply 
your  travel  club  with  ideas  and  guidelines  for  future 
tours. 

“Liability  and  the  Company  Skier”  should  lessen 
some  of  the  worries  your  ski  trip  participants  have 
about  accidents  and  thefts,  while  your  camera  club 
could  enhance  its  chances  of  winning  the 
NIRA/BuIbhome-sponsored  trip  to  Holland  by 
reading  “Bulbhome  Contest  Final  Stage  Near”. 


JAMAICA. 

SHERATON  MAKES  A  SUCCESSFUL  MEETING  HAPPEN 

IN  CALYPSO  COUNTRY. 


Make  your  next  meet 
ing  happen  at  the 
beautiful  Sheraton- 
Kingston  Hotel.  A 
complete  convention 
center  with  all  the  most 
modern  facilities 

A  new  rooftop  meeting 
and  dining  complex.  And 
on  the  ground  floor  is  the 
Independence  Bali 
room  plus  three  other 
new  function  rooms 
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MEETING  ROOMS  AND  CAPACITIES: 


ROOM 

SIZE  (FT.) 

MEETINGS  BANQUETS 

Ballroom 

60  x  100 

800 

600 

Room  A 

32x23 

75 

50 

Rooms  B  &  C 

20x33 

50 

40 

Room  D 

18x25 

60 

40 

Room  E 

18x15 

50 

35 

Top  of  The  Sheraton 

- 

- 

110 

400  guest  rooms.  A 
tropical  swimming 
pool.  Nearby  golf  and 
tennis  privileges.  Fine 
dining  in  the  Spanish 
Main.  Dancing  and 
floor  show  in  the 
Jonkanoo  Lounge. 

Contact  the  Director  of 
Sales  for  our  conven¬ 
tion  brochure.  Or  call 
the  nearest  Sheraton 
Regional  Sales  Office. 


18x15  50  85 

110  [PnJ 

Sheraton-Kingston  Hotel 

SHERATON  HOTELS  AND  MOTOR  INNS.  A  WORLDWIDE  SERVICE  OF  ITT 
KINGSTON,  JAMAICA,  TELEPHONE  926-5430,  CABLE:  SHERACO,  KINGSTON 


Our  cover  for  this  issue  symbolizes  the  varied 
destinations  available  to  your  group  travel  program 
in  1973.  We  would  like  to  express  our  appreciation  to 
the  following  suppliers  of  color  photographs : 

The  United  States— Photo  of  Las  Vegas  courtesy 
The  Flamingo  Hotel 
Europe— The  Irish  Tourist  Board 
The  Far  East— Japan  Air  Lines 
The  Caribbean— Bahama  Islands  Tourist  Office 

Editorially  this  issue,  "TGC’s— What  They  Mean  . . .” 
is  meant  to  clear  up  the  current  confusion  over  the 
future  of  Affinity  Charters  in  America.  We’ve  come  as 
up-to-date  as  possible  on  the  Civil  Aeronautics 
Board’s  present  stand. 

Elsewhere  we  feature  two  examples  of  company 


Associate  Profile 


A  “New”  Europe 
with  a  Personal  Touch 


Baseballs  &  Softballs 
for  Every  Team 


Several  years  ago,  International  Travel  Promotion 
of  New  York,  Inc.  (UP),  a  20-year  veteran  of 
group  tour  operations,  perceived  something  of  a 
phenomenon  in  the  travel  industry:  American  groups 
seemed  to  be  traveling  more  but  enjoying  it  less. 

Groups  returning  from  overseas  exhibited  a 
common  characteristic— exhaustion.  Convinced  that 
too  much  itinerant  “sighiseeing”  was  being  crowded 
into  two-  and  three-week  programs,  1TP  pioneered 
the  eight-day,  seven-night  “stay  put”  package  for 
groups  and  charters.  The  objective:  to  permit  groups 
of  any  kind  to  relax  on  their  overseas  tours  and  really 
get  to  know  one  area  of  the  country  or  the  continent; 
and,  furthermore,  to  accomplish  this  at  such  modest 
group  rates  that  the  same  passengers  could  probably 
afford  to  do  the  same  thing  the  following  year  in 
another  area. 

Today,  the  one-week  group  package  is  a  staple  of 
the  Travel  Industry.  But,  like  every  pioneer,  ITP  has 
developed  and  refined  the  concept.  First  of  all,  ITP 
specializes  in  Europe,  the  ancestral  source  for  most 
Americans  and  the  one  continent  that  attracts  more 
American  tourists  than  all  others  combined 
(excepting,  of  course,  their  own  country). 

Focusing  its  attention  solely  on  Europe  means  that 
ITP  personally  inspects  each  area,  to  assess  the 
interest  it  would  hold  for  American  groups.  The 
Operator  then  selects  the  hotels  with  special  care 
toward  convenience  and  comfort  and  arranges  for 
competent  representation  overseas  to  assure  that 
clients  will  be  well  taken  care  of  during  their  stay. 

ITP  calls  it  “Personal  Touch”  service,  and  it  has 
paid  off  handsomely.  Numerous  group  tour 
organizers,  travel  agents  and  airlines  now  turn 
automatically  to  ITP  when  seeking  programs 
anywhere  in  Europe.  And  that’s  where  “Europe— the 
New  Look”  comes  in.  Based  primarily  on  one-week 
programs,  ITP  has  developed  “Personal  Touch” 
offerings  in  all  popular  and  desirable  areas  of  Europe. 
In  total,  they  give  Europe  a  “New  Look”  for  groups 
and  charters  which,  in  essence,  is  a  “good  look”  at 
the  individual  destination  selected. 

For  example,  various  “new  looks"  at  Spain, 
Portugal,  London,  Italy,  Greece,  Yugoslavia,  Paris,  etc. 
are  available  to  suit  every  group,  whether  budget  or 
deluxe,  incentive,  sales  meeting  or  convention,  golf, 
ski  or  shi-cruise.  ITP  continually  introduces  new 
opportunities  and  will  even  customize  a  program. 

Thus,  wherever  groups  organized  by  member 
companies  of  NIRA  want  to  go  to  Europe,  and 
whatever  their  travel  objective,  ITP  can  be  a  valuable 
contact.  Their  address  is  11  West  42nd  Street,  Suite 
631,  New  York,  N.Y.  10036.  Phone  (212)  354-0100. 


Jde  Beer  &  Son,  Inc.  have  been  manufacturing 
■baseballs  for  83  years  and  softballs  for  60 
years,  ever  since  that  game  has  been  played.  The  firm 
does  very  little  advertising,  sells  in  every  state  of  the 
country  and  is  one  of  the  largest  manufacturers  of 
baseballs  and  softballs.  The  business  has  grown 
through  continued  production  of  balls  which  give 
excellent  service  on  the  playing  field,  and  at 
exceedingly  fair  prices. 

NIRA  company  members  who  field  baseball  and/or 
softball  teams  would  do  well  to  become  acquainted 
with  J.  de  Beer  &  Son.  Take  their  softballs:  the 
Double-Header  (the  de  Beer  trademark)  Numbers 
CNR  and  CDR  are  the  only  softballs  which  can  be 
returned  to  the  factory  for  re-building  and  re¬ 


covering  at 
except  for 
of  mailing 
to  the  fac- 
soft  ba  1 1  s 
sturdy  core 
vulcanized 


no  charge 
the  cost 
them  back 
tory.  These 
have  such  a 
of  cork  and 
rubber  that 


they  stay  hard  and  round  for  many,  many  games. 

Then  there  are  the  Clincher  softballs.  Those  NIRA 
members  in  the  Chicago  or  Los  Angeles  areas  who 
field  16-inch  softball  teams  are  probably  using  the 
16-inch  Clincher,  since  it  is  the  most  popular  ball  of 
this  type.  If  the  member  is  fielding  a  12-inch  softball 
team  in  the  metropolitan  New  York  area,  the  team 
probably  uses  the  12-inch  Clincher.  These  F16  and 
F12  Official  Clincher  Softballs  feature  a  durable  core 
and  special  Clincher  seam,  which  gives  double 
protection  to  the  sewing  thread  and  cannot  rip. 

de  Beer  offers  a  complete  line  of  softballs  for 
regular,  slow  pitch  and  limited  flight  play. 

The  Double-Header  #100  baseball  is  wound  with 
tempered  baseball  yarn  to  Major  League 
specifications  and  will  give  as  good  service  as  any 
baseball  made.  Over  the  years  de  Beer  has  attained  a 
loyal  following  for  all  its  Official  League  and  various 
Official  Youth  League  balls  for  both  game  and 
practice  programs. 

To  NIRA  company  members,  J.  De  Beer  &  Son,  Inc. 
will  mail  on  request  a  brochure  describing  their  game 
ball  numbers  and  also,  when  available,  a  1973  rule 
book  for  baseball,  fast  or  slow  pitch  softball  and 
various  youth  leagues.  Indicate  which  rule  books  your 
company  recreation  program  desires. 

Write :  Mr.  F.  S.  de  Beer,  J.  de  Beer  &  Son,  Inc.,  P.O. 
Box  11-570,  Albany,  N.Y.  12211.  Telephone:  AC  518- 
438-7871.  ■ 
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Now  Travel  Planners  Can  Give  Their  People 
The  Unique  Pleasures  of  Home  Lines  Group 
Cruises  from  Either  the  South  or  North! 


7-day  “Linger  Longer”  cruises 
to  Nassau  on  the  great  39,241 -ton 


As  a  recognized  leader  of  the  cruise  industry,  Home  Lines  has  long  been  a  favorite 
among  travel  planners  organizing  sales  meetings,  conventions,  and  incentive  or  recre¬ 
ational  programs  for  their  people.  To  the  basic  advantages  of  group  cruises  ...  the 
convenience  of  an  all-in-one  travel  package  and  of  a  captive  audience  always  there 
when  you  need  it  .  .  .  Home  Lines  adds  special  qualities  all  its  own:  an  unsurpassed 
reputation  for  lively  activities,  lavish  cuisine  and  the  gracious  service  of  our  all-Italian 
personnel.  Equally  important  are  our  extensive  facilities  for  meetings  at  sea  and  our 
experience  in  serving  groups  of  as  little  as  15  to  a  ship’s  charter  of  1015. 

Now,  group  cruises  on  Home  Lines  ships  offer  even  greater  flexibility  than  before. 
During  the  winter  season,  you  will  now  be  able  to  book  the  HOMERIC  on  all-sunshine 
Caribbean  cruises  of  up  to  2  weeks  from  Port  Everglades  in  the  Fort  Lauderdale  area. 


And  as  always,  our  flagship  OCEANIC,  the  undisputed  “No.  1”  in 
one-week  cruises,  will  be  sailing  from  Spring  to  Autumn  on  her  famous 
7-day  “Linger  Longer”  cruises  to  Nassau,  leaving  every  Saturday 
from  New  York.  All- Italian  Crew  —  Panamanian  Registry. 


Home  Lines  One  World  Trade  Center,  N.Y.  10048 
Please  send  us  your  new  Guide  for  Group  Cruises 
Our  organization  is  planning  to  go  on 


Duration  will  be. 
Approximately. 


will  participate. 

Please  send  information  to: 


_ days. 

.people 


Name. 


Organization. 

Address _ 

City _ 

Phone - — 


_Stata_ 


-Zip. 


GET  THE  FACTS  AND 
JUDGE  FOR  YOURSELF! 

SEND  FOR  OUR  FREE 
FULL  COLOR  BROCHURE! 


E 

LINES 


One  WORLD  TRADE  CENTER 

Suite  3969  -  New  York,  N.Y.  10048 
Phone  (212)  432-1414 
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Meet  Your  Board  | 


Miles  M.  Carter  (CIRA) 


Miles  Carter,  Jr.  is  currently  serving  the  second 
year  of  his  two  year  term  as  Vice  President  of 
Program  Services.  In  that  position,  he  inaugurated 
the  first  NIRA  Program  Services  Booklet,  one 
brochure  covering  all  tournaments  and  contests 
sponsored  by  the  Association.  Miles  has  also  in¬ 
troduced  many  of  the  postal-format  tournaments. 

Miles  has  served  on  the  NIRA  board  ten  of  the 
fourteen  years  since  his  company,  the  McLean 
Trucking  Company,  became  a  NIRA  member.  He 
has  served  as  Region  IV  golf  coordinator  and  for  the  national  tour¬ 
nament  in  1971.  In  general,  his  role  in  Program  Services  has  been  to 
bring  greater  organization  and  planning  to  the  job. 

Miles  has  been  with  McLean  since  1952,  having  been  appointed 
Recreation  Director  and  Field  Employment  Manager  in  1954.  He 
developed  a  recreation  program  from  a  small  group  of  employees  who 
were  interested  in  softball.  He  received  a  citation  from  the  Industrial 
Division  of  the  North  Carolina  Recreation  and  Parks  Society  and 
McLean  received  the  United  Savings  -  Helms  Award  in  1966. 


Michael  P.  Malone 

Personalized  physical  fitness  conditioning  is 
Mike's  specialty  as  Director  of  the  Health  Club  at 
Northern  Natural  Gas  Company.  This  Senior 
Director  of  Region  V  has  developed  his  pro¬ 
fessionalism  throughout  his  recreation  career. 
After  majoring  in  English  and  Physical  Education 
at  Iowa  University  and  Wayne  State  College,  he 
spent  four  years  with  the  YMCA.  During  this  time 
he  became  exposed  to  fitness  testing  and  power 
volleyball,  which  have  remained  his  two  favorite 
professional  interests.  . 

Mike  joined  Northern  as  assistant  director  of  the  health  club  in  1970. 
He  was  promoted  to  Director  in  1972.  Among  his  accomplishments  in 
that  position  were  an  extensive  summer  program  and  broad-base 
aquatic  instruction  and,  of  course,  the  fitness  laboratory,  described  in 
detail  in  our  April,  1972  fitness  issue. 

Mike  feels  his  success  with  Northern’s  lab  can  be  credited  to  the 
various  seminars  and  courses  in  exercise  and  physiology  he  has  par¬ 
ticipated  in. 

Besides  several  college  workshops,  a  special  National  YMCA 
Physiology  Seminar  impressed  him  greatly.  Featuring  the  world’s  out¬ 
standing  doctors  and  physiologists  in  practical  presentations,  the 
seminar  included  Surgeon  General  Dr.  Jesse  Steinfeld  and  aerobics  ex¬ 
pert  Dr.  Kenneth  Cooper.  “This  seminar  had  the  most  impact  and  in¬ 
formation  of  anything  I’ve  ever  attended,”  Mike  says.  “It  was  a  once-in- 
a-lifetime  opportunity”.  Northern  Natural  Gas  and  NIRA  are  sure  to 
benefit  from  the  professionalism  and  sincere  interest  Mike  has  shown  in 
his  fitness  conditioning  activities. 
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All  in 

the  1'unfey 
Family. 


CALIFORNIA 

Royal  Coach  Motor  Hotel. 

San  Mateo  at 
San  Francisco  Airport 

CONNECTICUT 

Sheraton  (Tobacco  Val  ley) 
Motor  Inn  (Windsor)  Hartford 
Midtown  Motor  Inn.  New  Haven 

GEORGIA 

Royal  Coach  Motor  Hotel.  Atlanta 

MAINE 

Sheraton  Eastland  Motor  Hotel. 
Portland 

Dunley  Motor  Hotel, 

South  Portland,  open  summer  73 

MASSACHUSETTS 

Dunfey's  Hyannis  Resort. 
Cape  Cod 

Parker  House,  Boston 
Sheraton  Motor  Inn,  Lexington 
Sheraton  Yankee  Drummer 
Motor  Inn  (Auburn)  Worcester 
Howard  Johnsons  Motor  Lodge. 
Newton 

Baystate  West  Motor  Hotel. 
Springfield 
Quincy,  open  74 

NEW  HAMPSHIRE 

Sheraton  Wayfarer  Motor  Inn. 
(Bedford)  Manchester 
Carpenter  Motor  Hotel. 
Manchester 

Sheraton  Meadowbrook  Motor  Inn. 
Portsmouth 
Sheraton  Motor  Inn— 

Lamies  Tavern.  Hampton 

PENNSYLVANIA 

Sheraton  Motor  Inn. 

North  Philadelphia, 
open  Spring  73 
Sheraton  Hotel.  Philadelphia 
International  Airport.  Fall  73 

RHODE  ISLAND 

Sheraton  Motor  Inn.  , 
Providence  Airport  (Warwick). 
Open  spring  73 

TEXAS 

Royal  Coach  Motor  Hotel,  Dallas 
Royal  Coach  Motor  Hotel.  Houston 

VERMONT 

Sheraton  Motor  Inn.  Burlington 

For  further  information 
contact  Joe  Fitzgerald, 
Director  of  Tour  and  Travel, 
Dunfey  Family  Corporation, 
Parker  House, 

Boston,  Mass.  02107. 

(617)  723-6007. 


The 

Dunfey 

Family 

HOTELS  AND  MOTOR  INNS 
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nira  news 


Boat  &  Sports  Show 
tickets  available 

NIRA  company  members  in  the 
Chicago  area  are  being  offered 
reduced  rate  tickets  for  the  an¬ 
nual  Chicago  Boat  &  Sports  Show 
(effective  February  15th  only)  at 
McCormick  Place. 

This  year’s  show,  one  of  the 
biggest  ever  held,  will  include  a 
casting  pond  for  adults  and  trout 
fishing  for  children.  Outdoor 
camping  and  marine  supplies  and 
equipment,  as  well  as  over  120 
exhibits  from  resorts  around  the 
country,  will  be  on  display. 

Tickets  are  available  through 
the  NIRA  national  office,  Suite 
234,  20  North  Wacker  Drive, 
Chicago,  60606.  Admission  is  $1, 
one  half  of  the  regular  $2  charge. 

The  show  will  run  that  special 
“NIRA  Day”  from  noon  to  10  p.m. 


Referendum  results 

The  following  amendments  to 
the  Bylaws  were  passed  by  a 
referendum  vote  proposed  by 
N IRA'S  Board  of  Directors  at  its 
September  1972  meeting: 

#1— a  near  unanimous  vote 
created  a  ninth  geographic  region 
of  membership  for  voting  pur¬ 
poses.  The  new  Region  Nine  (In¬ 
ternational)  will  be  comprised  of 
“the  states,  commonwealths, 
territories,  countries,  etc.  outside 
the.  continental  U.S.  but  excepting 
Canada." 

#2— A  similar  overwhelming 
vote  resulted  in  the  transfer  of  the 
State  of  Virginia  from  Region  Two 
to  Region  IV.  Region  IV  now  in¬ 
cludes  Virginia,  Tennessee,  North 
Carolina,  South  Carolina, 
Mississippi,  Alabama,  Georgia  and 
Florida. 

#3— A  unanimous  vote  in¬ 
stituted  the  new  category  of 
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College  and  University  Mem¬ 
bership,  to  be  available  “to 
colleges  and  universities  in¬ 
terested  in  Industrial  Recrea¬ 
tion  ...  by  virtue  of  membership 
(it)  shall  entitle  students  enrolled 
in  their  institution  to  receive  a 
reduce  student  membership  fee”. 
College  and  University  mem¬ 
berships  will  be  available  for  $35 
per  year.  j 

#4— A  great  majority  of  those 
participating  in  the  referendum 
voted  to  reduce  the  membership 
fee  of  those  students  mentioned  in 
question  #3  from  $10  to  $5. 

Goodwill  shown  at 
Rockefeller  Center,  Inc. 

“Toys  for  Boys”  and  “Dolls  for 
Girls”  were  two  programs  spon¬ 
sored  by  the  Recreation 
Association  of  Rockefeller  Center 
this  recent  holiday  season. 

The  Association  provided  more 
than  200  dolls  to  be  dressed  by 
employees.  At  the  same  time,  more 
than  170  men  purchased  a  toy  for 
Santa’s  pack,  as  later  distributed 
by  the  Salvation  Army. 

Ski  ambassadors 
come  to  your  club 

Boyne  Country,  a  NIRA 
Associate  Member,  has  a  special 
program  for  all  companies  with  ski 
clubs— the  ski  ambassador. 

Othmar  Schneider,  head  of 
Boyne’s  ski  school  and  a  former 
Olympic  medal  winner,  and  Flugo 
Bohm,  past  member  of  the  U.S.  Ski 
Team,  are  available  for  the 
comprehensive  program  of 
interviews,  lectures,  demon¬ 
strations  and  films. 

Popular  topics  are:  the  new 
graduated  length  method  of 
learning  to  ski,  tips  on  equipment 
and  clothing,  skiing  tips  for 


beginning  through  expert  skiers, 
innovations  in  skiing  techniques, 
course-setting  and  racing 
techniques  for  amateurs  and 
professional  ski  racers,  ski  trip 
scheduling  and  cross  country  ski 
touring. 

The  personal  appearance 
program  is  tailored  in  time  and 
content  to  your  special  audience. 
Information  on  booking  one  of 
these  two  talented,  entertaining 
and  informative  professionals  for 
your  next  ski  club  meeting  may  be 
obtained  by  writing: 

Ski  Ambassador  Program, 
Boyne  Country,  Boyne  Mountain 
Lodge,  Boyne  Falls,  Michigan 
49713. 

Winter  fitness 
classes  at  MDC 

A  13-week  series  of  physical  fit¬ 
ness  classes  for  men,  long  a 
popular  McDonnell  Douglas  ac¬ 
tivity,  was  begun  January  17  in  a 
local  high  school. 

Calisthenics,  basketball  and 
volleyball  are  among  the  popular 
features  of  the  program,  held 
Wednesday  evenings  from  7 : 30  to 
9:30  p.m. 

Bowling  classic 
set  by  Cabot  Corp. 

Planned  tentatively  for  the 
weekends  of  February  10-11  and 
17-18  is  the  annual  Stellite 
Bowling  Classic,  organized  by  the 
Cabot  Corporation. 

Stellite  Division  employees  also 
plan  an  outing  to  an  Indiana 
Packers  home  basketball  game  in 
February  or  March. 

Motorola  holds 
recreation  banquet 

Amidst  the  gaiety  of  a  roaring 
20’s  setting,  130  members  and 
guests  of  Motorola’s  Franklin 
Park,  II.  Recreation  Club  gathered 
for  their  annual  banquet. 

Dinner  and  cocktails  began  the 
evening,  followed  by  the  business 
of  new  members  and  incoming 
officers.  Prizes  for  best  costumes 
were  awarded,  and  the  group 
enjoyed  dancing  to  a  live  orchestra 
for  the  remainder  of  the  banquet. 
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Wherever  you  want  to  take  your  vacation,  Hyatt  is 
waiting  there  for  you.  At  the  foot  of  the  Great  Smoky 
Mountains  National  Park  in  Knoxville.  On  the  first  tee  of 
an  18-hole  course  on  the  lush  Monterey  Peninsula.  At 
the  gateway  to  the  magnificent  Pacific  Northwest  in  Seattle. 
In  the  sun  and  surf  of  Waikiki.  Walking  distance  to 
Disneyland. 

Stay  at  Hyatt  and  safari  through  the  San  Diego 
Zoo.  Try  your  luck  in  Las  Vegas.  Sun  in  Palm  Springs.  See 
L.  A.  Schuss  down  a  slope  at  Lake  Tahoe.  Do  Charleston. 


See  Hyatts  new  space  center  in  Houston.  Our  24-story 
indoor  park  in  Atlanta.  Sip  a  Pina  Colada  in  the  largest  - 
pool  in  Acapulco. 

Return  the  Recreation  Management  card  for  details. 
For  reservations  and  information  about  any  Hyatt  Hotel, 
call  your  Travel  Agent,  or  contact  Hyatt  Hotels, 

1338  Bayshore  Highway,  Burlingame,  California 
94010.  (415)  342-7741.  Or  call  the  toll  free  /jV 
Hyatt  number  800  228-9000  (effective 
October  15).  We’ll  take  care  of  the  rest.  HYATT  HOTELS 


Hyatt  has  great  plans 

for 


mi 


Hyatt  Corporation  and  Hyatt  International  Corporation  are  separate  publicly  owned  corporations. 
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The  rate  of  growth  of  tourist 
arrivals  in  the  Caribbean  and, 
Latin  America  was  distinctly 
positive. 

In  Europe,  international  travel 
reached  record  levels  in  a  number 
of  Mediterranean  countries,  as 
well  as  in  Eastern  Europe,  which 
witnessed  a  significant  increase  in 
tourism  exchanges  between 
neighboring  countries. 


The  new  homesites 


Many  residential  projects,  in¬ 
cluding  single-family  homes,  apart¬ 
ments  and  condominiums,  are 
beginning  to  feature  recreational 
parks  in  their  design. 

Instead  of  building  limited  plots 
of  land,  they  are  acquiring  large 
tracts  of  woodlands,  and  installing 
outdoor  recreational  facilities,  as 
part  of  the  residential  package. 

Swimming  pools,  golf  courses, 
tennis  courts,  riding  and  hiking 
trails,  skiing  and  ice  skating  are 
among  the  amenities  introduced! 
by  campground  operators  and 
now  taken  as  a  matter  of  course  in 
project  design. 

In  the  past,  recreational  parks 
were  thought  of  as  places  for  over¬ 
night  visitors  and  vacation 
destinations.  One  example  of 
today’s  attitude  is  the  recent  an¬ 
nouncement  by  California’s 
Governor  Reagan  to  clear  the  way: 
for.  ranchers  and  farmers  with 
streams  or  shaded  areas  to  open 
up;  needed  facilities  for  growing 
numbers  of  campers.  < 

Governor  Rockefeller  of  New 
York  is  also  clearing  the  way  for 
greater  use  of  forests  and  wildlife 
preserves  for  outdoor  recreation 
and  camping,  both  by  individuals 
and  groups. 


i  Men’s  and 
en’s  Opens  Set 

Bowing  Proprietors  of 
a  has  scheduled  its  second 
U.S.  Open  tournament  for 
4-10  in  New  York  City's 
in  Square  Garden. 

Women’s  Open  is  set  to 
^pril  30  and  close  May  4  in 
iland,  N.Y.  ,  ..  .  • 

Id  of  96  male  amateurs  will  KeW  iUStOliC  SlteS 
te  with  96  professionals  in 

75,000  tournament.  The  The  Department  of  the  Interior 
i0  Women’s  Open  will  have  has  recently  named  two  new 
player  field  with  90  league  National  Historic  Sites— Abraham 
s  and  38  professionals.  Lincoln’s  family  home  in 
Arif)  be  televised  nationally.  Springfield,  Illinois  and  Carl  Sand- 


keynote  address  at  the  Family 
Camping  Federation  third  annual 
Congress  to  be  held  at  Nettles 
Island,  Florida,  Feb.  21-23. 

Mr.  Ruckelshaus  will  address 
delegates  on  the  environmental 
obligations  of  the  camping  in¬ 
dustry.  The  theme  of  the  three-day 
program  is  “Family  Cam- 


uring  the  1960’s  and  is  expected  Continued  expansion  in  world 
3  accelerate  during  the  '70's.  A  travel  in  1972  brought  in- 

tudy  of  major  group  pension  ternational  tourism  arrivals  close 

Ians  in  1958  by  the  Society  of  Ac-  to  the  200  million  mark.  Global 

jaries  showed  21  per  cent  of  arrivals  of  international  tourists 

lose  retiring  doing  so  early.  Ten  are  estimated  by  the  International 

ears  later  the  percentage  of  early  Union  of  Official  Travel 

etirees  to  the  total  had  increased  Organizations(IUOTO)  at  198 

3  33.  millions,  an  increase  of  nine  per 

A  recent  survey  by  the  UniVer-  cent  over  the  181  millions  re- 
ity  of  Oregon  showed  that  56  per  corded  in  1971. 
ent  of  those  interviewed  chose  to  Tourism  in  the  Middle  East  has 
stire  early  in  order  to  enjoy  maintained  the  rapid  rate  of 

reater  leisure.  recovery  begun  in  1971,  and 

£  tourism  in  African  countries,  par- 

,  .  ,  ticularly  those  bordering  the 

■amping  congress  keynoter  Mediterranean,  grew  by  sub- 
:  stantial  margins. 

S  ’Some  destinations  in  the  Pacific 

i/yil|iaft)  D.  Ruckelshaus,  ad-  and  East  .Asia  moved  strongly 

linistrator  of  the  Environmental  ahead  in  terms,  of  arrivals,  while 


The  site  of  the  1973  National 
Skeet  Shooting  World  Cham¬ 
pionships  will  be  the  Forest  City 
Gun  Club  in  Savannah,  Georgia. 
According  to  NSSA  Executive 
Director  James  M.  Leer,  Jr., 
another  record  turnout  is  ex¬ 
pected.  with  over  1,000  shooters 
participating  during  the  nine-day 
event,  July  26  through  August  3. 
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You  probably  start  planning 
your  vacation  by  collecting  stacks 
of  travel  folders.  Millions  are 
published  each  year  by  resorts, 
tour  operators,  airlines  and  other 
travel  companies.  Most  brochures 
are  honest  and  helpful.  But  some 
are  misleading.  A  few  are  outright 
frauds. 

Here  are  some  ways  to  separate 
specific  and  useful  information 
from  the  exaggerations  or  oc¬ 
casional  deceptions. 

What  does  it  really  cost? 

Prices  can  be  confusing.  To 
avoid  costly  surprises,  add  up  all 
charges  in  the  brochure  that  are 
applicable  to  a  particular  trip.  The 
low  price  on  the  cover  may  seem 
like  quite  a  bargain,  but  look  for 
any  footnotes.  For  example : 

“Plus  Air  Fare”  means  that  a 
major  cost  of  your  vacation  is  not 
included  in  that  low  price  on  the 
cover. 

“Plus  Tax  and  Services”  could 
add  $25  or  more  to  a  price  of 
$200. 

“Double  Occupancy”  indicates 
that  you’ll  pay  more  if  you’re 
traveling  alone.  Most  resort  and 
tour  'prices  are  based  on  two 
people  in  a  room. 

“Summer  Supplement”  signifies 
that  from  June  through  Sept¬ 
ember  you  may  pay  an  extra  fee. 
If  the  resort’s  high  season  is 
December  through  April,  there 
may  be  a  similar  “Winter  Sup¬ 
plement”. 

“National  Holiday  Supplement” 
means  you  may  pay  an  additional 
premium  for  vacationing  on  one  of 
the  new  three-day  weekends. 

What  can  some  of  these  sur¬ 
charges  and  premiums  do  to  your 
budget?  Well,  a  current  folder 
featuring  a  three-night  Las  Vegas 
package  tour  from  New  York  has  a 
$199  price  on  the  cover.  That  in- 


How  to  interpret  a  travel  brochure 


eludes  air  fare,  hotel,  transfers 
and  sightseeing.  The  price  does 
not  include  tax  and  service 
charges  or  any  meals,  however.  If 
you  were  to  take  this  package  and 
travel  alone  over  the  Labor  Day 
weekend,  for  example,  you’d  also 
pay  Single,  Summer,  and  National 
Holiday  Weekend  Supplements. 
The  real  cost  would  not  be  the  ad¬ 
vertised  $199  but  $293— plus  the 
cost  of  dining  out  for  three  days. 

How  to  find  a  tour  bargain 

When  you’ve  decided  which 
area  you  want  to  visit,  gather 
folders  from  a  travel  agent  or  by 
writing  to  several  competitive  tour 
companies.  Check  exactly  what’s 
included  in  the  price.  Three  meals 
a  day  or  a  roll-and-coffee  break¬ 
fast?  What  kind  of  sightseeing  ex¬ 
cursions?  Admissions  to  mu¬ 
seums,  theaters,  special  events? 
All  transfers,  tips  and  service 
charges? 

Then  you  can  begin  to  make 
meaningful  comparisons  among 
the  tours.  Some  tour  prices  are  ex¬ 
ceptionally  low  for  one  reason: 
they’ve  been  “stripped  down"  to 
sell  for  that  low  price.  In  the 
process,  many  meals  and  sight¬ 
seeing  trips  may  have  been 
eliminated,  or  bath-down-the-hall 
rooms  may  have  been  substituted 
for  more  luxurious  accomodations. 
There’s  nothing  wrong  with  buying 
one  of  these  tours,  as  long  as  you 
know  what  you’re  getting— and 
not  getting. 

But  make  careful  comparisons. 
More  expensive  tours  that  cover 
most  of  the  traveling  costs  may 
turn  out  to  be  the  best  bargains. 

What  if  you  have  to  cancel? 

Read  the  “Conditions”  or 
"General  Information"  page  of  the 
folder  to  see  if  you  may  have  to  pay 
a  cancellation  fee  if  you  don't  take 
the  cruise  or  tour  you’ve  pur¬ 
chased.  Cancellation  policies  vary 
widely. 

Most  foreign  tour  prices  are 
based  on  group  fares.  If  you  cancel 
21  days  or  less  before  departure 
date,  you  must  pay  25  per  cent  of 
this  air  fare.  You  may  also  have  to 
pay  an  additional  service  charge 


for  the  canceled  land  arrange¬ 
ments. 

Other  important  questions  are 
frequently  answered  on  this  page 
of  the  brochure.  For  instance: 

If  your  tour  is  fogbound,  say  in 
England,  who  pays  the  extra  hotel 
and  meal  bills?  In  almosTall  cases, 
you  do. 

Do  you  get  a  refund  if  you  skip 
some  features  of  a  resort  weekend 
package,  such  as  dinners  or  a 
nightclub  show?  No. 

These  “conditions”  may  be  set 
in  small  type,  but  it  pays  to  read 
them  carefully  for  your  own 
protection. 

Can  photographs  deceive? 

Vacationers  sometimes  discover 
that  the  resort  doesn’t  live  up  to 
its  mouth-watering  color  photo¬ 
graphs.  How  come? 

There’s  no  great  mystery.  It’s 
the  photographer’s  job  to  idealize 
the  resort.  A  diffused  dawn  light 
may  camouflage  peeling-paint 
defects  of  older  buildings.  The 
room  with  the  best  beach  view  and 
newest  furnishings  will  obviously 
be  the  one  that’s  photographed.  If 
the  swimming  pool  is  tiny,  perhaps 
the  photographer  will  take  only  a 
close-up  of  a  pretty  girl  on  a  diving 
board. 

Your  best  defense  is  to  review 
the  folder  with  a  travel  agent  who 
has  firsthand  knowledge  of  the 
resort.  You  also  can  check  in¬ 
dependent  guidebooks  for  recom¬ 
mendations.  The  AAA  Tour  Books 
or  Mobil  Travel  Guides  may  be 
helpful  for  U.S.  resorts,  and 
Fielding’s  or  Fodor’s  travel  guides 
for  overseas  destinations.  But  be 
sure  to  use  current  editions. 
Ratings  can  change  from  year  to 
year. 

The  most  helpful  brochures 

You're  probably  going  to  put 
down  money  in  advance  for  a 
destination  or  resort  you’ve  never 
seen.  When  you’re  selecting 
folders  from  a  travel  agent’s  rack, 
look  for  those  that  convey  in¬ 
formation. 

Tired  old  travel  phrases  such  as 
“our  courteous  staff  caters  to  your 
(continued  on  page  36) 
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This  sea  of  skis  (most  left  unguarded  and  unlocked)  is  a  familiar  sight  these  days  at  every 
ski  area.  Ski  theft  is  only  one  of  the  problems  that  can  beset  your  ski  club. 


LIABILITY 

and  the 
Company  Skier 


By  Paul  B.  Copello 
Insurance  Administrator 
United  States  Ski  Association 


Employee  ski  clubs  were  small, 
elite  groups  as  recently  as  10 
years  ago.  Most  members  were  ex¬ 
perienced  skiers  joined  together 
by  their  working  relationships. 

However,  the  skiing  boom  of  the 
past  decade  has  attracted  large 
numbers  of  employees  who  are 
novices  at  the  sport.  Inevitably, 
many  end  their  outings  bearing  a 
souvenir  of  their  ineptness  on  the 
slopes— a  plaster  cast.  And  more 
and  more  ski  clubs  are  being 
presented  with  equally  grim 
reminders  of  their  members’ 
misfortunes— a  liability  lawsuit. 

It  is  the  ski  club  and  not  the 
sponsoring  company  that  is 
named  in  these  suits.  Ordinarily,  a 
written  agreement  firmly 
establishes  the  separation  of  the 
club  from  the  firm  where  the 
club’s  members  work.  Although 
the  company's  name  is  used, 
liability  connections  are  non¬ 
existent. 

This  exposure  to  legal  action  is  a 
growing  problem  for  ski  clubs.  Not 
only  are  liability-conscious 
Americans  seeking  judgments 
with  unprecedented  fervor,  but 
plaintiffs  often  cast  a  wide  loop 
over  every  party  in  sight  in  an  at¬ 
tempt  to  squeeze  out  money  set¬ 
tlements  that  they  might  not  be 
able  to  obtain  in  court. 

This  doesn’t  mean  that  law¬ 
suits  are  waiting  at  every  turn 
for  every  ski  club.  Many  clubs  have 
not  experienced  a  single  claim. 
Others  have  had  to  face  two  or 
three  claims  in  a  year. 

So  when  Joe  the  junior  file  clerk 
falls  on  the  ice  and  cracks  a  bone 
during  his  ski  lesson,  the  ski  club 


TO 
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may  find  itself  involved  in  a 
lawsuit.  While  the  chances  of  the 
plaintiff’s  winning  are  scant,  the 
nuisance  value  of  the  suit  is  sub¬ 
stantial.  Just  defending  an  action 
involves  costs  that  can  easily 
crush  the  shoestring  budget  of 
most  ski  clubs. 

The  possibility  of  being  slapped 
with  a  lawsuit  has  meant  that  the 
organizers  and  officers  of  company 
ski  clubs  are  having  to  be  as  well 
informed  about  negligence  laws 
and  insurance  coverage  as  they 
have  been  about  schussing  and 
slaloming.  In  addition,  many  are 
concerned  about  the  increasing 
frequency  of  ski  thefts.  While  the 
clubs  are  not  liable  if  equipment  is 
stolen,  most  feel  a  responsibility  to 
help  keep  members— particularly 
newer,  unwary  members— from 
undergoing  such  an  experience. 

Company  ski  clubs  can  lessen 
liability  and  loss  hazards,  ac¬ 
cording  to  underwriters  and  safety 
experts,  by  following  these  tips : 

1)  Plan  your  ski  trips  far  in  ad¬ 
vance  so  you  don’t  have  to  com¬ 
promise  on  transportation,  lodging 
and  ski  areas. 

2)  Know  your  transportation 
arrangements.  A  chief  grounds  for 
suits  against  clubs  is  the  allegation 
of  failure  to  prudently  determine 
the  carrier’s  reliability.  Settle  all 
liability  waivers  beforehand.  Be 
sure  the  carrier  has  adequate 
liability  insurance. 

3)  Once  the  transportation 
arrangements  are  made,  stick  to 
them.  Last-minute  changes  are 
another  frequent  cause  of 
lawsuits. 

A  familiar  story  tells  of  charter 
buses  overflowing  and  the  ski  club 
asking  some  members  to  use 
their  own  automobiles.  When  an 
auto  accident  occurs,  the  in¬ 
volved  members  legally  join  the 
ski  club  to  a  suit,  charging  that  it 
failed  to  provide  the  tran¬ 
sportation  it  had  originally 
promised,  and  by  asking  members 
to  drive  their  own  exposed  them  to 
the  dangers  of  passenger  car 
travel*  A  case  such  as  this  might 
not  get  far  in  court  but  has  con¬ 
siderable  nuisance  value. 

4)  Releases  are  important.  The 
ski  club  should  obtain  releases 
from  its  members.  Further,  the 
club  could  save  everyone 
problems  if  it  thoroughly  in¬ 
vestigates  a  ski  site  beforehand  in 
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the  same  way  it  checks  on  a  char¬ 
ter  service.  If  the  site’s  ski  school 
is  an  assembly-line  affair,  as  many 
are,  safety  may  be  neglected.  The 
same  rule  applies  to  any 
recreational  facility  the  clubs  plan 
on  using.  If  the  club  fails  to  check  a 
facility’s  safety  profile,  the  club 
could  be  sued  for  negligence.  The 
club  also  might  furnish  a  fist  of 
safety  hints  for  novices  and 
veterans  alike. 

5)  Be  theft-conscious.  Don’t  let 
the  euphoria  of  good  times  and 
camaraderie  dull  your  suspicions. 
Travelers  are  especially  prone  to 
theft,  and  a  few  well-thought-out 
precautions  could  save  a  lot  of 
agony  later.  Novices  especially 
should  be  forewarned.  Even  if  they 
rent  the  skis,  they  are  liable  for  the 
loss. 

Besides  the  normal  risk  of 
baggage  theft,  skiers  face  ad¬ 
ditional  threat  of  the  theft  of  their 


equipment.  In  some  ski  areas, 
theft  is  rampant.  Police  have  un¬ 
covered  organized  professional 
thieves  who  roam  the  resort  areas 
for  the  express  purpose  of  stealing 
skis. 

The  United  States  Ski 
Association  offers  six  hints  that 
can  reduce  the  chance  of  theft: 

1)  Swap  a  ski  with  your  partner 
and  then  store  them  in  separate 
locations. 

2)  Try  to  keep  your  skis  in  sight 
at  all  times. 

3)  Lock  your  skis. 

4)  Have  your  name  engraved 
on  your  skis. 

5)  Never  leave  skis  on  a  cartop 
carrier,  especially  overnight. 

6)  Inquire  if  your  ski  area  or 
home  police  maintain  registration 
programs,  complete  with  big  bold 
stickers  to  announce  the  fact.  If  so, 
take  advantage  of  it. 

(continued  on  page  28) 


Two  ways  to  protect  your  skiers:  insurance  from  USSA’s  Paul  Copello  and  ski  stickers, 
these  issued  by  Aspen  Police  to  deter  theft. 


11 


Dictionary  of 
Group  Travel  Terms 


A 

AP  (American  Plan)— The  room 
rate  includes  three  meals  daily; 
sometimes  called  “full  pen¬ 
sion”. 

ASTA— American  Society  of 
Travel  Agents.  The  Largest  in¬ 
ternational  trade  association  for 
retail  and  wholesale  travel 
agents,  headquartered  in  New 
York  City. 

B 

Back-to-Back— Operating  tours 
on  a  continual  basis,  one  after 
the  other.  For  example,  a  flight 
arriving  in  a  city  with 
passengers  beginning  their  stay 
would  pick  up  passengers  who 
were  completing  theirs.  This 
scheduling  eliminates  un¬ 
necessary  ferrying  (see  ferry 
mileage)  of  aircraft  and  makes 
it  possible  for  the  agent  to 
“block”  (reserve)  hotel  rooms 
on  a  continuing  basis. 

Bermuda  Plan— Breakfast  only 
included  in  the  room  rate. 

Bulk  Fares— Fares  based  on  a 
tour  operator’s  taking  a 
predetermined  number  of  seats 
on  the  same  flight. 

C 

CP  (Continental  Plan)— Daily 
rate  includes  continental  break¬ 
fast  only  with  rooms. 

Carrier— A  public  transpor¬ 
tation  company  such  as  an  air 
or  steamship  line,  railroad  or 
busline. 

Charter  Flight— An  affinity 
charter  flight  is  booked  ex¬ 
clusively  for  use  by  a  specific 
group  of  people,  usually 
belonging  to  the  same  club  or 
organization.  Charters  are  paid 
for  at  a  set  rate  per  mile,  thus 
are  less  expensive  than 
regularly  scheduled  flights,  if  a 
large  enough  percentage  of 
available  seats  are  filled. 

Seats  on  affinity  charters  are 


not  open  for  sale  to  the  general 
public.  They  may  be  carried  out 
by  regularly  scheduled  or  sup¬ 
plemental  carriers.  An  inclusive 
tour  charter  flight  can  be  sold  to 
individuals  by  a  tour  operator 
or  agent.  A  single  entity  charter 
is  a  flight  purchased  by  a  single 
individual  or  company,  fbr  the 
purpose  of  flying  passengers  to 
a  destination.  On  this  type  of 
charter,  passengers  do  not  pay 
for  the  transportation ;  it  is  paid 
for  by  the  individual  or  company 
buying  the  whole  flight. 

Coach— On  a  railway,  a 
daycoach  for  ordinary  short¬ 
term  travel.  Modern  coaches 
have  reclining  chairs  for  over¬ 
night  travel.  Also,  the  tourist 
section  of  an  airplane. 
Conducted  Tour— Pre-pa  id  and 
pre-arranged,  a  group  of  people 
travel  together  under  the 
guidance  of  a  tour  leader  who 
accompanies  them  all  through 
the  trip.  Also  called  an  “es¬ 
corted  tour”. 

Consolidated  Air  Tour 
Manual— A  publication  issued 
jointly  by  U.S.  airlines  to  list  all 
tours  offered  for  sale  to  the 
public,  usually  through 
retailers.  It  is  issued  semi¬ 
annually. 

D  E 


Demi-pension  or  half  pen¬ 
sion— Same  as  Modified 
American  Plan,  with  ac¬ 
comodations  including  con-, 
tinental  breakfast  and  either' 
“table  d’hote”  lunch  or  dinner 
in  the  price  of  the  room. 
Double— Room  with  one  large 
bed  for  two  people. 
Double-Double— Room  with  two 
large  beds  for  four  people. 
European  Plan— Room  only,  no 
meals. 

Eurailpass— Providing  unlimit¬ 
ed  rail  travel  through  13  coun¬ 
tries  of  western  Europe,  this 
service  is  available  only  through 
retail  agents  in  the  U.S.  Fares 


are  flat  rates  for  a  set  number 
of  days.  Adult  and  children’s 
fares  available. 

Excursion  Fare— Round  trip 
fare  at  a  reduced  price,  with 
limitations  as  to  days  of  depar¬ 
ture,  time  of  day  and  length  of 
stay. 

Extension— A  trip  to  be  taken 
before,  during  or  at  the  con¬ 
clusion  of  a  basic  tour,  for  which 
all  reservations  and  arrange¬ 
ments  can  be  made  at  the  same 
time  as  the  basic  tour. 

F 


Familiarization  Tour— An  ed¬ 
ucational  program,  generally 
for  travel  personnel,  designed 
to  acquaint  them  with  a  par¬ 
ticular  destination  and  its 
facilities. 

Family  Plan— No  extra  charges 
for  children  sharing  parents 
room. 

FAA  (Federal  Aviation  Ad¬ 
ministration)— Government  fa¬ 
cility  under  the  Department  of 
Transportation,  which  exercises 
an  overall  control  of  airports, 
equipment,  pilots,  routes,  etc., 
and  issues  mandatory  require¬ 
ments  and  standards  to  govern 
civil  aviation. 

Ferry  Mileage— The  mileage  a 
plane  is  flown  without 
passengers  to  where  it  must 
pick  up  tour  members.  Airlines 
charge  for  these  miles, 
therefore  the  less  miles  called 
for,  the  lower  the  cost  of  the 
charter. 

FIT— Foreign  Independent  Tour 
of  Foreign  Inclusive  Travel.  A 
tour  for  specific  desires  and 
requirements  of  the  tour  group. 
Must  be  pre-paid. 


G 

Garni— European  word,  mean¬ 
ing  that  the  hotel  has  no  dining 
room  or  restaurant. 
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G.I.T.— Group  Inclusive  Tour.  A 
special  rate  for  tours  in  which  a 
specific  number  of  people 
(usually  a  minimum  of  15) 
travel  round-trip  together. 
Guaranteed  Reservation— An 
advance  reservation,  with 
payment  guaranteed  by  a 
wholesaler  or  retailer  even  if 
the  guest  doesn't  arrive. 

H 

Hotel  and  Travel  Index— World¬ 
wide  quarterly  compilation  of 
hotel  facilities,  rates  and  per¬ 
sonnel. 

Hotel  Voucher— Coupon  issued 
by  tour  operator  to  pay  for  all 
pre-paid  tour  features.  Guest 
surrenders  voucher  at  check¬ 
in;  the  hotel  sends  the  voucher 
and  bill  to  tour  operator  for 
payment  later. 

I 

Inclusive  Tour— A  tour  in¬ 
cluding  all  elements  of  the 
itinerary,  such  as  hotels,  meals, 
transportation,  sightseeing, 
etc.,  prepaid. 

ITC— Inclusive  Tour  Charter. 
The  chartering  of  an  entire  air¬ 
craft  by  a  tour  operator  or 
travel  agent  for  use  during  an 
inclusive  tour.  An  ITC  must 
satisfy  conditions  as  to : 

1)  minimum  number  of  days 
between  departure  and  return 

2)  hotel  accomodations 

3)  the  price  charged  must  be 
a  certain  percentage  more  than 
the  lowest  round-trip  air  fare 
between  points. 

4)  the  tour  operator  must  be 
approved  by  the  CAB. 

M  N  O 

MAP— Modified  American  Plan: 
room  charge  includes  breakfast 
and  either  dinner  or  lunch  daily. 
No-Show— Guest  with  con¬ 
firmed  reservations  who  does 
not  arrive  and  who  does  not 
cancel  reservation. 

OAG— Official  Airline  Guide, 
listing  all  airline  tariffs  and 
flight  schedules,  appearing 
monthly. 

Package  Tour— Tour  includes 
all  major  elements  of  vacation, 
including  rental  car,  hotel, 
transportation  and  tips. 


R  S 

Rack  Rate— The  regular 
published  rates  of  the  hotel. 

Run  of  the  House— Used  by 
hotel  management  in  ar¬ 
rangements  with  tour  operator. 
A  specific  rate  is  established, 
applicable  to  all  rooms  used  by 
the  tour,  regardless  of  location 
or  rack  rate. 

Scheduled  Airline— A  domestic 
or  international  airline  certified 
to  service  designated  routes  on 
regular  schedules  and  at 
uniform  rates.  Scheduled 
carriers  may  also  operate  char¬ 
ter  flights. 

Shoulder  Period— A  calendar 
period  between  peak  and  off 
seasons,  usually  favored  by  a 
promotional  fare;  lower  than 
peak  and  higher  than  off 
season. 

Supplemental  carrier— An 

airline  certified  by  government 
authorities  to  operate  charter 
flights. 

T  W 

Tour  Basing  Fare— The  reduced 
rate  transportation  portion  of 
an  inclusive  tour,  available 
through  agents  and/or 
operators,  in  conjunction  with  a 
package  tour. 

Tour  Order-Form  issued  by  a 
travel  agent  or  airline  to  cover 
all-inclusive  package  tour 
ground  arrangements  (hotel, 
sightseeing,  etc.).  Client  ex¬ 
changes  tour  order  for  hotel 
and  tour  vouchers  upon  arrival. 
Tour  Voucher— Voucher  issued 
by  tour  operator  to  cover 
payment  for  sightseeing  or  en¬ 
tertainment. 

Transfers— Transportation  be¬ 
tween  hotels  and  airline  ter¬ 
minals  or  docks.  Normally 
standard  on  an  inclusive  tour. 
Wholesale  Tour  Operator— A 
specialist  in  arranging  and 
packaging  a  tour.  The 
wholesaler  produces  brochures 
for  distribution  to  customers,  to 
travel  agents  and  airline  offices. 
These  tours  are  usually  in 
cooperation  with  a  designated 
airline  and  bear  an  IT  inclusive 
tour  number,  which  certifies  the 
package  as  qualified  for  an 
agent’s  tour  over-ride  com¬ 
mission.  ■ 


Th  e  Savannah  Inn  and 
Country  Club  is  waiting  for 
you.  Here  is  one  of  the  most 
unique  resorts  in  America  to¬ 
day.  Located  on  a  beautiful 
island  just  down  river  from 
Savannah,  Georgia.  For  golf¬ 
ers,  the  finest  18-hole  cham¬ 
pionship  course  in  the  South. 
Ideal  for  a  super  convention 
with  all  the  trimmings.  Don’t 
forget  your  tennis  racket.  But, 
most  important  of  all— SUN¬ 
SHINE  ALL  YEAR  'ROUND! 

Savannah  Inn 

AND  COUNTRY  CLUB 
61 2  Wilmington  Island  Road 
Savannah,  Georgia  31 404 

(912)  897-1612 
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Agencies  and  tour  operators  can  give  you 
better  service  if  you  let  them  know  exactly 
what  kind  of  trip  you  want. 


HOW  TO  SOLICIT 
AGENCY  BIDS 

By  Kathie  Kull 
Editor 


Let  the  tour  operator  know  ex¬ 
actly  what  you  expect  from 
him— just  what  the  tour  will  en¬ 
tail— and  you’ll  get  satisfaction  in 
your  group  travel  program.  That  is 
the  philosophy  behind  the  com¬ 
petitive  bid  solicitation  process  in 
operation  at  the  Metropolitan 
Edison  Company. 

“The  system  works  beautifully, 
and  we  are  told  by  bidding  agen¬ 
cies  that  our  procedure  repre¬ 
sents  a  genuine  service  to  them, 
inasmuch  as  it  leaves  little  to  their 
imagination,”  says  G.  E.  Parks,  Ad¬ 
visor  of  the  Employee  T ravel  Club. 

Group  travel  at  Metropolitan 
Edison  began  in  1969,  when  200 
people  went  to  Grand  Bahama 
Island.  In  1970,  163  employees 
and  their  families  toured  Spain. 

The  following  year  another  180 
went  to  Nassau  and  212  to  Hawaii. 

1972  saw  168  in  Jamaica  and  211 
in  Bermuda. 

This  above-average  partici¬ 
pation  (employment  is  about 
2,700)  will  continue  in  1973,  as 
4Q0  employees  and  family  mem¬ 
bers  are  expected  to  take  ad¬ 
vantage  of  club  offerings. 

Destinations  set  for  this  year  in¬ 
clude  San  Juan  and  Munich. 

Specifications  put  together  by 
Met  Ed’s  Travel  Club  leave  no 
room  for  guesswork.  General 
Specifications,  in  abbreviated 
form,  include  the  following: 

Successful  bidders  must ... 
meet  with  officers  of  the  MEEA 
Travel  Club  within  30  days  after 
the  award  to  sign  contracts, 
submit  the  name  of  the  agency 
account  manager  or  executive 
who  will  have  prime  respon¬ 
sibility  for  the  program, 
assist  in  planning  and  per- 
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TRAVEL  PROGRAM  TIMETABLE 

JANUARY: 

Employee  representatives  assigned 
;  to  Travel  Committee. 

SPRING: 

Committee  Planning  meetings  held. 

MID-SUMMER: 

Specifications  for  several  packaged 
programs  have  by  this  time  been 
i  developed  and  provided  to  invited 
agencies  who  specialize  in  group 
movements. 

SEPTEMBER  15: 

All  bids  due. 

SEPTEMBER: 

■  Committee  meets  to  evaluate  bids 
received,  make  selections  and 
award  contracts. 

EARLY  FALL: 

Meetings  are  scheduled  with  selec¬ 
ted  agency(s)  for  the  purpose  of 
i  planning  employee  announcement 
meetings.  These  are  evening 
meetings  held  in  the  Company 
Division  offices  for  employees  and 
family  members. 

LATE  NOVEMBER: 

Announcement  meetings  are  con¬ 
ducted.  Meeting  attendance  is 
promoted  through  bulletin  board 
i  announcements  and  feature  stories 
in  employee  publications. 

WHOLE  YEAR: 

Regular  news  stories  in  employee 
jublications  and  frequent  bulletin 
)oard  notices  appear  throughout 
the  winter,  spring  and  summer 
months  up  until  the  actual  trip. 

sonally  participate  in  an¬ 
nouncement  meetings  for  em¬ 
ployees. 

provide  2000  free  brochures 
describing  the  package,  costs, 
etc.,  clearly  indicating  respon¬ 
sibilities  and  conditions  for  can¬ 
cellation.  Must  be  available 
prior  to  scheduled  meeting, 
receive  and  hold  deposits,  ren¬ 
der  final  billings  to  depositors 
60  days  prior  to  departure.  All 
deposits  must  be  held  in  escrow 
and  not  used  by  the  agency 
prior  to  60  days  before  depar¬ 
ture. 

provide  name(s)  of  tour 
operators  (wholesalers),  if 
used. 

provide  hotel  brochures  with 
bids. 

provide  a  full  time  agency  per¬ 
son  as  escort  for  the  entire  trip, 
submit  sealed  bids  on  or  before 
September  15th. 

Agencies  have  respected  the 
September  15th  deadline  in  every 
case,  Parks  says.  Bids  arrived  by 
mail  or  were  delivered  in  person 
well  before  the  deadline  date. 

Pre-trip  meetings  and  other 
preparations  were  scheduled  for 
four  separate  locations  of  Met  Ed 
plants,  all  in  Pennsylvania. 

Agencies  were  invited  to  bid  on 
one  or  all  of  the  proposed  trips, 
with  some  latitude  in  exact  depar¬ 
ture  dates.  No  Met  Ed  plant  has  a 
shut-down  period. 

The  best  way  to  illustrate 
specifications  given  for  individual 
trips  is  to  take  a  complete  sample, 
for  a  trip  scheduled  for  1973 : 

Trip  Specification  # 4 


Destination: 

Munich/Salz¬ 

burg 

Duration: 

8  days  and  7 
nights 

Departure: 

Saturday 

Period : 

Late  September 
or  early  Oct¬ 
ober,  1973. 

Participants: 

Estimated  to  be 
80  to  140. 

Departure 

city: 

Harrisburg  or 
Philadelphia 
and  return. 

Hotel: 

First  Class 

Accomodations: 

Twin  beds  and 

private  bath  in 
both  cities. 

Room 

preregistration : 

Yes. 

Meal  plan: 

Daily  American 
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breakfast  only, 
except  as  noted 
on  attached 

itinerary.  One 
welcome  Okto¬ 

berfest  party 
with  buffet  din¬ 

ner,  beer,  wine 
and  music. 

Private 

parties: 

One  farewell 
cocktail  party 
(open  bar  for 
one  hour). 

Taxes  and 
gratuities: 

List  separately 
from  package 

price. 

Baggage  hand¬ 
ling  &  transfers: 

To  be  included 
in  package 

price. 

Briefing 

meetings: 

By  agency 

escort  on  air¬ 
craft  or  at 
destination. 


Hospitality 

desk:  To  be  manned 

by  agency 
escort  at  hotels 
9  to  11  a.m. 
daily. 


Sightseeing :  As  described  on 

attached  itiner¬ 
ary,  but  also  list 
those  you 
propose  but 
price  separate¬ 
ly.  Group  will 
wish  to  sightsee 
especially. 

Itinerary:  See  attached 

for  general 
description. 

Aircarrier:  Supplemental 

acceptable ; 
Split  Charter 
acceptable.  List 
name  of  carrier, 
type  of  aircraft 
and  conditions 
regarding  com- 
plimentary 
meals  and  open 
bar  service 
during  flights. 

Also:  Quote' 

total  package 
using  a  GIT 
fare,  inasmuch 
as  we  may  wish 
to  open  this 
program  to 
non-club  mem¬ 
bers,  thereby 
increasing  par¬ 
ticipation. 


Oktoberfest  Itinerary 

Day  #1— Leave  this  evening,  arriving  in  Munich. 

#2— Transfer  to  hotel  with  balance  of  day  free. 

#3—  Morning  sightseeing  tour  in  Munich  with  af¬ 
ternoon  free.  This  evening  attend  and  participate 
in  the  Oktoberfest  festivities  at  a  special  buffet. 

#4—  Morning  free.  Continue  city  sightseeing  tour  in  the 
afternoon  with  evening  free. 

#5—  Leave  Munich  this  a.m.  by  motorcoach  via  the 
Autobahn  to  Chiemsee.  Tour  the  lake  area  and 
visit  the  castle.  Lunch  at  the  Chiemsee.  In  the  af¬ 
ternoon  continue  on  to  Austria  and  Salzburg. 
T ransfer  to  hotel  with  evening  free. 

#6—  Morning  sightseeing  tour  in  Salzburg.  Continue  on 
to  Berchtesgaden  for  lunch  and  the  afternoon.  At 
4  p.m.  return  by  motorcoach  to  Munich.  Balance  of 
day  free. 

#7—  Day  left  free  for  last-minute  shopping,  etc.,  in 
Munich.  Farewell  cocktail  party  to  be  followed  by 
sit-down  dinner  and  more  Oktoberfest. 

# 8—  Morning  free  with  early  afternoon  departure  for 
U.S.A. 

(Note  number  of  group  meals:  American  breakfast  each 
day  (7)  plus  2  lunches  and  2  dinners). 

This  kind  of  attention  to  detail  makes  tour  planning  easier 
for  everybody.  Met  Ed’s  increased  participation  and  the 
comments  received  from  bidders  are  both  testimony  to  the 
procedure’s  value  as  an  efficient  step  in  a  successful 
program.  ■ 
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“When  we  say 
we’ll  run  a 

Group  T ravel  Program 
and  do  aH  the  work 
for  you... 

■  ■  .  •  i 

We  mean  it!” 


Many  of  you  have  heard  that  one  before. 


So  had  our  clients  who  had  worked 
with  other  programs  before  we  took 
over. 

The  sad  part  is,  it’s  easy  to  keep  that 
promise  if  you’re  truly  professional. 

We  have  no  obligation  to  fill  space 
on  any  specific  airline  so  there’s  no 
hassle  at  that  level. 

And  the  program  is  so  well  organized 
that  it  practically  runs  itself. 

We  supply  posters  and  brochures  to 
promote  the  program. 

We  provide  complete  self-explana¬ 
tory  kits. 


We  bill  your  people  direct  and  han¬ 
dle  al[  collections. 

We  see  that  they  know  what  clothing 
to  bring,  what  immunization  shots  to 
get,  and  help  them  procure  pass¬ 
ports  when  necessary. 

We  let  them  know  where  to  be  and 
when. 

And  of  course  we  provide  a  fine  trip 
for  them  that  they  will  long  remem¬ 


ber,  at  a  low  price  they  won’t  soon 
forget.  For  example:  Spain— $277  per 
person  from  Chicago  (double  occu¬ 
pancy),  8  days— 7  nights. 

In  fact,  all  you  really  have  to  do  is 
say  “yes”  and  get  all  the  credit  for 
running  a  great  program. 

Sound  too  good  to  be  true?  We  dare 
you  to  let  us  show  you! 


AMERICAN  EXPRESS 

*  ; _ |  _ |  |  ~ . _ 

Group  Travel  Department 

8  South  Michigan  Avenue  •  Chicago,  Illinois  60603 


(312)  726-3472  collect. 


Challenge  us-we  mean  what  we  say— call 

( Or  write  us  now!) 
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Fascinating  Mexico:  Close- By  Yet  Exotic 


Teotihuacan.  Xochimilco.  Cuernavaca.  Huejot- 
zingo.  Tongue-twisting,  mysterious  towns  in  an 
ageless,  mysterious  country  only  three  hours  from 
Chicago  by  air. 

Name  your  pleasure,  and  chances  are  you’ll  find  it 
in  Mexico.  It  offers  you  the  sun,  the  sand  and  the 
sea.  It  even  offers  what  you  might  not  have  ex¬ 
pected— tropics  ablaze  with  exotic  fruits  and  flowers 
and  birds,  crowned  by  snow-capped  volcanoes; 
terrain  including  majestic  mountain  passes,  pine- 
scented  forests  and  scrub-covered  tableland.  There’s 
more  to  Mexico  than  the  sophistication  of  Mexico  City 
and  Acapulco,  more  even  than  the  quaint  charm  of  its 
rural  villages  tucked  away  in  the  foothills. 

Perhaps  you  have  heard  it  said  that  Americans  live 
to  work  and  that  Mexicans  work  to  live.  That  this  ex¬ 
planation  rings  with  an  essential  morsel  of  truth  is 
proven  by  the  fact  that,  in  Mexico,  heart  attacks  are 
rare  and  ulcers  almost  unknown.  In  visiting  Mexico 
you  will  soon  learn  to  take  things  easy,  relax  and  en¬ 
joy  life  and  the  indescribable  beauty  of  this  scenic, 
sublime  country.  It’s  a  land  of  great  variety  with 
deserts,  mountains  and  jungles.  A  land  of  generous 
hospitality  extended  by  warm,  friendly  inhabitants. 
Certainly  a  country  to  visit  and,  more  importantly,  a 
realm  to  experience. 


Cosmopolitan  Mexico  City 

In  Mexico  City,  time-honored  cultural  traditions  of  a 
proud  and  ancient  civilization  blend  harmoniously 
with  modern  buildings,  luxury  hotels  and  a  bustling 
big  city  mood  in  this  magnificent  Mexican  capital. 
Generally  acknowledged  as  one  of  the  world’s  most 
beautiful  areas,  Mexico  City  sprawls  over  an  enor¬ 
mous  valley  encircled  with  a  majestic  mountain 
range.  Today  Mexico  City  is  a  teeming  metropolis  of 
nearly  eight  million  people,  offering  a  world  of 
delights  to  the  tourist,  traveler  and  inhabitant  alike. 

Throughout  Mexico,  particularly  in  Mexico  City, 
there  is  the  widest  choice  of  restaurant  cuisine,  top 
entertainment  and  artfully-crafted,  varied  bazaar 
goods.  In  each  section  of  the  city  are  fashionable 
dining  spots  featuring  the  seafood,  Mayan  dishes  and 
other  native  foods,  as  well  as  international  treats. 
Tequila,  the  national  drink,  is  unforgettable. 

For  your  dining  pleasure,  you’ll  discover  an  array  of 
superb  eating  establishments  as  urbane  and 
sophisticated  as  Mexico  City  itself.  Whatever  your 
particular  tastes  may  be,  you'll  find  that  cosmopolitan 
Mexico  City  has  just  the  right  restaurant  to  suit  the 
(continued  on  page  25) 
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RECREATION 

GROUPS 

ARE 

EXCLAIMING! 

over  our  top  value, 
top  service  travel 
programs! 

FIND  OUT  WHY... 
WRITE  FOR  OUR 
GROUP  TRAVEL 
IDEA  KIT! 

GOT 

THE 

POINT 

? 


Employee  Recreation  at 
Foster  Grant  Company,  Inc. 

A  Program  Geared  to  the  Family 


At  Foster  Grant  Company,  Inc., 
Leominster,  Massachusetts,  the 
family  unit— its  characteristics  and 
activities— is  the  key  to  the  whole 
recreation  program. 

This  special  approach  is  only 
one  of  the  factors  behind  the 
program’s  success,  a  story  that 
climaxed  last  summer  in  Foster 
Grant’s  receiving  a  United  Savings 
-  Helms  Foundation  award. 

Recreation  Director  Zarmair 
Shepherd  brainstormed  a  good 
deal  of  the  current  program 
philosophy  and  concept.  The 
position  was  only  in  the  past  year 
made  full  time,  and  now  Shepherd 
can  devote  even  greater  time  to  a 
very  unique  and  smooth-running 
program. 

The  entire  program  is  sub¬ 
sidized  by  the  Company;  no  dues 
are  charged.  Shepherd  is  respon¬ 
sible  to  Company  officials,  and  he 
runs  events  without  the  benefit  of 
an  employee  organization  as  such. 
Cost  of  each  sponsored  event  is 
figured  far  in  advance,  and  the 
program  is  distributed  ac¬ 
cordingly. 

Family  activities 

This  1968  (and  current)  Cer¬ 
tificate  of  Excellence  winning 
program  uses  one  main  guideline. 
“Ours  is  strictly  a  family  type  of 
recreation,”  Shepherd  says.  “Our 
main  objective  is  to  make  all  types 
of  activities  available  to  our  per¬ 
sonnel  for  the  health  and  hap¬ 
piness  of  themselves  and  their 
families.” 

Catering  to  the  family  and  its 
particular  recreation  demands  has 
been  accomplished  after  the 


elimination  of  many  teams  and 
leagues  in  the  varsity  sports. 

Instead,  the  program  focuses  on 
whole-family  short  and  long-term 
travel,  outdoor  camping  and  pic¬ 
nicking,  parties  and  other  special 
events. 

Last  fall  Shepherd  accompanied 
125  people  on  a  bus  tour  of  the 
Eastern  Seaboard.  This  turn¬ 
out— of  the  approximately  2,500 
employees  at  Foster  Grant— is  a 
sample  of  the  offerings  available 
year 'round. 


Good  travel  program 

“We  travel  to  New  York  at  least 
three  times  a  year,  visiting  all 
museums,  attending  plays  and 
Radio  City  Music  Hall  every  trip. 
We  travel  to  Canada  and  have  an¬ 
nual  vacations  for  the  entire  week, 
according  to  the  wishes  of  our 
people.  Our  Mystery  Trips  are  out¬ 
standing,”  Shepherd  says. 

Foster  Grant  is  equally  proud  of 
its  community  activities,  including 
participation  in  charitable  drives 
of  all  sorts.  As  an  extension  of  this 
cooperation  between  Company 
and  community,  the  program 
utilizes  local  YMCA,  club  and 
public  facilities  to  a  great  extent. 
Among  the  public  are  arrange¬ 
ments  with  bowling  lanes  and 
movie  theatres. 

All  activities  are  directed  by 
elected  committees,  responsible  to 
the  Recreation  Director.  Increased 
participation  in  all  activities  (and 
the  establishment  of  several  new 
programs)  is  the  trend  in  the 
overall  organization  at  Foster 
Grant. 
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iReianO 

LutoeRe  eaRope  bggios. 


When  you  think  Europe,  think  Ireland.  After  all, 
Ireland  is  the  European  destination  closest  to  the 
United  States.  It’s  also  a  country  that  knows  no 
season.  Every  month  is  a  lively  month.  And  your 
Ireland'bound  group  is  assured  a  splendid,  fun- 
filled  holiday.  Whether  it’s  playing  golf  on  one  of 
our  200  uncrowded,  emerald  courses,  or  enjoying 
the  theatre,  opera,  cruising,  fine  restaurants, 
historic  places,  horse  racing.  i 

Throughout  Ireland  we’ve  a  wide  choice  of 
accommodations  — from  luxury  hotels  to  quaint 
thatched-roof  cottages  — even  sixteenth-century 
castles  for  your  group.  With  the  charm  and  splen¬ 
dor  of  our  history  and  all  the  modern  conven¬ 
iences  of  today. 

There’s  always  plenty  to  do.  And  because  we 
speak  English  in  Ireland,  it’s  easy  to  do  it.  A 
modern  luxury  motor  coach  system  gets  you 
around  the  countryside  for  sight-seeing,  shopping 
(try  on  our  bargains  on  clothes,  crystal  and  many 
other  items),  or  topping  off  your  stay  with  a 


candlelight  dinner  in  a  15th  century  banquet 
hall. 

We  have  8,000  years  of  culture,  and  its  mark 
is  on  everything  about  Ireland.  Part  of  it  is  an 
easy  and  polite  way  of  doing  things  — from  the 
minute  you  step  off  your  plane  and  go  through 
customs.  For  more  information  on  Ireland,  send 
for  our  special  planning  kit. 


iRiShtOCIRiSt  BOBRC) 
590  fifth  averxie 
necu  qoRk,  n.q. 10036 

Please  send  me  your  free  colorful  planning  kit. 

Name  • 

Company 

Address 

City  State  Zip 
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Bulbhome  Contest 
Final  Stage  Near 


Tips  for  Photographing  Your  Spring  Flowers 


Photography  can  preserve  the  beauty  of  a  flower  in¬ 
definitely.  It  can  bring  the  memory  of  sweet- 
scented  garden  breezes  to  blot  out  a  Winter  chill, 
reminding  that  Spring  cannot  be  far  ahead. 

It  can  also  have  tangible  value,  in  the  form  of  a 
camera  club  ribbon  or— in  this  case— a  trip  to 
Holland. 

That  trip  is  first  prize  in  the  NIRA  and  Bulbhome- 
sponsored  Beautification  Contest.  All  you  do  is 
photograph  the  flowers  that  have  sprouted  from 
bulbs  you  purchased  last  Fall. 

Since  it  is  the  photograph  itself  which  decides  the 
winner,  we're  providing  some  tips  and  tricks  for  bet¬ 
ter,  more  dramatic  flower  pictures : 

Basic  guidelines 

You  can  take  creative  flower  photographs  either 
outdoors  in  sunlight  or  in  the  controlled  atmosphere 
of  a  studio.  Indoors,  you  can  move  the  lights  to  get 
dramatic  effects;  outdoors,  you  can  move  your 
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camera  and  select  the  best  viewpoint  to  achieve 
dramatic  lighting.  Side  lighting  emphasizes  the  shape 
of  the  flower  and  brings  out  the  texture  of  the  petals. 
Back  lighting  accentuates  the  translucent,  delicate 
quality  of  flowers  and  creates  really  striking  pictures. 

Both  side  lighting  and  back  lighting  produce 
shadows.  Since  shadows  help  show  shape  and  dimen¬ 
sion,  you  shouldn’t  try  to  eliminate  them.  However, 
you’ll  probably  want  to  lighten  the  shadows  to  reveal 
more  detail  in  close-ups.  Use  a  reflector  to  bounce 
light  into  shadowed  areas— crumpled  aluminum  foil 
stretched  over  cardboard  or  a  white  cloth  is  fine  for 
this. 

What  about  those  days  when  the  sun  doesn’t 
shine?  Some  people  like  the  soft,  hazy  quality  of 
flower  pictures  made  on  overcast  days,  but  you  could 
also  use  flash.  Close  to  the  subject,  flash  provides 
such  3  bright  illumination  that  you  can  use  a  small 
lens  opening  and  get  good  depth  of  field.  If  your  flash 
unit  can  be  used  off  the  camera,  it  is  a  real  help  for 
side  or  back  lighting.  Since  the  background  goes 
quite  dark  when  you  use  flash,  the  flower  stands  out 
in  striking  contrast 

Tricks  with  background 

Every  photographer  knows  that  a  distracting 
background  can  ruin  a  picture.  Although  this  is  not 
usually  a  problem  in  close  ups,  when  the  background 
becomes  a  soft  blur  of  color,  reflections  or  bright 
spots  can  still  be  a  problem. 

Look  over  the  background  and  select  your  angle 
carefully  to  eliminate  these  distractions.  If  this  is  not 
the  angle  to  show  off  the  subject  best,  you  can  make 
your  own  background.  Use  a  large  sheet  of  art  paper 
in  any  of  a  rainbow  of  colors.  Experiment  with  dif¬ 
ferent  shades  to  vary  the  mood  of  the  photo.  Hold  the 
paper  back  enough  so  that  the  flower  doesn’t  cast  a 
shadow  on  it. 

To  get  a  fresh,  “dewy”  appearance,  spray  the 
flowers  with  water  just  before  snapping  your  award- 
winner. 

To  create  a  mood  of  utter  fantasy,  smear  petroleum 
jelly  in  a  circular  pattern  on  a  sheet  of  acetate, 
leaving  an  area  in  the  center  clean.  Shoot  the  picture 
with  a  wide  angle  lens,  and  frame  the  subject  within 
the  open  space.  The  result  is  a  sunburst  or  explosion 
effect.  Other  special  effects  are  available  by  using 
nylon  stocking,  facial  tissue  or  plastic  wrap  as  close  as 
possible  to  the  lens. 

Experiment  with  filters  for  other  subtle  changes. 

Winning  close  ups 

A  clqse  up  lens  is  certain  to  provide  a  drama  and 
(continued  on  page  35) 
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Professional  Services  Directory 


People  become  Jamaica  fans  because 
of  the  beautiful  sun,  sea,  beaches,  flowers,  hotels. 

And  other  reasons. 


Last  year,  72,000 
people  who  vacationed  in 
Jamaica  came  back  again. 

Did  they  fall  in  love 
with  our  12  golf  courses, 
our  128  pure  white 
beaches,  our  ackee 
souffle,  or  our  clear  blue 
water  filled  with  coral 
and  marlin?  We  don’t 
know,  but  why  not  give 
your  travel  groups  a 
chance  to  find  out  for 
themselves. 

The  site  of  the  1975  NIRA  Convention. 

For  information  on  sending  groups  to  Jamaica,  write  to: 

Group  Sales  Dept.,  Suite  254,  Jamaica  Tourist  Board,  200  Park  Ave.,  N.Y.,  N.Y.  10017 
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§tay  in 
e New  Yor£ 
wffeieyou  can 

wal£to  wfiat 
you  want 
to  see  most. 


And  stay  in  style  in  our  beautifully 
remodeled  and  redecorated  1,000 
room  air-conditioned  hotel.  Every 
room  with  TV,  private  bath  and 
shower.  Coffee  Shop,  Cocktail 
Lounge,  famous  Stockholm  Res¬ 
taurant.  Every  modern  convenience. 
Parking  available. 

Singles  from  515.  Doubles  from  *18. 
Twins  from  *19. 


51st  Street  at  7th  Avenue 
New  York,  N.Y.  10010 
Tel.:  (212)  246-9400 

For  color  brochure  or  reservations 
contact  your  travel  agent  or  us. 
George  Geiger.  President. 

Ainsley  K.  Blair,  General  Manager. 
Claire  Hogan,  Director  of  Sales. 


Sout^rqTn^ 

Outdoor  Tables 

•  Tough  extruded  aluminum  alloy.  • 
Lasting  decorator  colors  in  polyester 
baked  enamel.  •  Proved  durability 
and  low  maintenance— same  materi¬ 
als  used  in  thousands  of  stadium 
seats.  (We  pioneered  aluminum  sta¬ 
dium  seating.) 

Send  for 

FREE  COLOR  LITERATURE 

and  Specifications 

Hhowmet  corporation 

A  MEMBHR  OF  THE  PECHINEY  GROUP 

SOUTHERN  EXTRUSIONS  DIVISION 
P.0  Box 40, Magnolia.  Arkansas  71753,  (501)  234-4260 


CLASSIFIED 

RATES:  regular  type — 15  cents  per  word; 
bold  face  type — 25  cents  per  word.  Copy 
must  be  received  by  the  5th  of  month 
preceding  issue  in  which  ad  is  desired. 


Man,  age  22.  B.S.  in  Physical 
Education,  presently  student 
teaching  secondary  level. 
Interested  in  same,  or  all  areas  of 
industrial  recreation.  Will  relocate. 
Salary  open.  Available  Janu¬ 
ary,  1973.  Box  #265— REC¬ 
REATION  MANAGEMENT. 


Young  man,  age  28,  graduating  in 
March  with  a  B.A.  in  Recreation, 
seeking  job  as  an  Industrial 
Recreation  Director.  Experienced 
in  administration  and  supervision. 
Presently  interning  at  NIRA 
headquarters.  Salary  open.  Will 
relocate.  Box  #266— REC¬ 
REATION  MANAGEMENT. 


Man,  currently  recreation  co¬ 
ordinator  for  sports  in  program  for 
37,000  employees,  seeking  job  as 
recreation  coordinator  or 
assistant  manager.  Degree  in 
industrial  recreation  with  other 
study  in  industrial  management. 
Available  immediately.  Box 
#267— RECREATION  MANAGE¬ 
MENT. 


Women  seeking  position  as 
Recreation  Director  or  Specialist, 
preferably  in  or  near  Colorado. 
B.S.  in  Recreational  Leadership, 
experience  in  recreation 
supervision  for  religious  groups, 
senior  citizens  and  the 
handicapped.  Salary  range  of 
$7,500  to  $8,500  desired.  Box 
#268— RECREATION  MANAGE¬ 
MENT. 


Man,  age  25  with  B.S.  degree 
in  Physical  Education  and 
Recreation.  Seeking  position  in 
Industrial  Recreation  ad¬ 
ministration,  programming  or 
supervision.  Desires  salary  of 
approximately  $10,000.  Box 
#269— RECREATION  MANAGE¬ 
MENT. 


From  Your  Member  Services  Department 


Your  experiences  and 
ideas  can  directly  benefit 
other  NIRA  Company 
Members  who  submit 
their  problems  or 
requests  to  The  Trading 
Post.  And  others  probably 
can  supply  information 
you  need.  The  Trading 
Post  is  your  forum  and 
R/M  welcomes  your 
participation. _ _ 


TP-5 

Company  plans  to  establish  a 
table  tennis  program,  and  needs 
information  on  handicapping, 
starting  leagues,  promotion  and 
tournaments.  How  is  such  a 
program  started  from  scratch? 

! 

TP-6 

Company  with  a  rise  in  injuries 
in  softball  games  due  to  metal 
cleats  would  like  suggestions  on 
switching  to  rubber  cleats,  or  any 
other  solution.  What  precautions 
have  you  taken  to  prevent  such 
injuries? 

TP-7 

Company  needs  some  sort  of  list 
of  standards  for  employment  in 
industrial  recreation;  what  re¬ 
quirements  have  other  com¬ 
panies  specified  when  hiring? 

TP-8 

Company  is  interested  in 
instituting  a  physical  fitness 
program,  and  is  particularly 
concerned  with  equipping  a 
fitness  room  or  center  with 
machinery,  saunas,  etc.  What  are 
the  costs  and  needs? 
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Planning  a  Group  Travel  Program  is  generally  a 
hassle,  right?  So  why  bother? 

Turn  over  ALL  the  details. . .  (and  the  headaches). . . 
to  VIA  —  THE  VACATION  PLANNER 

VIA  HAS. . . 

*More  departure  cities. . .  for  both  home  and  branch  office  locations. . .  anywhere.  When  you 
need  Dubuque  to  Dubrovnik. .  .  or  Reno  to  Rome,  VIA  won't  offer  you  New  York  to  London. 

*More  destinations. . .  Sure,  VIA  has  its  favorite  programs  (15  in  all,  including  Spain  for  a  week 
for  $239. . .  or  Dubrovnik  from  $269). . .  But  you  tell  us,  because  VIA  custom  tailors  programs 
to  suit  your  desires,  not  ours.  We  even  do  pre-program  surveys.  .  .  to  make  sure. 

*More  experience:  Thirty  fully  trained  staff  members. .  .  20,000  passengers  in  1972.  . .  over  80 
current  client  organizations  nationwide. 

*More  efficiency. . .  VIA  is  totally  computerized. . .  which  means  we  handle  ALL  PROGRAM 
ADMINISTRATION  —  printing,  advertising)  billing,  collections,  flight  manifests.  All  you  have 
to  do  is  wave  good-bye. . .  or  join  us! 

*More  flexibility. ..  charters?  VIA  already  has  over  200  scheduled  for  current  clients  in 
1973.  . .  or  the  new  TGC's. . .  or  Group  Inclusive  Tours  VIA  scheduled  carriers. . .  or  VIA  can 
take  you  where  airlines  don't  even  fly. .  .  if  you  want  to  go. 

Read  about  us. . .  talk  to  our  personnel  —  or  even  our  clients,  if  you  want. . .  try  us.  We  are  here 

to  help,  and  we  can  do  the  job  —  from  start  to  finish. 

Vacationer's  International  Agency 
1406  M  Street,  N.W. 

Washington,  D.C.  20005 

Write  us. .  .  or  call  today  (collect,  of  course)  202  •  785-4755 

. . .  the  way  to  travel. .  . 

A  CTI  COMPANY 
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You'll  find  four  superb  Sheratons  in  the  heart  of  Manhattan. 


800-325-3535  MAKES  IT  HAPPEN  IN  NEW  YORK, 
WASHINGTON,  D.C.,  PHILADELPHIA,  CHICAGO. 


Almost  anyplace  business  takes  you,  you  can 
enjoy  the  pleasures  of  Sheraton.  Downtown,  out  of 
town,  here  and  abroad,  Sheraton  understands  what 
a  businessman  wants  from  his  hotel  or  motor  inn- 
and  gives  itto  him. 

Sheraton  is  big  in  the  big  business  cities  of  this 
world.  And  the  small  ones.  Great  for  business  meet¬ 
ings  and  conventions.  We  keep  you  on  top  of 
things.  Where  the  action  is.  Without  forgetting  the 


small  attentions  that  let  you  relax... enjoy  a  good 
dinner... and  a  great  night's  sleep.  And  whenever 
you  travel-for  business  or  pleasure-800-325-3535 
is  the  one  number  that  makes  a  great  trip  happen. 

Call  800-325-3535  to  reserve  a  room  at  any 
Sheraton  Hotel  or  Motor  Inn  in  the  world.  Call  it 
free,  24  hours  a  day,  any  day, anywhere  ^ 

CS) 
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in  the  continental  United  States.  Or 
have  your  travel  agent  call  it  for  you. 


Sheraton  Hotels  &  Motor  Inns 


A  WORLDWIDE  SERVICE  OF  III 


Dial-A-Towec 
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U.S.  HOLIDAY  GUIDE-1973 


For  group  travel  planners,  official  and  religious  holidays 
are  something  to  be  considered— pro  and  con.  Dates 
shown  below  may  be  red  letter  days  as  times  to  be  in¬ 
corporated  into  your  schedule,  or,  since  accomodation  and 
other  facilities  may  be  strained,  to  be  avoided.  Long 
weekends  are  given  in  boldface  type  for  the  reader's  con¬ 
venience. 


Lincoln’s  Birthday  . . . 

St.  Valentine’s  Day  . . . 
Washington’s  Birthday 

Ash  Wednesday . 

St.  Patrick’s  Day . 

Purim  Day . 

Palm  Sunday  . 

Passover  Begins . 

Easter  Sunday . 

Mother’s  Day . 

Memorial  Day . 

Flag  Day  . 

Father’s  Day  . 

Independence  Day  . . . 

Labor  Day . 

Rosh  Hashana  Begins . 

Yom  Kippur  . 

Columbus  Day . 

Veterans’  Day . 

Halloween  . 

Election  Day . 

Thanksgiving  Day  .  . . 
Hanukkah  Begins 
Christmas  . 


. . .  Monday,  February  12 

Wednesday,  February  14 
. . .  Monday,  February  19 
. . .  Wednesday,  March  7 
....  Saturday,  March  17 

. Sunday,  March  18 

. Sunday,  April  15 

. Tuesday,  April  17 

. Sunday,  April  22 

. Sunday,  May  13 

. Monday,  May  28 

. Thursday,  June  14 

. Sunday,  June  17 

. Wednesday,  July  4 

. . .  Monday,  September  3 
Thursday,  September  27 
....  Saturday,  October  6 
. . . . .  Monday,  October  8 
....  Monday,  October  22 
.  Wednesday,  October  31 
. . .  Tuesday,  November  6 
.  Thursday,  November  22 
.  Thursday,  December  20 
.  .  Tuesday,  December  25 


Mexico  .  .  . 

(continued  from  page  17) 

swinger,  the  sophisticate  and  the  budget  traveler 
alike.  And  after  dinner  the  fun  comes  non-stop  in  the 
many  nightclubs,  discotheques  and  lounges 
throughout  the  city. 

Up-to-the-minute  rock  and  roll  and  the  tunes  of  the 
mariachis  are  found  together  in  nearly  every  night¬ 
club,  and  every  smaller  supper  club  has  some  sort  of 
typically  Mexican  singing  or  dancing.  One  of  the  city’s 
top  entertainments  is  the  Ballet  Folklorico,  an 
exquisitely  choreographed  and  costumed  rendition  of 
Mexican  dances.  The  area’s  newest  presentation  is 
“Sound  and  Light”,  presented  at  the  Pyramids  of 
Teotihuacan,  recreating  the  legends  of  the  ancient 
city.  This  show  is  presented  in  both  English  and 
Spanish.  Legitimate  theatre,  opera  and  symphony 
productions  abound  and,  of  course,  there  are  the 
spectator  sports  attractions  of  jai  alai  and  the 
bullfights. 

Some  sights  of  interest,  illustrating  both  Mexico’s 
treasures  of  the  past  and  super-society  of  the 
present,  include: 

The  Zolcalo,  or  main  square,  heart  of  the  old  Aztec 


ASK  ABOUT  OUR  SPECIAL  GROUP  RATES 

A  5%  Government  Room  Tax  and  10%  Service  Charge  In  lieu  of  gratuities  will  be 
collected  at  the  hotel. 


Flamingo  Terrace  Plan 
Breakfast  and  dinner  at 
the  Flamingo  Terrace 
Dining  -Room  &  Coffee 
Shoppe:  add  $8  per  per* 
son  or  child. 


MEAL  PLANS 

Modified  American  Plan 
Complete  breakfast'  and 
gourmet  dinner:  add  $11 
per  person,  $8  for  chil¬ 
dren  under  12  years  of 
age. 


Full  American  Plan 
Complete  breakfast, 
lunch  and  dinner:  add 
$14  per  person,  $11  for 
Children  under  12  years 
of  age. 


THE  COMPLETE  RESORTI 

140  Luxurious  accommodations  with  private  balcony,  terrace  or  Lanai  •  aircondltlonad 
throughout,  individually  controlled  in  guest  rooms  •  television  or  radio  in  each  room 

•  private  white  sand  beach  and  Olympic  size  salt  water  pool  with  spacious  sun  deck 

•  poolside  bar  •  water  skiing,  deep  sea  fishing  and  scuba  diving  arranged  »  action 
packed  Casino  ♦  Cocktail  Lounge  •  golf  privileges  at  nearby  Shell  Golf  Club  •  horse* 
back  riding,  auto  racing,  sky  diving,  skeet  shooting  and  bowling  all  nearby  •  Round¬ 
about  Night  Club  with  international  entertainment  and  dancing  •  Mango  Dining  Room 

•  Flamingo  Terrace  Dining  Room  and  Coffee  Shoppe  •  Valet  and  Laundry  •  Beauty 
Salon  •  Men's  Hair  Stylist  •  Car  Rental  service  •  complete  convention  facilities  and 
equipment. 


WITH  OUR  COMPLIMENTS! 

Ben  Bini  Greeting  Cocktail,  Basket  of  fresh  fruit  In  room.  Ice  at  all  times,  telephone 
service  to  anywhere  in  Curacao,  parking,  scheduled  transfer  service  to  nearby 
Willemstad  for  Duty-Free  shopping,  Cocktail  Party,  tennis  on  premises,  health  spa 
with  gymnasium  and  sauna,  chaise  lounge,  casino  tour  and  gaming  lesson,  sports 
activities,  entertainment,  and  much,  much  more. 


Mr.  Ken  Rosenberg,  Vice  President 
The  SANDS  of  CURACAO/Hotel  and  Casino 
1423  Sheepshead  Bay  Road 
Sheepshead  Bay,  N.Y.  11235 

Dear  Mr.  Rosenberg:  □  Please  rush  Group  &  Meeting  Kit  to  me 
□  Better  yet,  please  call  me  at 

Area  Code . . Telephone. . . 

Name  . . . . . . . 

Organization  . . . . . 

Address  . . 

City,  State,  Zip . 


(continued  on  page  34) 
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TGC's-what 
are  they  and 
how  would  they 
affect  your 
group  travel 
program? 


The  Civil  Aeronautics  Board 
(CAB)  of  the  U.S.  Government 
has  recently  proposed  changes  in 
the  regulations  governing  the 
chartering  of  aircraft.  While  these 
changes  are  still  only  in  the 
proposal  stage— and  open  for  in¬ 
dustry  and  public  comment  and 
evaluation— we  feel  those  of  you  in 
charge  of  group  travel  should 
make  yourselves  fully  aware  of 
them. 

From  all  evidence,  the  purpose 
of  these  changes  is  two-fold.  One 
is  to  open  up  the  benefits  of  low- 
cost  air  travel  to  all  the  public. 
Outside  of  charter  operations, 
other  proposals  illustrating  this 
philosophy  aim  to  eliminate  the 
current  status  of  family  and  youth 
fares.  These  are  all  in  the  interest 
of  free  enterprise  and,  as  a  result, 
benefit  everyone. 

The  second  purpose  is  to  stop 
the  flagrant  violation  of  existing  af¬ 
finity  charter  rules.  This,  too, 
makes  sense,  inasmuch  as  it  at¬ 
tempts  to  protect  the  less- 
informed. 

However,  it  is  unlikely  that 
either  of  these  purposes  will  be 
fully  met.  The  first  will  remain 
partly  unfulfilled  because  of  the 
cumbersome  and  intricate  steps 
involved  to  get  onto  one  of  the  new 
Travel  Group  Charters  (TGC’s). 
While  some  may  feel  that  the 
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amount  of  red  tape  required  is  not 
insurmountable,  we  suggest  you 
examine  the  rules  and  compare 
them  with  buying  a  regular  airline 
ticket. 

(a)  Your  group  can  no  longer 
take  short  duration  or  weekend 
trips,  the  three-or  four-night  stay 
in  Nassau  or  Las  Vegas.  In  North 
American  area,  charter  flights  un¬ 
der  TGC’s  must  last  at  least  seven 
days. 

(b)  Under  the  proposed  rules, 
any  trip  across  the  Atlantic,  across 
the  Pacific  or  to  Central  and  South 
America  must  be  of  ten  days  or 
more  in  duration.  This  means  no 
more  one-week  trips  i(  possibly 
worst  for  those  employees  who 
wish  to,  or  can  only,  use  just  one 
vacation  week). 

(c)  Everyone  who  has  signed 
up  for  the  TGC-style  trip  must  put 
down  a  25  per  cent  non- 
refundable  deposit  three  months 
in  advance  of  departure.  Payment 
of  the  full  price  is  due  60  days  in 
advance,  while  participants  can 
only  include  those  whose  names 
were  filed  with  CAB  at  least  three 
months  prior  to  departure.  These 
restrictions,  along  with  other 
problems  associated  with  TGC’s, 
notably  foreign  landing  rights  dif¬ 
ficulties,  will  prevent  or  deter  a 
large  segment  of  the  affinity  char¬ 
ter  market  from  using  TGC’s. 

Those  travel  clubs  who  could 
meet  the  above  requirements, 
should  affinities  be  discontinued, 
might  face  another  deter¬ 
rent-higher  price.  While  it’s  still 
too  early  to  say  how  TGC  fares 
might  run,  it  is  safe  to  assume  that 
the  need  to  go  through  a  third  par¬ 
ty  (all  TGC’s  must  be  handled 
through  a  charter  organizer) 
would  assess  a  service  charge  on 
top  of  the  pro  rated  price  per  par¬ 
ticipant. 

If  your  travel  group  wishes  to 
by-pass  an  organizer  and  set  up 
the  TGC  directly  with  the  airline, 
other  problems  arise.  Your 
organization  would  have  to  comply 
with  the  demanding  bonding- 
escrow-filing  requirements  that 
the  commerical  organizer  or¬ 
dinarily  would  handle.  It  is  not  dif¬ 
ficult  to  foresee  that  your  local 
group  would  be  unable  to  meet  the 
financial  obligations  of  a  TGC 
organizer  (i.e.,  to  secure  a  surety 
bond  and  to  advance  ad¬ 
ministrative  costs  out  of  working 
capital).  If  affinity  organizations 


are  willing  to  use  a  commercial 
organizer,  the  bonding,  etc. 
requirements  will  probably  be 
reflected  in  higher  pro  rata  costs 
to  tour  members.  Service  charges 
listed  in  recent  TGC  filings  appear 
to  exceed  the  five  per  cent  agent’s 
commission  under  existent  affinity 
rules.  And  there  is,  of  course,  no 
assurance  that  a  TGC  will  be 
available  at  the  times  and  to  the 
places  desired  by  your  group.  In 
fact,  many  affinity  charter  groups 
now  originate  at  less  heavily 
traveled  points  in  the  U.S.,  which 
may  not  receive  TGC  service. 

TGC’s  still  of  value 

Beyond  all  these  restrictions, 
TGC  programs  would  still  be  of 
value  to  the  general  public,  those 
who  now  are  not  eligible  for  af¬ 
finity  charters  and  must  either  fly 
on  scheduled  carriers  at  regular 
rates  or  not  fly  at  all.  CAB  research 
shows  that  50  per  cent  of  trans¬ 
atlantic  travel  in  1974  will  be  in 
TGC’s,  so  there  is  a  definite  need 
and  a  promising  market. 

However,  the  institution  of  the 
Travel  Group  Charter  need  not 
mean  the  abolition  of  Affinity 
Charters  such  as  those  now  in 
operation.  Such  an  action  would 
only  hinder  the  honest  charter 
operator  and  chartering 
organization.  The  CAB  has  not 
been  effective  in  stopping  the  five 
per  cent  who  ignore  affinity  rules. 
Their  alternative  at  this  point  is  to 
restrict  the  95  per  cent  who 
respect  them. 

What  other  alternatives  are 
available  to  your  travel  groups? 
Edward  J.  Driscoll,  President  of 
the  National  Air  Carrier 
Association  in  Washington,  D.C., 
has  a  few  ideas.  “Maybe  a 
modified  TGC  will  be  arrived  at  by 
the  Board  after  the  current  ap¬ 
praisal.  This  TGC  would  be  more 
relaxed  on  the  duration  of  stay  and 
advanced  notice  regulations  most 
prohibitive  to  your  members.”  Mr. 
Driscoll  also  suggests  that  in¬ 
clusive  tour  charters  (ITC’s), 
which  include  air  transportation 
plus  an  accomodations  package 
might  be  a  replacement,  should  af¬ 
finities  be  discontinued. 

Driscoll  emphasizes  that  these 
alternatives  will  be  necessary  only 
should  the  CAB  find  that  public 
opinion  on  TGC’s  is  completely 
favorable— favorable  enough  to 
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result  in  the  marketing  of  them  in¬ 
stead  of  affinities. 

“So  far,”  he  says,  “the  intent  of 
the  CAB  is  to  have  TGC’s  on  an  ex¬ 
perimental  basis  as  the 
replacement  for  affinities.  We 
ought  to  understand  that  the  CAB 
has  merely  come  out  with  an  “ad¬ 
vance  notice”  of  the  ruling,  just  to 
get  the  views  of  the  public  and 
other  interested  groups.” 

The  Board  will  review  these 
comments,  then  determine  the 
“notice  of  proposed  rule 
marking”,  which  states  when  af¬ 
finities  will  be  discontinued  and 
TGC’s  begun,  or  the  two  run 
together. 

Driscoll  emphasizes  that  the 
NACA  wants  affinities  to  continue, 


to  run  along  with  TGC’s  if  the  lat¬ 
ter  is  accepted.  Along  with  the 
American  Society  of  Travel  Agents 
(ASTA),  the  Department  of  Trans¬ 
portation  and  dozens  of  other 
agencies  and  individual  carriers, 
NACA  has  recommended  to  the 
Board  that  affinities  be  main¬ 
tained,  at  least  long  enough  to  test 
the  effectiveness  and  success  of 
the  TGC’s 

“We  feel  there  is  a  strong  need 
for  affinities  to  continue,”  Driscoll 
says.  “Hopefully,  the  Board  is 
listening  to  consumer  demand  and 
is  aware  of  consumer  needs.  Com¬ 
pany  recreation  associations 
should  make  their  needs  known  to 
the  Board  while  the  TGC  plan  is 
still  in  the  consideration  stage.” 


FORT  LAUDERDALE,  FLORIDA 


HOTEL 


Special  Industrial  Rates 

Catering  to  individual,  couple 
and  family  vacationers. 

Please  write  for  information. 

Jack  Lindeman 
3100  North  Ocean  Boulevard 
Ft.  Lauderdale,  Florida  33308 
Area  Code  305  -  564-8502 

Our  Own  Private  Beach 


Louisville  Slugger®  and  H&B  base¬ 
ball,  softball  and  Little  League  bats. 
Mag  Bats™.  H&B  Golf  Clubs™. 
Power-Bilt®  Golf  Clubs.  Louisville 
Slugger™  Golf  Balls.  Louisville 
Slugger™  Hockey  Sticks. 

H1LLERICH  & 
BRADSBY  CO. 

P.O.  Box  506,  Louisville,  Ky.  40201. 


The  partial  text  of  a  statement  by 
NACA  to  the  Civil  Aeronautics 
Board  follows: 


“By  its  Advance  Notice,  the 
Board  instituted  this  proceeding 
“to  determine  whether  existing  af¬ 
finity  charter  rules  should  be 
suspended  during  the  pendency 
of”  the  travel  group  charter  (TGC) 
experiment.  We  strongly  urge  the 
Board  not  to  do  so.  Not¬ 
withstanding  their  deficiencies,  af¬ 
finity  charters  now  serve  millions 
of  passengers  and  constitute  the 
single  largest  source  of  traffic  for 
U.S.  supplemental  carriers.  The 
TGC  mode,  on  the  other  hand,  for 
all  its  bright  promise,  is  entirely  un¬ 
proven  and  experimental.  The 
degree  of  success  which  TGC’s  will 
receive  in  the  market  place 
remains,  and  will  remain  for  some 
time,  a  subject  of  educated 
guesswork.  Unfortunately,  if  a 
wrong  guess  should  be  made  in 
this  proceeding,  and  TGC’s  under 
the  present  rules  prove  not  to  be 
an  adequate  substitute  for  affinity 
charter  services,  the  result  could 
be  disastrous  both  for  the  travel¬ 
ing  public  and  the  supplemental 
carriers. 

“.  .  .  As  shown  herein,  restric¬ 
tions  in  the  TGC  rules  would 
disqualify  large  numbers  of  flights 
which  would  otherwise  operate  un¬ 
der  affinity  charter  rules.  Further, 
it  is  likely  that  some  foreign  coun¬ 
tries,  including  important  charter 
destinations,  will  either  exclude 
TGC  flights  entirely,  or  impose 
severe  quota  or  price  restrictions. 
And  even  in  cases  where  an  affinity 
organization’s  charters  are 
capable  of  being  performed  via 


TGC’s,  a  difficult  educational 
process  will  often  be  involved 
which  cannot  be  accomplished 
overnight. 

“.  .  .  Thus  the  elimination  of  af¬ 
finity  charters,  in  whole  or  in  sub¬ 
stantial  part,  during  the  pendency 
of  the  TGC  experiment  would  con¬ 
stitute  a  most  dangerous  gamble 
by  the  Board.  If  the  gamble  fails, 
and  the  TGC  mode  turns  out  to  be 
less  than  an  instantaneous  suc¬ 
cess,  then  the  interests  of  the 
traveling  public  will  be  seriously 
harmed  and  the  economic  viability 
of  the  supplemental  will  be  dealt 
an  overwhelming  blow.  Moreover, 
such  a  gamble  is  wholly  un¬ 
necessary.  As  shown  below,  con¬ 
tinuation  of  affinity  charters  during 
the  TGC  experiment  will  neither 
impair  the  validity  of  that  ex¬ 
periment  nor  result  in  widespread 
illegal  charter  operations. 

“We  should  add  that  the  NACA 
carriers  have  been  among  the 
severest  critics  of  the  affinity  char¬ 
ter  rules  and  have  been  ardent 
supporters  of  the  TGC  concept.  We 
will  welcome  the  day  when  the 
existing  affinity  rules  can  be 
replaced  by  workable  and  proven 
substitutes.  But  the  unduly  precip¬ 
itous  elimination  of  affinity  char¬ 
ters,  while  TGC’s  are  still  in  an  em¬ 
bryonic  stage,  involves  sizable  and 
unnecessary  public  interest  risks 
which  need  not,  and  should  not,  be 
undertaken.” 


NACA 
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Liability 
and  the 

Company  Skier 

(continued  from  page  1 1 ) 

One  other  way  to  reduce  the  risk 
of  theft  concerns  the  skier's  per¬ 
sonal  attitude.  Placer  County, 
Nevada,  in  the  Lake  Tahoe  area, 
reports  well  over  1,000  ski  thefts 
for  its  last  season.  Pitkin  County, 
Colorado,  in  the  Aspen  area, 
reports  less  than  200  ski  thefts  for 
its  last  season.  Both  areas  are 
crammed  by  more  than  a  half 
million  skiers  during  their  four- 
month  seasons. 

Why  the  difference  in  the  theft 
rates?  Official  sources  in  Placer 
County  say  the  answer  rests  with 
the  clientele.  “When  you’ve  got  a 
much  greater  percentage  of 
showy,  flashy  skiers,  they’re  apt  to 
be  more  careless,”  says  a  source 
at  the  sheriff’s  office.”  They  flaunt 


their  skis  and  talk  about  how  ex¬ 
pensive  they  are  and  leave  them¬ 
selves  wide  open.  These  types 
always  seem  to  attract  thieves.” 

While  Aspen  holds  its  share  of 
the  “flashy  types”,  the  majority  of 
skiers  apparently  are  more 
careful.  It  also  may  be  interesting 
that  in  the  two  years  that  Aspen 
has  conducted  its  registration 
program,  not  a  single  registered 
ski  was  reported  missing. 

Being  safety  conscious  and  con¬ 
tinually  on-guard  can’t  eliminate 
claims  and  losses  totally.  But  it  will 
make  them  less  likely  to  occur.  Ac¬ 
cidents  can  and  will  happen,  and 
when  they  do  the  ski  Club  and 
member  should  be  protected.  A 
club  can  either  self-insure,  which 
means  exactly  what  it  sounds  like, 
or  the  club  can  buy  insurance  from 
an  outside  source.  Although  the 
company’s  insurance  manager  is  a 
good  source  to  consult  for  your  in¬ 
dividual  needs,  here  is  some  of 
what  the  insurance  market  has  to 
offer: 

OUTING  INSURANCE:  To  in¬ 
sure  members  from  the  moment 
your  group  disembarks  to  the 


moment  your  group  returns,  some 
outing  insurance  is  advisable.  The 
coverage  is  purchased  by  the 
group  and  normally  offers  protec¬ 
tion  for  all  travel  and  all  club  ac¬ 
tivities.  It  includes  accident  in¬ 
surance  and  death  and  dismem¬ 
berment  insurance.  In  rating  such 
policies,  the  insurance  companies 
evaluate  each  event  individually: 
how  many  people  are  involved,  the 
planned  activities,  transportation, 
location  of  activity  and  so  on.  The 
higher  the  risk,  the  higher  the 
cost.  For  instance,  if  the  activity 
location  is  over  50  miles  away  or 
the  means  of  transportation  is  an 
unscheduled  charter  flight,  the 
policy  will  cost  more. 

However,  member  clubs  of  the 
USSA  and  their  divisions  are 
eligible  for  a  special  outing  ac¬ 
cident  insurance  policy.  For  in¬ 
formation  on  this  special  plan,  con¬ 
tact  the  U.S.  Ski  Assn.,  Denver, 
Colorado. 

This  type  of  policy  is  ideal  for  the 
summer  activities  of  ski  clubs, 
such  as  dances,  bowling  or  picnics 
which  are  usually  within  50  miles 
and  use  chartered  bus  service. 
However,  outing  policies  do  not 
provide  any  liability  protection  for 
the  ski  club  or  any  personal 
property  protection  for  the  mem¬ 
bers,  and  you  need  a  new  policy 
for  each  outing. 

PERSONAL  PROPERTY  IN¬ 
SURANCE:  The  theft  of  skiing 
equipment  is  covered  under  the 
personal  property  provisions  of 
tenant  or  homeowner’s  insurance, 
subject  to  whatever  deductible  the 
club  member’s  policy  carries.  If 
such  equipment  is  not  covered  un¬ 
der  his  present  policy,  or  his 
deductible  is  higher  than  the  value 
of  his  skis,  he  may  want  to  con¬ 
sider  ski  theft  coverage. 

SKI  THEFT  INSURANCE:  USSA 
offers  to  its  members  ski  theft  in¬ 
surance  that  covers  the  market 
value  of  the  skis  and  bindings.  Ski 
theft  insurance  is  particularly  ad¬ 
visable  for  those  with  new  skis, 
and  one  payment  provides 
coverage  for  the  whole  year, 
anywhere  in  the  world. 

CHARTER  FLIGHT  IN¬ 
SURANCE:  Another  worry  of 
traveling  skiers  is  the  non- 
refundable  charter  flight  deposit. 
Should, you  miss  the  initial  flight 
because  of  sickness  or  injury,  your 
deposit  or  much  of  it  will  probably 
not  be  returned.  If  you  miss  the 
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how  air  jnmflicfl  mares  you 

FEEL  GOOD  ALL  OVER. 


M’kys/W*'; 


New  York:  Two  daily  non- 
stops  to  and  from  Jamaica,  ,c 
one  to  Kingston  and  one 
to  Montego  Bay. 

Philadelphia:  Only  daily 
nonstops  to  Jamaica  and 
Toronto. 

Chicago:  Only  daily  non¬ 
stop  to  Nassau  and  on  to 
Jamaica.  Big  DC-8,  with  a 
stand-up  bar  in  first  class 
Miami:  Four  daily  non- 
stops  to  Jamaica.  fiflfg 


Toronto:  Only  daily  non¬ 
stop  to  Philadelphia  (am) 
and  back  (pm).  Daily 
direct  to  Jamaica. 

Nassau:  Daily  nonstops  to 
Jamaica  and  Chicago. 
Everywhere:  In-flight 
fashion  shows . . .  free  Rum 
Bamboozles . . .  stunning 
Rare  Tropical  Birds . . . 
Jamaican  reggay  music— 
there's  never  been  any¬ 
thing  like  it  in  the  air! 


airJamaica® 

WE  MAKE  YOU  FEEL  GOOD  ALL  OVER  W 


For  reservations,  call  Air  Jamaica  in  New  York:  935-2336,  Philadelphia:  563-8844, 
Chicago:  644-2870,  Miami:  358-2822,  Toronto:  969-5520,  Nassau:  322-1644. 
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The  lowest-priced 
Orient  Holidays  ever 
from  the  airline  that 
was  born  in  the  Orient. 

Coast,  hotels,  some 
meals,  sightseeing, 
transfers,  tips. 
(Prices  based  on 
double  occupancy 
in  hotels  and  G.I.T 
Economy  basic  sea- 
price  includes  your  round-  son  air  fare.  Add  $54,  July- 
trip  on  JAL  from  the  West  October  for  peak  season.) 

Select  the  tours  below  which  appeal  to  you  most  and  we’ll  send  you  complete 
information,  plus  our  1973  “World  Festival  of  Tours”  booklet. 

r cuT ouH-mT 'replyfor^long the  dotte^lIne"  1 

|  THEN  FOLD  AND  SEAL  AS  INDICATED. 

■  Please  send  me  information  about  the  tours  I  have  checked  below : 


See  the  Orient 
through  the  eyes  of 
Orientals.  At  the 
lowest  prices  ever,  f 

On  JAL’s  Happi 
Holidays,  the  one 


return  flight  or  an  en  route  flight 
due  to  illness  or  injury,  not  only 
will  you  probably  lose  your  deposit, 
but  you’ll  suffer  the  full  cost  of 
flying  home  or  catching  up  to  the 
rest  of  the  group. 

One  inexpensive  way  to  guard 
against  such  losses  is  to  purchase 
charter  flight  insurance.  This  in¬ 
sures  the  non-refundable  portion 
of  the  charter  flight  deposit  and 
pays  the  full  economy  fare  to  catch 
up  with  the  group  or  return  from 
the  starting  point.  Coverage  is 
purchased  individually. 

SKI  GUARD  INSURANCE:  If  a 
club  member  is  hospitalized  as  a 
result  of  a  skiing  injury,  he  won’t 
be  covered  under  workmen’s  com¬ 
pensation  since  the  outing  is  ex¬ 
pressly  a  non-company  function. 
USSA  offers  Ski  Guard  Insurance, 
which  pays  up  to  $2,000,  up  to  80 
per  cent,  of  medical  expenses 
(eyeglasses  excluded)  after  an 
initial  $25  deductible.  The  one¬ 
time  premium  of  just  under  $20 
provides  annual  world-wide 
coverage. 

SKI  CLUB  LIABILITY  IN¬ 
SURANCE:  There  is  one  liability 
insurance  program  specifically 
aimed  at  ski  clubs  and  it,  too,  is  of¬ 
fered  by  USSA  for  its  member 
clubs.  The  insurance  provides 
protection  against  lawsuits  arising 
out  of  club  activities,  with  limits  of 
$100,000  per  claim,  $300,000  per 
incident  and  $50,000  property 
damage.  The  minimum  premium  is 
$50,  whether  the  club  has  nine 
members  or  90.  However,  if  your 
membership  exceeds  253,  the 
policy  is  rated  at  19  cents  per 
member. 

If  a  company  sponsors  employee 
ski  clubs  in  several  locations,  and 
if  the  clubs  choose  to  apply 
together,  USSA  will  consider  them 
one  club.  Usually  this  permits  the 
membership  to  exceed  253  per¬ 
sons  and  the  19-cent  premium 
would  then  apply.  Ski  club  in¬ 
surance,  however,  excludes  all 
claims  arising  out  of  the  trans¬ 
portation  to  and  from  the  activity, 
which  is  the  source  of  the  majority 
of  liability  claims. 

Any  choice  for  insurance  you 
make  should  be  thought  out 
carefully  and  related  to  your 
specific  needs.  But  if  you  take  care 
of  all  the  loose  ends  before  the 
trip,  you’re  less  likely  to  have 
liability  headaches  during  or  after. 
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□  #1121.  Orient  Pearl.  Japan— in  depth. 
Tokyo,  Kyoto,  Hakone,  Osaka,  Kurashiki, 
Takamatsu.  Features  include  visit  to  Lake 
Hakone,  Inland  Sea  crossing,  ride  on  the 

Bu0nedtTr"ind  15days$711 


□  #8102.  Circle  Pacific.  The  Orient 
and  Australia,  New  Zealand,  Tahiti  and 
Bali.  Cities  include  Tokyo,  Hong  Kong, 
Bangkok,  Sydney.  Travel  via  deluxe  air- 

s»:,"”ed  23  days  *1349 

(plus  S%  tax  and  service) 


□  #2103.  Majestic  Paradise.  The  most 
of  the  Orient  in  the  shortest  time.  We’ll 
take  you  to  four  exciting  cities:  Tokyo, 
Kyoto,  Hong  Kong,  Bangkok.  And  we’ll 

everything.  15  days  s928 

□  #6102.  Freelance  Orient.  The  best 
of  the  Orient,  plus  a  mini-holiday  in 
Hawaii.  'Ybu  see  Japan  (Tokyo,  Kyoto), 
Thailand  (Bangkok),  Singapore, 
spend  four  tax-free  shopping  days  in 

Hong  Kong.  22  days  $1 154 


Name _ 

Add  ress _ 

City _ State _ Zi  p 

Please  have  a  travel  consultant  call  me  at_ 

My  travel  agent  is _  rm-oi73  japan  air  lines 

. -  FOLD  BACK  AND  DOWN  HERE. . . . 


FIRST  CLASS 
PERMIT  NO.  6712 
New  York,  N.Y. 


BUSINESS  REPLY  MAIL 

No  postage  necessary  if  mailed  in  the  United  States 


Postage  Will  Be  Paid  By 

JAPAN  AIR  LINES 

P.O.  Box  618 
New  York,  N.Y.  10011 


LhbmbbhSEAL  ENTIRE  EDGE.  DO  NOT  STAPLE.BWHHBBBaila4 
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MIRA  National  Bridge  Tournamerit  NOW  IN  PROGRESS 


■■i 


GRAND 

PRIZE 


7-DAY  NASSAU 
BAHAMAS  CRUISE 


’<! 


Holland  America  Cruises— NIRA  Associate  Member 
s.s.  Rotterdam— Netherlands  Registry 


THE  NATIONAL  CHAMPIONS  of  the  NIRA  Bridge  Tournament  (One  Pair)  will  receive  a  ONE- 
WEEK  CARIBBEAN  CRUISE  aboard  the  s.s.  Rotterdam  bound  for  the  beautiful,  sunny, 
Nassau,  Bahamas.  This  GRAND  PRIZE  includes  air  transportation,  ship  accomodations,  en¬ 
tertainment  and  food  for  the  BEST  BRIDGE  PLAYERS  in  North  American  Industry. 
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Frye* 

^outive  Oitecto* 


Lowest 
charter  air  rates 
and  NUMBER  ONE 
inservice! 

Take  advantage  of  Hawaiian  Holidays’ 
amazingly  low  charter  air  rates  to  Hawaii 
(ranging  from  about  $100  West  Coast  to 
$200  East  Coast)  and  give  your  group  a 
i  vacation  in  paradise  at  prices  never 
\  before  available.  Comparably  low 
\  charter  rates  to  all  other  destinations. 

\  And,  as  you  can  see  in  the  letter  at  left, 

\  Hawaiian  Holidays  is  a  name  you  can 
\  trust  —  for  quality  ...  for  dependability 
\  ...  for  economy!  Write  to  us  about 

\  your  needs. 

\hAWAIIAN#hOllDAY£  INC 

V  BONDED  FOR  A  *  HALF-MILLION  DOLLARS 

.  1  An  Affiliate  of  Worldways  Travel  Corp. 

\  —Specialists  in  Group  &  Incentive  Travel 

\  ■  500  Fifth  Avenue -New  York,  N.Y.  10036 
\  ■  150  Post  St.*  San  Francisco,  Calif.  94108 
— 1  ■  1717  No.  Highland  Ave.*  Hollywood,  Calif.  90028 
MB  ■  2222  Kalakaua  Avenue  •  Honolulu,  Hawaii  96815 


MA P-°r 


*or  the  Orient,  or  California  or  Las  Vegas  tool 


OUR  16th  YEAR 
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THE  PACESETTER  IN  TRAVEL 


DAVIS  AGENCY  INC. 


MEMO  TO: 
FROM: 

SUBJECT: 


Recreation  Directors 
Davis  Agency  Inc. 
Group  Travel 


We're  called  by  some,  "the  quiet  company,”  because  not  everyone  has  heard  of  us,  but  we  don’t  think  a  quiet  image 
is  bad.  While  other  companies  were  advertising,  promoting  and  building  their  images,  Davis  Agency  was  quietly 
growing  into  one  of  the  largest  group  travel  companies  in  the  world. 

As  a  matter  of  fact,  we  are  the  largest  buyer  of  supplemental  airline  services  in  the  world.  Why  in  1971  alone,  we 
operated  over  800  international  DAI-PACESETTER  flights  to  and  from  a  multitude  of  destinations.  Our  big  milestone 
for  1972  is  that,  this  year,  we  flew  our  1,000,000th  international  passenger,  and  they  know  the  benefits  of  our  uni¬ 
formed  service  personnel  staffing  over  70  international  and  domestic  offices.  And  to  top  it  off,  we  would  like  the 
opportunity  to  work  with  you  in  planning  your  own  DAI-PACESETTER  vacation  that  we  will  tailor  specifically  to  your 
membership  needs. 

You  see,  that’s  what  makes  us  different.  We  don’t  have  a  single  package  to  tell  you  about,  we  create  them,  especially 
for  your  group.  They  all  sell  travel  packages,  we  sell  creative  group  travel. 

We  hope  you  want  to  know  more  about  our  quiet,  pacesetter  company. 

Sincerely,./i 


contact  your  PACESETTER  representative  at: 

1828  L  Street  N.W.,  WASHINGTON,  D.  C.  20036  (202)  785-4080 

other  offices  throughout  U.S.  and  Europe 


DON'T  SHOOT  THE  RECREATION  MANAGER  - 
HE  DID  THE  BEST  HE  COULD... 


Richard  J.  Davis,  Jr, 
PRESIDENT 


„ .  -H 

Jf-^A  . 
mM 


He  only  made  one  mistake. 
He  thought  all  tours  were  alike 
so  he  flipped  a  coin,  and  did 
he  ever  end  up  a  loser.  He 
should  have  sent  for  a  Tour 
Planning  Guide  from  Dittmann 
Tours.  They’ve  been  saving 
the  skin  of  managers  for  23 
years  now  .  .  .  take  care  of  all 
the  details,  smooth  the  bumps, 
remove  the  lumps.  Better  not 
take  any  chances.  Put  the  coin 
back  in  your  pocket  and  con¬ 
tact  Dittmann.  Saves  a  lot  on 
gun  powder. 


DITTMANN  TOURS 

P.O.  Box  1 99,  Northfield,  Minnesota  55057 
Phone  (507)  645-5668 


RM,  Januory/February,  1973 


5  Small  scrubber 


1  Near-perfect  putter 


This  scientifically-designed  put¬ 
ter  eliminates  putter  headturning 
and  actually  compensates  for  put¬ 
ting  inconsistencies  through  its 
built-in  self-alignment. 

Its  ingenious  hollow  design  is 
part  of  the  technology  from  the 
Apollo  Moon  Project.  Construction 
of  corrosion-resistant  durable 
stainless  steel. 


2  “Unfreezable”  aerator 


An  unusually  compact  floating 
aerator,  capable  of  keeping  ponds 
and  lagoons  open  and  oxygenated 
even  in  freezing  weather,  is  now 
available.  Typical  applications 
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include  golf  courses,  swimming 
ponds  and  lakes,  decorative 
lagoons  or  anywhere  low-cost 
aeration  is  desired. 

The  units  float  in  styrofoam 
rings  and  pull  up  low-level  water 
for  aeration.  Horsepower  re¬ 
quirements  are  three  hp  at 
maximum. 


3  Sportsmen’s  tool 


Measure  distance  accurately  in 
seconds  over  land  and  water. 
Boaters  can  navigate  safely,  obtain 
range  fixes,  determine  speed  and 
distance  from  shore  and  other 
boats.  This  device  shows  hunters 
exactly  where  to  aim  for  more  kills. 
It  measures  golf  course  distances 
precisely,  and  automatically 
selects  the  right  club  for  your  next 
shot.  To  use,  sight  on  target, 
turn  dial  until  target  is  sharply 
defined,  read  dial  for  distance  in 
yards. 

4  Ski  treatment 

Skis  treated  with  this  compound 
won’t  clog  with  ice,  hardpack  or 
powder.  Use  it  on  the  top  of  the  ski 
in  place  of  polish,  on  the  bottom  in 
place  of  wax,  or  to  seal  ip  waxes. 
Also  reduces  fogging  of  goggles. 
Water-repelling  and  rust-pre¬ 
venting,  too. 


Designed  to  get  in  and  out  of 
tight  places  with  ease,  this  one- 
man  operated  machine  is  ideal  for 
cleaning  such  small  areas  as 
locker  rooms,  storage  areas,  clinics 
and  food  services. 

It  is  so  quiet,  it  can  be  used  at 
any  hour  without  disrupting 
the  business  atmosphere.  The 
machine  covers  a  16  inch  wide 
swath,  scrubbing,  vacuuming  and 
drying  the  surface.  The  machine 
can  save  up  to  50  per  cent  on 
cleaning  costs. 


6  Safety  chain 

Because  of  a  patented  safety 
chain  hook,  neither  end  of  this 
trailer  chain  can  unhook 
accidentally.  The  chain  is  available 
in  three-sixteenths  and  one-fourth 
inch  sizes  in  various  lengths  for 
boat  and  travel  trailers,  campers 
and  other  highway-drawn 
equipment. 


7  Canoe  pontoons 

These  pontoons  were  used 
by  lifesaving  parties  during 
Hurricane  Agnes  and  were  highly 
praised  for  their  stability  and 
endurance. 

The  pontoons  are  five  feet  long 
and  made  of  foam.  They  clamp  on 
easily  to  become  outriggers  for 
your  canoe,  and  are  particularly 
helpful  with  side  bracket 
outboards. 
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8  Better  golf  timing 

Golfers  can  now  improve  both 
driver  timing  and  power  to  the  ball 
with  a  simple  new  practice  device. 
A  cylinder  containing  a  magnet- 
retained  steel  ball  is  mounted  near 
the  club  head  on  the  driver  shaft. 
When  wrists  are  broken  on  the 
down  swing,  centrifugal  force 
drives  the  steel  ball  away  from  the 
magnet  so  that  it  “clicks"  against 
the  opposite  end  of  the  cylinder. 
This  tells  the  golfer  whether  he  is 
breaking  wrists  too  early,  too  late 
or  right  on  time. 


9  Auto  coffee  maker 

Here  is  a  12  volt  DC  automatic 
coffee  maker  and  tea  brewer  that 
plugs  into  the  cigarette  lighter  on 
any  12  volt  system  on  car,  boat, 
camper  or  snowmobile. 

A  thermo-paint  strip  auto¬ 
matically  turns  black  when  the 
coffee  or  tea  is  boiled.  This  is  a 
built-in  safety  factor  so  that  the 
vehicle  operator  need  not  watch 
the  pot  while  driving,  Capacity  is 
one  pint  and  will  come  to  a  boil  in 
12  to  15  minutes. 


10  Matched  tool  sets 

Just  right  for  your  clubhouse 
maintenance  gear,  these  sets  are 
nested  for  permanent  storage. 

There  is  a  chisel  set  of  three,  a 
set  of  seven  screwdrivers,  a  drill 
bit  package  and  a  nut  driver  set. 
Each  set  is  carefully  selected  and 
matched. 

RM,  January/February,  1973 


1 1  Whistle-like  signal 

This  instrument  closely  re¬ 
creates  the  nostalgic  sound  of 
the  old  paddle-wheelers.  It 
features  a  solid  brass  chrome- 
plated  and  polished  resonator 
barrel  with  authentic  upright 
design  and  lanyard  control. 


12  Heavy  traffic  finish 

This  premium  detergent 
resistant  floor  finish  is  made  for  all 
resilient  and  hard  surface  floors. 
The  metal  interlock  finish  has 
excellent  resistance  to  water  and 
salt  along  with  black  marks  and 
scuffing. 

Ideal  for  heavily  trafficked  entry 
ways  and  corridors,  it  will  retain  a 
hard,  exceptionally  bright  slip- 
resistant  “locked  in”  gloss. 


13  Quieter  exerciser 

A  quiet-running  gear  molded 
from  a  recently-introduced 
thermoplastic  polyester  is  an 
integral  part  of  a  new  eight-way 
exercise  bicycle  which  departs 
from  traditional  chain  drive 
models  and  offers  a  smoother, 
quieter  “ride”. 

The  plastic  gear  eliminates  the 
ringing  noise  of  standard  metal- 
on-metal  gears.  The  plastic  gear  is 
also  easier  and  cheaper  to 
produce  than  one  of  metal,  so  the 
overall  price  and  quality  of  the 
exerciser  benefit. 


14  Compact  fuel  tank 

Here  is  a  portable,  rugged  three 
gallon  fuel  tank,  which  will  not 
corrode,  rust  or  crack.  Molded 
from  one  piece  of  polyethylene,  the 
tank  is  also  lightweight.  It  comes 
complete  with  couplings  for  one 
quarter  inch  fittings. 


new  products  R/M  2/73 


Q  Please  send  more  information  on  the  new  products  circled  below. 

1  2  3  4  5  6  7 

8  9  10  11  12  13  14 


□  Please  enroll  me  as  a  new  subscriber  to  R/M.  (One  year— $5;  two  years— $8;  three 
years— $10) 

|  [Please  send  more  information  on  NIRA  membership  (specify  'company',  'associate’, 

1 — 1  'individual'  or  'student'). 

Name _ _ _ : _ 

Company _ ; _ _ _ 

Add  ress _ 

City _ _ _ _ State _ Zip _ 

SEND  COUPON  IN  ENVELOPE  TO: 

Michael  C.  Luckenbach,  National  Sales  Director,  NIRA,  20  N.  Wacker  Dr.,  Chicago,  II.  60606 
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5-DAY  LEARN-TO-SKI  WEEK  CHECK  CHART 

{PER  PERSON) 

BOYNE  COUNTRY  I  THE  ROCKIES 


LODGING 
LIFT  TICKETS 
BREAKFAST 
LUNCH 
DINNER 
DAILY  LESSONS 
ICE  SKATING 
HEATED  POOL 
ENTERTAINMENT 


(included) 

(included) 

(included) 

(included) 

(included) 

(included) 

(included) 

(included) 

(included) 


LODGING 
LIFT  TICKETS 
BREAKFAST 
LUNCH 
DINNER 
DAILY  LESSONS' 
ICE  SKATING 
HEATED  POOL 
ENTERTAINMENT 


COST  OF  5-DAY  "TOTAL 
SKIING"  AT  BOYNE:  $150.00 
GAS  AND  OIL:  15.00 

TOTAL:  $165.00 


CAR  PARKING:  ? 

CAR  RENTAL:  ? 

AIR  FARE  (COACH) 

(FROM  CHICAGO):  $146.00 

TOTAL:  ? 


SAVINGS  AMOUNT  TO  FREE  LIFTS,  LODGING,  FOOD  AND  LESSONS 
AT  BOYNE  COUNTRY  —  THE  NATION'S  "TOTAL  SKIING"  PLACE 

*  OTHMAR  SCHNEIDER  GLM  LEARN  TO  -  SKI  WEEKS  AND  WEEKEND  PACKAGES 

*  UNIQUE  CHILDREN'S  SKI  PROGRAM  AND  NURSERY 

*  COMPLETE  CROSS  COUNTRY  SKI  TOURING  PACKAGES.  MILES  OF  CAREFULLY 
GROOMED,  PROPERLY  MARKED  SCENIC  TRAILS,  LESSONS,  EQUIPMENT  RENTAL 

FOR  COMPLETE  INFORMATION,  RATES  AND  RESERVATIONS  ON  BOYNE 
COUNTRY'S  "TOTAL  SKIING"  PROGRAMS  WRITE  OR  CALL: 


"TOTAL  SKIING" 


Btiunc  Ciiunmi 


BOYNE  FALLS,  MICHIGAN  49713 
Phone:  (616)  549-2441 


HANNA  MANUFACTURING  COMPANY 
Athens,  Georgia 


Mexico  ... 

(continued  from  page  25) 

City,  today  the  center  of  government. 

The  baroque-styled  National  Pawnshop,  a  govern¬ 
ment-controlled  pawnshop  with  antiques  and  jewelry 
for  sale. 

The  16th  century  House  of  Tiles,  located  two  blocks 
from  the  Zocalo.  The  entire  face  of  the  building  is 
covered  with  blue  and  white  Peubla  tiles. 

The  Pyramid  of  Cuicuilco,  an  archaelogical  zone 
located  a  mile  south  of  The  University  of  Mexico,  is 
believed  to  be  the  oldest  man-made  structure  on  the 
American  Continent. 

The  Polyforum  Cultural  Siqueiros,  dedicated  to  the 
arts  and  containing  the  world’s  largest  mural,  “The 
March  of  Humanity”,  by  David  Alfaro  Siqueiros. 

Chapultepec  Park  and  Castle,  more  a  way  of  life 
than  a  mere  sightseeing  attraction  for  Mexico  City 
residents. 

Acapulco  is  the  Riviera  of  Latin  America,  pic¬ 
turesquely  situated  on  a  beautiful  natural  bay 
fringed  with  white  sandy  beaches  embraced  by  gen¬ 
tle  surf  rolling  in  from  the  clear  waters  of  the  Pacific. 
Its  reputation  is  international  because  there  is 
nothing  quite  like  this  exotic  and  exciting  coastal 
resort  town. 

Acapulco  is  a  plethora  of  pleasure,  jam-packed  with 
exciting  attractions  guaranteed  to  appeal  to  the  most 
discerning  vacationer.  Along  with  the  perennially 
balmy  climate  (the  yearly  mean  temperature  is  80), 
the  imcomparable  scenery  and  the  magnificent 
beaches,  you’ll  find  outstanding  water  skiing,  swim¬ 
ming,  scuba  diving,  deep  sea  fishing,  boating,  sailing, 
hunting,  hiking,  golfing,  tennis,  parachure  sailing, 
glass  bottom  boats,  jai  alai,  parimutuel  betting,  and 
some  of  the  liveliest  nighttime  activity  this  side  of  Rio. 
And,  of  course,  there  are  the  bullfights  (in  season) 
and  the  thrilling  La  Perla  divers  who  plunge  136  feet 
into  a  narrow,  rocky  inlet. 

Other  Sights  and  Excursions 

The  Floating  Gardens  of  Xochimilco  is  a  favorite 
Sunday  spot  for  residents  of  the  area,  with  flat- 
bottomed  boats  decorated  with  flowers  and  poled  by 
boatmen. 

The  Pyramids  of  Teotihuacan  are  a  must  for  anyone 
with  an  interest  in  archeology  and  Mexico’s  awe¬ 
inspiring  history.  This  ruined  city  once  housed 
125,000  people,  and  contains  the  remnants  of  a 
civilization  that  flourished  350  years  B.C. 

At  Chichen  Itza  are  the  magnificent  temples  of  the 
Mayas,  built  between  the  years  350  to  435  A.D.  In 
this  six-square-mile  area  are  richly  carved  temples, 
pyramids  and  other  shrines. 

Quite  another  side  to  your  visit  to  Mexico  is  the 
chance  to  spend  your  time  motoring  and  camping  in 
the  small  towns  and  villages  that  possess  their  own 
simple,  peaceful  charm.  These  villages  are  just  off 
modern,  paved  highways  and,  while  not  deluxe,  are 
comfortable  and  reflect  the  true  color  and  tradition  of 
the  country.  Red  tile  roofs  above  adobe  dwellings  en¬ 
circle  plaza  markets  selling  crafts  and  produce  native 
to  the  town  and  its  inhabitants.  Here  you  will  find  the 
“flea  markets"  and  open-air  vendors.  These  offer 
silver  and  cooperware,  pottery,  leather  goods  and 
straw  products  straight  from  the  workshop.  ■ 
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TRAVEL  PLANNING  GUIDE 


As  an  aid  to  travel  club  officers  and  recreation 
administrators*  RM  briefly  outlines  travel  destina¬ 
tions  and  special  interest  trips.  Indicate  your  inter¬ 
ests  on  the  reply  card,  tear  it  out,  and  mail  it  to  us. 
RM  will  see  that  you  receive  further  details.  If  you 
are  interested  in  an  area  not  profiled  here,  indicate 
that  area  in  the  space  provided  on  the  card. 

International  Travel 


tRIBBEAN  CARNIVAL 

iachcombing  or  night- 
ibing— in  Jamaica,  Puerto 
co,  and  the  Virgin  Islands.  1-1. 


OUTH  AMERICAN 
OJOURN 

azil,  Argentina,  Columbia, 
iru,  Venezuela.  Excitement 
d  fire  of  the  Latin  is  mixed 
th  the  serenity  of  the  early 
ca  civilization  ruins.  1-2. 


THE  MIDDLE  EAST 

Israel,  Egypt,  Jordan,  Lebanon, 
Iran.  Cradle  of  civilization. 
Attractions  from  the  Nile  to  the 
oil  fields  to  the  Israelite  kib¬ 
butzim.  1-7. 


INDIA  -  PAKISTAN  - 
BENGLA  DESH 

Explore  the  mysteries  of  the 
subcontinent.  Everything  from 
temples  to  elephants.  1-8. 


GERMANY  -  AUSTRIA 

From  Berlin  to  Vienna,  visitors 
will  find  an  abundance  of  music, 
art  and  friendly  hospitality.  I- 
13. 


NETHERLANDS- 

HOLLAND-BELGIUM- 

LUXEMBOURG 

From  land  reclaimed  from  the 
sea  to  fine  lace  to  one  of  the 
world's  smallest  countries,  it’s 
a  trip  you'll  remember.  1-14. 


SPAIN  -  PORTUGAL 

From  warm,  sunny  beaches  to 
the  excitement  of  the  bullfight, 
the  price  is  right  1-17. 


AFRICA 

North  Africa,  Safari  Country, 
South  Africa.  An  immense 
country  with  many  different 
cultures  and  ways  of  living.  Lots 
to  see  in  both  scenery  and 
wildlife.  1-18. 


IEXICO 

ie  charm  of  Taxco,  the 
egance  of  Acapulco,  the 
smopolitan  aura  of  Mexico 
ty  are  close  to  home  but 
jrldsaway  in  atmosphere.  1-3. 


ANADA 

>ugh  it  in  the  north  woods  or 
ring  in  the  sophisticated 
mosphere  of  our  northern 
iighbor’s  larger  cities.  1-4. 


USTRALIA  - 
EW  ZEALAND  - 
OUTH  PACIFIC 

jstralia,  land  of  the  koala 
*ar,  kangaroo,  and  boomer- 
lg.  The  unmatched  beauty  of 
ew  Zealand.  Polynesian 
inces  and  water  sports  in 
ihiti,  Samoa,  Bora  Bora.  1-5. 


HE  FAR  EAST 

ipan,  Hong  Kong,  China, 
lailand,  Korea.  The  Orient 
fers  many  possibilities  and 
tractions,  from  Tokyo  to 
inkok. .  to  Peking?  1-6. 


GREECE  -  GREEK  ISLES 
-  TURKEY 

Here  western  civilization 
began.  History  abounds  from 
Athens  to  Istanbul.  Cruise  the 
beautiful  greek  coastal 
islands.  1-9. 


SCANDINAVIA 

Norway,  Sweden,  Denmark. 
Oslo,  Stockholm,  Copenhagen, 
all  the  exciting  northern  cities. 
Good  food  and  good  scenery 
abound.  1-15. 


BRITISH  ISLES 

England,  Scotland,  Ireland. 
Land  of  history  and  birthplace 
of  our  culture.  No  language 
barrier  here,  just  lots  of  friendly 
people.  1-19. 


EUROPEAN  TOUR 

Two  weeks  or  more.  A  must  for 
the  first-time  traveler  to 
Europe.  Highlights  from 
London  to  Paris  to  the 
Rhineland  or  as  you  like  it.  1-10. 


RUSSIA- 

EASTERN  EUROPE 

Beautiful  scenery,  a  different 
culture  and  life  style  are 
waiting  for  you  to  explore  in 
these  far-away  lands.  1-16. 


LONDON 

See  England's  capital  and  most 
historic  city.  Sightsee  or  swing 
from  Westminster  Abbey  to 
internationally  known  night¬ 
spots.  1-20. 


FRANCE  - 
SWITZERLAND 

From  Paris  and  all  its  glamor  to 
Geneva  and  the  Alps.  1-11. 


TRAVEL  PLANNING  GUIDE 

Yes,  I  am  interested  in  those  tips  checked  below. 
Please  send  me  complete  information  about  them. 


ITEM(S)  _ -  _ 

(specify  by  letter  and  number) 

Name _ _  Title _ 

Company  _ 


ITALY 

Music  and  art  lovers  revel  in 
cities  like  Milan  and  Florence, 
and  everyone  loves  Rome.  1-12. 


Address _ 

City _ State _ Zip. 

Telephone  Number  _ 
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Dom-=stic  Trav~  I 


YANKEE  COUNTRY 

Maine,  Massachusetts,  Con¬ 
necticut,  Vermont,  New 
Hampshire  and  Rhode  Island 
provide  historic  shrines,  year 
'round  sportsmen's  paradise, 
unique  side  trips  to  Newport’s 
stately  mansions  and  authentic 
Americana  for  antique  buffs.  D- 
1. 

NEW  YORK- 
CITY  AND  STATE 

Plays,  restaurants,  shops, 
cultural  sites,  United  Nations 
are  a  few  of  the  city’s  at¬ 
tractions— but  the  Empire 
State  has  much  else  to  offer, 
too,  with  Niagara  Falls,  the 
Catskills,  West  Point,  many 
vineyards  and  wineries.  D-2. 

WASHINGTON,  D.C. 

Our  capital  city  and  its  environs 
offer  the  excitement  of 
government-in-action  in 
Congress  visitors'  galleries  and 
White  House  tour.  Take 
thrilling  side  trips  to  Mount 
Vernon,  the  Naval  Academy 
and  Arlington.  D-3. 

OUR  COLONIAL 
HERITAGE 

Rich  in  history  are  Virginia, 
Delaware,  Maryland  and 
Pennsylvania.  “Must"  stops 
include  restored  village  of 
Williamsburg,  Yorktown, 
Gettysburg,  Amish  and  Penn¬ 
sylvania  Dutch  country,  In¬ 
dependence  Hall.  D-4. 

SOUTHERN 

HOSPITALITY 

The  best  of  the  Old  South  lives 
on  in  Georgia,  Mississippi, 
Alabama — plus  new  sea  coast 
resorts  on  the  Gulf  coast 
shores  for  fun  and  games!  D-5. 

FLORIDA  ESCAPE 

Jet-away  to  sun  and  fun  in  the 
state  with  much  to  offer- 
beautiful  beaches,  exciting 
cities,  historic  sites,  everything 
imaginable  in  outdoor 
recreation.  Disneyworld.  D-6. 


MID-CONTINENT, 

U.S.A. 

From  the  quiet  beauty  of  a 
Minnesota  lake,  to  the  bustling 
excitement  of  the  nation's 
Second  City,  to  the  thrill  of 
following  the  Lincoln  Heritage 
Trail— the  central  states  offer  a 
wide  variety  of  entertainment 
to  travelers.  D-7. 

ROCKY  MOUNTAIN 
COUNTRY 

Any  season  is  the  right  one  to 
visit  Colorado,  Idaho  or  Utah. 
Spectacular  Scenery,  out-of- 
this-world  skiing,  trail-riding, 
shooting  the  rapids,  keep 
visitors  out-of-doors  all  year 
'round..  D-8. 

A  PLACE  IN 
THE  SUN 

Arizona  offers  golf,  swimming, 
the  charm  of  Scottsdale,  the 
grandeur  of  The  Canyon  and 
side  trips  to  any  of  19  Indian 
reservations.  D-9. 

WHERE  THE 
ACTION  IS! 

In  Nevada,  of  course — but 
there’s  more  to  it  than  the 
thrills  of  Las  Vegas.  Wise 
tourists  also  visit  Hoover  Dam, 
Lake  Mead  and  Fire  State  Park. 
D-10. 

CALIFORNIA— A 

COSTAL 

INTERLUDE 

From  the  world’s  most  perfect 
climate  at  San  Diego,  north 
through  Disneyland,  Knott's 
Berry  Farm,  Hollywood,  San 
Simeon,  Big  Sur  country, 
Monterey,  to  exotic  San 
Francisco — no  time  to  be  bored 
on  a  trip  like  this!  D-ll. 

THE  49TH  STATE 

Travel  by  ship  or  plane,  but 
plan  to  spend  part  of  ;  next 
summer  in  Alaska  in  the  heady 
atmosphere  of  American’s  last 
frontier.  D-12. 
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PLACE 

STAMP 

HERE 


RECREATION 

MANAGEMENT 

20  N.  Wacker  Dr.,  (Rm.234) 

Chicago,  III.  60606 

Dept.  EGT73 


“ALOHA”  .  . 

means  hello  or  goodbye  in 
Hawaii— and  a  lot  of  things  in 
between.  Visit  one  island  or 
four  major  ones.  Stopovers  in 
San  Francisco  can  be  arranged 
also.  D-13. 


Special  Interest  Tours 

Most  companies  have  ready-made 
groups  for  which  special  trips,  domestic 
or  international,  can  be  arranged.  To 
receive  information  on  travel  for  a  special 
interest  group,  indicate  which  type  trip 
you  are  interested  in. 

Theatre  Dance  Tour  SI 


Art  Festival  Tour  S2 

Holy  Land  Tour  S3 

Photo  Tour  S4 

Hunting  Tour  S5 

Fishing  Tours  S6 

Safari  S7 

Ski  Tours  S8 

Golf  Tours  S9 


ADVERTISERS  (XX) 

For  direct  information  on  specific 
product  or  service  indicate  advertiser 
number  on  reader  response  card. 

1.  Abbey  Victoria  Hotel 

2.  Air  Jamaica 

3.  American  Express  Co. 

4.  Beach  Club  Hotel  &  Cabanas 

5.  Boyne  Country 

6.  Consortium  International 

7.  Davis  Agency 

8.  Dittman  Tours 

9.  Dunfey  Family  Hotels 

10.  Eastern  Air  Lines 

11.  Hannah  Manufacturing 

12.  Hawaiian  Holidays 

13.  Hillerich  &  Bradsby  Co. 

14.  Home  Lines 

15.  Howmet  Corporation 

16.  Hyatt  Corporation 

17.  Int'l.  Travel  Promotion 

18.  Irish  Tourist  Board 
— 19.  ITT  Sheraton  Corp. 

20.  Jamaica  Tourist  Board 

21.  Japan  Air  Lines 

21.  Marigot  Investments 

23.  Prestige  Vacations 

24.  QSP,  Inc. 

25.  Sands  of  Curacao 

26.  Savannah  Inn  &C.C. 

27.  Sheraton-Kingston  Hotel 

28.  Spotts  International 


Bulbhome . . . 


(continued  from  page  20) 

texture  to  your  pictures,  but  the  technique  may  be 
tricky  at  first. 

Cameras  with  focusing  lenses  can  be  used  as  close 
as  about  42  inches  from  the  subject.  However,  larger 
images  and  greater  detail  can  be  obtained  by  using 
portrait  or  close-up  lenses,  or  other  extension 
devices. 

First,  use  the  smallest  possible  lens  opening  for  the 
greatest  depth  of  sharpness.  Second,  use  a  high  shut¬ 
ter  speed,  if  possible,  to  avoid  the  effect  of  blooms 
blowing  in  the  wind.  Third,  try  to  always  use  a  tripod 
or  other  support,  and  use  a  cable  release.  Fourth,  at 
close  distances  the  depth  of  sharpness  is  very 
limited,  leaving  little  room  for  error.  Take  accurate 
measurements  of  the  lens-to-subject  distance  to 
assure  sharp  focus  when  not  using  a  special  close  up 
attachment. 

One  advantage  of  using  close-up  lenses  rather  than 
lens-extension  devices  is  that  you  use  normal  ex¬ 
posures.  The  strength  of  a  close-up  lens  is  indicated 
by  its  number,  such  as  +2  or  +3.  The  bigger  the 
number,  the  closer  you  can  get  to  your  subject.  You 
can  even  use  two  lenses  together  to  get  even  closer. 

At  close-shooting  distances,  the  camera  view¬ 
finder  doesn’t  show  exactly  what  will  be  in  the  picture 
unless  you  are  using  a  single-lens  reflex  camera.  This 
phenomenon  is  called  “parallax”.  This  occures 
because  the  viewfinder  is  located  above  and  often  to 
one  side  of  the  lens.  You  can  correct  for  parallax  by 
tipping  the  camera  slightly  in  the  direction  of  the 
viewfinder  after  you  have  composed  the  picture.  The 
closer  you  get,  the  more  you  need  to  tip. 

If  your  camera  will  accept  extension  bellows  or 
tubes,  you  can  make  dose  up  pictures  without  ac¬ 
cessory  lenses.  However,  when  you  use  these 
devices,  you  may  need  to  increase  the  exposure  to 
compensate  for  the  “light  loss”  that  results. 

Try  these  tips  and  your  own  creativity  to  get  a 
flower  photograph  that  goes  beyond  a  mere  snapshot 
to  salon  quality,  award-winning  photography.  And 
good  luck!  ■ 


IN  ‘73’  MAKE  IT 


MEKIE0  EITY 
REAPULE0 


FOR  YOUR  GROUP  TRAVEL  PROGRAM 
k*  SPECIAL  TO  NIRA  MEMBERS 


$269.50 


MAY-JULY  1973 


Complete  -  no 
hidden  add-ons 


THIS  COLORFUL,  ROMANTIC  VACATION 
INCLUDES: 

Round  trip  charter  via  World  Airways  from 
Chicago’s  O’Hare. 

All  transfers. 

•Deluxe  accommodations  -  3  nights  at  the 
Continental  Hilton  in  Mexico  City  and  3 
nights  at  the  Paraiso  Marriott  in  Acapulco. 

•Welcome  cocktail  receptions  at  Mexico  City 
and  Acapulco. 


•Four-hour  sightseeing  tour  of  Mexico  City. 

•Yacht  cruise  of  Acapulco  Bay,  including  two 
drinks. 

•Scheduled  jet  air  transportation  between 
Mexico  City  and  Acapulco. 

•Spanish/English-speaking  Tour  Escort, 
plus  the  full-time  services  of  a  PRESTIGE 
VACATIONS  Representative. 

*Per  person  based  on  double  occupancy 
and  group  affinity  charter. 


n  Please  call,  I’m  interested  in  offering  our  organization 
u  a  quality  low  cost  vacation  to  Mexico  City  -  Acapulco. 


n  I  need  a  specialist  that  is  able  to  handle  all  of  the 
details  of  a  travel  program  to  exciting  destinations. 


Name 


Title 


Organization . Phone. . 

Address  . 

City . State . Zip 


CALL  COLLECT 


prestige  vacations,  inc. 


suite 501,  1301  west  22nd  street,  oak  brook,  Illinois  60521 
312  /  323-6760 
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ADVERTISER 


Hannah  Manufacturing 


Hawaiian  Holidays 


mais 


Hyr  ST.  DONAT 
QUEBEC 

Phone  Montreal  (514)  878-2458 
New  York  (212)  689-5205 


Howto 

interpret  .  .  . 

(continued  from  page  9) 

every  whim”  or  “distinguished 
cruisine  for  the  most 
discriminating  taste"  don’t  give 
you  any  useful  facts.  Almost  any 
cruise  ship  or  resort  hotel  in  the 
world  could  use  these  phrases. 

In  contrast  to  these  empty 
cliches,  here’s  a  paragraph  from  a 
brochure  promoting  Geilo,  a  Scan¬ 
dinavian  ski  resort: 

“There’s  terrain  for  all  skiers, 
first-timer  to  Olympic  champion. 
Two  chair  lifts  and  five  T-bar  lines 
to  take  you  to  the  action.  Buy  a 
book  of  90  lift  coupons  for  under 
$9.  The  Geilo  Ski  Lift  up  the  nur¬ 
sery  slopes  will  cost  you  a  coupon. 
Rent  a  sled  all  day  or  ice  skates 
(less  than  75c).  Take  a  week  of  ski 
lessons  (around  $16).  You  won’t 
have  any  trouble  finding  a 
multilingual  ski  instructor.  There 
are  35  of  them.” 

This  is  the  kind  of  specific  in¬ 


come  on  up.  The  skiing's  great!  So  are  the  fabulous  ski  week  packages  we 
have  lined  up.  Everything  included.  We  have  no  less  than  8  ski  slopes  —  right 
on  the  property.  And  we  have  3  ski  lifts  —  one  of  them  a  double  chair.  Plus 
miles  and  miles  of  cross  country  skiing  trails.  All  of  this  plus  accommodation 
in  the  finest  French  Canadian  style.  68  rooms  all  with  bath.  Continental  dining. 


SKI  WEEKS 


Laurentian  Mountains,  Quebec 


formation  you  can  use. 


Pack  the  folder 

Misrepresentations  or  actual 
frauds  are  rare,  but  they  do  occur. 
Take  another  look  at  the  folder 
while  you’re  actually  on  your 
vacation.  If  you’re  not  getting  all 
that’s  been  promised,  show  the 
brochure  to  the  tour  guide  or 
resort  manager  and  request  an  ex¬ 
planation. 

(Note:  Sometimes  even  the 
most  reputable  travel  companies 
must  make  substitutions.  For 
example,  a  tour  operator  may  have 
reserved  rooms  in  a  hotel  that’s 
overbooked.  You  are  entitled, 
however,  to  substitutions  of  com¬ 
parable  value.) 

If  you  arrive  back  home  with  the 
feeling  you’ve  been  cheated— and 
you  receive  no  satisfaction  from 
whoever  is  responsible— talk  to 
your  attorney  or  the  Better 
Business  Bureau.  The  folder  can 
help  support  your  claim.  Courts 
have  held  that  travel  companies 
are  legally  accountable  for 
promises  made  in  their  brochures. 
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Eastern’s  answer  to  charter  flights 
that  never  get  off  the  ground. 

Group  40 

The  big  problem  with  getting  charter  flights 
off  the  ground  is  getting  enough  people  to  get  on 
the  charter  flights. 

With  Eastern’s  Group  40  Travel  Plan,  however, 
affinity  or  single  entity  groups  of  just  40  or  more 
people  can  fly  at  rates  comparable  to  charter  flights 
or  less  than  the  normal  coach  fares. 

The  advantage  of  the  Group  40  over  charter 
flights  is  that  less  people  are  required.  So  there’s  less 
worry  about  cancellations. 

Moreover,  all  Group  40  groups  will  fly  on 
regularly  scheduled  flights.  Which  means  your  club, 
company  or  association  will  enjoy  all  the  benefits  of 
Eastern’s  in-flight  service. 

We’re  also  in  an  excellent  position  to  help  you 
with  hotel  and  group  rates.  The  fare  is  available 
between  most  major  northern  cities  to  Florida  and 
San  Juan.  Including  Miami  to  San  Juan.  And,  can 
include  one  additional  stopover. 

Minimum  stay  is  for  3  days.  Maximum  is 
30  days. 

Reservations  and  ticketing  21  days  prior  to 
departure.  Written  application  30  days  prior 
to  departure. 

Group  40  fares  are  available  only  on  selected 
flights,  days,  and  periods  during  1973.  Your 
nearest  Eastern  Airlines  office  or  your  travel 
agent  can  supply  all  the  details. 

Eastern’s  Group  40  Travel  Plan.  A  great  way 
to  get  your  plans  off  the  ground. 


‘3  eastern  The  Wings  of  Man. 


“The  Wings  of  Man”  is  a  registered  service  mark  of  Eastern  Air  Lines,  Inc. 


Why  not  have  in  73  all  those  activities 
you  planned  to  have  in  72? 
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In  1973,  you  CAN  bring  to  life  all  of  those  dynamic,  original  recreation  activities  you’ve  been  anxious 
to  add  to  your  program.  Let  QSP  be  your  guide  —  we  can  help  bolster  the  budget. 

QSP  offers  a  creditable,  successful  tool  for  raising  funds.  And  in  the  tradition  of  our  parent  company, 
the  Reader’s  Digest  Association,  Inc.,  a  QSP  subscription  fund  raising  program  performs  a  most  accept¬ 
able  community  service. 

Let’s  consider  potential  for  a  moment.  It  is  fact  that  the  average  American  home  purchases  $18  in 
magazines  annually.  QSP  provides  a  listing  of  over  200  of  the  most  popular  of  those  magazines  and  your 
employees  can  subscribe,  or  even  sell  to  others,  new  and  renewal  subscriptions  to  all  these  titles.  By  ask¬ 
ing  employees  to  simply  renew  the  magazines  they  already  receive,  that  $18  average  is  quickly  realized 
and,  when  applied  to  the  number  of  employees  you  have,  you  can  realize  the  money-earning  potential. 

Subscription  prices  are  identical  to  publisher's  regularly  advertised  prices;  group  profit  is  40%  of 
the  gross  sale;  and  each  subscription  is  guaranteed  by  a  QSP  certificate  of  guarantee. 

Should  you  decide  to  use  a  QSP  fund  raising  service,  a  recycling  process  occurs.  A  portion  of  the 
purchasing  power  that  would  originally  leave  your  community  to  pay  for  subscriptions  is  returned  to  the 
local  selling  group  ultimately  to  benefit  your  recreational  program  and  the  community. 

PHOTO¬ 
GRAPHY 


The  mechanics  are  simple.  All  materials  are  supplied  by  QSP;  there  is  no  investment  and  no  inven¬ 
tory;  and  there  is  a  minimum  of  time  required  on  your  part. 

The  acceptability  of  the  program  is  illustrated  by  the  more  than  10,000  groups  which,  this  year, 
earned  over  $11,000,000  to  support  their  activities.  Consider  the  facts,  then  consider  your  plans  for  ’73. 
QSP  is  ready  to  assist! 
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YOU  CAN  BUY  OUT  A  PERFORMANCE  FOR  UNDERPRIVILEGED  KIDS  OR  OTHER 
CHARITIES.  CIRCLE  NO.  16  ON  REPLY  CARD  NOW! 
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Bargain  hunting  at 
the  Continental  Bank 


Marjorie  Keane  is  getting  quite  a  reputation  as  a 
bargain  hunter. 

No,  she’s  not  out  foraging  in  budget  basements,  but 
she  is  out  to  get  the  best  possible  discounts  on  travel, 
merchandise  and  tickets  to  theater,  concert  and  sport¬ 
ing  events  for  the  more  than  8,000  employees  of  Conti¬ 
nental  Illinois  National  Bank  and  Trust  Company  of 
Chicago. 

As  Administrator  of  the  Personnel  Division’s  recently- 
formed  Employee  Activities  Section,  Miss  Keane  has 
the  demanding,  but  never-dull  job  of  building  a  continu¬ 
ing  program  of  activities,  special  events  and  discount 
offers. 

For  many  years,  the  Bank  has  offered  events  that 
have  become  a  tradition-such  as  intramural  sports, 
an  annual  flower  show,  food  drive,  employee  children’s 
Christmas  party  and  a  program  to  provide  dolls  and 
toys  to  needy  children.  These  events  are  sponsored 
by  an  employee-governed  Bank  Club,  for  which  Miss 
Keane  serves  as  advisor.  These  regularly-scheduled, 
annual  activities  form  the  base  upon  which  the  new, 
expanded  program  is  being  built. 

One  of  the  most  successful  activities  during  the  prog¬ 
ram’s  first  year  of  operation  was  a  recent  venture  into 
group  travel  which  saw  more  than  300  employees  and 


Marjorie  Keane 


families  sign  up  for  a  week’s  vacation  on  Spain’s  Costa 
del  Sol.  On  the  basis  of  the  response  to  the  Spain 
trip,  Miss  Keane  is  devoting  a  great  deal  of  time  to 
exploring  other  travel  opportunities  for  employee 
groups. 

The  Bank’s  location  in  downtown  Chicago  puts  it 
within  taxi  or  walking  distance  of  most  of  the  city’s  thea¬ 
ters  and  concert  halls.  As  a  result,  Miss  Keane  has 
been  able  to  arrange  substantial  discounts  on  mid-week 
and  off-season  tickets  to  attractions  such  as  the  Broad¬ 
way  hit  musicals,  “Purlie”  and  “1776”. 

Sometimes,  as  in  the  case  of  last  summer’s  Ravinia 
Park  Music  Festival,  the  Bank  subsidizes  the  price  of 
the  tickets.  Early  in  the  summer,  Miss  Keane’s  office 
sold  more  than  9,000  coupons  at  40  per  cent  off  the 
box  office  admission  price  to  events  during  the  park’s 
1972  season. 

In  building  the  Employee  Activities  Program,  Miss 
Keane  has  actively  sought  to  include  attractions  with 
family  appeal,  such  as  “Disney  on  Parade”,  the  Chicago 
Bulls  professional  basketball  games  and  the  Chicago 
World  Flower  and  Garden  Show. 

Other  money-saving  offers  for  the  Bank’s  employees 
are  in  the  planning  stages.  For  instance,  arrangements 
currently  are  being  made  to  enable  employees  to 
purchase  “big  ticket”  items,  such  as  automobiles,  furni¬ 
ture  and  home  appliances,  at  substantial  savings. 

Some  of  the  activities  in  the  Bank’s  program  are 
directed  at  helping  alleviate  problems  in  the  urban  com¬ 
munity.  Miss  Keane  devotes  one  evening  of  her  busy 
week  as  tutor-advisor  for  a  tutoring  program  a  group 
of  bank  employees  conducts  at  a  Chicago  Housing 
Authority  youth  center.  To  accomodate  those  who 
would  rather  work  with  older  children  or  the  elderly, 
Miss  Keane  is  working  with  various  other  community 
organizations  to  select  volunteer  sen/ice  opportunities 
for  the  Bank’s  employees. 

Priorities  and  a  desire  to  firmly  establish  present 
activities  have  hampered  the  development  of  special- 
interest  clubs,  such  as  chess,  bridge,  art  and  photo¬ 
graphy,  but  Miss  Keane  is  receptive  to  the  development 
of  such  activities  at  such  time  as  employee  interest 
will  support  them. 

This  past  summer  she  did,  however,  follow  through 
on  a  widespread  employee  interest  in  fishing  by  con¬ 
ducting  the  Bank’s  first  annual  fishing  contest,  which 
was  patterned  after  NIRA’s  own  competition. 

Why  is  the  Bank  concentrating  on  the  expansion  of 
employee  activities  and  special  offers? 

“The  Bank  has  doubled  in  size  over  the  past  12 
years,”  Miss  Keane  explains.  “Because  of  our  rapid 
growth,  our  operations  are  now  spread  over  three  build¬ 
ings  in  the  downtown  area. 

“We  see  our  activities  program  as  a  way  of  bringing 
employees  together  and  letting  them  know  that  we  care 
about  them  as  people,  rather  than  simply  as  producers.” 
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New  England’s 
Innkeepers 


Frontier  Airlines 
Serves  the  West 

Frontier  Airlines  started  service  25  years  ago,  and 
has  grown  to  be  the  second-largest  of  the  regional 
or  local  service  carriers  in  the  United  States. 

Headquartered  in  Denver,  Frontier  operates  over 
15,100  unduplicated  route  miles,  serving  97  com¬ 
munities  in  a  1 7-state  area  bounded  by  Mexico  on  the 
south,  Canada  on  the  north,  Las  Vegas  on  the  west 
and  St.  Louis  on  the  east. 

Frontier’s  fleet  consists  of  48  aircraft-13  Boeing  737 
jetliners,  with  a  14th  to  be  delivered  later  this  winter, 
32  Convair  580  turboprop  planes  and  three  DeHavilland 
Twin  Otters.  The  737  jets  carry  97  passengers  and 
feature  first  class  leg  room  at  coach  prices  on  every 
flight. 

The  737’s  operate  on  such  major  Frontier  routes  as 
Denver/Las  Vegas,  Denver/St.  Louis,  Denver/Kansas 
City,  Denver/Dallas,  Dallas/Albuquerque,  Salt  Lake 
City/Denver  and  Denver/Billings.  The  Convair  580’s 
seat  50  passengers  and  fly  on  some  of  Frontier’s  shorter 
routes,  offering  some  cities  their  only  scheduled  air 
service. 

The  19-passenger  Twin  Otters  serve  smaller  com¬ 
munities  in  the  Nebraska  Panhandle  and  Montana, 
offering  commuter  service  to  and  from  larger  cities. 

As  of  January  1 , 1 973,  Frontier  had  3,303  employees, 
including  432  pilots.  Denver  is  headquarters  and  hub 
of  the  Frontier  system,  and  home  of  Frontier's  mainte¬ 
nance  base  and  computerized  reservation  system. 
Frontier  serves  Denver  with  124  flights  daily,  in  and 
outbound,  with  half  of  these  departures  in  pure  jet  air¬ 
craft. 


FRONTIER  AIRLINES  INC. 


Frontier  operates  into  the  great  vacationland  of  the 
Rocky  Mountain  West,  and  offers  a  number  of  reduced- 
cost  tour  packages  for  skiing  in  the  winter  and  for 
summer  recreation  in  the  national  parks.  Tour  folders 
are  available  through  any  Frontier  sales  office,  or  by 
writing  Mr.  Clay  Blaylock,  Manager,  Commercial  Sales, 
8250  Smith  Road,  Denver,  Co.  80207.  Telephone  (303) 
398-5151. 
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A  special  way  of  doing  things  has  made  the  Dunfey 
Family,  not  only  New  England’s  largest  innkeepers, 
but  also  enabled  them  to  extend  their  unique  brand 
of  hospitality  South  to  Atlanta  and  West  through  Texas 
to  California. 


Having  entered  into  business  as  a  family,  six  brothers 


and  their  mother,  the  Dunfeys  have  been  successful 
in  translating  a  close  family  relationship  into  a  way  of 
running  a  business. 

It  all  began  in  1 954  when  they  bought  Lamie’s  Tavern 
located  on  the  Seacoast  of  New  Hampshire.  This  beaut¬ 
iful  restaurant  recreated  a  New  England  tavern  of  Colo¬ 
nial  times,  sporting  hand-hewn  beams  and  a  massive 
fieldstone  fireplace. 

Since  the  beginning,  they  have  grown  in  leaps  and 
bounds,  adding  such  hotels  and  Motor  Inns  to  their 

credit  as  the  Famous 
Parker  House  in  Boston, 
the  New  Baystate  West 
Motor  Hotel  in  Springfield, 
Dunfey’s  Hyannis  Resort 
on  beautiful  Cape  Cod  and 
the  exciting  Royal  Coach 
Motor  Hotels  in  Dallas, 
Houston,  San  Mateo  and 
Atlanta. 

In  all,  there  are  1 8  Dunfey 
Hotels  and  Motor  Inns  from 
Coast  to  Coast,  totaling 
5,000  guest  rooms  with 
seven  more  properties  under  construction. 

Whether  it’s  business  or  pleasure,  you  will  find  a 
Dunfey  Hotel  or  Motor  Inn  to  meet  your  every  need 
and  expectation. 

For  further  information,  contact  Joe  Fitzgerald,  Tour 
and  Travel  Director,  Parker  House,  Boston,  Ma.  02107. 
Telephone  (617)  723-6007.' 11 


Attend  world 
recreation  congress 

Arthur  L.  Conrad,  Vice  President 
-  Public  Relations  for  NIRA  and  a 
Vice  President  of  the  Flick-Reedy 
Corporation,  and  Frank  S.  Flick, 
President  of  Flick-Reedy,  will  rep¬ 
resent  NIRA  and  the  United  States 
at  an  International  Recreation  Con¬ 
gress  to  be  held  April  5  through  7 
in  Brussels,  Belgium. 

The  conference  theme  is  “Leisure 
Activities  in  the  Industrial  Society” 
and  Conrad  and  Flick  expect  to  pre¬ 
sent  the  conference  with  information 
on  NIRA’s  contribution  to  industrial 
recreation  in  this  country. 

The  International  Recreation 
Association  will  sponsor  the  meet¬ 
ing  and  tour  of  European  recrea¬ 
tional  facilities  following.  The 
Association  is  under  the  patronage 
of  UNESCO.  The  presentation  by 
Conrad  and  Flick  will  be  translated 
into  six  languages. 


Scovill  flyers 
color-coded 

For  easier  identification,  activity 
flyers  posted  at  Scovill  Manufactur¬ 
ing  are  color-coded,  following  this 
Scheme: 

White  -Rod/Gun  Club  events 
Yellow-Sports 

Green -Miscellaneous  activities, 
contests,  parties 
Blue-Social,  culture,  travel 
Pink -Blood  Drive,  special  sales 
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Delta  bridge 
tourney  set 

The  8th  Annual  Delta  Airlines 
Bridge  Tournament  will  be  played 
on  April  20  and  21  at  Delta’s  Ground 
Training  Facility  at  the  Atlanta  Air¬ 
port. 

The  Friday  night  warm-up  session 
begins  at  7:30  p.m.  The  Saturday 
tournament  comprises  two  sessions 
beginning  at  1 :00  p.m.  and  7:30  p.m. 
All  events  are  scheduled  for  the 
facility’s  auditorium. 

Delco-Remy  team 
takes  second 

A  Delco-Remy  team  won  second 
place  in  the  recent  Indiana  Women’s 
General  Motors  Bowling  Tourna¬ 
ment,  held  at  Kokomo. 

The  winners  scored  a  total  of 
2,910  pins  in  the  14th  annual  event, 
which  drew  more  than  300  partici¬ 
pants.  The  tournament  was  spon¬ 
sored  this  year  by  Delco  Electronics. 

TRW  resumes 
Old  Guard  Softball 

Planning  is  now  underway  for 
1973  action  in  the  TRW  Old  Guard 
Softball  League.  It  will  be  the  third 
season  for  this  popular  activity. 

League  Commissioner  Ralph 
Engler  announces  the  appointment 
of  an  Old  Guard  Softball  Commis¬ 


sion  to  govern  league  rules,  regula 
tions  and  play. 

“Each  group  will  make  any  majoi 
decisions  involving  play  for  teams 
on  its  shift,”  Engler  says.  “Each 
group  of  officials  will  follow  the  same 
basic  rules.  All  commission  mem¬ 
bers  are  players  themselves,  they 
know  the  game  and  they  will  make 
decisions  that  are  equitable. 

“Right  now  we’re  involved  in 
reviewing  rules  for  team  com¬ 
petition,  setting  up  tentative 
schedules,  planning  the  officiating 
and  other  details  important  to  a  suc¬ 
cessful  season  of  softball  action.” 

Engler  says  the  construction  of  an 
outfield  is  being  considered. 

League  play  will  open  in  mid-May, 
with  teams  organized  insofar  as 
possible  within  departments.  Eleven 
teams  including  almost  200  players 
competed  last  year. 

Noris  schedules 
golf  tournament 

The  second  annual  Norris 
Industries  Los  Angeles  Area  Golf 
Tournament  is  set  for  May  20, 1973 
at  Ontario  National  Golf  Course. 

The  tournament  will  feature  a 
shot-gun  start  at  1  p.m.  Golfers  will 
compete  in  three  flights  under  the 
Calloway  Handicap  System. 
Trophies  will  be  awarded  to  the  first 
three  places  in  each  flight,  with  the 
President’s  Cup  going  to  the  low 
gross  winner. 

Center  begins 
Weight  Watchers 
group 

The  Rockefeller  Center,  Inc. 
Employees  Recreation  Association 
Weight  Watchers  Program  got  off 
the  ground  February  5th  with  an 
organizational  meeting. 

The  two-hour  program  begins 
with  a  weigh-in  at  4:30  p.m.  A  qual¬ 
ified  lecturer  from  Weight  Watchers, 
Inc.  then  presents  the  feature  of  the 
evening  and  answers  questions. 
Meetings  are  held  weekly. 

The  program  was  set  up  after 
more  than  50  RCIERA  members 
indicated  an  interest  in  it  late  last 
year. 

RM,  MARCH,  1973 


4 


COMIItWWI  ft 


COMFORT!  CONTINUITY!  That's  SAND-KNIT! 


AND-KNIT  has  the  expertise  and  custom- 
ailoring  know-how  to  suit  any  team  for  any 
•ccasion.  In  the  past  52  years  we've  suited 
he  professional  and  most  of  the  amateurs 
or  every  major  and  minor  sports  activity, 
vnd  we've  done  it  with  color,  comfort  and 
deep  sense  of  continuity. 


For  every  sport  under  the  sun,  we 
bring  all  the  colors  in  the  sun  to  your  atten¬ 
tion.  Including  the  32  colors  on  this  page 
plus  over  13,000  striping  combinations.  We'll 
never  limit  your  sense  of  color  in  the  team 
uniform  of  your  choice. 


II 


1 


I 


T 


mwmtMfm  cnuii  mmm 


activities.  CONTINUITY.  We  have  classic  designs 
for  ail  sports  which  provide  instant  identity  for 


SAND-KNIT 

*  -  290  Junction 

Berlin,  Wisconsin  54923 
(414)  361-0808 

III 

DIVISION  OF 

MEDALIST  INDUSTRIES  'll 


DIVISION  OF 
MEDALIST  INDUSTRIES 


your  team  and  guaranteed  fan  appreciation. 
We're  ready  to  harmonize  your  entire  sports  pro¬ 
gram.  The  same  SANDMARK  design  you  choose 
for  basketball  can  be  carried  over  to  the  softball, 
golf,  bowling  or  girls'  volleyball  team. 


COMFORT.  Our  double  knits  and  other  materials 
are  a  comfort  to  the  body  whatever  the  sport. 
Every  uniform  is  knit  to  perfection  for  the  precise 
application  in  collision,  coaching  or  leisure  sports 


For  '73  we've  added  our  "Sand-Kasual"  line.  Full  details  in  our 
latest  catalog.  Request  your  catalog  from  Miss  Cindy  Sand  at  our 
National  Sales  Office.  We're  ready  to  serve  you  —  now! 


Let’s  Play  Tennis! 


By  Tom  Zak 


Of  all  the  Industrial  Recreation 
activities  which  lend  them¬ 
selves  to  a  profitable  return  on  hap¬ 
piness  among  employees,  one  par¬ 
ticular  activity  is  proving  itself 
definitely  in  the  forefront.  It  is  the 
amazingly  attractive  game  of  tennis. 

Most  industries  have  been  more 
than  awakened  to  the  fact  that 
Employee  Development  and  Rela¬ 
tions  have  become  major  chal¬ 
lenges  to  the  employer.  The  bore¬ 
dom  syndrome,  high  absenteeism 
rates,  general  disinterest  and  the 
breakdown  of  communications 
within  a  company  are  growing  prob¬ 
lems. 

The  need  to  develop  loyalty  and 
the  esprit  de  corps  necessary  for 
people  to  work  together  as  a  total 
organization  is  very  apparent:  Here 
is  the  real  strength  of  an 
organization. 

In  companies  that  are  expanding 
or  have  already  stabilized  in  size, 
the  lack  of  loyalty  and  communica¬ 
tions  is  especially  evident.  One  of 
the  most  difficult  situations  is  that 
found  in  a  company  whose  opera¬ 
tion  is  spread  among  various 
regions  and  branches. 

When  a  company  has  no  Indus¬ 
trial  Recreation  at  all,  or  has  none 
at  its  branches,  the  most  logical 
approach  to  starting  a  program  is 
to  very  carefully  select  one  initial 
activity  which  will  capture  the  imagi¬ 
nation  of  the  sedentary  employee. 
Full  company  support  to  this  activity 
will  spark  his  imagination  and 
explode  it  into  happy  and  competi¬ 
tive  energy.  When  this  happens,  he 
will  associate  this  pleasant  change 
with  his  company  and  soon  develop 
into  a  loyal  and  communicative 
employee.  Quite  a  profitable  invest¬ 
ment  for  the  employer. 

In  analyzing  the  various  possible 
activities  to  choose  that  interest- 
sparking  first  one,  I  talked  to  every 
employee  I  could  for  over  a  year 

(continued  on  page  13) 


Indoor  tennis  doubles  in  action.  The 
gentleman  serving  in  the  foreground 
was  stricken  with  rheumatic  fever  as 
a  young  boy  and  was  advised  never 
to  be  too  active.  Instead,  he  began 
moderate  exercise  and  later  started 
playing  tennis  on  a  regular  basis. 
Today,  at  71,  he  still  plays  a  beautiful 
game.  The  ages  of  the  other  players 
are  72,  65  and  43. 
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New  retirees  at  Raytheon  attend  a  pre-retirement  counseling  session  in  the  plant  dining  room. 


THE  RETIREE  ..... 
TODAY  AND  TOMORROW 


Raytheon’s  "Alumni”  program 
helps  a  retiree  feel  he  "still  belongs”. 


By  A.  W.  Porter 
Raytheon  Company 
Andover,  Massachusetts 

According  to  reliable  sources, 
there  are  potential  changes 
on  the  horizon— changes  that  will 
require  new  psychological  and 
social  adjustments  for  retirees  and 
a  new  set  of  challenges  for 
businessmen,  legislators  and 
private  citizens. 

The  most  inconceivable  change 
was  discussed  recently  at  a 
meeting  of  the  Gerontological 
Society.  The  discussion  revolved 
around  the  possible  development 
of  a  Longevity  Pill  by  the  year 
2000.  This  pill  would  enable  a  per¬ 
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son  to  remain  as  healthy  at  age  80 
as  he  is  now  at  65,  and  prolong 
retirement.  This  disruption  in  the 
present  retirement  system  could 
be  compensated  by  re-training 
programs  at  age  45  and  age  65. 
The  most  interesting  aspect  of  the 
Pill  is  the  retirement  age.  If 
maturation  and  aging  were  ex¬ 
tended  evenly  through  life,  the 
learning  process  would  slow  down. 
Kids  would  be  toilet-trained  at  age 
four,  graduate  from  high  school  in 
their  mid  20’s  and  from  college  at 
32.  When  would  retirement  come? 

Many  of  the  deep  controversies 
regarding  population  change  have 
been  expounded  by  Senator 
Thomas  F.  Eagleton,  one  of  the 


most  diligent  advocates  for  the 
elderly.  Senator  Eagleton  has 
said: 

“One  fact  seems  generally 
acknowledged— our  society  will  be 
made  up  of  a  generally  older 
population.  The  actual  numbers  of 
those  who  are  elderly  will  be 
greatly  increased  as  well  ...  not 
only  in  the  United  States  but 
most  of  the  nations  of  the 
world  .  .  .  The  eradication  of 
many  infectious  diseases  where 
they  have  flourished  heretofore, 
points  toward  the  extension  of  life 
around  the  globe.” 

This  extension  of  life  has  already 
started  to  take  form  as  evidenced 
by  actuarial  tables  which  show 
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that  the  average  retiree  at  age  65 
has  15  more  years  of  life  ex¬ 
pectancy— 15  vital  years  with 
more  leisure  time.  It  has  been 
predicted  that  by  the  year  2000  an 
average  of  27  years  of  a  worker’s 
life  will  be  spent  in  retirement. 

With  or  without  a  pill  it  seems 
certain  that  there  will  be  greater 
numbers  of  people  living  longer 
lives,  but  the  most  substantial 
questions  associated  with 
longevity  and  later  retirement  will 
have  to  be  asked  of  industry.  How 
will  industry  cope  with  later 
retirements?  What  re-training 
programs  will  be  necessary?  How 
will  Pension  Plans  be  affected? 
And— of  vital  importance— will 
company  recreation  programs 
assume  a  leadership  role  in  for¬ 
mulating  program  content  and 
policies;  To  answer  questions 
regarding  the  retiree  of  tomorrow, 
it  is  necessary  for  industry  to  first 
understand  the  retiree  of  today. 

Today’s  retiree— 

and  the  dilemma 

The  fallacy  that  retirement 
means  an  end  to  activity  and  in¬ 
volvement— a  time  to  be  filled  with 
meaningless  passtimes— still  runs 
rampant  in  the  minds  of  many 
retirees.  The  tragedy  of  this  fallacy 
is  that  it  goes  against  man’s 
nature,  psychologically  and 
physically. 

Dr.  Jonas  Salk,  discoverer  of  the 
polio  vaccine,  has  stated:  “When  a 
person  retires,  he  tends  to 
deteriorate  rapidly  unless  he 
keeps  active  both  mentally  and 
physically  and  has  a  justification 
for  living.” 

Medical  science  has  warned 
repeatedly  that  with  inactivity  the 
first  breakdown  in  the  bodily  com¬ 
position  is  mental.  Physical  decline 
inevitably  follows  mental  decay 
—thus,  old  age  comes  long  before 
it  is  due. 

Members  of  the  American 
Medical  Association’s  Committee 
on  Aging  predict  that  the  average 
life  expectancy  could  jump  from  70 
to  80  years  in  one  generation,  if 
people  would  just  follow  a  sane 
diet  and  exercise  physically  and 
mentally. 

A  well-known  doctor  has  stated : 
“Retirement  is  rediculous.  When  a 
man  retires,  he  loses  contact  with 
many  of  the  people  he  knew.  He 
has  no  basis  for  ‘shop  talk’  with  his 
old  pals.  His  horizon  diminishes 
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mentally.” 

Retirees  need  nostalgia 

It  was  on  the  same  philosophy 
as  the  doctor’s  ‘shop  talk’  that 
Raytheon  Andover’s  program 
evolved.  Our  basic  goal  was  to  ac¬ 
tually  create  the  nostalgic  past  of 
our  retirees. 

Nostalgia  and  shop  talk  with  old 
pals  are  synonymous,  and 
nostalgia  is  one  of  the  key  factors 
in  understanding  the  social  and 
mental  adjustments  a  retiree  must 
encounter. 

Most  men  and  women,  at 
retirement  age,  have  passed 


A.  W.  PORTER 


through  several  life  cycles  in¬ 
volving  “peer"  or  “common  in¬ 
terest”  groups.  From  grammar 
school  to  high  school  .  .  .  to 
the  military  ...  to  college  .  .  . 
then  to  work— memories  are 
established  along  the  way, 
memories  that  possess  one  com¬ 
mon  ingredient— people. 

Retirement,  for  many  men  and 
women,  means  a  virtual  end  to  any 
interaction  with  other  people, 
thereby  eliminating  the  op¬ 
portunity  for  building  new 
nostalgia  or  re-kindling  the  old. 

At  Raytheon  Andover  we  were 
challenged  to  bring  back  “the 
good  old  days”  for  our  retirees. 


Prior  to  the  actual  structuring  of 
Raytheon  Andover’s  Retiree 
Program,  a  general  theme  or 
phrase  was  worked  on— an  iden¬ 
tity  which  would  eliminate  usage 
of  the  word  “retiree”  (a  word' 
which,  we  thought,  bore  the 
stigma  of  finality). 

We  settled  on  the  general 
theme  and  terminology  used  by 
colleges  and  universities:  “alum¬ 
ni”.  HAlumni"  conveys  the  feeling 
of  “still  belonging”  through  its 
normal  connotation.  After  the 
name  and  general  theme  were 
established/the  organization  was 
relatively  easy. 

The  first  step  in  organizing  was 
to  invite  all  retirees  to  an  initial 
planning  meeting  of  the  proposed 
Alumni  Association.  Raytheon’s 
Andover  plant  was  established  in 
1958,  so  it  was  necessary  to  do 
some  scouting  in  order  to  compile 
a  comprehensive  mailing  list  of  all 
retirees  since  1958. 

At  the  first  meeting,  the 
proposed  Alumni  program  was  ex¬ 
plained  and  volunteers  were 
solicited  and  indoctrinated.  At 
later  meetings,  the  volunteers 
chose  among  themselves  an 
Executive  Board  and  established  a 
Constitution  and  By-Laws. 

Staff  leadership  and  financial 
assistance  are  provided  by  both 
the  Andover  plant  and  the 
Raytheon  Employee  Activities 
Association  (hereafter  referred  to 
as  the  REAA). 

Although  some  Alumni  activities 
are  fully  subsidized,  others  are 
shared  in  cost  by  the  grateful  par¬ 
ticipants. 

Alumni  programs 

There  are  four  traditional  (or 
nostalgic,  if  I  may  stress  a  point) 
programs  that  are  planned  by  the 
plant  Benefits  and  Services  Sec¬ 
tion  and  the  REAA.  In  addition  to 
these,  Alumni  are  invited  to  any 
activity  sponsored  by  the  REAA, 
including  the  travel  program. 

Following  is  a  brief  summary  of 
the  four  annual  Alumni  programs, 
as  well  as  a  synopsis  of  special  ser¬ 
vices  offered  to  them. 

(1)  Retirement  Party— Held 
semi-annually  at  a  local  restaurant 
where  new  retirees  and  their 
spouses  are  honored  with  dinner 
and  gifts.  The  retirees  are  officially 
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news  in  brief 


ASTA-Canada 
meeting  set 


The  Third  Annual  ASTA-Canada 
Conference  has  been  scheduled  for 
^September  13-16  in  Vancouver, 
B.C. 

More  than  400  Active  and  Allied 
members  are  expected  to  attend  the 
conference,  which  features  discus¬ 
sions  on  licensing,  charters,  con¬ 
sumer  protection  and  industry  rela¬ 
tions. 


Do-It-Yourself 


:  ?  The  1 973  Do-It-Yourself  Show,  a 
revival  of  one  of  the  nation’s  most 
popular  public  events  during  the  late 
‘40’s  and  early  ‘50’s,  will  be  pre¬ 
sented  in  Chicago  from  May  2 
through  May  6. 

Originally  conceived  by  William 
Orkin,  the  Do-It-Yourself  Show  was 
the  world’s  largest  showcase  of  hob¬ 
bles  and  crafts  and  attracted  over 
100,000  visitors  in  one  Chicago 
showing  alone. 

The  Show  will  contain  exhibits 
dealing  with  hobbies  and  crafts  with 
an  emphasis  on  home  remodeling 
and  gardening,  features  to  help  pro¬ 
vide  a  cleaner  environment  and 
programs  developed  to  encourage 
civic  beautification. 

The  Show  will  be  held  at  the  Inter¬ 
national  Amphitheatre. 


WIBC  holds  54th 
tournament 


The  54th  Championship  Tourna¬ 
ment  of  the  Women’s  International 
Bowling  Congress,  opening  April  5 
at  Showboat  Lanes  in  Las  Vegas, 
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Nev.,  will  be  the  largest  bowling 
event  in  history 

Entered  are  9,644  five-women 
teams  -  more  than  48,000  women 
in  all  --  who  will  compete  oyer  a  span 
of  107  consecutive  days.  The  tour¬ 
nament  will  run  through  July  20.  The 
prize  fund  will  total  a  staggering 
$706,431,  more  than  double  last 
year’s  WIBC  record  high! 


AMTRAK  goes  abroad 


AMTRAK  will  be  represented 
throughout  the  world  by  American 
Sightseeing  International  (ASI) 
under  the  terms  of  an  agreement 
signed  between  the  national  railroad 
corporation  and  ASI  recently. 

ASI’s  world-wide  network  of  100 
member  firms  will  now  provide 
Amtrak  with  sales  representation  on 
six  continents.  This  development  is 
expected  to  attract  an  increasing 
number  of  overseas  visitors  on 
extended  rail  tours  of  the  U.S. 

The  U.S.  offices  of  ASI  will  offer 
transfer  and  sightseeing  programs 
especially  designed  to  meet  the 
needs  of  foreign  visitors. 

In  its  1 972  annual  report,  Amtrak 
noted  that  revenues  for  the  last  half 
of  the  year  were  up  12.6  per  cent 
over  the  same  period  in  1971. 


Red  Cross 
summer  schools 


The  American  Red  Cross  has 
announced  the  1973  summer 
schedule  of  National  Aquatic,  First 
Aid  and  Small  Craft  Schools. 

The  ten-day  special  schools  are 
conducted  by  experts  in  first  aid, 
swimming  and  lifesaving  and  small 
craft  handling  and  safety,  according 


tpph^es-RuSsillifiatiphal  director 
of  the  programs.  “The  students 
learn  by  doing-as  trainees  and  in 
practice  teaching  sessions-with 
remarkable,  successful  results.” 

The  schools  are  operated  at 
strategically-located  campsites  and 
on  college  campuses  for  the  sole 
purpose  of  training  instructors. 
Specialties  such  as  Swimming  for 
the  Handicapped,  Synchronized 
and  Competitive  Swimming,  Canoe¬ 
ing  and  Sailing  are  offered  at  some 
schools.  Persons  who  successfully 
Complete  courses  are  certified  to 
teach  Red  Cross  first  aid,  small  craft 
and  water  safety  courses  in  chap¬ 
ters,  to  conduct  such  courses  for  the 
businesses  or  industries  in  which 
they  are  employed,  to  become  camp 
waterfront  directors  and  swimming 
instructors  or  to  teach  in  secondary 
schools  and  colleges. 

Men  and  women  may  enroll  if  they 
are  age  1 7  or  over  and  are  certified 
by  a  physician  to  be  in  sound  physi¬ 
cal  condition. 

Schools  run  from  late  May  to  late 
August.  Contact  your  Red  Cross 
Area  Office  for  sites. 


Employee  benefits 
experts  convene 


Over  500  attendees  from  major 
corporations  all  over  the  U.S.  are 
expected  at  the  7th  Annual  Confer¬ 
ence  on  Employee  Benefits,  to  be 
held  May  i  5  through  1 7  in  New  York 
City. 

National  figures  and  industry 
leaders  will  discuss  such  key  issues 
as:  ■  'U 


•  legislation  on  vesting,  fiduciary 
responsibility.  portability,  dis£ 
closure,  reinsurance 

•  investments-which.  ones  are- 
best  for  pension  plans,  which  ones 
offer  new  opportunities? 

•  managing  funds,  corporate  and 
bank  trusteed 

•  the  economy-what  is  the 
economic  climate  in'  which 
employee  benefit  plans  will 
operate? 

•  estate  planning 

•  National  Health  Insurance-will 
it  come  in  1973? 

For  more  information,  contact 
Pension  &  Welfare  News  magazine, 
461  Eighth  Ave.,  New  York,  N.Y. 
10001 . 
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SCENIC  ADVENTURE 


E  GRAND  CANYON  RAPIDS  BY  BOAT 
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TOUR  PROCEDURE 

Dn  your  arrival  at  Page  Airport  on  Sunday 
irrangements  have  been  made  with  Page  Aviation 
o  transport  you  to  your  motel  accommodations 
at  the  Empire  House  or  Lee’s  Ferry  where  you 
will  spend  the  night.  Nearby  restaurants  offer 
a  wide  variety  of  eating  possibilities. 

It  has  also  been  arranged  for  Page  Aviation  to 
pick  you  up  and  transfer  you  to  Marble  Canyon 
where  you  will  be  met  by  your  Tour  West  guide 
on  Monday  morning. 

Your  tour  will  assemble  Monday  at  9:00  a.m. 
at  the  Lee's  Ferry  loading  ramp.  The  next  five 
days  will  be  spent  in  running  rapids,  enjoying 
calm  water  scenery  and  taking  side  trips.  You 
will  see  boats  left  by  old-timers  like  Bert  Loper 
and  Bill  Bass.  You  will  observe  Indian  Ruins  along 
the  river  and  will  thrill  at  the  refreshing  swimming 
holes  at  the  Little  Colorado,  and  Havasu. 
Friday  at  11:00  a.m.  your  tour  will  arrive  at 
Whitmore  Wash  190  miles  downstream  from  Lee’s 
Ferry  and  you  will  have  traversed  through  Marble 
Canyon,  Grand  Canyon  National  Park  and  Grand 
Canyon  National  Monument.  At  this  point  you 
will  be  transported  1/2  mile  by  horseback  to  a 
bus  which  will  transport  you  to  an  airstrip  where 
planes  will  be  waiting  to  take  you  back  to  Lee’s 
Ferry  at  Marble  Canyon  or  if  you  prefer  Page, 
Arizona  or  Las  Vegas,  Nevada  Airports. 


1973  TOUR  DATES 

All  dates  listed  are  Sunday  dates.  Passengers  check  in  at 
the  motel  on  Sunday;  Tours  assemble  on  Monday  at  9:00  a.m. 


April  1 

April  8 

April  15 

April  22  -  29 
May  6-13 
May  20  -  27 
June  3 

June  10 
June  17 
June  24 
July  1 
July  8 
July  15 
July  22 

July  30 

August  6 
August  13 
August  20 
August  27 

Sept.  3 

Sept.  10 

Sept.  1 7 
Sept.  24 
Oct.  1 
Oct,  8 

IT-TWGC-1 

6  DAYS  5  NIGHTS 

SINGLE  FARE 

$345  Per  Person 

Plus  Air  Fare 
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TOUR  PROCEDURE 
Upon  your  arrival  at  Missoula  call  the  Holiday  Inn 
(number  543-7231)  and  limousine  service  will  be 
provided  to  take  you  to  the  Holiday  Inn  where  you 
will  spend  the  night. 

Monday  morning  your  tour  group  shall  be  provid¬ 
ed  with  transportation  to  take  you  to  the  Salmon 
River  where  boats  and  guides  are  waiting  to  take 
you  down  the  “River  of  No  Return”. 

Monday  through  Friday  will  be  spent  running  the 
Main  Fork  of  the  Salmon  River  with  its  rapids, 
calm  water  stretches,  sandy  beaches,  colorful  wilder¬ 
ness  scenery  and  abundance  of  wild  life. 

You  will  thrill  at  running  Salmon  Falls,  Elk  Horn 
Devil’s  tooth  and  Split  Rock  Rapids.  You  will  visil 
places  of  the  past  such  as  an  old  gold  mine,  Bart! 
Hot  Springs  and  Buckskin  Bill’s  home.  Swimming 
is  a  daily  occurrence  in  spectacular  swimming  holes 
along  the  river. 

Friday  evening  you  will  arrive  at  Spring  Bar 
Saturday  morning  transportation  will  be  waiting 
to  take  you  to  Boise  International  Airport. 


1973  TOUR  DATES 


All  dates  listed  are  Sunday  dates.  Passengers  check  in  at  tFieJ 
motel  on  Sunday:  Tours  assemble  on  Monday  morning  at  motel 


July  15 
July  22 
July  29 
August  5 

IT-TWSR-3 


August  12 
,  August  19 
August  26 


7  DAYS  6  NIGHTS 


Single  Fare  M95  Per  Person 
7  Plus  Air  Fare 


Special  NIRA  Price 
$195.00 


TMHlSTi, 


(Area  Code  801)  p  O.  Box  333 

Telephone:  225-2289 


OREM,  Utah  84057 


TOUR  PROCEDURE 

On  Monday  you  will  be  met  on  your  arrival  at  the 
Moab  Airport  by  Canyonlands  Aviation  who  will 
take  you  on  a  scenic  flight  over  the  spectacular 
Canyonlands  to  Canyonlands  Lodge  where  you  will 
be  our  guests  for  the  night.  The  following  morning 
you  will  be  taken  by  jeep  through  the  Canyonlands 
area  to  the  river  where  motor  equipped  rubber 
rafts  are  waiting  to  take  you  on  a  white  water 
river  trip  through  the  famed  Cataract  Canyon. 

You  will  have  three  days  to  spend  thrilling  to  the 
splash  of  the  rapids  or  relaxing  as  the  worlds  most 
fascinating  scenery  goes  by.  Your  last  day  will  find 
you  at  the  headwaters  of  famous  Lake  Powell  and 
deep  in  the  heart  of  Dark  Canyon  where  canyon 
walls  are  hundreds  of  feet  high. 

There  will  be  ample  time  for  hiking  and  swimming 
as  your  boat  takes  you  down  the  river.  The  head 
waters  of  Lake  Powell  afford  an  opportunity  to 
fish  for  Bass  or  Crappie  which  abound  in  the  lake. 
You  will  arrive  at  Hite  Marina  Thursday  afternoon 
and  there  you  will  be  met  by  Canyonlands  Aviation 
Company  who  will  fly  you  back  to  Moab  Airport 
where  you  can  board  Frontier's  Commercial  air¬ 
lines  back  to  Denver  and  connecting  flights. 
IT-TWCC-2  4  days  3  nights  . 

Single  Fare  $245  Per  Person 
1973  TOUR  DATES 

May  28  July  23 

June  11  August  6 

June  25  August  20 

July  9 


We  will  meet  you  in  Belize,  the  capital  city  of  Briti 
Honduras  at  8:30  a.m.  the  day  your  trip  star 
at  the  Fort  George  Hotel.  Launching  our  rafts  frc 
the  beach  outside  the  hotel  we  will  travel  to  t 
Turneffe  Islands  where  we  will  spend  the  ne 
seven  days  fishing,  swimming,  scuba  diving  or  ji 
■  plain  lazing  on  the  beach  in  the  sun. 


Our  mighty  "Colorado  River  Rapid  Rafts”  will 
the  vehicle  to  take  us  to  this  Caribbean  fun. 


1974  TOUR  DATES 


January  14 
January  24 


February  4 
February  14 


TOUR  PROCEDURE: 


Tour  West  will  be  serving  three  meals  a  day  whi( 
will  consist  of  the  same  fantastic  cuisine  for  whi< 
our  rapids  trips  are  famous,  also  these  will  1 
augmented  by  fresh  seafood  such  as  lobster,  cone 
and  fish  which  abound  in  the  area. 


Each  night  will  -find  us  sleeping  on  white  sand 
beaches  under  the  coconut  palms  which  grow  o 
the  islands. 

We  will  return  to  Belize  and  the  Fort  George  Hot' 
by  4:00  p.m.  on  the  last  day  of  the  trip. 


TOUR  WEST  CARIBBEAN  RAFT  TRIP 

IT2BNIBHI  7  days  6  night 

Single  Fare  $395.00  Per  Person. 


Telephone:  225-2289 


OREM,  Utah  84057 


Tennis  . . . 

(continued  from  page  7) 

and  discovered  that  tennis  is  the 
answer. 


But  why  tennis? 

It  is  important  to  keep  in  mind  that 
the  primary  purpose  of  company 
recreation  is  employee  association 
in  the  interest  of  Employee  Develop¬ 
ment  and  Relations. 

Tennis  is  the  one  activity  which 
suits  perfectly  after-work  employee 
socializing,  and  is  a  good  physical 
outlet.  It  is,  definitely,  the  activity 
most  conducive  to  conversation  with 
many  people  and  offers  any  degree 
of  competition  desired.  The  com¬ 
petitive  element  is  always  stimulat¬ 
ing  to  people,  whether  they  are  par¬ 
ticipating  or  just  watching  and  enjoy¬ 
ing  the  excitement.  Doubles  in  ten¬ 
nis  develops  teamwork,  which  is  a 
premium  commodity  in  employee 
development. 

As  America  has  found  in  recent 
years,  tennis  has  every  facet 
imaginable  in  a  recreation  activity, 
except  for  physical  contact.  This  is 
a  point  well  taken  by  the  employer, 
I’m  sure.  The  game  can  be  played 
at  any  level  and  at  any  pace  or 
power  and  even  with  any  rules,  in 
practice,  with  much  enjoyment. 

Just  as  good  employers  insist 
their  employees  try  to  take  their 
earned  vacations  to  get  away  from 
it  all,  and  then  hopefully  return  to 
work  with  renewed  energy,  the  ten¬ 
nis  court  and  tennis  club  serve  as 
continuous  mini-vacations  from  the 
mental  strain  and  tension  prevalent 
in  today’s  work  world.  The  general 
atmosphere  of  a  tennis  club  is  very 
pleasant  and  easy  on  the  nerves. 


This  happy  feeling  carries  over  to 

the  business  day  and  a  smiling  What  Kind  of 

employee  is  less  liklely  to  be  headed  Tennis  Facilities? 

for  a  doctor’s  office  or  a  sick  day. 


But  I  Don’t  Play  Tennis 

Once  a  tennis  club  atmosphere 
develops,  non-players  will  visit  out 
of  curiosity.  The  fun  of  a  tennis  club 
is  contagious  and  stimulates  people 
to  watch  matches,  socialize  with 
friends  and  make  new  acquain¬ 
tances.  Some  of  the  added  features 
of  a  club  atmosphere  are  cards, 
chess  and  table  tennis,  which  help 
lure  people.  In  most  cases,  the  non¬ 
player  will  eventually  try  tennis  if  he 
is  not  pushed  and  if  lessons  are 
available.  There  will  always  be  an 
outstanding  player  who  could  han¬ 
dle  lessons. 

Organizing  Company  Tennis 

The  key  to  successful  Industrial 
Recreation  is  full  company  support, 
rather  than  leaving  the  organizing 
only  to  a  few  employees  who 
organize  the  programs  on  their  own 
time.  Industrial  Recreation  is  not  idle 
play  time  given  free  or  at  reduced 
cost,  but  is  actually  an  investment 
by  the  employer  with  a  high  return 
in  employee  happiness,  job  perfor¬ 
mance  and  increased  profits  to  the 
company. 

When  we  talk  about  after-work 
recreational  activities,  we  are  also 
talking  about  being  away  from 
home.  In  starting  tennis  activities, 
it  is  imperative  to  include  the  wives 
and  husbands  of  the  employees. 
This  both  establishes  a  wholesome 
atmosphere  for  company  recreation 
and  assures  that  the  wives  and  hus¬ 
bands  will  encourage  the  employee 
to  take  part,  whether  they  personally 
do  or  not. 


If  a  company  operation  is  under 
one  roof,  with  additional  property, 
recreation  can  be  set  up  quite  easily. 
When  no  space  is  available  near  the 
building,  space  can  be  rented  or 
leased  within  a  reasonable  driving 
distance. 

To  set  up  Industrial  Recreation  at 
regions  and  branches,  there  are 
basically  two  possible  approaches. 

(continued  on  page  25) 


A  SOUND, 
HIGH  INCOME 
PRODUCING 
INVESTMENT 


GOLFOMAT,  real  golf  played  in¬ 
doors,  is  an  excellent  high  income 
producing  facility  for  golf  courses, 
driving  ranges,  recreational  cen¬ 
ters,  shopping  plazas,  motels,  hotels 
and  resorts.  GOLFOMAT  is  a 
prestige  facility  which  provides  a 
substantial  yield  on  your  in¬ 
vestment.  Many  financing  plans 
available.  Exclusive  territories 
open.  GOLFOMAT  utilizes  com¬ 
puterized  electronics  and  optics. 
Players  hit  regulation  free-flying 
balls,  use  all  clubs,  swing  with  all 
the  force  and  finesse  required 
outdoors.  Distributors  wanted. 
Write  or  phone: 

BILLY  CASPER 

•  ' 

GOLFOMAT  Division  of 
EMC/Electronics  &  Manufacturing  Corp. 


816  N.  St.  Asaph  St.,  Alexandria.  Va.  22313 
Phone  (703)  -  549-3400 


Why  waste  Time? 

Save  time  with  a 

Ping-Pong  Ball  Dispenser. 

Free  Lease  Plan  Service.  No  risk  guarantee. 

_  T.  F.  TWARDZIK  &  CO.,  INC. 
Dept.  31,  Shenandoah,  Pa.  17976 
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By  Ken  Prince,  CIRA 


On  November  21 ,  1 783,  two  bro¬ 
thers  who  were  in  the  paper  busi¬ 
ness  in  France  made  a  bag  of  paper 
and  cloth,  lit  a  fire  under  it,  using 
straw,  cow  chips  and  any  other  heat- 
and  smoke-producing  material  they 
could  find,  and  became  airborne  for 
approximately  five  minutes. 

A  neighboring  Frenchman  went 
one  better-for  the  time-and  made 
a  gas  balloon.  Both  of  these 
methods  of  flying  were  very  danger¬ 
ous  because  of  the  combustible  and 
explosive  qualities  of  the  materials 
used.  New  light-weight,  flame- 


Hot  Air  Ballooning 
HOT 


resistant  fabrics  and  propane  gas 
have  been  very  instrumental  in 
popularizing  the  nearly  200-year-old 
sport  of  hot  air  ballooning. 

Helium  increased  the  safety 
aspects  of  ballooning,  but  even  at 
today’s  prices,. the  cost  of  filling  a 
gas  balloon  is  prohibitive-approx- 
imately  $5,000  just  for  the  gas  to 
lift  one  man-not  to  mention  balloon 
cost.  So  today  ballooning  is  com¬ 
paratively  safe  and  reasonable, 
hence  the  growing  popularity  of  the 
sport. 

As  modern  man  becomes  more 
aware  of  group  purchasing  power 
and  ownership,  so  hot  air  balloon 
clubs  are  sprouting  across  the 
country. 


Among  the  first  of  these  clubs  was 
the  Lockheed  Employees  Recrea¬ 
tion  Club-sponsored  Wind  Drifters, 
headquartered  in  Burbank, 
California. 

The  Wind  Drifters’  request  for 
sponsorship  was  approached  very 
cautiously  by  the  L.  E.  R.  C.  At  that 
time  there  was  no  precedent  set  for 
liability  insurance  for  such  a  group. 
They  were  considered  as  any  other 
aircraft,  which  made  the  cost  pro¬ 
hibitive  to  protect  the  L.  E.  R.  C. 
from  any  claims  that  might  occur. 

This  problem  was  overcome  by 
having  the  Wind  Drifters  members 
purchase  and  own  their  own  balloon 
as  opposed  to  the  L.  E.  R.  C.  owning 
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equipment.  All  activities  are 
need  and  planned  by  the  group, 
--other  than  furnishing  a  place 
neet--the  L.  E.  R.  C.  does  not 
ome  involved.  For  further  pro¬ 
ion,  the  Wind  Drifters  have  incor- 
ated  themselves  separately  from 
L.  E.  R.  C. 

"he  “Wind  Drifters”  have  been  in 
nation  for  four  years,  and  cur¬ 
tly  have  a  total  of  1 08  members. 
3  re  are  three  classifications:  41 
lg  members  who  get  to  use  the 
loon  and  training  if  necessary 
00),  54  supporting  members  who 
as  ground  crew  and  go  along 
a  ride  when  there  is  room  ($15) 
1  honorary  members  who  have 
itributed  to  the  club  and  enjoy  the 
■ne  privileges  as  supporting  mem- 
•s  (free). 

/lany  aeronauts  throughout  the 
intry  have  formed  an  organiza- 
i  called  the  Balloon  Federation 
America.  This  group  has  worked 
y  diligently  to  promote  ballooning 
sponsoring  activities  for  this 
>rt,  and  has  been  able  to  set 
ne  precedents  for  the  insurance 
npanies.  Their  membership 
oys  a  considerable  savings  by 
ir  group  purchase  power. 

Vs  you  watch  a  hot  air  balloon 
iting  high  in  the  sky  you  wonder 
at  problems  could  come  from 
;h  a  pretty,  soft-appearing  piece 
equipment.  As  with  aircraft,  the 
>und--not  the  sky--can  be  the 
>blem.  Balloonists  are  at  the 
rcy  of  the  winds,  even  more  than 
ailboat  enthusiast--you  can’t  tack 
>alloon.  Usually  launchings  take 
ce  in  an  out-of-town  locale.  If  the 
ids  blow  you  over  a  ranch  during 
ur  ascent  and  you  are  pulling  the 
ist  valve  which  allows  the  burners 
emit  4,000,000  BTU’s,  any  lives- 
:k  on  the  ranch  is  apt  to  panic, 
one  case,  a  balloon  panicked  a 
mer’s  pigs.  They  broke  their  fenc- 
and  stampeded,  causing  many 
the  breeders  to  miscarry.  Of 
jrse,  the  aeronauts  were  liable. 
High  tension  wires  are  always  a 
ncern  to  the  balloonist.  Not  only 
fety  for  the  equipment  and  pilot 
ie  floats  into  wires,  but  the  chance 
knocking  the  power  out  in  a  man- 
acturing  area,  which  could  be 
ite  costly  to  the  underwriter. 
<Vnytime  a  balloon  is  in  the  air 
iny  spectators  gather,  curious  to 
a  what  is  going  on.  If  the  pilot  has 
i  misfortune  of  making  his  des¬ 
it  in  the  middle  of  some  farmer’s 
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bean  patch,  it  can  be  disconcerting 
when  the  spectators  stamp  out  the 
crop  trying  to  get  closer  to  the  bal¬ 
loon. 

A  few  years  ago,  a  college  student 
was  testing  his  home-made  balloon 
for  inflation.  It  broke  away  from  him 
and  knocked  out  several  blocks  of 
electricity.  Needless  to  say,  there 
were  many  angry  people  in  the 
neighborhood,  as  he  had  chosen 
January  first,  during  the  Rose  Bowl 
Game,  to  do  his  experimenting. 

(Editor’s  Note:  the  author  would  like 
to  point  out,  at  the  request  of  Bal¬ 
loon  Club  members,  that  incidents 
cited  were  not  experienced  by  any 
of  the  members.) 


It  is  recommended  that  people  do 
not  try  to  make  their  own  balloons. 
There  is  more  to  it  than  just  making 
a  bag  to  hold  hot  air  and  fastening 
a  gondola  under  it.  The  two  major 
balloon  manufacturers  have  done 
much  engineering  and  experiment¬ 
ing  to  produce  a  safe  vehicle  for  the 
balloonist. 

If  you  have  a  group  that  wants 
to  buy  a  balloon,  talk  to  them.  If  there 
is  good,  mature  leadership 
available,  it  can  be  a  very  active, 
interesting  group.  The  base  equip¬ 
ment  cost  is  about  $5,000. 

The  balloons  can  also  be  very 
attractive  tethered  over  your  Com¬ 
pany  picnic  and  other  activities.  ■ 


Balloons  and  balloonists  are 
under  the  jurisdiction  of  the  Federal 
Aviation  Administration  (FAA)  and 
both  must  be  certified  to  be  legal 
to  fly.  The  pilot  must  have  a 
minimum  of  eight  hours  to  be  eligible 
for  his  license  and  pass  a  written 
examination,  slightly  modified  from 
the  regular  pilot’s  test.  Any  balloon¬ 
ist  who  has  earned  his  license  can 
train  students  in  the  procedure  of 
ballooning.  There  is  no  Instructor’s 
rating  available  at  this  time. 


The  Author  is  an  honorary  member 
of  the  “Wind  Drifters”.  He  has  been 
Clubs  Director  at  the  L.E.R.C.  Bur¬ 
bank  for  19  years,  and  has  had 
several  pictures  and  articles  in  RIM 
in  the  past. 


Lawrence  Peabody  (“Wind  Drifters”  member) 
assists  as  Capt.  Joseph  Franchese  and  Dario  Borg- 
hino  wait  for  their  first  balloon  trip.  The  Club  hosted 
the  two  Italian  Air  Force  Officers  for  the  day. 


a  choice  of  three 


TORRE- 
MOLINOS 

*289"° 


Costa 
del  Sol 


8  days  - 
7  nights 


per  person 


FRIDAY  DEPARTURES 
SATURDAY  RETURNS 


Mini-Week 

5  days  -  4  nights 


Weeke 

4  days  -  31 


MONDAY  DEPARTURE- 
RETURN  FRIDAY 


FRIDAY  DEP, 
RETURN  MOl 


$ 


per  person 


You’ll  have  3  or  4  nights  in  the  Bahamas.  Ever; 
a  fun-filled  holiday  at  your  fingertips  . .  .  golfi 
back  riding,  swimming,  tennis  and  sunshi: 
beachcomber  —  poolside  or  seaside.  Casinos  i 
Life  abound  in  and  around  Nassau.  Here 
included:  Round  trip  air  transportation  to  > 
World  Airways,  with  inflight  meal  and  liquo 
Three  or  four  nights’  accommodation  at  Emer 
Plantation  on  Cable  Beach;  Welcome  Rum  Swiz 
Transfers  to  and  from  airport;  Luggage  handlin 
ties  and  taxes  for  services  provided ;  plus  Comp 
Tennis  —  4  Courts  —  just  reserve  times. 


Here  is  a  unique  opportunity  for  your  employees.  Seven 
nights  on  the  Spanish  Riviera  in  a  DeLuxe  resort  hotel. 
This  is  the  Playamar  in  Torremolinos,  Spain  . .  .  Europe’s 
largest  resort  hotel  complex.  Here  is  what’s  included: 
Round  trip  air  transportation  with  inflight  meal  and 
liquor  service  provided;  Double  occupancy  in  a  luxury 
two-bedroom  suite  with  terrace  view  overlooking  the 
Mediterranean;  Continental  Breakfast  and  lunch  or 
dinner  each  day;  Festive  Welcome  Sangria  Wine  Party 
complete  with  entertainment.  Round  trip  transfers, 
porterage,  tips,  and  taxes  are  included  for  all  of  these 
services.  Additional  optional  sightseeing  is  available. 
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Ifers  your  group 
essful  vacations 


HONOLULU 

8  days-7  nights 

OVERLOOKING  DIAMOND  HEAD  Jf-* 

AND  THE  PACIFIC  OCEAN-  J  J 

SUNDAY  DEPARTURE  -  MONDAY  RETURN 


00 


per  person 


Round  trip  air  transportation  via  World  Airways  with  complimentary  inflight  meal  and  liquor  service; 
Seven  nights’  accommodations  in  a  twin-bedded  room  at  REEF  HOTEL,  on  Waikiki  Beach;  Transfers 
to  and  from  the  Airport;  Traditional  Lei  Greeting;  Sightseeing  tour  of  Honolulu  and  surroundings; 
tips  and  taxes  for  services  provided;  Orientation  Meeting  with  Continental  Breakfast. 


World  Airways,  A  U.S.  Certified  Supplemental  Carrier  .  . .  World  is  one  of  America’s 
three  largest  worldwide  airlines  . . .  and  the  world’s  largest  charter  airline, 
with  an  outstanding  25-year  safety  record.  With  World  you’ll  never 
sacrifice  luxury  for  economy.  World  believes  you  don’t  have  to  buy 
a  first-class  ticket  to  be  treated  “first-class!” 


American  Express  Company  .  .  .  The  world’s  largest  travel  organization  .  .  .  offers  a  new  concept 
developed  to  meet  the  growing  demand  for  low  cost  vacations  by  employee  groups  all  over  the 
country.  Our  prices  are  as  quoted  —  no  extras,  no  “plus  10%,”  and  no  “plus  service  and  tax.”  Of 
course,  we  also  have  vacation  programs  to  Las  Vegas,  London,  Munich,  and  Amsterdam.  Interested? 
Phone  or  write  today. 


AMERICAN  |EXV>RESS| 


American  Express  Company  Group  Travel  Department 
8  South  Michigan  Avenue,  Chicago,  Illinois  60603 
312/726-3472 


Suite  1616 
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The  sport  of  flying  radio-controlled 
model  airplanes  is  growing  phenomenally. 

It  appeals  to  so  many  for  such  varied 
reasons ,  in  fact,  that  its  devotees  swear ... 


It’s  Greater  Than  Golf 


It  is  Saturday  morning  and  you  are  on  the  flight  line 
with  your  new  Cessna  310.  You  press  in  the  electric 
starter  for  the  left  engine.  Leaving  it  running  at  a  fast 
idle,  you  then  start  your  right  engine.  Let  both  engines 
warm  up  while  you  check  out  the  controls,  ailerons, 
elevator  and  rudder;  now  you  are  ready  to  taxi  out 
to  the  runway. 

As  you  get  to  the  down-wind  end  of  the  runway, 
you  turn  facing  it  and  press  your  electric  brakes.  Holding 
on  the  brakes,  you  rev-up  the  engines,  then  go  back 
to  an  idle.  There’s  no  tower  here  so  you  look  up  and 
down  the  runway  for  other  airplanes  landing  or  taking 
off.  The  sky  is  all  clear  so  you  taxi  out  to  the  center 
of  the  runway  and  head  into  the  wind,  pressing  your 
throttles  on  full  as  you  turn  down  the  runway.  Keep 
the  nose  down  that  white  line  as  you  start  picking  up 
speed. 

As  you  lift  off  you  snap  on  the  switch  to  retract  the 
landing  gear.  You  make  a  190°  turn  down-wind  and 
adjust  your  trims.  You  circle  the  field  and  the  airplane 
feels  real  good  so  you  try  to  shoot  a  landing.  You  throttle 
back  and  make  your  down-wind  leg,  looking  all  around 
to  be  sure  there  are  no  other  airplanes  in  the  pattern. 
Just  before  you  turn  on  the  base  leg  you  drop  the  flaps. 
As  you  turn  off  the  base  leg  toward  the  runway,  you 
drop  the  landing  gear.  As  you  cross  the  threshold  of 
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By  Earle  L’  Homme 
Commissioner 
Model  Airplane  Club 
Northrop  Aircraft  Company 


the  runway  you  cut  the  throttle  to  idle  and  let  your 
ship  settle  down  on  the  asphalt.  After  rolling  to  a  near 
stop  you  turn  off  the  runway  to  the  taxi  strip.  Taxiing 
back  to  the  parking  area  you  give  a  sigh  of  relief-what 
a  beautiful  handling  plane! 

Of  course,  it’s  not  a  real  airplane,  but  it  is  a  seventy- 
two-inch  radio-controlled  model.  It  is  registered  and 
insured  by  the  Academy  of  Model  Aeronautics.  There 
are  46,000  members  of  this  unique  group  of  people, 
coming  from  all  walks  of  life  to  band  together  in  the 
prideful  distinction  of  being  the  largest  sporting  aviation 
group  in  the  world.  We  AMA  members  represent  the 
United  States  in  international  aviation  affairs  and 
responsibilities  through  our  being  a  division  of  the 
National  Aeronautic  Association. 

Thirty-two  of  the  nation’s  best  Radio  Control 
Modelers  assembled  in  Huntsville,  Alabama,  last  Sep¬ 
tember  22-24  for  the  R/C  Masters  Team  selection  tour¬ 
nament.  This  tournament  was  organized  by  the  AMA; 
at  stake  were  the  three  highly-prized  positions  on  the 
United  States  team  for  Goriyia,  Italy  next  September. 

I  am  the  commissioner  of  the  Northrop  Modelers 
Club,  sponsored  by  the  Northrop  Aircraft  Company  of 
Hawthorne,  California.  We  have,  with  the  help  of  the 
Northrop  Recreation  Club,  leased  a  field,  fenced  it  and 
put  in  a  paved  runway  350  feet  long  by  40  feet  wide. 
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The  author  with  his  radio-controlled  replica 
of  a  World  War  I  Italian  Scout  Ansaldo  SVA-5. 


Northrop’s  legal  group,  the  Recreation  Club  and  myself 
worked  for  almost  eight  months  on  the  lease  of  our 
field  from  Standard  Oil  Company.  Our  co-lessee  on 
the  property  is  the  North  American  Model  Club.  Our 
membership  list  consists  of  153  members,  including 
Northrop  Test  Pilots,  the  Supervisor  of  Engineering, 
Engineers,  Model  Makers,  Technicians,  Machine 
Operators,  Barers,  Business  Men,  Airline  Pilots,  an 
Active  Colonel  in  the  Air  Force  and  Doctors. 

A  few  of  us  Northrop  modelers  decided  to  put  on 
a  show  for  the  Northrop  Recreation  Club  picnic.  No 
sooner  had  we  got  a  couple  of  planes  in  the  air  when 
the  kids  started  to  jump  off  the  rides  and  run  over  to 
the  ball  park  where  we  were  flying.  By  the  end  of  our 
show,  about  half  an  hour  later,  the  only  people  left 
in  the  amusement  park  were  the  ticket  collectors,  all 
the  rest  having  moved  to  the  baseball  field  to  watch 
us  fly. 

We  were  also  asked  to  put  on  a  model  airplane  show 
at  the  Torrance  Air  Show  last  year.  We  put  on  a  1/4 
midget  air  race  (four  models  flying  around  pylons 
together).  We  also  flew  some  scale  airplanes.  The 
crowd  went  wild  and  we  were  invited  to  return  this  year. 

Our  club  has  many  junior  members.  We  try  very  hard 
to  help  these  young  people.  Our  club  is  known  nation¬ 
wide  for  its  flying  wing  contest,  held  every  November. 
In  this  contest  we  have  free  flight,  gas  powered,  rubber 
powered,  jet  powered  gliders  and  radio  controlled 


wings.  A  free  flight  model  airplane  is  just  that.  It  is 
trimmed  to  fly  alone  in  a  lazy  circle,  not  climbing  too 
steep  under  power,  with  a  flat,  almost  stall,  glide  without 
power.  A  U-controlled  model  is  controlled  by  two  wires 
coming  out  of  the  wingtips  to  a  small  handle.  When 
the  handle  is  tipped  back,  the  elevator  moves  up,  mak¬ 
ing  the  airplane  climb.  As  the  handle  is  tipped  forward 
or  down,  the  plane  will  dive. 

In  a  radio-controlled  model,  all  surfaces  move  accord¬ 
ing  to  the  amount  of  control  on  the  transmitter.  The 
operator  grasps  the  transmitter  with  both  hands,  putting 
thumbs  on  the  control  sticks.  The  right  thumb  moves 
forward  for  down  elevator  and  back  for  up  elevator. 
The  same  right  thumb  moves  right  for  right  aileron  and 
left  for  left  aileron.  Meanwhile,  the  left  thumb  moves 
forward  for  high  throttle  and  back  for  low.  It  also  moves 
the  rudder.  Switches  on  the  transmitter  manipulate 
brakes,  landing  gear  and  flaps.  All  main  controls- 
-throttle,  rudder,  ailerons  and  elevators-have  a  propor¬ 
tional  trim  button.  Prices  range  anywhere  from  fifty  to 
six  hundred  dollars  for  a  complete  radio  to  control  a 
model  airplane,  car  or  boat. 

It  makes  me  feel  good  to  see  a  father  with  his  son 
out  flying  a  model  airplane.  I,  myself,  have  been  building 
model  airplanes  since  1930.  I  think  it  is  not  only  the 
largest  hobby  in  the  world,  but  also  the  greatest. 
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SLEEPING  BAG 
DO'S  AND  DONT’S 


Your  newly-organized  camping 
club  might  be  full  of  enthusiasm 
but  lacking  in  factual  information  on 
the  equipment  they  will  need  to  take 
along. 

Perhaps  most  important  for  a 
group  that  plans  to  sleep  under  the 
stars  and  over  the  cold,  wet  ground 
is  the  proper  sleeping  bag.  How  to 
buy  a  bag,  and  later  how  to  take 
care  of  it,  is  something  everyone  will 
welcome  a  few  suggestions  on. 

DO  consider  all  aspects  of  the  trip 
first.  Camping  conditions  can  vary 
in  the  extreme.  Will  an  average  fam¬ 
ily  camper  be  sleeping  in  a  tent,  a 
recreational  vehicle,  or  out  in  the 
open?  Will  he  be  sleeping  on  the 
ground,  in  a  bed,  or  on  a  cot?  Does 
he  camp  exclusively  in  the  summer 
or  all  during  the  year?  All  of  these 
factors  influence  the  weight  of  the 
bag  you  should  choose.  They  may 
even  dictate  buying  more  than  one 
sleeping  bag. 

DO  select  weight  with  relation  to 
personal  metabolism.  This  can  vary 
to  such  an  extent  that  conditions 
which  seem  warm  to  some  can  be 
cold  to  others.  If  a  person  is  easily 
chilled,  he  probably  would  not  be 
comfortable  in  a  light  bag.  Personal 
metabolism  differences  make  the 
temperature  rating  tables  supplied 


by  most  manufacturers  with  their 
bags  nothing  more  than  a  guideline. 
Most  manufacturers  recommend  a 
light  bag  rather  than  one  that  is  too 
heavy  on  the  theory  that  a  person 
can  always  add  insulation  but  that 
it  is  virtually  impossible  to  take  it 
away. 

DON’T  buy  the  first  bag  you  like, 
whether  it  be  the  cheapest  or  the 
most  expensive.  Shop  around.  The 
great  variable  here  is  the  type  of 
insulation  material.  Most  manufac¬ 
turers  rate  their  bags  in  terms  of 
pounds  of  insulation.  A  typical  heavy 
class  bag  would  have  five  or  six  lbs. 
of  insulation;  a  lighter  bag  would 
contain  two  or  three  lbs.  .] 

A  manufacturer’s  rating  also  gives 
only  a  rough  idea  of  the  bag’s 
insulating  qualities.  Five  pounds  of 
top  quality  insulation,  made  of 
synthetics  such  as  dacron  or  fiberfill, 
provides  much  more  warmth  than 
a  cheaper  fill  like  cotton  batting  or 
Kapok. 

By,  the  same  token,  five  pounds 
of  insulation  in  an  oversize  bag 
would  not  provide  the  same  amount 
of  warmth  as  five  pounds  of  the 
same  insulation  in  a  regular  size 
bag. 

For  insulating  ability  nothing  can 
beat  air-preferably  air  trapped  in 


tiny  pockets.  And  a  fabric’s  insulat¬ 
ing  ability  is  related  to  its  thickness- 
-an  inch  of  steel  wool  has  the  same 
insulating  qualities  as  goose  down 
when  each  is  of  the  same  thickness 
and  contains  the  same  amount  of 
trapped  air.  The  difference  between 
insulating  materials,  then,  is  in  their 
ability  to  retain  their  thickness  or  fluf¬ 
finess  or,  as  this  quality  is  known 
in  the  trade,  loft. 

For  years,  northern  goose  down 
has  been  the  standard  by  which  all 
insulating  materials  are  judged.  It 
has  the  ability  to  retain  its  loft  almost 
indefinitely... even  after  repeated 
crushing.  Goose  down’s  big  draw¬ 
back  in  a  sleeping  bag  application 
is  its  cost,  and  maybe  even  more 
important,  its  inability  to  be  washed. 

The  new  generation  of  insulating 
fabrics,  primarily  in  synthetic  blends, 
is  very  good.  Dacron,  for  instance, 
is  second  only  to  down  and  fine 
feathers  for  warmth  and  lightness. 
The  most  expensive  of  these  blends 
still  cost  much  less  than  down.  All 
are  washable,  all  are  non-allergenic 
and  some  can  even  be  made  in  con¬ 
tinuous  batts  and  thus  need  no  quil¬ 
ting. 

There  are  other  insulation  mater¬ 
ials,  among  them  wool,  Kapok 
(suitable  only  in  warm  weather),  and 
cotton,  which  is  a  better  insulation 
than  wool  but  must  be  kept 
absolutely  dry  to  be  effective. 

DON’T  buy  a  sleeping  bag  with¬ 
out  checking  its  washability.  This 
factor  is  difficult  to  overemphasize. 
Most  safety  experts  agree  that  it  is 
unwise  to  dry  clean  sleeping  bags 
because  some  of  the  solvents  used 
in  the  dry  cleaning  process  give  off 
poisonous  fumes.  Should  these 
fumes  become  trapped  in  the  bag-a 
not  unlikely  circumstance-the 
results  could  be  dangerous. 

Yet,  in  a  way,  a  sleeping  bag  is 
like  an  item  of  clothing.  It  will  get 
soiled  in  normal  use  and  should  be, 
for  reasons  of  health  and  comfort, 
kept  clean.  Bags  which  cannot  be 
washed-and  many  on  the  market 
today  cannot-are  just  not  practical. 

DON’T  even  consider  a  bag  that 
is  completely  covered  top  and  bot¬ 
tom  with  rubber,  plastic  or  anything 
else  that  holds  moisture.  The 
camper  who  falls  into  this  trap  will 
inevitably  find  himself  sleeping  in  a 
pool  of  his  own  perspiration.  Aside 
from  being  uncomfortable,  it  can 

(continued  on  page  21) 


20 


RM,  MARCH,  1973 


/  '  y  i 


About  The  Cover 


recreation 

management 
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also  be  dangerous.  If  the  tempera¬ 
ture  should  fall  below  freezing,  there 
is  every  possibility  that  the  camper 
might  freeze  to  death  encased  in 
a  moisture-laden  bag. 

DO  investigate  the  type  of  zipper 
on  the  bag  you’re  thinking  of  buying. 
A  zipper  that  allows  only  a  partial 
opening  makes  the  bag  difficult  to 
clean  and  air  out.  Choose  a  bag  with 
a  zipper  running  the  length  of  the 
bag,  so  the  bag  can  be  laid  flat  and 
spread  out. 

The  zipper  can  also  be  a  potential 
cold  spot.  Air  can  be  sucked  through 
the  teeth  of  the  zipper  as  the  sleeper 
moves  unless  the  bag  designer  has 
provided  some  protection.  Good 
bags  have  special  insulated  gaskets 
which  overlap  and  seal  off  the 
zipper.  Some  campers  also  distrust 
the  jamming  possibilities  inherent  in 
zippers,  and  choose  snap  fasteners 
instead. 

DO  compare  prices.  Quality  often 
follows  price,  but  in  many  cases 
buying  the  best  quality  bag  isn’t 
practical.  Many  modestly-priced 
bags  will  serve  the  average  camper 
indefinitely,  and  the  high-priced  bag 


would  be  a  waste  of  money.  On  the 
other  hand,  the  person  who  uses 
his  bag  frequently  or  who  must 
depend  on  it  in  adverse  conditions 
should  get  the  best  bag  he  can 
afford. 

DO  take  care  of  your  bag.  Mildew 
is  a  bag’s  worst  enemy.  Never  put 
your  bag  away  damp.  The  new 
synthetic  insulating  materials  are 
extremely  good  in  this  respect  in  that 
they  do  not  absorb  or  hold  moisture. 

Most  experienced  campers  hang 
their  bags  out  to  air  each  morning 
on  nice  days,  and  this  does  serve 
to  keep  them  fresh.  However,  sun¬ 
light  in  large  doses  can  deteriorate 
any  material  after  a  while,  so  letting 
the  bag  hang  out  in  the  sun  all  day 
is  not  a  good  practice. 

Today’s  sleeping  bags  suit 
today’s  camper,  the  average 
member  of  your  outdoors  group. 
They  are  easier  to  take  care  of, 
much  easier  to  carry  around  when 
folded  and  much  more  colorful  and 
attractive  to  look  at.  Buy  your  sleep¬ 
ing  bag  wisely  and  its  user  will  enjoy 
the  best  of  all  these  features.  ■ 


Stayin 
<New  Yor£ 
wfieie  you  can 

wal£to  wfiat 
you  want 
to  see  most. 


And  stay  in  style  in  our  beautifully 
remodeled  and  redecorated  1,000 
room  air-conditioned  hotel.  Every 
room  with  TV,  private  bath  and 
shower.  Coffee  Shop,  Cocktail 
Lounge,  famous  Stockholm  Res¬ 
taurant.  Every  modern  convenience. 
Parking  available. 

Singles  from  $16  Doubles  from  $19 
Twins  from  $20 


-W'  HOTEL 

51st  Street  at  7th  Avenue 
New  York,  N.Y.  10019 
Tel.:  (212)  246-9400 

For  color  brochure  or  reservations, 
contact  your  travel  agent  or  us. 
George  Geiger,  President. 

Ainsley  K.  Blair.  General  Manager. 
Claire  Hogan,  Director  of  Sales. 
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new  products 


1  Portable  fogger 

In  the  past,  campers  had  two 
ways  of  dealing  with  insects--they 
could  surround  themselves  with 
nets  or  fight  back  with  aerosols. 

Now  there’s  a  propane-powered 
insect  fogger  that  rolls  out  a  blanket 
of  insect-killing  fog  anywhere,  in  the 
back  yard  or  miles  from  civilization. 
The  fog  stays  in  the  air  longer  to 
trap  insects,  yet  the  Environmental 
Protection  Agency  approves  it  for 
camping  and  outdoor  sports 
minutes  later. 

Works  without  electricity,  com¬ 
pressors  or  motors. 


2  Baseball  glove 

This  glove  features  a  wrap¬ 
around  wrist  strap  with  tape  fastener 
to  allow  adjustment  to  any  tightness. 
It  also  includes  a  white  deerskin 
palm  and  fingers  and  patented  elas¬ 
tic  back.  The  glove  is  all  nylon 
thread  sewn.  Sized  for  adults  and 
little  leaguers. 

The  batting  glove  was  used 
extensively  by  major  league  players 
in  the  1 972  world  series. 
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3  Wheels  to  tracks 


Here  is  an  add-on  attachment 
designed  for  use  on  four- 
wheel-drive  vehicles  to  travel  where 
they  have  never  before  been  able 
to  go. 

Changing  from  wheels  to  tracks 
is  as  easy  as  changing  tires.  The 
tracks  attach  over  the  same  lug  bolts 
that  hold  the  wheels  on-in  less  than 
30  minutes.  With  a  foot-print  pres¬ 
sure  as  low  as  one-half  pound  per 
square  inch,  it  will  go  virtually  any¬ 
where  a  snowmobile  will  go,  but  with 
the  comfort  and  safety  of  a  modern 
motor  car. 

Many  uses,  great  on  all  terrain. 


4  Trailer  lock  hook 

This  safety  hook  provides  addi¬ 
tional  security  for  boat  and  travel 
trailers  when  used  with  a  safety 
chain.  It  virtually  eliminates  unhook¬ 
ing  or  “bouncing  out”. 

The  slotted  hitph  bar  is  designed 
to  bolt  or  weld  behind  the  ball  of 
the  hitch.  The  natural  hang  of  the 
chain  will  cause  the  lip  of  the  hook 
to  hang  at  a  right  angle  to  the  slot 
in  the  bar  and  thus  prevent  the  hook 
from  bouncing  out. 


5  Outdoor  litter  contrc 

This  unit  is  ideal  for  litter  pick-u 
at  any  place  that  attracts  pape 
cans,  broken  glass,  newspaper; 
grass  clippings  and  leaves. 

It  has  a  nine-bushel-bag  capacit 
and  cleans  a  30-inch  swath.  Th< 
four-inch-diameter,  14-foot  flexible 
hose  is  ideal  for  removing  grount 
cover  and  debris  from  under  shrub: 
and  plantings,  along  walkways  anc 
other  hard-to-get  areas. 


6  Non-sticky  grip  agen 

This  grip  agent  is  a  glue  and  resir 
formula  in  tube  form  that  is  easy  tc 
carry,  easy  to  apply  on  your  hanc 
or  on  your  golf  club  handle,  tennis 
racket  handle,  baseball  bat,  etc.  I 
is  nontoxic,  non-irritating  and  will  no 
“ball  up”  on  your  hands. 


7  Boarding  ladders 

These  three-and-four-step  board¬ 
ing  ladders  feature  a  new  “fire”  coat¬ 
ing  that  stays  white,  is  highly  resis¬ 
tant  to  abrasion,  impact,  solvents, 
chemicals  and  airborne  pollution. 

There  are  five  positions  that 
adjust,  blue  or  white  polypropylene 
molded  steps  and  positive  flotation. 


8  Landscaping  tractor 

Get  your  grounds  and  playing 
fields  in  shape  with  this  tractor,  built 
for  small  jobs  and  landscaping. 
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Powered  by  a  19Vfe-hp  air-cooled 
two  cylinder  four-cycle  engine,  it  can 
handle  mowing,  lawn  care,  landsca- 
ping,  construction  and  snow 
removal. 

A  variety  of  special  attachments 
can  adapt  it  for  many  other  uses. 


9  Sandwich  maker 

Fresh  sandwich  ingredients 
instead  of  ready-made  sandwiches 
are  sold  by  this  new  vending 
machine,  called  “Gulliver’s  Lunch 
Box”.  It  dispenses  two  packages  of 
ingredients  for  a  single  deposit. 

One  holds  meat  or  cheese;  the 
other  holds  the  bread  or  roll,  plus 
a  pickle,  tomato  or  hard-boiled  egg. 
Now  employees  can  truly  customize 
their  vended  lunch. 


1 0  Electronic  caddie 


This  caddie  electronically  follows 
eight  to  ten  feet  behind  you  as  you 
play  golf.  Then  it  stops  three  feet 
away  when  you  stop. 

The  caddie  uses  a  homing  device 
actuated  by  a  three  by  four- 
and-a-half-inch  transmitter  which 
you  can  keep  in  your  pocket  or  on 
your  belt.  Its  nine-volt  battery  pack 
operates  the  two  24-volt,  variable- 
speed  motors  that  drive  the  caddie’s 
wheels. 

It  follows  wherever  you  go 


because  it  is  preset  to  accept  sign¬ 
als  from  your  transmitter’s  fre¬ 
quency  only.  This  robot-like  golf  cart 
is  ingenious,  as  well  as  practical. 


1 1  Ice-less  hockey 

Now  your  junior  leagues  can  play 
hockey  year  ’round,  indoors  or  out, 
with  or  without  ice. 

This  43-inch  stick  is  constructed 
with  a  shatterproof  plastic  shaft  and 
a  fiberglass  blade  that  can  be 
shaped  to  the  individual’s  “personal 
curve”.  Rugged,  lightweight  plastic 
pucks  and  balls  leave  no  marks. 


1 2  Nylon  glass  holder 

A  convenient  marine  accessory 
that  can  be  used  in  cars  or  recrea¬ 
tional  vehicles  of  all  kinds  just  as 
easily. 

Designed  to  fit  a  variety  of  stan¬ 
dard  size  glasses,  the  fully  gim- 
balled  holder  easily  fastens  sec¬ 
urely. 


1 3  Portable  heater 

Hunters,  campers  and  other  out¬ 
door  sportsmen  can  now  have 
instant  hot  water  with  this  new  port¬ 
able  water  heater. 


Fueled  by  economical  and 
readily-available  bottled  gas,  the 
heater  is  operated  by  pumping. 
Water  temperature  can  be  varied  by 
varying  the  pumping  rate.  The  hea¬ 
ter  carries  a  one-year  factory  war¬ 
ranty  on  materials  and  work¬ 
manship. 


14  Family  teepee 

Your  traveling  home  can  be  this 
teepee,  made  of  top-quality,  water- 
repellant  and  mildew-resistant 
materials.  It  folds  down  for  compact 
storage  in  car  or  canoe  and  can 
sleep  a  family  of  five. 

The  teepee  is  ideal  for  a  group 
project,  too,  since  it  comes  ready 
to  paint  with  Indian  designs  and  is 
also  available  in  kit  form.  Easy  to 
put  up  and  take  down,  too. 


new  products 


R/M  3/73 


|  [Please  send  more  information  on  the  new  products  circled  below. 

1  2  3  4  5  6  7 

8  9  10  11  12  13  14 


I  I  Please  enroll  me  as  a  new  subscriber  to  R/M.  (One  year— $5;  two  years— $8;  three 
1 — 'years— $10) 

|  |  Please  send  more  information  on  N I RA  membership  (specify  'company’,  ’associate’, 

1 — 1  'individual’  or  'student’). 


Name. 


Company. 
Address. 
City _ 


.State. 


_Zip_ 


SEND  COUPON  IN  ENVELOPE  TO: 

Michael  C.  Luckenbach,  National  Sales  Director,  N1RA,  20  N.  Wacker  Dr.,  Chicago,  II.  60606 
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FOR  SUMMER  RECREATION 


To  get  set  for  summer— talk  to  your  Champion  man;  he’s 
a  specialist  in  solving  your  outfitting  problems  before 
they  get  to  be  problems. 

He'll  show  you  everything  you  need  for  any  recreation 
program.  Full  uniforms  to  coordinates.  T-shirts,  sweatshirts, 
jackets  to  socks  and  jocks.  And  they’ll  increase  pride  in 
appearance  and  behavior  by  being  uniquely  yours  with 
special  designs,  styles,  colors. 

You’ll  be  ready  when  your  program  starts  because  we 
have  a  sales  force  that  covers  all  50  states,  giving  personal 
service  anywhere.  We  maintain  large  stocks  of  inventory 
in  three  major  distribution  centers,  strategically  located 
for  fast  delivery.  Wherever  you  are. 

With  50  years  of  experience  in  sports  and  athletic  wear 
we  think  we  know  most  of  the  problems.  And  we  can 
help  stop  them  before  they  get  to  be  problems.  So  call 
your  Champion  man  or  write  us. 

It’s  the  easy  way  to  a  smoother  summer. 


IT  TAKES 
A  LITTLE  MOPE 
TO  MAKE  A 


CHAMPION  PRODUCTS, 

115  COLLEGE  AVENUE 
ROCHESTER,  NEW  YORK  14607 


CITY  _ STATE  _  ZIP 

PHONE  NUMBER  _ , _ 1 _ 


READY 


CHAMPION  PRODUCTS  INC. 

115  College  Avenue,  Rochester,  N.Y.  14607 

□  Please  have  a  Champion  man  contact  me. 

□  Just  send  catalog  for  now. 
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Lowest 
charter  air  rates 
and  NUMBER  ONE 
in  service! 

Take  advantage  of  Hawaiian  Holidays’ 
\amazingly  low  charter  air  rates  to  Hawaii* 
(ranging  from  about  $100  West  Coast  to 
$200  East  Coast)  and  give  your  group  a 
vacation  in  paradise  at  prices  never 
before  available.  Comparably  low 
charter  rates  to  all  other  destinations. 

And,  as  you  can  see  in  the  letter  at  left, 
Hawaiian  Holidays  is  a  name  you  can 
trust  —  for  quality  ...  for  dependability 
...  for  economy!  Write  to  us  about 

your  needs. 

i  ll  AWAIIAN  #liOllD/UfS  INC 

BONDED  FOR  A  *  HALF-MILLION  DOLLARS 

An  Affiliate  of  Worldways  Travel  Corp. 
-Specialists  in  Group  &  Incentive  Travel 

■  500  Fifth  Avenue -New  York,  N.Y.  10036 

■  150  Post  St.*  San  Francisco,  Calif.  94108 

■  1717  No.  Highland  Ave.*  Hollywood,  Calif.  90028 

■  2222  Kalakaua  Avenue  •  Honolulu,  Hawaii  96815 

OUR  16th  YEAR 


P — 


•or  the  Orient,  or  California  or  Las  Vegas  tool 
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Tennis . . . 

(continued  from  page  13) 


In  major  city  areas  where  several 
offices  or  plants  exist,  a  central  loca¬ 
tion  should  be  selected,  possibly 
leased  property  in  the  suburbs, 
where  a  tennis  club  would  be  set 
up.  This  is  a  company’s  best  choice, 
generally,  because  it  immediately 
establishes  the  tennis  club 
atmosphere.  With  such  a  facility, 
other  recreation  can  be  added  in  the 
club  house  such  as  chess,  cards 
and  table  tennis.  By  lighting  the 
courts  for  night  play,  many  more 
people  can  be  accommodated.  The 
club  can  also  be  utilized  for  business 
meetings  and  other  functions,  rather 
than  renting  space  elsewhere.  The 
money  saved  can  be  applied  to 
Industrial  Recreation  costs. ' 

The  other  alternative  is  to  build 
a  minimum  of  one  lighted  tennis 
court  at  each  location.  This  is  also 
a  good  plan,  since  it  would  provide 
instant  tennis  for  all,  with  little  travel. 

Tennis  Stimulus 

Enthusiasm  is  the  heartbeat  of 
Industrial  Recreation.  To  stimulate 
people,  imagination  and  ingenuity 
are  vital.  Some  of  the  interesting 
facets  of  tennis  club  activity  include 
tennis  lessons,  player  ranking  and 
matches,  tournaments  with 
trophies,  tennis  exhibitions  by 
known  top  players,  tennis  movies 
(both  candid  and  rented),  parties, 
dances,  musical  entertainment, 
group  attendance  at  professional 
matches  and  even  tennis  matches 
and  social  tennis  with  other  com¬ 
panies. 


It  pays  to  advertise 
in  the  pages  of 
RECREATION 
MANAGEMENT 


What  About  Winter? 

In  areas  of  the  country  where  out¬ 
side  play  is  more  limited  because 
of  poor  weather,  there  are  possible 
ways  to  extend  the  tennis  season. 

One  technique  which  is  currently 
being  used  by  some  clubs  is  to  cover 
one  or  more  outdoor  tennis  courts 
for  winter  with  an  air  structure  called 
“the  bubble”.  This  is  a  temporary 
building  made  of  vinyl-coated  fabric, 
■  which  inflates  with  very  low  air  pres¬ 
sure  from  a  compressor.  Inside, 
lights  on  stands  are  set  up  and  heat 
can  also  be  provided.  When  winter 
ends,  the  structure  can  be  removed 
in  a  day  and  stored.  The  lights  are 
then  used  for  night  play.  Sometimes 
these  structures  can  be  purchased 
used  at  a  savings. 

Another  possibility  is  to  rent  space 
as  a  group  at  an  indoor  tennis  club. 
The  opportunity  here  usually 
depends  on  whether  the  proprietor 
could  use  extra  business  and  also 
on  how  many  people  would  be 
involved.  In  some  cases,  people 
play  at  these  clubs  before  work  and 
receive  lower  rates. 

About  Physical  Fitness 

The  lack  of  good  physical  condi¬ 
tion  has  been  a  problem  for  the 
people  of  our  country  for  many 
years.  In  fact,  as  a  group  today, 
Americans  have  poor  physical  con¬ 
dition,  caused  by  lack  of  regular 
exercise  in  their  lives.  Poor  heart 
and  circulatory  conditions  are  the 
result. 

If  the  people  of  the  United  States 
were  healthy  and  had  good  physical 
outlets,  such  as  tennis,  the  country 
would  benefit  directly. 

The  employer,  in  the  same  way, 
can  help  his  company  very  directly 
by  using  Industrial  Recreation  to 
keep  his  employees  physically  fit 
and  thereby  mentally  alert. 

Your  Company  Name 
and  Tennis 

Tennis  has,  without  a  doubt, 
become  one  of  the  fastest-growing 
sport  activities  in  the  United  States. 

(continued  on  page  44) 


VoVP,,s 


I  RAM  GOLF  CORP. 

I  2020  INDIAN  BOUNDARY  DRIVE 
|  MELROSE  PARK,  ILL.  60160 
I  GENTLEMEN:  PLEASE  X 
.  SEND  FREE  BALL  TO: 


j  TITLE _ 

I  COMPANY. 


j  ADDRESS. 
)  CITY— _ _ 


After  4  years,  and  an  investment  of 
$1,000,000,  Ram  has  perfected  the 
first  wound  distance  golf  ball  that 
will  not  cut,  thanks  to  its  DuPont 
Surlyn  “A”  cover. 

And  now,  your  company  trade  mark 
or  sales  message  can  be  faithfully 
reproduced  on  two  poles  in  as  many 
as  3  colors. 

They’re  great  as  gifts,  premiums  or 
as  a  “round”  calling  card!  Send  for 
brochure,  prices  and  "test-drive”  ball. 
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INDIANAPOLIS 


“Home  of  the  INDY  500 


33 


HOTEL  ACCOMMODATIONS 

STOUFFER’S  INN 
INDIANAPOLIS,  INDIANA 
2820  N.  Meridian  St.,  46208 
Phone:(317)924-1241 

NIRA  has  reserved  the  entire  hotel  until  May  1 , 1 973. 
Reservations  must  be  made  prior  to  May  1  or 
you  will  have  extreme  difficulty  finding  a  room  in 
the  entire  city  of  Indianapolis  due  to  the  heavy  inflow 
of  people  to  see  the  Indy  “500”  time  trials  and  the 
race.  You  will  be  here  during  “Race  Week”  and 
we  can’t  stress  enough  the  importance  of  early  reser¬ 
vations. 


DAILY  RATES 


Single 

Double  or  twin 
Suites 


$18 

$23 

$50-55 


REGISTRATION 

Registration  includes  meals,  hospitality  parties, 
educational  sessions,  day  at  the  race  track  and  bus 
trip  to  Cummins.  Transportation  to  and  from  hotel 
and  track  included. 


Entire  Conf. 

Daily 

Delegates 

$75 

$20* 

Delegates  (non-member) 

$85 

$30* 

Wives 

$60 

$20 

Commercial 

$200 

$70 

(non-exhibitor) 

Associate  Member 

$135 

$60 

(non-exhibitor) 

Extra  Exhibitors  per  booth 

$35 

$20 

(two  free  with  purchase) 

Students 

$10* 

$3* 

*meals  extra 

MESSAGE  TO  THE  DELEGATES 

“Recreation’s  Role  in  Qorporate  Success”,  the  theme  of  the  32nd  National  Conference  and  Exhibit, 
is  indicative  of  the  discussions  that  will  take  place  concerning  the  effect  of  recreation  programming 
in  many  of  the  most  successful  corporations  in  North  America.  The  emphasis  this  year  will  be 
placed  on  improving  one’s  skills  in  and  the  understanding  of  management,  programming,  and 
the  operation  of  a  complex  employee  social  welfare  program.  These  sessions,  conducted  by 
presidents  and  vice-presidents  of  corporations  as  well  as  other  experts,  will  be  of  vital  concern 
to  recreation  directors,  personnel  administrators,  and  others  in  corporate  and  recreation  manage¬ 
ment.  These  stimulating,  educational  events  should  be  placed  on  your  calendar  right  now  so 
you  can  plan  to  be  in  attendance  May  1 8  -  23. 1  look  forward  to  seeing  you  at  this  great  conference. 

MICHAEL  A.  FRYER 
EXECUTIVE  DIRECTOR 


LARGEST  SELECTION  OF  EXHIBITS 

Don’t  miss  the  most  extensive  display  anywhere  of  Industrial  Recreation  products  and  services.  Meet  the 
professional  suppliers  most  knowledgeable  in  their  field  who  can  save  your  program  many  $$$  and  hours 
of  work.  Exhibit  categories  include  arts/crafts...  service  organizations...  entertainment...  tour  operators...  visitor’s 
bureaus...  food/beverage/vending...  sporting  goods...  car  rentals...  prizes/trophies/gifts...  equipment  and 
supplies...  athletic  apparel...  cruise  ships...  hotels  &  resorts...  travel  agents...  facility  planning...  air  carriers. 


POST  CONFERENCE  TOUR 

For  the  2nd  Annual  Post-Conference  Tour  NIRA  has  created  an  “  Executive  Familiarization 
Package”  especially  for  you.  Don’t  miss  this  opportunity  to  enjoy  the  hospitality  and  beauty  of 
Jamaica’s  North  Coast  at  a  fantastically  low  price. 

Experience  the  “Boonoonoonoos”  spirit  of  Jamaica  first-hand.  Glittering,  undulating  sea,  palm- 
ringed  white  sand  beaches,  sparkling  starry  skies  --  all  majestically  framed  by  two  towering 
blue  mountains.  This  is  Jamaica...  isle  of  romance  and  legend. 

Optional'tours  will  be  available  from  the  hotel.  See  page  41  for  complete  program  information 
and  reservation  coupon.  Space  is  limited  -  send  your  deposit  now! 
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A.M. 


P.M.! 


EVE. 


32nd  NATIONAL 
NIRA  CONFERENCE  &  EXHIBIT 

“RECREATION’S  ROLE  IN  CORPORATE  SUCCESS” 

INDIANAPOLIS,  INDIANA  -  May  18  -  23,  1973 

PROGRAM  AT  A  GLANCE 


FRIDAY 

SATURDAY 

SUNDAY 

MONDAY 

TUESDAY 

MAY  18 

MAY19 

MAY20 

MAY  21 

MAY  22 

8:00  (CC) 

8:00  (CC) 

8:00  (CC) 

8:00  (CC) 

8:00  (CC) 

Exhibitors  Start  Set-up 

.  Registration  and  Informa- 

Registration  and  In- 

Registration  and  Informa- 

Registration  and  Informa- 

and  Register 

tion  Opens 

formation  Opens 

tion  Opens 

tion  Opens 

8:30-  11:00  (S) 

8:30  -  9:30  (CC) 

8:30  -  10:50  (CC) 

8:30  (CC) 

8:30  -  9:45  (CC) 

Executive  Committee  Meeting 

Regional  Breakfasts  and 

Continental  Breakfast  for 

CIRA/L  Breakfast  and 

Breakfast  for  Delegates 

Business  Meetings  for 

Delegates  and  Exhibi- 

CIRA/L  AwardsCer- 

and  Exhibitors 

11:00  (S) 

Delegates 

tors,  Annual  Business 

emony 

Delegates  Registration 

Meeting  and  Election  of 

10:00  -  10:45  (CC) 

and  Information  Opens 

9:30  -12:15  (CC) 

Officers 

8:30  (CC) 

Concurrent  Sessions 

Grand  Opening 

Breakfast  For  Delegates 

“Offering  A  Recreation 

of  Exhibit  Hall 

11 ‘00  (CC) 

amd  Exhibitors 

Loan  Service” 

Buses  Depart  for  Indy 

“500”  Qualifications, 

9:45-  11:45  (CC) 

Concurrent  Sessions 

Return  approximately  6  p.m. 

General  Session  “Bat- 

“Volunteers  or  Recreation 

' 

boy  or  Administrator?” 

Staff  Employees” 

11:00-  11:45  (CC) 

Concurrent  Sessions 
“Will  Occupational  Safe- 

12:00  -  1:00  (S) 

12:30  -  2:15  (CC) 

2:00  (S) 

12:00  -  2:00  (CC) 

ty  and  Health  Adminis- 

Special  Committee 

Management  Luncheon 

Alternative  Session  to 

NIRA  Awards  Ceremony 

tration  (OSHA)  Laws 

Meetings:  C!RA/CIR,L 

for  Delegates  and  Ex  hi- 

Indy  "500"  “Religious 

Luncheon  for  Dele- 

Help  or  Hinder  Recrea- 

Regional  Management, 

bitors.  “Employer  of  the 

Education  in  Recrea- 

gates  and  Exhibitors 

tion  Operations?” 

Research  Foundation 

Year”  Award  to  Daniel 

tion  Workshop" 

(NIRREF) 

J.  Haughton,  Chairman 

2:30  -  4:00  (CC) 

Concurrent  Sessions 

1 :00  -  2:00  (S) 

Special  Committee  Meetings: 
Recreation  Management 

of  the  Board,  Lockheed 

“Equitable  Budgeting: 

Aircraft  Corporation 

2:30  -  3:30  (CC) 

Corporation’s  Return 
on  Investment” 

Who  Gets  How  Much?” 

Magazine,  Elections 

4:15  -  5:00  (CC) 

and  Nominations, 

"Cardiovascular  Stress 

General  Session  “The 

Legislative  Program 

.  Testing  -  The  Com¬ 
pany's  Printout  on  Life” 

Humanization  of  Work” 

12:00  -  5:30  (CC) 

Services  and  Tournaments 

Buses  depart  for  Tour  of 

5:00  -  6:00  (CC) 

Recreation  Facilities  at 

1 973-74  New  Board  of  Dir- 

Cummins  Engine  Co. 

2:00  -  5:00  (S) 

"Selling  the  Concept  of 
Company-Owned  Rec- 

ectors  Meeting  -  Ed- 

Cookout  Picnic  Served 

Board  of  Directors  Meet- 

ward  M.  Bruno, 

at  Cummins. 

ing-Gary  D.  McCor¬ 
mick,  Presiding 

reation  Facilities" 

3:40  -  4:40  (CC) 

Presiding 

7:00  (S) 

Concurrent  Sessions 

7:00  -  10:00  (CC) 

7:00  -  10:00  (CC) 

7:30  (S) 

Official  Conference  Open- 

“How  will  the  New 

ExhibitsOpen with  Fish 

Exhibits  Open  and  Exhlb- 

Conference  Closing  Ban- 

ing  Banquet  for  Dele- 

CAB  Rulings  On  T ravel 

Fry  and  Refreshments 

itor’s  Host  Hospitality 

quet  and  President’s 

gates  and  Exhibitors 

Group  Charters  Effect 

Party  Final  Exhibit 

Dinner  Dance 

Employee  GroupTra- 

Hours 

Gary  D.  McCormick, 

vel?” 

10:00  (CC) 

President  1972-73 

Edward  M.  Bruno, 

Concurrent  Sessions 

Exhibitors  Begin  Disman- 

President  1973-74 

“No Cost  Programming 

tie  through  Noon  T ues- 

During  The  Tight  Mon- 

day 

Prepare  for  Wednesday 

ey  Squeeze" 

Departure  to  the 

Sun,  Sand  and  Sea 
of  the  West  Indies’ 

Most  Desirable  Pleas- 

5:00  -  8:00  (CC) 

ure  Spot  -  Jamaica. 

Exhibits  Open  with  Re- 

Site  of  This  Year’s 

freshments 

Post-Conference  Tour. 

8:00  - 

Free  Evening 

LOCATION  OF  MEETINGS  AND  EVENTS:  (S)  -  Stouffer’s  Hotel(CC)  -  Convention  Center 
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The  Four  Jamaicas 


The  Island  of  Jamaica  will  be  the  destination  of  delegates 
to  the  1975  NIRA  Conference  &  Exhibit,  as  well  as  the  site 
of  this  year’s  post-conference  tour.  Here  is  an  advance  look 
at  some  of  the  pleasurable  discoveries  they  will  share  with 
those  who  simply  go  for  a  vacation  to  the  land  of  wood  and 
water.  f 


By  Virginia  Radciiffe 


Jamaica  is  a  green  and  moun¬ 
tainous  island  lapped  by  the 
waters  of  the  western  Caribbean 
Sea.  Although  it  isn’t  very  big  (4,41 1 
square  miles),  it  is  very  varied.  In 
fact,  many  people  have  commented 
that  each  of  the  four  different  areas 
most  often  visited  on  vacation  or 
business  has  an  individuality  all  its 
own.  Each  is  distinct  from  the  other 
three. 

Montego  Bay 

The  very  name  evokes  visions  of 
luxurious  pads  and  glamorous 
people  at  play  in  a  sunny,  blue  water 
setting.  Actually  its  name  is  derived 
from  a  very  unglamorous  source 
back  in  the  days  of  the  Spanish 
occupation,  when  lard  from  wild 
hogs  was  shipped  on  galleons  out 
of  the  spacious  harbor.  The  Spanish 
word  for  lard  is  Manteca. 

But  today,  the  name  is  a  magnet 
for  thousands  of  people  who  fly  or 
sail  into  that  same  safe  harbor  or 
vacation  at  one  of  the  area’s  1 50 
hotels,  guest  houses,  villas  and 
apartments.  Since  these  accomo¬ 
dations,  varying  from  simple  to  mag¬ 
nificent,  are  sprinkled  along  a  coas¬ 
tline  of  about  forty  miles,  nobody 
steps  on  anybody  else’s  toes.  There 
is  room  for  them  all,  and  the  only 
Montego  Bay  beach  that  could  be 
described  as  crowded  is  the 
renowned  Doctor’s  Cave.  Every¬ 
body  visits  there  at  least  once  to 


ogle  everybody  else  while  basking 
in  the  purest,  clearest,  most 
exhilerating  water  in  the  entire 
Caribbean.  Also,  it’s  in  the  center 
of  town  within  easy  access  to  a 
number  of  hotels  and  charming 
shopping  plazas. 

Next  door,  another  beach  is  being 
readied  by  the  Jamaica  Tourist 
Board  for  visitors  and  ‘Mobay’  resi¬ 
dents.  This  one,  called  Cornwall 
Beach,  used  to  be  a  private  club. 
Now  it  is  getting  some  attractive 
amenities  such  as  changing  rooms 
and  a  cafe,  a  craft  village  and  even 
an  outdoor  discotheque.  The  gentle 
surf  is  the  same  beautiful  water  fed 
by  an  underground  spring  and  flow¬ 
ing  into  the  bay. 

Most  people  rent  cars  or  go  on 
tours  when  they  come  here  for  a 
vacation.  Jamaica  is  a  rather 
spread-out  island  with  things  to  do 
and  see  that  seem  to  be  beyond 
the  next  hill.  Many  of  the  hotels  to 
the  west  are  perched  on  green  hill¬ 
sides  with  views  of  bright  foliage  and 
sparkling  yyater.  Here  is  Tryall,  a 
hotel  and  villa  colony  with  a  tropical 
18-hole  championship  golf  course 
that  rolls  into  the  Caribbean.  Here, 
too,  is  Round  Hill,  where  much  of 
the  glamour  legend  began  and  still 
remains,  especially  in  the  fashion¬ 
able  winter  season. 

Near  Reading,  where  the  Great 
River  winds  into  the  sea,  visitors 
climb  into  cottonwood  canoes  and 
are  rowed  upriver  to  the  twice- 
weekly  feast  and  folk  singing  party 
under  the  stars.  And  here,  on  the 
western  edge  of  Montego  Bay,  are 


some  of  Jamaica’s  most  exciting 
and  colorful  reefs  for  snorkeling  and 
scuba  diving. 

The  old  town  itself,  made  of 
streets  winding  around  the  steep 
hills  that  line  the  bay,  is  part  Geor¬ 
gian  architecture,  part  West  Indian, 
part  modern.  There  are  restaurants, 
shops  and  nightclubs.  Some  of  the 
old  buildings  have  been  restored 
and  a  new  program  is  now  under¬ 
way  for  improving  the  whole  dow¬ 
ntown  area,  with  brightened  street 
lighting,  a  new  crafts  market  and 
pedestrian  shopping  malls. 

The  north  coast  road  to  the  east 
takes  the  traveler  to  and  from  Sir 
Donald  Sangster  Airport,  one  of  the 
two  international  jet  terminals  (the 
other  is  at  Kingston,  Jamaica’s 
capital).  Here,  too,  extensive 
improvements  are  being  made,  with 
new  air  conditioning,  visitors’ 
assistance  service,  a  refurbished 
airport  restaurant  and  other 
amenities  to  make  arrival  easier  and 
departure  a  regret.  Here,  too,  are 
a  pair  of  championship  golf  courses 
paralleling  the  sea:  Half  Moon-Rose 
Hall  and  the  new  Ironshore  course. 
Golfers  taking  advantage  of  the 
Unlimited  Golf  program  offered 
through  the  Jamaica  Tourist  Board 
and  participating  hotels  may  choose 
these,  Tryall  or  the  nine-hole  Fair- 
field  layout  without  leaving  the  Mon¬ 
tego  Bay  area. 

Almost  everyone  who  comes  to 
Montego  Bay  wants  to  see  Rose 
Hall,  a  plantation  “great  house”  first 
built  in  the  late  18th  century  and, 

(continued  on  page  44) 
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COME  WITH 

NIRA  TO  JAMAICA,  W.l. 

MAY  23  -  MAY  27,  1973 


the  2nd  Annual  NIRA  Post  Conference  Executive 
Familiarization  Tour  will  take  you  to  the  fantastically 
beautiful  North  Shore  of  Jamaica  and  Runaway  Bay 
Hotel  and  Country  Club.  At  these  all  inclusive  prices* 
($241.00,  $196.00  and  $223.50,  per  person,  double 
occupancy)  you  can’t  afford  not  to  take  part  in  this 
unbelievable  program  which  includes: 

■  Bus  transportation  from  Indianapolis,  Ind. ,  to 
Chicago  O’Hare  Field. 

■  Round  trip  jet  air  transportation  on  Air  Jamaica 
(Choose  routing  from  following) 

Chicago/Montego  Bay/Chicago 
Chicago/Montego  Bay/Miami 
Chicago/Montego  Bay/New  York 

■  Round  trip  transfers,  baggage  handling  between 
Montego  Bay  Airport  and  Runaway  Bay  Hotel  and 
Country  Club.  Native  music  and  drinks  on  bus  for  arrival 
trip  to  Hotel. 

■  Complimentary  rum  swizzle  party  on  arrival  at  Hotel. 

■  Superior  room  at  Runaway  Bay  Hotel  and  Country 
Club,  5  days/4  nights.** 

■  Full  course  gourmet  breakfasts  and  dinners  daily. 

■  Two  complimentary  cocktail  parties  (open  bar)  with 
hot  and  cold  hors  d’oeuvres. 

■  Free  green  fees  at  either  of  Runaway  Bay’s  Champ¬ 
ionship  Golf  Courses  (Bring  your  Clubs) 

$14.00  Charge  (Air  Jamaica)  if  over  44  lbs.  baggage 
allowance. 

* Jamaica  Departure  Tax  ($2.75  per  person)  not  included. 

** Single  Supplement  Add  $28.00 


■  One  hour  complimentary  horseback  riding. 

■  All  hotel  taxes  and  gratuities. 


OPTIONAL  TOURS  AVAILABLE 
AT  NOMINAL  COST 

For  those  who  wish  to  see  some  of  the  sights  unique  to  Jamaica's  North 
Shore,  arrangements  have  been  made  for  the  following  optional  tours  from 
the  hotel  during  your  stay.  Please  indicate  which  tours  you  are  interested 
in  on  the  reservation  form. 

TOUR  A 

Ocho  Rios  Highlights  Tour:  Along  the  coast  road  to  Pineapple  Place  shopping 
center;  to  hilltop  Shaw  Park  Gardens,  thru  Fern  Gulley  into  hills.  To  Lydford 
where  Bauxite  is  mined,  back  to  North  Coast  via  Claremont,  Columbus 
Memorial,  and  Dunns  River  Falls. 

TOUR  B 

Plantation  Tour:  Tour  Jamaica's  largest  banana,  coconut  and  sugar  cane  plan¬ 
tations,  the  vast  Brimmer  Hall  plantation  in  open-air  jittney.  Dip  in  the  estate’s 
pool  before  drive  back  to  hotel. 

TOUR  C 

Dunn's  River  Falls  Tour:  Stop  for  shopping  (optional)  at  Pineapple  Place  before 
visiting  Dunn's  River  Falls  in  Ocho  Rios  for  picnic  on  the  beach,  swimming 
before  return  to  hotel. 

TOUR  D 

Rafting  on  the  Martha  Brae:  Drive  to  Ocho  Rios,  Dunns  River  Falls  and  St. 
Anns  Bay,  25  miles  to  Falmouth,  then  to  Rafters  Village  site  to  board  raft 
for  ride  downstream.  In  niid-afternoon  you  again  board  your  vehicle  for  return 
to  Ocho  Rios. 

TOUR  E 

Ocho  Rios  Night  Club  Tour:  enjoy  some  of  the  unique  night  spots  in  Ocho 
Rios,  drinks  and  entertainment  included. 


I - 1 

I  Please  Return  To:  National  Industrial  Recreation  Association,  Post  Conference  Tour  73,  20  North  | 
|  Wacker  Drive,  Chicago,  III.  60606 

Yes.  Please  enter  my  reservation(s)  for  the  Post  Conference  Tour  to  Jamaica. 


I  desire  the  tour  with  air  routing  (check  one) 
Chicago/Montego  Bay/Chicago 
Chicago/Montego  Bay/Miami 
Chicago/Montego  Bay/New  York 


Additionally  I  would  be  interested  in 
$241 .00  P/P,  Dbl.  Occ.  sightseeing  tours: 

$196.00  P/P,  Dbl.  Occ. 

$223.50  P/P,  Dbl.  Occ.  A _ B _ C_  D _ E_ 


Enclosed  is  my  check  for  $  representing  deposit  □  full  payment  □  for  persons. 

(Make  checks  payable  to:  NIRA  -  P.C.  Tour) 


NAME(s) 


j  Company _ _  Address _ 

j  City - - -  State -  Zip 

j  Telephone:  Office  _  Home _ 

i _ _ _ _ _ _ _ _ 
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P.  O.  Box  506, 
Louisville,  Ky.  40201. 
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HILLERICH  & 
BRADSBY  CO. 


environmental  graphics 

MARKS.  SIGNINGS  AND  VISUAL  COMPLEMENTS  FOR  RECREATIONAL  FACILITIES 


A.  Btankenburg  Associates/Graphic  Design  •  2  North  Riverside  Plaza  •  Chicago  60606  •  312/263-5441 


Kotz  C  Schneider 


LAND  AND  RECREATION  PLANNING  AND  DESIGN 


307  SOUTH  TOWNSEND  STREET  SYRACUSE,  NEW  YORK  13202  31  5-475-41  57 


&4tc.  OID  0  E  H  A  8 1,  LANDS  &  HALL 

planning/analy.iis  group 

S12  1YON  BUILDING  SEATTLE  WA.  98104  (206)622-1080  6  31  LYON  BUILDING  SEATTLE  WA.  98104  (206)682-1923 


Louisville  Slugger®  and 
H&B  baseball,  softball 
and  Little  League  bats. 
Mag  Bats™  •  H&B  Golf 
Clubs™  •  Power-Bilt® 
Golf  Clubs.  Louisville 
Slugger™  Golf  Balls. 
Louisville  Slugger™ 
Hockey  Sticks. 
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the  Trading  Post 


From  Your  Member  Services  Department 


Your  experiences  and 
ideas  can  directly  benefit 
other  NIRA  Company 
Members  who  submit 
their  problems  or 
requests  to  The  Trading 
Post.  And  others  probably 
can  supply  information 
you  need.  The  Trading 
Post  is  your  forum  and 
R/M  welcomes  your 
participation. _ 


TP-9 

What  are  companies  with  plants 
overseas  providing  in  recreation? 
Company  needs  information  on  how 
industrial  recreation  in  these  plants 
operates,  how  it  differs  from  that  of 
this  country. 

TP-10 

Company  would  like  to  organize 
a  Christmas  party  and  needs  infor¬ 
mation  on  obtaining  gifts,  planning 
activities,  estimating  costs,  etc. 

TP-11 

How  do  companies  control  access 
of  outdoor  tennis  courts,  specifically 
limiting  court  use  by  community  resi¬ 
dents?  Is  there  a  key  system  for 
employees  only,  club  membership 
for  anyone  or  completely  open  use? 

TP-12 

What  are  the  logistics  involved  in 
organizing  a  day  camp  facility  not 
in  a  facility  owned  by  the  company? 
How  are  licensing,  insurance, 
camper  age,  use  of  buses,  coordi¬ 
nation  of  employee  work  hours,  etc. 
handled? 


WHERE  TO  SEND 
INFORMATION 

Write  in  reference  to  “TP-2”  etc. 
with  information,  suggestions  or 
your  own  questions: 

The  Trading  Post 

c,o  NIRA 

Suite  234,  20  North  Wacker  Drive 
Chicago,  II.  60606 
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The  retiree  .  . 

(continued  from  page  9) 
welcomed  as  “Alumni”  and  are 
presented  honorary  lifetime  mem¬ 
bership  cards  to  the  REAA. 

(2)  Alumni  Day— An  annual 
reunion  usually  held  in  the  early 
fall.  All  Alumni  are  invited  to  the 
plant  to  meet  old  friends  and  co¬ 
workers;  they  take  a  guided  tour 
of  the  plant  and  have  lunch  with 
their  past  supervisors. 

(3)  Alumni  Spring  Program 
—Usually  a  one-day  motor  coach 
scenic  tour  and  luncheon. 

(4)  Alumni  Winter  Theatre  Par¬ 
ty-Held  at  a  local  cinema  during 
the  afternoon, 

(5)  Pre-retirement  Coun¬ 
seling-Sessions  are  held  semi¬ 
annually  and  include  counseling  in 
Insurance,  Pensions,  Social 
Security,  Medicare,  etc. 

(6)  Job  Placement— An  up¬ 
dated  brochure  is  maintained 
which  includes  listings  of  available 


volunteer  and  paid  jobs  for 
retirees. 

(7)  Alumni  Directory— An  up¬ 
dated  account  including  names 
and  addresses  of  all  Alumni, 
providing  a  vehicle  for  com¬ 
munication  with  old  friends  re¬ 
gardless  of  the  distance  apart. 

Although  we’ve  created  a  feeling 
of  “still  belonging”,  we  really  don’t 
expect  our  Alumni  to  ascend  the 
steps  of  the  Raytheon  Andover  Ad¬ 
ministration  Building  and  in  the 
true  tradition  of  a  Yalie  shout 
“Hail  Alma  Mater”— but  if  they  do, 
we’ll  be  ready!  ■ 


“INDY”  NATIONAL 
CONFERENCE  ROOM 
RESERVATION 
DEAD  LINE 
MAY  1ST. 


QUANTITY  DISCOUNTS 
QUALITY  BALLS 


Plymouth,  world’s  largest  exclusive 
manufacturer  can  meet  your  needs  in 
any  desired  compression  or  con¬ 
struction.  Best  bargains  in  range 
balls  also,  and  special  imprints. 


SEND  COUPON  FOR  CONFIDENTIAL  QUOTATION! 


Plymouth  Golf  Ball  Co. 
Plymouth  Meeting,  Pa.  19462 


Send  quotation  promptly  on  following  balls: 


We  would  order . dozen 

MY  NAME  . . . . .  TITLE 

AFFILIATION  . . . . . 

ADDRESS  . . . . . . 

CITY  .  STATE  . 


ZIP.. 


A  Gun  Club  Program 
for  the  Whole  Family 

.No  Tall  Order  when  You  Choose 

BENJAMIN 

SUPER  SINGLE  SHOT 

Air  Rifles  &  Pistols 


14 


Because  it  is  light  weight,  remark¬ 
ably  accurate,  has  no  recoil  to  dis¬ 
turb  the  aim,  a  Benjamin  can  be 
used  by  everybody  —  Mom,  the 
Kids,  even  Grandparents  —  and 
ALL  have  an  equal  chance  to 
satisfy  a  natural  desire  to  learn 
gun  safety  and  participate  in 
many  shooting  activities. 
Ideal  for  all  around  use,  a 
Benjamin  produces  no  toxic 
odors,  features  adjustable 
firing  force  to  meet  the 
needs  of  indoor  as  well  as 
outdoor  shooting,  creates  no 
sound  suppression  prob¬ 
lems  for  recreational 
managers. 


Available  in  BB  or  177  or  22.  See  your 
Sporting  Goods  Supplier,  or  Write  Fac¬ 
tory  for  Catalog  and  Prices  today! 

BENJAMIN  AIR  RIFLE  CO. 

813  Marion  St.,  St.  Louis,  Mo.  63104 


FORT  LAUDERDALE,  FLORIDA 


™WacU  <\n\> 


HOTEL 


Special  Industrial  Rates 

Catering  to  individual,  couple 
and  family  vacationers. 

Please  write  for  information. 

Jack  Lindeman 
3100  North  Ocean  Boulevard 
Ft.  Lauderdale,  Florida  33308 
Area  Code  305  -  564-8502 

Our  Own  Private  Beach 
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Tennis  .  . . 

(continued  from  page  25) 


High  school  and  college  athletes 
who  have  tried  tennis  havp  disco¬ 
vered  that  to  play  the  game  at  its 
best  requires  all  the  effort  and  talent 
they  have  to  give.  Tennis  has  thus 
become  one  of  the  biggest  Ameri¬ 
can  sport  challenges  in  our  country. 
The  demand  has  become  so  great 
that  there  has  been  a  tennis  boom. 

The  game  has  been  streamlined 
for  better  television  coverage  with 
faster  matches  and  larger  money 
purses.  Most  every  championship 
match  has  attendance  at  full  capac¬ 
ity  and  more  stadiums  and  indoor 
facilities  are  going  up  everywhere. 

Many  tennis  tournaments  are 
being  sponsored  by  companies  and 
are  being  shown  on  television.  This 
form  of  advertising  is  quite  powerful 
and  attractive.  Often,  more  than  one 
company  will  share  the  expense  of 
one  tournament  or  exhibition. 

By  associating  your  company 
name  with  tennis  activities  and  also 
providing  tennis  for  your  own 
employees  and  their  wives  and  hus¬ 
bands,  your  image  as  a  concerned 
and  interesting  company  will  be 
firmly  established.  ■ 


It  pays  to  advertise 

:  _  j 

in  the  pages  of 

_  RECREATION 

MANAGEMENT 

Jamaica . . 

(continued  from  page  28) 


until  recently,  a  ghostly  ruin.  Now 
restored,  Rose  Hall  has  become  a 
center  of  activity  of  new  hotels,  villas 
and  private  homes,  a  shopping 
center  and  the  attractions 
developed  at  the  property  itself. 

The  winding  coast  road  takes  one 
on  toward  the  historic  fishing  village 
of  Falmouth.  Here,  a  steep  country 
lane  leads  to  the  Martha  Brae,  a 
river  that  seems  to  have  been 
designed  by  nature  for  tranquil  float¬ 
ing  on  a  bamboo  raft.  The  Jamaica 
Tourist  Board  has  helped  nature 
along  a  bit,  and  today,  trips  down¬ 
river  from  the  Rafters’  Village,  cap¬ 
tained  by  expert  raftsmen  are 
among  the  most  popular  attractions 
on  the  island.  Many  sightseeing 
tours  also  include  a  stop  at  Jamaica 
Swamp  Safaris  for  an  astonishing 
glimpse  of  a  real  alligator  conserva¬ 
tion  farm  where  a  young  American 
Indian  named  Ross  Kananga  raises 
them  and  then  wrestles  with  the 
beasts  to  give  them  exercise. 

Ocho  Rios 

Anyone  with  a  smattering  of 
Spanish  would  naturally  try  to  trans¬ 
late  the  name  “Ocho  Rios”  as  Eight 
Rivers.  Indeed,  the  long  central  strip 
of  Jamaica’s  north  coast  collectively 
called  Ocho  Rios  certainly  qualifies. 
A  number  of  rivers  tumble  down  the 
wooded  mountainsides  to  the  sea 
here. 

But  the  18th  century  conquering 
British,  with  their  well-known  inabil¬ 
ity  to  pronounce  Spanish,  probably 
couldn’t  say  Las  Chorreras,  the 
“Spouts”  (or  Waterfalls),  and  it  is 
believed  that  was  the  original  name. 
Whatever  the  pronunciation,  the 
many  waterfalls  themselves  remain 
beautiful  and  unspoiled.  Dunn’s 
River,  the  most  famous,  plunges 
down  a  series  of  limestone  ‘steps’, 
meeting  the  Caribbean  in  a  cool  and 
exhilerating  mist.  Bathers  climb  up 
and  down  the  smooth  rocks,  let  the 
bubble  bath  swirl  around  them  or 
sometimes  even  stage  races  to  see 
who  can  reach  the  top  first.  Dunn’s 
River  Falls  is  a  challenge  to  photo¬ 
graphers,  and  may  be  one  of  the 

(continued  on  page  47) 
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SPRING  -  SUMMER 

Equipment  and  Activities 

PLANNING  GUIDE 


Listed  below  are  specific  areas  of  Warm  Weather  Activities,  equipment  and  related  services. 
Check  off  by  letter  and  number,  areas  of  interest  on  the  coupon  and  mail  to  R/M.  You  will 
then  receive  information  outlining  what  types  of  materials  are  available  and  where  to  get  them. 


GENERAL 

EQUIPMENT 

ATHLETIC 
CLOTHING  (A) 

1 .  gym  suits 

2.  parkas 

3.  shorts 

4.  socks 

5.  stockings 

6.  award  sweaters 

7.  sweat  shirts  and  suits 

8.  T-shirts 

9.  trunks 

10.  shoes 


OFFICIATING  (B) 

1 .  starter's  guns 

2.  stop  watches 

3.  scoreboards 

ADMINISTRATION 

1C) 

1 .  lettering 

2.  emblem 

3.  embroidery 

4.  trophies 

5.  awards 

6.  novelties 


HYGIENE  (D) 

1 .  massage  tables 

2.  mobile  bath  carts 

3.  mouth  fresheners 

4.  steam  room  gear 

5.  towels 

6.  whirlpool  baths 

TRAINING  GEAR  (E) 

1 .  trainers’  supplies 

2.  foods 

3.  kits 


PLAYGROUND 
EQUIPMENT  (F) 

1 .  swings 

2.  slides 

3.  merry-go-rounds 

4.  climbing  gyms 

5.  teeter-totters 

6.  rides 

7.  other . 

PARK  &  ATHLETIC 
FIELD  EQUIPMENT 
(G) 

1 .  benches 

2.  tables 

3.  fountains 

4.  toilet  facilities 

5.  grills 

6.  outdoor  lighting 

7.  bleachers 

8.  field  goals 

9.  walkway  and  court 
surfaces 

10.  marking  equipment 

1 1 .  sound  systems 

12.  power  equipment 


SPECIFIC 

ACTIVITIES 

ARCHERY  (H) 

1 .  sets 

2.  arrows 

3.  arrow  components 

4.  automatic  lane  gear 

5.  backstop  netting 

6.  bows 

7.  crossbows  and  bolts 

8.  leather  accessories 

9.  racks 

1  0.  scoring  equipment 

1 1 .  sights 

12.  targets 


BASEBALL  (I) 

1 .  backstops 

2.  cages  and  nets 

3.  balls 

4.  bats 

5.  bases 

6.  caps 

7.  chest  protectors 

8.  cleats 

9.  gloves  and  mits 

10.  helmets 

1 1 .  masks 

12.  mounds 

1 3.  pads  and  guards 

14.  resin  bags 

15.  score  books 

1 6.  stockings 

1 7.  uniforms 

BOATING  (J) 

1 .  fishing  boats 

2.  speed  boats 

3.  sail  boats 

4.  houseboats 

5.  rubber  boats 

6.  boat  motors 

7.  life  jackets 

8.  boating  accessories 


CAMPING-HIKING 

(K) 

1 .  tents 

2.  packs 

3.  sleeping  bags 

4.  cooking-utensils  and 
equipment 

5.  cutting  tools 

6.  first  aid  kits 

7.  compasses 

8.  motor  coaches 

9.  campground  information 


FIELD  HOCKEY  (L) 

1 .  balls 

2.  goals 

3.  nets 

4.  cages 

5.  leg  guards 

6.  shoes 

7.  sticks 

8.  uniforms 


FISHING  (M) 

1 .  rods-poles 

2.  reels 

3.  flys  and  lures 

4.  lines-casting  and  fly 

5.  tackle  boxes 

6.  general  equipment  ie.: 
hooks,  sinkers,  strainers, 
etc. 


GOLF  (N) 

1 .  bag  covers 

2.  bags 

3.  distance-adding 
ball  coating 

4.  ball  holders 

5.  ball  markers 

6.  ball  retrievers 

7.  balls 

8.  ball  washers 

9.  practice  cages 

10.  caps  and  hats 

1 1 .  carts 

12.  clubs 

1 3.  club  carriers 

14.  miniature  golf  supplies 
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SPRING  AND  SUMMER  PLANNING  GUIDE 

Yes,  I  am  interested  in  those  tips  checked  below. 
Please  send  me  complete  information  about  them. 


ITEM(S)  _ 

(specify  by  letter  and  number) 

Name _ Title _ 

Company  _ _ 

Address  _ _ _ _ _ 

City. _ _ _ _ _ _ _ _ _ _ _  State _ _ _ _ _ _  Zip. 

Telephone  Number  _ 


LAWN  GAMES  (O) 

1 .  badminton 

2.  croquet 

3.  fieldball 

4.  horseshoes 

5.  lawn  tennis 

6.  tetherball 

7.  volleyball 


PICNIC 

EQUIPMENT  (P) 

1 .  barbeque  sets 

2.  baskets 

3.  dishes 

4.  eating  utensils 

5.  fire  lighters  and 
starters 

6.  grills 

7.  insulated  vacuum  bottles 

8.  boxes  and  jugs 

9.  picnic  kits 

10.  refrigerants 


SHOOTING  <Q) 

1 .  rifles,  pistols  and  guns 

2.  range  equipment 

3.  ammunition 

4.  targets  -  indoor/ outdoor 

5.  jackets 

6.  trap  and  skeet 
equipment 

7.  scopes 

8.  cleaning  kits 


SOFTBALL  (R) 

1.  balls 

2.  bases 

3.  bats 

4.  gloves 

5.  masks 

6.  batting  tees 

7.  sportswear 

8.  uniforms 


SWIMMING 
AND  BEACH  (S) 

1 .  beach  balls 

2.  bathing  caps 

3.  cabanas 

4.  chairs  and  backrests 

5.  clothing 

6.  cots 

7.  cushions 

8.  diving  boards 

9.  ear  plugs  and  ear 
drum  protectors 

10.  floats  and  accessories 

1 1 .  swim  goggles 

12.  life  buoys 

1  3.  life  saving  devices 

14.  mats 

15.  nose  clips 

1 6.  pool  covers 

17.  above  ground  pools 
1  8.  sandals 

1  9.  water  slides 

20.  swimming  boards 

2 1 .  swim  suits 

22.  training  equipment 

23.  umbrellas 

24.  water  bicycles 


TENNIS  (T) 

1 .  court  backstops 

2.  balls 

3.  binding 

4.  net  cables 

5.  tennis  clothes 

6.  court  markers 

7.  nets 

8.  net  posts 

9.  presses 

10.  racket  covers 

1 1 .  racket  frames 

1 2.  racket  grips 

13.  rackets 

14.  racket  stringing 
equipment 

15.  serving  machines 

1 6.  net  counter  straps 

17.  strings 


TRACK  AND 
FIELD  (U) 

1 .  cross  bars 

2.  discus 

3.  hammers 

4.  hurdles 

5.  javelins 

6.  landing  pits 

7.  relay  batons 

8.  shoes 

9.  spikes 

10.  shot  puts 

1 1 .  jumping  and  vaulting 
standards  and  boxes 

12.  starting  blocks 

13.  track  drags 

14.  uniforms 

1  5.  conditioning  suits 
and  equipment 


WATER  SKIING, 
SURFING  (V) 

1 .  aquaplanes 

2.  belts 

3.  bindings 

4.  bongo  boards 

5.  bridles 

6.  car  racks 

7.  clothing 

8.  helmets 

9.  ski  rope  retrievers 

10.  skis 

1 1 .  ski  sleds 

12.  spray  attachments 

13.  surf  boards 

14.  tow  ropes  and  bars 

15.  wake  boards 

1 6.  water  shoes 

1 7.  water  toboggans 


WATER  POLO  (W) 

1 .  water  balls 

2.  belts 

3.  bladders 

4.  caps 

5.  goals 


ADVERTISERS  (X) 


RECREATION 

MANAGEMENT 

20  N.  Wacker  Dr. 

Chicago,  III.  60606 


PLACE  ! 
STAMP  | 
HERE  j 


Suite  234 
Dept.  S.S.P.G. 


For  direct  information  on 
specific  product  or  service 
indicate  advertiser  number 
on  reader  response  card. 

1 .  Abbey  Victoria  Hotel 

2.  Air  Jamaica 

3.  American  Express 

4.  Beach  Club  Hotel 

5.  Benjamin  Air  Rifle 

6.  Canteen  Corporation 

7.  Champion  Products 

8.  Golf-O-Mat 

9.  Hanna  Manufacturing 

10.  Hawaiian  Holidays 

1 1 .  Hillerich  &  Bradsby 

1 2.  Howmet  Corporation 

13.  Plymouth  Golf  Ball 

14.  QSP,  Inc. 

1 5.  Ram  Golf  Corp. 

16.  Ringling  Brothers 

17.  Sand  Knit 

18.  Savannah  Inn 

19.  Tour  West 

20.  Twardzik  and  Co. 


Jamaica . . . 

(continued  from  page  44) 

Western  Hemisphere’s  most  photo¬ 
graphed  scenic  places. 

Another  beautiful  waterfall  nearby 
has  people  dancing  on  its  nearby 
slopes,  at  an  unusual  night  club 
called  “The  Ruin”.  A  principal  fea¬ 
ture  of  the  floor  show  at  this  rustic 
outdoor  restaurant  and  shopping 
center  is  the  moment  when  the  spot¬ 
light  plays  on  dancers,  slithering 
down  the  falls,  seemingly  balanced 
on  the  water  itself. 

The  show  is  a  favorite  with  guests 
from  the  more  than  25  hotels  and 
guest  houses  strung  for  more  than 
45  miles  along  the  coast  between 
Runaway  Bay  and  Port  Maria. 

Choice  In-Bond  shopping  in  Ocho 
Rios  is  found  at  the  immaculate  and 
picturesque  center  called  Pineapple 
Place.  Here  are  imported  bargains: 
English  china  and  silver;  luxury  per¬ 
fumes  and  gloves  from  France; 
jewelry,  watches,  diamonds  and 
pearls;  crystal  and  silks;  cameras 
and  radios.  Jamaica’s  thriving  fash¬ 
ion  industry  is  represented  also,  with 
boutiques  featuring  the  island's 
many  talented  designers. 

Ocho  Rios  is,  of  course,  noted  for 
its  many  beautiful  beaches.  Most  of 
these  are  so  attractive  that  visitors 
often  miss  “doing”  the  area,  though 
a  number  of  tours  leaving  daily  from 
the  hotels  make  it  easy  to  take  in 
the  attractions.  One  is  Fern  Gully, 
a  rain-forested  gorge  that  zigzags 
for  four  miles  up  to  the  central  moun¬ 
tain  of  the  island. 

Another  new  attraction  in  this 
area,  far  from  traffic  and  hubbub, 
is  Strawberry  Fields,  a  well- 
.  organized  camping  park  beside  the 
sea,  with  two  lovely  beaches  and 
a  snorkeling  reef. 

Nearly  all  take  part  in  Ocho  Rios’ 
popular  weekly  happenings  created 
by  the  JamaicaTourist  Board  forvis- 
itors  to  the  area  called  ‘Boonoo- 
noonoos’  (a  word  used  by 
Jamaicans,  meaning  having  a  won¬ 
derful  time). 

On  Thursday  evenings,  there  is 
the  Dunn’s  River  Feast,  an  out-door 
barbecue  party  held  on  the  beach 
at  the  foot  of  the  Falls.  People  begin 
arriving  at  7  p.rin.  in  comfortable 
clothes  they  don’t  mind  getting 
splashed,  for  climbing  the  Falls  by 
moonlight  is  part  of  the  festivities. 
Everybody  dances  and  drinks  and 
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eats  to  the  music  of  a  lively  band 
and  by  the  light  of  torches. 

On  Saturdays  there  is  kite  flying 
with  colorful  Jamaican  kites;  there 
are  contests  for  youngsters  and  less 
difficult  ones  for  their  less-skilled 
parents-and  there  are  prizes  for 
both.  This  event  starts  at  3:30  in  the 
afternoon  on  Turtle  Beach  in  the 
center  of  Ocho  Rios  and  continues 
until  winners  are  announced. 

High  on  a  hilltop  above  Turtle 
Beach  are  the  magnificent  Shaw 
Park  Gardens  and  here  on  Sunday 
afternoons  there  is  a  tea  party  and 
fashion  show  and  a  unique 
serenade  by  the  colorfully  costumed 
Jamaica  Military  Band. 

As  if  just  being  in  Ocho  Rios  were 
not  enough,  golfers  may  choose 
between  the  seaside  championship 
1 8-hole  course  at  Runaway  Bay  and 
the  challenging  hillside  18-hole  lay¬ 
out  at  Upton  Country  Club,  which 
is  also  a  botanical  garden. 

Port  Antonio 

The  whole  area  of  Portland 
seems  imbued  with  an  aura  of  mys¬ 


tery  and  magic,  especially  when 
night  closes  in.  Except  for  the  Parish 
capital  of  Port  Antonio,  it  is  all 
countryside--but  what  countryside: 
vista  after  vista  of  palms  and  bam¬ 
boos,  banana  plants  and  pimento 
trees  and  cottonwoods,  hibiscus 
and  wild  orchids.  So  many  different 
elements  are  contained  in  its  350 
square  miles  that  it  would  be  well 
worth  obtaining  a  visa  to  visit  there 
if  that  were  necessary  (it  isn’t). 

Port  Antonio,  a  hilly  town  full  of 
pink  and  yellow  West  Indian  houses, 
faces  the  Caribbean  at  the  edge  of 
twin  harbors,  with  the  airstrip,  most 
of  the  resort  hotels,  the  Rafters’ 
Rest,  San  San  Bay  and  the  Blue 
Lagoon  scattered  along  the  wooded 
coast  in  the  vicinity.  Going  inland, 
the  mountains  take  over  almost 
immediately,  with  the  famous  Blue 
Mountain  Peak,  highest  on  the 
island,  rearing  up  7,402  feet  above 
the  Grand  Range  of  the  Blue  Moun¬ 
tains  along  Portland’s  southern 
border.  Flowing  northwest,  parallel 
to  the  John  Crow  Mountains  is 
Jamaica’s  father  of  waters,  the 
(continued  on  page  48) 


how  RiRjnmpicp  mPKEs  you 

FEEL  GOOD  PLL  OVER. 


New  York:  Two  daily  non- 
stops  to  and  from  Jamaica 
one  to  Kingston  and  one 
to  Montego  Bay. 

Philadelphia:  Only  daily 
nonstops  to  Jamaica  and 
Toronto. 

Chicago:  Only  daily  non¬ 
stop  to  Nassau  and  on  to 
Jamaica.  Big  DC-8,  with  a 
stand-up  bar  in  first  class 
Miami:  Four  daily  non- 
stops  to  Jamaica. 


Toronto:  Only  daily  non- 
/.****  1;  'zffik  stop  to  Philadelphia  (am) 
anc[  kack  (pm).  Daily 
direct  to  Jamaica. 

Nassau:  Daily  nonstops  to 
Jamaica  and  Chicago. 
Everywhere:  In-flight 
fashion  shows . . .  free  Rum 
,v,  ■  v.  Bamboozles . . .  stunfiing 
^Qre  Tropica^  Birds ...  _ 
wmmk  Jamaican  reggay  music— 
there's  never  been  any¬ 
thing  like  it  in  the  air! 


For  reservations,  call  Air  Jamaica  in  New  York:  935-2336,  Philadelphia:  563-8844, 
Chicago:  644-2870,  Miami:  358-2822,  Toronto:  969-5520,  Nassau:  322-1644. 


47 


Th  e  Savannah  Inn  and 
Country  Club  is  waiting  for 
you.  Here  is  one  of  the  most 
unique  resorts  in  America  to¬ 
day.  Located  on  a  beautiful 
island  just  down  river  from 
Savannah,  Georgia.  For  golf¬ 
ers,  the  finest  18-hole  cham¬ 
pionship  course  in  the  South. 
Ideal  for  a  super  convention 
with  all  the  trimmings.  Don't 
forget  your  tennis  racket.  But, 
most  important  of  all— SUN¬ 
SHINE  ALL  YEAR  'ROUND! 

Savannah  Inn 

AND  COUNTRY  CLUB 

61 2  Wilmington  Island  Road 
Savannah,  Georgia  31404 

(912)897-1612 _ 
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Rod  Serling-Academy  Award 
winner,  author,  TV  producer  and 
hobbyist--will  serve  a^  the  1973 
National  Chairman  of  April  is  Hobby 
Month. 

Serling  will  appear  bn  national 
television  shows  and  will  be  fea¬ 
tured  in  a  one-minute  film  clip  to  be 
sent  to  100  televisioh  stations 
across  the  country.  The  film  and 
entire  promotion  is  sponsored  by  the 
Hobby  Industry  Association  of 
America. 

Manufacturers,  retailers  and 
related  associations  will  help  pro¬ 
mote  April  as  Hobby  Month.  Recrea¬ 
tion  Management  would  like  to  join 
NIRA  in  suggesting  that  during  April 
you  encourage  all  hobby  club  mem¬ 
bers  to  further  develop  their  inter¬ 
ests  and  seek  out  even  more  pros¬ 
pective  hobbyists.  Display  hobby 
books  for  children  and  adults. 
Exhibit  hobby  products  and  crafts 
at  an  employee  show.  Stimulate 
hobby  projects  for  April,  such  as 
making  a  gift  for  Mother’s  Day  in 
May. 

Hobbies  can  entertain,  relax, 
have  therapeutic  and  rehabilitative 
value,  stimulate  creativity  and  give 


spearfishing  enthusiasts  to  hook  a 
ride. 

The  Port  Antonio  area  has  never 
had  an  excess  of  hotels,  and  visitors 
who  enjoy  going  there  are  not  look¬ 
ing  for  high  rises  or  night  life.  The 
cottage-colony  style  of  hotel  is  pre¬ 
valent,  but  there  is  also  a  small  infor¬ 
mal  hotel  on  a  mountain  top,  a 
family-style  lodge  in  town-and  the 
most  expensive  resort  in  the  Carib¬ 
bean.  Rental  villas  in  the  hills  range 
from  $1 50  per  week  to  $600  for  a 
mansion. 

The  Blue  Lagoon,  at  San  San  Bay 
is  one  of  the  many  blessings  nature 
has  given  to  Portland.  A  local 
Jamaican  will  tell  you  it’s  bottomless 
and  most  people  call  it  “Blue  Hole”. 
Blue  it  certainly  is,  and  swimming 
or  water  skiing  on  its  motionless  sur¬ 
face  is  a  challange.  One  can  also 
lunch  or  drink  or  dine  in  the  open 
air  pavilion  beside  it,  rent  a  cottage 
along  the  shore  or  the  bay,  or  play 

(continued  on  page  50) 


Rod  Serling,  National  Chairman, 
April  is  Hobby  Month,  holds  the  HIAA 
logo. 


personal  satisfaction  and  a  sense 
of  accomplishment.  Help  your 
hobby  club  members  discover  the 
possibilities  during  April-Hobby 
Month. 

You  can  order  Hobby  Month  pro¬ 
motional  materials  from  HIAA,  200 
Fifth  Ave.,  New  York,  N.Y.  10010. 


Jamaica  . . . 


(continued  from  page  47) 


stately,  beautiful  and  sometime 
angry,  Rio  Grande. 

Deep  sea  fishing  is  the  outstand¬ 
ing  true  sport  of  the  area,  and  fishing 
craft,  both  sophisticated  and 
primitive,  ply  the  harbor  waters 
daily,  bound  for  the  hopedrfor  catch. 
The  Eastern  Jamaica  Anglers 
Association  holds  regular  tourneys 
throughout  the  year,  with  the  main 
international  events  taking  place 
each  Fall  when  the  blue  marlin  are 
most  plentiful.  Some  20p  entries 
from  all  over  the  world  zero  in  on 
Port  Antonio  for  these  occasions, 
going  for  wahoo,  white  marlin,  sail- 
fish,  Alison  tuna,  dolphin,  kingfish, 
barracuda  and  albacore. 

The  local  fishermen,  whose  catch 
is  their  living,  go  out  before  dawn 
often  in  hand-carved  cottonwood 
canoes.  It  is  sometimes  possible  for 
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Record  sporting  goods 
sales  reported  in  1972, 
forecasted  for  1973 


The  National  Sporting  Goods  Association  reports 
that  1 972  retail  sporting  goods  sales  topped  a  record 
$5.5  billion  with  the  greatest  annual  percentage  sales 
increase  since  1968  (excluding  snowmobile  sales). 

Preliminary  statistics  indicate  that  1972  consumer 
purchases  of  sporting  goods  totalled  an  estimated 
$5.56  billion,  up  10.2  per  cent  over  1971  figures. 
According  to  NSGA,  this  record  consumer  spending 
for  sporting  goods  is  expected  to  continue  through  1 973 
and  some  experts  are  predicting  an  all-time  record  sales 
year  with  consumer  expenditures  reaching  as  much 
as  $6.5  billion  with  an  annual  percentage  increase  of 
15  per  cent  over  1972  sales  statistics. 

In  a  recent  article  published  in  NSGA’s  magazine, 
Selling  Sporting  Goods,  Dr.  David  Bowen,  Professor 
of  Marketing  at  the  University  of  Colorado  Graduate 
School  of  Business  Administration,  points  to  several 
optimistic  business  signs  which  might  well  mean  an 
economic  “boomlet”  for  the  sporting  goods  industry 
in  general  in  1973. 

“There  is  growing  evidence  that  optimistic  consumer 
spending  is  the  primary  ingredient  in  the  current 
economic  expansion  and  will  continue  to  spur  solid 
growth. 

“In  contrast  to  the  turmoil  of  the  late  ‘60’s,  there  is 
now  anticipation  of  prolonged  social  and  economic 
stability.  Concern  with  ecology,  the  psychology  of 
‘getting  back  to  nature’  and  continued  emphasis  on 
physical  fitness  will  generate  consumer  spending  in 
the  sporting  goods  industry.” 

With  few  exceptions,  Dr.  Bowen  predicts  that  the 
bright  sales  outlook  for  recreational  goods  will  spread 
across  the  entire  industry.  Growth  is  likely  to  be  strong 
for  outdoor  recreation  sports  such  as  camping  and 
backpacking,  hobbies  (which  topped  $1  billion  in  sales 
in  1972),  skiing  (sales  increased  approximately  eight 
per  cent  over  1971),  bicycling  (12V2  million  bikes  sold 
in  1972-the  first  year  more  bikes  than  automobiles 
were  sold  since  before  World  War  II),  and  tennis. 
According  to  Dr.  Bowen,  substantial  purchases  of 
sports  and  recreation  clothing  for  these  activities  will 
continue  to  be  made  by  the  consumer. 

One  sport,  hunting,  is  tapering  off  in  terms  of 
popularity,  according  to  Dr.  Bowen.  He  cites  declining 
facilities  being  used  by  an  increasing  population  as 
a  major  reason,  although  he  predicts  the  rising  popular¬ 
ity  of  target  shooting  will  help  fill  the  gap. 

Another  factor  which  Dr.  Bowen  mentions  will  figure 
into  a  continued  sporting  goods  sales  boom  is  the 
increased  amount  of  leisure  time  enjoyed  by  most 
Americans,  coupled  with  rising  amounts  of  disposable 
income.  “Personal  income  is  growing  at  varying  rates, 
averaging  six  to  seven  per  cent  annually.  People  seem 
inclined  to  keep  housing,  food  and  transportation 
purchases  stable  and  put  their  income  increases  into 
travel,  furniture,  recreational  equipment  and  savings.” 


HANNA  MANUFACTURING  COMPANY 
Athens,  Georgia 


Recreational  Boating 
Continues  Growth 

Recreational  boating  has  been  growing  steadily  in 
the  United  States.  Industry  figures  show  that  in  1972 
there  were  more  than  nine  million  pleasure  boats  in 
use,  and  over  46  million  Americans  participated  in 
recreational  boating  more  than  once. 

Coupled  with  this  growth  has  been  the  growth  of 
retail  expenditures  by  the  boating  public,  totalling  $3.9 
billion  dollars  in  1 972.  The  amount  of  recreational  water 
available  to  boaters  has  been  growing  too,  with  many 
new  lakes  cropping  up  all  over  the  country  as  a  result 
of  water  conservation  projects.  Large-scale  projects, 
like  the  T ennessee  Valley  Authority,  have  created  many 
new  lakes  and  reservoirs  for  boaters,  but  many  states 
have  been  active  on  the  local  level  as  well. 

Coupling  with  this  the  general  interest  in  leisure  time 
and  the  new  three-day  holiday  week-ends,  you  find 
some  of  the  reasons  for  the  growth  of  boating’s 
popularity. 

Along  with  the  general  growth  of  recreational  boating, 
the  average  horsepower  of  outboard  motors  has  grown. 
Today,  the  average  for  all  outboards  sold  is  38.1  hor¬ 
sepower,  with  46  per  cent  of  all  outboards  sold  in  1972 
boasting  45  hp  or  higher,  according  to  industry  figures. 
That’s  quite  a  change  from  the  early  days  when  a  25 
hp  outboard  seemed  phenomenal. 


“INDY”  National  Conference 
Room  Reservation  Dead  Line 

May  1st 
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Jamaica . . . 


(continued  from  page  48) 

golf  at  the  nearby  San  San  nine-hole 
course. 

For  those  attracted  by  romantic 
ruins,  there  is  the  strange,  haunted- 
looking  mansion  overlooking  the 
sea  appropriately  called  Folly.  Built 
early  in  the  1900’s,  it  is  said  to  have 
crumbled  because  sea  sand  was 
used  in  the  concrete.  For  those 
seeking  adventure,  the  twisty  moun¬ 
tain  roads  of  Portland  may  provide 
enough. 

Kingston 

Jamaica’s  capital  city,  Kingston, 
has  been  described  in  ecstatic 
terms  by  some  and  with  verbal  brick¬ 
bats  by  others.  This  is  not  surprising; 
most  big  cities  have  a  number  of 
faces,  and  when  a  metropolis 
encompasses  as  much  action  as 
does  Kingston,  points  of  view  are 
bound  to  differ.  The  kaleidoscopic 
variety  also  makes  things  interest¬ 
ing  and  often  exciting  for  visitors. 

It’s  a  harbor  town,  scene  of  con¬ 
stant  movement  of  ships,  from 
cruise  liners  to  yachts.  Its  interna¬ 
tional  airport,  skirting  the  vast  bay, 
adds  to  the  commotion  with  a  bust¬ 
ling  influx  of  travelers.  It  is  a  town 
with  a  strong  West  Indian  flavor, 
generally  mild  and  sunny,  decorated 
by  tropical  foliage  and  flowers. 
Romance  and  history  remain,  even 
in  the  areas  where  new  and  modern 
buildings  rise  against  the  back¬ 
ground  of  the  Blue  Mountains. 

It’s  also  the  seat  of  much  lively 
government  activity.  The  young 
nation  of  Jamaica,  having  celeb¬ 
rated  its  10th  anniversary  of 
independence,  is  busy  with 
development  on  all  fronts.  Restaur¬ 
ants,  hotels,  clubs,  night  spots  are 
full  and  swinging,  patronized  by  a 
colorful  mixture  of  local  residents, 
visiting  businessmen,  tourists, 
expatriates,  university  people  and 
artists.  Life  in  Kingston  is  the  life 
of  a  truly  cosmopolitan  city,  but  with 
a  distinct  British  accent. 

Visitors  landing  at  Manley  Airport 
or  arriving  by  ship  may  first  notice 
that  the  city  seems  to  be  set  in 
layers;  first,  the  curving  arm  of  sand 
that  protects  the  harbor  and  houses 
both  the  modern  airport  and  the 
remains  of  the  17th  century  city  of 


Port  Royal.  Then,  at  the  edge  of  the 
city  itself  are  the  wharves  and 
industries  and  the  pink  and  yellow 
buildings  of  the  original  downtown 
section.  Here  are  the  famous  Crafts 
Market,  the  many  freeport  shops, 
the  Institute  of  Jamaica  with  its  fas¬ 
cinating  archives  of  old  Jamaica, 
Victoria  Park  and  busy  King  Street. 

Moving  farther  inland  to  the  sec¬ 
tion  known  as  Half  Way  T ree,  one 
finds  the  third  layer: -New  Kingston 
and  Liguanea  Golf  Club.  Here  are 
most  of  the  city’s  hotels,  some  big 
and  bustling,  some  small  and 
elegant.  Many  of  Kingston’s  most 
delightful  shops  are  also  in  this  area, 
and  a  plentiful  array  of  eating 
places. 

Surrounding  the  city  are  some  of 
Jamaica’s  most  historic  places: 
Spanish  Town,  the  Jamaica  Folk 
Museum,  the  old  fort  at  Port  Hen¬ 
derson,  and  Old  Harbour.  One  can 
go  and  see  to  the  improvement  of 
the  breed  at  Caymanas  Race  T rack, 
set  in  a  vast  sugar  cane  field,  watch 
polo  played  nearby  or  try  the  1 8-hole 
course  at  Caymanas  Golf  Club.  If 
West  Indian  style  sports  hold 
appeal,  one  can  see  cricket,  soccer 
or  games  (track)  at  the  National 
Stadium  and  sometimes  catch  a 
rock  festival  or  the  crowning  of  a 
beauty  queen. 

Tennis,  sailing,  swimming  and 
even  snorkeling  are  easy  to 
arrange:  Day  sails  to  nearby  sandy 
cays  are  the  most  popular,  but  for 
the  lazy  hotel  guest,  almost  all  of 
Kingston’s  hostelries  have  pools. 
Most  feature  outdoor  barbecues  or 
buffets  at  least  once  a  week,  and 
a  favorite  evening  diversion  is  to 
drive  up  into  the  mountains  for 
dinner  and  the  view  at  Casa  Monte, 
Blue  Mountain  Inn  or  Stony  Hill. 

Kingston  offers  another  surprise 
for  the  restless.  Lying  as  it  does  on 
the  southern  coast  at  the  narrowest 
part  of  the  island,  it  is  a  simple  mat¬ 
ter  to  fly  up  to  Ocho  Rios  or  Port 
Antonio  for  lunch.  A  bit  less  adven¬ 
turous  but  just  as  rewarding  are 
drives  through  the  Blue  Mountains 
to  Castleton  or  Cinchona,  where  still 


other  botanical  gardens  are  nestled 


in  the  hills. 


The  Kingston  area  has  22  hotels 


and  1 1  guest  houses  with  tariffs  for 
every  budget  and  decor  for  every 
preference.  Kingston  is  the,  soul  of 
the  Jamaican  nation,  and  if  one  vis¬ 
ited  the  island  and  missed  going 
there,  one  would  not  really  get  to 
know  Jamaica. 
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lat’s  our  business.  Pleasing  executive  dining  rooms  for  gov-  chefs,  training  schools,  auditing! 

sople  with  good  things  to  ernment,  business  and  industry.  and  computer  services,  super- 

it  and  drink  when  they’re  We  even  plan  and  operate  vised  service  personnel  —  all 

i/ay  from  home.  In  the  most  spectator  services  at  sports  under  the  control  of  a  strong 

Ivanced  automatic  vending  stadiums,  theaters,  amusement  central  management  dedicate1 

achines  in  buildings  across  parks  —  wherever  crowds  to  specific  food  service  objec- 

e  country.  In  the  finest  restau-  gather.  We  do  it  with  our  own  tives.  We  make  sure  the  million: 

nts  in  Chicago,  Washington,  crowd  of  15,000  diversified  of  Americans  we  serve  don’t 

C.  and  New  York.  In  cafeterias  specialists  —  facilities  design  get  lost  in  the  crowd.  Canteen 

id  snack  bars  for  big  com-  engineers,  food  service  Corporation,  The  Merchandise 

inies,  schools,  hospitals.  In  analysts,  dieticians,  executive  Mart,  Chicago,  Illinois  60654. 

CANTEEN  CORPORATION 

The  Crowd  rleasers 


Why  not  have  in  73  all  those  activities 
you  planned  to  have  in  72? 
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In  1973,  you  CAN  bring  to  life  all  of  those  dynamic,  original  recreation  activities  you’ve  been  anxious 
to  add  to  your  program.  Let  QSP  be  your  guide  —  we  can  help  bolster  the  budget. 

QSP  offers  a  creditable,  successful  tool  for  raising  funds.  And  in  the  tradition  of  our  parent  company, 
the  Reader’s  Digest  Association,  Inc.,  a  QSP  subscription  fund  raising  program  performs  a  most  accept¬ 
able  community  service. 

Let’s  consider  potential  for  a  moment.  It  is  fact  that  the  average  American  home  purchases  $18  in 
magazines  annually.  QSP  provides  a  listing  of  over  200  of  the  most  popular  of  those  magazines  and  your 
employees  can  subscribe,  or  even  sell  to  others,  new  and  renewal  subscriptions  to  all  these  titles.  By  ask¬ 
ing  employees  to  simply  renew  the  magazines  they  already  receive,  that  $18  average  is  quickly  realized 
and,  when  applied  to  the  number  of  employees  you  have,  you  can  realize  the  money-earning  potential. 

Subscription  prices  are  identical  to  publisher’s  regularly  advertised  prices;  group  profit  is  40%  of 
the  gross  sale;  and  each  subscription  is  guaranteed  by  a  QSP  certificate  of  guarantee. 

Should  you  decide  to  use  a  QSP  fund  raising  service,  a  recycling  process  occurs.  A  portion  of  the 
purchasing  power  that  would  originally  leave  your  community  to  pay  for  subscriptions  is  returned  to  the 
local  selling  group  ultimately  to  benefit  your  recreational  program  and  the  community. 

jPHOTO- 
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The  mechanics  are  simple.  All  materials  are  supplied  by  QSP;  there  is  no  investment  and  no  inven¬ 
tory;  and  there  is  a  minimum  of  time  required  on  your  part. 

The  acceptability  of  the  program  is  illustrated  by  the  more  than  10,000  groups  which,  this  year, 
earned  over  $11,000,000  to  support  their  activities.  Consider  the  facts,  then  consider  your  plans  for  '73. 
QSP  is  ready  to  assist! 
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COMPLETE 

PROFESSIONAL 

PLANNING 

SERVICE 

A  few  facts  about 
your  facility  and  we’ll 
design  a  to-scale 
layout  for  your 
fitness  room,  with 
estimate  of  costs. 

It’s  FREE  with  NO¬ 
OBLIGATION.  We  do 
dozens  a  day.  It’s  our 
business  and  pleasure. 
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RECREATION  FITNESS  SALES  CO. 

A  DIVISION 

1328  N.  Sierra  Vista  Fresno,  Calif.  93703 


□  Owner  Q  Manager  □  Builder 

□  Architect  □  Other _ 

Affiliation _ 


Mailing  Address . 
City _ 


□  Yes,  I  would  like  a  sample  layout,  diagrammed- 
to-scale,  for  my  installation,  including  alternate 
floor  plans  and  costs  —  including  delivery 

and  installation  charges,  (TURNKEY) 

□  Yes,  send  me  complete  catalog  information. 

Size  of  room  available - ft.  X _ _ _ ft. 

For  use  in  my 

□  Apartment  Bldg.  □  Condominium  □  Office  Bldg. 

□  Other  (please  specify) _ _ _ 

Will  serve  approx.  (Number  of  Units) - 

To  be  used  by  □  Mixed  group  Q  Separated 
(men  &  women) 

for  specific  information  phone  Ben  Towne 
person  to  person  and  COLLECT  (209)  251  -4251 
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Comfortable,  rugged,  and  accurately 
calibrated.  Ideal  for  fitness  evaluation  or 
general  exercise.  For  details  on  the  Monark 
or  the  complete  Quinton  line  of  motor  driven 
treadmills  write: 


QUINTON 

INSTRUMENTS 


QUINTON  INSTRUMENTS 

Dept.  E-2,  3051 -44th  Ave.  W. 
Seattle,  Wash.  98199 


Magnificent 

Magnesium 

Timber 

Introducing  the  Mag  Bat.  It  won’t 
dent,  dimple,  vibrate,  or  chip 
ever.  And  it  hits  with  the  solid 
sound  and  great  feel  of  sea- 
j  soned  timber  bats.  It’s  the  next 
r  best  thing  to  wood. 

MAG  BAT™ 

Brand  Magnesium  bat 
It  makes  every  other  non-wood  bat  obsolete. 

Hillerich  &  Bradsby  Co. 

P.O.  Box  506,  Louisville,  Ky.  40201 


About  The  Cover 


This  month’s  dra¬ 
matic  cover  photo  was 
provided  by  Xerox 
Corporation,  a  com¬ 
pany  totally  devoted 
to  top  physical  condi¬ 
tioning  for  employees. 

Xerox  photogra¬ 
pher,  George  Platteter 
is  responsible  for  this 
fine  cover  work  and 
for  the  photos  portray¬ 
ing  the  Xerox  fitness 
program  on  page  14. 
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£ert<>riiiaiice 
e  best  measure 
of  excellence. 


This  year  marks  the  25th  anniversary  of  World  Airways, 
America’s  most  traveled  charter  airline.  We  have  achieved 
that  position  by  adhering  to  a  standard  of  excellence  from 


the  start,  a  position  that  can  bear  the  closest  scrutiny.  Why 
such  a  standard? 


We  knew  we  would  have  to  prove  we  were  good, 
not  just  talk  about  it. 


Our  assets  are  now  $230,000,000  and  we  own  one  of 
California’s  largest  banks,  First  Western,  with  assets  of 
$1,325,000,000.  We  are  listed  on  the  New  York  and 
Pacific  Coast  Stock  Exchanges.  We  now  employ  more 
than  1600  people.  Our  maintenance  subsidiary  alone, 


World  Air  Center,  Inc.,  has  grown  into  a  $12,000,000 
facility  on  60  acres  at  Oakland  International  Airport.  Not 
only  does  it  service  our  own  jet  fleet,  but  those  of  14 
other  airlines  as  well. 


Speaking  of  jets,  we  have  the  best. 


The  World  fleet  is  the  largest  in  the  charter  industry  with 
six  727s,  eight  707s,  six  Stretch  DC~8s  and  two  new 


747Cs,  designed  exclusively  for  charter  travel  in  elegance. 


And  the  people  who  tig  them  are  unmatched. 


We  have  more  than  100  flight  crews,  each  one  led  by  a 
World  Captain  who  meets  the  highest  standards  in  avia¬ 
tion.  These  crews  are  backed  up  by  400  flight  attendants, 
who  are  trained  at  our  own  school  which  specializes  in 


service  training  for  charter  groups.  We  have  flown  well 
over  3,000,000  charter  passengers  some  15,000,000,000 
passenger  miles.  From  this  we  have  learned  something 
no  one  else  knows  quite  as  well. 


Namelg,  we  know  how  to  make 
a  lull  planeload  of  people  feel  first  class  pleasure. 


To  begin  with,  we  simply  have  more  people  on  board  to 
serve  more  people  on  board.  But  numbers  alone  aren’t 
enough.  Many  of  our  passengers  are  first  time  travelers 
to  a  foreign  country.  So  we  try  to  staff  the  flight  with 


people  who  know  that  country  and  speak  its  language. 
In  fact,  our  flight  attendants  who  are  multi-lingual,  collec¬ 
tively  speak  over  30  different  languages.  A  service  really 
appreciated  by  a  group  originating  overseas. 


Still,  keeping  to  a  standard  of  excellence 
has  probablg  been  the  most  Important  reason. 


We  have  one  of  the  best  on-time  records  in  the  world. 
We  serve  the  very  best  food  and  beverages  available. 
Our  maintenance  record  has  earned  the  National  Safety 


Council  Award  ten  separate  years  —  no  small  feat  even 
with  our  facilities.  We  have  never  deviated  from  our 
standards.  And  we  never  will. 


Welcome  aboard. 


#  World  Airways 

A  U.S.  Certificated  Supplemental  Carrier  ^ 


J.S.  Certificated  Supplemental  Carrier  ■ 
with  offices  worldwide 


World’s  largest  charter  airline.  Oakland  International  Airport,  California  94614 
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company  profile 


EMPLOYEES  ARE  IMPORTANT 


Hughes  Aircraft  Company  is  one  of  the  few  com¬ 
panies  where  the  employees  organize,  direct  and  are 
responsible  for  Welfare  and  Recreation  Activities. 

The  Hughes  Employees  Association  was  incor¬ 
porated  in  the  State  of  California  on  the  6th  day  of 
March  1953.  Its  primary  purpose  is  to  foster,  stimulate, 
and  promote  social,  welfare,  educational  and  recrea¬ 
tional  activities  for  the  benefit  of  employees  of  Hughes 
Aircraft  Company.  The  association  Corporate  office  is 
located  in  Culver  City,  California,  and  there  are  five 
other  divisions  —  Airport  Site,  El  Segundo,  Fullerton, 
Newport  Beach,  and  Oceanside,  California. 

All  divisions  of  the  association  are  represented  on 
the  corporate  governing  body,  but  each  operates  under 
its  own  by-laws. 

The  association’s  operational  income  is  obtained 
through  contractual  agreement  with  Hughes  Aircraft 
Company.  Funds  are  received  monthly  and  are  dis¬ 
tributed  to  association  divisions  according  to  on¬ 
premise  employee  headcount. 

By  virtue  of  employment  at  Hughes  Aircraft  Com¬ 
pany,  employees  are  automatically  members  of  the 
Hughes  Employees  Association.  There  are  no  dues. 
As  a  member  of  the  Hughes  Employees  Assoication, 
employees  are  entitled  to  participate  in  all  welfare  and 
recreational  programs.  Most  important  of  all  — 
Employees  can  nominate,  vote  and  elect  the  members 
of  the  Hughes  Employees  Association  Board  of  Direc¬ 
tors  at  their  division  site  —  those  members  who  will 
direct  the  operation  of  the  Hughes  Employees 
Association. 

Each  divisional  Hughes  Employees  Association  then 
elects  its  officers.  The  six  divisional  Presidents  make 
up  the  Corporate  Hughes  Employees  Association 
Board,  who  then  elect  Corporate  officers. 

Hughes  Employees  Association  and  Hughes  Aircraft 
Company  work  together  in  the  welfare  and  recreation 
program.  Hughes  Aircraft  Company  appoints  a  Finan¬ 
cial  Advisor  and  a  Personnel  Advisor  to  each  of  the 
association  divisional  boards  and  to  the  Corporate 
Board.  These  advisors  are  non-voting  members,  but 
through  the  joint  effort  employees  and  their  families 
enjoy  a  widely  varied  recreation  program  and  have 
access  to  two  major  facilities.  A  Clubhouse  located  in 
El  Segundo  and  a  Recreation  Park  located  in  Fullerton. 

Simpson  Park  in  Fullerton  is  a  development  of  the 
Hughes  Employees  Association.  The  idea  for  a  recrea¬ 
tional  park  was  conceived  in  1 959  when  company  man¬ 
agement  suggested  that  a  part  of  the  Fullerton  facility 
might  be  cleared  as  a  picnic  area  for  company  per¬ 
sonnel.  The  Hughes  Employees  Association  at  Ful- 
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lerton  made  a  proposal  to  construct  a  recreation  park 
on  the  property.  Final  approval  was  given,  by  Fullerton 
management  and  the  Company’s  Corporate  manage¬ 
ment  and  Corporate  Employees  Association,  in  the 
spring  of  1960.  On  July  30,  1960  the  first  “work  party” 
started  clearing  land,  with  all  levels  of  employees  and 
management  participating.  Twenty-two  months  of  incal¬ 
culable  man-hours  later,  construction  was  completed. 
All  areas  of  the  company  contributed  funds  and  labor. 
On  1 7  June  1 961 ,  the  park  was  formally  dedicated  and 
named  in  honor  of  George  M.  Simpson,  “Father  of  the 
Hughes  Employees  Association,”  who  did  so  much  to 
foster  its  growth  and  development.  Now,  some  twelve 
years  later,  Simpson  Park  will  continue  to  provide  a 
place  of  recreation  for  all  employees  even  though  it  has 
become  two-sided  with  a  city  road  in  between. 

Hughes  Employees  Association  activities  are  varied. 
A  great  number  of  Clubs  and  Sports  are  supported. 
These  clubs  and  sports  activities  are  organized  and 
operated  within  the  by-laws  of  the  Hughes  Employees 
Association  and  the  rules,  regulations  and  procedures 
peculiar  to  each  activity.  Financial  support  is  based 
on  need  and  not  to  exceed  the  budget  guidelines  of 
the  association.  Budgets  are  prepared,  in  detail,  for 
all  association  activities  and  each  activity  must  work 
within  these  approved  budgets.  An  annual  audit  is  con¬ 
ducted  for  each  of  the  Hughes  Employees  Association 
divisions  and  a  consolidated  report  is  issued. 

The  fastest  growing  activity,  in  terms  of  participation, 
is  the  special  event  programs  geared  to  family 
recreation.  This  major  part  of  Hughes  Employees 
Association  recreation  includes  theater  and  spdrts 
events,  Mini-Tours,  holiday  parties,  special  day/night 
events  at  outdoor  recreation  facilities,  picnic,  pageants, 
and  vacation  trips  or  tours. 

The  Hughes  Employees  Association,  although  it  is 
a  separate  entity,  continues  to  fulfill  its  purpose  in  assist¬ 
ing  the  company  with  the  recreational  activities  of 
employees.  Due  to  the  complexity  of  an  employees 
association  program,  and  the  fact  that  the  elected  board 
members  of  each  association  division  are  full  time 
employees  of  the  company,  three  of  the  largest  divi¬ 
sions  of  the  association  employ  full  time  Administrators 
to  coordinate  the  recreation  program  and  provide  con¬ 
tinuity  in  the  Employees  Association. 

What  started  as  a  small  recreation  organization  in 
March  of  1 953  has  now  grown  to  a  full  blown  recreation 
program  and  recreational  facilities  and  has  established 
a  closer  relationship  between  management  and 
employees.  ■ 
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Smiles 

Sell  at  Miracle 

Youngsters  need  more  opportunities  to  laugh  and 
play,  more  freedom  to  explore  things  on  their  own  and 
the  chance  to  compete  against  themselves  and  others, 
Claude  Ahrens,  chairman  of  the  board  of  Miracle  Rec- 
.  reation  Equipment  Company,  Grinnell,  Iowa,  believes. 

“Children  get  this  experience  on  the  playground--and 
if  they  miss  it,  they  miss  a  great  part  of  life,”  said  Ahrens. 

Playground  equipment  made  by  Miracle  is  designed 
to  encourage  youngsters  to  run  for  fun  and  is  decorated 
in  bright,  attractive  colors.  In  short,  it’s  designed  to  pro¬ 
duce  smiles  when  children  see  and  use  it. 

“We  manufacture  slides,  swings,  seesaws-you 
name  it--and  we  have  found  that  by  putting  action 
apparatus  on  a  playground  children  are  four  times  as 
active  as  if  we  put  stationary  equipment  on  that  same 
playground,”  said  Ahrens. 

The  biggest  item  in  the  Miracle  line  of  166  pieces 
of  playground  equipment  is  the  Astro  City,  a  107- 
foot-long  complex  of  running  ramps,  a  climbing  tower 
and  three  slides.  But  the  idea  behind  the  design  of 
the  Astro  City,  Ahrens  is  quick  to  point  out,  was  not 
to  simply  have  distinction  of  building  a  big  piece  of 
equipment. 

“The  beautiful  part  of  it  is  that  a  youngster  jogs  about 
one-quarter  of  a  mile,  running  from  the  end  of  the  slide 
back  up  to  the  top,  if  he  goes  down  the  slide  just  ten 
times,”  he  explained. 

That  same  philosophy,  of  encouraging  children  “to 
run  for  fun”,  is  evident  in  dozens  of  other  Miracle  play¬ 
ground  items,  such  as  the  Earn-A-Slide,  where  young¬ 
sters  use  arm  muscles  to  climb  up  a  large  inclined 
slide  bedway  to  “earn”  a  slide  back  down,  and  the 
Tower  Climber  Slide,  where  children  climb  up  a  chain 
ladder  to  the  top  of  the  tower  before  sliding  down. 

All  Miracle  equipment  is  safety-engineered  to  prevent 
playground  injuries,  and  built  to  outwear  and  out- 
weather  them  all  with  Miracle’s  exclusive  protective 
finishes--“Perma-lok”  (locks  in  color)  and  MIRACOTE® 
(seven  times  thicker  than  paint). 

Ahrens,  who  refers  to  himself  as  “a  man  who  sells 
smiles”  rather  than  a  man  who  sells  playground  equip¬ 
ment,  is  convinced  that  children  would  be  happier, 
healthier  and  generally  better  prepared  for  life  if  they 
were  actively  and  regularly  challenged  on  well  planned 
Miracle  playgrounds.  ■ 


Rainbow 
Theme  at  Hilton 

Come  visit  the  Hiltons! 

An  invitation  is  issued  from  Hilton  Hotels  Corporation 
to  visit  them  in  all  parts  of  the  United  States.  We  invite 
you  to  make  use  of  our  fine  banquet  and  meeting  rooms, 
enjoy  cuisine  created  especially  for  your  group,  take 
tours  planned  by  Hilton  before  or  after  your  convention, 
and  to  make  your  reservation  the  easiest  possible  way 
through  Hiltron. 

Hiltron  is  Hilton’s  newest  service.. .it’s  a  computerized 
reservation  service  that  not  only  lets  you  know  what 
type  rooms  are  available  at  your  destination  but  also 
what  it  will  cost  to  get  there  from  the  airport  and  what 
is  doing  in  the  city. 

Hilto  Hiltron  has  been  programmed  to  make  meeting 
planning  easier  for  you  too.  The  computer  will  separate 
all  groups  in  a  specific  hotel  on  specific  dates  and  quote 
rates  applicable  to  the  meeting  in  which  you  are 
interested.  Should  there  be  a  housing  coordinator,  you 
will  be  told  how  to  make  a  reservation  through  him. 

Hilton  has  also  introduced  another  service  to  make 
your  business  visits  easier.  It’s  called  Titanfax.  Titanfax 
equipment  can  transmit  any  written  material  from  one 
Hilton  to  another  in  a  matter  of  minutes.  Titanfax  is  just 
the  thing  for  the  busy  businessman. 

To  top  it  all  off,  Hilton  has  introduced  a  new  uniform 
program. ..with  a  rainbow  theme.  Why  a  rainbow? 
Because  from  time  immemorial,  rainbows  have  been 
associated  with  good  things. .God’s  smile,  the  pot  of 
gold,  freshness  and  beautiful  colors.  Millard  Sheets  was 
inspired  by  the  rainbow  when  he  created  a  giant  mural 
for  the  addition  to  the  Hilton  Hawaiian  Village.  We  have 
taken  this  inspiration  and  turned  it  into  clothing  for  all 
our  staff. 

Next  time  you  enter  a  Hilton  hotel  be  prepared  to 
be  surrounded  by  rainbows  from  the  doorman  to  the 
desk  clerks  to  the  elevator  operators  to  the  waiters 
and  waitresses  to  the  maids.  Wait  until  you  see  what 
the  room  service  waiters  wear! 

All  these  innovations  have  but  one  purpose.  To  make 
you,  our  guest,  as  happy,  comfortable  and  efficient  as 
possible.  ■ 


HILTON 
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njfQ  news 


Wide  variety  in 
Motorola  Rec 
program 

Sports  play  a  mojor  role  in 
Motorola’s  recreation  program  with 
a  total  of  25  basketball  teams,  19 
bowling  leagues,  four  men’s  and 
one  women’s  slow  pitch  softball 
leagues  as  well  as  golf  leagues. 

Other  clubs  include:  a  music  club, 
finance  club,  fireman’s  club,  fore¬ 
men’s  club,  press  club  and  a  Toas¬ 
tmasters  Club. 

The  newly  formed  ski  club  meets 
once  a  month  to  plan  ski  trips  and 
watch  ski  films.  The  club  plans  two 
or  three  trips  a  month,  with  one  trip 
out  of  state. 

Another  newly  formed  club,  a 
stamp  club,  has  22  philatelists  who 
meet  twice  a  month  to  listen  to  lec¬ 
tures,  make  trips  to  stamp  shows 
and  trade  stamps. 

Ice  Age  at 
Delco  Electronics 

Some  300  Delco  Electronics 
employees  and  members  of  their 
families  participated  in  the  opening 
of  the  company’s  newest  recrea¬ 
tional  activity,  ice  skating,  at  a  new 
ice  rink  in  Delco  Park. 

Equipment  for  the  rink  and 
facilities  for  the  skaters  will  be 
housed  in  a  new  building  still  under 
construction. 

Similar  in  appearance  to  the 
lodge,  the  building  will  be  100  by 
30  feet  in  size.  It  will  feature  a  ska¬ 
ter’s  warming  room,  complete  with 
circular  fireplace;  a  vending  area, 
rest-rooms,  locker  facilities,  an 
office  and  skate  rental  area. 

The  building  will  also  include  a 
garage  for  the  ice  resurf acer  and 


a  room  for  the  ice  making  equip¬ 
ment. 

Closing  date  this  season  will 
depent  on  attendance  and  the 
weather.  Next  season  the  rink  is 
expected  to  be  open  from  Thanks¬ 
giving  until  the  last  of  March. 


MDAC  schedules 
photography  contest 

The  recreation  department  at 
McDonnell-Douglas  Astronautics 
Co,  has  set  up  their  annual  photo 
contest  on  a  quarterly,  rather  than 
a  monthly  basis. 

Employees  who  are  amateur 
photographers  may  submit  two 
color  and  black  and  white  entries 
in  the  following  catagories  accord¬ 
ing  to  schedule:  Patterns,  by  March 
30;  Insects,  June  29;  Sports,  Sep¬ 
tember  28  and  Silhouettes  by 
December  1 4. 

Prizes  will  be  awarded  to  first  and 
second  place  winners  in  both  color 
and  black  and  white. 


Weight-Reduction 
sessions  at  Kaiser 
Steel 

i 

Both  men  and  women  are  show¬ 
ing  high  interest  in  weight-reduction 
courses  being  offered  by  Employee 
Activities  at  Kaiser  Steel  Corp. 

The  group  meets  every  Tuesday 
in  the  Gymnasium  and  classes  are 
free.  Attention  is  focused  on  diet, 
figure  control  exercises,  grooming 
and  health  habits. 


Festival  of  arts 
at  Nationwide 
Insurance 

Mid-April  has  been  selected  as 
the  time  for  the  annual  Festival  of 
Arts  at  Nationwide  Insurance. 

Exhibits  will  feature  painting,  in  all 
media,  macrame,  wall  hangings, 
and  almost  any  form  of  art.  Photog¬ 
raphs,  both  black  and  white  and 
color  will  be  accepted;  subject' 
catagories  are  portraits,’  land¬ 
scapes,  action  scenes  and  miscel¬ 
laneous  topics. 


IN  MEM0RIAM 


Walter  Dowswell,  NIRA  president 
1963-64  passed  away  March  5  in 
Florida. 

Mr.  Dowswell  lived  in  Chicago 
during  his  26  years  with  the  recrea¬ 
tion  department  at  Motorola  Inc.  He 
moved  to  Florida  upon  his  retire¬ 
ment  seven  years  ago. 

Well  known  in  NIRA  circles  for  his 
untiring  leadership  and  adherence 
to  recreation  ideals,  Mr.  Dowswell’s 
presence  and  abilities  are  a  loss  suf- 
fered  by  all  who  knew  him. 
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THE  NEW  CHALLENGE 
FOR  RECREATION 
MANAGEMENT 


Diseases  of  Heart  and  Blood  Vessels 
Cant  i  r  JloS47  U 
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SOURCE  AMERICAN  HEART  ASSOClATIOl 


Industrial  recreation  and  the  people 
running  these  programs  have  done  an 
excellent  job  in  the  areas  of  recreation 
and  recreation  education.  But  now  there 
is  a  new  challenge;  one  of  life  and  death 
importance. 

Ail  employees— especially  your  execu¬ 
tives  whose  jobs  don't  involve  manual 
activity  or  exercise,  need  a  good  exercise 
program. 

Very  few  employees  will  earn  5  points 
per  day  regularly  at  any  company  facility. 
Therefore,  if  your  job  is  to  administer 
to  the  total  health  of  employees,  you 
should  start  looking  for  the  best  "at 
home"  program  you  can  recommend. 


How  to  earn  5  fitness  points  a  day-35  points  a  Week- 
with  sports  and  exercises  available  to  you  now: 

Note  how  many  of  the  popular  sports  and  exercises  shown  here,  produce  muscular  development  and  fatigue  before  they 
produce  “aerobic  improvement”— heart  and  lung  development  through  continuous  deep  breathing  and  increased  heart  rate. 


Golf  with 
riding  cart, 
Bowling, 
isometrics, 
Calisthenics, 
Weight  lifting 
Fishing, 
Archery 
Horseshoes, 
Skeet  etc. 
No  aerobic 
points 


For  complete  information 
to  start  your 
'at  home"  health  program 
which  you  can  share 

i  HEALTH  &  EDUCATION  SERVICES  CORP. 

|  7N015  York  Road  •  Bensenville,  Illinois  60106 

1  □  Please  send  me  more  information  on  the  home  Fitness  Program 

■  Name 

with  your  employees, 
write 

i 

1  Address 

(please  print) 

1 

!  City 

State 

Zip 
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travel  spotlight 

Old  West 

_fb_  Vacation  Target 


“The  Old  West”  is  a  most  basic  American  phrase: 
the  old  west  steeped  in  geography  and  history,  the 
old  west  for  painters,  and  writers,  and  for  tourists.  The 
old  west  is  one  of  the  great  U.S.  vacation  travel  destina¬ 
tions. 

The  capital  city  of  Utah  has  much  to  offer  its  visitors. 
Salt  Lake  City  hosts  the  seat  of  the  Mormon  Church. 
Temple  Square  flanks  the  main  street,  and  it  holds 
the  Temple,  Assembly  Hall,  and  the  famed  Tabernacle. 
You  can  hear  the  renowned  Tabernacle  Choir  and  the 
immense  organ  of  nearly  1 1 ,000  pipes  at  rehearsals 
and  Sunday  church  services.  Free  guided  tours  are 
provided  of  the  square  and  building. 

The  Pioneer  Village  Museum  features  35  buildings 
dating  from  1847  to  1900.  Rides  on  covered  wagons 
pulled  by  oxen  are  a  unique  experience  at  this  popular 
site. 

The  Great  Salt  Lake  is  just  outside  the  city.  Even 
if  you  swim  like  a  rock,  you  will  bob  like  a  cork  in  this 
huge  saline  lake.  Bathhouses  and  facilities  are  readily 
available  within  minutes  from  the  downtown  area. 

Two  cities  in  the  “Land  of  Enchantment”  within  an 
hour  of  each  other  offer  groups  a  look  at  the  Old  West. 
New  Mexico’s  largest  city  has  as  its  best  known  attrac¬ 
tion  Old  Town.  Unique  shops  with  everything  imagin¬ 
able  and  an  architecture  with  Spanish  flavor  make  it 
an  attractive  area  to  shop  or  tour.  A  20-minute  ride 
up  2.7  miles  on  the  Sandia  Peak  Tramway  offers  a 
view  encompassing  more  than  10,000  square  miles. 

A  short  hour’s  ride  from  Albuquerque  is  this  nation’s 
oldest  capital  city  of  any  state.  Sante  Fe  never  disap¬ 
points  a  visitor.  Diverse  architecture  and  a  heritage 
influenced  by  the  Spanish,  the  Mexicans,  and  the 
Indians  produce  a  charm  throughout  its  narrow  streets. 
The  Sante  Fe  Opera  Company  performs  at  the  outdoor 
Opera  House  in  summer.  The  oldest  church  in  the  coun¬ 
try  is  nearby,  as  is  the  Old  Palace  of  the  Governors. 
Groups  can  easily  arrange  tours  to  the  nearby  Indian 


pueblos;  you  might  even  make  it  in  time  to  see  one 
of  the  colorful  and  moving  Indian  ceremonies. 

Many  of  our  national  parks  are  in  the  old  west.  The 
region  starts  with  the  plains  of  Nebraska  and  the 
Dakotas,  and  zooms  west  into  the  mountains  of  Mon¬ 
tana,  Wyoming,  Utah  and  Colorado.  All  these  states 
are  dotted  with  old  forts  and  trading  posts,  many  of 
them  restored,  a  remembrance  of  old  west  security 
and  wagon  trains,  The  Rockies  are  sprinkled  with 
ancient,  sometime  abandoned,  towns.  Some  of  them 
— like  Central  City,  Colorado — were  rebuilt.  Some  of 
the  nation’s  Indians  still  inhabit  the  West,  making  a 
unique  contribution  to  the  American  conscience  and 
offering  a  unique  opportunity  to  tourists  to  discover 
America  with  the  first  Americans. 

Begin  your  discovery  of  The  Old  West  with  Colorado. 
From  his  resting  place  on  Lookout  Mountain,  Buffalo 
Bill  looks  eastward  over  Denver  and  the  Plains,  and 
westward  over  the  mountains  to  the  Continental  Divide. 
About  1 50  miles  south  you’ll  find  Pike’s  Peak,  altitude 
14,1  lb  feet,  where  Katherine  Lee  Bates  was  inspired 
to  write  “America  the  Beautiful.”  The  Air  Force 
Academy  and  Garden  of  the  Gods  are  nearby. 

From  Colorado  Springs  you  can  be  in  Denver  within 
ninety  minutes.  The  mile-high  city  has  the  best  of  thea¬ 
ters,  museums,  concert  halls,  department  stores  and 
parks.  And  suddenly,  as  you  turn  a  corner,  you  see 
the  shining  mountains,  barely  fifteen  miles  away. 

Heading  west  from  Denver  into  Utah,  you  find  a  land 
of  deserts  and  spectacular  mountains,  which  include 
the  Wasatch  Range.  Utah’s  climate  ranges  from  the 
chill  of  its  sharp  peaks  to  an  almost  semi-tropical  area 
in  the  southwest  around  the  basin  of  the  Virgin  River. 

Old  West  scenery!  The  Mormon  State  gives  us  twist¬ 
ing  gorges  and  fantastic  rock  formations  that  can 
resemble  cathedrals,  temples  and  altars. 

Fittingly,  religion  has  placed  its  unmistakable  stamp 
on  Utah.  The  Mormons  always  displayed  a  love  of  grow¬ 
ing  things,  and  a  devotion  both  to  industry  and  God. 

RM,  April,  1973 


8 


Conquistadores  Trail 

The  new  Conquistadores  Trail,  extending  from  the  Gulf  of  Mexico  to  the  Grand  Canyon,  links  the  great  attractions  of 
Texas,  New  Mexico  and  Arizona  into  an  exciting  vacation  itinerary. 

Shown  here  are  the  Taos  Pueblo  houses  in  New  Mexico,  little  changed  since  the  time  of  the  early  Spanish  explorers 
of  the  Southwest. 


The  Salt  Lake  City  Tabernacle  Choir  is  world-famous. 
The  state  capital  is  carefully  laid  out  with  spacious, 
tree-lined  streets. 

More  Utah  roads  are  constantly  being  built,  and  cir¬ 
cular  routes  allow  you  to  see  much  without  retracing 
your  steps.  As  in  other  areas  of  The  Old  West,  new 
dams  are  creating  lakes  and  recreation  areas.  Utah’s 
major  recent  addition  is  Lake  Powell,  in  the  southern 
part  of  the  state. 

Wyoming  has  two  of  the  country’s  most  visited 
national  parks,  Yellowstone  and  Grand  Teton,  contain¬ 
ing  some  of  the  mightiest  scenic  splendor  in  the  country. 
Wagon  trains  crossed  Wyoming,  as  did  cattle  drives 
to  the  summer  ranges  in  Montana  and  Canada.  Wyo¬ 
ming  has  oil,  mining  and  missle  bases.  But  first  and 
foremost,  it’s  the  Cowboy  State,  with  cattle  and  dude 
ranches,  and  many  that  are  both.  During  the  last  week 
in  July  for  the  past  76  years,  Cheyenne  Frontier  Days 
have  brought  those  days  to  life,  culminating  each  year 
in  the  greatest  of  all  rodeos. 

Continuing  north  in  The  Old  West,  we  come  to  the 
Land  of  the  Big  Sky.  Montana  is  our  fourth  largest  state, 
with  less  than  a  million  people  scattered  over  it.  Here 
are  still  the  incomparable  Rockies,  splendid  for 
fishermen,  hunters  and  hikers.  Even  before  the  U.S. 
Government  established  Glacier  National  Partk,  the 
Blackfeet  Indians  had  proclaimed  this  land  sacred. 
Montana  remained  largely  untouched  by  the  westward 
migration  until  gold  was  discovered.  Virginia  City  and 
Nevada  City  are  the  two  most  completely  restored  min¬ 
ing  towns  in  the  region  -  there’s  even  a  narrow-gauge 
railroad  connecting  them. 


North  and  South  Dakota  combine  prairie  land,  the 
Badlands,  and  the  rugged  Black  Hills.  Lewis  and  Clark 
buffs  will  find  much  of  interest  here,  for  these  explorers 
traveled  up  the  Missouri.  The  soil  is  good  there  and 
attracted  farmers  from  all  of  Northern  Europe.  South 
Dakota  is  famous  for  those  massive  presidential  faces 
looking  down  from  Mount  Rushmore,  as  well  as  the 
annual  Black  Hills  Passion  Play,  that  has  been  pre¬ 
sented  for  the  past  forty  years. 

North  Dakota  is  “Rough  Rider”  Country  and  the 
Theodore  Roosevelt  National  Park  is  located  here. 
Early  pioneers  on  their  way  west  passed  right  by  Neb¬ 
raska,  the  Cornhusker  State.  It  took  the  Homestead 
Act  to  bring  in  permanent  settlers.  However,  Nebraska 
has  recovered  from  this  late  start  to  become  one  of 
the  largest  feeders  in  the  country.  Acgprding  to  many 
modern  day  explorers,  Nebraska  has  tne  best  steaks, 
the  finest  air,  the  gentlest  people.  But  then  all  over 
the  Old  West,  the  folks  are  a  little  slower  and  a  little 
friendlier.  And  that’s  a  delight  to  the  traveler. 

Information  on  the  Old  West  Trail  can  be  obtained 
from  Discover  America  Travel  Organization,  1 1 00  Con¬ 
necticut  Avenue,  N.W.,  Washington,  D.C.  20036.  Be 
sure  to  indicate  the  region  of  the  country  you  are  in¬ 
terested  in  touring  and  enclose  a  stamped  envelope 
with  your  return  address.  DATO  also  has  brochures  on 
seven  other  trail  itineraries  for  vacation  travel.  They 
are  the  Hiawatfta  Pioneer  Trail,  Lincoln  Heritage  Trail, 
Ozark  Frontier  Trail,  New  England  Heritage  Trail,  Dixie¬ 
land  Trail,  George  Washington  Heritage  Trail,  and' Con-, 
quistadores  Trail. ■ 
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VACAT/OAf 

EXCITJEMENT'73 


Frontier  Airlines 
solves  your 
where-to-go 
problems 

Your  travel  agent  can  solve  the  prob¬ 
lem  with  a  Vacation  Excitement  pack¬ 
age  that  is' just  right  for  you  from 
Frontier  Airlines'  wide  range  of  new 
tours.  Then  fly  Frontier:  To  the  scenic 
wonder  of  our  National  Parks  or  the 
grandeur  of  Mt.  Rushmore.  To  the  Out¬ 
door  West  for  back-packing,  float  trips 
downriver,  or  a  motorhome  trip  through 
the  Rockies.  To  the  hospitality  of 
friendly  guest  ranches,  lodges,  or 
special  fishing  trips.  Better  yet— plan 
to  combine  two  or  more  of  these  pack- 
-  ages  and  get  the  whole  family  excited! 


Pay  for 

your  tickets  with 
your  American 
Express  card. 


Write  today  for  information. 


I  |  National  Parks  Q  Outdoor  Q  Fishing 

Name _ 

Address - - - 

City__ _ _ _ State - Zip - 

VACATION  EXCITEMENT  BEGINS  WITH 
YOUR  PROFESSIONAL  TRAVEL  AGENT. 

My  Travel  Agent  is_ - 


Mail  to  Frontier  Airlines,  Inc.,  Dept.O 
8250  Smith  Road,  Denver,  Colorado  80207. 

UJET FJROA/TfEJR 

You  really  get  a  better  deal 


Pioneer  Fitness  Conference 


By  Frank  Flick 

President,  Flick-Reedy  Corp.  and 
Health  and  Education  Services 
Corp. 


A  major  forward  step  was  taken 
by  the  President’s  Council  oh  Physi¬ 
cal  Fitness  and  Sports,  and  the 
American  business  community, 
when  they  recently  joined  their 
efforts  in  holding  the  first  National 
Conference  on  Physical  Fitness  in 
Business  and  Industry,  in 
Washington,  D.C. 

The  speakers  included  such  med¬ 
ical  leaders  as  Dr.  Lawrence  E. 
Lamb,  the  cardiologist  who  was 
physician  to  the  astronauts;  such 
business  leaders  as  W.  W.  Keeler 
chairman  of  the  board  of  Phillips 
Petroleum  Co.;  such  government 
leaders  as  Jessie  L.  Steinfeld,  Sur¬ 
geon  General  of  the  Public]  Health 
Service;  as  well  as  a  very  competent 
young  lady,  Judi  Ford  Johnson,  who 
was  Miss  America  in  1 969,  and  is 
today  a  persuasive  advocate  of 
fitness. 

The  conference  attendance  was 
as  impressive  to  me  as  the  speakers 
themselves,  inasmuch  as  nearly 
200  executives  and  fitness  special¬ 
ists,  149  of  them  representatives  of 
major  companies,  were  there-and 
highly  attentive  and  responsive  to 
the  presentations. 

To  me,  the  highlight  of  thd  event 
was  the  magnificently  ad-libbed 
speech  by  Dr.  Larry  Lamb  who 
emphasized,  with  an  arresting  array 
of  original  research  studies  and 
case  histories,  the  tremendous  role 
that  aerobic  exercise,  proper  nutri¬ 
tion  and  weight  control  can  play  in 
maintaining,  and  regaining,  fitness 
for  men  and  women  of  all  ages. 

Dr.  Lamb  said  that  the  chief 
reason  for  greater  vulnerability  to 
heart  attacks  by  modern  Americans, 
including  the  business  executives, 
is  our  “modern  lifestyle-physical 
inactivity  and  increased  consump¬ 
tion  of  cigarettes,  coffee,  alcohol 
and  rich  foods’’. 

In  his  talk,  W.  W.  Keeler  observed 
that  his  company,  Phillips  Pet¬ 
roleum,  considers  its  employee  fit¬ 
ness  program  a  “sound  investment 


in  employee  health,  morale  and  per¬ 
formance.”  The  company  gives 
awards  to  regular  joggers  and  pro¬ 
vides  extensive  fitness  facilities 
including  a  gymnasium,  swimming 
pool,  tennis  courts,  bowling  lanes 
and  exercise  rooms. 

Dr.  Jesse  Steinfeld,  the  Surgeon 
General,  told  conference  delegates 
that  physical  fitness  programs 
“make  good  economic  sense”  and 
that  they  also  may  be  effective  in 
combatting  growing  problems  of 
“worker  alienation”  attributed  to 
assembly  line  monotony  and  the 
depersonalized  nature  of  much 
work  today.  He  voiced  the  view  that 
excessive  cigarette  smoking  con¬ 
stituted  our  “number  one  health 
problem.” 

Dr.  Robert  B.  Dunn,  Director  of 
the  Schick  Hospital  and  a  specialist 
in  the  treatment  of  alcoholism, 
observed  that  alcohol  can  be,  quite 
literally,  an  addictive  drug,  which 
creates  physical  and  mental  depen¬ 
dence,  just  as  other  addictive  drugs 
do.  Dr.  Dunn  pointed  out  that  regular 
aerobic  exercise  can  be  very  helpful 
to  anyone  seeking  to  overcome 
dependence  on  alcohol,  but  urged 
that  it  be  combined  with  a  broad- 
gauge  physical,  medical  and 
psychological  treatment. 

To  me,  Dr.  Lamb  summed  up  the 
essence  of  the  conference  when  he 
said  that  the  health  crisis  in  this 
country  cannot  be  met  simply  by 
training  more  doctors  and  building 
more  hospitals,  but  only  by  building 
more  personal  fitness  through 
generous  doses  of  what  he  called 
“self-help  medicine.”  He  added, 
“The  doctor  cannot  exercise  for 
people.  The  doctor  cannot  stop 
smoking  for  his  patients.  He  can’t 
diet  for  them,  and  he  can’t  stop 
exessive  use  of  alcohol  and  coffee 
for  them.  The  only  person  who  can 
do  this  for  you  is  you.” 

Special  recognition  for  arranging 
such  a  rewarding  conference  must 
go  to  Capt.  James  A.  Lovell  and 
his  staff  on  the  President’s  Council 
on  Physical  Fitness  and  Sports,  and 
to  W.  W.  Keeler  of  Phillips  Pet¬ 
roleum,  and  to  James  L.  Daniell  of 
North  American  Rockwell  Corp., 
active  council  members.  ■ 
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■•—nil HOW  TO  GET  READY 
FOR  SUMMER  RECREATION  a 


To  get  set  for  summer— talk  to  your  Champion  man;  he’s 
a  specialist  in  solving  your  outfitting  problems  before 
they  get  to  be  problems. 

He’ll  show  you  everything  you  need  for  any  recreation 
program.  Full  uniforms  to  coordinates.  T-shirts,  sweatshirts, 
jackets  to  socks  and  jocks.  And  they’ll  increase  pride  in 
appearance  and  behavior  by  being  uniquely  yours  with 
special  designs,  styles,  colors. 

You’ll  be  ready  when  your  program  starts  because  we 
have  a  sales  force  that  covers  all  50  states,  giving  personal 
service  anywhere.  We  maintain  large  stocks  of  inventory 
in  three  major  distribution  centers,  strategically  located 
for  fast  delivery.  Wherever  you  are. 

With  50  years  of  experience  in  sports  and  athletic  wear 
we  think  we  know  most  of  the  problems.  And  we  can 
help  stop  them  before  they  get  to  be  problems.  So  call 
your  Champion  man  or  write  us. 

It’s  the  easy  way  to  a  smoother  summer. 


IT  TAKES 
A  LITTLE  MORE 
TO  MAKE  A 


CHAMPION  PRODUCTS,  I  INC. 

115  COLLEGE  AVENUE  * 
ROCHESTER,  NEW  YORK  14607 


CHAMPION  PRODUCTS  INC. 

115  College  Avenue,  Rochester,  N.Y.  14607 

□  Please  have  a  Champion  man  contact  me. 

□  Just  send  catalog  for  now. 


NAME  ' 

COMPANY  _ _ 

ADDRESS  _ 

CITY  _ _ 

PHONE,  NUMBER 
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Recreation 


By  Alfred  E.  Fireman,  M.D. 
Psychiatrist-in-chief,  University 
of  South  Florida  Student  Health 
&  Counseling  Center  for  Human 
Development;  Center  for  Leisure 
Studies,  University  of  South 
Florida. 


It  is  assumed  in  most  discussions 
of  leisure  and  recreation  that  the 
participant  has,  beyond  the  requisite 
time,  the  physical  capability  to  enjoy 
the  effort  or  project.  Since  most 
recreation  planners  are  accepting 
that  the  absence  of  physical  well¬ 
being  is  not  their  immediate 
concern,  an  organizer  for  a  com¬ 
pany  picnic  would  not  ordinarily 
include  in  his  thinking  those  who 
cannot  come  because  of  bad  colds 
or  painful  arthritis. 

This  paper  will  reconsider  this 
position,  advising  that  avoidance  of 
pleasure  is  a  not  uncommon  human 
trait  and  thus  physical  illness,  soci¬ 
ety’s  primary  sanction  to  avoid 
tasks,  is  frequently  over-utilized  for 
this  secondary  gain. 

From  the  first  absence  slip 
because  Johnny  has  a  fever  or 
hacking  cough,  to  the  courtesies 
afforded  adolescent  girls  at  “that 
time  of  the  month,”  to  sexual  with- 
drawal  because  of  “sick 
headaches,”  or  non-participation  in 
any  personal,  social  or  vocational 
exercise  which  the  individual  labels 


noxious  or  painful;  medical  illness, 
the  sick  body,  may  secure  pardon. 

Please  understand  that  this 
article  has  its  focus  on  the 
abused  advantage  of  real  illness 
and  psychosomatic  reactions, 
and  is  hardly  an  indictment  of  the 
proper  entitlement  of  service  by 
the  ill  or  the  generous  and  hu¬ 
mane  giving  by  those  who  have 
to  those  who  need. 

One  is  scarcely  into  his  first  clini¬ 
cal  year  at  medical  school  before 
he  is  impressed  with  the  percentage 
of  patients  whose  primary  illness  is 
psychogenically  determined.  Add  to 
these,  those  whose  illnesses  occur 
at  times  of  emotional  distress  or  is 
significantly  enhanced  by  neurotic 
interaction  with  others,  and  you 
cover  just  about  90  per  cent  of  all 
patients  in  or  out  of  hospitals. 

Historicaly  the  physician  stated, 
when  he  could  find  no  physical 
cause  for  the  patient’s  complaints, 
“This  patient  is  not  sick;  he’s  just 
malingering.”  Then  Charcot,  that 
extraordinary  french  neurologist, 
singlehandedly  created  a  whole 
new  category  of  illness  for  those 
who  looked  like  they  were  ill  and 
felt  like  they  were  ill,  namely,  con¬ 
version  hysteria.  Clinicians  now  sof¬ 
tened  their  reply  to  state,  “This 
patient  is  not  physically  sick;  he’s 
neurotic.  That  is,  he  has  a  psychiat¬ 
ric  illness,  a  disease  of  the  mind  for 
which  there  is  (as  yet)  no  organically 
discovered  cause. 


!' 


Phobia 


This  condition  mimes  physical  ill-  try’s  larger  industrial  plants?’!  The 

ness  and  with  a  proper  diagnosis  answer,  I  hope,  soon  will  be  clear, 

is  deserving  of  the  attention  of  able  Namely,  most  people  don’t  know 

physicians,”  they  concluded.  Soon  how  to  have  a  good  time.  They 

thereafter  “nervous’’  stomach,  are  afraid  to  have  a  good  time  and 

bowels,  headaches  and  muscle  employ  body  language  to  main- 

strain  joined  as  psychophysiological  tain  the  status  quo  of  chronic  dis- 
reactions  with  all  the  entitlements  appointment  and  hurting  as  some 
Of  the  new  role,  i.e.,  hospital  beds,  unrealistic  pennance  for  real  or 

Blue  Cross  and  Blue  Shield  imagined  transgressions.  Getting 

coverages;  permission  to  be  out-  sick  or  staying  sick  is  just  easier  for 

of-work,  out-of-family,  and  out  of  the  many  than  paying  for  the  pleasure 

mainstream  of  social  and  cultural  with  dollars  of  fear,  self  destruction 

productivity.  and  .guilt. 

Physical  illness  still  prevails  as  an  In  the  March  issue  of  the  New 
unquestionable  adequate  rationale  York  (  )  magazine,  May  Rudolph 

for  non-participation.  However,  writes  of  a  similar  phenomenon, 

such  complaints  as  diarrhea,  “Success,  the  Ultimate  Phobia.” 

nausea,  headache,  fatigue  and  She  states,  “Victims  of  Success 

hives  disguise  in  all  too  many  Phobia  usually  react  with  physical 

instances  what  this  author  has  symptoms,  rashes,  panicky 

labeled,  “recreation  phobia.”  stomachs,  hives,  sweaty  palms  or 

What  we  are  saying  here  is  that  blushing  cheeks.”  She  goes  on  to 
the  body  is  not  limited  to  speech  quote  Freud,  “Frustration  is  the  first 

and  gesture  for  its  communication.  condition  for  neurosis  and  one  can 

Equally  persuasive  to  the  glib  line  easily  understand  the  suffering  of 
and  poetic  pleading  is  the  appeal  people  who  don’t  get  what  they 
of  the  infirm  body.  “I  can’t  participate  want.”  So  much  the  more  surprising, 
because  I  am  too  sick,”  or,  “Take  indeed  bewildering,  when  as  a 

care  of  me  in  my  infirm  state,”  all  physician  one  makes  the  discovery 

too  frequently  is  the  primary  mes-  that  people  occasionally  fall  ill 

sage  of  illness  and  derives  its  reply  because  a  deep-rooted,  long- 

from  the  guilt  of  the  listener  —  an  cherished  wish  has  come  to  fulfil- 
energy  bank  from  which  service  Iment. 

may  be  drained  almost  endlessly.  We  are  here  concerned  not  with 


Alfred  E.  Fireman,  M.D.,  is  a  diplo- 


mate  of  the  American  Board  of  Psy¬ 
chiatry  and  Neurology.  Before  com¬ 
ing  to  Tampa,  Fia.,  to  head  the  Psy¬ 
chiatric  Service  for  Student  Health  at 
the  University  of  South  Florida,  with 
independent  study  in  industrial  and 
social  psychiatry  at  USF  leisure 
studies  program,  he  was  president 
and  clinical  director  of  East  Bay  Com¬ 
munity  Mental  Health  Center  of 
Rhode  Island.  His  publications  are  in  | 
the  fields  of  existential  and  social 
psychology  and  he  has  taught  uni¬ 
versity  courses  in  group  psychody¬ 
namics,  psychosomatics,  the  family 
and  marriage.  He  is  a  consultant  and 
lecturer  in  the  areas  of  medical-psy¬ 
chiatric  industrial  security  clearance, 
vocational  rehabilitation  and  the  psy¬ 
chology  of  leisure. 
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Cardiovascula 


Denton  Towson  carries  an  above- 
average  workload. 

Executive  pressures  seem  light. 
He  awakens  in  the  morning  feeling 
well,  handles  his  decision-making 
role  with  ease,  assuming  as  much 
as  two  additional  hours  of  daily 
work,  and  sleeps  comfortably  at 
night. 

Plus  reducing  the  chance  of  suf¬ 
fering  a  heart  attack. 

Towson  is  physically  fit. 

He  discovered  taking  an  hour  a 
day  for  a  planned  physical  fitness 
program  provides  stamina  to  make 
him  a  more  productive  executive 


and  more  relaxed  in  his  personal 
life. 

Denton  Towson  is  a  fictitious 
name  for  the  typical  Xerox  Corpora 
tioh  executive  participating  in  the 
company’s  Executive  Physical  Fit¬ 
ness  Program. 

Xerox  aims  its  program  at  car¬ 
diovascular  health.  And  studies 
completed  recently  by  Dr.  Donald 
Koerner,  Xerox  Corporation’s  man¬ 
aging  physician,  Rochester  area, 
support  its  goals. 

"Resting  heart  rates,”  reports  Dr. 
Koerner,  “were  lower,  the  men  were 


Continued  on  page  21 


Health  Program 


SUGGESTED  GUIDELINES  FOR  STRESS  LIMITS 


In  order  to  establish  a  uniform  stress  limit  for  partici¬ 
pants  in  the  fitness  program  a  target  pulse  rate  should 
be  used  as  the  limiting  factor  provided  that  the  partici¬ 
pant  is  not  restricted  otherwise  by  medical  department 
directions  or  limited  by  other  factors  such  as  fatigue, 
shortness  of  breath,  discomfort,  etc.,  before  reaching 
the  target  rate. 

The  accompanying  table  gives  predicted  maximal 
heart  rates  according  to  age.  A  trained  person  may 
be  considered  to  be  one  who  has  been  participating 
in  a  vigorous  physical  activity  an  average  of  at  least 
three  times  per  week.  Initially  an  untrained  person 
beginning  the  program  should  not  be  exercised  beyond 
a  level  which  would  cause  a  pulse  rate  in  excess  of 
75%  of  predicted  maximal  heart  rate  for  his  age.  Once 
established  in  a  regular  exercise  pattern  without 
adverse  symptoms  exercise  programs  should  be  estab¬ 
lished  to  allow  the  participant  to  maintain  a  target  pulse 
rate  of  70%  with  intermittent  peak  levels  of  85%  of 
his  predicted  maximal  heart  rate  according  to  his  age 
and  training  status. 


MAXIMAL  HEART  RATE 

PREDICTED  BY  AGE  AND  TRAINING 

Age  20  25  30  35  40  45  50  55  60 

UNTRAINED 

Max.  Heart  Rate  1 97 1 95 1 93 1 91  1 89 1 87 1 84 1 82-1 80 
Max.  Heart  Rate 

During  Training  1 48 1 46 1 45 1 43 1 42 1 40 1 38 1 37 1 35 

TRAINED 

Max.  Heart  Rate  190188186182180177175173 
Max.  Heart  Rate 

During  Training  162160158156155153150148147 
Min.  Heart  Rate 

During  Training  1 33 1 32 1 30 1 29 1 27 1 26 1 24 1 23 1 21 


PLANNED  FITNESS  -  Xerox  Corporation 
executives  participate  several  times  a  week 
in  programs  tailored  to  each  man's  age, 
weight,  physical  capabilities  and  aimed  to 
give  them  the  best  cardiovascular  health 
attainable.  Program  involves  weightlifting, 
jogging,  aerobic  exercises  and  counseling. 


* 


a  choice  of  three 


TORRE-  3 
MOLINOS 


Costa 
del  Sol 


8  days  - 


289 


00 


Mini-Week 

5  days  -  4  nights 


Weeke 

4  days  -  3 


7  nights 


per  person 


FRIDAY  DEPARTURES 
SATURDAY  RETURNS 


Here  is  a  unique  opportunity  for  your  employees.  Seven 
nights  on  the  Spanish  Riviera  in  a  DeLuxe  resort  hotel. 
This  is  the  Playamar  in  Torremolinos,  Spain  . . .  Europe’s 
largest  resort  hotel  complex.  Here  is  what’s  included: 
Round  trip  air  transportation  with  inflight  meal  and 
liquor  service  provided;  Double  occupancy  in  a  luxury 
two-bedroom  suite  with  terrace  view  overlooking  the 
Mediterranean;  Continental  Breakfast  and  lunch  or 
dinner  each  day;  Festive  Welcome  Sangria  Wine  Party 
complete  with  entertainment.  Round  trip  transfers, 
porterage,  tips,  and  taxes  are  included  for  all  of  these 
services.  Additional  optional  sightseeing  is  available. 


MONDAY  DEPARTURE- 


RETURN  FRIDAY 


FRIDAY  DEP/ 
RETURN  MOl 


per  person 


You’ll  have  3  or  4  nights  in  the  Bahamas.  Ever} 
fun-filled  holiday  at  your  fingertips  . . .  golfing, 
riding,  swimming,  tennis  and  sunshine.  Be 
comber  —  poolside  or  seaside.  Casinos  and 
abound  in  and  around  Nassau.  Here’s  what’s 
Round  trip  air  transportation  to  Nassau 
Airways,  with  inflight  meal  and  liquor  service 
four  nights’  accommodation  at  Emerald  Beach 
on  Cable  Beach;  Welcome  Rum  Swizzle  Party 
to  and  from  airport;  Luggage  handling;  Gra 
taxes  for  services  provided;  plus  Compliment 
and  Sauna  -  just  reserve  times. 
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lifers  your  group 
^essful  vacations 


> 


HONOLULU 


8  days-7  nights 

OVERLOOKING  DIAMOND  HEAD 
AND  THE  PACIFIC  OCEAN- 

SUNDAY  DEPARTURE  -  MONDAY  RETURN 


j$299°° 

per  person  at  Reef 


Round  trip  air  transportation  via  World  Airways  with  complimentary  inflight  meal  and  liquor  service; 
Seven  nights’  accommodations  in  a  twin-bedded  room  at  REEF  HOTEL,  on  Waikiki  Beach;  Transfers 
to  and  from  the  Airport;  Traditional  Lei  Greeting;  Sightseeing  tour  of  Honolulu  and  surroundings; 
tips  and  taxes  for  services  provided;  Welcome  Full  Buffet  Breakfast;  Tahati  Polynesian  Ballet-Dinner 
included.  Reef  Towers  without  Tahati’s  $269.00  per  person. 


i 


World  Airways,  A  U.S.  Certified  Supplemental  Carrier  . . .  World  is  one  of  America’s 
three  largest  worldwide  airlines . . .  and  the  world’s  largest  charter  airline, 
with  an  outstanding  25-year  safety  record.  With  World  you’ll  never 
sacrifice  luxury  for  economy.  World  believes  you  don’t  have  to  buy 
a  first-class  ticket  to  be  treated  “first-class!” 


American  Express  Company  .  .  .  The  world’s  largest  travel  organization .  . .  offers  a  new  concept 
developed  to  meet  the  growing  demand  for  low  cost  vacations  by  employee  groups  all  over  the 
country.  Our  prices  are  as  quoted  —  no  extras,  no  “plus  10%,”  and  no  “plus  service  and  tax.”  Of 
course,  we  also  have  vacation  programs  to  Las  Vegas,  London,  Munich,  and  Amsterdam.  Interested? 
Phone  or  write  today. 


American  Express  Company  Group  Travel  Department  —  Suite  1616 
8  South  Michigan  Avenue,  Chicago,  Illinois  60603 
312/726-3472 
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Percent  body  fat  determination  by 
the  underwater  volumetric  technique 
being  measured  in  the  Cooper  Clinic. 


Kenneth  H.  Cooper,  M.D.  a  former  Air 
Force  medical  officer,  has  written 
several  books  on  exercise,  including 
“Aerobics”  and  The  New  Aerobics,” 
and  co-authored  with  his  wife, 
“Aerobics  for  Women.”  He  has  pub¬ 
lished  more  than  30  technical  articles 
in  addition  to  his  books.  He  left  the 
service  in  1970,  settling  in  Dallas 
where  he  established  The  Aerobics 
Center. 

Doctor  Cooper  has  lectured  on  the 
Aerobics  system  to  groups  all  over 
the  world.  When  not  lecturing,  he 
maintains  his  practice  as  a  physician 
in  the  Cooper  Clinic. 
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Improving 


Manpower 
Through  Aerobics 


By  Kenneth  H.  Cooper,  M.D. 
Founder  and  Director 
The  Aerobics  Center,  Dallas  Texas 


It  has  been  estimated  that  each 
year  the  cost  of  premature  deaths 
of  young  executives  due  to  heart 
disease  is  more  than  $2.5  billion. 

Can  anything  be  done  to  lower 
or  prevent  this  drastic  loss  in  human 
resources?  At  the  Aerobics  Center 
in  Dallas,  Texas,  we  are  attempting 
to  gather  data  that  will  allow  us  to 
determine  how  a  medically  pre¬ 
scribed  and  supervised  exercise 
and  diet  program  can  be  utilized  in 
the  prevention  and  rehabilitation  of 
cardiovascular  diseases. 

We  have  been  working  closely 
with  a  number  of  industrial  organiza¬ 
tions.  Many  of  these  companies  are 
encouraging  their  employees  to  fol¬ 
low  an  Aerobics  program.  Some  are 
providing  complete  annual  health 
examinations  for  key  employees. 
Others,  like  Redman  Industries  and 
The  Tyler  Corporation,  have  altered 
their  personnel  policies  to  encour¬ 
age  employees  to  enter  the  program 
as  a  function  of  their  employment, 
while  other  organizations  have 
begun  to  offer  incentives  for  their 
employees  to  maintain  good  car¬ 
diovascular  fitness,  e.g.  time  off  for 
exercise  programs. 

The  Aerobics  Center  Organization 

The  Aerobics  Center  is  located  on 
an  eight  and  one  half  acre  estate  in 
a  residential  area  of  north  Dallas.  It 
is  composed  of  three  separate  and 
distinct  organizations:  (1)  the  Coo¬ 


per  Clinic,  which  performs  health 
examinations;  (2)  the  Institute  for 
Aerobics  Research  which  analyzes 
the  data  from  the  clinic  and  performs 
research  in  Aerobics,  and  (3)  the 
Aerobics  Activity  Center,  which  pro¬ 
vides  the  facilities  for  the  medically 
prescribed  and  supervised  exercise 
programs. 

The  Cooper  Clinic  gives  com¬ 
prehensive  health  examinations, 
including  maximal  performance 
treadmill  stress  tests  with  multi-lead 
electrocardiographic  (ECG)  monito¬ 
ring.  In  addition,  testing  includes 
blood  analysis,  urinalysis,  chest  x- 
ray,  visual  and  auditory  acuity  tests, 
pulmonary  function  studies,  lean 
body  mass  determination  (percent 
body  fat),  physical  examination,  and 
a  resting  ECG  precedes  the  maxi¬ 
mal  performance  treadmill  stress 
test.  The  complete  examination  is 
followed  by  a  consultation  at  which 
time  the  patient  receives  the  results, 
diet  recommendations,  and  a  per¬ 
sonalized  Aerobics  training 
program. 

The  Clinic  has  given  more  than 
3000  examinations  to  more  than 
2500  patients  during  the  last  two 
and  one  half  years.  Approximately 
40  per  cent  of  the  people  examined 
are  from  out-of-state  and  foreign 
countries.  Most  patients  return  for 
yearly  reexaminations,  which  will 
permit  them  to  be  followed  in  the 
Institute’s  5-10  year  longitudinal 
study.  Local  patients,  after  receiving 
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Lung  volume  measurement. 


their  examinations  and  treadmill 
stress  tests,  can  become  involved 
on  a  membership  basis  in  the  exer¬ 
cise  facilities  provided  by  The 
Aerobics  Center. 


Aerobics  Activity  Center 

The  facilities  of  the  Aerobics 
Activity  Center  include  a  quarter- 
mile  jogging  trail  with  night  lighting, 
a  half-mile  jogging  trail,  a  25-yard 
heated  six-lane  swimming  pool,  air- 
conditioned  Tartan  banked  indoor 
track,  bicycle  ergometers,  treadmills 
and  muscle  training  equipment. 
There  are  complete  locker  room 
facilities,  a  laundry  service,  steam 
room,  whirlpool,  and  showers. 

The  staff  of  the  Activity  Center 
helps  each  member  with  his  exer¬ 
cise  program.  Classes  begin  with 
calistenics  for  15  minutes.  Then  the 
members  break  up  into  small  groups 
to  perform  their  aerobic  exercises. 
The  feature  that  sets  the  Activity 
Center  apart  from  health  spas  is  the 
medical  supervision. 

The  Aerobics  Activity  Center  also 
works  with  local  corporations  for  the 
sponsorship  of  Aerobics-oriented 
exercise  activities  designed  to 
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Maximal  performance  treadmill  stress  test. 


encourage  executive  and  employee 
participation. 

Stress  Testing  and  Fitness  Levels 

The  purpose  of  stress-testing  is 
to  (1)  determine  the  initial  level  of 
fitness;  (2)  observe  the  response  to 
exercise;  (3)  evaluate  the  presence 
and  severity  of  coronary  disease;  (4) 
objectively  determine  the  level  of 
work  one  may  perform  in  his  daily 
activities;  (5)  prescribe  an  Aerobics 
training  program  which  will  achieve 
safely  at  least  a  “good”  level  of 
physical  fitness. 

The  “good”  level  of  physical  fit¬ 
ness  is  defined  as  the  ability  of  the 
body  to  absorb  42  milliliters  of 
oxygen  each  minute  for  every  kilo¬ 
gram  of  body  weight,  with  adjust¬ 
ments  for  age. 

The  Aerobics  criterion  requires  an 
individual  to  achieve  30  Aerobics 
points  per  week  in  order  to  maintain 
a  “good”  level  of  fitness.  The 
Aerobics  point  system  is  based  on 
the  amount  of  oxygen  one  con¬ 
sumes  while  exercising.  Long  slow 
distance  (LSD)  running  is  an  excel¬ 
lent  aerobic  exercise  since  large  vol¬ 
umes  of  oxygen  are  consumed!  dur¬ 


ing  sustained  effort.  For  instance, 
10  points  are  awarded  for  two  miles 
in  13-16  minutes,  15  points  are 
given  forfive  miles  in  50-60  minutes, 
while  more  than  100  points  are 
given  in  marathons  in  314-4  hours. 
The  points  system  is  a  simple  way 
of  assuring  that  minimum  oxygen 
consumption  is  attained. 

The  treadmill  stress  test  provides 
an  excellent  evaluation  of  one’s  car¬ 
diovascular  fitness.  On  the  basis  of 
the  fitness  level  an  exercise  pro¬ 
gram  can  be  constructed.  But  using 
a  treadmill  for  testing  is  not  always 
practical.  This  is  why  the  1 2-minute 
and  1  Vz  mile  field  tests  were 
developed.  After  one  has  had  a 
good  medical  examination  and  has 
built  up  a  capability  for  strenuous 
exertion,  he  can  run  12  minutes  to 
determine  his  present  level  of 
fitness.  To  be  in  the  “good”  level 
of  fitness,  one  should  be  able  to 
cover  11/2  miles  in  12  minutes  (8:00 
mile  pace),  age-adjusted  to  1.25 
miles  in  12  minutes  or  11/2  miles  in 
141/2  minutes  for  those  over  50. 

The  combination  of  the  treadmill 
stress  test,  field  test,  and  the 
Aerobics  point  system  provides  a 

Continued  on  page  20 
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Institute  For  Aerobics  Research 


Architect’s  rendering  of  proposed  new  building  for  the 
Institute  for  Aerobics  Research 


The  goal  of  the  Institute  for  Aerobics  Research  is 
to  determine  the  relation  between  fitness  and  the  pre¬ 
vention  of  and  rehabilitation  from  cardiovascular  dis¬ 
ease — particularly  ischemic  heart  disease.  This  goal 
will  be  accomplished  through  a  longitudinal  study  car¬ 
ried  out  from  1975-85,  i.e.  The  Dallas  Study. 

At  present,  the  primary  research  project  of  the 
Institute  is  to  establish  an  Automated  Data  Repository 
(ADR)  which  will  make  all  the  medical  data  generated 


in  the  Cooper  Clinic  available  in  a  computer  for  future 
analysis.  This  project  is  now  underway  as  a  result  of 
a  $60,000  grant  from  the  Moody  Foundation  in  Gal¬ 
veston,  Texas. 

There  are  other  projects  that  the  Institute  is  carrying 
out.  This  spring,  an  Aerobics  physical  education  pro¬ 
gram  for  blind  students  has  been  funded  at  North  Texas 
State  University  in  Denton,  Texas.  This  program  will 
be  monitored  by  the  Institute.  It  will  provide  each  visually 
handicapped  student  an  opportunity  to  develop  and 
maintain  good  cardiovascular  fitness. 

The  Institute  is  now  into  the  second  year  of  an 
Aerobics  program  in  the  Fort  Worth  Public  Schools. 
By  1975,  each  boy  and  girl  in  grades  6-12  will  be  required 
to  participate  in  aerobic  exercise  (mostly  jogging)  all 
year  as  part  of  physical  education  classes. 

The  Institute  will  be  sponsoring  a  yearly  workshop 
for  physical  educators  beginning  the  latter  part  of  1973. 
The  purpose  of  these  workshops  will  be  to  introduce 
recreation  directors  of  clubs,  YMCA’s,  and  corporations 
to  the  Aerobics  program.  These  workshops  will  include 
lectures  by  the  professional  staff,  demonstrations  of 
stress-testing  techniques  and  Aerobics  training  pro¬ 
grams,  and  tours  of  the  facilities  of  The  Aerobics  Center. 
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means  of  detecting  the  presence  or 
absense  of  disease  and  of  maintain¬ 
ing  adequate  fitness. 

The  Dallas  Study 

The  three  divisions  of  The 
Aerobics  Center  are  working 
together  to  find  out  whether  car- 
diovascular  fitness  —  achieved 
through  aerobic  exercise— can  pre¬ 
vent  or  delay  the  onset  of  heart  dis¬ 
ease. 

Other  researchers  have 
examined  the  health  benefits  of 
physical  activity ;  but  our  longitudinal 
research  program  —  called  the  Dal¬ 
las  Study  —  will  be  the  first  attempt 
to  relate  specific  amounts  of  exer¬ 
cise  to  reduced  incidence  of  par¬ 
ticular  ailment.  Comparable  studies 
in  the  past  have  been  retrospective 
in  that  their  data  have  been 
developed  after  the  fact,  comparing 
the  physical  condition  of  individuals 
at  the  end  of  a  period  of  activity, 
rather  than  observing  the  same 
people  recurrently  during  a  con¬ 
siderable  time  period. 

We  believe  that  by  following  1 000 
men  and  women  through  the 


Aerobics  program,  along  with  a  con¬ 
trol  group,  for  at  least- 5-10  years, 
we  should  have  enough  statistical 
evidence  to  document  whether 
programmed  exercise  can  help 
reduce  not  only  heart  disease,  but 
many  pulmonary  ailments,  ulcers 
and  even  various  mental  disorders. 

If  we  can  document  that  Aerobics 
will  offer  measurable  protection 
against  the  incidence  of  heart  dis¬ 
ease,  the  return  gained  from  an 
increased  or  maintained  executive 
resource  will  be  substantial  —  any 
where  from  one  to  over  two  billion 
dollars  per  year. 

We  feel  that  this  exciting,  far- 
reaching  work  is  really  just  begin¬ 
ning.  We  hope  to  see  the  day  when 
heart  disease  is  no  longer  the 
number  one  killer.  We  feel  the 
Aerobics  system  will  help  bring  a 
time  when  management  and 
employee  teams  are  made  up  of 
individuals  who  feel  better,  look 
better,  and  are  more  physically  and 
mentally  alert.  ■ 


•  Tough  extruded  aluminum  alloy.  • 
Lasting  decorator  colors  in  polyester 
baked  enamel.  •  Proved  durability 
and  low  maintenance— same  materi¬ 
als  used  in  thousands  of  stadium 
seats.  (We  pioneered  aluminum  sta¬ 
dium  seating.) 

Send  for 

FREE  COLOR  LITERATURE 

and  Specifications 


MM '  SOUTHERN  EXTRUSIONS  DIVISION 
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Th  e  Savannah  Inn  and 
Country  Club  is  waiting  for 
you.  Here  is  one  of  the  most 
unique  resorts  in  America  to¬ 
day.  Located  on  a  beautiful 
island  just  down  river  from 
Savannah,  Georgia.  For  golf¬ 
ers,  the  finest  18-hole  cham¬ 
pionship  course  in  the  South. 
Ideal  for  a  super  convention 
with  all  the  trimmings.  Don’t 
forget  your  tennis  racket.  But, 
most  important  of  all— SUN¬ 
SHINE  ALL  YEAR  ’ROUND! 

Savamah  Inn 

ANDCOUNTRYCLUB 

612  Wilmington  Island  Road 
Savannah,  Georgia  31404 

{91 2)  897-1 61 2  _ 
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able  to  work  for  a  longer  period  of 
time  while  performing  a  greater  work 
load.  The  evidence  indicates  those 
in  the  exercise  program  developed 
more  efficient  cardiovascular 
systems.” 

In  the  first  study,  Dr.  Koerner  com¬ 
pared  people  in  the  program  with 
those  just  entering  the  program. 
Those  in  the  program,  averaging  21 
months  of  participation,  he  says, 
demonstrated  a  “definite  superior¬ 
ity”  over  those  just  beginning.  And, 
he  adds,  although  those  exercising 
most  frequently  showed  the  great¬ 
est  superiority,  those  men  only 
working  out  once  a  week  were  still 
superior  to  those  just  entering  the 
program. 

For  his  second  study  Dr.  Koerner 
tested  13  men  before  entering  the 
program  and  re-tested  them  after  at 
least  three  months  of  participation. 

“Improvements,  ”  he  reports, 
“were  in  the  same  parameters  as 
in  the  first  study.” 

Actual  “stress  testing’’  takes 
place  on  a  treadmill.  It  consists  of 
recording  an  electrocardiogram 
while  the  heart  is  literally  under 
“stress.”  The  executive  jogs  on  the 
treadmill  while  attached  with  leads 
to  heart  monitoring  equipment:  elec¬ 
trocardiograph,  oscilloscope  and  a 
heart  rate  meter. 

At  the  beginning  the  grade  is  set 
at  10  degrees  until  the  monitoring 
equipment  indicates  the  executive 
has  attained  90  per  cent  of  his  pre¬ 
dicted  maximum  heart  rate.  A  physi¬ 
cian,  technician  and  fitness  spe¬ 
cialist  coordinate  the  test.  Blood 
pressure  is  checked  before,  during 
and  after  the  test.  And  as  a  pre¬ 
caution,  a  defibrillator  and  pace¬ 
maker  are  on  hand. 

But  the  treadmill  is  only  part  of 
the  story  of  the  Xerox  Executive 
Physical  Fitness  Program.  Each 
man  has  a  program  aimed  to  give 
him  the  very  best  physical  fitness 
as  an  individual. 

It  begins  with  a  complete  physical 
examination,  including  a  stress  test 
on  the  treadmill  to  rule  out  any  un¬ 
suspected  latent  coronary  disease. 
The  physician  then  sends  his  e'valu- 

Continued  on  page  23  ' 
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recreation 
room  where 
you  don’t  move 
a  muscle! 

For  men  and  women  on  the 
move,  there’s  no  better  way 
of  taking  a  break  than  in  the 
Am-Finn  Sauna. 

Prefabricated  for  easy 
installation  and  perfect  for 
offices,  clubs  and  all  other 
recreational  facilities,  the 
Sauna  provides  you  with 
special,  beneficial  dry  heat 
without  any  need  for  plumb¬ 
ing  maintenance. 

All  Am-Finn  Sauna  baths  are 
carefully  constructed  with 
redwood  interiors  and  hand¬ 
some  mahogany  exteriors. 

Find  out  more  about  the 
Am-Finn  Sauna  .  .  .  the 
relaxing,  inexpensive  rec¬ 
reation  room.  Write  for  our 
free  booklet. 

Am-Finn  Sauna 
Haddon  Avenue  &  Line  St. 
Camden,  N.  J.  08103 
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After  4  years,  and  an  investment  of 
$1,000,000,  Ram  has  perfected  the 
first  wound  distance  golf  ball  that 
will  not  cut,  thanks  to  its  DuPont 
Surlyn  “A”  cover. 

And  now,  your  company  trade  mark 
or  sales  message  can  be  faithfully 
reproduced  on  two  poles  in  as  many 
as  3  colors. 

They’re  great  as  gifts,  premiums  or 
as  a  “round”  calling  card!  Send  for 
brochure,  prices  and  “test-drive”  ball. 
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physical  symptoms  which  preceeds 
or  thwarts  anticipated  pain  of  suc¬ 
cess  or  pleasure.  Whereas  avoi¬ 
dance  of  the  pleasure  producing 
experience  may  be  achieved 
through  rationalization,  when  this 
method  fails,  unconscious  surren¬ 
der  to  body  language  frequently 
ensues.  j 

Recreation  planners  are  thus 
encouraged  to  ponder  these  issues 
and  include  in  their  programs 
remotivation,  education  and  group 
encounter;  or  rap  sessions  for  those 
who  have  been  known  historically 
not  to  attend  or  participate  in  any 
scheduled  or  arranged  company 
festivity. 

Another  major  consideration  in 
recreation  phobia  is  the  cultural  lock 
on  our  free  play  spirit.  The  sun  of 
playing  is  the  flip  side  of  the  protes- 
tant  work  ethic.  If  to  work  is  divine, 
then  to  not  work  is  devilish.  Thus 
it  is  that  even  at  play  we  work  to 
win,  we  train  to  exhaustion,  we  drug 
our  horses  and  our  swimifiers  to 
supernatural  achievements.  We 
love  a  winner  and,  although  we  root 
for  the  underdog,  persistant  losing 
never  holds  our  attention. 

“Just  for  the  fun  of  it”  is  all  to  reg¬ 
ularly  replaced  with  small  side  bets. 
Much  that  begins  as  recreation 
gives  way  to  the  shame  of  exposure 
and  the  threat  of  ridicule  and  laugh¬ 
ter  as  we  are  scrutinized  by  other 
players.  Somehow  we  have  con¬ 
cluded  that  self-worth  and  true  value 
are  liable  when  we  ski  down  the 
mountain,  dance  a  jig,  or  frolic  in 
a  wading  pool.  Whether  we  call  it 
stage  fright  or  paranoia,  there  is  a 
sad  over-investment  in  the  hazard 
of  being  observed  by  others  in  our 
less  controlled,  freer  and  more  crea¬ 
tive  moments. 

From  who  sets  the  better  table 
to  who  has  the  most  carats,  from 
the  relentless  push  for  the  bigger 
house,  car,  boat,  camper,  stereo, 
color  TV,  etcettera,  etcettera  —  the 
joy  from  the  use  of  the  objects  soon 
gives  way  to  the  tensions  of  com¬ 
parison  and  the  final  drpadful 
awareness  that  all  the  king’s  horses 
and  all  the  king’s  men  cannot  give 
satisfaction  to  the  unprepared  mind, 
the  untutored  spirit  and  the  culture- 
locked  superego  of  our  American 
worker. 


Take  away  the  ritual  of  work  and 
into  the  vacuum  flashes  awareness 
of  our  limited  existence.  “I’m  going 
crazy  with  nothing  to  do”  is  a 
restatement  of  this  pathetic  aware¬ 
ness  of  non-being,  of  the  state  of 
boredom,  which  first  confronts  the 
non-worker  —  a  state  of  mind  rival¬ 
ing  anxiety  and  depression  as  the 
dominant  psychopathological  con¬ 
dition  of  our  era.  The  most  distress¬ 
ing  aspect  of  leisure  and  recreation 
is  the  stark  paradox  that  it  provides 
on  the  one  hand  the  freedom  to  be 
ourselves  and  on  the  other  the  terror 
to  know  our  limitations  in  that 
awareness. 

The  names  by  which  we  are  rec¬ 
ognized  at  work  —  doctor,  clerk, 
plumber,  judge  —  set  the  terms  of 
the  social  contact.  But  “player” 
invites  the  participant  to  renew  the 
innocence  and  complexity  of  his 
childhood. 

When  we  give  up  ail  the  familiarity 
and  ritual  of  the  work  role  we  move 
a  few  steps  closer  to  the  repressed. 
Somehow  as  a  child  we  got  into  our 
most  embarrassing  and  punishable 
situations  while  at  play.  It’s  risky 
business  for  many  and  the  greater 
number  of  recreation  counselors 
who  understand  this,  the  better 
programs  they  will  be  able  to 
sponsor. 


It  pays  to  advertise 


in  the  pages  of 


RECREATION 


MANAGEMENT 


22 


[n  Las  Vegas 
The  Flamingo 
is  a  great 
place  to  roost. 


Located  in  the  heart  of  the  glittering 
“Strip,”  the  Fabulous  Flamingo  Hotel 
gives  you  all  of  Las  Vegas  in  one 
dynamic  resort  complex.  800  newly 
redecorated  rooms  and  suites.  Four  fine 
restaurants,  including  the  world  famous 
Candlelight  Room  and  the  unique  Speakeasy 
Restaurant  &  Saloon.  Top  stars  like  Don  Ho, 
Sergio  Franchi  and  Myron  Cohen  performing 
nightly  in  the  Flamingo  Room  and  the 
Casino  Theatre.  A  shimmering  Olympic 
f  pool  surrounded  by  acres  of  tree-shaded 
lawns  and  gardens.  The  Flamingo  is 
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ation,  noting  any  restrictions,  to  the 
fitness  specialist  heading  the  pro¬ 
gram. 

The  first  part  of  the  training  is 
warmup  exercises  of  the  major  mus¬ 
cle  groups.  Then  the  executive 
moves  to  the  treadmill  where  he 
starts  out  just  walking  and  gradually 
increases  his  pace  to  jogging  one 
eighth  of  a  mile  at  five  miles  per 
hour  or  less.  Then,  the  man  returns 
to  a  walk  while  the  specialist  checks 
his  heart  rate.  With  the  rate,  plus 
the  man’s  age,  the  specialist  pre¬ 
dicts  the  maximum  heart  rate  for  the 
executive  during  training. 

During  the  first  visits,  the  execu¬ 
tive  follows  jogging  with  walking 
around  the  room  to  gradually  slow 
his  heart  rate.  Then  the  executive 
moves  to  the  circuit  trainer,  a  12- 
station  area  and  the  ergometer.  In 
the  following  months,  the  program 
is  increased  as  he  becomes  more 
“fit.”  The  specialist  counsels  the 
men,  helping  them  become  aiware 
of  the  need  for  fitness,  prescribing 
exercises  suited  to  their  age  and 
physical  condition  and  giving  them 
a  travel  workout  for  use  in  hotel 
rooms. 

Executives  benefit  from  fitness. 
But  Xerox  does,  too.  It  retains 
executives  in  their  prime  as 
opposed  to  personal  loss,  replace¬ 
ment  costs  and  intangible  contribu¬ 
tions  men  might  have  made  in  addi¬ 
tional  years  of  life. 


It  pays  to  advertise 
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Send  literature  □  Rush— will  purchase 


NEVCO  Scoreboards  for 

□  Basketball  □  Wrestling  □  Hockey 

□  Baseball  □  Football  □  Swimming 

□  Other _ . 

NAME _ _ _ 1 _ 

TITLE _ _ □  STUDENT 

TEAM _ _ _ _ 

ADDRESS _ _ _ _ 

CITY/STATE/ZIP _ _ _ _ 

PH  ON  E _ _ _ _ 

NEVCO  SCOREBOARD  CO. 

215-225  E.  Harris  Ave. 
Greenville  IL  62246 
(618)  664-0360 


FORT  LAUDERDALE,  FLORIDA 


Wacb  c\u\> 


HOTEL 


Special  Industrial  Rates 

Catering  to  individual,  couple 
and  family  vacationers. 

Please  write  for  information. 

Jack  Lindeman 
3100  North  Ocean  Boulevard 
Ft.  Lauderdale,  Florida  33308 
Area  Code  305  -  564-8502 

Our  Own  Private  Beach 
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INDIANAPOLIS 

“Home  of  the  INDY  500“ 


HOTEL  ACCOMMODATIONS 

STOUFFER’S  INN 
INDIANAPOLIS,  INDIANA 
2820  N.  Meridian  St.,  46208 
Phone:  (317)  924-1241 

NIRA  has  reserved  the  entire  hotel  until  May  1 , 1 973. 
Reservations  must  be  made  prior  to  May  1  or 

you  will  have  extreme  difficulty  finding  a  room  in 
the  entire  city  of  Indianapolis  due  to  the  heavy  inflow 
of  people  to  see  the  Indy  “500”  time  trials  and  the 
race.  You  will  be  here  during  “Race  Week”  and 
we  can’t  stress  enough  the  importance  of  early  reser¬ 
vations. 


DAILY  RATES 


Single 

Double  or  twin 
Suites 


$18 

$23 

$50-55 


REGISTRATION 

Registration  includes  meals,  hospitality  parties, 
educational  sessions,  day  at  the  race  track  and  bus 
trip  to  Cummins.  Transportation  to  and  from  hotel 
and  track  included. 


Entire  Conf. 

Daily 

Delegates 

$75 

«. 

o 

CM 

Delegates  (non-member) 

$85 

$30* 

Wives 

$60 

$20 

Commercial 

$200 

$70 

(non-exhibitor) 

Associate  Member 

$135 

$60 

(non-exhibitor) 

Extra  Exhibitors  per  booth 

$35 

$20 

(two  free  with  purchase) 

Students 

$10* 

CO 

* 

'meals  extra 

MESSAGE  TO  THE  DELEGATES 

“Recreation’s  Role  in  Corporate  Success”,  the  theme  of  the  32nd  National  Conference  and  Exhibit, 
is  indicative  of  the  discussions  that  will  take  place  concerning  the  effect  of  recreation  programming 
in  many  of  the  most  successful  corporations  in  North  America.  The  emphasis  this  year  will  be 
placed  on  improving  one’s  skills  in  and  the  understanding  of  management,  programming,  and 
the  operation  of  a  complex  employee  social  welfare  program.  These  sessions,  conducted  by 
presidents  and  vice-presidents  of  corporations  as  well  as  other  experts,  will  be  of  vital  concern 
to  recreation  directors,  personnel  administrators,  and  others  in  corporate  and  recreation  manage¬ 
ment.  These  stimulating,  educational  events  should  be  placed  on  your  calendar  right  now  so 
you  can  plan  to  be  in  attendance  May  18  -  23. 1  look  forward  to  seeing  you  at  this  great  conference. 

MICHAEL  A.  FRYER 
I  EXECUTIVE  DIRECTOR 

LARGEST  SELECTION  OF  EXHIBITS 

Don’t  miss  the  most  extensive  display  anywhere  of  Industrial  Recreation  products  and  services.  Meet  the 
professional  suppliers  most  knowledgeable  in  their  field  who  can  save  your  program  many  $$$  and  hours 
of  work.  Exhibit  categories  include  arts/crafts. . .  service  organizations. . .  entertainment. ..  tour  operators. . .  visitor’s 
bureaus...  food/beverage/vending...  sporting  goods...  car  rentals...  prizes/trophies/gifts...  equipment  and 
supplies...  athletic  apparel...  cruise  ships...  hotels  &  resorts...  travel  agents...  facility  planning...  air  carriers. 

POST  CONFERENCE  TOUR 

For  the  2nd  Annual  Post-Conference  Tour  NIRA  has  created  an  “  Executive  Familiarization 
Package”  especially  for  you.  Don’t  miss  this  opportunity  to  enjoy  the  hospitality  and  beauty  of 
Jamaica’s  North  Coast  at  a  fantastically  low  price.  j 

Experience  the  “Boonoonoonoos”  spirit  of  Jamaica  first-hand.  Glittering,  undulating  sea,  palm- 
ringed  white  sand  beaches,  sparkling  starry  skies  --  all  majestically  framed  by  two  towering 
blue  mountains.  This  is  Jamaica...  isle  of  romance  and  legend. 


Optional  tours  will  be  available  from  the  hotel. 
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32nd  NATIONAL 
NIRA  CONFERENCE  &  EXHIBIT 

“RECREATION’S  ROLE  IN  CORPORATE  SUCCESS” 

INDIANAPOLIS,  INDIANA  -  May  18  -  23,  1973 

PROGRAM  AT  A  GLANCE 


FRIDAY 
MAY  18 


SATURDAY 

MAY19 


SUNDAY 

MAY20 


MONDAY 
MAY  21 


TUESDAY 
MAY  22 


A.M. 


P.M. 


EVE. 


8:00  (CC) 

Exhibitors  Start  Set-up 
and  Register 

8:30-  11:00  (S) 

Executive  Committee  Meeting 

1 1 :00  (S) 

Delegates  Registration 
and  Information  Opens 


12:00-  1:00  (S) 

Special  Committee 
Meetings:  CIRA/CIR.L 
Regional  Management, 
Research  Foundation 
(NIRREF) 

1 :00  -  2:00  (S) 

Special  Committee  Meetings: 
Recreation  Management 
Magazine,  Elections 
and  Nominations, 

Legislative  Program 
Sen/ices  and  T ournaments 


2:00  -  5:00  (S) 

Board  of  Directors  Meet¬ 
ing -Gary  D.  McCor¬ 
mick,  Presiding 

7:00  (S) 

Official  Conference  Open¬ 
ing  Banquet  for  Dele¬ 
gates  and  Exhibitors 

Winetasting  Reception 

Evening  Entertainment 
and  Opening  Address 


8:00  (CC) 

Registration  and  Informa¬ 
tion  Opens 

8:30  -  9:30  (CC) 

Regional  Breakfasts  and 
Business  Meetings  for 


8:30  (CC) 

Continental  Break¬ 
fast  for  Exhibitors 

9:30  -  12:15  (CC) 
Grand  Opening 
of  Exhibit  Hall 


12:00  -  2:15  (CC) 
Management  Luncheon 
for  Delegates  and  Exhi¬ 
bitors.  ‘‘Employer  of  the 
Year”  Award  to  Daniel 
J.  Haughton,  Chairman 
of  the  Board,  Lockheed 
Aircraft  Corporation 

2:00  -  2:50  (CC) 
Concurrent  Sessions 
“Cardiovascular  Stress 
Testing  -  Its  Use  in 
Evaluating  Fitness 
Programs 

Concurrent  Sessions 
“Selling  the  Concept  of 
Company-Owned  Rec¬ 
reation  Facilities” 

3:00  -  3:50  (CC) 
Concurrent  Sessions 
"How  will  the  New 
CAB  Rulings  On  Travel 
Group  Charters  Effect 
Employee  Group  Tra¬ 
vel?” 

Concurrent  Sessions 
“No  Cost  Programming 
During  The  Tight  Mon¬ 
ey  Squeeze” 


5:00  -  8:00  (CC) 

Exhibits  Open  with  Re¬ 
freshments 

8:00  - 

Free  Evening 


8:00  (CC) 

Registration  and  In¬ 
formation  Opens 

8:30  -  10:50  (S) 

Continental  Breakfast  for 
Delegates  and  Exhibi¬ 
tors,  Annual  Business 
Meeting  and  Election  of 
Officers 

11 :00  (S) 

Buses  Depart  for  Indy 
“500”  Qualifications, 
Return  starting  at  6  p.m. 
3:30  p.m.  to 
6  p.m. 


2:00  (S) 

Alternative  Session  to 
Indy  “500”  “Religious 
Education  in  Recrea- 
.  tion  Workshop” 


5:00  -  10:00  (CC) 

Exhibits  Open  with  Fish 
Fry  and  Refreshments 


8:00  (CC) 

Registration  and  Informa¬ 
tion  Opens 

8:30  (CC) 

CIRA/L  Breakfast  and 
CIRA/L  AwardsCer- 
emony 

8:30  (CC) 

Breakfast  For  Delegates 
amd  Exhibitors 

9:45  -  11 :45  (CC) 

General  Session  “Bat- 
boy  or  Administrator?” 


12:00-2:00  (CC) 

NIRA  Awards  Ceremony 
Luncheon  for  Dele- 
;  and  Exhibitors 


2:30-4:00  (CC) 

General  Session  “The 
Corporation’s  Return 
on  Investment” 

4:15-5:00  (CC) 

General  Session  “The 
Humanization  of  Work” 

5:00  -  6:00  (CC) 

1 973-74  New  Board  of  Dir¬ 
ectors  Meeting  -  Ed¬ 
ward  M.  Bruno, 
Presiding 


7:00  -  10:00  (CC) 

Exhibits  Open  and  Exhib¬ 
itor’s  Host  Hospitality 
Party  Final  Exhibit 
Hours 

10:00  (CC) 

Exhibitors  Begin  Disman¬ 
tle  through  Noon  T ues- 
day 


8:00  (CC) 

Registration  and  Informa¬ 
tion  Opens 

8:30  -  9:45  (CC) 

Breakfast  for  Delegates 
and  Exhibitors 

10:00  (CC) 

Exhibitors  Critique 
and  Meeting 

10.00  -  10:45  (CC) 

Concurrent  Sessions 
“Offering  A  Recreation 
Loan  Service' 

Concurrent  Sessions 
“Volunteers  or  Recreation 
Staff  Employees” 

*  11:00  -  11:45  (CC) 

Concurrent  Sessions 
“Will  Occupational  Safe¬ 
ty  and  Health  Adminis¬ 
tration  (OSHA)Laws 
Help  or  Hinder  Recrea¬ 
tion  Operations?” 

Concurrent  Sessions 
“Equitable  Budgeting: 

Who  Gets  How  Much?” 

12:00  -  5:30  (CC) 

Buses  depart  for  Tour  of 
Recreation  Facilities  at 
Cummins  Engine  Co. 
Cookout  Picnic  Served 
at  Cummins. 


7:30  (S) 

Conference  Closing  Ban¬ 
quet  and  President’s 
Dinner  Dance 
Gary  D.  McCormick, 
President  1972-73 
Edward  M.  Bruno, 
President  1973-74 

Prepare  for  Wednesday 
Departure  to  the 
Sun,  Sand  and  Sea 
of  the  West  Indies’ 

Most  Desirable  Pleas¬ 
ure  Spot  -  Jamaica. 

Site  of  This  Year’s 
Post-Conference  Tour. 


LOCATION  OF  MEETINGS  AND  EVENTS:  (S)  -  Stouffer’s  Hotel(CC)  -  Convention  Center 
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Physical  Fitness  Defined 


“Reprinted  by  permission  of  the  President's  Council  on  Physical 
Fitness  and  Sports." 


Physical  Fitness  is  the  ability  to  carry  out  daily  tasks 
with  vigor  and  alertness,  without  undue  fatigue,  and 
with  ample  energy  to  enjoy  leisure  time  pursuits  and 
to  meet  unforeseen  emergencies.  Thus,  physical  fit¬ 
ness  is  the  ability  to  last,  to  bear  up,  to  withstand  stress, 
and  to  persevere  under  difficult  circumstances  where 
an  unfit  person  would  quit.  It  is  the  opposite  to  becoming 
fatigued  from  ordinary  efforts,  to  lacking  energy  to  enter 
zestfully  into  life’s  activities,  and  to  becoming  exhausted 
from  unexpected,  demanding  physical  exertion. 

The  definition  given  implies  that  physical  fitness  is 
more  than  “not  being  sick”  or  merely  “being  well.”  It 
is  different  from  immunity  to  disease.  It  is  a  positive 
quality,  extending  on  a  scale  from  death  to  abundant 
life.  All  living  individuals,  thus,  have  some  degree  of 
physical  fitness,  which  is  minimal  in  the  severely  ill 
and  maximal  in  the  highly  trained  athlete;  it  varies  con¬ 
siderably  in  different  people  and  in  the  same  person 
from  time  to  time. 

Inasmuch  as  man  is  a  total  individual— not  divisible 
into  discrete  parts — his  physical  fitness  affects  in  some 
degree  all  of  his  life’s  activities. 


Physical  Fitness  Components 

Perhaps  the  complex  of  physical  fitness  can  best 
be  understood  in  terms  of  its  components.  While  these 
components  are  interrelated— also,  not  discrete—  each 
has  a  distinctive  feature  and  each  contributes  an  essen¬ 
tial  element  to  physical  fitness. 

Undergirding  physical  fitness  is  the  organic  sound¬ 
ness  of  the  body.  Obviously,  persons  with  heart  lesions, 
metabolic  diseases,  neurological  dysfunctions,  and  the 
like  are  not  organically  sound.  These  individuals  are 
found  at  the  lower  levels  of  physical  fitness.  However, 
a  great  many  boys  and  girls,  men  and  women  free 
of  such  conditions  are  still  low  on  the  physical  fitness 
continuum— they  are  deficient  in  basic  physical  fitness 
components.  These  components  are  the  special  con¬ 
cern  of  the  President’s  Council  on  Physical  Fitness  and 
Sports,  charged  by  the  President  of  the  United  States 
“to  strengthen  the  physical  fitness  of  American  children, 
youth,  and  adults.” 

While  consensus  on  the  components  of  physical  fit¬ 
ness  does  not  exist,  there  is  little  or  no  disagreement 
that  the  three  given  here  are  basic. 

1.  Muscular  strength.  Muscular  strength  refers  to 
the  contraction  power  of  the  muscles.  How  strong  mus¬ 
cles  are  is  usually  measured  with  dynamometers  or 
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tensiometers,  which  record  the  amount  of  force  par¬ 
ticular  muscle  groups  can  apply  in  a  single  maximum 
effort. 

Man’s  existence  and  effectiveness  depend  upon  his 
muscles.  All  movements  of  the  body  or  any  of  its  parts 
are  impossible  without  action  by  muscles  attached  to 
the  skeleton.  Muscles  perform  vital  functions  of  the  body 
as  well.  The  heart  is  a  muscle;  death  occurs  instantly 
when  it  ceases  to  contract.  Breathing,  digestion,  and 
elimination  are  impossible  without  muscular  contrac¬ 
tions.  And,  these  vital  muscular  functions  are  influenced 
by  exercising  the  skeletal  muscles:  the  heart  beats 
faster,  the  blood  circulates  through  the  body  at  a  greater 
rate,  breathing  becomes  deep  and  rapid,  and  perspira¬ 
tion  breaks  out  on  the  surface  of  the  skin. 

2.  Muscular  endurance.  Muscular  endurance  is  the 
ability  of  muscles  to  perform  work.  Two  variations  of 
muscular  endurance  are  recognized:  isometric, 
whereby  a  maximum  static  muscular  contraction  is  held; 
and  isotonic,  whereby  the  muscles  continue  to  raise 
and  lower  a  submaximal  load,  as  in  weight  training 
or  performing  push-ups.  Jn  the  isometric  form,  the  mus¬ 
cles  maintain  a  fixed  length;  in  the  isotonic  form,  they 
alternately  shorten  and  lengthen.  Muscular  endurance 
must  assume  some  muscular  strength.  However,  there 
are  distinctions  between  the  two;  muscle  groups  of  the 
same  strength  may  possess  different  degrees  of 
endurance. 

3.  Circulatory-respiratory  endurance. 

Circulatory-respiratory  endurance  is  characterized  by 
moderate  contractions  of  large  muscle  groups  for  rela¬ 
tively  long  periods  of  time,  during  which  maximal  adjust¬ 
ments  of  the  circulatory-respiratory  system  to  the 
activity  are  necessary,  as  in  distance  running  and  swim¬ 
ming.  Obviously,  strong  and  enduring  muscles  are 
needed.  However,  by  themselves,  they  are  not  enough; 
they  do  not  guarantee  well-developed  circulatory  and 
respiratory  functions. 

In  addition  to  the  basic  three  above,  other  compo¬ 
nents  mentioned,  especially  under  the  broader  concept 
of  motor  fitness,  are  given  with  brief  definitions: 

Muscular  power:  ability  to  release  maximum  mus¬ 
cular  force  in  the  shortest  time. 

Agility:  speed  in  changing  body  positions  or  in 
changing  direction. 

Speed:  rapidity  with  which  successive  movements 
of  the  same  kind  can  be  performed. 

Flexibility:  range  of  movement  in  a  joint  or  a  se¬ 
quence  of  joints. 

Proper  Weight 

Recent  insurance  company  studies  show  that  men 
20  percent  or  more  overweight  have  a  death  rate  one- 
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third  higher  than  the  general  population.  According  to 
the  report  Obesity  and  Disease,  released  through  the 
Office  of  Health  Economics,  heart  disease  and  diabetes 
as  well  as  other  ailments  are  significantly  more  common 
among  the  overweight.  Women  who  begin  pregnancy 
with  high  initial  weight  are  much  more  susceptible  to 
complications  than  are  those  of  normal  weight. 

An  exercise  program  must  be  such  that  it  burns  a 
sufficient  number  of  calories  to  aid  the  participant  in 
maintaining  a  proper  and  healthful  body  weight. 

Muscle  Power 

Many  ailments  which  incapacitate  employees  and 
lead  to  great  expense  for  industry  through  workmen’s 
compensation  and  absenteeism  are  caused  simply  by 
muscular  insufficiency.  Backache,  for  example,  often 
results  from  weak  and  underexercised  back  and 
abdominal  muscles.  Hernia  can  frequently  be  traced 
to  weak  abdominal  musculature.  Weak  leg  muscles 
can  lead  to  sprained  ankles,  pulled  tendons  and  numer¬ 
ous  other  aches  and  pains. 

That  does  not  mean,  of  course,  that  everyone  who 
has  spent  two  months  in  a  good  fitness  program  will 
resemble  Mr.  World.  In  fact,  weight  training,  while  bene¬ 
ficial  in  its  own  right,  is  not  the  only  way  to  establish 
muscular  strength.  A  swimming  program  will  build  more 
than  adequate  muscle  strength  if  it  is  undertaken  reg¬ 
ularly  and  for  a  sufficient  length  of  time.  Bicycling  is 
a  fine  exercise  for  the  legs  and  heart.  So  is  jogging. 
Sit-ups  and  several  other  exercises  are  good  for 
strengthening  the  back  and  abdominal  muscles. 

Muscle  Endurance 

Just  as  muscular  strength  is  needed  to  pull  in  a  pot¬ 
belly  to  take  the  strain  off  the  spine,  muscular  endur¬ 
ance  is  needed  to  maintain  that  proper,  healthful  pos¬ 
ture  throughout  the  day.  Typists  need  sufficient  forearm, 
shoulder  and  back  muscle  endurance  to  type  hour  after 
hour.  The  bricklayer  needs  a  high  degree  of  muscle 
endurance  to  perform  continuously.  Executives  need 
sufficient  muscle  endurance  to  stand  up  or  sit  at  a  desk 
all  day  without  becoming  fatigued  too  rapidly. 

Often  the  worker  who  feels  by  midafternoon  that  he 
is  too  worn  out  to  do  any  more  is  actually  suffering 
from  muscle  fatigue. 

Flexibility 

Strength  and  endurance  exercises,  while  essential 
to  total  fitness,  nonetheless  act  to  shorten  muscles  and 
reduce  flexibility.  For  example,  weight  lifters  sometimes 
find  themselves  in  great  difficulty  after  years  of  training 
when  they  attempt  to  lift  their  arms  above  their  heads. 
And  frequently  joggers  tear  a  hamstring  when  they  kick 
a  football  or  in  some  other  way  demand  a  sudden  stretch 
of  their  leg  muscles. 

Many  cases  of  muscle  tears,  pulls  and  strains  occur 
because  of  a  lack  of  flexibility.  And  as  time  goes  on 
and  we  grow  older,  the  symptoms  become  ever  more 
severe.  Often  muscular  problems  which  may  be  diag¬ 
nosed  as  rheumatism  or  arthritis  are  in  fact  the  result 
of  severely  limited  flexibility.  If  calcium  deposits  form 


in  the  joints  because  they  have  not  been  moved  through 
their  full  range  of  movement,  an  arthritic  condition  may 
result. 

Coordination 

Coordination  is  the  activity  in  which  the  nerves  and 
brain  work  together  with  the  muscles  as  a  team.  The 
more  astutely  the  team  performs,  the  more  skilled  the 
coordination.  The  alternative  to  this  aspect  of  fitness 
is  clumsiness — and  industry  needs  no  lessons  on  the 
cost  of  clumsiness  in  the  form  of  industrial  accidents. 
Coordination  is  learned  by  doing,  and  sports  and  other 
physical  activities  are  excellent  conditioners  in  that 
respect. 


Cardiorespiratory  Endurance 

What  has  been  said  of  muscle  strength  and  muscle 
endurance  is  also  true  of  that  unique  muscle,  the  heart. 
When  a  skeletal  muscle  is  exercised  it  grows  stronger. 
Similarly,  when  the  heart  is  exercised,  it  grows  stronger. 
The  conditioning  effect  on  the  skeletal  muscles  is 
measured  in  terms  of  strength  and  endurance.  But  with 
the  heart  improvement  is  determined  by  such  standards 
as  a  reduced  resting  pulse  rate,  a  lower  pulse  rate 
when  certain  workloads  are  imposed  on  it,  and  a  faster 
rate  of  recovery  when  the  load  is  removed. 

Most  of  us  who  have  sedentary  jobs  probably  need 
to  improve  our  heart  strength  and  endurance.  If  in  a 
sudden  burst  of  activity  we  rip  an  arm  muscle,  or  if 
we  have  to  drop  a  heavy  weight  because  we  simply 
cannot  carry  it  for  lack  of  strength,  there  is  no  great 
damage  done.  But  if  some  winter  morning  we  try  to 
shovel  snow,  or  we  are  forced  to  climb  several  flights 
of  stairs,  or  run  for  a  plane,  or  in  any  other  way  place 
an  excessive  strain  upon  our  heart  for  which  it  is  not 
prepared— that  can  be  a  serious  problem. 

Cardiovascular  fitness  is  an  area  often  overlooked 
in  physical  fitness  programs.  Some  men  will  spend  hun¬ 
dreds  of  dollars  and  thousands  of  hours  building  a  mar¬ 
velous  physique,  and  decide  they  are  therefore  physi¬ 
cally  fit.  Others  will  practice  only  flexibility  exercises. 
But  the  truth  is,  no  exercise  program  which  ignores 
cardiovascular  health  is  truly  adequate. 

And  that,  of  course,  means  vigorous  physical  activ¬ 
ity  sufficient  to  push  up  the  pulse  rate  significantly.  The 
pulse  rate  is  the  key  to  how  much  exercise  is  enough, 
but  it  must  be  pushed  up  high  enough  and  held  there 
long  enough  for  cardiovascular  conditioning  to  take 
place. 

Just  how  high  this  is  and  for  how  long  has  been 
a  subject  of  much  controversy,  and  such  noted 
authorities  as  Drs.  John  Boyer,  Kenneth  Cooper,  Sam 
Fox,  Matti  Karvonen,  and  Herbert  DeVries,  to  name 
a  few,  have  written  about  it. 

In  one  study,  Matti  J.  Karvonen,  M.D.,  Ph.D.,  discov¬ 
ered  that  a  pulse  rate  of  at  least  1 50  beats  per  minute 
was  necessary  for  the  training  effect  to  take  place  in 
five  young  medical  students  he  was  testing.  He  found 
that  if  they  ran  on  the  treadmill  until  their  pulses  reached 
1 50 — and  continued  that  routine  for  several  weeks 
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—their  resting  pulse  rates  were  a  lot  lower  than  they 
were  before  they  started  the  exercise  program.  He  also 
discovered  that  pulse  rates  taken  immediately  after 
exercise  returned  to  the  normal  resting  rate  more 
quickly  after  several  weeks  on  the  program — all  of 
which  indicates  improved  cardiac  efficiency. 

But,  obviously,  the  1 50  rate  cannot  be  applied  to 
everyone.  Older  persons,  for  example,  need  not  bring 
their  pulse  rates  as  high  to  receive  cardiovascular 
benefits.  P.O.  Astrand,  M.D.,  of  Sweden;  Fred  Kasch, 
Ph.D.,  of  San  Diego  State;  and  Cid  Robertson,  Ph.D., 
of  Indiana  University,  believe  that  there  are  maximum 
pulse  rates  that  each  of  us  can  attain  during  exercise. 
Beyond  that  limit,  the  person  becomes  completely 
exhausted  and  is  forced  to  stop  exercising.  For 
example,  the  maximum  pulse  rate  of  a  teenager  is 
approximately  200  beats  per  minute.  For  a  person  20 
to  29,  it’s  around  190  beats  per  minute.  From  30  to 
39  years,  it’s  180  beats  per  minute,  for  the  40- 
49-year-old,  170,  for  the  50-59-year-old,  160  to  165, 
and  for  people  over  60  it’s  165  or  less. 

Dr.  Karvonen,  in  Work  and  the  Heart,  has  devised 
a  formula  using  those  theoretical  pulse  rates  to  deter¬ 
mine  the  rate  necessary  for  the  training  effect  to  occur 
in  different  age  groups.  According  to  Karvonen,  the 
first  thing  for  the  exerciser  eager  to  build  cardiovascular 
efficiency  to  do  is  to  figure  his  capability  range.  To 
do  that  he  determines  his  resting  pulse  rate.  Then  he 


looks  at  the  chart  to  find  his  maximum  pulse  rate.  To 
get  the  capability  range,  he  subtracts  the  resting  pulse 
rate  from  the  maximum  rate.  For  example,  if  his  resting 
pulse  rate  is  60  beats  per  minute,  and  his  maximum 
rate  is  150  beats,  his  capability  range  is  the  difference 
between  60  and  1 50  or  90  beats. 

Next,  he  takes  60  percent  of  his  capability  range 
figure.  Sixty  percent  of  90  is  54., Now  he  adds  54  to 
his  resting  pulse  rate  and  he  has  the  theoretical  rate 
at  which  a  cardiovascular  training  effect  takes  place. 
In  the  example,  that  equals  114  beats  per  minute.  That 
rate  must  be  maintained  for  several  minutes. 

The  beauty  of  this  formula  is  that  it’s  very  personal 
and  can  therefore  be  highly  accurate.  It  is  also  relatively 
simple  for  an  examining  physician  to  work  out  in  cooper¬ 
ation  with  an  individual  exerciser  at  the  time  of  his  pre¬ 
program  checkup.  Or,  a  simple  mimeographed  sheet 
of  instructions  can  be  passed  out  to  participants  in  an 
exercise  program  so  that  they  can  work  it  out  for  them¬ 
selves.  In  addition  to  the  formula  presented  above,  the 
instructions  might  include  the  following: 


•  Begin  by  taking  your  pulse  after  resting  for  10 
minutes.  The  simplest  way  to  do  this  is  not  at  your 
wrist;  as  is  commonly  believed,  but  at  the  carotid 
arteries  which  run  up  the  neck  on  either  side  of  the 
Adam’s  apple. 
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CAN  yOU  AffORd  TO  SpENd 

*100,000??? 

The  average  American  probably  can't.  But,  if  a  severe  accident  or  a  serious  illness  strikes, 
\  your  expenses  for  medical  care,  hospital  treatment,  surgery,  and  recuperative  care  and 

^  therapy  could  run  that  high.  You  could  go  deeply  into  debt,  your  financial  future  ruined. 

Whait's  the  answer?  NIRA'S  NEW  EXCESS  MAJOR  MEDICAL  PLAN!  This  is  a  high  limit 
^ plan  designed  to  cover  those  costs  over  and  above  your  basic  health  insurance  coverage 
limit.  For  an  incredibly  small  premium,  this  program  can  pay  100%  of  your  eligible 
expenses,  such  as  hospital  room,  doctor's  fees,  drugs,  medications  and  medical  supplies, 
up  to  as  much  as  $100,000!  Interested?  Send  in  the  coupon  below  to  see  how  this  NEW 
plan  can  work  for  you! 


NIRA  Membership  Service 
Administered  by: 

Albert  H.  Wohlers  &  Co. 

NIRA  GROUP  INSURANCE  PLANS 

720  Garden  Street 

Park  Ridge,  Illinois  60068 


Mail  to:  Albert  H.  Wohlers  &  Co.  NIRA  GROUP  INSURANCE  PLANS, 
720  Garden  Street,  Park  Ridge,  Illinois  60068. 

Please  send  me  additional  information  on: 

□  NIRA  $100,000  Excess  Major  Medical  Plan 

NAME _ ’ _ 


ADDRESS. 


ZIP  CODE. 
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•  Look  at  your  wristwatch  and  begin  counting  once 
/ou  get  the  rhythm  of  your  heart  rate.  As  soon  as  your 
second  hand  passes  over  a  5-second  mark,  begin 
counting  and  count  it  for  1 5  seconds.  Multiply  that  score 
oy  4  and  this  will  give  you  your  resting  pulse  for  one 
ninute. 

•  Next,  refer  to  the  Average  Maximum  Pulse  Chart 
which  indicates  your  maximum  pulse  for  your  particular 
age  group.  Find  youimum  pulse  and  subtract  your  rest¬ 
ing  pulse  from  the  maximum  pulse. 

•  Multiply  that  score  by  60  percent  and  add  it  to  your 
resting  pulse.  This  pulse  rate  will  then  indicate  how 
much  work  you  are  supposed  to  perform  for  a  sustained 
period  of  time. 

The  ideal  exercise  program  will  include  cardiovas¬ 
cular  conditioning,  as  well  as  activities  for  the  other 
components  of  fitness.  But  that  is  not  to  say  that  a 
program  that  is  less  than  ideal  is  useless.  Being  active 
frequently,  though  moderately,  may  help  to  control 
weight  and  that  has  been  shown  to  be  a  significant 
factor  in  thwarting  the  development  of  coronary  heart 
disease. 

Finally,  even  the  least  strenuous  fitness  programs 
sometimes  cultivate  enthusiasm  and  motivation — and 


HANNA  MANUFACTURING  COMPANY 
Athens,  Georgia 


that  can  lead  to  personal  fitness  programs  of  a  more 
extensive  nature.  ■ 
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*or  the  Orient,  or  California  or  Las  Vegas  tool 


Lowest 
charter  air  rates 
and  NUMBER  ONE 
in  service! 

Take  advantage  of  Hawaiian  Holidays’ 
\amazingly  low  charter  air  rates  to  Hawaii* 
(ranging  from  about  $100  West  Coast  to 
$200  East  Coast)  and  give  your  group  a 
vacation  in  paradise  at  prices  never 
before  available.  Comparably  low 
charter  rates  to  all  other  destinations. 

And,  as  you  can  see  in  the  letter  at  left, 
Hawaiian  Holidays  is  a  name  you  can 
trust  —  for  quality  . . .  for  dependability 
...  for  economy!  Write  to  us  about 

your  needs. 

Hawaiian  #koUDAYi  Inc. 

BONDED  FOR  A  *  HALF-MILLION  DOLLARS 

An  Affiliate  of  Worldways  Travel  Corp. 
-Specialists  in  Group  &  Incentive  Travel 

■  500  Fifth  Avenue  *New  York,  N.Y.  10036 

■  150  Post  St.*  San  Francisco,  Caiif.  94108 

■  1717  No.  Highland  Ave.*  Hollywood,  Calif.  90028 

■  2222  Kalakaua  Avenue  •  Honolulu,  Hawaii  96815 

OUR  16th  YEAR 
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new  products 


1  Fast-growing  sport 

Hang  gliding,  a  new  development 
in  sport  avaition  offers  the  thrill  of 
man  powered  flight  as  aviation 
pioneers  knew  it. 

The  light  design  is  rugged  with 
controlability.  All  that  is  needed  is 
a  correct  wind  conditions,  a  hill  and 
a  landing  area  for  man  to  fly. 


2  Rack  for  storage 

A  new  type  of  rack  holding  six  ten¬ 
nis  rackets,  plus  two  cans  of  balls 
is  constructed  of  steel  and  chrome 
plated. 

Each  individual  racket  is  available 
without  disturbing  the  others.  A 
commercial  model  holding  18  rac¬ 
kets  is  available  for  stores,  clubs, 
schools,  etc. 


3  Light  your  way 

A  cap  lamp  lets  you  see  clearly 
in  any  weather  or  time  of  day,  with 
both  hands  free  for  all  types  of 
recreation  activities. 

Lightweight  and  sturdy,  the  lamp 
features  a  headpiece  light  with 
adjustable  headband  and  battery 
box  that  clips  to  the  belt. 


4  waterproof  first  aid  kit 

A  waterproof  first  aid  kit  contain¬ 
ing  products  that  comply  with 
appropriate  occupational  safety  and 
health  act  regulations  has  just  been 
introduced. 

Ideal  for  industrial  use  and  for 
vehicles,  the  kit  contains  adequate 
supplies  to  administer  to  the  first  aid 
needs  of  up  to  10  persons. 

The  case  is  dust-proof,  rust- 
resistant,  with  wall  brackets  and  a 
carrying  handle,  making  it  adaptable 
for  indoor  and  outdoor  use. 


5  Camp  grill 

Each  grill  is  chrome  plated  and 
packed  in  a  carrying  carton.  Com¬ 
plete  set  includes:  the  grill,  stake, 
warming  pan  and  alternate  pan  grill. 


6  Trailers  for  boats 

Heavy  duty  trailers  are  now  color 
matched  to  boats  and  offer  easy 
drive-on  design.  j 

Overall  trailer  length  is  1 8  feet 
with  62  inch  width.  Wheels  are  14 
inch  with  white-wall  tires  and  seven 
colors  are  available. 


7  New  campsite  lighting 

Family  campers  can  now  have 
fluorescent  lighting  at  night  due  to 
a  safe,  weather  resistant  lantern. 

Ideal  for  hunters,  fishermen  and 
boaters  it  has  high  impact  strength 
and  can  be  cleaned  with  standard 
glass  cleaners  or  suds  and  water. 

It’s  positive  fit  keeps  moisture  out. 
Tubes  last  about  1,000  hours  and 
because  it  is  battery  operated  fuel 
dangers  are  eliminated. 


8  Coin  billiard  table 

A  coin-operated  billiard  table  that 
meets  or  exceeds  construction  stan¬ 
dards  and  specifications  of  the  Bil¬ 
liard  Congress  of  America  is  now 
on  the  market. 

Contruction  is  tamper-proof  with 
noise  control  desirable  in  a  multiple 
unit  operation. 
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9  Lockers  provide 
flexible  storage 

New  athletic  equipment  storage 
lockers  offer  both  security  and  flexi¬ 
ble  storage  for  off  season  athletic 
products  from  ping  pong  balls  to  golf 
clubs,  football  toggery,  etc. 

Clothes  rods  and  shelves  can  be 
arranged  to  meet  individual  storage 
requirements.Constructed  of  dur¬ 
able  steel,  the  design  provides  ven¬ 
tilation  and  “see  through”  con¬ 
venience. 


0  People  powered  vehicle 


It  has  three  wheels,  runs  on  roads 
and  streets  and  uses  people  power. 
Called  PPV  (People  Powered 
Vehicle)  it  weighs  110  pounds  and 
can  carry  one  or  two  people  at 
speeds  up  to  25  miles  per  hour. 
Average  speed  with  two  people  is 
8  to  1 5  miles  per  hours. 

A  fun  vehicle,  not  intended  for 
long  range  transportation,  the  PPV 
has  optional  summer  and  rain  tops. 
Potential  users  include:  husbands 
and  wives,  students  and  college 
staffs  on  campuses  as  well  as 
retirees. 

A  unique  transmission  provides 
multi-speed  action,  which  can  be 
changed  while  the  PPV  is  standing 
still  or  moving.  The  pedals  are 
independent,  one  passenger  can 
pedal,  or  coast,  independently  of  the 
other.  There  are  three  forward 
speeds. 


1 1  Plastic  chain 


Low-cost,  strong,  light  chain 
molded  of  high  density  plastic  is 
ideal  for  crowd  control  and  directing, 
safety  boundaries,  display  borders, 
and  decoration. 

Offered  in  three  sizes,  tensile 
strengths  range  from  1 8  pounds  for 
a  small  chain  to  300  pounds  for  a 
large  one.  Non-conductive,  non¬ 
magnetic,  it  can’t  rust  or  corrode, 
stays  bright  with  maintenance. 

Ground  posts  are  also  available 
for  permanent  fencing  that  adds  a 
prestige  look  to  plant  grounds,  walk¬ 
ways,  and  parking  areas. 


12  Distance  measure 

A  new  series  of  distance  measure 
wheels  that  can  be  used  while  walk¬ 
ing  or  from  a  moving  car  are  avail¬ 
able  for  ground  measurements  on 
any  type  of  surface. 

The  unit  weighs  only  five  pounds 
and  takes  a  standard  lumber  crayon 
for  marking  paved  areas  and  wood 
or  metal  pieces  for  use  on  packed 
dirt  or  gravel. 


new  products  R/M  4/73 


Q  Please  send  more  information  on  the  new  products  circled  below. 

1  2  3  4  5  6  7 

8  9  10  11  12 


□  Please  enroll  me  as  a  new  subscriber  to  R/M.  (One  year— $5;  two  years— $8;  three 
years— $10) 

I  I  Please  send  more  information  on  MIRA  membership  (specify  'company’,  'associate’, 

1 — 1  'individual'  or  'student’). 

Name _ 

Company _ _ __ 

Address _ _ _ 

City _ _ _ State _ Zip _ 

SEND  COUPON  IN  ENVELOPE  TO: 

Michael  C.  Luckenbach,  National  Sales  Director,  NIRA,  20  N.  Wacker  Dr.,  Chicago,  II.  60606 
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Nfrw  you  can  put  in  a  sauna 
without  putting  in  a  new  budget. 


If  you’ve  ever  experienced  what 
a  sauna  can  do  for  you,  you  know 
what  it  could  do  for  your  recreation 
program. 

There's  nothing  that  relaxes 
and  rejuvenates  like  the  dry  warmth  of 
the  sauna.  And  nothing  else  is  such  a 
great  morale-builder.  (It  may  not  be 
the  most  expensive  installation  you 
could  make,  but  it’s  definitely  one  of 
the  most  luxurious.) 

And  now  getting  a  sauna 
doesn't  even  require  much  of  a  cash 
outlay.  Our  lease/purchase  plans  let 
you  pay  as  little  as  10%  down  for  the 
most  sensible  sauna  there  is  —  the 
Viking  Sauna.  Made  of  kiln-dried  Cali¬ 
fornia  Redwood  for  maximum  heat 
retention  and  durability. 


We  let  you  choose  from  a  num¬ 
ber  of  pre-built  models,  or  we’ll  design 
one  to  your  specifications,  Wp  deliver 
your  sauna  ready  to  put  up  in  minutes, 
■with  patented  locking  devices.  So  in¬ 
stallation  costs  are  minimal.  And  our 
fully-automatic  controls  make  your 
sauna  easy  to  use,  easy  to  maintain. 

For  full  information  on  the- 
Viking  Saunas,  and  the  scoop  on  our 
easy-to-take  lease/purchase  plan,  just 
send  the  coupon. 

Name_ _ _ _ 

Company - 

Address - 1 - 

City _ _ _ -4 - 

State/Zip - - - - — 

ViKincjQSauna. 

COMPANY- 

909  Park  Avenue,  P.  O.  Box  6298 
San  Jose,  California  95150 

Distributor  inquiries  Invited 
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PHYSICAL  FITNESS 

Equipment  and  Activities 

PLANNING  GUIDE 


Listed  below  are  specific  areas  of  Physical  Fitness  equipment  and  related  services.  Check  off 
by  letter  and  number,  areas  of  interest  on  the  coupon  and  mail  to  R/M.  Your  inquiries  will 
be  forwarded  to  recommended  suppliers. 


APPAREL  (A) 

1 .  gym  suits 

2.  parkas 

3.  shorts 

4.  socks 

5.  stockings 

6.  award  sweaters 

7.  sweat  shirts  and  suits 

8.  T-shirts 

9.  trunks 

10.  shoes 


HYGIENE  (B) 

1  ■  massage  tables 

2.  mobile  bath  carts 

3.  mouth  fresheners 

4.  steam  room  gear 

5.  towels 

6.  whirlpool  baths 


MONITORING  & 
MEASURING 
EQUIPMENT  (C) 

1 .  heart  monitoring 

2.  spirometer 

3.  ergometer 

4.  pedometer 

5.  timing  devices 

6.  stop  watches 

7.  blood  pressure  gauge 


TRAINING  GEAR  (D) 

1 .  trainers’  supplies 

2.  health  foods 

3.  vitamins 
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PHYSICAL  FITNESS  PLANNING  GUIDE 

Yes,  I  am  interested  in  those  tips  checked  below. 
Please  send  me  complete  information  about  them. 


ITEM(S)  _ _ 

(specify  by  letter  and  number) 

Name _ ! _ Title _ 

Company  _ _ _ _ _ _ _ 

Address  _ _ _ _ _ _ _  _ _ 

City _ State _ Zip. 

Telephone  Number  _ 


WORK  OUT 
EQUIPMENT  (E) 

1 .  barbells 

2.  circuit  trainers 

3.  treadmills 

4.  chinning  bars 

5.  stall  bars 

6.  stationary  cycle 

7.  wall  weights 

8.  rowing  machines 

9.  belt  vibrators 

1 0.  massage  rolls 

1 1 .  medicine  ball 

1 2.  trim  sizer 

13.  incline  boards 

1 4.  balance  boards 

1 5.  body  weights 

16.  mats 

1 7.  stress  equipment 


FACILITIES  (F) 

Indoor  (a) 

1 .  steam  rooms 

2.  sauna  rooms 

3.  massage  rooms 

4.  workout  rooms 

5.  sun  lamp  rooms 

6.  showers 

7.  lockers  and  baskets 

8.  complete  fitness  facilities 

Outdoor  (b) 

1 .  jogging  trails 

2.  bicycle  trails 

3.  hiking  trails 


PLACE 

STAMP 

HERE 


RECREATION 

MANAGEMENT 

20  N.  Wacker  Dr. 

Chicago,  III-  60606 

Suit  234 
Dept.  P.F.P.G. 


ACTIVITIES/ 
PROGRAMS  (G) 

1 .  dieting 

2.  jogging 

3.  weight  lifting 

4.  exercise 

5.  aerobics 


ADVERTISERS  (X) 

For  direct  information  on  specific 
product  or  service  indicate  advertiser 
number  on  reader  response  card. 

1 .  Albert  H.  Wohlers 

2.  Am-Finn  Sauna 

3.  American  Express 

4.  Beach  Club  Hotel 

5.  Champion  Products 

6.  Flamingo  Hotel 

7.  Frontier  Airlines 

8.  Hanna  Manufacturing 

9.  Hawaiian  Holidays 

1 0.  Health  &  Education  Services 

1 1 .  Hillerich  &  Bradsby  Co. 

1 2.  Howmet  Corporation 

13. QSP,  Inc. 

14.  Quinton  Instruments 

15.  Ram  Golf  Corporation 

1 6.  Universal  Recreation 

1 7.  Savannah  Inn 

18.  Stauffer's  Indianapolis  Inn 

19.  Universal  Recreation  Fitness  Sales 

20.  Viking  Sauna 

21 .  World  Airways 

22.  York  Barbell  Equipment 


Support  Your 
R/M 

Advertisers 


Bob  Hoffman  —DEDICATED  TO  KEEPING  AMERICANS  STRONG  AND  HEALTHY 


Job  Hoffman,  Olympic  Weightlifting  Coach,  is  a  world  famous  authority  on  nutrition  and  physical  fitness.  He  is  a  member  of  The 
’resident’s  Advisory  Council  on  Physical  Fitness  and  Sports.  Bob  Hoffman's  YORK  Barbells,  gym  equipment  and  training  courses, 
lis  NATURAL  high  protein  foods  and  vitamins,  numerous  books,  and  his  two  monthly  magazine  publications;  Strength  and  Health, 
ind  Muscular  Development  are  known  and  respected  around  the  world  for  quality  and  integrity.  Bob  Hoffman  has  excelled  in  many 
;ports  such  as  weightlifting,  running,  canoe  racing,  and  swimming.  With  his  superior  methods  of  physical  training  and  nutrition, 
Job  developed  America’s  first  Olympic  Weightlifting  Team  in  1932.  Under  Bob’s  expert  guiding  hand  the  American  weightlifting 
earns  have  won  more  than  30  Olympic  Medals  and  countless  other  awards  in  America  and  in  countries  all  around  the  world.  Bob 
rained  and  developed  the  greatest  Mr.  America,  John  Grimek,  and  many  more  to  follow.  Today,  after  almost  50  years  of  experi- 
;nce  and  success  Bob  Hoffman  manufactures  a  complete  line  of  YORK  BARBELL  EQUIPMENT  and  his  equally  famous  HOFFMAN’S 
NATURAL  high  protein  powders  and  tablets,  Energol— a  high  energy  food  oil,  NATURAL  vitamins,  candy-like  Energy  Bars  and  Diet 
Jars,  cereals,  cookies,  the  world’s  best  suntan  lotion  and  many,  many  more.  FOR  MORE  INFORMATION  WRITE  TO:  BOB  HOFF- 
/IAN,  Olympic  Coach,  P.O.  Box  1707,  York,  Pa.  17405.  BOB  WILL  SEND  YOU  A  SET  OF  CATALOGS  FREE  OF  CHARGE. 
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WE  HELPED 
OTHER  GROUPS  RAISE 
$11,000,000 
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3SP] 


DO  YOU  NEED  MONEY 
TO  MAKE  YOUR 
RECREATION  PROGRAM 
^  MORE 

DYNAMIC? 
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The  exciting  possibilities  are  too  numerous 
to  mention  on  this  one  page.  We  would  like  the  opportunity  to 
tell  you  more  about  the  QSP  program.  Won’t  you  fill  in  the  information  below? 


recreation 
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Recreation  Bibliography 


Conference  Program 


A 


NEW!  UNIQUE!  UNPARALLELED! 

A  NEW  CONCEPT  FOR  N.I.R.A.  MEMBER  FIRMS 

“INDUSTRIAL  NIGHT”  .T 


PRODUCED  BY  IRVIN  FELD 
STAGED  A  DIRECTED  BY  RICHARD  BARSTOW 


V  SEE  + 
♦  YOUR 

COMPANY  PRESIDENT 
AS 

HONORARY  RINGMASTER! 


*/§  BE  AMAZED 

/£  BY  THE  PUBLICITY 
YOUR  COMPANY 
+  **  RECEIVES!  a 

CHEER 

FOR  YOUR  OWN  KIDS 
AS  KING  AND  QUEEN 
.  AND  MEMBERS  OF  THE 
V  LOYAL  COURT  + 
OF  THE  CIRCUS!  ** 

********** 

BE  AWED  BY  THE 

SAVINGS  YOU 
CAN  ENJOY! 

r  mkJVHISTLE 
M#.F0R  details 

A-  tl it  NOW! 


*  ********** 

!  *  GASP  \ 

* 

*  AS  THREE 

*  OF  YOUR 

**  EMPLOYEES  RIDE 

*  MAMMOTH  ELEPHANTS! 

APPLAUD 

*  A  NEW  AWARENESS 

*♦  OF 

***C0MPANY  SPIRIT!^ 

+  .  *-*****¥***llJ 


SEE  25 

FANTASTIC 
ACTS  ,4 
NEVER  M 
BEFORE  M 
SEEN  IN  m 
AMERICA!  fl 


\  J^L  A  CATALYTIC  AGENT  F0R 

-4||  1  H  EMPLOYER/EMPLOYEE 

Wf  relationships,  productivity 

I  afcl  /vjcontact:  Glenn  J.  Graves,  Dir.  of  Ind.  Sales 

mm'  fejpi  //  \  Ringling  Bros.  B  &  B  Combined  Shows  Inc. 

l  Is^kti  M  l  01 5  Eighteenth  St.  N.W. 

^  Washington,  D.  C.  20036 

Te|  2Q2  Q33.2700 

YOU  CAN  BUY  OUT  A  PERFORMANCE  FOR  UNDERPRIVILEGED  KIDS  OR  OTHER 
CHARITIES.  CIRCLE  NO.  16  ON  REPLY  CARD 


WHILE  YOU’VE  BEEN  PLANNING 
YOUR  CONVENTION, 
WE’VE  COME  UP  WITH  AWAY 
TO  GET  PEOPLE  TO  GO  TO  IT. 


No  matter  how  much  you  put 
into  the  planning,  a  convention  can’t  get 
off  the  ground  unless  you  can  get  people 
to  go  to  it. 

We  can  help  you  build 
attendance. 

That’s  where  we  come  in.  We 
have  a  staff  of  specially  trained  people 
who  will  call  every  member  on  your  list 
in  the  cities  we  fly  to.  We  do  it  through  a 
program  we’ve  set  up  called  Tele$ell. 

And  if  a  member  hasn’t  decided 
yet  about  going  to  the  convention,  we 
can  help  him  make  up  his  mind. 

For  one  thing,  we  can  make 
going  to  your  convention  a  time  for  him 
to  discover  the  fun  and  excitement  of 
Miami  Beach.  Or  a  time  to  take  his  wife 
out  on  the  town  in  San  Juan  before 
coming  home. 

OurTele$ell  staff  will  help  them 
with  their  travel  arrangements,  and  get 
back  to  you  with  a  list  of  everyone  who 
says  they’re  going. 

We  have  a  direct  mail  program. 

What’s  more,  in  special  cases, 
we  can  help  put  together  a  very  attractive 


direct  mail  program.  It  can  help  sell  your 
members  on  the  convention  as  well  as 
tell  them  how  we  can  do  a  lot  more  than 
just  give  them  an  airplane  ride. 

We  know  the  cities. 

One  important  aspect  of  building 
attendance  is  knowing  the  convention 
city  so  you’ll  know  how  to  make  your 
convention  as  attractive  as  it  can  be. 

And  we  know  the  cities.  Because 
we  fly  to  more  than  100  of  them  in  the 
U.S. ,  Canada,  Mexico  and  theCaribbean. 

In  fact,  we  fly  to  8  out  of  the  top 
10  convention  destinations. 

We  have  a  National  Convention 
Sales  Manager  with  a  network  of  Sales 
Representatives  all  over  the  country  pre¬ 
pared  to  help  you  with  your  convention. 

Get  in  touch  with  us  now. 

Call  your  local  Eastern  sales 
office  or  write:  Convention  Sales  Manager, 
Eastern  Air  Lines,  Inc. ,  Miami  Inter¬ 
national  Airport,  Miami,  Florida  33148. 


*3*  EASTERN 

The  Wings  of  Man. 


“The  Wings' of  Man”  is  a  registered  service  mark  of  Eastern  Air  Lines,  Inc. 


RM,  May,  1 973 


FOR 

SERENDIPITOUS 

WANDERERS 

VIA  VACATION  PLANNERS  lends  its  touch  (and  more) 
of  direction  to  your  traveling  fantasies... 

VIA  HAS.. .for  your  group... 

*More  departure  cities...for  both  home  and  branch  office  locations. ..anywhere.  When  you  need 
Dubuque  to  Dubrovnik.. .or  Reno  to  Rome,  VIA  won't  offer  you  New  York  to  London. 

*More  destinations.. .Sure,  VIA  has  its  favorite  programs  (15  in  all,  including  Spain  for  a  week  for 
$239. ..or  Dubrovnik  from  $289). ..But  you  tell  us,  because  VIA  custom  tailors  programs  to  suit 
your  desires,  not  ours.  We  even  do  pre-program  surveys. ..to  make  sure. 

*More  experience...Thirty  fully  trained  staff  members. ..20,000  passengers  in  1972. ..over  80 
current  client  organizations  nationwide. 

*More  efficiency...VIA  is  totally  computerized.. .which  means  we  handle  ALL  PROGRAM 
ADMINISTRATION  —  printing,  advertising,  billing,  collections,  flight  manifests.  All  you  have 
to  do  is  wave  good-bye. ..or  join  us! 

*More  flexibility-charters?  VIA  already  has  over  200  scheduled  for  current  clients  in  1 973-74...or 
the  new  TGC's..;or  Group  Inclusive  Tours  VIA  scheduled  carriers. ..or  VIA  can  take  you  where 
airlines  don't  even  fly.. .if  you  want  to  go. 

Read  about  us.. .talk  to  our  personnel  —  or  even  our  clients,  if  you  want.. .try  us.  We  are  here 
to  help,  and  we  can  do  the  job  —  from  start  to  finish. 


Stop  by,  get  to  know  us  at  the  N IRA  Convention  —  booth  92. 


Vacationer's  International  Agency 
1406  M  Street,  N.W. 
Washington,  D.C.  20005 


VIA  Group  Sales 
621  Church  Street 
Ann  Arbor,  Michigan  48104 


Write  us.. .or  call  today  (collect,  of  course)  202  •  785-4755 


wa 

A  CTI  COMPANY 


313  •  761-7966 
...the  way  to  travel... 


EXECUTIVE  DIRECTOR 

MICHAEL  A.  FRYER 

PRESIDENT 

GARY  D.  McCORMICK,  CIRA 
Salt  River  Project 
Phoenix,' Arizona 

PRESIDENT-ELECT 

EDWARD  M.  BRUNO,  CIRA 

3M  Company 
St.  Paul,  Minnesota 


Owens-Illinois,  Incorporated 
Toledo,  Ohio 

ARTHUR  L.  CONRAD,  CIRA 
Flick-Reedy  Corporation 
Bensenville,  Illinois 
MILES  M.  CARTER,  CIRA 
McLean  Trucking  Company 
Winston-Salem,  North  Carolina;  ;,  ? 

IMMEDIATE  PAST  PRESIDENT 

C.  JAMES  MOYER,  CIRA 

Eastman  Kodak  Company 
Rochester,  New  York 

TREASURER 

JOHN  W.  MEYER,  CIRA 
Motorola,  Incorporated 
Franklin  Park,  Illinois 

DIRECTOR  OF  RESEARCH 

WILLIAM  B.  DeCARLO,  CIRA 
Xerox  Corporation 
Rochester,  Now  York 

DIRECTORS 

FRED  BUCHENROTH 
Dayton  Power  &  Light  Company 
Dayton,  Ohio 

CLARK  yy.  FISHEL 
Texas  Instruments  Incorporated 


JACK  FRAIN,  CIRA 
McDonnelt-Douglas  Corporation 
St.  Louis,  Missouri 

GEORGE  K.  GRIGOR,  CIRA 
Kodak  Canada.  Limited 
Toronto,  Ontario,  Canada 

HOWARD  B.  HONAKER,  CIR/ 

Faultless  Rubber  Company 

Ashland,  Ohio 

MARY  A.  KENNELLY 

American  Telephone 

&  Telegraph  Company 

New  York,  New  York 

MICHAEL  P.  MALONE 

Northern  Natural  Gas  Company 

Omaha,  Nebraska 

ROY  L.  McCLURE,  CIRA 

Lockheed-Georgia  Company 

Marietta,  Georgia 

EDWARD  V.  MEITH,  CIRA 

Eli  Lilly  &  Company  ' 

Indianapolis,  Indiana 
FRITZ  J.  MERRELL,  CIRA 
Olin  Corporation 
Pisgah  Forest,  North  Carolina 
EUGENE  MILLER,  CIRA 
Michigan  Bell  Telephone  Company 
Detroit,  Michigan 
CHARLES  J.  PLACEK,  JR. 
Motorola,  Incorporated 
Scottsdale,  Arizona 
JOSEPH  R.  SCALZO,  CIRA 
Sun  Oil  Company 
Toledo,  Ohio 

KEN  C.  WATTENBERGER,  Cl 
Lockheed-Burbank 
Burbank,  Claifornia 
RICHARD  H.  W1LSMAN,  CIRA 
S.C.  Johnson  &  Son,  Incorporated 
Racine,  Wisconsin 
ANDREW  ZADANY,  CIRA 
Coming  Glass  Works 
Corning,  New  York 
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Esther  Winchell,  now  editor  of 
Recreation  Management,  has  a 
varied  media  background. 

An  editor  and  writer  for  both 
newspapers  and  magazines,  she 
has  conducted  radio  and  television 
shows,  worked  in  advertising,  de¬ 
signing,  photography,  public  rela¬ 
tions  and  commercial  art. 

An  award  winning  human  rela¬ 
tions  writer,  she  has  interviewed  two 
presidents  wives,  as  well  as  con¬ 
ducted  educational  seminars  and 
developed  promotional  materials. 
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LIFETIME 
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Guaranteed  Weekly  Departures 
All  Inclusive  Non  -  Affinty  Tours 
Special  Corporate  Discounts 
One  and  Two  Week  Tours  To: 
Kitzbuhel,  Austria 
St.  Anton,  Austria 
Innsbruck,  Austria 


FROM  $299 

THE  TRAVEL  COMMITTEE,  INC. 

1330A  REISTERSTOWN  ROAD  ♦  BALTIMORE,  MD.  21208 


At  World  Airways 
performance 
is  the  best  measure 
of  excellence. 


This  year  marks  the  25th  anniversary  of  World  Airways, 
America’s  most  traveled  charter  airline.  We  have  achieved 
that  position  by  adhering  to  a  standard  of  excellence  from 


the  start,  a  position  that  can  bear  the  closest  scrutiny.  Why 
such  a  standard? 


We  knew  we  would  have  to  prove  we  were  good, 
not  just  talk  about  it. 


pur  assets  are  now  $230,000,000  and  we  own  one  of 
alifornia’s  largest  banks,  Firs,t  Western,  with  assets  of 
tel, 325, 000, 000.  We  are  listed  on  the  New  York  and 
(Pacific  Coast  Stock  Exchanges.  We  now  employ  more 
:han  1600  people.  Our  maintenance  subsidiary  alone, 


World  Air  Center,  Inc.,  has  grown  into  a  $12,000,000 
facility  on  60  acres  at  Oakland  International  Airport.  Not 
only  does  it  service  our  own  jet  fleet,  but  those  of  14 
other  airlines  as  well. 


The  World  fleet  is  the  largest  in  the  charter  industry  with 
six  727s,  eight  707s,  six  Stretch  DC-8s  and  two  new 


Speaking  of  jets,  we  have  the  best. 


747Cs,  designed  exclusively  for  charter  travel  in  elegance. 


And  the  people  who  tig  them  are  unmatched. 


We  have  more  than  100  flight  crews,  each  one  led  by  a 
World  Captain  who  meets  the  highest  standards  in  avia¬ 
tion.  These  crews  are  backed  up  by  400  flight  attendants, 
who  are  trained  at  our  own  school  which  specializes  in 


service  training  for  charter  groups.  We  have  flown  well 
over  3,000,000  charter  passengers  some  15,000,000,000 
passenger  miles.  From  this  we  have  learned  something 
no  one  else  knows  quite  as  well. 


Namelg,  we  know  how  to  make 
a  full  planeload  of  people  feel  first  class  pleasure. 


To  begin  with,  we  simply  have  more  people  on  board  to 
serve  more  people  on  board.  But  numbers  alone  aren’t 
enough.  Many  of  our  passengers  are  first  time  travelers 
to  a  foreign  country.  So  we  try  to  staff  the  flight  with 


people  who  know  that  country  and  speak  its  language. 
In  fact,  our  flight  attendants  who  are  multi-lingual,  collec¬ 
tively  speak  over  30  different  languages.  A  service  really 
appreciated  by  a  group  originating  overseas. 


Still,  keeping  to  a  standard  of  excellence 
has  probablg  been  the  most  important  reason. 


We  have  one  of  the  best  on-time  records  in  the  world. 
We  serve  the  very  best  food  and  beverages  available. 
Our  maintenance  record  has  earned  the  National  Safety 


Council  Award  ten  separate  years  —  no  small  feat  even 
with  our  facilities.  We  have  never  deviated  from  our 
standards.  And  we  never  will. 


Welcome  aboard. 


<i$)  World  Airways 

A  U.S.  Certificated  Supplemental  Carrier^ 


Supplemental  Carrier! 
with  offices  worldwide 


World's  largest  charter  airline.  Oakland  International  Airport,  California  94614 


niro  news 


NIRA-HELMS 

FOUNDATION 

AWARDS 


The  National  Industrial  Recrea¬ 
tion  Association,  through  the  United 
Savings-Helms  Athletic  Foundation 
is  honoring  companies  excelling  in 
all  aspects  of  Employee  Recreation 
Programming  according  to  number 
of  employees. 

Goodyear  Tire  &  Rubber  Com¬ 
pany,  was  named  the  overall 
winner. 

1,001  to  5,000  employees — 
Raytheon  Company,  Andover, 
Mass.;  Albert  W.  Porter,  Recreation 
Director. 

5,001  to  10,000  employees — 
Cummins  Engine  Company  Inc., 
Columbus,  Ind.  Steve  Waltz,  Rec¬ 
reation  Director. 

Over  10,000  employees: 
Goodyear  Tire  &  Rubber  Co.,  Akron, 
Ohio;  Charles  Bloedorn,  Recreation 
Director. 

Honorable  Mention,  5,000  to 
10,000  employees:  General 
Dynamics  Convair  Aerospace 
Division,  San  Diego,  Calif.  Ray  Men¬ 
doza,  Recreation  Director;  Scovill 
Manufacturing  Co.,  Waterbury 
Conn.,  Fred  A.  Wilson,  Recreation 
Director.  State  Farm  Mutual  Auto 
Insurance  Co.,  Bloomington,  III., 
Mrs.  Lillian  Lockenvitz,  Recreation 
Director. 


NIRA 

Excellence  Awards 

The  National  Industrial  Recrea¬ 
tion  Association  honors  individual 
activities  within  recreation  programs 
at  the  following  member  companies 
for  1972: 

Charmin  Paper  Products  Co.:  Golf. 

Flick-Reedy  Corporation:  Swim¬ 
ming. 

General  Dynamics  Convair  Aero¬ 
space  Division:  Sailing. 

Litton  Data  Systems:  Flying,  Rock 
Club. 

McClellan  Air  Force  Base:  Bowling, 
Golf. 

Raytheon  Company:  Family 
Activities. 


NIRA 

Promotional  Awards 

Winners  of  NIRA’s  1973  Promo¬ 
tional  Awards  Contests  have  been 
named  and  all  entries  placed  on  dis¬ 
play  at  the  32nd  Annual  Conference 
in  Indianapolis. 

Best  Promotional:  Organization 
Handbook,  Membership  Brochure, 
Activities  Guide  Book  or  Member¬ 
ship  directory;  winners  are:  first, 
Lockheed  Employee’s  Recreational 
Club;  second:  Control  Data  Corp., 
third:  S.  C.  Johnson  &  Son,  Inc. 

Best  Single  Activity  Publicity 
Piece:  first,  Continental  Bank; 
second,  Michigan  Bell  Telephone 
Co. ;  third,  McDonnell  Douglas  Corp. 

Best  Promotional  Campaign:  first, 
McDonnell  Douglas  Corp.,  second, 
Quaker  Oats,  Co.,  third,  Hughes  Air¬ 
craft  Co. 


New  Directors  for  CIRA 


The  new  board  of  directors  of  the 
Columbus  Industrial  Recreation 
Association  (CIRA,  Columbus, 
Ohio)  are  from  left  to  right:  Ray 
Leddy,  treasurer,  who  works  with 
Owens  Smith  as  activities  director; 
Corenna  Smith,  secretary,  who  is 
with  Ross  Laboratories  in  employee 
relations;  Ed  Hilbert,  president,  is 
with  Batelle  Columbus  Labs  as  staff 
association  coordinator/physical  fit¬ 
ness  advisor  and  Ed  White,  vice 
president,  is  with  Rockwell  Interna¬ 
tional  Corporation  as  recreation 
coordinator. 


CIRA  membership  is  open  to  any 
industrial  or  commercial  organiza¬ 
tion  in  Columbus,  Ohio,  It’s  main 
objective  is  to  create  greater  interest 
in  the  constructive  use  of  leisure 
time  and  to  bring  together  local 
workers  and  their  families  in  whole¬ 
some  activities  including  sports,  cul¬ 
tural,  social  and  physical  fitness 
activities. 


Some  of  the  CIRA  sponsored 
activities  are  annual  events  such  as 
a  music  festival,  men  and  women’s 
tennis,  golf,  basketball,  softball  and 
table  tennis. 


A  Gun  Club  Program 
for  the  Whole  Family 

uNo  Tali  Order  when  You  Choose 

BENJAMIN 

SUPER  SINGLE  SHOT 

Air  Rifles  &  Pistols 


Because  i*  is  light  weight,  remark¬ 
ably  accurate,  has  no  recoil  to  dis¬ 
turb  the  aim,  a  Benjamin  can  be 
used  by  everybody  —  Mom,  the 
Kids,  even  Grandparents  —  and 
ALL  have  an  equal  chance  to 
satisfy  a  natural  desire  to  learn 
gun  safety  and  participate  in 
many  shooting  activities. 
Ideal  for  all  around  use,  a 
Benjamin  produces  no  toxic 
odors,  features  adjustable 
firing  force  to  meet  the 
needs  of  indoor  as  well  as 
outdoor  shooting,  creates  no 
sound  suppression  prob¬ 
lems  for  recreational 
managers. 


Available  in  BB  or  177  or  22.  See  your 
Sporting  Goods  Supplier,  or  Write  Fac¬ 
tory  for  Catalog  and  Prices  today! 

BENJAMIN  AIR  RIFLE  CO. 

813  Marion  St.,  St.  Louis,  Mo.  63104 


NIRA  Members 
Honored  in  Publication 

Parade  Magazine  reports  the 
editors  of  “Dun’s  Review,”  a  bus¬ 
iness  periodical,  recently  selected 
five  best  managed  corporations. 

Among  the  five  were  three  NIRA 
members:  Xerox  Corporation,  for 
executive  motivation;  Du  Pont,  for 
operational  creativity  and  Eastman 
Kodak  for  marketing  prowess. 


Fitness 

Conference 

The  second  National  Conference 
on  Physical  Fitness  in  Business  and 
Industry  will  be  held  October  16-17, 
1973  in  Washington,  D.C. 

Over  1 50  representatives  of  the 
country’s  largest  industries 
attended  the  second  conference  in 
October  of  ’72. 


GAMES  PEOPLE  PLAY 


Have  you  been  looking  for  Chess? 
or  Skittles?  Socket?  Mochuck?  Korean 
Yoot?  Pommawonga?  Trek?  Dutch 
Shuffleboard?  Helma?  We  have  all 
these  and  many  more  excellent  quality 
games  and  puzzles  made  of  Oak, 
Cherry,  Maple  and  Walnut  woods. 
DIRECT  FACTORY  SALES. 

WRITE  TODAY  FOR  NEW  CATALOG 
OF  MORE  THAN  50  ITEMS 

WORLD  WIDE  GAMES  inc. 

Box  450  Dataware,  Ohio  43015,  U.S.A. 
Phone:  614  363-2324 


can  you  Affond  to  spENd 

*100,000 ?  ?  ? 

The  average  American  probably  can't.  But,  if  a  severe  accident  or  a  serious  illness  strikes, 
your  expenses  for  medical  care,  hospital  treatment,  surgery,  and  recuperative  care  and 
therapy  could  run  that  high.  You  could  go  deeply  into  debt,  your  financial  future  ruined. 

What's  the  answer?  NIRA'S  NEW  EXCESS  MAJOR  MEDICAL  PLAN!  This  is  a  high  limit 
plan  designed  to  cover  those  costs  over  and  above  your  basic  health  insurance  coverage 
limit.  For  an  incredibly  small  premium,  this  program  can  pay  100%  of  your  eligible 
expenses,  such  as  hospital  room,  doctor's  fees,  drugs,  medications  and  medical  supplies, 
up  to  as  much  as  $100,000!  Interested?  Send  in  the  coupon  below  to  see  how  this  NEW 
plan  can  work  for  you! 


NIRA  Membership  Service 
Administered  by: 

Albert  H.  Wohlers  &  Co. 

NIRA  GROUP  INSURANCE  PLANS 

720  Garden  Street 

Park  Ridge,  Illinois  60068 


r - - - 

|  Mail  to:  Albert  H.  Wohlers  &  Co.  NIRA  GROUP  INSURANCE  PLANS, 
|  720  Garden  Street,  Park  Ridge,  Illinois  60068. 

■  Please  send  me  additional  information  on: 

[  □  NIRA  $100,000  Excess  Major  Medical  Plan 

I  NAME _ _ _ _ _ 

|  ADDRESS  _ _ _ _ 

CITY _ STATE _  ZIP  CODE _ 
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travel  spotllqht 


"To  Be  In  England-" 


By  Derek  R.  Jewson 
BOAC/British  Airways,  Chicago,  III. 

“Oh,  to  be  in  England  now  that  April  is  here”,  so  wrote 
the  one  of  Britain’s  greatest  poets,  Robert  Browning. 

There  is  no  denying  that  he  may  have  been  biased 
and  that  April  has  come  and  gone,  never-the-less,  it 
is  good  to  be  in  England  any  time  of  the  year.  It  is 
perhaps  for  this  reason  that  London  and  its  surrounding 
countryside  make  an  ideal  choice  for  group  travel  pro¬ 
grams. 

The  English  way  of  life  is  different  enough  from  our 
own  to  make  it  exciting  and  interesting.  Yet  there  is  no 
language  problem. 

The  start  and  finish  of  any  trip  to  Britain  should  be 
London.  So  much  has  been  written  about  London,  its 
grace  and  charm  but  the  true  beauty  of  London  lies  in 
the  fact  that  it  means  different  things  to  different  people, 
be  they  Austrialians,  Indians  or  Cockneys. 

The  bargain  hunter  will  want  to  search  down  the 
stalls  in  Kings  Road  but  may  find  his  attention  diverted 
by  rock  music  emitting  from  a  Chelsa  drug  store. 

Even  the  best  arranged  plans  have  a  way  of  going 
astray  by  the  very  nature  of  London,  it  is  so  alive  and 
no  one  seems  in  too  much  of  a  hurry  to  do  any  thing 
but  enjoy  themselves.  It  is  difficult  not  to  be  swept  up  in 
the  surrounding  enthusiasm. 

The  London  night  life  is  truly  varied,  it  boasts  the  finest 
theater  production  in  the  world,  top  attractions  often 
playing  around  the  corner  from  each  other. 

The  British  Museum  is  renowned  for  its  collection  of 
Egyptian  treasures  may  be  found  in  the  part  of  London 
known  as  Soho  where  scores  of  ethnic  restaurants  cater 
to  theater  goers  and  attenders  of  less  cultured  shows 
which  Soho  is  known  for. 

Of  course  a  trip  to  England  must  include  pub  visiting. 
The  English  pub  is  far  more  than  a  drinking  place — it  is 
a  way  of  life. 

In  the  country  it  is  the  hub  of  village  social  life,  often 
the  focal  point  for  village  business  and  the  place  to  meet 
friends  old  and  new.  The  pub  is  the  place  to  meet 
people;  for  conversation  comes  easily  over  a  pint  of 
English  beer. 

A  day’s  trip  from  London  opens  up  the  beautiful  Eng¬ 
lish  countryside.  A  trip  to  Stratfor-Upon-Avon  will  take 
you  wandering  through  picture  postcard  villages  of 
Tudor  cottages  set  in  the  gentle  sweep  of  the  Cots- 
wolds  Hills.  You  will  pass  through  such  places  as  Bour- 
ton  on  the  Water,  Shipton  Under  Wychwood,  travel 
amongst  the  historic  colleges  of  the  University  City  of 
Oxford. 

Visits  to  Windsor  Castle,  Henley  on  Thames  and 
Hampton  Court  can  be  madefrom  your  London  Hotel. 


Discover  Ireland 


Discovering  Ireland  has  become  one  of  the  pleasures 
of  tourists  in  recent  years.. .they  tell  of  the  enjoyments 
they  find  in  Ireland,  and  observing  we  find  they  are 
repeating  what  the  tourists  of  long  ago  were  record¬ 
ing. ..telling  of  the  pleasures  of  the  scenery,  the 
quietude,  the  excellent  roads,  the  friendliness  of  the 
people  and  opportunities  for  sport. 

In  Ireland,  we  are  firm  believers  in  festivals,  not  only 
as  attractions  for  visitors  but  also  as  attractions  for  our¬ 
selves. 

To  us,  it  is  extremely  important  that  there  should 
always  be  something  going  on  with  plenty  of  people 
partibipating  and  thoroughly  enjoying  themsleves.  So 
the  first  thing  you  will  discover  about  the  Irish  Festivals 
is  that  they  are  extremely  well  patronized  by  us  Irish. 

Another  feature  of  our  festivals  is  that  they  are  not 
attended  only  by  devotees  of  whatever  the  particular 
festival  is  about.  You  will  find  poets  on  the  terraces 
of  football  pitches,  porters  at  poetry  readings,  publicans 
at  art  festivals,  artists  at  public-house  festivals  and 
politicians  at  the  whole  lot.  Variety  is  the  spice  of  Irish 
festival  fraternisations;  it  is  what  gives  them  a  little  bit 
of  difference. 

We  are  such  an  incorrigibly  out-about-about  lot  that 
you  will  find  it  almost  impossible  to  travel  through  Ireland 
in  summer  or  autumn  without  happening  on  some  kind 
of  festival.  Between  art  and  music,  theatre  and  sport, 
food,  films,  and  fishing,  anything  a  mind  or  body  needs 
can  be  found  here  between  the  months  of  March  and 
October. 

Of  recent  years  Dublin  Theatre  has  seemed  to 
revolve  about  the  annual  Theatre  Festival  during  which 
visitors  have  been  sated  with  theatre  fare  of  every  kind, 
and,  in  addition,  food,  drink  and  that  eternal  Irish  com¬ 
modity,  talk. 

The  event  produces  a  cosmopolitan  air,  visitors  from 
abroad  mingling  with  the  native  audience,  with  the  per¬ 
formers,  producers  and  designers  present  at  the  Festi¬ 
val  club  and  discussing  the  whole  affair  publicly  at  the 
various  symposia  and  discussions  organized  in  connec¬ 
tion  with  the  event. 

There  are  many  reasons  why  Dublin  is  a  rewarding 
place  to  visit  but  in  any  light  of  these,  good  theatre 
would  certainly  occupy  a  prominent  place. 

Dublin,  the  capital  city  of  Ireland,  is  a  city  steeped 
in  history,  tragic  and  glorious,  with  haunting  memories 
of  great  patriots,  statesmen  scientist  and  scholars. 

It  is  a  city  of  spacious  streets,  fine  buildings,  and 
friendly  people;  a  city  which  combines  the  beauty  of 
more  leisured  centuries  with  modern  progressiveness. 

There  is  a  wealth  of  interest  for  the  visitor  in  Dublin’s 
lovely  Georgian  buildings,  its  fashionable  shopping 
centres,  its  wide  range  of  entertainments  and  sporting 
facilities.  Come  to  Ireland  and  see  for  yourself! 


London, 

Theatre, 

IB  Days, 

$100. 

BOAC's  two  week  London  Super  Show  Tour  gives 
you  13  nights  in  a  good  London  hotel  with  private  bath, 
Continental  breakfast  daily,  five  theatre  tickets  to  a  wide 
selection  of  shows,  sightseeing,  and  discounts  at  night¬ 
clubs,  restaurants,  pubs  and  over  100  London  shops  and 
boutiques.  There’s  lots  more  too— all  for  $100. 

London,  Paris, 
Copenhagen, 
13  days, 

mo. 

BOAC’s  Multi-City  Holidays  give  you  five  nights  in 
London  and  four  nights  each  in  Paris/Copenhagen.  The 
$110  price  includes  lovely  hotels  all  cities,  Continental 
breakfast  every  day,  parties  galore,  sightseeing  and  two 
theatre  tickets  in  London.  Two  and  three  week  Multi-City 
Holidays  also  available  to  Brussels,  Amsterdam,  Florence, 
Venice,  Madrid  and  Rome. 


Britain, 

Cor, 

13  Doys, 

$100. 

BOAC’s  two  week  Bonanza  Holiday  Tour  gives  you 
your  first  night  accommodations  at  a  London  Airport  hotel, 
a  self-drive  car,  or  British  Railway  Pass  or  National  Bus 
Company  Pass— all  with  unlimited  mileage  privileges; 
and  more— all  for  $100.  Also  available  for  three  weeks 
at  $150. 

London, 
Continent,  Cor, 

13  doys, 

$130. 

BOAC’s  two  week  Combination  Holidays  includes 
guest  house  accommodation  in  London  for  one  week, 
round  trip  rail-ferry  transportation  to  Belgium  and  a  car 
for  one  week  on  the  Continent  of  Europe  with  500  kilom¬ 
eter  of  driving  included.  There  are  five  different 
Combination  Holidays  to  choose  from. 


And  all  these  tours  are  BOAC  Quality  Controlled 
Tours  on  BOAC  scheduled  flights, with  the  same  congenial 
in-flight  service  all  BOAC  passengers  get  and  our  assur¬ 
ance  that  accommodations  and  tour  arrangements  have 
been  personally  selected  by  BOAC  travel  specialists 
responsible  for  maintaining  our  highest  standards  while 
giving  you  the  greatest  value  for  your  money. 

All  prices  quoted  are  for  each  of  two  people  travelling 
together,  sharing  a  twin-bedded  room.  On  tours  involving 


use  of  a  car,  one  self-drive  car  is  provided  for  two  persons 
travelling  together.  Most  tours  available  April  1,  1973 
through  October  31,  1973. 

All  of  these  tours  may  be  purchased  in  conjunction 
with  BOAC  Affinity  Group,  Incentive  or  Group  Inclusive 
Tours  fares.  Send  for  a  copy  of  our  1973  Employee  Leisure 
Program  and  learn  how  we  can  help  you  with  employee 
vacation  planning. 


BOAC-British  Airways 

Box  VC10,  Dept.  228-464,  New  York,  N.Y.  10011 
Tel.  (212)  687-1600. 

Please  send  me  a  copy  of  your  Employee  Leisure  Program. 


Name 


Address 

City 

State 

Zip 

boac  takes  good  core  of  you. 

British  Airuioys  ^  ^ 


RM,  May,  1973 


9 


American  Expr* 
a  choice  of  three 


TORRE-  ] 
MOLINOS 


Costa 
del  Sol 


8  days  - 


289 


00 


7  nights 


per  person 


FRIDAY  DEPARTURES 
SATURDAY  RETURNS 


Here  is  a  unique  opportunity  for  your  employees.  Seven 
nights  on  the  Spanish  Riviera  in  a  DeLuxe  resort  hotel. 
This  is  the  Playamar  in  Torremolinos,  Spain  . . .  Europe’s 
largest  resort  hotel  complex.  Here  is  what’s  included: 
Round  trip  air  transportation  with  inflight  meal  and 
liquor  service  provided;  Double  occupancy  in  a  luxury 
two-bedroom  suite  with  terrace  view  overlooking  the 
Mediterranean;  Continental  Breakfast  and  lunch  or 
dinner  each  day;  Festive  Welcome  Sangria  Wine  Party 
complete  with  entertainment.  Round  trip  transfers, 
porterage,  tips,  and  taxes  are  included  for  all  of  these 
services.  Additional  optional  sightseeing  is  available. 


Mini-Week 

5  days  -  4  nights 


Weeken 

4  days  -  3  n 


MONDAY  DEPARTURE- 
RETURN  FRIDAY 


FRIDAY  DEPAF 
RETURN  MONC 


per  person 


You’ll  have  3  or  4  nights  in  the  Bahamas.  Everyth 
fun-filled  holiday  at  your  fingertips  . . .  golfing,  h 
riding,  swimming,  tennis  and  sunshine.  Be  < 
comber  —  poolside  or  seaside.  Casinos  and  Ni 
abound  in  and  around  Nassau.  Here’s  what’s  i 
Round  trip  air  transportation  to  Nassau  vi 
Airways,  with  inflight  meal  and  liquor  service; 
four  nights’  accommodation  at  Emerald  Beach  P] 
on  Cable  Beach;  Welcome  Rum  Swizzle  Party; r 
to  and  from  airport;  Luggage  handling;  Gratui 
taxes  for  services  provided;  plus  Comphmentar 
and  Sauna  —  just  reserve  times. 
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fers  your  group 
issful  vacations 


HOMjLULU 

8  days-7  nights 

OVERLOOKING  DIAMOND  HEAD  ff* 

AND  THE  PACIFIC  OCEAN-  J  J 

SUNDAY  DEPARTURE -MONDAY  RETURN 


00 


per  person  at  Reef 


Round  trip  air  transportation  via  World  Airways  with  complimentary  inflight  meal  and  liquor  service; 
Seven  nights’  accommodations  in  a  twin-bedded  room  at  REEF  HOTEL,  on  Waikiki  Beach;  Transfers 
to  and  from  the  Airport;  Traditional  Lei  Greeting;  Sightseeing  tour  of  Honolulu  and  surroundings; 
tips  and  taxes  for  services  provided;  Welcome  Full  Buffet  Breakfast;  Tahati  Polynesian  Ballet-Dinner 
included.  Reef  Towers  without  Tahati’s  $269.00  per  person. 


J  World  Airways,  A  U.S.  Certified  Supplemental  Carrier  . . .  World  is  one  of  America’s 
M  three  largest  worldwide  airlines  . . .  and  the  world’s  largest  charter  airline, 

M with  an  outstanding  25-year  safety  record.  With  World  you’ll  never 

sacrifice  luxury  for  economy.  World  believes  you  don’t  have  to  buy 
a  first-class  ticket  to  be  treated  “first-class!” 

VISIT  BOOTH  35/32ND  ANNUAL  N1RA  CONFERENCE _ 

American  Express  Company  .  .  .  The  world’s  largest  travel  organization . . .  offers  a  new  concept 
developed  to  meet  the  growing  demand  for  low  cost  vacations  by  employee  groups  all  over  the 
country.  Our  prices  are  as  quoted  —  no  extras,  no  “plus  10%,”  and  no  “plus  service  and  tax.”  Of 
course,  we  also  have  vacation  programs  to  Las  Vegas,  London,  Munich,  and  Amsterdam.  Interested? 
Phone  or  write  today. 


KBS5SH1 


American  Express  Company  Group  Travel  Department  -  Suite  1616 
8  South  Michigan  Avenue,  Chicago,  Illinois  60603 
312/726-3472 
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During  a  fund  raising  campaign  organized 
byQSP  for  Pratt  &  Whitney,  JoAnne  Blazaw- 
ski  makes  the  first  sale  to  Von  E.  Conterno, 
Manager  of  the  Pratt  &  Whitney  Aircraft  Club. 


Employees 

Fund  Raising 

Programs 


By  Donald  V.  Eart,  President — QSP 

a  Subsidiary  of  Reader’s  Digest  Assoc.,  Inc. 


No  one  questions  the  value  of 
recreation  programs  in  industry 
today,  both  to  attract  highly 
desirable,  skilled  employees  and  to 
promote  personal  development  and 
better  understanding  among  the 
employees. 

A  1955  study  showed  30,000 
companies  provided  some  industrial 
recreation  programs  for  employees. 
Today,  more  than  twice  that  number 
of  companies,  in  the  United  States 
alone,  offer  leisure  time  activities. 

As  a  result  of  this  growth,  the 
working  man  in  today’s  society  may 
be  expected  to  demand  more  fringe 
benefits  in  the  form  of  employee  ser¬ 
vices  as  time  goes  by.  And,  to  a 
large  extent,  he  is  seeking  leisure 


activities  that  provide  an  escape 
from  the  pace  of  his  working  life, 
as  indicated  by  the  increasing 
popularity  of  camping  and  hiking. 

But  already  congested  national, 
state  and  local  recreational  facilities 
can  no  longer  provide  the  space  and 
solitude  these  activities  demand. 
Since  industry,  with  a  growing  sense 
of  ecological  problems,  feels  a  basic 
responsibility  to  provide  recreation 
for  the  community  members, 
company-owned  recreation 
facilities  can  provide  employees  and 
their  families  access  to  leisure 
opportunities  they  might  otherwise 
be  denied. 

We  use  the  term  “Industrial  Rec¬ 
reation”.  But,  today,  recreation  is 


only  part  of  the  package.  In  most 
companies,  programs  also  seek  to 
contribute  to  the  employee’s  per¬ 
sonal  and  social  fulfillment.  The 
recreation  product  and  employee’s 
services  programs  in  large  com¬ 
panies  can  be  as  comprehensive  as 
those  of  many  cities. 

The  expanding  social  conscious¬ 
ness  of  a  company  and  its 
employees  has  led  to  more  com¬ 
munity  involvement.  Thus,  if  a  com¬ 
pany  is  to  commit  itself  to  helping 
with  community  problems,  the  com¬ 
pany’s  industrial  recreation  program 
should  be  structured  to  reflect  these 
company  objectives. 

So,  on  one  side  of  the  coin,  an 
increasing  ecological  and  social 

RM,  May,  1973 


12 


FORT  LAUDERDALE,  FLORIDA 


onsciousness  necessitate  expand- 
ig  the  recreation  and  employee 
ervices  program;  but,  on  the  other, 
tight  money”  may  force  substantial 
:uts  in  the  budgets  for  these  pro- 
irams. 

So  the  Employee  Services  Direc- 
or  is  faced  with  a  dilema.  He  needs 
nore  funds  beyond  those  secured 
rom  the  normal  channels,  such  as 
smployee  dues  or  funds  from  vend- 
ig  machines,  which  are,  at  any  rate, 
>eing  utilized  to  capacity.  Most  com- 
>anies,  following  the  old  adage  that 
self-help  is  the  best  help,  stress 
inancial  support  from  employees  to 
stimulate  their  participation  and 
nterest  in  determining  the  kinds  of 
ictivities  they  want.  So  what’s  the 
inswer?  Does  the  administrator 
lave  to  cut  services  and  endanger 
hese  new  objectives  or  can  he  find 
in  asnwer  that  will  enable  him  to 
sontinue  services? 

We  at  QSP  know  that  fund  raising 
jrograms  can  provide  a  positive  so- 
ution.  The  success  of  these  pro¬ 
grams  stems  from  the  very  prob- 
ems  that  confront  industry  today. 
The  problem  of  “assembly  line 
joredom”  has  led  industry  to  court 
he  motivated  or  stimulated 
smployee. 

Fortunately,  this  industrial  objec¬ 
tive  coincides  with  one  major  objec¬ 
tive  of  many  people  now  entering 
the  work  force... the  desire  to  be 
notivated.  This  and  the  voluntary 
nature  of  recreation  make  it  most 
effective  as  a  means  of  motivating 
eeople  and  thus  contributing  to  the 
employee’s  fulfillment. 

Fund  raising  provides  the 
employee  motivation  so  valued  by 
a  company  in  its  work  force.  In  all 
fund  raising  programs,  the  idea  is 
ultimately  to  benefit  the  employee 
by  offering  a  “product”.. .whether 
recreation  facilities  or  social  activi¬ 
ties.. .at  a  lower  cost  than  otherwise 
available,  or  to  benefit  the  commu¬ 
nity  in  which  the  employee  lives  and 
works  by  contributing  to  a  social 
agency  within  the  community. 

It  has  been  our  experience  at 
QSP  that  working  for  a  goal  in  a 
fund  raising  project  brings  out  a 
spirit  of  cooperation  unequalled 
anywhere  else.  The  financial 
benefits  are  also  unequalled.  This 
year  QSP  has  helped  groups  raise 

Continued  on  page  41 


“WacU  <\u\> 

HOTEL 


Special  Industrial  Rates 

Catering  to  individual,  couple 
and  family  vacationers. 

Please  write  for  information. 

Jack  Lindeman 
3100  North  Ocean  Boulevard 
Ft.  Lauderdale,  Florida  33308 
Area  Code  305  -  564-8502 

Our  Own  Private  Beach 


New,  Rugged, 
All-Aluminum 
Sou«pito. 
Outdoor  Tables 


•  Tough  extruded  aluminum  alloy.  • 
Lasting  decorator  colors  in  polyester 
baked  enamel.  •  Proved  durability 
and  low  maintenance— same  materi¬ 
als  used  in  thousands  of  stadium 
seats.  (We  pioneered  aluminum  sta¬ 
dium  seating.) 

Send  for 

FREE  COLOR  LITERATURE 

and  Specifications 
|H0WMEI|  HOWMET  CORPORATION 

A  MEMBER  OF  THE  PECHINEY  GROUP 


I  •  SOUTHERN  EXTRUSIONS  DIVISION 
P.O.  Box  40,  Magnolia,  Arkansas  71753,  (501)  234-4260 


QUANTITY  DISCOUNTS 
QUALITY  BALLS 

Plymouth,  world's  largest  exclusive 
manufacturer  can  meet  your  needs  in 
any  desired  compression  or  con¬ 
struction.  Best  bargains  in  range 
balls  also,  and  special  imprints. 


SEND  COUPON  FOR  CONFIDENTIAL  QUOTATION! 


Plymouth  Golf  Ball  Co. 

Plymouth  Meeting,  Pa.  19462 

Send  quotation  promptly  on  following  balls: 


We  would  order . dozen 

MY  NAME  .  TITLE  . 

AFFILIATION  . 

ADDRESS  . . . 

CITY .  STATE  . .  ZIP. 
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the  fatter  ticket 

they  can.» 
fly  on  it 
eat  on  it 
drink  on  it 
sleep  on  it 
ride  on  it 
sun  on  it 
party  on  it 
see  sights  on  it 
relax  on  it 
swing  on  it... 
we  haw  it 

There’s  more  stuff  to  the  Fatter  Ticket.  The  Fatter  Ticket  covers  the  cost  of  their  whole  vacation,  and  as  you 
know  that’s  a  lot  more  than  jet  flights  and  a  deluxe  hotel.  The  Fatter  Ticket  covers  out-of-pocket  expenses 
—breakfasts  and  dinners,  transfers  from  the  airports,  tips,  porterage,  a  guide  with  all  the  answers  if  they’ve 
got  a  question,  air  and  hotel  taxes,  city  sightseeing  so  they  know  the  lay  of  the  land-all  things  travelers  end 
up  paying  a  fortune  for  when  they  travel  on  their  own!  The  Fatter  Ticket  is  a  world  guide  with  a  guarantee, 
and  AITS  can  give  your  group  The  Fatter  Ticket  to  practically  anywhere  in  the  world  .  .  .  from  the  Orient  to 
Europe  to  South  America! 

a  carnival  vacation  for  your  group 


210  Boylston  Street 

Chestnut  Hill,  Mass.  02167 

Booth  17  at  the  NIRA  Show  May  18 

Come  register  for  a  free  trip  to  Hawaii 
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Your  Duty 


as  a 


Meeting 


Participant 


By  the  Chicago  Society  of 
Association  Executives 


In  some  discussions,  it  is  useful  arrangements  for  specially  pre- 
for  individual  participants  to  meet  in  pared  material, 
two’s  or  three’s  to  compare  notes  His  objective  is  to  become 
in  advance.  To  the  extent  that  such  thoroughly  cognizant  of  the 
pre-planning  supplants  the  actual  leadership,  topic,  format  (including 
discussion,  however,  it  should  be  agenda),  special  presentations, 
discouraged.  record-keeping.  A  group  of  partici- 

The  conference  participants  may  pants  which  has  thus  prepared  is 
wish  to  meet  with  other  individuals  “ready  to  roll”  when  the  gavel  raps 
for  more  complete  discussion  of  the  meeting  to  order, 
subjects  on  the  prior  evening.  DURING  THE  MEETING 

The  conscientious  participant 

may  include  audio-visual  presenta-  The  effective  participant  in  any 
tions.  He  must  realize,  of  coursfe,  group  activity  believes  faithfully  that 
that  a  free  give-and-take  time  may  the  sum  is  more  than  the  total  of 
not  be  sufficient.  its  parts  and  works  to  keep  the  group 

“clicking”. 

JUST  BEFORE  THE  MEETING  The  effective  discussant  will 

advance  his  points,  defend  them, 
The  effective  participant  arrives  present  supporting  data,  invite  the 
early.  He  allows  plenty  of  time  to  reactions  of  others,  yield  graciously 

meet  and  chat  with  the  leader  and  to  superior  reasoning  and  superior 

other  participants,  to  resolve  any  evidence,  query  politely  the  ideas 
doubts  he  may  have  about  the  topic 

or  format,  and  to  make  any  special  Continued  on  page  43 


Physical  presence  at  a  meeting 
does  not  constitute  real  par¬ 
ticipation.  The  success  or  failure  of 
a  meeting  most  certainly  does  not 
rest  on  the  chairman  alone.  Each 
person  in  a  well-functioning  group 
has  responsibilities. 

BEFORE  THE  MEETING 

A  conscientious  participant  will 
prepare  as  thoroughly  as  a  leader. 
Once  he  knows  he  is  to  participate, 
he  should  do  research  on  the  topic, 
prepare  outlines  and  background 
data,  and  even  brush  up  on  his  con¬ 
ference  techniques. 

Ideally,  each  participant  carefully 
thinks  his  way  through  the  entire  dis¬ 
cussion  outline  or  agenda  —  jotting 
down  the  points  he  will  make,  the 
data  he  will  introduce,  the  questions 
he  will  raise,  and  the  items  not  cov¬ 
ered  in  the  outlines  that  he  will  dis¬ 
cuss. 
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FRANCE 


It’s  the  first  place  you  think  of  for  a  vacation,  why  should  it  not  be  the  first  place  your 
employee  club  goes  to? 

Now  AirFranceiT  makes  it  easy  for  you  to  go  there. 

And  gets  your  group  the  best  deals.  For  a  starter  we  have  selected  a  number  of  one  and 
two  week  stays  in  France.  Yours  for  the  asking. 

Then,  we  have  created  a  new  department.  A  department  that  handles  nothing  else  but 
employee  group  travel.  So  if  your  group  wants  to  go  to  France  or  any  of  the  other  Air 
France  destinations,  we  can  help.  Help  to  organize  the  program,  provide  information,  the 
works. 

For  further  information,  contact  Ivan  DAMYANOFF,  Manager  Employee  Group  Travel, 
at  (212)  758-6300  or  send  in  coupon  below.  Better  yet,  see  us  at  booth  47  at  the  NIRA 
convention. 


to:  Afr  France#  r 

1350  Avenue  of  the  Americas  (Attn  NYC.PG)  New  York,  N.Y.  10019 

I  am  interested  in  receiving  further  information  for  a  group  of _ people. 

We  want  to  depart  on _ from _ . 

Name _ Title _ _ 

Company _ 

Address _ _ _ 

State _ Zip _ 


City _ 

Telephone _ 

My  Travel  Agent  is. 


news  In  brief 


New  lakes,  streams 
law  for  Michigan 

The  Wildlife  Management 
Institute  reports  a  new  law  has  been 
enacted  in  Michigan  protecting  the 
public’s  interest  in  inland  lakes  and 
streams. 

Provisions  of  the  “Inland  Lakes 
and  Streams  Act”  give  the  Depart¬ 
ment  of  Natural  Resources  authority 
to  control  dredging,  filling,  damming, 
and  placement  of  structures  in  virtu¬ 
ally  all  the  inland  waters  of  the  state. 
All  work  requires  a  permit  from  DNR. 
Authorities  say  the  law’s  intent  is  not 
to  stop  development,  but  to  regulate 
it  to  avert  destruction  of  resource 
values. 

The  Act  specifies  that  before  a 
permit  can  be  issued,  the  Depart¬ 
ment  must  determine  that  the  pro¬ 
ject  will  not  affect  the  public  trust 
or  private  riparian  rights  in  the  body 
of  water,  and  will  not  damage  fish, 
wildlife,  esthetic,  and  similar  values. 

Michigan  officials  report  that  a  key 
feature  of  the  statute  is  that  a  lake 
or  stream  no  longer  must  be 
“navigable”  before  it  can  be  pro¬ 
tected.  This  issue  had  thwarted  past 
efforts  to  stop  many  damaging  pro¬ 
jects. 


and  Management  Techniques;  Rec¬ 
reation  for  the  Disadvantaged; 
Private  Sector  Contribution;  Rec¬ 
reation  Facility  Cost  Estimation; 
Federal  Recreation  Management 
Criteria  and  organization. 

Complete  sets  of  these  reports 
are  available  at  state  outdoor 
recreation  liaison  offices  and  the 
seven  outdoor  recreation  regional 
offices. 


Listing  for 
Jogging  trails 

As  an  ongoing  project  of  Frank 
Greenberg  of  Philadelphia,  the 
National  Jogging  Assoc,  is 
accumulating  information  on  all 
attractive  jogging  trails  throughout 
the  world. 

Your  favorite  trail  can  be  listed  by 
requesting  a  report  form  from  the 
NJA,  1832  K  St.  N.W., Washington 
D.C.  20006. 

World  sea 
pollution  attacked 


Organizations  (IUTO)  to  which  109 
countries  belong  is  a  non¬ 
governmental  technical  body  active 
in  the  every  field  of  tourism. 

Colorado  opens 
highways  for  cyclists 

In  an  unprecedented  move,  the 
Colorado  State  Highway  Depart¬ 
ment  announced  that  certain  sec¬ 
tions  of  interstate  highways  in  the 
state  would  have  stretches  opened 
to  bicycles,  where  no  alternate  adja¬ 
cent  route  for  bikes  is  available. 

Such  sections  will  be  marked  by 
yellow  diamond-shaped  signs 
showing  a  bicycle  in  black  on  a  yel¬ 
low  reflectorized  background. 
Underneath  will  be  a  three-foot 
square  sign  with  the  message  “Next 
(number)  Miles,  Keep  Far  Right”. 
The  admonition  applies  to  cyclists. 

Future  planned  bicycle  sections 
include  Interstate  25  between 
Colorado  Springs  and  Pueblo;  Inter¬ 
state  79  between  Idaho  Springs  and 
Berthoud  Pass  turnoff. 

Number  of  women 
bowlers  multiplies 

Membership  in  the  Women’s 
International  Bowling  Congress 
(WIBC)  hit  the  three-million  mark  in 
January  the  earliest  this  magic 
number  has  been  reached  in  the 
past  three  years. 

As  of  January  31,  the  member¬ 
ship  totaled  3, 050, 073, _  more  than 
3.5  percent  ahead  of  the  first  six 
months  of  the  1971-72  season. 
Total  membership  last  season  was 
3,184,711. 

The  American  Junior  Bowling 
Congress,  co-sponsored  by  WIBC 
and  ABC,  also  is  showing  a  mem¬ 
bership  gain.  It  totaled  564,813 
through  January  31 ,  a  six  percent 
ahead  of  last  season  when  a  record 
679,833  members  were  enrolled]  ■ 


Outdoor  Recreational 
report  plans  available 

Ten  federal  work  groups  have 
explored  specific  areas  of 
recreation,  isolated  problems  with 
solutions,  and  made  recommenda¬ 
tions  for  inclusion  in  the  nationwide 
plan. 

Report  titles  indicate  the  scope  of 
work  undertaken  by  the  work 
groups:  Roles  and  Responsibilities 
of  Public  and  Private  Institutions; 
Urban  Recreation;  Rural  Rec¬ 
reation;  Resource  Capacity  and 
Recreation  Use;  Implementation 
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A  world-wide  campaign  against  sea 
and  shore  pollution  was  launched 
in  Panama  in  December  1972  fol¬ 
lowing  the  decision  of  the  Panama¬ 
nian  authorities  to  take  up  an  initia¬ 
tive  of  the  International  Union  of  Offi¬ 
cial  Travel  Organizations  and 
organizers  of  the  "Message  in  the 
Sea”  operation. 

French  and  Panamanian  naval 
units  took  part  in  the  setting  afloat 
of  100,000  capsules  containing 
messages  drawing  attention  tb  the 
dangers  of  sea  pollution.  The  mes¬ 
sages,  which  will  be  picked  up  on 
many  shores,  ask  the  finders  to  con¬ 
tact  the  organizers,  stating  the  place 
and  date  of  discovery  and  any  trace 
of  pollution  in  the  area. 

The  International  Union  of  Travel 
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Senator  Stays  Fit 


Senator  William  Proxmire  has  been  named  the 
Honorary  AAU  national  Physical  Fitness  Chairman  at 
a  ceremony  held  in  his  Washington  office. 

The  announcement  came  from  AAU  President  David 
Rivenes,  who  called  Proxmire’s  appointment  "a  deserv¬ 
ing  honor  that  has  been  bestowed  on  one  of  our  coun¬ 
try’s  most  avid  physical  fitness  enthusiasts.” 

The  senator  aptly  demonstrated  his  interest  in  physi¬ 
cal  fitness  by  doing  75  pushups  in  59  seconds,  more 
than  twice  the  number  an  "in  shape”  18  year  old  is 
expected  to  do  in  a  two  minute  time  limit  in  the  AAU’s 
physical  fitness  proficiency  test. 

In  addition  to  Proxmire  and  Rivenes,  also  in 
attendance  at  the  presentation  ceremonies  was 
Senator  Mike  Mansfield  who  lent  “moral  support”  to 
Proxmire  and  acted  as  “official  time  keeper”  during 
Proxmire’s  physical  fitness  demonstration. 

Proxmire  commented  that  he  is  “delighted  to  take 
part  in  the  AAU  program.  This  physical  fitness  program 
is  one  that  I  personally  subscribe  to  and  have  for  years. 
As  many  of  you  know,  each  morning  I  run,  do  250 
pushups  and  various  isometric  exercises,  so  hopefully 
I’ll  be  considered  a  proficient  spokesman  for  this  excel¬ 
lent  program.” 

The  primary  purpose  of  the  AAU’s  Physical  Fitness 
venture  is  to  offer  a  planned  schedule  of  exercises 
in  which  every  one,  young  and  old,  can  participate. 
Through  their  active  participation,  it  is  hoped  that  they 
will  be  given  the  incentive  to  master  specially  designed 


Senator  William  Proxmire 


proficiency  tests,  thereby  gaining  a  willingness  to  main¬ 
tain  sound  physical  fit  bodies,  a  desire  to  compete  with 
themselves  in  future  challenges,  and  an  appreciation 
of  the  important  role  that  sports  and  physical  fitness 
play  in  American  life. 

One  of  the  most  important  elements  of  the  AAU  Phys¬ 
ical  Fitness  program  is  its  ability  to  provide  the  test 
and  award  certificates  to  millions  of  participants  annu¬ 
ally  at  no  cost. 

The  Chevrolet  Motor  Division  provides  the  necessary 
financial  support  that  makes  this  possible.  Through  their 
national  sponsorship  of  the  program,  the  AAU  is  able 
to  continue  to  expand  and  improve  its  physical  fitness 
ventures  to  include  wider,  more  diverse  groups  of  partic¬ 
ipants  ranging  from  infants  to  senior  citizens. 

For  further  information  concerning  the  AAU  Physical 
Fitness  program  contact  the  AAU  House,  3400  W.  86th 
Street,  Indianapolis,  Indiana  46268.  □ 


Nebraska  Plans 
Upgrading  Fitness 

The  1973  Nebraska  legislature 
will  be  asked  to  create  a  state  com¬ 
mission  on  physical  fitness  to  help 
upgrade  the  fitness  of  all  Nebras¬ 
kans. 

The  commission  would  operate 
with  a  full  time  director  and  would 
replace  the  Governor’s  Council  on 
Physical  Fitness. 

In  May,  the  Governor’s  Council 
will  be  one  of  the  sponsors  of  a  Mid¬ 
western  physical  fitness  clinic  and 
conference  to  be  held  in  Lincoln. 


RECOGNITION  AWARDS 

Trophies  —  Plaques  —  Medals  —  Ribbons 
Gifts  —  Specialties  —  Premiums 

“If  it’s  an  award  —  We  have  it" 

Stop  by  Booth  34  -  NIRA  Convention  -  Pick 
up  your  official  NIRA  Golf  Bag  and  join  our 
exclusive  Golf  Club. 

See  special  NIRA  Trophies 
Company  Quantity  Discounts 
50  years  experience 

assures  our  slogan 
.  “Our  Service  Is  Hard  To  Beat" 
Official  NIRA  Awards  Supplier 


Phone:  (312)  782-2317 
32  W.  Randolph  St.,  Chicago,  III.  60601 
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Professional  Services  Directory 


environmental  graphics 

MARKS,  SIGNINGS  AND  VISUAL  COMPLEMENTS  FOR  RECREATIONAL  FACILITIES 

A.  Blankenburg  Associates/Graphic  Design  •  2  North  Riverside  Plaza  •  Chicago  60606  •  312/263-5441 


V 

Kotz  C  Schneider 

CD 

307  SOUTH  TOWNSEND  STREET 


LAND  AND  RECREATION  PLANNING  AND  DESIGN 

SYRACUSE,  NEW  YORK  13202  31  5-475-41  57 


recreational  planning  -  programming  •  design  •  consultation 


C/fug/i  CQ.  mdcttonit/i  &  tdtecciajel,  &tic. 

S12  IVON  BUILDING  SEATTLE  W  A.  98104  <  206)622-1010  ill  IVON 


dlh  DeHART,  LANDS  «  HALL 

planning/analy.sis  group 

BUILDI  N  G  •  S  E  A  T  T  l  £  W  A.  98104  (206)682-1925 


SPAIN  73 


Spain’s  own/fffiB/Ahas  the  “Spanishest”  vacation  programs  for  employee 
recreational  travel.  The  real  Spain  at  low  low  Spanish  prices: 
tBER/A  8  days/7  nights  on  the  Costa  del  Sol  —  $290.00* 

INCLUDES: 

•  Round  trip  air  fare  from  New  York  or  Boston  •  Round  trip  transfers 

•  First  class  hotel  accomodations  •  Sightseeing 

•  American  breakfast  and  dinner  daily  •  Baggage  handling 

•Tips  and  taxes 


‘based  on  winter  affinity  air  fare  from  New  York  or  Boston;  40  persons  minimum;  double  occupancy;  off-season  hotel 
rates.  Custom-made  packages  available  for  charter-size  groups. 

FOR  ADDITIONAL  INFORMATION  SEE  IN  BOOTH  40  OR  CONTACT: 


iBERiA  AIR  LINES  OF  SPAIN 
97-77  QUEENS  BLVD.,  REGO  PARK,  NEW  YORK  11374 
phone;  (212)  793-5000  ATTN.  MR.  BUSTAMANTE 
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.A 

unique 
ringe  "benefit 
or  you  &  your 
employees 
jrom 

SIMULATED  DIAMOND 
JEWELRY 


ESl-JP 


The  Dunfey  Family,  Inc. 
Congratulate 
NIRA 

on  it’s  32nd  Annual 
Conference  and  exhibits 
and  welcomes  the 
33rd  NIRA 

Conference  and  Exhibit 
to  the 

Royal  Coach 
in  Atlanta 
May  16-22,  1974. 


#804  Round  Solitaire  #508  Woodbark  Solitaire 


Retail  $50.00  per  carat 


Retail  $90.00 


#509  Floral  Solitaire 
Retail  $100.00 


#511  19  Stone  Cluster 
Retail  $210.00 


WWL4 

mm 

W 


# 805  Pear  Solitaire 
..Retail  $50.00  per  carat 


We  have  developed  a  program  for  you 
and  your  employees  which  permits  them 
to  make  a  personal  selection  from  a 
beautiful  line  of  simulated  diamond 
jewelry  and  other  jewelry  products  at 
very  substantial  savings. 

This  unique  fringe  benefit  delivers  far 
more  in  lasting  appreciation,  incentive, 
goodwill  and  value  than  would  be  ex¬ 
pected  at  its  modest  employee  cost. 

For  full  information  please  contact- 

Thomas  A.  Conroy,  National  Sales  Manager 
Diamonair  Division  of  Litton  Industries 
200  East  Hanover  Avenge 
Morris  Plains.  N.J.  07950  (201)  539-5500 


1-75  AT  HOWELL  MILL  ROAD 
ATLANTA,  GEORGIA  30325 


Diamonair  is  a  Registered  Trademark  of  the 

Olamonair  Division  of  Litton  Industries.  ©1972  Litton  Industries 
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recreation 

management 

THIS  ISSUE: 

ployee  Fund  Raising . Employer  of  the  Year .  Recreation  Bibliography Conference  Program 


32nd  NATIONAL 
NIRA  CONFERENCE  &  EXHIBIT 

RECREATION’S  ROLE  IN  CORPORATE  SUCCESS 

INDIANAPOLIS,  INDIANA  -  May  18  -  23,  1973 


PROGRAM 


Greetings  to  NIRA’s 
32nd  Conference  and  Exhibit 


THE  WHITE  HOl.SK 
WASHINGTON 

April  12,  1973 


America's  growing  productivity  has  added 
considerably  to  the  leisure  time  of  its 
workers.  But  the  value  of  these  leisure 
hours  is  ultimately  determined  by  how  they 
are  used.  I  am  therefore  extremely  pleased 
to  note  that  the  business  community  is  sys¬ 
tematically  sponsoring  employee  programs 
that  offer  opportunities,  not  just  for  relax¬ 
ation  and  enjoyment,  but  for  physical  fitness 
and  individual  development. 

I  welcome  this  opportunity  to  greet  the  dele¬ 
gates  at  this  Thirty-Second  Conference  of 
the  National  Industrial  Recreation  Association. 

I  wholeheartedly  commend  your  work  and  wish 
you  a  stimulating  and  highly  productive  session. 


NIRA  Past  Presidents 


1941-44  Dr.  Floyd  R.  Eastwood,  *  Los  Angeles  State 
College 

1944-46  Edward  B.  DeGroote,*  Servel,  Inc. 

1946- 47  James  J.  Walsh,*  Chrysler  Corporation 

1947- 48  R.  C.  Skillman,*  Champion  Papers,  Inc. 

1948- 49  C.  A  Benson,  Eastman  Kodak  Company 

1949- 51 W.  H.  Edmund,  Goodyear  Tire  &  Rubber  Com¬ 
pany 

1951- 52  John  R.  Ernst,*  National  Cash  Register  Co. 

1952- 53  William  T.  Prichard,*  General  Motors  Corpora¬ 
tion 

1953- 54  A.  H.  Spinner,  Armstrong  Cork  Company 

1954- 55  Ralph  M.  Isacksen,  Seeburg  Corp. 

1955- 56  Carl  Klandrud,  Allis-Chalmers  Manufacturing 
Co. 

1956- 57  Ben  Kozman,  Thompson  Ramo  Wooldridge, 
Inc. 

1 957- 58  Kenneth  Klinger,  Consolidated  Vacuum  Corp. 

1958- 59  Thomas  G.  Croft,  General  Dynamics/Fort 
Worth 
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1 959- 60  John  H.  Leslie,  Minnesota  Mining  &  Mfg.  Co. 

1960- 61  Oskar  Frowein,  Republic  Aviation  Corp. 

1961- 62  Robert  A.  Turner,  West  Point  Mfg.  Co. 

1962- 63  Edward  T.  Mitchell,  U.S.  Steel  Corp. 

1963- 64  Walter  Dowswell,*  Motorola,  Inc. 

1 964- 65  Frank  Davis,  Lockheed-Califomia  Co. 

1965- 66  Charles  Bloedorn,  Goodyear  Tire  &  Rubber 
Co. 

1966- 67  Larry  M.  Deal,  Sr.,  Inland  Mfg.  Co. 

1967- 68  Patrick  W.  Feely  Jr.,  The  Falk  Corp. 

1968- 69  Kenneth  L.  Kellough,*  North  American 
Rockwell  Corp. 

1969- 70  A.  Murray  Dick,  Dominion  Foundries  &  Steel, 
Ltd. 

1970- 71  Martha  L.  Danniell,  Nationwide  Insurance  Co. 

1971- 72  C.  James  Moyer,  Eastman  Kodak  Co. 

1972- 73  Gary  D.  McCormick,  Salt  River  Project,  PERA 
Club 

‘deceased 
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Banquet  Chairman  NIRA  Executive  Direc- 

Jerry  Duhamell  tor 

Amateur  Athletic  Union  Michael  A.  Fryer 


Sergeant  At  Arms 
Norman  Beplay 
Indianapolis  Power  & 
Light  Co. 


Facilities  &  Equipment 
Chairman 

Ron  Rapp 

Cummins  Engine  Co. 


Conference  Chairman 

Edward  V.  Meith 

Eli  Lilly  &  Co. 


Ladies  Chairman 
Ruth  Donaldson 
Western  Electric  Co. 
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Program  Co-chairman 
Robert  Eppley 
Irwin  Management  Co. 


Hospitality  Chairman 
F.  Arthur  Strong  , 
Indianapolis  Dept,  of 
Parks  &  Recreation 


Program  Co-chairman 
Steve  Waltz 
Cummins  Engine  Co. 


Exhibit  Chairman 
Tom  Joyce 
Detroit  Diesel  Allison 
Div. 


Entertainment  Chair¬ 
man 

Robert  J.  Wansley 

Eli  Lilly  &  Co. 


Registration  Chairman 
Miss  Ellie  Noe 
Dow  Chemical  Co. 


Transportation  Chair¬ 
man 

Ed  Mayhew 

Bryant  Air  Conditiong 
Co. 


Welcoming  Chairman 

Andrew  A.  Zadany 

Corning  Glass  Works 


Theme  Chairman 
Logan  Steele 
Indiana  Bell  Telephone 
Co. 


NIRA  Assistant  Execu¬ 
tive  Director 

Michael  C.  Lucken- 
bach 


This  1 9 73  Cadillac  Eldorado  Convertible  has  been  selected  as  the  official  pace  car  for  the  57th 
annual  U  Indianapolis  500-mile  race  May  28.  It  will  be  on  display  during  the  NIRA  opening  ban¬ 
quet.  Accenting  this  popular  white  classic  front-wheel-drive  convertible  is  an  interior  of  red  leather 
and  a  white  top.  It  is  only  the  second  time  in  the  track’s  history  that  a  front-wheel -drive  car  has 
been  selected  to  pace  the  “500". 


RM,  May,  1973 


ployee  Leisure  Time  Is  Important  to  Corporate  Growth 


The  day  of  the  whistle  and  the  sweatshirt  company 
coach  getting  the  guys  together  for  a  sandlot  game 
on  Saturday  has  long  passed. 

America  is  now  in  an  era  of  multi-billion  dollar  leisure 
businesses;  employees  are  spending  their  weekends 
in  increasingly  more  complex  hobbies  and  sophis¬ 
ticated  pursuits  of  leisure;  and  industries  are  devoting 
more  and  more  money  to  the  support  of  their 
employee’s  off-work  activities. 

Atone  time,  business  could  afford  to  ignore  free-time 
activity  by  their  employees.  Increasingly,  however, 
industry  has  found  that  helping  their  people  to  improve 
their  leisure  hours  tends  to  make  them  more  loyal,  per¬ 
sonally  involved  workers  as  they  discover  their  com¬ 
pany  sincerely  interested  in  them  as  individuals. 

Many  companies  have  launched  recreational  pro¬ 
grams,  large  and  small,  and  those  companies  which 
have  not  are  beginning  to  see  their  employees  lured 
away  by  the  more  impressive  rebreational  benefits  that 
the  well-rounded  company  can  offer.  And  predictions 
indicate  it  will  become  even  more  important  to  workers 
— already  industry  has  watched  personal  leisure-time 
expenditures  rise  from  $19.5  billion  in  1961  to  over 
$40  billion  in  1 971  for  employees  in  the  wide  age  group 
of  25  to  44. 

In  the  face  of  these  statistics  and  with  the  32nd 
National  NIRA  Conference  &  Exhibition  arrangements 
completed,  many  long-time  delegates  are  already  men¬ 
tally  packing  their  bags  and  ideas  to  share  with  all  of 
us. 
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But  some  companies,  many  of  them  small  with  non¬ 
professional  recreation  leaders,  are  still  asking  them¬ 
selves  why  should  we  send  a  representative  to  such 
a  conference? 

There  are  two  answers  to  this  question — you  can’t 
afford  not  to,  and  we  can’t  afford  not  to  have  you. 

Out  of  50,000  privately-owned  American  companies, 
there  are  approximately  300  with  what  we  could  term 
professional  full-time  recreational  directors.  The 
remainder  are  men  and  women  who  have  volunteered 
to  spend  part  of  their  job  time  (and  often  off-work  hours) 
to  direct  and  coordinate  the  company’s  recreational 
activities.  These  people  see  the  recreational  situation 
in  a  different  light.  They  encounter  problems  and  recrea¬ 
tional  demands  and  solve  them  in  different  ways  than 
the  company  with  a  large  facility  at  their  disposal. 

Their  problems  and  how  they  solve  them,  their  ideas 
and  the  types  of  activities  that  they  have  dreamed  up 
are  many  times  a  source  of  inspiration  to  the  larger 
companies.  The  small  company  semi-professional 
recreational  director  has  an  intensely  close  association 
with  the  leisure  needs  of  his  employees,  he  is  often 
closer  to  the  immediate  wishes  and  desires  of  his 
people  than  a  larger  company’s  professional  adminis¬ 
trator. 

On  the  other  hand,  the  larger  company  representative 
offers  a  broader  perspective  to  the  sharing  of  ideas. 
He  has  had  experience  in  developing  management 

Continued  on  page  34 
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NIRA  Employer  of  the  Year 


The  third  annual  NIRA  Employer 
of  the  Year  award  goes  to  Daniel 
J.  Haughton,  Chairman  of  the  Board 
of  Directors  of  Lockheed  Aircraft 
Corporation. 

Daniel  Haughton  is  the  man  man¬ 
aging  a  corporation  that  believes  in 
its  employees.  “A  company  is 
people”  is  one  of  his  mottoes  and 
is  an  ideal  practiced  throughout  this 
corporation  of  approximately  90,000 
employees. 

In  any  corporation  there  is  usually 
one  individual  who,  due  to  his  sen¬ 
sitivity  for  people  and  his  interest 
not  only  in  the  employees’  produc¬ 
tivity  but  also  in  worthy  use  of  leisure 
time,  that  takes  the  leadership  in 
assisting  the  growth  and  develop¬ 
ment  of  recreation  programs. 

At  Lockheed,  this  man  has  been 
Dan  Haughton.  All  three  major  divi¬ 
sions  of  the  corporation:  Lockheed 
Missiles  and  Space  Company  at 
Sunnyvale,  Calif,;  Lockheed-Geor- 
gia  Company  at  Marietta,  Ga.  and 
the  Lockheed-California  Company 
at  Burbank,  have  major  employee 
recreation  programs. 


Mr.  Haughton  came  to  Lockheed 
in  1937,  working  up  through  the 
company  ranks  to  become  presi¬ 
dent  of  the  corporation  in  1 961  and 
chairman  of  the  board  in  1967. 

Known  for  his  dedication  to  hard 
work,  Mr.  Haughton  also  feels  a 
deep  responsibility  for  community 
betterment.  Among  the  many  posi¬ 
tions  of  civic  leadership  where  he 
serves  are:  the  National  Multiple 
Sclerosis  Society  Board  Chairman 
and  Board  of  Governors  of  the 
American  Red  Cross. 

He  holds  an  honorary  Doctor  of 
Law  Degree  from  the  University  of 
Alabama  and  George  Washington 
University.  He  was  named  Manage¬ 
ment  Man  of  The  Year  in  1966  by 
the  National  Management 
Association;  received  the  National 
Defense  T  ransportation  Association 
Award  in  1965  and  was  named 
Executive  of  the  Year  in  1968  by 
the  Sales  Marketing  Executives 
International. 

Mr.  Haughton  knows  the  impor¬ 
tance  of  organization  and  advocates 
constant  awareness  of  modern 


Daniel  J.  Haughton 


techniques  and  programming. 

He  has  written  articles  and 
spoken  out  for  the  cause  of 
employee  recreation  on  many  occa¬ 
sions.  He  encourages  Lockheed 

Continued  on  page  34 


NIRA  President  for  1973-74 


Edward  M.  Bruno 


Edward  M.  Bruno,  supervisor  of 
employee  recreation  at  3M  Com¬ 
pany’s  headquarters  location  in  St. 
Paul,  Minn,  is  the  new  president  of 
the  National  Industrial  Recreation 
Association  for  1973-74. 

President-elect  of  NIRA  since  the 
annual  business  meeting  last  June, 
Bruno,  40,  will  advance  to  the  pres¬ 
idency  during  the  1973  annual 
meeting  in  Indianapolis. 

Bruno  has  been  with  3M  since 
1 957  and  on  the  staff  of  3M’s  recrea¬ 
tion  department  since  1967. 

The  3M  Club  program  supervised 
by  Bruno  for  more  than  14,000 
employees  and  their  families  in  the 
St.  Paul  area  offers  about  50  diverse 
recreational  activities. 

Site  of  much  of  the  activity  is  the 
483-acre  Tartan  Park  recreation 
facility  on  the  edge  of  St.  Paul.  The 
park  has  80  full  and  part  time 
employees  of  its  own  and  its 


facilities  included  an  18-hole  golf 
course,  four  tennis  courts,  a  ski  hill 
with  rope  tow  and  chalet,  four  soft- 
ballfields,  two  family  picnic  areas 
and  a  club  house  with  food  and 
beverage  service. 

Bruno’s  earlier  interest  had  him 
involved  in  the  camera  club, 
summer  picnics,  golf  leagues  and 
as  chairman  of  3M’s  St.  Paul  Winter 
Carnival  participation  in  1961. 

Before  joining  3M,  Bruno 
attended  St.  Thomas  College  in  St. 
Paul,  majoring  in  political  science. 
He,  his  wife  and  their  four  children 
live  in  St.  Paul  where  he  is  also 
active  on  the  lay  board  of  his  church 
and  on  the  board  of  directors  of  the 
International  Institute  of  Minnesota. 

The  new  president  has  attended 
eight  national  NIRA  conferences 
and  has  served  on  the  NIRA  board 
for  three  years. ■ 
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Stuart  H.  Clarke 


Richard  J.  O’Melia 


Ben  W.Borne 


Robert  Bauer 


W.  Boyd  Owen 


John  H.  Leslie 
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John  R.  Bert  hold 


Donald  E.  Garretson 
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Conference  Speakers 


Stuart  H.  Clarke,  Deputy  Assistant 
Secretary  for  Administration  and 
Management  Department  of  Health, 
Education  and  Welfare  will  give  the 
opening  Conference  address  for  the 
32nd  National  NIRA  Conference 
and  Exhibit  Friday  evening. 

Mr.  Clarke  has  had  extensive  ex¬ 
perience  in  the  field  of  personnel  ad¬ 
ministration  during  his  22  years  of 
public  service. 

He  began  his  federal  career  with 
the  Department  of  the  Army  in  1 951 , 
and  advanced  to  become  Personnel 
Director  for  the  Army  Ballistic  Mis¬ 
sile  Agency,  Redstone  Arsenal; 
Huntsville,  Alabama. 

John  R.  Berthold,  Executive  Vice 
President  of  Six  Flags,  Inc.  will 
speak  at  the  opening  banquet. 

Berthold  has  direct  line  responsi¬ 
bility  for  the  entire  Six  Flags,  Irtc. 
which  includes  a  network  of  theme 
amusement  parks  and  attractions. 

Saturday,  Richard  J.  O’Melia  will 
be  discussing  one  of  the  most  im¬ 
portant  topics  facing  recreations 
directors  who  book  group  travel 
today. 


Mr.  O’Melia,  Director,  Bureau  of 
Enforcement,  Civil  Aeronautics 
Board  will  discuss  recent  CAB  rul¬ 
ings  permitting  travel  group  charters 
to  be  sold  over  the  counter. 

He  will  discuss  the  advantages 
and  disadvantages  of  charters  and 
forecast  their  future  as  well  as  con¬ 
duct  a  question  and  answer  period. 

Before  coming  to  CAB,  Mr. 
O’Melia  had  been  general  counsel 
and  a  member  of  the  professional 
staff  of  the  U.S.  Senate  Government 
Operations  Committee.  Earlier  he 
had  been  assistant  city  attorney  in 
Milwaukee,  Wise.,  where  he  had 
been  engaged  in  the  private  prac¬ 
tice  of  law. 

W.  Boyd  Owen,  Vice  President, 
Owens-Illinois,  Inc.,  will  be  speaking 
at  the  “Bat  Boy  Or  Administrator” 
session  on  Monday. 

Mr.  Owen,  a  man  who  started  out 
as  a  recreation  director  of  his  com¬ 
pany,  will  discuss  the  corporation 
image  for  recreation  personnel. 

His  rich  background  as  plan 
manager,  director  of  labor  relations, 


personnel  director  and  corporation 
vice  president  will  give  provide 
understanding  of  the  recreation  role 
in  corporate  structure. 

Also  appearing  on  the  Monday 
program  will  be  two  corporate  vice 
presidents,  Donald  E.  Garretson  of 
3M  Company  and  Ben  W.  Borne  of 
Motorola,  Inc.  Discussing  the  tan¬ 
gible  and  intangible  benefits  of  rec¬ 
reation  to  a  corporation’s  success, 
these  gentlemen  will  give  an  under¬ 
standing  of  the  quantitative  and 
qualitative  values  of  industrial  rec¬ 
reation. 

Mr.  Garretson,  corporate  vice 
president  and  treasurer  of  3M  Com¬ 
pany  received  his  A.B.  degree  from 
Washington  &  Lee  University  and 
M.B.A.  from  Harvard  Graduate 
School  of  Business  Administration. 

Mr.  Borne,  vice  president  of 
Human  Relations,  Motorola,  Inc., 
earned  his  law  degree  from  Loyola 
University.  He  has  an  excellent 
record  of  problem  solving  in  labor 
relations. 


Featured  Entertainers 


Entertainment  at  the  NIRA  Conference  is  planned  to 
help  you  top  off  the  action  packed  daily  sessions  with 
delightful  performing  artists  and  the  Jim  Edison  Orches¬ 
tra  playing  for  cocktails,  dinner  and  dancing  will  add  to 
your  enjoyment. 

Max  Cooper,  M.C.,  comedian  and  impressionist  is 
known  for  his  mimicry  of  personalities,  such  as,  Bing 
Crosby,  Frankie  Laine,  Ernie  Ford  and  others.  You  will 
enjoy  the  fresh,  clean,  spontaneous  humor,  in  his  visual 
and  vocal  presentations. 

Tom  and  Sherrie  do  a  fast  moving  duo  of  things 
magical.  They  project  their  unique,  perfected  artistry 
with  a  flashy  and  rapid  production  of  live,  well  trained 
doves  to  pantomine,  done  smoothly  with  a  flourish  of 
remarkable  skill. 
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PROGRAM 

FRIDAY  MAY  18  Meith,  Eli  Lilly  &  Co. 


8:00  a.m.  (CC)  “500”  Ballroom 

Exhibitors  Start  Set-Up 
Exhibitors  Register  at  Stauffer’s 

8:30-1 1 :00  a.m.  (S)  East  Hunt  Room 

Executive  Committee  Meeting 
Gary  D.  McCormick,  Presiding 

1 1 :00  a.m.  (S)  Ballroom 

Delegate  Registration  Opens 

12:00  Noon-1 :00  p.m.  (S)  Rooms  To  Be  Announced 
Special  Committee  Meetings 

'  1.  ClRA/CIRL-Chairman:  Martha  Daniell, 
Nationwide  Insurance  Co. 

2.  Regional  Management-Chairman:  Mel 
Beyers,  Owens-Illinois  Inc. 

3.  Research  Foundation-Chairman:  William 
DeCarlo,  Xerox  Corp. 

1:00-2:00  p.m.  (S)  Rooms  To  Be  Announced 

Special  Committee  Meetings 

1 .  Recreation  Management  Magazine-Chair¬ 
man;  Arthur  Conrad,  Flick-Reedy  Corp. 

2.  Elections  &  Nominations-Chairman:  C. 
James  Moyer,  Eastman  Kodak  Co. 

3.  Legislative-Chairman:  Mel  Byers,  Owens 
Illinois  Inc. 

4.  Program  Services  &  Tournaments-Chair- 
man:  Miles  Carter,  McLean  T rucking  Co. 

2:00-5:00  p.m.  (S)  East  Van  Camp  Room 

Board  of  Directors  Meeting 

Co-Chairman:  Steve  Waltz,  Cummins  Engine 
Co. 

Robert  Eppley,  Irwin  Management 
Co. 

4:30  p.m.  (S)  Ballroom 

Session  Chairman  &  Recorders  Meeting 

Co-Chairman:  Steve  Waltz,  Cummins  Engine 
Co. 

Robert  Eppley,  Irwin  Management  Co. 

7:00  p.m.  (S)  Ballroom 

Official  Conference  Opening  Banquet  32nd  Annual 
.  NIRA  Conference  &  Exhibit  “Six  Flags-Entry  Into 
Adventure” 

Co-Hosts:  NIRA  &  Six  Flags,  Inc. 

Master  of  Ceremonies:  Robert  Eppley,  Irwin 
Management  Co. 

,  Welcome:  NIRA  President  Gary  D.  McCormick, 
Salt  River  Project 

Welcome:  NIRA  Executive  Director,  Michael  A. 
Fryer 

Welcome:  Conference  Chairman,  Edward  V. 
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Welcome:  U.S.  Congressman,  William  G.  Bray 
|  (R-Ind.) 

Invocation:  Rev.  James  C.  Hawkins,  Jr.,  Church 
of  The  Living  God 

Presentation:  Miss  Industrial  Recreation  for  1973- 
74,  by  Paul  W.  Wood,  U.S.  Dept,  of  Agriculture 
Opening  Conference  Address:  Stuart  H.  Clarke, 
Deputy  Assistant  Secretary  U.S.  Department 
of  Health,  Education  &  Welfare 
Guest  Speaker:  Richard  Sauer,  Director  of  Timing 
&  Scoring  Indy  “500”-Official  Pace  Car  on 
Display 

Guest  Speaker:  John  R.  Berthold,  Executive  Vice- 
President,  Six  Flags,  Inc. 

Entertainment:  “The  Miss  Kitty  Saloon  Show” 
Direct  from  Six  Flags  Over  Mid-America 
Showroom 

Opening  Banquet  Chairman:  Jerry  Duhamell,  AAU 
I  Headquarters 

SATURDAY  MAY  19 

8:00  a.m.  (CC)  Reception  Area 

Registration  &  Information  Opens 

8:15  a.m.  (CC)  “500”  Reception  Room 

Exhibitors  &  Associate  Members  Meeting  and 
Breakfast 

Chairman:  David  Shanker,  Shanker  Indus¬ 
tries,  Inc. 

Recorder:  Eileen  Roddick-Roberts,  New  York 
Convention  &  Visitors  Bureau 

8:15-9:15  a.m.  (CC)  Rooms  104-125 

Regional  Breakfasts  and  Business  Meetings 
Region  I,  Room  104 

Chairman:  Andrew  Zadony,  Corning  Glass 
Works 

Region  II,  Room  123 

Chairman;  Fred  Buchenroth,  Dayton  Power 
&  Light  Co.  * 

Region  III,  Room  124 

Chairman:  Edward  Meith,  Eli  Lilly  &  Co. 

Region  IV,  Room  105  •? 

Chairman:  Fritz  J.  Merrell,  Olin  Corp. 

Region  V,  Room  1 06 

Chairman:  Michael  Malone,  Northern  Nat¬ 
ural  Gas  Co. 

Region  VI,  Room  125 

Chairman:  Jack  Frain,  McDonnell-Douglas 
Corp. 

Region  VII,  Room  108  „ 

Chairman:  Charles  Placek  Jr.,  Motorola, 
Inc. 
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Region  VIII,  Room  125 
Chairman:  George  Grigor,  Kodak  Canada, 
Ltd. 

Region  IX,  Room  126 

Acting  Chairman:  Hubert  McGee,  Martin 
Marietta  Alumina  Co. 

All  Regional  Breakfasts  Chairman:  Robert 
Benn,  Grumman  Aerospace,  Corp. 

9:30  a.m.  (CC)  “500”  Ballroom 

Grand  Opening  of  Exhibits 

Chairman:  Thomas  Joyce,  Detroit  Diesel 
Allison  Div.,  GMC 

Floor  Chairman:  Michael  Malone,  Northern 
Natural  Gas  Co. 

12:00  Noon-1 :45  p.m.  (CC)  Rooms  123-125 

Management  Luncheon 

NIRA  Honors  “Employer  of  the  Year”  Dan¬ 
iel  J.  Haughton,  Chairman  of  the  Board 
Lockheed  Aircraft  Corp. 

Host:  NIRA 

Master  of  Ceremonies:  Arthur  L.  Conrad, 
Flick-Reedy  Corp. 

Special  Report:  On  the  International  Rec¬ 
reation  Association  World  Meeting  by  A. 
Murray  Dick,  Dominion  Foundries  and 
Steel  Ltd. 

Presentation  of  Award:  Gary  D.  McCormick, 
Salt  River  Project,  NIRA  President 

Keynote  Speaker:  Daniel  J.  Haughton, 
Lockheed  Aircraft  Corp. 

Entertainment:  Chorus,  Eli  Lilly  &  Co. 

Chairman:  Marjorie  Keane,  Continental 
Illinois  National  Bank 

Recorder:  Ray  Sims,  C.E.R.A.  Cummins 
Engine  Co. 

2:00-2:50  p.m.  Concurrent  Sessions 

A.  “Cardiovascular  Stress  (CC)  Room  104 
Testing-lts  Use  In  Evaluating  A  Physical 
Fitness  Program” 

Speaker:  Dr.  Donald  Koerner,  Managing 
Physician/Health  Services,  Xerox  Corp. 

Chairman:  Michael  Malone,  Northern  Natu¬ 
ral  Gas  Company 

Recorder:  Steven  Polaski,  Sunstrand  Corp. 

B.  “Selling  the  Concept  (CC)  Room  105 

Of  Company  Owned  Recreation  Facilities”. 


Panel:  Robert  Bauer,  Activities  Advisor 
Armco  Steel  Corp.;  Jerry  Gardner,  Recrea¬ 
tion  Director  Wright-Patterson  Air  Force 
Base;  Fred  Neer,  Director  Industrial  Rela¬ 
tions,  Fiber  Industries 

Chairman:  Richard  Wilsman,  S.  C.  Johnson 
and  Sons,  Inc. 

Recorder:  Roy  McClure,  Lockheed  Georgia 
Company 

3:00-3:50  p.m.  Concurrent  Sessions 
(CC)  Room  1 06 

A.  “How  Will  The  New  CAB 

Rules  on  Travel  Group  Charters’  Affect 
Employee  Group  Travel?” 

Speaker:  Richard  J.  O’Melia,  Director, 
Bureau  of  Enforcement  Civil  Aeronautics 
Board 

Chairman:  Fred  Khouri  Jr.,  Eastern  Air¬ 
lines,  Inc. 

Recorder:  Dale  Kiker,  Armco  Steel  Corp. 

B.  “No  Cost  Programming  (CC)  Room  107 
During  The  Tight  Money  Squeeze” 

Panel:  (Discount  Purchasing)  Albert 

Porter,  Recreation  Director, 
Raytheon  Co. 

(Discount  Tickets)  Len  Rhoads, 
Recreation  Director,  Olin  Corp. 

(Fund  Raising)  Von  E.  Conterno, 
Recreation  Director,  Pratt  &  Whit¬ 
ney  Aircraft  Corp. 

(Travel  Programs)  Jack  Frain, 
Recreation  Director,  McDonnell- 
Douglas  Corp. 

Chairman:  Martha  Byers,  Owens-Illinois 
Inc. 

Recorder:  Bill  Sipe,  Eli  Lilly  &  Co. 

5:00-8:00  p.m.  (CC)  “500  Ballroom 

Exhibit  Hall  Opens 

Chairman:  Thomas  Joyce,  Detroit  Diesel  Alli¬ 
son  Div.  GMC 

Floor  Chairman:  Michael  Malone,  Northern 
Natural  Gas  Co. 

Refreshments  to  be  served. 

"  Entertainment:  Gordon  Pipers  Group 
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SUNDAY  MAY  20 

8:00  a.m.  (S)  Ballroom  Lobby 

Registration  &  Information  Opens 

8:30-1 0:50  a.m.  (S)  Ballroom 

Continental  Breakfast-Annual  Business  Meet¬ 
ing  and  Elections  (Gallery  seating  available) 

Presiding:  Gary  D.  McCormick,  NIRA 
President,  Salt  River  Project. 

Supervisor  of  Elections:  C.  James  Moyer, 
Eastman  Kodak  Co. 

Parliamentarian:  John  H.  Leslie,  3M  Co. 

Chairman:  Michael  C.  Luckenbach,  NIRA 
Staff 

Recorder:  Carol  Reeves,  NIRA  Staff 

1 1 :00  a.m.  (S)  Main  Lobby 

“Indy  500”  Time  Trials 

The  greatest  spectacle  in  racing 

Co-Hosts:  NIRA  and  Bryant  Air  Condition¬ 
ing  Co. 

Itinerary:  1 .  Busses  depart  Stauffer’s 

2.  Conducted  tour  of  “500”  Hall  of 
Fame 

3.  Conducted  tour  of  “500”  Museum 

4.  Conducted  tour  of  “500”  Gasoline 
Alley 

5.  Busses  depart  from  track  to 
Stauffer’s  at  3:00  p.m. 

4:30  p.m. 

6:00  p.m. 

Chairman:  Ed  Mayhew  and  Staff,  Bryant 
Air  Conditioning  Co.,  Sponsors  of  “Bry¬ 
ant  Heating  and  Cooling  Special”  race  car 

2:00  p.m.  (S)  Van  Camp  Room 

“Religious  Education  in  Recreation” 

(Workshop) 

Speaker:  The  Rev.  Canon  Kenneth  E.  Nel¬ 
son,  Director  Episcopal  Diocese  of  India¬ 
napolis 

Chairman:  Mel  C.  Byers,  Owens-Illinois, 
Inc. 

Recorder:  George  Mullen,  Frigidaire  Divi¬ 
sion,  GMC 

5:00-10:00  p.m.  (CC)  “500”  Ballroom 

Exhibit  Hall  Open  &  Fish  Fry  Party 

Co-Hosts:  NIRA-Fun  Fare  Inc.-Carling 
Brewing  Co. 


Chairman:  Tom  Joyce,  Detroit  Diesel 
Allison  Div.  GMC 

Floor  Chairman:  Michael  Malone,  Northern 
Natural  Gas  Co. 

j  Entertainment:  Indy  Strummers 
(4:45-5:30  p.m.  and  9:30-10:00  p.m.) 

MONDAY  MAY  21 

8:00  a.m.  (CC)  Reception  Area 

Registration  &  Information  Opens 

8:15-10:00  a.m.  (CC)  Rooms  123-125 

“Hearty  Irish  Breakfast” 

Co-Hosts:  NIRA-lrish  Tourist  Board-Aer 
Lingus-lrish  Airlines 

Speakers:  Maurice  Dunne,  Irish  Tourist 
Board 

Patrick  J.  Walsh,  Aer  Lingus-lrish  Airlines 

Chairman:  Lillian  Lockenvitz,  State  Farm 
Insurance  Co. 

Master  of  Ceremonies:  Albert  Porter,  Ray¬ 
theon  Co. 

Recorder:  Dick  Hendrickson,  CERA  Cum¬ 
mins  Engine  Co. 

1 0:1 5-1 1 :45  a.m.  (CC)  Room  1 04 

General  Session 

“Bat  Boy  or  Administrator” 

Speaker:  W.  Boyd  Owen,  Vice-President 
Owens-Illinois,  Inc. 

Chairman:  Gary  D.  McCormick,  Salt  River 
Project 

Recorder:  John  Kleber,  Eli  Lilly  &  Co. 

Discussion  Room  Assignments: 

Blue  Team:  Room  104 
Red  Team:  Room  105 
Black  Team:  Room  106 
Green  Team:  Room  107 
Orange  Team:  Room  108 
Yellow  Team:  Room  219 
Brown  Team:  Room  224 
Purple  Team:  Room  225 

12:00  Noon-2:00  p.m.  (CC)  Rooms  123-125 

“NIRA  Awards  Luncheon” 

Co-Hosts:  NIRA  and  Eli  Lilly  &  Co. 

Awards:  United  Savings-Helms  Athletic  Foun¬ 
dation  Awards 
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National  Rifle  Association  Awards 
NIRA  Certificate  of  Excellence  Awards 
NIRA  Promotional  Materials  Contest 
Awards 

NIRA  National  Championship  Bridge 

Awards 

NIRA  National  Championship  Bowling 
Awards 

NIRA  National  Championship  Golf  Awards 
NIRA  National  Championship  Photo 
Awards 

NIRA  National  Championship  Fishing 
Awards 

Special  Presidential  Award 

Master  of  Ceremonies:  Ken  Wattenberger, 

Lockheed  Aircraft  Corp. 

Chairman:  C.  James  Moyer,  Eastman  Kodak 
Co. 

Recorder:  Gregory  Demko,  Scovill  Manufactur¬ 
ing  Co. 

2:30-4:00  p.m.  General  Session  (CC)  Rooms  104-106 

“The  Corporations’s  Return  On  Investment” 

Speakers:  Ben  W.  Borne,  Vice-President 
Human  Relations,  Motorola  Inc. 

Donald  E.  Garretson,  Vice-President  and 
Treasurer,  3M  Company 

Chairman:  Arthur  Conrad,  Flick-Reedy 
Corp. 

Recorder:  Howard  Bunch,  First  National 
Bank  of  Denver 

4:15-5:00  p.m.  General  Session  (CC)  Rooms  104-106 

“The  Humanization  of  Work” 

Speaker:  Dr.  Donald  King,  Prof,  of  Adminis¬ 
trative  Sciences  and  Psychology 
Krannert  School  of  Industrial  Adminis¬ 
tration  Purdue  University 

Chairman:  Gloria  Boyles,  Union  Carbide 
Company. 

Recorder:  Jack  Frain,  McDonnell-Douglas 
Corporation 

5:00-6:00  p.m.  (CC)  Rooms  107-108 

1973-74  New  Board  of  Directors  Meeting 
Edward  M.  Bruno  Presiding 

7:00-10:00  p.m.  (CC)  “500”  Ballroom 

“Grand  Finale  of  Exhibits”  and  Hospitality 
Party 

Co-Hosts:  NIRA  and  1973  Exhibitors 


Master  of  Ceremonies:  Charles  Kaufman,  Han¬ 
ley  Miller  Public  Relations  Company 

Chairman:  Tom  Joyce,  Detroit  Diesel  Allison 
Div.  GMC 

Floor  Chairman:  Michael  Malone,  Northern 
Natural  Gas  Co. 

Entertainment:  Joe  Frazier  Dixieland  Band 
(6:30-7:15  p.m.  and  9:30-10:00  p.m.) 

Merchandise  Drawing  Jamboree  begins  at 
9:30  p.m. 

Approx.  10:30  p.m.  (CC)  “500”  Ballroom 

Exhibitors  begin  dismantling  booths 
(To  be  completed  by  noon  Tuesday) 


TUESDAY  MAY  22 

8:00  a.m.  (CC)  Reception  Area 

Registration  and  Information  Opens 

8:30-9:45  a.m.  (CC)  Rooms  123-125 

“Breakfast  In  Honor  of  (CIRA)  Certified  Indus¬ 
trial  Recreation  Administrators” 

Co-Hosts:  NIRA  CIRA  Committee  and  Shera- 
ton-Kingston  W.l.  Hotel 

Speaker:  Martha  Daniell,  Chairman  CIRA  Com¬ 
mittee,  Nationwide  Insurance  Co. 

Chairman:  Mike  Brecka,  CIRA.  (Retired) 

Recorder:  Robert  Tudor,  Bryant  Air  Condition¬ 
ing  Co. 

10:00-10:45  a.m. 

Concurrent  Sessions 

A.  “Associate  Members  and  Exhibitors  Meeting 

and  Conference  Critique”  (CC)  Room  104 

Chairman:  David  Shanker,  Shanker  Indus¬ 
tries  Inc. 

Recorder:  Eileen  Roddick-Roberts,  New  York 
Convention  and  Visitors  Bureau 

B.  “Offering  A  Recreation  Loan  Service” 

(CC)  Room  105 

Speaker:  Joseph  Dugger,  Director  of  Recre¬ 
ation  and  Special  Services,  Naval  Air  Station, 
Millington  Tenn. 

Chairman:  Ned  “Doc”  Medley,  Naval  Training 
Center,  Orlando,  Fla. 
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Recorder:  Jeff  Nicoson,  Eli  Lilly  &  Co. 

C.  “Volunteers  Or  Recreation  Staff  Employees?” 

(CC)  Room  106 

Panel:  Charles  Bloedom,  Recreation  Director, 
Goodyear  Tire  &  Rubber  Co.;  Patrick  Feely, 
Manager,  Wage  Administration,  Falk  Corp.; 
John  Leslie,  Manager  Industrial  Recreation 
Dept.,  3M  Co. 

Chairman:  Martha  Daniell,  Nationwide  In¬ 
surance  Co. 

Recorder  Daniel  Zieverink,  General  Electric 
Co. 

11:00-11:45  a.m. 

Concurrent  Sessions 

A.  “Will  Occupational  Safety  and  Health  Admi¬ 

nistration  (OSHA)  Laws  Affect  Recreation 
Operations?”  (CC)  Room  107 

Speaker:  Geoffrey  Segar,  Attorney-at-Law  Ice 
Miller  Donadio  &  Ryan  Law  Firm,  Indianapolis, 
Ind. 

Chairman:  George  Gigor,  Canadian  Kodak 
Ltd. 

Recorder:  Robert  White,  CERA  Cummins 
Engine  Co. 

B.  “Equitable  Budgeting:  Who  Gets  How  Much?” 

(CC)  Room  108 

Speakers:  Fritz  Merrell,  Recreation  Director, 
Olin  Corporation 

Richard  Wilsman,  Recreation  Director  S.  C. 
Johnson  &  Son  Inc. 

Chairman:  Kenneth  Williams,  R.R.  Donnelley 
&  Sons,  Inc. 

Recorder:  Carl  Berry,  Solar  Corporation  Div. 
of  International  Harvester 

12:00  Noon-5:30  p.m.  (CC)  Main  Lobby 

Tour  of  Cummins  Engine  Company  Recreation 
Park  and  Facilities,  Columbus,  Indiana 

Co-Hosts:  NIRA  and  Cummins  Engine  Co. 

Itinerary:  1.  Busses  depart  (CC)  12:00  Noon 

2.  Cookout  Lunch  at  Cummins 

C.E.R.A.  Land 

3.  Tour  of  Facilities 

4.  Reconvene  Board  of  Directors  with 
Associate  Member/Exhibitors  Rep¬ 
resentatives 

Chairman:  Steve  Waltz,  Cummins  Engine  Co. 


Transportation|Chairman:  Edward  Mayhew,  Bryani 
Air  Conditioning  Co. 

7:30  p.m.  (S)  Ballroom 

President’s  Dinner  Dance 
Conference  Closing  Banquet  and  Ceremonies 
32nd  Annual  NIRA  Conference  &  Exhibit 

Master  of  Ceremonies:  Von  E.  Conterno,  Pratt  & 
Whitney  Aircraft  Co. 

Special  Guests:  Sam  Posey,  USAC  1972  “Rookie 
of  the  Year”  Driver,  Representing  Norris  Indus¬ 
tries  Racing  Team 

Gary  D.  McCormick,  NIRA  President  1972-73 
Salt  River  Project 

Edward  M.  Bruno,  NIRA  President  1973-74 
3M  Company 

Invocation:  Dr.  W.  Dean  Mason,  Kennedy  Memor¬ 
ial  Christian  Home,  Martinsville,  Ind. 

Entertainment  Master  of  Ceremonies:  John  Meyer, 
Motorola,  Inc. 

Chairman:  Hubert  (Jim)  McGee,  Jr.,  St.  Croix  V.l. 
Martin  Marietta  Alumina  Co. 

Recorder:  Ronald  Hurst,  Control  Data  Corp. 

Entertainment: 

Tom  and  Sherrie — World  performers  of  fast 
moving  magic  and  entertainment.  They  played 
Hamah’s,  Playboy  Clubs,  the  Tropicana,  The 
Riviera  and  on  the  Mike  Douglas  Show. 

Max  Cooper — Comedian  and  impressionist 
who  mimics  such  personalities  as  Bing 
Crosby,  Frankie  Laine,  Ernie  Ford  and  others. 

Jim  Edison  Orchestra — One  of  the  best 
orchestras  in  the  Mid-West,  has  played  for 
Andy  Williams,  Henry  Mancini  and  Disney 
on  Parade. 


Prepare  for  departure  to  the  Sun,  Sand  and  Sea 
of  West  Indies’  most  desirable  pleasure  spot, 
Jamaica — Sites  of  this  year’s  Post-Conference 
Tour. 
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WOMEN’S  PROGRAM 


FRIDAY  MAY1 8 

1 1 :00  a.m.  (S)  Ballroom 

Women’s  Program  Registration  Opens 

7:00  p.m.  (S)  Ballroom 

Official  Conference  Opening  Banquet 
32nd  Annual  NIRA  Conference  &  Exhibit 
(same  program  as  delegates) 

SATURDAY  MAY  19 

8:00  a.m.  (CC)  Reception  Area 

Registration  &  Information  Opens 

8:30  a.m.  (CC)  Room  224 

“Get  Acquainted  Breakfast” 

9:30  a.m.  (CC)  Room  225 

“Anyone  Can  Grow  Orchids” 

Speaker:  Ruth  Whitehead,  Western  Electric 
Co.,  plus  an  officer  from  the  Orchid  Grow¬ 
ers  Association  of  America 

Mistress  of  Ceremonies:  Darline  Lawson, 
Western  Electric  Co. 

11:15  a.m.  (CC)  Main  Lobby 

Special  Luncheon  and  Shopping 

Bus  Departs  for  the  “Green  Apple  With  The 
Worm,”  Restaurant  in  Zionsville,  Ind. 

5:00-8:00  p.m.  (CC)  “500”  Ballroom 

Exhibit  Hall  Opens 
(same  program  as  delegates) 

SUNDAY  MAY  20 

8:00  a.m.  (S)  Ballroom  Lobby 

Registration  and  Information  Opens 

8:30  a.m.  (S)  Ballroom 

Continental  Breakfast-Annual  Business 
Meeting  and  Elections,  Gallery  Seats  avail¬ 
able  (same  program  as  delegates) 

1 1 :00  a.m.  (S)  Main  Lobby 

“INDY  500  Time  Triafe” 

The  greatest  spectacle  in  racing 
(same  program  as  delegates) 


2:00  p.m.  (S)  Van  Camp  Room 

“Religious  Education  in  Recreation  (Work 
shop)  (same  program  as  delegates) 

5:00-10:00  p.m.  (CC)  “500”  Ballrroom 

Exhibit  Hall  Opens  &  Fish  Fry  Party 
(same  program  as  delegates 

MONDAY  MAY  21 

8:00  a.m.  (CC)  Reception  Area 

Registration  and  Information  Opens 

8:1 5-1 0:00  a.m.  (CC)  Rooms  1 23-1 25 

“Hearty  Irish  Breakfast” 

(same  program  as  delegates) 

10:15-1 1:45  a.m.  (CC)  Room  202 

“Whats  With  This  Women’s  Lib?” 

Speaker;  Dr.  Francis  D.  Rhome,  Indiana 
Commissioner  On  The  Status  of  Women  and 
Associate  Professor,  Indiana-Purdue  Univer¬ 
sity 

Mistress  of  Ceremonies:  Mary  Anne  Butters, 
Chairman,  Mayor’s  Task  Force  on  Women 
(Indianapolis) 

12:00  Noon-2:00  p.m.  (CC)  Rooms  123-125 

“NIRA  Awards  Luncheon” 

(same  program  as  delegates) 

2:30-4:00  p.m.  (CC)  Room  202 

“Creativity  In  Fashion  And  Art” 

Speakers:  Jane  Luckenbach  Artist,  works 
with  oils,  pen  &  ink,  woodcuts.  Subject  matter 
ranges  from  portraits,  still  life,  outdoor  scenes 
to  the  French  Quarter  of  New  Orleans  where 
her  woodcuts  hang  in  the  Jazz  Museum. 

Teresa  Von  Zitter,  Fashion  Designer,  de¬ 
signs  purchased  by  Mrs.  Richard  M.  Nixon, 
Saks  Fifth  Avenue,  Garfinkels,  Bobbi  Brooks, 
Macy’s,  Simplicity  and  others. 

Mistress  of  Ceremonies:  Jane  Rogers,  Wes¬ 
tern  Electric  Co. 

7:00-10:00  p.m.  (CC)  “500”  Ballroom 

“Grand  Finale  of  Exhibits” 

•v  (same  program  as  delegates) 
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TUESDAY  MAY  22 

8:00  a.m.  (CC)  Reception  Area 

Registration  and  Information  Opens 

8:30-9:45  a.m.  (Marott  Hotel)  University  Room 

“A  Very  Secret  Breakfast” 

Speaker:  Ruby  M.  Allen,  Certified  Master 
Graphonalyst,  “Your  Handwriting  Unra¬ 
veled.” 

Mistress  of  Ceremonies:  Jeannie  Clyngen- 
peel,  Western  Electric  Co. 

10:00-1 1 :00  a.m.  (Marott  Hotel)  University  Room 

“Are  You  As  Beautiful  As  You  Can  Be?” 

Speaker  &  Demonstration:  Helen  Cline,  Di¬ 
rector,  Vivian  Woodward  Cosmetics  Corp., 
Division  of  General  Foods 

12:00  Noon-5:30  p.m.  (CC)  Main  Lobby 

Tour  of  Cummins  Engine  Company  Recrea¬ 
tion  Park  and  Facilities,  Columbus,  Ind. 
(same  program  as  delegates) 

7:30-  p.m.  (S)  Ballroom 

President’s  Dinner  Dance 
Conference  Closing  Banquet  and  Ceremo¬ 
nies 

32nd  Annual  N  IRA  Conference  &  Exhibit 
(same  program  as  delegates) 

Prepare  for  departure  to  the  Sun,  Sand  and 
Sea  of  West  Indies’  most  desirable  pleasure 
spot,  Jamaica— Site  of  this  year’s  Post-Con¬ 
ference  Tour. 


Continued  from  page  24 

attitude  on  the  importance  of  recreation,  he  has  more 
time  to  study  and  research  the  newest  programs,  he 
has  contacts  and  ideas  that  can  open  doors  that  the 
smaller  company  may  have  thought  permanently 
closed. 

Above  our  own  sharing  of  ideas  and  talking  over 
problems,  is  the  fine  program  that  has  been  drawn 
up  for  this  year’s  conference.  This  year,  we  will  hear 
management’s  view  of  recreation  from  Daniel  J. 
Houghton,  Chariman  of  the  Board  of  Lookheed  Aircraft 
Corp.  Cardiovascular  health  will  be  discussed,  as  well 
as  the  new  CAB  rulings  on  travel  group  charters,  how 
to  cut  costs  during  the  tight  money  squeeze  and  the 
humanization  of  work.  In  addition,  we  will  have  a  chance 
to  understand  in  depth  what  OSHA  (Occupational 
Safety  Health  Act)  means  to  recreational  programs. 

Leisure  time  is  increasing  and  the  employees  are 
going  to  do  something  even  if  the  employer  does  not 
give  it  to  them.  For  the  small  investment  of  giving  work¬ 
ers  aid  in  fullfilling  their  interests,  the  company  can 
establish  a  direct  relationship  of  personal  involvement 
which  in  turn  generates  a  personal  interest  in  the  com¬ 
pany  by  the  employee.  Come  to  the  conference  and 
share  with  us  the  best  ways  of  accomplishing  our  goals. 


Continued  from  page  25 

Recreation  Directors  to  participate 
in  local  recreation  associations  as 
well  as  NIRA. 

Mr.  Haughton  was  recently  hon¬ 
ored  by  Lockheed  employees  at  a 
“A  Dan  Haughton  Day”.  It  was  a 
spontaneous  promotion  by  the 
employees  to  pay  tribute  to  an  out¬ 
standing  man  and  a  great  “boss.” 

Mr.  Haughton’s  resourceful  and 
dedicated  management  has  pro¬ 
duced  a  loyal  and  dependable  work 
force.  He  truly  exemplifies  the  think¬ 
ing  that,  “A  company  is  people.” 


The  Red  and  White  Dan  Gurney  designed  Norris  Eagle  racing  car  will  be  on  display  at  the  NIRA 
conference  center  on  Saturday. 
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COMPLETE 

PROFESSIONAL 

PLANNING 

SERVICE 

A  few  facts  about 
your  facility  and  we’ll 
design  a  to-scale 
layout  for  your 
fitness  room,  with 
estimate  of  costs. 

It’s  FREE  with  NO¬ 
OBLIGATION.  We  do 
dozens  a  day.  It's  our 
business  and  pleasure. 


Helps  employees 

do  their  thing 


Features  of  the  Universal  Gym  Machine  are  protected* 
by  one  or  more  U.S.  patents  2,932,509,  3,116,062, 
3,653,659  and  3,649,008. 


Miu/iwtsa£  AC4/73 

RECREATION  FITNESS  SALES  CO. 

A  DIVISION  o 

1328  N.  Sierra  Visfa  Fresno,  Calif.  93703 

Name _ 


□  Owner  □  Manager  □  Builder 

□  Architect  Q  Other _ 

Affiliation  _ _ 

Mailing  Address _ 

City - State - Zip - 


Will  serve  approx.  (Number  of  Units) 


To  be  used  by  □  Mixed  group  □  Separated 
(men  &  women) 

for  specific  information  phone  Ben  Towne 
person  to  person  and  COLLECT  (209)251-4251 


For  use  in  my 

□  Apartment  Bldg.  □  Condominium  □  Office  Bldg. 
D  Other  (please  specify)  , 


□  Yes,  I  would  like  a  sample  layout,  diagrammed- 
to-scale,  for  my  installation,  including  alternate 
floor  plans  and  costs  —  including  delivery 

and  installation  charges, (TURNKEY) 

□  Yes,  send  me  complete  catalog  information. 

Size  of  room  available _ ft.  X _ ft. 
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One  of  our  luxurious  suites 
with  balcony  on 

Spain’s  glamorous  Costa  del  Sol 
costs  less  than  a  room 

in  virtually  any  other 
desirable  vacation  destination 

in  the  world... 


And  we  have  more 
of  them  for  your 
and  incentive 


than 


gro 


680  Fifth  Avenue 
New  York,  N.Y.  1  p01 9 
(212)  586-2500 


3,000 
up 

programs. 


on/ inc 


*(Your  business  card  may  win  you  a  week  on  the  Costa  del  So!  for  two!) 


Sponsors 

Hosting 

Conference 

Events 


SIX  FLAGS,  INC.  is  sponsoring 
he  opening  banquet  on  Friday. 

Six  Flags,  Inc.  consists  of  three 
Six  Flags  theme  parks.  Each  of 
hese  giant  family  entertainment 
centers  combine  the  history  of  sur- 
ounding  the  foreign,  national  and 
state  flags  as  well  as  an  abundant 
may  of  imaginative  ridges,  shows 
ind  attractions. 

Six  Flags  Over  Texas,  located  in 
\rlington  was  the  first  to  open  back 
n  1961 .  Six  Flags  Over  Georgia  in 
\tlanta  followed  in  1967,  and  the 
lewest  member  of  the  family,  Six 
^ags  Over  Mid-America,  opened  in 
June  of  1 971 . 

A  one-ticket  price  policy  was 
jioneered  by  Six  Flags  more  than 
i  decade  ago.  This  means  that  a 
jingle  ticket  purchased  at  the  main 
gate  of  any  Six  Flags  park  entitles 
he  visitor  to  ride  all  rides  and  see 
ill  attractions  and  shows  as  often 
as  desired  at  no  additional  cost  dur¬ 
ing  the  entie  operating  day.  Ticket 
prices  average  $6.  for  adults  and 
$5  for  children  under  12  years  of 
age.  Each  park  averages  85  to  95 
rides,  shows  and  attractions  and  the 
average  stay  per  guest  is  over  eight 
hours. 

Each  park  has  a  historical  theme 
concept  and  averages  150  to  200 
acres  in  size.  They  are  distinctively 
different  in  style  of  architecture,  set- 
ings  for  rides  and  attractions,  and 
n  layout. 

Six  Flags  Parks  provide  excep¬ 
tional  opportunities  for  company 
autings  for  both  large  and  small 
groups. 


THE  SHERATON-KINGSTON 
HOTEL  in  Kingston,  Jamaica  is 
sponsoring  the  Tuesday  morning 
breakfast. 

located  in  beautiful  New  Kingston, 
a  business,  residential  and  resort 
area  of  Jamaica.  Th  hotel’s  1 8  story 
tower  is  a  distinctive  new  landmark 
on  the  Caribbean  skyline. 

High  atop  the  hotel  tower,  the  tal¬ 
lest  building  in  the  West  Indies,  is 
the  Gaslite  Roof  where  the  view  of 
the  harbor  and  Blue  Mountains  is 
breathtaking. 

Adjoining  the  Gaslite  Roof  are 
private  rooms  available  for  parties 
of  up  to  1 00  guests. 

All  of  the  400  air-conditioned 
guest  rooms  have  their  own  private 
balconies. 

Two  hundred  of  the  guest  rooms 
are  in  a  garden-like  setting  near  the 
swimming  pool  and  terraced  patio. 
The  furnishings  have  been 
designed  by  Jamaican  craftsmen 
after  the  early  day  plantation  “Great 
Houses.” 

The  terraced  tropical  patio  sur¬ 
rounding  the  king-size  pool  is  the 
center  of  daytime  activity.  In  the 
evening  it  becomes  the  scene  of 
cocktail  parties,  outdoor  dancing 
and  entertainment. 

Dining  in  the  Old  World 
atmosphere  of  the  Spanish  Main” 
is  heightened  by  colorful  wall  murals 
and  rich  panelling. 

After  dinner  the  Jonkanoo  Lounge 
offers  music,  dancing  and  native 
floor  shows. 

As  many  as  750  people  can  be 
accommodated  in  the  Sheraton- 
Kingston  meeting  rooms. 


FUN  FARE,  INC,  is  sponsoring 
the  exhibit  hall  party  on  Sunday 
evening. 

Fun  Fare  Inc.  has  developed  a 
new  concept  in  creative  catering, 
called  “A  total  one  stop  function 
planning  service.” 

Initially,  Fun  Fare  develops  a 
complete  profile  of  the  upcoming 
event  ascertaining  such  relevant 
data  as  type  of  occasion,  composi¬ 
tion  of  guest  list,  transportation  and 
entertainment  needs,  budget,  etc. 

Then  the  function  planner  assists 
in  selecting  a  theme,  menu,  facilities 
and  when  necessary,  transpor¬ 
tation. 

Fun  Fare  has  designed  a  variety 
of  party  ideas  and  theme  packages 
that  coordinate  decorations,  menus, 
and  activities,  such  as  Mardi  Gras, 
Roaring  Twenties,  Zodiac  Night, 
Whole  Earth  Feast,  Fondue  Fair  etc. 
to  effect  a  totally  enjoyable 
atmosphere. 

Menus  are  tailored  to  particular 
needs  from  cocktail  party  hors 
d’oeuvres,  to  unusual  Wild  Boar 
Roast,  a  Down  East  Clambake,  any 
favorite  dishes,  all  complete  from 
complementary  table  setting  to  floral 
arrangements. 

Fun  Fare  also  maintains  and  up¬ 
dates  an  extensive  portfolio  or 
researched  settings  that  include 
hotel  ballrooms,  country  clubs, 
seashore  resorts,  yacht  clubs,  sec¬ 
luded  picnic  groves,  cruise  ships, 
and  country  farms. 


Continued  on  page  38 
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Sponsors 

Continued  from  page  37 


BRYANT  AIR  CONDITIONING 
COMPANY  is  sponsoring  the  bus 
trip  and  admission  tickets  to  the  Indy 
“500”  final  day  time  trials,  plus  a 
conducted  tour  of  the  Indy  “500” 
Hall  of  Fame,  the  “500”  Museum 
and  Gasoline  Alley. 

Bryant  Air  Conditioning  Com¬ 
pany,  a  division  of  Carrier  Cor¬ 
poration,  is  one  of  the  leading  pro¬ 
ducers  of  heating  and  cooling  equip¬ 
ment  for  the  residential  and  com¬ 
mercial  market. 

The  company  employs  2,500 
people  and  its  product  line  includes 
gas  furnaces,  electric  furnaces,  oil 
furnaces,  electric  air  conditioners, 
gas  air  conditioners,  gas  boilers,  oil 
boilers,  unit  and  duct  heaters,  hu¬ 
midifiers,  electronic  air  cleaners, 
combination  all-weather  heating 
and  cooling  equipment  and 
associated  instrumentation  and 
automatic  controls. 

The  comapny  was  formed  in  1 904 
in  Cleveland,  Ohio.  In  1955,  it 
moved  its  national  headquarters  to 


Indianapolis,  Indiana,  after  it  be¬ 
came  an  operating  division  of  Car¬ 
rier  Corporation. 

The  company  markets  its  pro¬ 
ducts  through  56  wholesale  offices, 
15  of  which  are  factory-owned, 
located  in  metropolitan  centers 
throughout  the  United  States. 

1 973  marks  the  1 5th  year  that  the 
company  has  sponsored  a  Bryant 
Heating  and  Cooling  Special  cham¬ 
pionship  race  car  at  the  famed  Indy 
“500”. 

The  new  car  is  owned  by 
designer-builder  Rolla  Vollstedt,  of 
Portland,  Oregon,  and  will  be  piloted 
by  Tom  Bigelow,  of  Whitewater, 
Wise.  Bigelow  won  11  of  the  57 
USAC  races  in  which  he  partici¬ 
pated  in  1972. 

THE  IRISH  TOURIST  BOARD 
AND  AER  LINGUS-IRISH  are  spon¬ 
soring  the  Monday  morning  break¬ 
fast. 

The  Irish  Tourist  Board  (Bord 
Failte)  is  the  official  body  designated 
by  the  Irish  government  for  the  pro¬ 
motion  of  tourism  to  Ireland. 

As  a  national  tourist  board  it  has 
the  responsibility  to  protect  Irish 
heritage  and  relate  tourism  planning 


to  national  planning. 

The  visitor  from  abroad  widens 
his  horizons  by  visiting  Ireland,  ant 
he  also  makes  an  impact  on  th< 
people  he  meets  there.  Tourists 
must  have  an  awareness  that  Ire 
land  is  a  country  of  charm  and  inter 
est  and  a  country  whose  people 
have  character  and  distinctiveness 
a  distinctiveness  embodying  ar 
interest  in  and  a  concern  for  other 
— two  factors  which  have  a  ten 
dency  to  diminish  under  the  pres 
sures  of  over-sophisticated  tourism 

Aer  Lingus-lrish  has  won  the  title 
of  “The  Friendly  Airline,”  offering 
more  flights  to  Ireland  than  all  othe' 
airlines  combined  as  well  as,  flights 
to  27  cities  in  Europe. 

More  and  more  North  Americans 
are  flying  Aer  Lingus-lrish.  Not  onl) 
do  they  operate  the  only  direct  trans¬ 
atlantic  service  to  Dublin,  but  thev 
also  serve  more  destinations  in  Bri- 
tian  than  any  other  transatlantic  air 
line.  In  addition,  they  serve  Paris 
Rome  and  most  other  major  desti 
nations  in  Europe.  It  is  the  only  ser 
vice  between  Lourdes  and  Rome. 

Also,  Aer  Lingus-lrish  is  the  only 


A  company  team  4 

,i  should  look  like 
Sj  a  company  team.  • 

W  Does  yours? 


S> 


If  your  company  team  looks  as  if  it  was  J&ji 

picked  off  a  sand  lot  you  are  missing  some  mHJf" 

of  the  most  important  benefits  of  a 
company  recreation  program.  A  Champion 
team  uniform  will  help  foster  pride, 
increase  enthusiasm,  enhance  the  f 
the  company  image.  That  goes  for  w  ' 

spectators  as  well  as  participants.  4 


Champion  uniforms  have  been  worn 
by  college  and  pro  teams  for  half  a 
century.  You  get  the  best  choice  of 
styles,  fast  service,  direct-from- 
the-manufacturer  prices. 
Write  for  the  Champion 
Athletic  Wear  catalog. 


CHAMPION  PRODUCTS  INC 


115  College  Avenue 
Rocheslier,  New  York  14607 
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Fionsors 
Continued 


insatl antic  flight  stopping  at  Shan- 
>n  Duty  Free  Airport  which  is  the 
loppers’  paradise  of  Europe. 


THE  CUMMINS  ENGINE  COM- 
IVNY  is  hosting  a  luncheon  on 
jesday  during  the  conference 
id  a  visit  to  the  company. 

The  Cummins  Engine  Company, 
sadquartered  in  Columbus, 
diana,  was  founded  in  1919  and 
is  16,500  employees  worldwide. 
The  company’s  primary  business 
diesel  engines  and  related  parts. 
1 972,  this  business  was  87  per- 
jnt  of  the  company’s  total  sales, 
utomative  and  truck  cab  air  con- 
itioners,  recreational  vehicle  appli¬ 
ances,  fuel  and  air  filters,  crank- 
hafts,  other  engine  components, 
omputer  software  services  for 
sets,  and  snow  skis  make  up  the 
jmainder. 

Every  major  U  S.  truck  manufac- 
jrer  offers  Cummins  engines  as 
tandard  or  optional  equipment. 


Engines  are  sold  directly  to  equip¬ 
ment  manufacturers  for  installation 
in  their  products  and  through  3,153 
U.S.  and  international  distribution 
locations. 

Cummins  feels  that  the  nation¬ 
wide  concern  with  pollution  is  proper 
and  overdue.  Cummins  engines 
easily  met  the  1 973  California  gase¬ 
ous  emissions  standards.  The  real 
test  for  the  industry  will  be  the 
1975/76  levels. 

Cummins  approach  to  meeting 
these  levels  has  reached  a  high 
degree  of  development  with  the  aim 
of  achieving  full  satisfaction  of 
today’s  and  future  environmental 
requirements  at  little  increased 
costs  and  no  increased  complexity; 
greater  reliability  and  durability  and 
improved  fuel  economy. 


THE  ELI  LILLY  AND  COMPANY, 

is  sponsoring  the  Awards  Luncheon 
on  Tuesday. 

Eli  Lilly  Company  is  a  manufac¬ 
turer  of  pharmaceuticals,  agricul¬ 
tural  and  industrial  products,  and 
cosmetics. 


The  company,  founded  in 
Indianapolis,  Indiana,  in  1876,  by 
Colonel  Eli  Lilly,  is  one  of  the  oldest 
producers  of  prescription  medicines 
in  the  United  States.  Company 
employees  number  approximately 
23,300  with  more  than  one  fourth 
working  in  countries  outside  the 
United  States. 

From  the  beginning  the  com¬ 
pany’s  fundamental  objective  has 
been  the  discovery,  manufacture, 
and  distribution  of  safe  and  effective 
medicines. 

Nearly  75  years  of  research 
experience  provided  the  basis  for 
the  decision  of  Eli  Lilly  and  Com¬ 
pany  to  diversify  into  products  for 
agriculture. 

The  search  for  agents  that  protect 
or  improve  plant  and  animal  health, 
and  thus  increase  production  of 
food  and  fiber,  is  a  logical  extension 
of  the  efforts  of  pharmaceutical  and 
biological  research  to  enable  man 
to  make  a  better  life  for  himself. 

In  1960  Elanco  Products  Com¬ 
pany  was  established  as  a  division 
of  Eli  Lilly  and  Company  to  market 
items  resulting  from  research. 


Apicnic 


T 


h shirt  untl  be 


remembered  long  after 
the  hot  dogs  &  beer. 


A  specially  printed  T-shirt  for  your  company  outing 
has  many  advantages.  You  can  give  each  depart¬ 
ment  its  own  identity,  or  you  can  let  everyone  wear 
their  corporate  pride  for  all  the  world  to  see. 
Champion  has  lots  of  ideas  on  how  you  can  use 


T-shirts  to  enhance  your  company  image  among 
your  employees.  Along  with  ideas,  Champion  has 
the  styles,  the  printing  techniques  and  the  capac¬ 
ity  to  serve  you.  Get  all  the  facts  ...  ask  The 
Champion  Man— there's  one  near  you. 


IT  TAKES 
A  LITTLE  MORE 
TO  MAKE  A 


CHAMPION  PRODUCTS  I  INC. 

115  COLLEGE  AVENUE  r 
ROCHESTER,  NEW  YORK  14607 


CHAMPION  PRODUCTS  INC. 

115  College  Avenue,  Rochester,  N.Y.  14607 


NAME _ 

COMPANY 


.  TITLE 


□  Please  have  a  Champion  man  contact  me.  ADDRESS 

□  Just  send  catalog  for  now. 

CITY _ 


.  STATE 


.  ZIP. 
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Bowling’s  more  than  a  great  way  to  live  it 

up.  Employees  throw  off  hangups,  blow  off 
steam  ...  are  fiercely  loyal  to  their  team.  Their 
morale  is  high,  turnover  low.  What’s  more: 
bowling  costs  just  pin  money  ...  is  something 
all  can  do,  not  just  a  chosen  few.  And  your 
bowling  center  handles  all  the  nitty-gritty. 
Small  wonder  bowling  ranks  first  in  employee 
recreation,  is  in  9  out  of  10  programs! 

Free!  Suggestions,  materials  to  get  your 
league  started  ...  or  to  help  boost  present 
participation.  A  practical,  working  kit  invalua¬ 
ble  to  every  personnel  office.  Return  the  cou¬ 
pon  for  yours  today! 


NATIONAL  BOWLING  COUNCIL 

1128  16th  Street,  NW„  Washington,  D.C.  20036 


Employee  Recreation  Program 

National  Bowling  Council 

1128  16th  Street,  NW,  Washington,  D.  C.  20036 


Please  send  me  your  free  sample  kit  for  promoting 
employee  bowling  leagues. 


title  or  department 


city,  state 


zip  code 
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Fund  Raising . 

Continued  from  page  13 

nore  than  $12  million,  with  no 
nvestment  on  their  part.  In  one  com¬ 
pany,  the  resulting  success  of  a 
scholarship  fund  raising  drive  on  the 
Dart  of  the  employees  led  to  an 
ncrease  in  management’s  contribu¬ 
tor!  to  the  fund.  The  complementary 
elationship  between  management 
and  employees  is  supported  and 
ancouraged. 

The  idea  of  fund  raising  in  industry 
s  growing  rapidly  and  QSP  has 
Deen  in  the  vanguard,  introducing 
he  employees’  services  director  of 
such  companies  as  Raytheon  and 
3ratt  &  Whitney  to  its  advantages. 
Since  money  pressures  seem  to 
Dring  out  the  character  of  a  true  pro- 
essional,  ideas  for  fund  raising  are 
as  numerous  and  ingenious  as 
ecreation  directors. 

At  Scovill  Manufacturing  Com- 
jany  in  Waterbury,  Conn.,  for 
sxample,  an  extremely  successful 
•ecreation  program  has  been  run 
since  1944  by  Mr.  Fred  A.  Wilson, 
familiar  to  the  readers  of  RECREA¬ 
TION  MANAGEMENT  through  his 
frequent  success  stories  in  the 
magazine  and  as  the  winner  of  the 
1968  Helms  Award  for  Industrial 
Recreation.  Some  of  his  most  excit- 
ng  fund  raising  ideas  have  pro¬ 
duced  substantial  amounts  of  mon¬ 
ey  for  employee  recreation  pro¬ 
grams  and  for  employee-sponsored 
charity  donations  to  a  social  agency 
within  the  community. 

We  have  plans  to  expand  our 
3SP  fund  raising  programs  to 
nclude  many  types  of  merchandise 
Darticularly  applicable  to  industrial 
und  raising  programs.  But  one  very 
important  lesson  we  have  learned 
through  our  ten  years  of  fund  raising 
experience  is  one  of  service  and 
organization.  This  is  extremely 
important  in  an  industrial  situation. 
Even  with  high  employee 
motivation,  fund  raising  requires 
time  and  effort.  In  most  companies 
where  the  recreation  program  is 
large  enough  to  warrant  a  director 
and  a  staff  the  work  load  is  usually 
already  very  heavy. 

In  companies  where  the  program 
is  small  and  the  man  in  charge  is 
a  volunteer  employee  who  handles 

Continued  on  page  49 


Now  Your  Company  Can 
Have  A  Golf  Program  Without 
Having  lb  Build  A  Golf  Course!! 

OFFER  YOUR  EMPLOYEES  THREE  FAMOUS  GOLF  COURSES 


GOLFOMAT®,' 
the  world’s 
leading  indoor 
electronic  golf 
machine  allows 
you  to  have  a  golf 
program  without 
the  tremendous 
expense  involved  in 
buying  a  huge  piece 
of  land  and  building 
your  own  course. 
With  GOLFOMAT®, 
your  employees  can 
enjoy  all  the  pleas¬ 
ures  and  problems 
of  real  golf  on  their 
lunch  break,  after 
work,  when  the 
weather  prohibits  a 
round  of  golf  out¬ 
doors,  when  they  want 
to  sharpen  up  that 
swing,  or  just  to  get  some 
exercise! 


With  GOLFOMAT®,  you  can  have  tournaments  indoors  on  three  of  the 
world’s  most  famous  courses: 

•  PEBBLE  BEACH  •  DORAL  COUNTRY  CLUB 

•  WASHINGTON’S  CONGRESSIONAL  COUNTRY  CLUB 


And  don’t  think  GOLFOMAT®’s  any  easier  to  play!  As  Billy  Casper,  one 
of  golf’s  leading  money  winners,  puts  it,  “This  unique  electronic  indoor 
golf  game  requires  exactly  the  same  clubs  and  balls  needed  outdoors, 
and  you  use  the  same  swing  and  form.  With  GOLFOMAT®,  all  the 
pleasures  and  problems  of  golf  are  here,  including  drives,  chip  shots  and 
putting.  It’s  great!” 


©Copr.  1973  EMC 


WRITE  TODAY  FOR  FREE  COLOR  BROCHURE 


a  product  of  Electronics  &  Manufacturing  Corp. 
Alexandria,  Virginia  22313  Phone  703/549-3400 
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DAVIS  HOLIDAY  TRAVEL,  INC. 

" THE  GROUP  TOUR  BLUES " 

Are  You  Tired  of  The  Same  Old  Package  Trips? 

Have  You  Had  Enough  of  Racing  The  Clock  To  Meet  A  Bus  For  Hours 

Of  Dull  Sightseeing? 

Do  You  Feel  That  A  Holiday  Is  Supposed  To  Be  Relaxing  and  Fun? 

Do  You  Need  A  Vacation  After  Returning  From  A  Vacation? 

If  the  answer  to  these  questions  is  YES,  then  we  have  the  remedy  for  your  group! 

A  DAI-PACESETTER  tour  where  your  group  sets  the  pace  and  does  only  what  they  want  to  do.  We  do 
not  sell  travel  packages,  we  create  Group  Travel  especially  for  the  groups  concerned.  Let  us  design, 
a  special  Holiday  to  MADRID,  LONDON,  FRANKFURT  or  tp  other  destinations  just  for  your  group. 

Davis  Is  Experience  and  Experience  Is  The  Difference ! 

Try  a  DAI-PACESETTER  GROUP  HOLIDAY  and  stop  singing 

" THE  GROUP  TOUR  BLUES " 

contact  your  PACESETTER  representative  at: 

DAVIS  HOLIDAY  TRAVEL,  INC.  727  S.  23rd  Street,  Arlington,  Va.  22202 

(703)  521-5000 

^  other  offices  throughout  U.S.  and  Europe  J 

a  subsidiary  of  DAVIS  AGENCY  INC. 

People  become  Jamaica  fans  because 
of  the  beautiful  sun,  sea,  beaches,  flowers,  hotels. 

And  other  reasons. 


Last  year,  72,000 
people  who  vacationed  in 
Jamaica  came  back  again. 
Did  they  fall  in  love 
with  our  12  golf  courses, 
our  128  pure  white 
beaches,  our  ackee 
souffle,  or  our  clear  blue 
water  filled  with  coral 
and  marlin?  We  don’t 
know,  but  why  not  give 
your  travel  groups  a 
chance  to  find  out  for 
themselves. 


The  site  of  the  1975  NIRA  Convention. 


For  information  on  sending  groups  to  Jamaica,  write  to: 

Group  Sales  Dept.,  Suite  254,  Jamaica  Tourist  Board,  200  Park  Ave.,  N.Y.,  N.Y.  10017 
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Meeting  Participants  continued  from  page  15 


(resented.  He  will  follow  tenaciously 
(very  exchange  in  the  discussion, 
•peaking  up  freely  but  never 
nonopolizing  time. 

Thus  the  participant  influences 
he  flow  of  the  discussion;  leading 
t  when  he  believes  his  ideas  and 
nformation  prevail,  questioning  to 
est  the  validity  of  others’  points,  and 
istening  attentively  at  other  times. 

The  good  discussant  assumes  his 
ull  share  of  leadership.  He  is  con¬ 
stantly  asking  himself:  “What  is  the 
jssence  of  the  group  thinking  here? 
Where  do  we  agree?  Where  do  we 
Jisagree?  What  are  the  conflicting 
joints  of  view?  What  can  be  said 
or  each?  Against  each?”  He  iden- 
ifies  unanimity,  suggests  con¬ 
sensus,  clarifies  issues,  subtly  leads 


in  the  systematic  analysis  of  conflict¬ 
ing  points  of  view — and,  above  all, 
tries  to  help  define  and  move  for¬ 
ward  the  best  results  of  the  group 
deliberation. 

The  conscientious  participant 
involves  others — by  directing  com¬ 
ments  or  questions  to  them  or  by 
simply  suggesting  that,  for  example, 
“We  ought  to  hear  from  Joe  Smith 
on  this  point”. 

Finally,  participants  help  the 
leader  keep  an  eye  on  the  clock. 
All  meetings  must  have  a  terminal 
point.  There  is  an  obligation  to  con¬ 
clude  something  during  the  meeting 
and  the  good  discussant  helps 
apportion  the  time  to  allow  for  posi¬ 
tive  summations. 


AFTER  THE  MEETING 

Duties  of  the  participant  following 
the  meeting  correspond  closely  with 
those  of  the  leader,  i.e.,  courtesy, 
gracious  leave-taking,  offers  of 
assistance  to  others;  and  fulfilling 
any  responsibilities  that  he  has 
accepted,  and  also  responsibilities 
not  formally  assigned  but  that  he 
undertakes  voluntarily. 

A  good  participant  will  contact  his 
fellow  members  after  a  meeting.  .  It 
is  also  worthwhile  for  participants  to 
let  the  leader  know  their  reaction: 
what  was  good,  what  was  not  good, 
what  improvements  could  be  made. 


it’s  time  for 

smart 


If  a  picture  is  worth  a  thousand  words, 

Then  an  experience  is  worth  a  thousand  pictures. 
Experience  the  true  pleasure  of  Recreational  Shooting, 
Visit  Booth  27  -  29  and  try  for  yourself  what  the 
Crosman  Recreational  Program  has  to  offer. 


CROSMAN  ARMS  COMPANY 

A  Division  of  the  Coleman  Co. 
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Shirley  Prince,  Miss  NIRA 


Shapely,  24-year-old  Shirle 
Prince  is  a  charming  example  of  hei 
newly  won  title  Miss  Industrial  Rec¬ 


reation,  1973. 


Enjoying  all  sports,  both  as  a  par 


ticipant  and  a  spectator,  she  brings 
special  expertise  to  her  job  at  Se< 
World,  Inc.,  where  coordinatingj 
recreation  programs  is  one  of  hei 
duties  as  personnel  assistant.  She 
ai 


i  pi 

rai 

to 


irti 

is 

:ht 


Industrial 


Recreation 


•g 


Miss  NIRA’s 
Court 


Marlene  Beck 
U.S.D.A. 


Alta  Jean  Surratt 
McLean  Trucking  Co. 


Shirley  is  a  member  of  Sea  World 
lasketball  team,  the  women’s  slow 
»itch  baseball  team  and  rep- 
esented  Sea  World  in  a  city-wide 
RC  bowling  tournament. 

A  willowy  five  feet  eight  inches, 
the  also  water  skiis,  plays  tennis 
tnd  volleyball.  Horseback  riding  is 
>ne  of  her  favorite  pass-times. 

“Exercise  helps  get  rid  of  pent  up 
eelings  about  your  job  or  your  per¬ 
sonal  life;  it  sort  of  straightens  out 
he  kinks,”  said  the  bubbly 
snthusiastic  Miss  NIRA  who  also 
inds  time  to  refinish  old  furniture 
tnd  sew. 

Born  and  raised  in  Lewiston, 
daho,  Shirley  worked  there  until 
1970  when  she  moved  to  San 
)iego. 

At  Sea  World,  Inc.  since  1972, 
;he  now  lives  in  the  San  Diego  sub- 
irb  of  El  Cajon. 

First  Runner-Up,  Kay 


Kay  Blake 


Co. 


Sue  Norman 

McLean 


Gail  Cockrum 


Judges 


Paul  W.  Wood,  of  the  Federal 

Crop  Insurance  Corp.,  has  been 
coordinator  of  the  Miss  Industrial 
Recreation  Contest  for  the  past  two 
years.  He  is  President  of  the  U.S. 
Department  of  Agriculture  Welfare 
and  Recreation  Association  and  has 
been  general  chairman  of  the  USDA 
Harvest  Ball  Committee  and  Queen 
Contest  for  the  past  five  years. 

Pauline  Betz  Addie,  winner  of 
the  Wimbledon  Tennis  Cham¬ 
pionship,  is  also  a  four  time  winner 
of  the  U.S.  women’s  singles  title. 

Continued  on  page  46 


C.G.  Harris 


Stephenson,  was  entered  by  Litton 
Systems,  Inc.,  Guidance  &  Control 
Division. 

Blonde,  brown-eyed  Kay  is  ener¬ 
getic,  and  enthusiastic  in  everything 
she  undertakes  and  loves  to  partici¬ 
pate  in  sports  rather  than  be  a  spec¬ 
tator.  Her  favorite  sports  are  tennis, 
skiing  (water  and  snow),  golf,  bow¬ 
ling,  horseback  riding  and  flying. 
She  has  owned  her  own  horse  and 
airplane  and  plans  to  obtain  her  pri¬ 
vate  pilot’s  license. 

Poised,  30-year-old  Kay  attended 
Vogue  Modeling  School  and  worked 
as  a  professional  model  appearing 
in  several  national  publications. 

She  graduated  from  Miami- 
Jacobs  Junior  College,  Dayton, 
Ohio,  has  attended  Los  Angeles 
Pierce  College  and  is  currently 
enrolled  at  California  State 
University-Northridge  studying  for  a 
B.A.  in  interior  decorating.  She  has 


served  as  a  consultant  on  decor  of 
executive  offices  and  conference 
rooms  at  G/CS  and  decorated 
numerous  homes  and  businesses. 

Kay  joined  G/CS  in  1 968  and  is 
currently  working  in  business 
development  as  an  executive  sec¬ 
retary. 

Second  Runner-Up,  Susan 
Waugh,  is  a  native  of  Indianapolis, 
Indiana  and  has  been  employed  at 
Eli  Lilly  and  Company  there  for  three 
years. 

Twenty-two  year  old  Susan  has 
brown  eyes  and  auburn  hair.  She 
has  been  active  in  the  Lilly  Ski  Club, 
Travel  Club,  Girls  Softball  League, 
and  the  Variety  Show. 

Her  favorite  sports  are  tennis, 
softball,  and  horseback  riding.  She 
particularly  enjoys  traveling,  having 

Continued  on  page  46 
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Miss  NIRA . 

Continued  from  page  45 

been  to  40  of  the  50  states,  Canada, 
Mexico,  Spain  and  Africa. 

Susan  works  in  the  liquid  and  oint¬ 
ment  department  as  a  machine 
operator  and  was  the  first  girl  from 
the  production  area  to  be  named 
Miss  Employee  Activities  in  the  five 
year  contest  history. 

As  Miss  Employee  Activities, 
Susan  has  presented  trophys  and 
awards  for  in-plant  tournaments  and 
attended  banquets  and  dances 
sponsored  by  Lilly  plants. 

“I  have  met  so  many  wonderful 
people  and  done  so  many  new  and 
different  things,  that  1 973  is  proving 
to  be  a  most  memorable  year  for 
me,”  said  Susan. ■ 


The  Bryant  Heating  and  Cooling  Special  owned  by  car  designer-builder,  Rolla  Vollstedt,  le 
will  be  on  display  at  the  NIRA  conference  center.  It  will  be  piloted  by  driver  Tom  Bigelow,  rig I 
when  it  makes  its  bid  for  entry  in  the  500-mile  races  held  at  Indianapolis,  Ind.,  Pocono,  Pa.;  at 
Ontario,  Calif. 


Judges . 

Continued  from  page  45 

She  was  the  women’s  professional 
world  champion  for  seven  years  and 
in  her  career  won  more  than  70 
national  titles.  A  member  of  the  Ten¬ 
nis  Hall  of  Fame,  she  is  currently 
teaching  prg  at  Cabin  John  Tennis 
Courts  Sidwell  Friends  School. 

Denna  Clark,  producer-inter¬ 
viewer,  WRC  TV,  NBC  in  Washing¬ 
ton,  has  received  the  Washington 
“Emmy”  Award  from  the  Academy 
of  TV  Arts  and  Sciences,  as  well  as 
two  Certificates  of  the  American 
Association  of  University  Women. 
She  has  been  associate  editor  of 
Diplomat  Magazine,  where  her 
monthly  column  appeared  for  four 
years.  Her  television  program, 
“Deena  Clark’s  Moment  With...” 
has  been  seen  in  New  York,  Florida, 
Los  Angeles,  and  Honolulu,  in  addi¬ 
tion  to  Washington,  on  a  regular 
basis. 

C.  Giles  Harris,  owner  ofC.  Giles 
Harris  and  Associates,  a  firm  for 
counseling  and  training  in  self- 
improvement.  Formerly  with  Patricia 
Stevens  Career  College,  he  has 
been  a  judge  or  host  at  over  80 
beauty  pageants.  ■ 


Having  a  PARTY? 

We  specialize  in 

PARTY  FAVORS 

and 

CUSTOM  MADE 
PACKAGES  of  TOYS 
for  all  age  groups. 

Serving  NIRA  members 
for  21  years. 

TOYS  — 

PARTY  FAVORS 
ADVERTISING 
SPECIALTIES  — 
INDUSTRIAL 
PREMIUMS 

SAMPLES  AVAILABLE 
ON  REQUEST 

STOP  BY  BOOTHS  2  &  3 

DAVE  SHANKER 
INDUSTRIES,  Inc. 

1640  Superior  Avenue 
Cleveland,  Ohio  44114 
Phone:  (216)  241-3817 
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THE  NEW  CHALLENGE 
FOR  RECREATION 
MANAGEMENT 


;t<v  V; 


Diseases  o<  Heart  and  Blood  Vessels  1,048,313 


Cancer  318,547 


Industrial  recreation  and  the  people 
running  these  programs  have  done  an 
excellent  job  in  the  areas  of  recreation 
and  recreation  education.  But  now  there 
is  a  new  challenge;  one  of  life  and  death 
importance. 

All  employees— especially  your  execu¬ 
tives  whose  jobs  don't  involve  manual 
activity  or  exercise,  need  a  good  exercise 
program. 

Very  few  employees  will  earn  5  points 
per  day  regularly  at  any  company  facility. 
Therefore,  if  your  job  is  to  administer 
to  the  total  health  of  employees,  you 
should  start  looking  for  the  best  "at 
home"  program  you  can  recommend. 


See  us  in  Booth  54 
NIRA  Convention 


How  to  earn  5  fitness  points  a  day-35  points  a  Week- 
with  sports  and  exercises  available  to  you  now: 

Note  how  many  of  the  popular  sports  and  exercises  shown  here. produce  muscular  development  and  fatigue  before  they 
produce  “aerobic  improvement”— heart  and  lung  development  through  continuous  deep  breathing  and  increased  heart  rate. 


For  complete  information 
to  start  your 
"at  home"  health  program 
which  you  can  share 
with  your  employees, 
write 


HEALTH  &  EDUCATION  SERVICES  CORP. 

7N015  York  Road  •  Bensenville,  Illinois  60106 

□  Please  send  me  more  information  on  the  home  Fitness  Program. 


(please  print) 


Address  . 
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Fhat’s  our  business.  Pleasing 
ceople  with  good  things  to 
sat  and  drink  when  they’re 
away  from  home.  In  the  most 
advanced  automatic  vending 
nachines  in  buildings  across 
the  country.  In  the  finest  restau¬ 
rants  in  Chicago,  Washington, 
D.C.  and  New  York.  In  cafeterias 
and  snack  bars  for  big  com- 
oanies,  schools,  hospitals.  In 


executive  dining  rooms  for  gov¬ 
ernment,  business  and  industry. 
We  even  plan  and  operate 
spectator  services  at  sports 
stadiums,  theaters,  amusement 
parks  —  wherever  croy/ds 
gather.  We  do  it  with  oUr  own 
crowd  of  15,000  diversified 
specialists  —  facilities;  design 
engineers,  food  service 
analysts,  dieticians,  executive 


chefs,  training  schools,  auditi 
and  computer  services,  sup 
vised  service  personnel  —  al 
under  the  control  of  a  strong 
central  management  dedica 
to  specific  food  service  obje 
tives.  We  make  sure  the  milli 
of  Americans  we  serve  don’t 
get  lost  in  the  crowd.  Canteer 
Corporation,  The  Merchandi 
Mart,  Chicago,  Illinois  60654 


CANTEEN  CORPORATION 

The  Crowd  Pteasers  s  t 
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27'  Diameter  -  5700  Cubic  Feet  Under  Roof 


Put  a  colorful  entertainment  center  in  your  backyard,  park,  community  center, 
apartment  dwelling,  lake  lot,  or  your  river  retreat.  This  colorful  shelter  protects  from  the  elements  and 
also  provides  an  entertainment  center  for  anyone  who  likes  to  have  fun  and  enjoy  outdoor  living.  You 
can  easily  screen  or  close  in  for  additional  comfort  when  Bar-B-Quing,  overnite  sleeping,  entertaining  guests 
or  the  many  other  uses  you'll  find.  These  shelters  are  perfect  for  picnics,  parties,  or  a  play  place  for  the  kids. 
It's  like  having  an  extra  room  on  the  house  and  it's  practically  indestructible.  It  has  been  tested  in  winds  up 
to  80  M.P.H.  This  is  truly  an  economical  way  to  provide  shelter  wherever  it  is  needed.  Two  men  can  erect 
one  in  a  day  or  less. 

See  other  side  for  specifications  and  details . . . 


These  shelters  are  priced  far  below  standard 
pavilion  centers.  They  can  be  erected  in  a  matter  of 
hours  and  are  almost  maintenance  free.  Construction 
is  of  heavy  galvanized  steel  and  heavy  U  Channel  legs 
support  the  shelter. 


15'  Diameter 


Ftoto  Vent  (optional)  &  Standard  Vent 

BAUGHMAN  RECREATIONAL  SHELTER  PRICE  LIST 

Be  sure  to  specify  color  when  ordering.  For  more  information  contact  your  local  dealer  or  Write  or  call 
Baughman-Oster  Inc.,  P.O.  Box  368,  Rt.  48  West,  Taylorville,  Illinois.  Area  Code  217-824-3305.  All  Prices  K.D. 
F.O.B.,  Taylorville,  Illinois. 

Galvanized  Color  Coated  Steel  Roof  with  Painted  Ring  Band  and  Legs 


15'  Dia.* 

Plain  Top  .  $410.00 

Roto  Ventilator  Top  .  435.00 

Additional  packaging  charge 

for  common  carrier  35.00 

*  15'  Diameter  has  4  legs  made  of  U  Channel 

**  21'  Diameter  has  6  legs  made  of  U  Channel 
***27'  Diameter  has  8  legs  made  of  U  Channel 
U  Channel  legs  are  punched  to  allow  you  to 
easily  enclose  the  shelter  with  either  screens  or 
metal  siding. 


Wt. 

600  lbs. 
600  lbs. 


21' Dia.** 
$725.00 
755.00 

45.00 


Wt. 

1350  lbs. 
1350  lbs. 


27'  Dia.*** 
$1145.00 
1175.00 

55.00 


Wt. 

2100  lbs. 
2100  lbs. 


Be  sure  to  ask  for  special  prices  on  quantity  orders. 
Other  diameter  sizes  available  on  special  order. 


Baughman  Osier  Inc 

P.  O.  Box  368,  Route  48  West, 
Taylorville,  Illinois  62568 
217-824-3305 


21'  Diameter 


Your  imagination  is  the  only  limit  this 
flexible  shelter  has.  It  is  available  in  15',  21 'and  27' 
diameter  and  you  have  a  choice  of  single  color  or 
multi-colored  roof  panels.  These  units  come  with  a 
conventional  roof  vent  or  the  optional  roto  roof 
exhaust  vent. 


Use  your  own  imagination  in  fixing  your  shelter  using  the  present 
lawn  or  pouring  concrete  for  the  floor.  Standard  roof  is  an  assortment  of 
red,  white,  blue  and  green.  Also  available  in  any  one  of  the  four  colors. 


The  BAUGHMAN 

RECREATIONAL  SHELTER 


:und  Raising . 

Continued  from  page  41 


i  full  time  job,  he  cannot  be 
ixpected  to  handle  a  fund  raising 
irogram  competently.  In  both 
:ases,  fund  raising  programs  that 
equire  extensive  supervision  or 
omplicated  gimmicks  are  apt  to  get 
togged  down  because  of  the  lack 
if  coordination  and  supervision  and 
/ill  not  produce  satisfactory 
imounts  of  money. 

On  the  other  hand,  programs  that 
irovide  a  product  with  universal 
ippeal  and  require  very  little  coordi- 
lation  on  the  part  of  the  adminis- 
rator  or  volunteer,  are  naturally, 
'ery  popular.  This  is  one  reason 
DSP  fund  raising  programs  in  indus- 
ry  are  successful.  We  have  a  field 
itaff  of  more  than  200  full  time 
smployees  fully  trained  in  sales  ser- 
'ice  and  promotive  techniques, 
fhese  men  and  women  stand  ready 
o  help  you  plan  and  execute  a  suc- 
;essful  fund  raising  drive  within  your 
:ompany. 


The  changing  social  climate  and 
work  ethic  and  the  increased  com¬ 
munity  concern  on  both  the  part  of 
the  employee  and  the  company  are 
determining  to  a  large  extent  the 
increased  need  for  employee  ser¬ 
vices’  funds. 

Fund  raising  is  an  ideal  way  for 
industry  to  meet  the  demands  for 
ever-increasing  amounts  of  money. 
And  whatever  the  fund  raising 
reason... for  athletic  equipment  or  for 
contributions  to  social  agencies... 
the  benefits  to  the  employee  are 
considerable;  it  makes  him  feel  an 
important,  part  of  his  company  and 
his  community. 

The  benefits  to  a  company, 
expressing  its  concern  for  the  wel¬ 
fare  of  its  eployees  and  its  gratitude 
to  the  community  in  which  it  is 
located,  are  immeasurable.* 


AT  LAST!  !  ! 

AN  END  TO  FUNCTION  PHOBIAS 


§tay  in 
c NewYbrR 
wReie  you  can 

walRto  wRat 
you  want 
to  see  most. 


And  stay  in  style  in  our  beautifully 
remodeled  and  redecorated  1,000 
room  air-conditioned  hotel.  Every 
room  with  TV,  private  bath  and 
shower.  Coffee  Shop,  Cocktail 
Lounge,  famous  Stockholm  Res¬ 
taurant.  Every  modern  convenience. 
Parking  available. 

Singles  from  $16  Doubles  from  $19 
Twins  from  $20 


HOTEL 
51st  Street  ot  7th  Avenue 
New  York,  N.Y.  10019 
Tel.:  1212)  246-9400 

For  color  brochure  or  reservations, 
contact  your  travel  agent  or  us. 
George  Geiger,  President. 

Ainsley  K.  Blair,  General  Manager. 
Claire  Hogan,  Director  of  Sales. 


FUN  FARE . . 

A  totally  unique  creative  catering  service.  Take  a  Downeast  Clambake  on  an  island,  a  Hawaiian 
suckling  pig  Luah,  a  real  Carnival  for  the  kids,  Monte  Carlo  night,  just  a  simple  barbecue  picnic 
or.. .if  things  get  too  tough,  a  mule  train  to  Acapulco . YOUR  NEEDS. 

We’ll  help  you  handle  everything! 

Tailor  and  prepare  a  menu... research  the  perfect  setting  or  facility.. .solve  your  transportation 
needs.. .provide  the  most  exciting  entertainment... even  print  your  tickets! 


We  know  your  problems.  Solving  them  is  our  business. 


FUN  FARE  INC. 


WE  WANT  TO  TALK  WITH  YOU 


27  Linden  Avenue 
Malden,  Massachusetts 


617-321-7474 


Industrial  Recreation  Bibliography 


By  Dr.  Douglas  M.  Crapo 


Douglas  M.  Crapo,  Ph.  D.,  is  an  associate 
professor  in  the  Department  of  Recreation, 
University  of  Waterloo,  Ontario,  Canada, 
where  he  pursues  both  teaching  ano 
research  in  the  areas  of  planning  and  effec¬ 
tive  management  of  recreation  enterprises. 

He  is  involved  with  university  curriculum 
development  and  implementation  of  a 
graduate  program  in  recreation. 


An  annotated  bibliography  of  all 
materials  directly  related  to  indus¬ 
trial  recreation  has  just  been  com¬ 
pleted.  The  collection  consists  of 
over  470  entries,  each  one  accom¬ 
panied  with  a  short  description.  A 
year  in  preparation,  it  is  the  most 
complete  compilation  of  industrial 
recreation  information  available 
today.  j 

The  bibliography  was  prepared  by 
Robert  Schott,  Recreation  Depart¬ 
ment,  Rockland  Children’s 
Psychiatric  Hospital,  Orangeburg, 
New  York,  and  Dr.  Douglas  Crapo, 
Department  of  Recreation,  Univer¬ 
sity  of  Waterloo,  Waterloo,  Ontario, 
Canada,  with  the  assistance  of  a 
grant  from  the  National  Industrial 
Recreation  Research  and  Educa¬ 
tion  Foundation. 

Information  is  categorized, 


according  to  subject,  into  eleven 
chapters: 


1 .  Production-Recreation  Rela¬ 
tionship 

This  chapter  lists  works  which 
examine  the  reationale  for  offering 
industrial  recreation  programs. 
References  are  made  to  examples 
of  production  increases  and  bettei 
employee  morale  as  a  result  of  suc¬ 
cessful  recreation  programs. 


2.  Professional  Staff  Standards 

This  category  deals  with  criteria 
for  engaging  recreation  staff  and 
volunteers,  and  with  professional 
standards. 


3.  Administration  of  Recreation 
Operations 

General  guidelines  and  proce¬ 
dures  for  planning  and  operating 
programs  are  provided.  Works  con¬ 
cerning  successful  management  of 


Always  Shop  Carefree’s 

GROUP  TRAVEL  SUPERMARKET 


Check  these  best-selling  packages  on  our  shelves  and  choose 
the  travel  bargain  that  suits  your  group  best! 


OUR  VEGAS 
HOTEL  LINE-UP: 


Aladdin 

Caesar’s  Palace 

Circus  Circus 

Frontier 

International 

Stardust 

Tropicana 


Our  Varied  Specials  to  Other  Areas . . 


New  Westa-Fiesta 
SAN  FRANCISCO 
AND  LAS  VEGAS 
ITC  PROGRAM 


All  Inclusive 


Air/Sea/Hotel 
ITC  Package 


429 


1  WEEK 
PARADISE 
ISLAND 

$189* 


*  FOR  AFFINITY  GROUPS  OF  ^  e* 

40  OR  MORE  - 


30  West  57  Street,  New  York,  N.Y.  10019 
Tel.  (212)  581-0005 
NEW  JERSEY:  (201)  433-7477 


CALL  COLLECT 


Ask  for  Mr.  DORAN 

RM,  May,  1 973 
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le  budget  are  also  included. 


.  Specific  Programs 

Ideas,  suggestions  and 
uidelines  for  the  conduct  of  indus- 
ial  recreation  programs  are  com- 
iled  in  this  comprehensive  chapter, 
dministrators  who  seek  informa- 
on  on  new  and  established 
ctivities  will  find  these  sections 
elpful. 

.  Vending  Services 

Illustrations  of  vending  services 
ponsored  by  recreation  depart- 
lents  are  given. 

.  Facilities  and  Equipment 

This  chapter  illustrates  the  variety 
f  facilities  and  equipment  that  com- 
anies  are  using  in  an  effort  to  pro- 
ide  a  complete  recreation  program 
)r  employees.  Guidelines  for  the 
election  of  proper  buildings  and 
laterials  are  also  presented. 


.  interaction  with  Communities 
nd  Related  Organizations 

This  section  looks  at  the  benefits 
Dmpanies  established  by  providing 
jcreation  programs  not  only  for 
tier  own  employees,  but  for  other 
ommunity  members.  Various 
schniques  for  co-operation  are 
xamined. 


j.  Retirement 

Programs  and  facilities  for  retiring 
mployees  are  outlined. 


.  National  Industrial  Recrea- 
ion  Association 

A  complete  picture  of  the  National 
idustrial  Recreation  Association  is 
resented  through  illustrations  of 
istory,  bylaws,  events,  awards  and 
onferences.  References  are  also 
lade  to  significant  contributions  by 
le  organization. 


0.  History  of  Industrial  Recrea- 
on 

The  evolution  of  industrial  recrea- 
on  is  examined.  Important 
evelopments  are  explored  and  per- 
rient  programs  are  featured. 

M.  Mnv.  1973 


11.  Trends 

The  chapter  contains  articles  pre¬ 
dicting  what  the  future  holds  for 
industrial  recreation.  Significant 
trends  in  programs  and  manage¬ 
ment  policies  are  reported. 

Copies  of  the  bibliography  can  be 
obtained  at  a  cost  of  $2.00  each 
from  the  National  Industrial  Recrea¬ 
tion  Association,  20  North  Wacker 
Drive,  Chicago,  Illinois  60606. 

As  a  further  aid  in  making  indus¬ 
trial  recreation  information  more 
accessible,  arrangements  have 
been  made  with  University  Mic¬ 
rofilms  to  provide  copies  of  articles 
from  back  issues  of  Recreation 
Management.  Also,  the  complete 
series  of  back  issues  is  available 
on  microfilm.  For  further  information 
about  costs,  or  for  ordering  reprints 
or  microfilm,  contact: 

University  Microfilms 
300  N.  Zeeb  Street 
Ann  Arbor,  Michigan  48106 


Louisville  Slugger®  and  H&B  base¬ 
ball,  softball  and  Little  League  bats. 
Mag  Bats™.  H&B  Golf  Clubs™. 
Power-Bilt®  Golf  Clubs.  Louisville 
Slugger™  Golf  Balls.  Louisville 
Slugger™  Hockey  Sticks. 

HILLERICH  & 
BRADSBY  CO. 

P.O.  Box  506,  Louisville,  Ky.  40201. 


Th  e  Savannah  Inn  and 
Country  Club  is  waiting  for 
you.  Here  is  one  of  the  most 
unique  resorts  in  America  to¬ 
day.  Located  on  a  beautiful 
island  just  down  river  from 
Savannah,  Georgia.  For  golf¬ 
ers,  the  finest  18-hole  cham¬ 
pionship  course  in  the  South. 
Ideal  for  a  super  convention 
with  all  the  trimmings.  Don't 
forget  your  tennis  racket.  But, 
most  important  of  all— SUN¬ 
SHINE  ALL  YEAR  ROUND! 

Savannah  Inn 

ANDCOUNTRYCLUB 
61 2  Wilmington  Island  Road 
Savannah,  Georgia  31404 

(912)  897-1612 


WORLDWAYS 

CHARTERS 

make  a  world  of  difference! 


Ov 


OR  ANYWHERE 

Low  cost . . .  quality . . .  dependability.  When  you  book  a  charter 
for  your  group  you  want  all  three!  Get  it  all  from  Worldways, 
specialist  in  group  travel  arrangements  since  1957.  Mail  coupon 
for  assistance  in  making  or  finalizing  your  plans. 


Worldways  Travel  Corp.  i 

500  Filth  Avenue*  New  York,  N.Y.  10036  •  (212)  736-5186 

□  Hawaii  □  Orient  □  Las  Vegas  □  Elsewhere 


Co.  Name- 


Address. 


City,  State,  Zip . 
Attention - 


Phone 


We  think 
recreation 

should  be 
re-creation,  too. 


At  Cerromar  Beach  and  Dorado,  for  in¬ 
stance,  on  Puerto  Rico’s  north  shore.  Where  you'll 
find  all  the  well-known  Rockresorts  emphasis  on 
beautiful  vacation  experiences  expressed  in  ways 
that  make  these  two  great  neighboring  resorts  de¬ 
lightfully  different. 

Dorado  is  expansive,  estate-like,  with  villa¬ 
like  rooms  curving  around  a  twin-crescent  beach  with 
gleaming  vistas  of  the  ocean  through  the  palm-trees. 

Cerromar  is  the  glamour  girl.  All  sculpted, 
soaring  lines.  With  an  indoor-outdoor  lobby  richly 
banked  with  flowers.  And  sparkling  nightlife. 

Each,  though,  is  similar  in  Rockresorts  style. 
The  spaciousness.  Naturalness.  Award-winning  cui¬ 
sine.  The  unfaked  good  taste  and  manners. 


Come  to  the  Eastern  Airlines’  booth  at  the 
N.I.R.A.  Convention.  Rick  Peterson  will  be 
glad  to  answer  any  questions. 

Dorado  and  Cerromar  Beach  Hotels  are 
operated  by  Rockresorts  tor  Eastern  Airlines. 
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And  each  offers  you  two  Robert  Trent  Jones 
golf  courses,  plus  tennis,  water  sports,  and  swimming 
at  beach  or  pool. 

Plus,  from  now  through  October,  sharply  re¬ 
duced  rates,  and  Golf,  Family  and  other  plans.  And 
a  fine.children's  Program  daily  right  through  dinner 
now  to  Labor  Day. 

A  vacation  at  Cerromar  or  Dorado  can  be 
fun— and  it  can  bring  out  a  new  you.  Now,  all  you  have 
to  do  is  choose.  For  brochures,  rates  and  reserva¬ 
tions  ask  yourtravel  agent.  Or  Resort  Representation, 
30  Rockefeller  Plaza  West,  New  York,  N.Y.  10020. 
Tel.  (212)  247-4420.  In  Chicago  (312)  372-4489. 
Washington,  D.C.  (202)  347-4951 . 


DORADO  (3€ACH 

DORADO  BEACH  •  PUERTO  RICO 


■WOrr€.L_ 


CERROMAR  BEACH  HTTEL 

DORADO  BEACH  •  PUERTO  RICO 


You’re  invited . . . 

to  visit  our  hospitality 

suite  at  Stouffers 

during  the  NIRA  Convention. 

To  preview  Employee  Travel 
Program  for  1 974. 

Suite  no.  will  be  posted. 


UNITED  TRAVEL  SERVICE,  INC 

Hearthstone  Plaza  /111  Washington  Street 
Brookline,  Massachusetts  02147  / 

(617)738-5700 


AMERICAN  BOWLING  CONGRESS 


4.5  million  members — Service  since  1895 
Nat'l  Hdqtrs. — 5301  S.  76th  Street,  Milwaukee,  Wis.  53129 


ABC 

LEAGUE  PLAY  IS  THE 
REAL  FUN  WAY  TO  BOWL. 
SANCTIONING  ADDSZESTTOTHE 
COMPETITION  AND  ALSO  PROVIDES 
AN  ATMOSPHERE  OF  FORMALITY.  AN 
ABC  MEMBERSHIP  CARD  BRINGS 
THE  BOWLER  SERVICES  AND 


BENEFITS  UNEQUALED  IN 
ANY  OTHER  TYPE  OF 
GAME. 


For  free  literature  and  additional  information  on  the 
many  facets  of  the  Congress,  visit  John  Hilbert  in 
booth  70  at  the  NIRA  National  Conference  and 
Exhibit  in  Indianapolis. 


A  VERY  SPECIAL  INVITATION 

TO  ALL  CLUBS,  GROUPS  &  ORGANIZATIONS 
HERE'S  A  MARVELOUS  OPPORTUNITY  TO  SAVE 
$$$...  RAISE  FUNDS.  ..PLUS  HAVE  FUN  A  T  THE  SAME 
TIME. 


Throughout  the  United  States  and  Canada,  Ice 
Capades  travels  approximately  40,000  miles  a 
year  with  show  bookings  in  approximately  60 
cities  during  it’s  ten  month  tour.  LIZ  OSBURN 
AND  LEO  LOEB  INVITE  YOU  TO  STOP  BY 
BOOTH  39  for  information  on  how  Ice  Capades 
can  benefit  your  club,  group  or  organization 
by  bringing  fine  family  entertainment  into  your 
life.  America’s  Number  One  Family  Show 
looks  forward  to  meeting  you. 


COMMUNICATION 

key  to  management 
team  building 


West  Lafayette,  Ind. — An  open 
ine  of  communications  between 
)eople  in  the  management  levels  in 
ndustrial  plants  is  one  of  the  most 
mportant  items  for  successful 
>peration,  Robert  McCarty,  mana¬ 
ger  of  personnel  relations  at  the  La- 
ayette  Ross  Gear  Division  of  TRW, 
nc.,  told  personnel  relations 
:lasses  at  Purdue  University. 

Speaking  on  the  topic  of  “Motiva- 
ion — Team  Building,”  McCarty  told 
Masses  in  the  School  of  Industrial 
Management  that  plant  managers 
nust  recognize  that  people  are  all 
different  and  they  must  be  sensitive 
o  the  individual.  “Everyone  wants 
o  be  recognized.”  he  stated. 

“To  help  motivate  individuals, 
nanagers  must  first  create  the  right 
climate.  You  motivate  yourself,  and 
this  is  accomplished  through  proper 
planning,  leadership  and  control,” 
le  added. 

He  cited  as  an  example,  a  few 
fears  ago  at  the  Lafayette  Ross 
3ear  TRW  plant,  labor  and 
nanagement  were  at  odds.  “The 
eadership  took  a  new  look  at  the 
situation,  began  to  treat  each  other 
with  dignity  and  respect  and  rela- 
ionships  improved.” 

McCarty  said  it  was  important  to 
'try  to  get  the  people  on  the  floor 
o  be  sensitive  to  each  other.  They 
nust  join  together  to  try  to  solve 
jroblems  rather  than  destroy  the 
susiness  by  continuing  to  be  at  odds 
with  each  other.” 

He  stressed  the  importance  of 
>uilding  a  team  with  members  from 
nanagement  and  labor— get  them 
ogether,  gather  data  and  find  out 
raw  everyone  feels  about  the  prob- 
ems.  “We  must  admit  mistakes — 
ve  all  make  them.  Be  open  to  new 
deas  and  be  willing  to  experiment. 
Mutual  trust  is  needed  and  this  is 
iccomplished  through  experience.” 


He  pointed  out  that  a  company 
is  not  a  democratic  operation  and 
shouldn’t  be,  “but  we  want  more 
people  participating.  You  also  must 
be  prepared  to  face  confrontations 
too  and  get  the  deep  feelings  up  on 
the  surface  so  the  climate  may  be 
improved.” 

There  is  a  tendency  now  to  move 
toward  participative  management  in 
most  plants,  McCarty  said.  This 
helps  provide  a  more  open  climate 
and  better  communications  which 
improves  the  successful  operation 
of  a  business,  he  added. 


The  ONE, The  ONLY, The  ORIGINAL/ 


For  your  TARGET  of  FUN  and 
RECREATION 

•  Thrill  to  the  finest  thoroughbreds  in  action  on  16mm  film  in 
glorious  color  and  sound. 

•  Play  6  races  or  more,  including  Daily  Doubles,  Quinellas,  Exactas, 
Superellas®  and  Numeractas®, 

•  18  individual  sealed  containers  of  races,  official  programs,  mutu- 
el  tickets,  control  sheets,  play  money  and  ia  tote  board  are 
provided. 

•  A  full  color  brochure  with  ideas  and  instructions  to  help  you  in 
planning  A  NITE  AT  THE  RACES  is  yours  on  request. 

2320  Avenue  U /Brooklyn,  N.Y.  1 1229  /\(212)  769-7355 


FOR  THE 
PLEASURE 
OF  YOUR 
COMPANY 


Louisville  is  a  special  blend  of 
southern  hospitality  and  pure  fun. 

Come... discover  a  friendly  re¬ 
treat! 

Board  the  Belle  of  Louisville  for 
a  nostalgia-filled  cruise  on  the 
Ohio  River. 

Join  the  railbirds  at  world  fa¬ 
mous  Churchill  Downs,  visit  the 
museums,  planetarium,  zoo  and 
Ghost  Town  on  the  River. 

Fish,  golf,  swim,  water  ski,  hike 
or  simply  stroll  our  many  nature 
trails. 

And  fill  your  evenings  with  fine 
cuisine,  legitimate  theatre,  the 
Louisville  Orchestra,  ballet  or  a 
few  rounds  of  drinks  in  a  lounge 
high  above  the  city. 

See  us  in  the  Louisville  booth 
(#49)  at  the  upcoming  NIRA  Con¬ 
ference,  or  write  today  for  the 
full  color  story. 

C'mon...live  a  little  in 

IOUIWILLE 

Louisville  Visitors  Bureau 
Founders  Square 
Louisville,  KY  40202 
502/583-3377 

s/...  :  
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Conventions,  charters,  charities  and  clubs,  golf  weekends, 
ski  weekends,  employee  recreation,  fund  raising  and  incent¬ 
ives  .  .  .  this  is  the  world  of  group  travel.  And  when  you 
travel  with  your  own  group,  you're  assured  of  more  than 
good  company.  You're  also  assured  of  lower,  world-wide 
fares;  so  low  they're  a  wide-open  invitation  to  travel  any¬ 
where.  Substantial  round-trip  savings  -  for  groups  of  vary¬ 
ing  numbers  traveling  together  -  opens  up  a  fascinating 
variety  of  itineraries.  Now  you  can  choose  among  many 
destinations  including  Europe,  the  Middle  East,  Africa, 
the  Caribbean,  the  Bahamas,  Miami  Beach,  Puerto  Rico, 
Hawaii,  California,  Las  Vegas  or  Mexico. 

When  our  clients  contact  us  about  going  somewhere, 
whether  they  be  new  at  forming  groups  for  reduced  rate 
travel,  or  an  old  pro,  they  basically  want  the  same  thing; 
good  value  -  low  price! 


WHO  REAPS  BENEFITS? 

Who  takes  advantage  of  the  many  benefits  of  group  travel? 
Social  groups  such  as  garden  clubs;  bridge  clubs;  literary 
clubs;  professional  organizations  attending  international 
conclaves  and  meetings;  employee  recreation  groups,  some 
sponsored  by  their  companies;  educational  groups  who  may 
be  traveling  for  educational  credit  to  an  international 
destination;  church  groups;  trade  associations  attending 
world  conventions;  fairs,  exhibits;  sports  groups,  heading 
for  the  Olympics,  or  world-famous  game  and  fish  areas; 
civic  groups;  labor  unions  attending  international  meetings,  j 
In  short,  any  common-interest  group  may  participate  in 
group  travel. 


How  large  is  your  group  or  organization?  40?  400?  4,000? 
Don't  worry!  Liberty  Travel  Groups  will  arrange  whatever 
you  want  in  a  style  and  at  a  price  everyone  will  like. 

Want  escorts?  We've  got  them!  Need  your  own  plane? 
We've  got  that  too!  Want  to  take  over  a  hotel,  golf  club, 
need  your  own  island?  Leave  it  to  Liberty  Travel  Groups. 

How  about  Incentive  Programs  built  around  a  memorable 
vacation?  Just  ask  us! 

Liberty  Travel  Groups  is  fully  equipped,  staffed  &  knowl¬ 
edgeable  about  developing  planning,  preparing  &  executing 
the  most  exciting  and  uniquely  personalized  travel  packages 
for  your  company,  organization  or  club. 


We  have  many  programs  available.  However  we  know 
nothing  of  your  group  or  company's  needs,  which  therefore 
makes  it  impractical  for  us  to  recommend  tours  here.  Why 
not  contact  us  so  that  we  may  plan,  under  your  guidance, 
the  most  unforgettable  vacation  your  group  or  organization 
has  ever  encountered. 

Now  you  don't  have  to  settle  for  pre-programmed,  pre¬ 
planned,  pre-arranged  trips  that  will  end  up  pre-bored! 

Want  more  information?  Contact  Ms.  Shola  Lewis  at 
LIBERTY  TRAVEL  GROUPS,  130  West  42nd  Street, 
(23rd  floor),  New  York,  New  York  10036.  OR  CALL 
(212)  354  -  8454.  Stuart  M.  Lopata,  Manager. 
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NEW!  UNIQUE!  UNPARALLELED! 

A  NEW  CONCEPT  FOR  N.I.R.A.  MEMBER  FIRMS 
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A  CATALYTIC  AGENT  FOR 

EMPLOYER/EMPLOYEE 
RELATIONSHIPS,  PRODUCTIVITY 

\  j  COMMUNICATIONS 

/A  Contact:  Glenn  J.  Graves,  Dir.  of  Ind.  Sales 
[/  (  Ringllng  Bros.  B  &  B  Combined  Shows  Inc. 
I'  \  1015  Eighteenth  St.  N.W. 

X  Washington,  D.  C.  20036 

FOR  UNDERPRIVILEGED  KIDS  OR  OTHER 
CHARITIES.  CIRCLE  NO.  13  ON  REPLY  CARD  NOW! 


EXECUTIVE  DIRECTOR 
Michael  a  fryer 

President 

GARY  D  McCORMICK.  CIRA 
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Phoanik,  'Arizona 
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AT  LAST!  !  ! 

AN  END  TO  FUNCTION  PHOBIAS 


Special  Industrial  Rates 


Catering  to  individual,  couple 
and  family  vacationers. 


Please  write  for  information. 


Jack  Lindeman 
3100  North  Ocean  Boulevard 
Ft.  Lauderdale,  Florida  33308 
Area  Code  305  -  564-8502 


Our  Own  Private  Beach 


FUN  FARE . 

A  totally  unique  creative  catering  service.  Take  a  Downeast  Clambake  on  an  island,  a  Hawaiian 
suckling  pig  Luah,  a  real  Carnival  for  the  kids,  Monte  Carlo  night,  just  a  simple  barbecue  picnic 
or... if  things  get  too  tough,  a  mule  train  to  Acapulco . . YOUR  NEEDS. 


We’ll  help  you  handle  everything! 


Tailor  and  prepare  a  menu. ..research  the  perfect  setting  6r  facility.. .solve  your  transportation 
needs... provide  the  most  exciting  entertainment... even  print  your  tickets! 


We  know  your  problems.  Solving  them  is  our  business. 


WE  WANT  TO  TALK  WITH  YOU 


FUN  FARE  INC. 


27  Linden  Avenue 
Malden,  Massachusetts 


617-321-7474 


he  can  also  cover  the  whole  family  with 
only  one  simple  application. 

And  he’ll  like  the  American  Home 
claim  network,  too.  It’s  one  of  the  largest 
in  the  world,  so  it’s  able  to  handle  claims 
where  they  occur. 

You’ll  like  our  time-saving  applica¬ 
tion  form.  Because  it  lets  you  put  more 
of  your  efforts  into  the  travel  business. 
While,  at  the  same  time,  giving  your 
customers  the  insurance  protection  they 
need. 

Moreover,  American  Home  offers 
the  traveler  this  valuable  optional  pro¬ 
tection:  accidental  death,  medical,  in- 
hospital  and  baggage  coverage. 

Fare  Guard.  It’s  good  business  for 
everyone.  Write  for  more  information. 


1  AMERICAN  HOME 
ASSURANCE  COMPANY 


“1 


Am 


A  member  company  of 
American  International  Group 


Dept.  AS063, 102  Maiden  Lane, 
New  York,  N.Y.  10005 

Please  send  me  more  facts  on  your 
Fare  Guard  program. 


I  Name. 


Title. 


(PLEASE  PRINT) 


Company. 

Address _ 

City _ 

State _ 


L 


jmetimes,  charter  or  group  flights  are 
costly  way  to  go. 

For  the  traveler. 

And  for  you. 

Because  the  passenger  is  not  pro- 
cted  if  sickness  or  accident  prevents 
m  from  taking  his  trip.  Or  his  return 
ght. 

He  still  has  to  pay  the  fare,  unless 
e  space  can  be  resold  prior  to  original 
iparture. 

The  answer  is  American  Home’s 
ire  Guard. 

This  is  the  policy  that  reimburses 
>ur  customer  for  the  fare  he  has  paid  if 
ckness  or  accident  should  prevent  him 
om  taking  his  charter  or  group  trip. 

Your  customer  will  like  the  fact  that 


company  profile 


Raytheon  Company  Projects  Growth 


Raytheon  Company,  Andover,  Mass.,  winner  of  the 
1972  NIRA-Helms  Foundation  award  in  the  1,000  to 
[  5,000  employee  catagory,  moved  into  their  new  facility 

in  West  Andover  in  1970. 

Considered  to  be  one  of  the  largest  all  electric  plants 
[•-■  in  the  United  States  the  total  site  covers  186  acres. 

Raytheon  Company  is  a  closely  knit  parent  company 
r  comprised  of  many  divisions  and  subsideries  of  which 
i  the  Andover  plant  is  a  part. 

The  year  1 972  marked  the  founding  of  the  predeces¬ 
sor  to  Raytheon,  the  American  Appliance  company. 
In  1925,  the  name  Raytheon  Manufacturing  Company 
was  adopted;  in  1959,  it  was  changed  to  Raytheon 
Company. 

The  founders  of  American  Appliance  Company  were 
Laurence  K.  Marshall,  Dr.  Vannevar  Bush,  and  the  late 
C.G.  Smith.  These  three  provided  the  initial  thrust  and 
early  guidance.  Through  the  ensuing  years,  thousands 
of  others  helped  sustain  the  momentum  and  together 
these  men  and  women  have  fashioned  an  exciting  story 
in  the  technological  systems  field.  Raytheon,  on  the 
whole,  is  New  England’s  largest  employer,  employing 
over  35,000  men  and  women. 


Raytheon’s  government  business  is  characterized  fc 
the  breadth  and  diversity  of  its  base,  the  demonstrate 
technological  and  systems  management  capacitie 
applied  to  advanced  defense  and  air  traffic  control  sys 
terns,  the  company’s  long  standing  record  of  good  cos 
performance  on  government  contracts,  and  the  fact  th< 
Raytheon  programs  are  meeting  basic  and  long-terr 
national  defense  needs. 

The  Raytheon  Employees  Activities  Associatio 
(REAA)  Raytheon  Andover  was  founded  in  1957  b 
a  group  of  volunteer  employees.  It  wasn’t  until  1 96' 
that  a  staff  person  was  assigned  to  coordinate  this  vo 
unteer  organization.  Many  of  the  volunters  who  ha 
been  managing  and  controlling  REAA  were  still  activ 
in  1 967  and  still  remain  today. 

The  REAA’s  organizational  structure  is  designed  1 
use  leadership  talent  and  involve  large  numbers  of  vo 
unteers.  All  of  the  leagues  and  clubs  have  their  ow 
officers,  and  manage  their  own  finances. 

Family  activities  highlight  REAA  programming  an 
won  a  NIRA  Excellence  award  for  fine  individual  recrej 
tion  programs  at  the  1973  NIRA  Conference. 


Program  highlights  of  REAA’s  family  activities  committee  include:  A  Family  Camping  Program,  Get-Away  Weekends,  Dinner  Shows, 
Dinner  Dances,  Moonlight  Cruise,  Letters  to  Santa  Program,  trips  to  sporting  and  entertainment  events,  family  skating,  family  tennis 
,  clinics,  family  art  and  poster  festivals  and  father-son  nights.  j 
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associate  profile 


5SP 

fhe  Fund-raising  Leader 


NSGA 

Sporting  Goods  Spokesman 


QSP,  a  subisdiary  of  the  Reader’s  Digest 
ssociation,  Inc.,  is  a  fund-raising  service  agency,  with 
background  of  ten  years  experience  in  motivating 
iople — company  employees  or  members  of  an 
ganization — to  participate  in  fund-raising  activities;  an 
)ency  through  which  profits  from  the  sale  are  returned 
the  company  for  employee  benefits,  or  to  the  corn- 
unity  for  local  improvement  or  charitable  causes. 
There  is  a  real  need  for  fund-raising  programs.  At 
rery  social  level. ..be  it  schools,  youth  groups,  or  adult 
tsociations... there  are  civic-minded  action  groups  that 
ust  find  their  own  means  of  financial  support.  QSP’s 
>ecial  technique  for  fund-raising  provides  the  means 
r  raising  substantial  amounts  of  money  quickly, 
fortlessly,  and  at  no  expense  to  the  company  or  its 
nployee  organizations. 

A  QSP  field  staff  of  more  than  200  full  time,  specially 
lined  men  and  women — the  largest  staff  in  the  coun- 
!■ — is  at  your  service  to  work  with  interested  groups 
produce  maximum  results.  Everyone  on  QSP’s  staff 
thoroughly  familiar  with  fund-raising  problems.  From 
art  to  finish,  your  drive  receives  the  personal  guidance 
your  local  QSP  Field  Manager.  Regardless  of  the 
:e  of  the  group  or  the  amount  needed,  our  experi- 
iced  staff  can  assure  success  in  meeting  every 
ganization’s  fund-raising  goal.  In  the  last  year  alone, 
3P  participating  groups  raised  more  than  $13  million 
t  for  their  own  use. 

Since  QSP  was  started  in  the  fall  of  1963  as  a  fund¬ 
ising  service,  the  company  has  experienced  pheno- 
snal  growth,  out-distancing  all  competitors. 

“Our  current  leadership  position  presents  a  constant 
allenge  to  QSP  to  meet  the  changing  demands  of 
owth  and  to  retain  our  high  standards  of  personal 
rvice”,  says  QSP  President  Donald  V.  Ewart.  “We 
an  to  keep  on  developing  products  and  sales  pro- 
ams  that  will  make  QSP  the  leading  sen/ice  organiza- 
n  in  every  important  area  of  the  fund-raising  market.” 


And  remember:  the  QSP  personal  touch  is  the  price- 
3S  ingredient  that  guarantees  your  group's  fund¬ 
ising  program  will  be  a  success,  a  formula  that  has 
ade  QSP  the  recognized  leader  in  its  field. 

For  more  information,  contact  Walter  Mills,  General 
anager,  Industrial  Sales  Division,  PO  Box  301, 
easantville,  NY  10570;  or  call  collect:  (914)  769-7000. 
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The  National  Sporting  Goods  Association  (NSGA) 
is  the  leading  sporting  goods  trade  association  in 
America,  representing  all  segments  of  the  sporting 
goods  industry  including  manufacturers,  retailers,  man¬ 
ufacturers’  representatives,  and  wholesalers.  Today  it 
is  spokesman  for  a  $5.5  billion  industry  of  unsurpassed 
vigor  and  potential. 

NSGA  was  founded  in  1929  by  a  small  group  of 
sporting  goods  retailers  and  distributors.  Headquar-  ! 
tered  in  Chicago,  the  NSGA  staff  includes  40  full-time 
members.  The  executive  director  is  G.  Marvin  Shutt. 

E.  J.  Hamilton  heads  the  board  of  directors,  elected 
by  district. 

NSG  A’s  basic  purpose  is  to  promote  the  development 
and  growth  of  the  sporting  goods  market.  To  implement 
this  growth,  NSGA  provides  efficient  and  effective  com¬ 
munication  among  its  members  resulting  in  more  know¬ 
ledgeable  management  of  products.  NSGA  members 
account  for  83%  of  all  sporting  goods  sales  in  the  United 
States. 

NSGA  conducts  two  trade  shows  annually  for  the 
purpose  of  bringing  the  sporting  goods  retailer  and  man¬ 
ufacturer  together  in  a  marketplace  where  virtually 
every  available  item  is  on  display.  In  1973  more  than 
1600  product  lines  were  shown  by  1200  exhibitors  in 
the  NSGA  Convention  and  Show,  the  largest  sporting 
goods  trade  show  in  the  world.  The  second  largest 
show  is  NSGA’s  Fall  Market,  rotated  among  several 
major  cities  in  the  western  United  States.  Last  Year 
the  Market  featured  455  exhibitors  representing  650 
sporting  goods  lines  in  50  different  product  categories. 

In  October,  1973  the  Market  will  be  held  in  San  Fran¬ 
cisco’s  Civic  Auditorium  and  Brooks  Hall. 

The  Association  is  divided  into  four  major  divisions, 
reflecting  the  special  interests  of  its  membership.  The 
divisions  are:  Athletic  Goods  Team  Distributors,  Out¬ 
door  Sports  Stores,  Ski  Retailers  International,  and 
Trophy  Specialists.  Each  division  serves  the  needs  of 
its  segment  of  the  industry  and  concentrates  on  its 
particular  merketing  problems. 

NSGA  publishes  SELLING  SPORTING  GOODS,  a 
monthly  magazine  with  a  circulation  of  14,000.  Its  arti¬ 
cles  feature  market  data  to  help  buyers  place  orders 
and  keep  them  abreast  of  current  consumer  trends. 

The  NSGA  Memo  to  Management  is  a  confidential 
newsletter  for  members  featuring  additional  market 
information,  along  with  interpretations  of  governmental 
rulings  that  may  affect  the  industry. 

A  continuous  round  of  seminars  is  conducted  by 
NSGA  to  assist  its  members  on  particular  problems 
of  general  interest.  These  programs  cover  topics  such 
as  store  design,  accounting  systems,  personnel  training 
programs,  advertising  and  promotion,  wage  guidelines, 
and  responsibility  to  consumers. 
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NIRA  Director 
Is  NPTA  Speaker 

Productivity  as  the  key  to  cor¬ 
porate  growth  and  personnel’s  role 
in  determining  productivity  was  dis¬ 
cussed  by  Michael  Fryer,  NIRA 
executive  director  when  he  spoke 
to  the  National  Passenger  Traffic 
Association  in  Montego  Bay, 
Jamica,  May  31. 

Quoting  a  Newsweek  article, 
“Who  Wants  To  Work,”  Fryer  said, 
“While  people  have  been  complain¬ 
ing  about  work  since  it  was  invented, 
there  is  a  wide-spread  feeling  that 
there  is  something  different  about 
today’s  discontent.  As  a  result  man¬ 
agers  of  American  business  and 
industry  are  now  coming  up  with 
plan  after  plan-some  pure  public 
relations,  some  quite  innovative  but 
all  designed  to  pacify  unhappy 
workers.” 

The  role  of  recreation  in  higher 
employee  morale,  physical  and 
mental  health,  in  reducing  turnover 
and  absenteism,  as  a  recruiting  tool 
and  in  increasing  productivity  was 
emphasized  by  Fryer  as  he 
explained  NIRA’s  services  in 
recreation  programming. 

Fryer  also  defined  how  to  set  up 
and  finance  programs  as  well  as 
ways  to  obtain  employee  support 
and  participation. 

This  NPTA  conference  focusing 
on  trends  and  programming  in  of 
employee  activities  was  attended  by 
over  75  corporations  in  New  York, 
New  Haven,  and  Hartford,  Conn.; 
Boston,  Newark,  Chicago,  and  Min¬ 
neapolis. 

NIRA  Research 
Committee  Policy 

The  purpose  of  the  NIRA 
Research  Committee  is  to  review, 
coordinate,  approve  and  initiate 
research  projects,  states  William  B. 
DeCarlo,  director  of  the  committee. 


Upon  approval  of  surveys,  ques- 
tionaires  and  other  types  of 
research  projects,  the  information 
requested  will  carry  the  statement 
“Authorized  by  the  N.I.R.A. 
Research  Committee.” 

The  Procedure  for  gaining 
approval  of  research  projects  is  as 
follows: 

1 .  Twenty  copies  of  the  survey 
form,  questionaire  or  proposed 
research  project,  together  with 
covering  letters,  should  be  sent  to 
the  director  of  the  research  com¬ 
mittee.  If  the  project  is  being  con¬ 
ducted  in  connection  with  academic 
work,  a  statement  of  approval  from 
the  major  advisor  or  professor  must 
be  submitted. 

2.  Two  copies  of  the  proposed 
research  project  will  be  sent  out  to 
each  of  the  members  of  the 
research  committee  for  their  sug¬ 
gestions.  Each  member  will  recom¬ 
mend  changes  and  approval  or  dis¬ 
approval  of  said  project  and  will 
return  one  copy  with  comments 
thereon  to  the  director,  who  will  con- 
solidate  them  and  forward  the 
results  to  the  sender. 

3.  If  the  committee  has  indicated 
that  substantial  changes  are 
desirable,  the  sender  Will  prepare 
a  second  form  (or  defend  the 
original)  for  the  committee’s  final 
approval. 

Upon  final  approval,  the  NIRA 
headquarters  shall  furnish 
addressed  gummed  labels  or  assist 
with  mailing  to  Association 
members.  The  sender  shall  furnish 
sufficient  copies  of  the  project  of  the 
project  for  two  mailings  (follow-up 
purposes.) 

The  sender  agrees  to  furnish  the 
director  of  research  with  two  copies 
of  the  completed  study  and  a  digest 
thereof  for  the  Association  files  and 
for  the  annual  report  of  the  research 
committee. 

The  Association  shall  further  aid 
wherever  possible  with  the  publica¬ 
tion  of  such  research  projects  when 
they  are  in  the  best  interests  of  the 
Association. 


23rd  western 
conference  set 


“Learning  can  be  fun”  is  tl 
theme  of  the  October  5  to  8  N IF 
Western  Regional  Conference.  Tl 
brand-new  Holiday  Inn  Plaze  Ho 
in  Buena  Park,  California,  will  be  tl 
site  of  the  event,  and  neighborii 
attractions  such  as  Disneylan 
Knott’s  Berry  Farm,  Japanese  V 
lage  and  Deer  Park  and  Moviela 
Wax  Museum,  are  sure  to  provii 
added  luster. 

Conference  co-chairmen  D; 
Archibald  of  McDonnell  Dougl 
and  Phyllis  Smith  of  Hughes  Aircr 
are  already  boasting  that  the  twenl 
third  rendition  of  this  annual  eve 
is  going  to  be  the  largest  and  be 
ever  of  the  Region  VII  conference 


Godfrey  Visits 
Sea  World  Center 


Television  personality  Arthi 
Godfrey  visited  Sea  World  of  Floric 
Preview  Center  recently  where  f 
complimented  the  attraction  for  i 
marine  mammal  research  and  ed 
cational  programs. 

Sea  World  will  open  the  world 
largest  marine  park,  just  south 
Orlando  Fla.,  late  this  fall.  The  1 2 
acre  park  will  cost  over  $17  millic 
and  expects  2.1  million  visitors  tt 
first  year. 

Pictured  with  Godfrey  are  Se 
World  hostesses,  Jerry  Campio 
left,  and  Linda  Mangino.  The  fre 
Preview  Center  is  located  in  tf 
Admiral  Benbow  Inn,  Court  of  Flag 
at  Florida’s  Turnpike  and  Intersta 
four. 
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Bowling’s  more  than  a  great  way  to  live  it 

up.  Employees  throw  off  hangups,  blow  off 
steam  ...  are  fiercely  loyal  to  their  team.  Their 
morale  is  high,  turnover  low.  What’s  more: 
bowling  costs  just  pin  money  ...  is  something 
all  can  do,  not  just  a  chosen  few.  And  your 
bowling  center  handles  all  the  nitty-gritty. 
Small  wonder  bowling  ranks  first  in  employee 
recreation ,  is  in  9  out  of  10  programs! 

Free!  Suggestions,  materials  to  get  your 
league  started  ...  or  to  help  boost  present 
participation.  A  practical,  working  kit  invalua¬ 
ble  to  every  personnel  office.  Return  the  cou¬ 
pon  for  yours  today! 

NATIONAL  BOWLING  COUNCIL 

1128  16th  Street,  NW., Washington, D.C.  20036 


Employee  Recreation  Program 

National  Bowling  Council 

1128  16th  Street,  NW.,  Washington,  D.  C.  20036 

Please  send  me  your  free  sample  kit  for  promoting 
employee  bowling  leagues. 


name 

title  or  department 

company 

address 

city,  state 

zip  code 

I  I 

1 _ _ _ _ — — _ _ J 


travel  spotliqht 


The  Bells  of  Bethlehem  ring  out  over  the  countryside  on  Christmas 
and  thousands  gather  in  the  Nativity  Square  to  watch  the  celebra¬ 
tions. 


Israel  - 

For  People 

Who  Like  People 


Taking  the  Grand  Tour  once 
meant  crossing  at  least  six  borders, 
but  now  you  can  do  it  within  the 
boundaries  of  just  one  country — Is- 
real. 

Israel,  celebrating  its  silver 
anniversary  has  become  the  world’s 
most  magnetic  melting  pot  in  just 
25  years.  Not  just  Europe  but  1 02 
countries  have  contributed  to  the 
population,  customs,  languages 
and  lore  of  this  land,  no  bigger  in 
size  than  Indiana. 

The  people  of  Isreal  are  just  as 
much  a  blend  of  past  and  present 
as  they  are  a  league  of  many 
nations.  German,  English,  French 
and  other  Western  Europe  immig¬ 
rants  are  relative  newcomers,  but 
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earlier  waves  of  pilgrims  brought  to 
Israel  the  cultures  of  Russia,  North 
Africa,  and  various  Asian  nations. 

One  of  the  most  unusual  sights 
still  seen  in  Israel  is  the  Bedouin, 
or  nomad,  roaming  the  countryside 
in  search  of  grazing  land  for  his 
herds.  Some  of  these  wanderers 
have  now  settled  into  villages,  how¬ 
ever.  More  than  a  few  of  the  true 
remaining  nomads  have  a  jeep 
instead  of  a  camel  parked  outside 
their  black  tents  woven  from  goats’ 
hair. 

Any  traveler  to  Israel  who  wears 
home  one  of  the  popular  silver 
filigree  pins  or  necklaces  available 
there,  owns  the  work  of  a  former 


Yemenite.  A  particularly  close-kin! 
segment  of  the  population,  mosl 
Yemenites  living  in  Israel  today 
were  flown  there  as  a  community 
by  the  “Magic  Carpet’’  operation 
when  they  were  expelled  from 
Yemen.  The  sponsored  air  lift  ful¬ 
filled  an  ancient  biblical  Israel 
prophecy  which  told  of  returning  to 
the  Holy  Land  on  eagles’  wings. 

Israel’s  large  Druze  community  is 
easily  identified  by  its  Arabic-like 
dress  and  language.  In  their  well- 
scrubbed  villages  on  the  Golan 
Heights,  Mt.  Carmel,  and  in  the 
Galilee,  the  Druze  produce  some  ol 
the  most  beautiful  woven  baskets 
and  handicrafts  in  the  country. 
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ICE  RINK  OPERATORS 


RESURFACING  TOOLS 


SAVE  A  LOT  OF  TIME 


r  Th*  Suvcturkmoiy 
NIW  TTM 

SCRAPERS 

and 

SQUEEGEES 


TOP  QUAliPf 
AtUMINUM 


NEW  FOR  1972! 

IF  YOU  HAVE  THE  TRACTOR  WE  HAVE  THE  ICE  RE¬ 
SURFACING  ATTACHMENT  assembled  unit  ready  to 
make  ice.  It  has  full  size  rink  capacity. 


ELECTROMOTIVE  RINKMATE  72".77”  HOC 
RESURFACER  COMPACTOR  DUMPER 


Israel’s  Red  Sea  Resort  is  undergoing  a  hotel  construction  boom.  The  Neptune  Hotel  shown 
in  the  background  is  one  of  the  landmark  hotels  in  the  city.  Literally  hundreds  of  additional 
hotel  rooms  are  under  construction  in  the  city. 


New  Israel  Called  Sabra 

While  Israel  welcomes  the  old- 
world  customs  of  immigrants,  it  also 
has  managed  to  produce  a  new, 
intensely  national  breed  born  since 
the  establishment  of  the  state.  The 
native  born  Israeli  is  called  a  sabra 
after  a  local  variety  of  cactus  which 
is  prickly  on  the  outside  but  sweet 
and  tender  inside.  If  there’s  a  moral 
to  this,  it  must  be  that  visitors 
shouldn’t  always  judge  by  first 
impressions. 

When  the  Israeli  state  was 
formed,  Hebrew,  the  language  of 
the  Bible,  naturally  became  the 
native  language.  Sabras,  of  course, 


A  LOT  OF  WORK 


learn  it  at  home  and  in  school  and 
the  result  is  only  recorded  success¬ 
ful  revival  of  a  dead  language. 

Since  immigrants  also  quickly 
learn,  Hebrew,  Israel  now  has  what 
is  perhaps  the  world’s  largest  popu- 
lation  of  multi-linguists.  For 
travelers,  there’s  always  someone 
to  talk  to,  as  well  as  films,  news¬ 
papers  and  radio  bradcasts  in  a 
choice  of  languages. 

Sabras,  expert  in  English  as  well 
as  Hebrew,  constitute  the  largest 
group  in  Israel  today,  for  the  coun¬ 
try’s  people  are  as  young  as  the 
state.  Over  half  the  population  is 
under  27  years  of  age,  and  a  full 
third  of  the  country  is  not  yet  even 
a  sweet,  but  prickly,  sixteen.* 
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ICEMOBILE  RESURFACER  36  &  48 
WESTINGHOUSE  ELECTRIC  DRIVE 


AND  A  LOT  OF  SKATING 


PROVEN  IN  SERVICE 
Now  .  .  .  Everything  you  need 
from  a  scraper  to  an  ice  resurfacer 
from  the  nations  largest  supplier 


RINKMATE 


YOUR  PARTNERS 
IN  ICE  MAKING 
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news  in  brief 


Ethics  for 
f  Outdoorsmen 

The  American  Outdoorsman 
|  Conference,  a  national  group  of  54 
i  national  associations  and  govern¬ 
ment  agencies  concerned  with  out¬ 
door  recreation,  has  adopted  a  six- 
:  part  code  of  ethics  for  the  out¬ 
doorsman. 

The  single  key  word  in  this  guide 
to  man’s  relationship  to  his  outdoor 
environment  is  “respect.” 

Under  the  code,  America’s  out¬ 
doorsmen,  numbering  50  to  1 00  mil¬ 
lion,  will  pay  proper  respect  to  the 
rights  of  property  and  privacy,  to 
both  the  laws  and  the  sporting 
usages  guiding  outdoor  activities,  to 
wildlife  and  to  the  conservation  of 
its  habitat,  to  the  environment,  to 
the  young  or  uninitiated  who  need 
training  in  proper  outdoor  conduct, 
and  to  themselves  as  lovers  of  the 
out  of  doors. 

America  Beautiful 
|  Beautiful  Contest 

The  1 973  Keep  America  Beautiful 
photo  contest,  co-sponsored  by  the 
East  Kodak  Co.,  offers  cash  prizes 
for  a  series  of  not  less  than  three 
or  more  than  six  pictures  showing 
the  before,  during  and  after  aspects 
of  a  community  improvement  or 
beautification  project. 

Entries  must  be  received  before 
August  31,  and  winners  will  be 
notified  by  October  15.  Detailed 
rules,  entry  forms,  sheets  of  photo 
tips  and  story  ideas  are  available 
from  Keep  America  Beautiful,  Inc., 
99  Park  Avenue,  New  York,  N.Y. 
10016. 
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New  Junior 
Olympics  Film 

The  Amateur  Athletib  Union 
(AAU)  has  announced  completion 
of  a  27  minute  color  film  of  the  1 972 
Junior  Olympic  National  Champion¬ 
ships. 

Highlights  of  championship  com¬ 
petition  in  six  sports;  track  and  field, 
swimming,  diving,  gynmastics,  judo 
and  trampoline,  are  featured  in  the 
film,  which  also  concentrates  on  the 
experiences  of  two  competitors: 
long  jumper  Kim  Schofield  of 
Springfield,  III,  and  hurdler  Mike 
Nealy  of  Stockton,  Calif. 

Loan  prints  are  available  from  the 
58  AAU  state  and  regional  associa¬ 
tions  and  from  some  Chevrolet 
dealers. 

Free  Photography 
Film  Available 

A  simple,  straightforward,  audio¬ 
visual  aid,  “Photography— How  It 
Works”,  designed  to  be  understood 
by  all  camera  users,  is  now  available 
free  for  group  showings  from  Eas¬ 
tman  Kodak  Company. 

An  animated  introduction  to  basic 
principles  of  photography,  the 
16mm  color  film  details  the  camera 
and  its  basic  part,  explores  the  role 
of  light,  how  an  image  is  formed, 
and  how  it  becomes  visible  and 
permanent. 

Lens  opening  and  shutter  speed 
is  clarified  and  easy  to  understand 
visuals  simulate  other  aspects  such 
as  focusing  and  depth-of-field. 

Even  the  many  similarities  and 
few  differences  between  a  still  and 
movie  camera  are  delineated  in  this 
basic  “inside”  story  of  photography. 

A  print  of  “Photography— How  It 
Works”  can  be  obtained  by  writing 


Eastman  Kodak  Company,  Audio- 
sual  Services  Library,  Department 
396,  343  State  St.  Rochester,  N.Y. 
14650 

Computer  Watch  on 
Softball 

Thousands  of  softball  sluggers 
and  pitchers  are  going  to  have  a 
computer  watch  them  this  season. 

The  Amateur  Softball  Association 
is  the  first  national  sports  organiza¬ 
tion  to  computerize  its  record¬ 
keeping  operations. 

Statistical  breakdowns  on  regular 
season  and  tournament  play  for  fiel¬ 
ding,  hitting,  and  pitching  for  all 
league  teams,  plus  a  season  end 
summary  will  be  provided  to  sub¬ 
scribers. 

The  computer  service  uses  nor¬ 
mal  scorekeeper  data  as  its  input. 
It  was  designed  by  two  amateur 
players  at  Systems  Developments 
Corp. 

Cliff-Diving  New 
California  Sport 

Diving  from  high  cliffs  into  the 
ocean  has  been  a  sport  for  adven¬ 
turous  divers  in  Acapulco,  Mexico 
for  years.  Now,  according  to  World 
Leisure  and  Recreation  Association 
Bulletin,  this  sport  has  spread  up 
the  Pacific  Coast  to  California — but 
with  a  new  twist. 

At  least  300  enthusiastic  Califor¬ 
nians  are  diving  off  seacliffs  and 
desert  rock-faces,  tied  to  huge  kites. 

These  are  by  no  means  the  big 
brothers  to  the  kites  that  youngsters 
fly  from  playgrounds  and  meadows, 
but  the  scientifically  designed,  delta¬ 
winged  kites  originally  developed  for 
the  evacuation  of  combat  pilots. 
Cliff-diving  equipment  costs  about 
$150. 
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WORLD  LEISURE 
AND  RECREATION 
ASSOCIATION 


345  EAST  45  STREET,  NEW  YORK,  N.Y.  10017 
212  OXFORD  7-8783 
CABLE  •  RECREATE,  NEW  YORK 


IRA  Has  New 
Name,  Now  WLRA 

A  new  identification  for  the  Inter¬ 
national  Recreation  Association  has 
been  selected,  prompted  by  the 
changing  world  scene. 

The  new  name,  World  Leisure 
and  Recreation  Association  is 
believed  to  better  reflect  the  parent 
organization  comprised  of  regions 
that  are  international  in  character. 
Thus  the  word  “world”  was  felt  to 
be  a  more  inclusive  word. 

Also,  in  recent  years,  the  develop¬ 
ing  semantic  importance  of  the  word 
leisure  demanded  attention,  with  its 
broadening  impact  in  government, 
education  and  the  economy. 

Not  only  in  name  but  in  plans  and 
programs,  WLRA  is  adapting 
responsively  to  changing  world  con¬ 
ditions  and  opportunities. 


Sporting  Goods 
Spending  Increases 

In  releasing  the  results  of  a  recent 
survey,  E.  J.  Hamilton,  president  of 
the  National  Sporting  Goods 
Association  (NSGA),  estimates  that 
1972  sporting  goods  sales  figures 
were  up  10.2  percent  over  1971. 

This  record  consumer  spending 
for  sporting  goods  is  expected  to 
continue  through  1973.  Some 


RM,  June/July,  1973 


experts  are  predicting  an  all-time 
record  sales  year  of  $6.5  billion,  an 
annual  percentage  increase  of  15 
percent  over  current  statistics.. 

The  NSGA  conducts  research  in 
the  recreational  pursuits  of  Ameri¬ 
cans,  producing  reports  of  itemized 
consumer  expenditures  which  are 
meaningful  to  retailers  and  man¬ 
ufacturers  alike.  For  example,  con¬ 
tinued  growth  is  seen  for  outdoor 
recreation  sports  such  as  camping 
and  backpacking,  skiing  and  biking. 

“More  leisure  time,  more  dispos¬ 
able  income,  more  emphasis  on 
individual  and  participation  sports, 
attention  to  physical  fitness  and 
appearance — all  of  these  things 
have  a  bearing  on  the  growth  and 
popularity  of  sports  activities  in  our 
society,”  Hamilton  observed. 
“Watch  for  the  growing  popularity 
of  soccer,  and  more  women  partici¬ 
pants  in  all  sports.” 


Women  Bowling 
Team  Trials  Set 

The  second  United  States  Team 
Trials  will  be  held  July  26,  27,  28 
in  Milwaukee,  Wis.,  to  select  the  15 
player  team  that  will  compete  in  the 
sixth  American  Zone  champion¬ 
ships  of  the  Federation  Inter¬ 
nationale  des  Quilleurs,  October  6- 
13  in  Bogata,  Colombian. 

The  trials,  co-sponsored  by^ 
Women’s  International  Bowling 
Congress  and  the  American  Bowl¬ 
ing  Congress,  will  be  staged  at  Red 
Carpet  Bowlero  and  will  be  part  of 
an  action-packed  week  high-lighted 
by  the  dedication  of  the  new 
WIBC/ABC  headquarters  building  in 
Greendale,  July  25. 

The  National  Bowling  Hall  of 
Fame  and  Museum  sections  of  the 
tri-level  multi-million  dollar  structure 


will  be  unveiled  the  same  day. 

On  July  23-24,  the  annual  WIBC 
State  Workshop  will  be  held,  giving 
state  leaders  an  opportunity  to  visit 
the  new  home  office  building  as  part 
of  their  annual  training  session. 

Twelve  women,  six  from  each  of 
the  1972  and  1973  WIBC  Champ¬ 
ionship  Tournaments  in  Kansas 
City,  Mo.,  and  Las  Vegas,  Nev.,  will 
enroll  in  the  Team  Trials.  The  six 
high  finishers,  based  on  24  games, 
will  qualify  for  the  FIQ  event.  Thirty- 
two  men,  from  the  1972,  and  1973 
ABC  Tournament  and  collegiate 
events,  will  compete  in  a  28  game 
series  in  the  trials,  with  nine  going 
to  Bogota.  All  of  the  field  are  non¬ 
professional  bowlers. 


Fitness  Speaker 


W.  Brent  Arnold  (above),  execu¬ 
tive  physical  fitness  specialist  with 
Xerox  Corporation  recently  spoke  at 
the  University  of  Oregon  School  of 
Health,  Physical  Education  and 
Recreation  on  “Recreation  &  Physi¬ 
cal  Fitness  in  Industry”. 

Articles  by  Arnold  have  appeared 
in  RECREATION  MANAGEMENT. 
His  most  recent  contribution  being, 
the  “Cardiovascular  Health 
Program”  article  in  the  May  issue, 
telling  the  story  of  Xerox  Corpora¬ 
tion’s  executive  physical  fitness 
program. 
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By  Jack  Frain 
McDonnell  Douglas 
St.  Louis,  Mo. 

The  basketball  program  at  Mc¬ 
Donnell  Douglas  -  St.  Louis  has 
been  one  of  the  company’s  most 
popular  activities  despite  the  fact 
that  McDonnell  has  no  recreation 


facilities  and  must  obtain  gymna¬ 
siums  from  private  and  public  insti¬ 
tutions  in  the  community. 

The  basketball  program  began  at 
McDonnell  in  the  early  1940’s  with 
one  team  playing  in  a  local  industrial 
league.  Participation  has  steadily 
increased  since  that  time  uhtil  today 


there  are  over  700  participants  in 
eight  leagues. 

A  United  Nations  Week  Tourna¬ 
ment  kicks  off  the  season  in  late 
October,  and,  following  14  to  15 
game  schedule,  the  season  is 
climaxed  by  a  Company  Champion¬ 
ship  Tournament  pitting  the  cham- 
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Basketball — Without  Company  Facilitie 
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pionship  team  in  each  league  a- 
gainst  each  other.  In  addition,  an 
All-Star  team  is  selected  from  each 
league  and  they  participate  in  a  se¬ 
parate  tournament.  At  the  conclu¬ 
sion  of  the  championship  games,  in¬ 
dividual  trophies  are  awarded  by 
“Miss  McDonnell  Recreation”  who 
is  McDonnell’s  representative  in  the 
“Miss  NIRA”  contest. 

All  facilites,  especially  gym¬ 
nasiums,  are  at  a  premium  in  the 
St.  Louis  Country  area.  Local  school 
districts  give  preference  to  youth 
activities  and  to  residents  of  their 
particular  school  district.  Since  the 
participants  in  the  McDonnell  bas¬ 
ketball  program  come  from  many 
different  school  districts,  it  is  almost 
impossible  to  obtain  a  gym  in  this 
manner. 

To  obtain  facilities  for  the  coming 
season,  preparation  is  begun 
almost  at  the  conclusion  of  the  pre¬ 
ceding  season.  A  survey  is  taken 
to  find  all  acceptable  gyms  in  the 
area.  A  letter  is  then  sent  outling 
our  program  and  giving  the  starting 
and  ending  dates  of  the  season. 
Assurance  is  given  that  a  represen¬ 
tative  of  the  Recreation  Department 
will  be  on  hand  at  all  times  when 
the  gym  is  in  use.  We  explain  that 
our  schedule  is  flexible  and  we  can 
work  around  any  special  programs 
they  may  have.  A  meeting  is 
requested  with  a  representative  of 
the  institution  to  discuss  fees, 
method  of  payment,  and  any  other 
pertinent  items. 

At  the  beginning  of  the  season, 
schedules  are  drawn  up  and  copies 
given  to  all  concerned.  All  partici¬ 
pants  in  the  program  are  reminded 
that  they  are  representing  McDon¬ 
nell  Douglas  and  that  we  are  guests 
of  the  institution  concerned.  Periodi¬ 
cally  throughout  the  season,  checks 
are  made  to  see  if  everything  is 
running  smoothly,  or  if  there  are  any 
problems.  At  the  conclusion  of  the 
season,  letters  are  sent  showing  our 
appreciation  for  the  use  of  the 
facility. 

The  program  has  worked  well  at 
McDonnell,  evidenced  by  the  fact 
that  we  have  been  able  to  obtain 
many  of  the  same  facilities  year  after 
year. 

While  it  would  be  great  to  have 
our  own  facility,  we  have  found  that 
through  a  concentrated  effort  excel¬ 
lent  facilities  can  be  obtained  in  your 
local  community.* 


Now  Your  Company  Can 
Have  A  Golf  Program  Without 
Having  To  Build  A  Golf  Course!! 


OFFER  YOUR  EMPLOYEES  THREE  FAMOUS  GOLF  COURSES 


GOLFOMAT®,V. 
the  world’s  \ 
leading  indoor  \ 
electronic  golf  \ 
machine  allows  \ 
you  to  have  a  golf  \ 
program  without  \ 
the  tremendous  \ 
expense  involved  in  eL 
buying  a  huge  piece  K 
of  land  and  building  ^ 
your  own  course.  J 
With  GOLFOMAT®,  f 
your  employees  can  f 
enjoy  all  the  pleas-  J 
ures  and  problems 
of  real  golf  on  their 
lunch  break,  after 
work,  when  the 
weather  prohibits  a 
round  of  golf  out¬ 
doors,  when  they  want 
to  sharpen  up  that 
swing,  or  just  to  get  some 
exercise! 


... 
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With  GOLFOMAT®,  you  can  have  tournaments  indoors  on  three  of  the 
world’s  most  famous  courses: 

•  PEBBLE  BEACH  •  DORAL  COUNTRY  CLUB 

•  WASHINGTON’S  CONGRESSIONAL  COUNTRY  CLUB 


And  don't  think  GOLFOMAT®’s  any  easier  to  play!  As  Billy  Casper,  one 
of  golf’s  leading  money  winners,  puts  it,  “This  unique  electronic  indoor 
golf  game  requires  exactly  the  same  clubs  and  balls  needed  outdoors, 
and  you  use  the  same  swing  and  form.  With  GOLFOMAT®,  all  the 
pleasures  and  problems  of  golf  are  here,  including  drives,  chip  shots  and 
putting.  It’s  great!” 


WRITE  TODAY  FOR  FREE  COLOR  BROCHURE 


a  product  of  Electronics  &  Manufacturing  Corp. 
Alexandria,  Virginia  22313  Phone  703/549-3400 


©Copr.  1973  EMC 
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Sitmar  Cruises'  twin  luxury  liners,  the  T.S.S.  Fairwind 
and  T.S.S.  Fairsea,  both  of  Liberian  registry,  are  ideally 
suited  for  conventions.  Once  aboard,  all  facilities  are  yours 
to  use  at  no  extra  charge. 

On  the  East  Coast,  the  Fairwind  sails  from  Port  Ever¬ 
glades  (Ft.  Lauderdale)  on  7-day  cruises  year  'round  to  San 
Juan,  St.  Thomas,  Santo  Domingo  and  Port-Au-Prince. 

Its  sister  ship,  the  Fairsea,  schedules  regular  7  and  14-day 
sailings  from  Los  Angeles  to  Mexico  and  Central  America. 
During  the  summer  14-day  cruises  from  San  Francisco  to 
Alaska  and  Canada  via  the  Inside  Passage  are  also  available. 


TOUR  NEXT  CONTENTION 
TOE  XS.S.  FAIRWIND.^^H 


Examine  each  activity.  Isolate  problem  areas.  Identify  activities  that 
hold  their  own  and  those  that  really  need  financial  assistance. 


Special  interest  groups  are  made  up  of  people  with  common  interests 
such  as  this  group  of  retired  employees.  Provide  them  with  a  facility 
and  they  provide  you  with  another  recreational  outlet  for  your 
members. 


By  Von  Conterno 


Adult  education  classes  varying  from  golf  to  Karate  can  be  offered  to  members  at  low 
group  rates,  at  no  cost  to  the  sponsor. 


Those  of  you  who  have  been  in 
the  industrial  recreation  business  for 
any  length  of  time  can  remember 
the  days  when  “program”  meant  an 
annual  plant  outing,  a  children’s 
Christmas  party  and  industrial  sport¬ 
ing  leagues.  Those  days  linger  in 
the  past. 

The  question  today  is  one  of  the 
practicality  of  an  extensive  recrea¬ 
tional  program  in  today’s  tight 
money  squeeze.  Providing  the  best 
possible  recreational  program  for 
the  greatest  number  of  people  at  the 
lowest  possible  cost — is  the  name 
of  the  game  today. 

Tightening  up  the  fiscal  reins  and 
using  the  administrative  spurs  is  a 
key  to  initiating  a  cost-effective  pro¬ 
gram.  Everyone,  including  staff  vol¬ 
unteers  and  the  general  member¬ 
ship  must  be  made  aware  that  there 
is,  in  fact,  a  bottom  to  the  financial 
well. 

An  effective  program  can  be 
initiated  if  you  are  really  willing  to 
do  what  is  best  for  the  majority  of 
your  members,  rising  above  the  var¬ 
ious  pressure  groups  and  individual 
priorities  which  are  ever  present, 
and  to  adopt  an  objective,  positive 
and  professional  attitude  toward 
program  planning  and  budgeting. 

You  may  find  yourself  stepping  on 
some  toes  in  the  process,  hearing 
loud  cries  of  anguish  from  some, 
and  ultimatums  from  others.  But  get 
the  support  you  need,  then  bite  the 
bullet. 

Some  practical  methods  to  assist 
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Programming 


ou  in  maintaining  financial  aware- 
ess  in  your  organization  would  be 
)  require,  in  addition  to  an  operating 
udget,  individual  program  budgets 
■om  staff.  Also  important  are, 
eriodic  financial  statements  of  con- 
ition  and  statements  of  income  and 
xpense,  plus  an  annual  report  dis¬ 
puted  to  all  pertinent  lay  groups. 
Accounting  procedures  should  be 
pviewed  and  a  program  should  be 
itiated  that  would  afford  fingertip 
upervision  information  regarding 
pe  status  of  their  accounts.  Once 
nancial  and  administrative  proce- 
ures  and  controls  are  in  order,  then 
is  time  to  take  a  hard  look  at  pro¬ 
ram  policies  and  procedures. 

It  is  a  fact  that  most  people  are 
uite  willing  to  pay  a  fair  share  for 
Dmething  they  can’t  get  anywhere 
Ise,  and  that  most  people  have  a 
reater  respect  for  something  they 
ave  an  investment  in.  With  this  in 
nnd,  ask  yourself  the  following 
uestions  regarding  your  present 
jcreation  program: 

—  Is  it  a  well  rounded  program, 
ffering  a  variety  of  activities  to  a 
irge  number  of  individuals,  or  is  it 
sared  only  to  a  select  few?  For 
<ample,  is  there  a  heavy  sports 
rogram  and  no  special  interest 
roup  activites?  Separate  each 
dividual  activity  and  examine  it  on 
;  own  merits. 

—  What  are  the  goals  and  objec¬ 
ts  of  the  activity?  Are  they  being 
let?  What  does  it  cost  to  support 
le  activity  in  relation  to  other 
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activities?  Are  the  participants  pay¬ 
ing  a  relative  fair  share?  What  about 
the  leadership  of  the  activities? 
Does  it  stimulate  or  is  it  bound  up 
in  procedure? 

After  examining  the  overall  pro¬ 
gram  in  this  manner  you  should  be 
able  to  isolate  probelm  areas  and 
identify  those  activities  that  can  hold 
their  own  and  those  that  really  need 
financial  assistance. 

Program  attitudes  are  changing 
through  necessity.  As  an  example, 
the  days  of  the  expensive  industrial 
leagues  have  given  way  to  inter¬ 
departmental  leagues,  with  registra¬ 
tion  fees  paid  by  participating  teams 
to  help  defray  expenses. 

Sports  tournaments  in  many 
areas  are  now  operated  on  a  break¬ 
even  basis.  User  fees  are  being 
charged  to  individuals  and  groups 
utilizing  such  specialized  facilities 
as  swimming  pools,  golf  driving 
ranges,  ice  and  roller  skating  rinks, 
marina  and  boat  launching  facilities 
and  tennis  courts  (i.e.  coin  operated 
lights). 

Some  organizations  have  even 
resorted  to  renting  their  facilities  to 
outside  organizations  during  slack 
time,  or  when  not  in  use  by  their 
own  members.  About  the  only 
activities  that  continue  to  receive 
heavy  subsidy  are  special  events 
such  as  annual  children’s  Christmas 
parties,  and  even  those  have 
become  less  extravagant. 

continued  on  page  1 8 


Von  Conterno  has  been  manager  at  Pratt 
&  Whitney  Aircraft  Club,  in  East  Hartford, 
Conn.,  since  June  of  1970.  Conterno  has  a 
B.A.  degree  in  education  and  has  served  as 
a  recreation  and  park  district  program  consul¬ 
tant,  managed  a  corporation  recreation 
center  and  worked  as  public  relations  coor¬ 
dinator  and  youth  work  secretary. 


One  program  that  bears  close  analysis  when 
it  comes  to  "no-cost"  programming  is  group 
travel.  Here  is  a  program  that  has  a  wide 
appeal,  generates  a  large  cash  flow  and  can 
even  produce  a  profit. 
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Start  Packing! 


Th  e  Savannah  Inn  and 
Country  Club  is  waiting  for 
you.  Here  is  one  of  the  most 
unique  resorts  in  America  to¬ 
day.  Located  on  a  beautiful 
island  just  down  river  from 
Savannah,  Georgia.  For  golf¬ 
ers,  the  finest  18-hole  cham¬ 
pionship  course  in  the  South. 
Ideal  for  a  super  convention 
with  all  the  trimmings.  Don't 
forget  your  tennis  racket.  But, 
most  important  of  all— SUN¬ 
SHINE  ALL  YEAR  ROUND! 

JSavamfah  Inn 

AND  COUNTRY  CLUB 

612  Wilmington  Island  Road 
Savannah,  Georgia  31404 

(912)  897-1612 


Low  Cost  Programming 
continued  from  page  lij 

Low-cost  or  no-cost  programming 
is  becoming  more  and  more  popular 
as  the  demand  for  funds  becomes 
greater  and  greater.  As  an  example, 
adult  education  classes  in  a  variety 
of  subjects  from  golf  to  Karate  can 
be  offered  to  members  at  low  group 
rates,  at  no  cost  to  the  sponsor. 

The  formula  is  simple:  a  facility 
and  an  instuctor  and  a  pre¬ 
determined  number  of  students 
equals  an  adult  education  class. 
The  instructor  and  other  related 
costs  are  totaled  and  then  pro-rated 
to  determine  the  number  of  students 
needed  to  offer  the  class  at  a 
reasonable  tuition.  The  number  of 
registrants  over  the  minimum 
number  required  represent  profit.  If 
the  minimum  is  not  reached,  the 
class  is  cancelled.  Care  should  be 
taken  to  see  that  the  fee  is  more 
competitive  than  comparable 
classes  in  your  area;  otherwise, 
there  would  be  no  incentive  to  take 
your  classes  over  others  in  the  area. 
Also,  there  may  be  qualified  instruc¬ 
tors  right  in  your  own  company,  it’s 
worth  a  try  and  it  offers  yet  another 
outlet  for  your  member. 

Another  program  that  provides  a 
definite  service  to  your  members, 
and  yet  no  cost  to  you,  is  that  of 
special  interest  groups.  These 
groups  are  made  up  of  people  with 
common  interests  such  as  bridge, 
skiing,  retiree  activities,  photo¬ 
graphy,  etc.  These  groups,  which 
meet  regularly,  provide  their  own 
leadership  and  charge  dues  if  they 
desire.  You  provide  them  with  a 
facility  and  they  provide  you  with 
another  recreational  outlet  for  your 
members.  These  groups  can  also 
serve  as  a  ready  source  for  volun¬ 
teers  when  needed,  and  can  co¬ 
sponsor  such  activities  as  NIRA 
Bridge  Tournament  (bridge  group), 
photo  contest  (photo  group),  fashion 
show  (distaff  group),  and  monthly 
dances  (square  and  ballroom  dance 
groups). 

One  program  that  bears  close 
analysis  when  it  comes  to  “no-cost” 
programming,  is  in  the  area  of  group 
travel.  Here  is  a  program  that  has 
a  wide  appeal,  generates  a  large 
cash  flow  and  even  has  the  possibil¬ 
ity  of  producing  a  profit,  depending 
on  how  it  fits  into  your  organization. 
I  can  site  as  an  example  the  travel 


program  offered  at  the  Pratt  &  Whi 
ney  Aircraft  Club.  Three  years  ag< 
our  program  consisted  of  two  G 
T  trips  to  Europe  during  the  con 
pany’s  shut-down,  three  basebe 
game  excursions,  plus  three  oth< 
show  trips.  Air  carriers  and  Ian 
arrangers  were  contracte 
separately  by  the  club,  as  were  th 
busses  for  the  ballgames.  A  tot 
of  1 ,729  individual  employees  pa 
ticipated. 

Two  years  ago  we  decided  ot 
travel  program  needed  to  be  expar 
ded  in  order  to  reach  other  ag 
groups,  and  to  offer  travel  at  time 
other  than  the  summer  seasoi 
Four  major  charters  were  cor 
traded,  one  for  each  season  pit 
several  additional  bus  trips.  Groe 
sales  jumped  to  $338,000  wil 
3,862  employees  being  carried. 

A  year  ago  we  had  to  hire  a  ful 
time  travel  professional  to  handl 
our  trips  and  tours.  We  had  a  tot; 
of  34  trips  and  tours  last  year,  fc 
an  estimated  gross  of  $492,00 
with  4,355  members  participating 
The  net  profit,  excluding  overheat 
was  in  excess  of  $10,000. 

This  year  we  opened  an  agenc 
in  our  own  facility  to  handle  the  vat 
demand  for  travel  and  entertair 
ment.  We  have  a  service  agreemer 
and  lease  contract  that  guarantee 
a  monthly  income,  plus  a  share  t 
the  net  profits,  prorated  quarterly. 

We  have  great  expectations  wit 
this  arrangement  and  our  member 
have  gained  an  even  greater  set 
vice  than  before. 

Now  let  us  assume  you  hav 
taken  the  necessary  steps  mer 
tioned  to  insure  close  financial  cor 
trol  in  your  organization — you  hav 
secured  the  support  you  need  t 
initiate  whatever  program  reform 
you  deem  necessary,  you  have  ai 
established  reporting  procedure  t 
keep  your  membership  updated  o 
the  financial  status  of  you 
organization. 

Most  of  your  activities  shout 
have  a  firm  base,  which  will  requir 
only  minimal  financial  assistance 
Yet  your  budget  is  still  in  a  defic 
position.  What  sources  of  revenu 
are  open  to  you?  Financia 


continued  on  page  21 
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At  Work!  Airways 
performance 
is  the  best  measure 
of excellence. 


his  year  marks  the  25th  anniversary  of  World  Airways, 
merica’s  most  traveled  charter  airline.  We  have  achieved 
lat  position  by  adhering  to  a  standard  of  excellence  from 


the  start,  a  position  that  can  bear  the  closest  scrutiny.  Why 
such  a  standard? 


We  knew  we  would  have  to  prove  we  were  good, 
not  just  talk  about  it. 


'ur  assets  are  now  $230,000,000  and  we  own  one  of 
alifornia’s  largest  banks,  First  Western,  with-  assets  of 
1,325,000,000.  We  are  listed  on  the  New  York  and 
acific  Coast  Stock  Exchanges.  We  now  employ  more 
tan  1600  people.  Our  maintenance  subsidiary  alone, 


he  World  fleet  is  the  largest  in  the  charter  industry 
ith  six  727s,  eight  707s,  six  Stretch  DC-8s  and  new 


World  Air  Center,  Inc.,  has  grown  into  a  $14,000,000 
facility  on  60  acres  at  Oakland  International  Airport.  Not 
only  does  it  service  our  own  jet  fleet,  but  those  of  14 
other  airlines  as  well. 


Speaking  of  jets,  we  have  the  best. 


747Cs,  designed  exclusively  for  charter  travel  in  elegance. 


And  the  people  who  fly  them  are  unmatched. 


It  have  more  than  100  flight  crews,  each  one  led  by  a 
/orld  Captain  who  meets  the  highest  standards  in  avia- 
on.  These  crews  are  backed  up  by  400  flight  attendants, 
ho  are  trained  at  our  own  school  which  specializes  in 


service  training  for  charter  groups.  We  have  flown  well 
over  3,000,000  charter  passengers  some  15,000,000,000 
passenger  miles.  From  this  we  have  learned  something 
no  one  else  knows  quite  as  well. 


Namely,  we  know  how  to  make 
a  full  planeload  of  people  feel  flrst  class  pleasure. 


o  begin  with,  we  simply  have  more  people  on  board  to 
srve  more  people  on  board.  But  numbers  alone  aren’t 
lough.  Many  of  our  passengers  are  first  time  travelers 
)  a  foreign  country.  So  we  try  to  staff  the  flight  with 


people  who  know  that  country  and  speak  its  language. 
In  fact,  our  flight  attendants  who  are  multi-lingual,  collec¬ 
tively  speak  over  30  different  languages.  A  service  really 
appreciated  by  a  group  originating  overseas. 


Still,  keeping  to  a  standard  of  excellence 
has  probably  been  the  most  important  reason. 


It  have  one  of  the  best  on-time  records  in  the  world. 
It  serve  the  very  best  food  and  beverages  available. 
>ur  maintenance  record  has  earned  the  National  Safety 


Council  Award  ten  separate  years  —  no  small  feat  even 
with  our  facilities.  We  have  never  deviated  from  our 
standards.  And  we  never  will. 


Welcome  aboard. 


#)  World  Airways 

A  U.S.  Certificated  Supplemental  Carrier^ 
with  offices  worldwide 


World's  largest  charter  airline.  Oakland  International  Airport,  California  94614 


NIRA  Fishing  Contest 


60  FOR  THE  BIG  ONEI 


CLASSIFICATIONS 


Bass,  Largemouth 
Bass,  Smallmouth 
Bass,  White  (Sand) 
Bluegill 
Crappie 
Muskel  lunge 
Northern  Pike 
Walleye 
Trout,  Brook 
Trout,  Brown 
Trout,  Lake 
Trout,  Rainbow 
Perch 


Entry  blanks  and  a  brochure  giving  details  will  be  in 
the  mail  soon.  Entry  blanks  may  be  reproduced  or 
ordered  from  NIRA  at  $3.  a  hundred. 


An  entry  in  last  year’s  contest,  William  Braden  of  the 
Timken  Company  broke  the  Ohio  State  Largemouth 
Bass  record  with  his  contest  entry.  In  addition  to  the 
contest  prize  and  trophy,  Braden  received  a  special 
Lunker  Prize  (best  fish  of  all  species.) 


July  1  to  November  1,  1973 
Open  to  all  Nira  member  companies  and  their  families. 


Participants  may  enter  as  many  times  as  they  like.  Each 
entry  is  eligible  for  the  sweepstakes  prize  and  must 
be  accompanied  by  the  $1 .  entry  fee. 


24th  Annual 


Trapshootj 


Arrangements  for  the  24th  National  Industrial 
Trapshoot  are  well  underway,  according  to  Robert 
Bauer,  Armco  Association  shoot  director. 

Co-sponsored  by  Armco  Steel  Corp.,  and  NIRA,  the 
shoot  iwill  be  held  on  Sept.  9,  1973  at  the  Middletown 
Sportsman’s  Club,  Middletown,  Ohio. 

The  growing  interest  in  trapshooting  is  reflected  in 
the  number  of  teams  participating  in  the  shoot.  At  the 
first  shoot  24  years  ago,  18  teams  entered  the  com¬ 
petition.  In  1972,  a  record  breaking  180  teams,  repre¬ 
senting  some  90  companies  from  1 0  states  participated 
in  the  competition 

Any  industrial  company  is  eligible  to  participate  in 
the  shoot.  Teams  must  be  comprised  of  bona  fide 
employees.  Retired  employees  are  eligible  with  a  seven 
team  limit  per  location. 

Team  trophies  will  be  presented;  individual  trophies 
for  the  first  four  teams  and  individual  trophies  for  the 
four  top  individual  scores. 

The  fee  is  $10  per  five  man  team.  Entries  are  to 
be  sent  to  Robert  L.  Bauer,  Armco  Association,  Mid¬ 
dletown,  Ohio,  45042  or  mail  form  for  additional  infor¬ 
mation. 


Robert  Bauer 
Armco  Association 
Middletown,  Ohio  45042 
(513)  425-3889 


Dear  Mr.  Bauer 


□  Please  rush  information  on 
the  1 973  trapshoot. 


Winners  in  each  class  will  recieve  a  trophy  plus  a  spin 
rod  and  reel  from  the  sponsor,  Heddon  Division,  Victor 
Comptometer  Corp. 


Name _ 

Organization _ 

Address  _ 

City,  State,  Zip. 


Professional  Services  Directory 


environmental  graphics 

MARKS,  SIGNINGS  AND  VISUAL  COMPLEMENTS  FOR  RECREATIONAL  FACILITIES 

A.  Blankenburg  Associates/Graphic  Design  •  2  North  Riverside  Plaza  •  Chicago  60606  •  312/263-5441 


Kotz  l  Schneider  LAND  AND  RECREATION  PLANNING  AND  DESIGN 

(0 

307  SOUTH  TOWNSEND  STREET  SYRACUSE,  NEW  YORK  13202  31  5-475-41  57 


recreational  planning  •  programming  •  design  •  consultation 


(Qo/dtvntM/i  ^  t&nc.  dlh  Dehart,  lands  a  nail 

planning  /analysis  group 

ill  IVON  BUILDING  SEATTLE  WA.  98104  (204)622-1080  831  LYON  IUILDING- SEATTLE  W A. 98104  (206)684-1925 


-ow  Cost  Programming 
continued  from  page  18 

issistance,  for  the  most  part,  comes 
o  us  in  a  variety  of  ways,  depending 
>n  our  charter  and  financial  depen- 
lancy.  Some  receive  direct  financial 
issistance  from  their  companies  in 
he  form  of  monthly  subsidies  or 
jrants.  Others  benefit  indirectly 
rom  various  services  and  commis¬ 
sions.  Vending  commissions  still 
emain  the  major  source  of  revenue 
or  most  major  organizations.  These 
nclude  commissions  from  food  and 
oeverage  machines,  pay  tele- 
ihones,  postage  stamps,  and  vari¬ 
es  other  dispensing  equipment. 

According  to  NIRA  records,  dues 
ire  becoming  the  rule  rather  than 
he  exception,  particularly  as  the 
ight  money  squeeze  continues.  In 
act,  many  organizations  have  ef- 
ected  a  minor  increase  in  their  dues 
n  order  to  help  ease  the  financial 
jurden. 

Many  fund  raising  projects  have 
>een  undertaken  over  the  years,  the 
variety  of  which  is  limited  only  to 
he  imagination  of  the  individuals 
nvolved.  From  the  sale  of  small 
nerchandise  items  such  as  logo 
ewelry  and  holiday  candy  to  the 


more  eleborate  and  sophisticated 
company  stores  and  service  sta¬ 
tions. 

Company  or  employee  stores,  gift 
shops,  or  what  have  you,  all  offer 
varying  degrees  of  discounts  on 
merchandise,  dependent  entirely  on 
the  purpose  and  objectives  of  their 
sponsor.  Anyone  contemplating  a 
venture  of  this  kind  should 
thoroughly  research  the  subject 
before  venturing  into  it.  Excellent 
references  are  available  through  the 
NIRA  office  to  its  members. 

If  you  are  able  to  offer  merchan¬ 
dise  at  a  better  price,  or  activities 
of  a  better  quality  than  your  com¬ 
petition,  or  can  provide  a  service 
that  is  unique  or  more  convenient, 
people  will  avail  themselves  of  it  and 
will  be  willing  and  able  to  pay  a  fair 
price  for  it. 

The  money  for  a  successful  pro¬ 
gram  is  there  if  you  have  the  ambi¬ 
tion  to  create  it.  Use  initiative  and 
imagination  in  providing  direction 
and  guidance  to  your  associates.  Be 
objective  and  decisive  in  your 
leadership.  And,  above  all,  be  pro¬ 
fessional.! 


The 

Playmakers. 


Louisville  Slugger®  and  H&B  base¬ 
ball,  softball  and  Little  League  bats. 
Mag  Bats™.  H&B  Golf  Clubs™. 
Power-Bilt®  Golf  Clubs.  Louisville 
Slugger™  Golf  Balls.  Louisville 
Slugger™  Hockey  Sticks. 

HILLERICH  & 
BRADSBY  CO. 

P.O.  Box  506,  Louisville,  Ky.  40201. 


PLAY  BETTER  GOLF.  John  Jacobs,  the  pro  who  coached 
the  British  Walker  Club  team  to  victory  over  the  Americans 
in  1971,  has  written  this  96-page  paperback  for  the  average 
golfer.  Jacobs’  objective  is  to  turn  every  reader  into  a  consis¬ 
tent  low  eighties  player,  by  means  of  illustrated  techniques 
and  problem-solving.  $1.45.  Arco  Publishing  Co.,  219  Park 
Avenue  South,  New  York  City.  10003. 


BICYCLING.  One  of  the  co-authors  of  this  compact  guide 
is  Keith  Kingbay,  the  humorous  and  inspiring  panelist  at 
June’s  national  conference  in  Oakland.  His  love  of  the  sport 
comes  through  in  the  book’s  highly  readable  style,  covering 
history,  selecting  and  caring  for  a  bike,  rules  and  skills,  where 
to  ride  and  a  helpful  bibliography  of  books,  periodicals  and 
organizations.  Suitable  for  ages  12  and  up.  120  pp.  $1.50. 
Golden  Press.  850  Third  Ave.,  N.Y.C.  10022. 


A  LAW  FOR  WILDLIFE.  This  model  state  nongame  and 
endangered  species  law  was  developed  by  the  International 
Association  and  the  Wildlife  Society.  Its  purpose  is  to  seek 
enabling  legislation  to  manage  our  nongame  wildlife  on  a 
state  level.  Free  to  readers  on  an  individual  mail  request 
basis  only.  Dr.  Kozicky,  Director  of  Conservation,  Winchester- 
Western  Div.,  Olin,  East  Alton,  II.  62024. 


GREAT  TENNIS  RESORTS  OF  THE  WORLD.  Tennis  groups 
on  the  go  can  decide  which  direction  to  travel  by  reading 
this  150-page  paperback.  Handy  reference  data  on  courts, 
fees,  seasons,  in  15  states  and  15  countries.  $3.95.  Feron's, 
55  East  44th  St.,  N.Y.C.  10017. 


HOW  TO  BE  A  TOUR  DIRECTOR.  A  home  study  course 
offering  “everything  you  need  to  know”  about  tour  procedures 
and  problems  for  air,  rail,  bus  and  cruises.  The  1 1  -lesson 
course  includes  quizzes,  sample  forms  and  photographs  by 
the  author,  Dorothy  Maher,  an  experienced  international  tour 
v  conductor.  $39.50.  MaherTravel  Publications,  P.O.  Box  9345, 
San  Diego,  Ca.  92109. 


DENALI  1972.  The  new  hunting  annual  published  by  the 
National  Rifle  Association,  features  articles  on  wildlife  and 
a  current  listing  of  North  American  guides,  shooting  preserves 
and  other  services.  $1.50.  NRA,  1600  Rhode  Island  Ave., 
N.W.  Washington,  DC.  20036. 


THE  HIKER’S  AND  BACKPACKER’S  HANDBOOK,  by  Bill 
Merrill,  now  in  paperback.  It  offers  a  complete  guide  to  hiking 
and  packing,  from  foot  care  to  camp  site  selection;  including 
map  reading  and  land  navigation,  clothing  and  equipment 
selection,  camping  and  mountain  climbing  techniques  as  well 
as  a  run-down  on  supply  sources  for  the  lightest  equipment 
and  food.  It  is  possible,  Merrill  says,  to  camp  for  an  entire 
week  starting  out  with  a  25  pound  load  that  includes  everything 
you  need.  Paperback,  $2.95,  Arco  Publishing  Co.,  219  Park 
Ave.  South,  New  York. 


WINERIES  TO  VISIT.  Burgundy-tinted  brochure  listing  4C 
of  California's  wineries  that  welcome  visitors.  25c.  Redwooc 
Empire  Association,  476  Post  St.,  San  Francisco,  Ca.  94102, 

i  ' 

SKI  NEW  YORK.  Facts  on  98  ski  centers  open  to  the  public, 
including  fees,  vertical  drop,  number  of  slopes,  trails,  chairs, 
lifts,  equipment  rental,  night  skiing,  snowmaking  equipment, 
other  winter  sports.  Free.  State  Department  of  Commerce, 
112  State  St„  Albany,  N.Y.  12207. 


GUIDELINES  FOR  SPONSORS  OF  PHOTO  CONTESTS, 

prepared  by  the  Eastman  Kodak  Company  is  available  free 
of  charge  to  any  company,  organization  or  other  group 
interested  in  conducting  photo  competition.  The  booklel 
covers  basic  considerations  common  to  all  types  of  photo 
contests,  a  check  list  of  factors  to  be  determined  before 
announcing  a  contest,  sample  rules,  and  legal  forms  thal 
may  be  required.  How  to  publicize  and  advertise  a  contest 
is  also  covered.  Send  requests  to:  Department  41 2L,  Eastman 
Kodak  Company,  343  State  Street,  Rochester,  N.Y.  14650. 


TENNIS  FOR  TRAVELERS,  by  Gilbert  Richards,  is  an  inter¬ 
national  guide  to  tennis  courts  available  to  travelers,  at  resorts, 
hotels,  motels,  public  parks  and  clubs.  It  covers  the  U.S. 
and  1 40  other  countries  telling  the  tennis  player  “where  to 
play  and  where  to  stay”.  Tennis  camps  (adult  and  junior), 
tennis  ranches,  and  indoor  clubs  are  included.  The  232  page 
paperback  is  available  at  $5.00  at  sporting  goods  dealers, 
bookstores  or  direct  from  the  publisher,  Gilbert  Richards,  407 
Blade  Street,  Cincinnati,  Ohio  45216. 


A  SPECIAL  REPORT  TO  BUILDING  PLANNERS.  A  28- 

page  “how  to”  booklet  that  takes  the  reader  through  each 
stage  of  the  decision-making  process  so  vital  to  construction 
success.  It  discusses  planning,  metal  building  systems,  how 
to  choose  a  professional  builder  and  a  building  planner’s 
check  list.  Free.  Booklet  #R31  801 7C,  %Star  Manufacturing 
Co.,  P.O.  Box  94910,  Oklahoma  City,  Ok.  73109. 

CAMPING  PUBLICATIONS.  The  American  Camping 
Association  has  compiled  this  catalog  of  its  own  and  outside 
books,  pamphlets  and  other  publications  on  camping  and 
outdoor  activities.  Over  300  listings.  Write:  Publication  Ser¬ 
vice,  American  Camping  Assn.,  Martinsville,  In.  46151. 


BICYCLING  FOR  RECREATION  AND  COMMUTING.  Ajoint 
publication  of  the  Departments  of  the  Interior  and  Trans¬ 
portation,  this  booklet  of  26  pages  deals  with  the  legislation 
and  personal  action  needed  to  expand  the  country’s  current 
system  of  bikeways  and  trails,  including  promotion  methods, 
theft  and  safety,  an  illustrated  history  of  bicycles  and  a  bibliog¬ 
raphy.  45  cents.  Superintendent  of  Documents,  U.S.  Govern¬ 
ment  Printing  Office,  Washington,  D.C.  20402. 


MAKE  YOURSELF  CLEAR!  A  highly  readable  book  that  aims 
itself  at  the  manager  or  other  professional  who  sees  a  problem 
in  his  own  or  his  employees  communications  skills.  Written 
by  John  O.  Morris,  founder  and  head  of  a  firm  of  management 
communications  consultants,  the  book  focuses  on  writing, 
speaking,  reading,  and  listening.  How  to  be  effective  in  face- 
to-face  communications,  how  to  plan  and  organize  an  effec¬ 
tive  report  or  proposal,  how  to  really  listen  and  see  through 
problems  quickly  and  how  to  grasp  the  essence  of  the  written 
word.  $8.95.  McGraw-Hill  Book  Company,  1221  Avenue  of 
the  Americas,  New  York  City,  10020. 
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COMFORT!  CONTINUITY!  That's  SAND-KNIT! 


AND-KNIT  has  the  expertise  and  custom- 
ailoring  know-how  to  suit  any  team  for  any 
ccasion.  In  the  past  52  years  we've  suited 
ie  professional  and  most  of  the  amateurs 
Dr  every  major  and  minor  sports  activity, 
md  we've  done  it  with  color,  comfort  and 
deep  sense  of  continuity. 


For  every  sport  under  the  sun,  we 
bring  all  the  colors  in  the  sun  to  your  atten¬ 
tion.  Including  the  32  colors  on  this  page 
plus  over  13,000  striping  combinations.  We'll 
never  limit  your  sense  of  color  in  the  team 
uniform  of  your  choice. 


Misi-Kirri  mum  ifttui 

COMFORT.  Our  double  knits  and  other  materials 
are  a  comfort  to  the  body  whatever  the  sport. 
Every  uniform  is  knit  to  perfection  for  the  precise 
application  in  collision,  coaching  or  leisure  sports 


activities.  CONTINUITY.  We  have  classic  designs 
for  all  sports  which  provide  instant  identity  for 
your  team  and  guaranteed  fan  appreciation. 
We're  ready  to  harmonize  your  entire  sports  pro¬ 
gram.  The  same  SANDMARK  design  you  choose 
for  basketball  can  be  carried  over  to  the  softball, 
golf,  bowling  or  girls'  volleyball  team. 


SAND-KNIT 


ISfc,  1 

( 


290  Junction 

Berlin,  Wisconsin  54923 

(414)  361-0808 

III 

DIVISION  OF 

I  MEDALIST  INDUSTRIES  ® 


For  '73  we've  added  our  "Sand-Kasual"  line.  Full  details  in  our 
latest  catalog.  Request  your  catalog  from  Miss  Cindy  Sand  at  our 
National  Sales  Office.  We're  ready  to  serve  you  —  now! 


10%  SAVINGS  FOR  ALL  CORPORATE  CUSTOMERS 


^  INNSBRUCK  S35CL  $329 

AUSTRIA  KITZBUHEL  S389-  $349 

ST.  ANTON  "$395-  $355 

FRANCE  - VALDISERE  ^399-  $359 

ITALY  - CERVINIA  S375-  $339 


INCLUDES: 

*  Round-trip  transportation  via  Lufthansa  or  Air  France 

*  Meals  and  Beverages  served  in  flight 

*  Land  transportation  to  and  from  hotel  by  specially  equipped  chartered  coaches 

*  7-night  accommodations  in  3  to  4  star  hotels,  based  on  double  occupancy 
all  with  private  bath 

*  Continental  breakfast  and  full  course  dinner  every  night 

*  All  taxes  (except  $3  International  Airport  Tax) 

*  Pre-registration  at  your  hotel 

*  Briefings  by  our  European  staff  which  will  help  you  make  the  most  of  your  vacation 

DEPARTURES  EVERY  SATURDAY  —  RETURNING  FOLLOWING  SUNDAY 


Jan.  5  - 

Jan.  13 

Feb.  16  - 

Feb.  24 

12  - 

20 

23  - 

Mar.  3 

19  - 

27 

Mar.  2  - 

10 

26  - 

Feb.  3 

9  - 

17 

Feb.  2  - 

10 

16  - 

24 

9 

17 

23  - 

31 

Rate  based  on  minimum  group  of  10  passengers,  departing  J.F.K. 


FOR  FURTHER  INFORMATION 
CALL 

FRANK  MC  VEIGH  (212)  739-2364 

Corporate  sales 

The  Travel  Committee,  Inc. 

178-10  Wexford  Terrace  Jamaica,  New  York 


TRANSITION 


RETIRED:  Tom  Kanary,  left,  who 
was  in  charge  of  recreation  pro¬ 
grams  for  Dow  Chemical  Company 
in  Midland,  Mich.,  for  30  years  has 
retired 

Kanary  joined  the  Dow  recreation 
department  in  1942.  He  was  a 
member  of  the  NIRA  board  of  direc¬ 
tors  and  served  on  a  number  of 
panels  and  workshops  during  his 
career. 

Succeeding  Kanary  is  Sherman 
R.  Olmsted,  right,  who  has  been 
named  director  of  retiree  and  indus¬ 
trial  recreation  activities. 

Olmsted  is  a  1 941  graduate  of  the 
University  of  Michigan  and  holds 
both  bachelor’s  and  master’s  de¬ 
grees  in  education  and  school  ad¬ 
ministration. 

Before  joining  Dow  in  1956,  he 
was  a  coach  and  principal  during  a 
10-year  period  at  St.  Louis  Mich., 
High  School.  At  Dow  he  has  had 
personnel  and  industrial  relations 
experience. 


APPOINTED:  Louis  R.  Mertens  has 
moved  from  assistant  general  man¬ 
ager  to  general  manager  of  the 
State-USIA  Recreation  Association 
in  Washington,  D.  C. 

A  native  of  Miami,  Fla.,  Mertens 
has  a  bachelor’s  degree  in  educa¬ 
tion  and  a  master’s  degree  in 
recreation  administration. 

In  addition  to  teaching  school  he 
worked  in  public  recreation  and  as 
an  auditor  with  the  Bureau  of  Naval 
Personnel  before  joining  the 
Association. 


APPOINTED:  Edward  J.  Kraus  a 
1973  graduate  of  George  Williams 
College,  has  been  named  Recrea¬ 
tion  Supervisor  of  the  Employee 
Activities  Dept,  of  Ford  Motor  Com¬ 
pany  in  Dearborn,  Mich. 

Kraus  has  a  master’s  degree  in 
recreation  administration  and 
served  as  a  NIRA  intern. 


RETIRED:  Girdler  M.  (Mat)  Matlack 
has  retired  after  1 9  years  as  recrea¬ 
tion  director  for  ARO,  Inc.,  Contract 
Operator  of  the  U.S.  Air  Force 
Arnold  Engineering  Development 
Center  at  Tullahoma,  Tenn. 

A  charter  member  of  NiRA,  a 
former  vice  president  and  board 
member  as  well  as  a  certified  Indus¬ 
trial  Recreation  Administrator  since 
1 962,  Matlack  is  a  graduate  of  North 
Carolina  State  and  completed  work 
at  the  University  of  Indiana,  univer¬ 
sity  of  Louisville,  and  at  the  National 
Recreation  and  Park  Association. 
Carolina  State  and  University  of 
Indiana,  University  of  Louisville,  and 
at  the  National  Recreation  and  Park 
Association. 

Matlack  began  his  career  in  1 937 
as  director  of  recreation  for  the  City 
of  Raleigh,  N.C.  During  the  four 
years  he  spent  there,  he  served  as 
recreation  consultant  to  two  gover¬ 
nors  of  the  state. 

Subsequently,  he  was  assistant 
superintendent  of  recreation  in 
Louisville,  superintendent  of  recrea¬ 
tion  in  Pascagoula,  Miss.,  and  direc¬ 
tor  for  a  number  of  manufacturing 
companies  before  coming  to  ARO. 


§tay  in 
‘ New  YorR 
wReie  you  can 

walRto  wfiat 
you  want 
to  see  most. 


And  stay  in  style  in  our  beautifully 
remodeled  and  redecorated  1,000 
room  air-conditioned  hotel.  Every 
room  with  TV,  private  bath  and 
shower.  Coffee  Shop,  Cocktail 
Lounge,  famous  Stockholm  Res¬ 
taurant.  Every  modern  convenience. 
Parking  available. 

Singles  from  $16  Doubles  from  $19 
Twins  from  $20 


HOTEL 

51st  Street  at  7th  Avenue 
New  York,  N.Y.  10019 
Tel.:  1212)  246-9400 

For  color  brochure  or  reservations, 
contact  your  travel  agent  or  us. 
George  Geiger,  President. 

Ainsley  K.  Blair,  General  Manager. 
Claire  Hogan,  Director  of  Sales. 


New,  Rugged, 
All-Aluminum 

§outf|erqTIl(P(n^ 

Outdoor  Tables 

•  Tough  extruded  aluminum  alloy.  • 
Lasting  decorator  colors  in  polyester 
baked  enamel.  •  Proved  durability 
and  low  maintenance— same  materi¬ 
als  used  in  thousands  of  stadium 
seats.  (We  pioneered  aluminum  sta¬ 
dium  seating.) 

Send  for 

FREE  COLOR  LITERATURE 

and  Specifications 

IhowmetI  howmet  corporation 

LbhJ  A  MEMBER  OF  THE  PECHINEY  GROUP 

BUtl  SOUTHERN  EXTRUSIONS  DIVISION 
P.O.  Box  40,  Magnolia,  Arkansas  71753,  (501)  234*4260 
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NIRA 

INFORMATION  CENTER 

Services,  Information  and  Publications  Available  from 
National  Industrial  Recreation  Association. 

□ 

$2.50 


Industrial  Recreation  Bibliography 

\  new  annotated  bibliography  of  all  materials  related 
:o  industrial  recreation  just  completed  by  Robert  W. 
Bchoott,  and  Douglas  M.  Crapo,  Ph.D.  The  collection 
Consists  of  over  470  entries  each  accompanied  by  a 
short  description.  Information  is  categorized  according 
:o  subject  into  11  chapters.  $2.  plus  50c  postage  & 
landling. 


□ 

$3.50 

Standard  Sports  Areas 

Dimensions  and  specifications  of  more  than  70  types 
)f  sports  arenas,  pools,  courts,  fields,  etc.,  for  industrial, 
school,  private,  military  and  public  recreation  leaders. 
>3.00  plus  50c  postage  &  handling. 


□ 

$2.50 

How  to  Organize  and  Manage  Tournaments 

Everything  you  need  to  know  about  tournaments  from 
organization  to  publicity,  with  four  to  36  team  leagues, 
oliminations  to  finals,  36  pages.  $2.  plus  50c  postage 
l  handling. 


□ 

$2.50 

rhe  Untapped  Potential:  Industrial  Recreation 

llustrated  booklet  based  on  a  talk  given  by  Frank  Flick, 
oresident  of  Flick-Reedy  Corp,  at  the  1971  NIRA  Con- 
erence  where  he  was  honored  with  the  first  NIRA 
Employer  of  the  Year  award.  Innovative  recreation 
orograms  sponsored  by  such  firms  as  Goodyear, 
rimken,  Kodak,  Xerox,  and,  of  course,  Flick-Reedy  are 
llustrated.  $2.  plus  50c  postage  &  handling. 
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Recreation  Management 

Monthly  professional  journal,  editorially  directed  to 
industrial  recreation  directors,  leaders,  program  coor¬ 
dinators  and  company  executives.  Only  publication  of 
its  kind  in  U.S.  Features  research,  finance  and  program 
ideas,  educational  material  and  articles  detailing  social, 
physical,  cultural  and  service  programs  and  activities 
in  business  and  industry.  Published  10  times  per  year. 
Subscriptions:  $5./year;  $8./2  years,  $1 0./3  years. 
Members  receive  subscription  as  well  as  CIRA 
Informer,  THE  KEYNOTER  and  THE  PRESIDENT’S 
QUARTERLY  with  membership  dues. 


50c  Additional  outside  U.S.A. 


NIRA 

20  North  Wacker  Dr. 

Chicago,  III.  60606 

ATTENTION  INFORMATION  CENTER 
Please  send  me  the  publications  I  have  checked. 

I  have  enclosed  $ _ (check  or 

money  order) 


□ 

$5./1  yr. 

□ 

$872  yrs. 

□ 

$1073  yrs. 


Name _ 

Organization _ 

Address  _ 

City,  State,  Zip. 
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1.  pocket  diary 
for  golfers 


A  new  pocket-size  diary  for  gol¬ 
fers  provides  a  handy  way  for  a 
full  season  of  matches.  By  keep¬ 
ing  all  scores  together  for  quick 
reference,  this  Golf-log  also 
makes  it  easy  to  compute  your 
handicap. 

This  inexpensive  52  page  diary 
has  space  for  recording  com¬ 
prehensive  data,  place  for 
describing  notable  shots  and 
even  recording  weather  and 
course  information. 

For  use  by  golf  leagues,  pro 
shops  or  individuals,  quantity 
prices  are  available. 


2.  seat  ends  for 
temporary  seating 


Extra  seating  can  be  provided 
quickly,  easily  and  economically 
with  fabricated  steel  seat  ends. 
Boards  fit  into  channels  in  the  steel 
seat  ends  and  are  held  in  place  by 
speed-clamps. 

Wooden  boards  of  suitable  size 
and  length  can  be  borrowed,  rented 
or  bought.  Lumber  is  not  damaged 
as  boards  are  not  nailed  or  notched. 


extra  reinforcement.  These  seat 
ends,  plus  boards  can  provide  tem¬ 
porary  seating  for  a  lot  of  people. 
They  can  be  speedily  assembled  or 
disassembled,  and  Store  in 
minimum  space. 


3.  emergency 
oxygen  kit 


A  "go-anywhere”  emergency 
oxygen  kit  has  been  introduced  for 
use  by  industry,  schools,  hospitals, 
travelers,  doctors,  or  homeowners. 

The  versatile  kit  contains  every¬ 
thing  needed  to  administer  oxygen 
for  emergency  or  therapeutic  pur¬ 
poses.  It  includes  more  than  a  30 
minute  supply  of  U.S.P.  oxygen,  a 
push-button  controlled  regulator, 


der/hand  strap  as  well  as 
for  hanging. 


4.  ecology  kits 


now  available. 


title  tests  tor  dissolved  oxyg 
hardness,  chlorides,  phoshates ; 
hydrogen  sulfide.  Water 
books  and  even  games  are 
available. 


5.  wide  area 

vacuum  cleaner 


A  wide  area  vacuum  for  cleaning 
large  areas,  such  as  office  build 
ings,  ballrooms,  banquet  halls 
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howrooms,  lobbies,  convention 
alls,  auditoriums  and  waiting 
30ms  has  been  introduced. 

It  is  easy  to  manuever  and  trans- 
ort,  has  a  wrap  around  front 
umper,  guide  wheel  for  wall  protec- 
on.  Storing  is  no  problem  as  the 
ag  and  handle  fold  forward  to  a 
ompact  size. 


i.  fold-up  transom 
ladder  for  boats 


A  new  fold-up  transom  ladder  is 
le  answer  to  safe  boarding  and 
ater  entry  for  swimming,  skiing 
rid  scuba-diving. 

Mounting  permanently  on 
ansom  it  features  wood  steps, 
lade  of  seamless  aluminum  tubing, 
dder  folds  down  for  boarding,  up 
>r  running.  Heavy  duty  springs  hold 
dder  firmly  in  each  position. 


.  three-way  table 

A  new  three  way  flipper  table  is 
dinner  table,  casino  card  table  and 
pool  table. 

You  can  dine  on  the  48”  Mica  top; 
en  flip  the  lightweight  top  to  play 
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on  the  green  felt  game  cloth  where 
wells  hold  beverage  glasses, 
ashtrays  and  chips  for  eight  players. 

Finally  remove  the  top  completely 
for  a  table  that  makes  bumper  pool 
the  highlight  of  your  home.  Profes¬ 
sional  cue  sticks,  balls  and  all 
accessories  are  included.  Table  is 
finished  in  wood  for  fine  furniture 
look. 


8.  buoyancy 
compensator 

This  professional  model  scuba 
vest  with  expandable  side  gussets 
holds  large  volume  of  air. 

Complete  buoyancy  control  is 
provided  by  adding  air  orally  or  from 
the  regulator’s  second  stage  or  ven¬ 
ting.  Gussets  minimize  bulk  for  a 
comfortable,  compact  size  when  not 
inflated.  It  has  Coast  Guard 
approved  hardware  and  is  impervi¬ 
ous  to  sunlight,  salt  water  and  other 
environmental  elements. 


9.  insect  control 
under  flood  lights 

A  new  unit  controls  flying  insects 
attracted  by  floodlights.  Units  attract 


the  insects  through  use  of  flou res¬ 
cent  “black  light”  lamps,  and  the 
insects  are  electrocuted  on  the  kil¬ 
ling  grids. 

Use  of  these  units  in  strategic 
areas  eliminates  the  necessity  of 
spraying,  golf  courses  or  ball  fields. 

The  company  cites  a  bonus  factor 
in  that  the  harmless  dead  insects 
attract  birds,  who  feed  on  the  dead 
insects  and  also  eat  live  insects  dur¬ 
ing  the  daylight  hours. 


10.  shampoo 
dispenser 


A  newly  patented  wall  shampoo 
dispenser  mounts  on  shower  or  tub 
wall  for  easy  access  to  over  100 
applications  of  any  liquid  shampoo. 
Lifts  from  its  wall  bracket  for  easy 
filling,  glue  or  screw  to  any  flat  sur¬ 
face. 


CLASSIFIED 

RATES:  regular  type — 15  cents  per  word; 
bold  face  type — 25  cents  per  word.  Copy 
must  be  received  by  the  5th  of  month 
preceding  issue  in  which  ad  is  desired. 


Woman,  23,  with  B.S.  degree  in 
recreation  seeking  job  as  recreation 
leader.  Experience  as  recreation 
aid.  Box  277,  RECREATION 
MANAGEMENT. 

Man,  27,  with  B.S.  degree  in  recrea¬ 
tion  and  park  administration  seeking 
job  as  recreation  director,  assistant, 
or  sports  director.  Service  com¬ 
pleted.  Prior  college-technical  rep¬ 
resentative  for  Hughes  Aircraft  Co. 
Will  relocate.  Salary  range  $9,000 
up.  Box  278,  RECREATION 
MANAGEMENT. 

Man,  21 ,  with  B.  A.  degree  in  recrea¬ 
tion  administration  seeking  job  as 
recreation  director  or  similar 
position.  Will  relocate.  Salary  open. 
Box  279,  RECREATION 
MANAGEMENT. 

Man  with  B.A.  degrree  in  business 
administration  and  study  in  recrea¬ 
tion  administration  is  seeking  job  as 
director  of  recreation,  community 
services,  employee  services  or 
training.  Salary  open.  Box  280, 
RECREATION  MANAGEMENT. 

Man  with  B.A.  in  recreation  is  seek¬ 
ing  job  as  recreation  or  sports 
director.  Salary  open.  Will  relocate. 
Box  281,  RECREATION  MANAGE¬ 
MENT. 

Man,  23,  with  B.S.  degree  in  recrea¬ 
tion  education  is  seeking  job  as 
recreation  or  program  director, 
national  park  officer  in  either  opera¬ 
tions  or  administrative  areas. 
Desires  to  locate  in  Western  U.S. 
or  Canada.  Salary  $8,000.  Box  282, 
RECREATION  MANAGEMENT. 

Man,  24,  with  B.  A.  degree  in  physi¬ 
cal  education,  teaching  certificate 
and  M.A.  in  recreation  and  park 
administration  seeks  job  as  super¬ 
visor,  programmer  or  assistant 
recreation  director.  Has  served  as 
graduate  assistant  and  recreation 
supervisor.  Will  relocate.  Salary 
$9,000.  Box  283,  RECREATION 
MANAGEMENT. 
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Man,  23,  with  B.S.  in  recreation 
seeks  job  as  industrial  recreation 
administrator,  programmer  or 
supervisor.  Will  relocate.  Salary 
open.  Available  immediately.  Box 
284,  RECREATION  MANAGE¬ 
MENT.  ! 

Man,  22,  with  B.A.  degrees  in 
recreation  and  radio/TV  seeks  job 
as  outdoor  facilities  director  or 
recreation  director.  Will  relocate. 
Salary  $9,500,  Box  285, 
RECREATION  MANAGEMENT. 

Man,  24,  with  B.S  degree  in  physical 
education  and  recreation  seeks  job 
as  recreation  director  or  assistant 
physical  director  for  community 
center.  Will  relocate.  Available 
immediately.  Salary  open.  Box  286, 
RECREATION  MANAGEMENT. 

Man,  23,  with  B.A  degree  seeks 
position  in  recreation  field.  Available 
immediately.  Will  relocate.  Salary 
open.  Box  286,  RECREATION 
MANAGEMENT. 

Man,  25,  with  B.S.  degree  in  recrea¬ 
tion  seeks  job  as  recreation  director 
or  program  director.  Available 
immediately.  Sajary  $9,000.  Box 
288,  RECREATION  MANAGEMENT. 
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A  tradition  of  public  service 

A  fund  raising  record  (more  than  $13  million  earned  by 
sponsoring  groups  just  last  year) 

An  experienced  sales  staff  of  more  than  200  field  men  and  women 
A  variety  of  products  for  fund  raising 
Great  profit  potential  and  immediate  results 

. . .  unequalled  by  any  other  company. 

st  fill  out  and  mail  the  attached  postage  paid  card  for  an  appoint¬ 
ed  for  a  personal  call  from  a  QSP  representative.  No  obligation 
course. 

If  facing  inquiry  card  is  missing:  Call  collect  or  write  to:  Mr.  Walter  Mills 

QSP. 

P.O.  Box  301,  Pleasantville,  New  York  10570 
Phone:  (914)  769-7000 


Technicolor, 


THANKS  FOR  THE  MEIYIORIES! 

An  old  Hollywood  by-line  brought  back  to  you  by  the  people  who  helped  make  Hollywood  famou 


We  do  thank  NIRA  and  its  members  for  the  tremendous  response  we  receive 
at  the  32nd  Annual  Convention  in  Indianapolis  this  year. 

We  frankly  didn't  expect  to  be  so  busy  explaining  our  new  "charge  it"  pr< 
gram  for  film  processing  and  film  products  that  is  available  to  all  membe 

Maybe  it  was  because  the  program  is  TOTAL  service  and  easy  to  be  a  pc 
of;  maybe  it  was  because  there  is  no  investment  on  your  part;  maybe  it  wc 
because  there  is  a  profit  for  your  club  and/or  its  members;  or  maybe  it  w< 
because  of  our  exclusive  Full-Vue  prints. 

As  a  new  member  of  NIRA,  it's  nice  to  feel  wanted  and  we  hope  we  we 
able  to  talk  to  all  of  you  about  our  programs.  If  you  weren't  at  the  conventio 
if  you  need  more  information,  or  if  you're  ready  to  start  the  program,  plea: 
fill  out  the  coupon  and  we'll  get  right  back  to  you. 


Technicolor,  Inc. 

CONSUMER  PHOTOPROCESSING  DIVISION 
3015  WINONA  AVENUE 
BURBANK.  CA.  91504 

ATTN:  MR,  WILLIAM  RYAN 

□  PLEASE  SEND  ME  MORE  INFORMATION 

□  I  WOULD  LIKE  YOU  TC  CALL  ME 

NAME  _ _ _ _ _ _ _ _ 

TITLE _ . _ _ _ 

|  COMPANY  NAME _ _ _ _ 

|  COMPANY  ADDRESS _ _ _ _ _ _ _ — - 

I  CITY _ _  STATE _ _ ZIP 

I 

^COMPANY  TELEPHONE  (INCLUDE  AREA  CODE) - 
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CHARGED 

We  know  that  you,  as  a  recreation  director,  are  constantly  searching  for  ex< 
new  programs  that  will  be  of  special  interest  to  your  club  and  its  members. 

One  of  the  programs  in  Technicolor's  new  Full  Service  system  is  a  "charge"  p 
for  film  processing  and  replacement  film  that  is  convenient  and  easy  to 

Flere  are  some  of  the  reasons  why  this  program  can  be  attractive  to 
organization: 

There  is  no  investment  on  your  part.  Technicolor  simply  offers  a  high  quality 
service,  period. 

The  club  members  send  no  money.  They  use  any  or  all  of  our  services  and  c 
end  of  the  month.  Technicolor  will  send  each  member  a  bill  for  the  services 
used. 

To  make  it  more  convenient,  everything  is  done  by  mail.  Your  exposed  roll  o 
goes  in  the  handy  mailing  envelope.  A  short  time  later,  your  slides  or  excl 
Full-Vue  prints  are  delivered  to  your  home. 

To  make  the  program  super-effective,  we  have  devised  several  methods  to  c 
cost  savings  for  your  members  and/or  profits  for  your  club. 

We've  covered  most  of  the  bases  here,  but  there  are  undoubtedly  some  que$ 
pertaining  more  directly  to  your  own  club  needs.  We'd  be  happy  to  answer  1 
and  hope  you'll  take  the  time  to  fill  out  the  coupon  and  return  it  to  us. 

We'd  like  to  help  make  your  days  a  little  brighter  and  more  colorful,  and  \ 
we're  doing  that,  a  little  profit  never  hurts,  does  it? 

Technicolor,  the  finest  name  in  color  photography. 


Technicolor,  Inc. 


CONSUMER  PHOTOPROCESSING  DIVISION 
3015  WINONA  AVENUE 
BURBANK,  CA,  91504 

ATTN:  MR.  WILLIAM  RYAN 

□  PLEASE  SEND  ME  MORE  INFORMATION 

□  I  WOULD  LIKE  YOU  TO  CALL  ME 

NAME _ _ _ 


TITLE  _ 


COMPANY  NAME . 


COMPANY  ADDRESS. 
CITY _ 


.STATE. 


.ZIP. 


COMPANY  TELEPHONE  (INCLUDE  AREA  CODE) . 
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About  The  Cover 


environmental  graphics 

MARKS,  SIGNINGS  AND  VISUAL  COMPLEMENTS  FOR  RECREATIONAL  FACILITIES 

•  .  ’ 

A.  Blankenburg  Associates/Graphic  Design  •  2  North  Riverside  Plaza  •  Chicago  60606  •  312/263-5441 


Kotz  C  Schneider 


LAND  AND  RECREATION  PLANNING  AND  DESIGN 


307  SOUTH  TOWNSEND  STREET  SYRACUSE,  NEW  YORK  13202  31  5-475-41  57 


This  month’s  cover  shows  NIRA’s  new  president  Edward 
M.  Bruno  with  the  3M  Company  Tartan  Park  recreation 
facility  that  he  supervises. 
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At  World  Airways 
performance 
is  the  best  measure 
of  excellence. 


rhis  year  marks  the  25th  anniversary  of  World  Airways,  the  start,  a  position  that  can  bear  the  closest  scrutiny.  Why 
America’s  most  traveled  charter  airline.  We  have  achieved  such  a  standard? 

:hat  position  by  adhering  to  a  standard  of  excellence  from 


We  knew  we  would  have  to  prove  we  were  good, 
not  just  talk  about  it. 

Dur  assets  are  now  $230,000,000  and  we  own  one  of  World  Air  Center,  Inc.,  has  grown  into  a  $14,000,000 

California’s  largest  banks,.  First  Western,  with-  assets  of  facility  on  60  acres  at  Oakland  International  Airport.  Not 

51,325,000,000.  We  are  listed  on  the  New  York  and  only  does  it  service  our  own  jet  fleet,  but  those  of  14 

Pacific  Coast  Stock  Exchanges.  We  now  employ  more  other  airlines  as  well. 

;han  1600  people.  Our  maintenance  subsidiary  alone, 

Speaking  of  jets,we  have  the  best 

rhe  World  fleet  is  the  largest  in  the  charter  industry  747Cs,  designed  exclusively  for  charter  travel  in  elegance, 
vith  six  727s,  eight  707s,  six  Stretch  DC-8s  and  new 

And  the  people  who  tig  them  are  unmatched. 

We  have  more  than  100  flight  crews,  each  one  led  by  a  service  training  for  charter  groups.  We  have  flown  well 

World  Captain  who  meets  the  highest  standards  in  avia-  over  3,000,000  charter  passengers  some  15,000,000,000 

:ion.  These  crews  are  backed  up  by  400  flight  attendants,  passenger  miles.  From  this  we  have  learned  something 

vho  are  trained  at  our  own  school  which  specializes  in  no  one  else  knows  quite  as  well. 

Namely, we  know  how  to  make 
a  full  planeload  of  people  feel  first  class  pleasure. 

Io  begin  with,  we  simply  have  more  people  on  board  to  people  who  know  that  country  and  speak  its  language, 

serve  more  people  on  board.  But  numbers  alone  aren’t  In  fact,  our  flight  attendants  who  are  multi-lingual,  collec- 

;nough.  Many  of  our  passengers  are  first  time  travelers  tively  speak  over  30  different  languages.  A  service  really 

:o  a  foreign  country.  So  we  try  to  staff  the  flight  with  appreciated  by  a  group  originating  overseas. 

Still,  keeping  to  a  standard  of  excellence 
has  probablg  been  the  most  important  reason. 

We  have  one  of  the  best  on-time  records  in  the  world.  Council  Award  ten  separate  years  -  no  small  feat  even 

We  serve  the  very  best  food  and  beverages  available.  with  our  facilities.  We  have  never  deviated  from  our 

Dur  maintenance  record  has  earned  the  National  Safety  standards.  And  we  never  will. 

Welcome  aboard. 


World’s  largest  charter  airline.  Oakland  International  Airport,  California  94614 


3M,  August,  1 973 


3 


nfro  news 


Critics  Choice 
at  LERC  Art  Show 

Two  sets  of  awards  were  pre¬ 
sented  at  the  Lockheed  Employee 
Recreation  Council’s  third  annual 
all-employee  art  show  this  year. 

The  first  set  consisted  of  the  red, 
white  and  blue  ribbons  awarded  by 
the  professional  judges  in  each 
snow  s  categories.  These  judges 
also  chose  a  “Best  in  Show”  from 
among  the  first  place  winners  in  the 
various  categories. 

The  other  set  of  awards,  given  for 
the  first  time,  were  known  as  the 
“Critics  Choice  Awards”  and  were 
determined  by  the  people  who 
attended  the  show. 

Each  guest  was  asked  to  select 
his  or  her  favorite  entry,  regardless 
of  category.  Work  getting  the  most 
votes  received  a  special  blue  ribbon, 
the  runner-up  was  awared  a  special 
red  ribbon  and  the  second  runner- 
up  a  special  white  ribbon. 

Because  of  the  increased  interest 


shown  in  carving  and  sculpture  this 
year,  these  items  were  judged 
separately. 

The  show  was  free  to  the  public 
and  complimentary  refreshments 
were  served. 


Gruman 

Holds  Tee  Clinic 

Grumman  Aerospace  Corp., 
Bethpage,  N.Y.,  sponsored  a  golf 
clinic  to  help  employees  improve 
their  golf  game. 

Conducting  the  clinic  was  Mike 
Cherry  of  the  GAA  staff  who  is  a 
PGA  member  and  teaching  pro  for 
the  past  20  years. 

Instructions  covered  were: 
stance,  grip,  swing,  pitching  and 
chipping  and  many  other  fundamen¬ 
tals  that  are  so  easily  mislaid  along 
the  fairway. 


Softball  Season 
In  Full  Swing 

Approximately  1400  personnel  < 
McDonnell  Douglas,  St.  Louis,  ai 
organized  into  73  softball  teams  th 
summer.  There  are  66  teams  f< 
men  and  seven  for  women. 

The  action  is  most  games  is  typ 
cal  of  that  shown  in  this  photograp 
where  Carole  Grommet  of  the  Gos 
diggers  is  at  bat  in  a  game  again 
the  L’il  Rascals. 


NIRA 

INFORMATION  CENTER 


NIRA 

20  North  Wacker  Dr. 

Chicago,  III.  60606 

ATTENTION  INFORMATION  CENTER 
Please  send  me  the  publications  I  have  checked. 

I  have  enclosed  $ _ (check  or 

money  order) 

Name _ 

Organization - 

Address  _ 

City,  State,  Zip - 
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□  $5./1  yr. 

□  $8./2  yrs. 

□  $1 0./3  yrs.  Recreation  Management 

□  $3.50  Standard  Sports  Areas 

j 

□  $2.50  Industrial  Recreation  Bibliography 

The  Untapped  Potential: 

□  $2.50  industrial  Recreation 

How  to  Organize  and 

□  $2.50  Manage  Tournaments 
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travel  spotllqht 


Planning  A  Group  Ski  Vacation 

By  Tom  Green 
Rocky  Mountain  Travel 
Salt  Lake  City,  Utah 


A  skiing  vacation  for  a  whole  group  is  different  than 
a  regular  package  tour. 

A  well-informed  trip  chairman  can  arrange  a  good 
trip  at  a  good  price,  if  he  keeps  in  mind  a  few  things 
to  look  for,  and  especially  to  watch  out  for.  The  main 
idea  is  to  get  all  the  facts  possible. 

In  selecting  a  destination  for  your  group,  keep  in 
mind  their  primary  interests.  Some  ski  resorts  are  highly 
commercialized,  with  a  special  atmosphere,  plenty  of 
night  life,  great  for  the  lodge  skier — and  usually  high 
priced.  For  the  serious  skiers  find  the  resorts  that  are 
sure  to  have  snow,  good  lift  accomodations,  and  a  wide 
and  enjoyable  variety  of  runs  for  the  novice  to  the  expert. 

The  heart  of  the  trip  is  the  Ski  Package.  Know  what 
you’re  getting  and  beware  of  padded  packages!  The 
major  items  to  be  considered  are: 

1.  Air  travel 

2.  Lodging 

3.  Lift  passes 

4.  Transportation  (possibly) 

Many  tour  operators  add  frills  like  daily  ski  reports, 
a  free  drink,  free  admission  to  clubs,  and  almost  offer, 
“at  no  extra  charge”,  white  snow  and  clean  air.  While 
the  frills  are  nice,  don’t  let  them  impress  you  when 
listed  among  the  real  features. 

Also  important  is  to  watch  the  fine  print  for  restrictions 
such  as,  “good  for  40  or  more”,  “good  only  on  these 
dates...”,  “based  on  four  persons/room”.  Such  condi¬ 
tions  may  fit  your  plans,  but  be  aware  of  them. 

Other  things  to  watch  for  are: 

1.  Lodging — what  does  it  include?  taxes?  meals? 

private  bath?  type  of  beds?  how  many/room? 

2.  Ground  transfers  to  hotel  or  lodge. 

3.  Meals — what’s  available? 

4.  Lift  tickets— cost  and  restrictions 

5.  Proximity  to  lifts — will  you  need  transportation? 

6.  Parties 

7.  Ski  lessons 

8.  Ski  rentals 

A  group  of  1 5-20  or  more  with  some  good  bargaining 
can  bring  the  individual  cost  down  20%  or  more.  Use 
the  services  of  a  good  agent  with  experience  in  the 
ski  travel  business.  Its  his  job  to  do  the  legwork,  handle 
and  coordinate  reservations,  deposits,  schedules,  etc. 


Most  airlines  offer  group  rates,  be  sure  you  are  getting 
the  best.  Charters  can  usually  save  large  groups  quite 
a  lot.  Be  sure,  well  in  advance,  that  planes  will  be 
available.  Find  out  who  the  charter  flight  is  with  and 
if  they  are  secured  to  cover  your  trip.  Too  many  charter 
passengers  have  ended  up  with  no  ride  home. 

Above  all,  when  the  facts  are  gathered  and  agreed 
upon,  get  it  in  writing,  for  everyones’  protection.  When 
you  know  you’ve  covered  everything,  then  even  you 
can  get  out  on  the  mountain  and  enjoy  the  snow.  ■ 


If  You  Remember  the 

32ND  Annual 
NIRA  CONFERENCE 

Then  you'll  Remember 

(grosman  ARMS 
SHOOTING  FUN  TRAILER 


Write  tor  free 
color  catalog 
980  Turk  Hill  Road 
Fairport,  N.Y.  14450 
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Movie  Making 
Explained 

“Basic  Movie-making,”  a  new  16- 
minute  movie  from  Eastman  Kodak 
Company,  is  designed  to  introduce 
any  group  to  the  action-packed 
world  of  behind  a  movie  camera. 

The  16mm  color  movie  demon¬ 
strates  how  to  plan  a  movie,  and 
how  to  capture  scenes  that  best  tell 
a  story  as  it  happens,  using  actual 
situations. 

Movie-making  mechanics,  types 
of  shots,  different  length  shots,  use 
of  different  angles,  and  simple  back¬ 
grounds  are  reviewed  in  documen¬ 
tary  like  footage  which  emphasizes 
filming  things  as  you  see  them. 

Hints  on  how  to  keep  a  camera 
lens  clean,  how  to  use  a  zoom  lens 
effectively,  and  when  to  use  a 
splicer  are  offered  in  a  section  which 
concentrates  on  camera  care,  spe¬ 
cial  features  and  accesories. 

Finally  there  is  a  brief  discussion 
on  how  to  make  a  movie  showing 
more  enjoyable  for  an  audience  and 
a  subtle  visual  review. 

Suitable  for  use  in  organized  club 
activities,  schoolrooms,  community 
adult  education  courses  or  senior 
citizen  projects,  “Basic  Movie- 
Making”  is  available  free  for  group 
showings  from  Eastman  Kodak 
Company,  Audiovisual  Services 
Library,  Department  396,  343  State 
Street,  Rochester,  New  York  14650. 


Women  Bowl 
Perfect  Games 

Perfect  games  by  Dorothy  Mc¬ 
Mullen,  Madison,  III.,  and  Kenda 
Williams,  Amarillo,  Texas,  push  the 
1972-73  output  of  Women’s  Interna¬ 
tional  Bowling  Congress  sanctioned 
300’s  to  seven. 
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news  in  brief 


Mrs.  McMullen,  a  169-average 
bowler,  rolled  her  300  in  the  Ladies 
Classic  League  at  Bowland  in 
Granite,  III.  It  was  the  first  300  by 
a  woman  in  Bowland. 

Mrs.  McMullen  has  bovyled  for  17 
years  and  20  years  ago  pitched  a 
no-hit  softball  game.  She  may  be 
the  only  woman  who  can  claim  per¬ 
fection  in  both  sports. 

Miss  Williams,  20,  is  a  product  of 
Amarillo’s  junior  program.  She  aver¬ 
aged  1 50  in  two  leagues  last  season 
but  has  171  average  at  Amarillo 
Bowl  where  she  notched  her  perfect 
game,  the  first  ever  by  a  woman  in 
Amarillo  history. 


Symposium 

Planned 

A  second  symposium  of  snow¬ 
mobiles  and  other  off-the-road  vehi¬ 
cles  will  be  held  by  the  Department 
of  Park  and  Recreation  Resources, 
Michigan  State  University,  Sep¬ 
tember  5-7,  1 973. 

The  purpose  of  the  conference, 
entitled  “Snowmobiles  and  Other 
Off-the  Road  Vehicles,  Their  Social 
and  Environmental  Impact,”  is  to 
draw  together  researchers,  land 
managers,  user  representatives 
and  industry  spokesmen  into  a 
working  forum. 

During  the  conference,  the  latest 
developments  in  this  rapidly  chang¬ 
ing  field  can  be  presented  and  dis¬ 
cussed  with  the  intention  of  plotting 
a  course  for  the  future — one  that  will 
yield  maximum  benefit  to  society 
while  minimizing  social  Costs  from 
use  of  ORRV’s. 

For  further  information  write: 
Donald  F.  Holecek,  Symposium 
Coordinator,  MSU,  Department  of 
Park  and  Recreation  Resources, 
East  Lansing,  Michigan  48823. 


Leisure  Spending 
to  Break  Records 
by  1977 

While  hunters  and  fishermen 
already  report  record  spending  on 
their  leisure  time  activities,  nation¬ 
wide1’ leisure/recreation  spending 
generally  is  expected  to  be  up  con¬ 
siderably  in  the  future,  according  to 
the  Midwest  Research  Institute. 

A  recent  study  says  $100  billion 
will  be  spent  per  year  for  leisure/rec¬ 
reation  nationwide  by  1977.  It  says 
that  the  average  family  takes  2.8 
vacations  and  4.6  weekend  trips  per 
year.  The  largest  growth  areas  are 
expected  to  be  in  the  areas  of  camp¬ 
ing  and  bicycling. 


New  Trail  for 
Horseback  Riders 

Horseback  riders  in  Michigan  can 
now  saddle  up  and  enjoy  a  new  bri¬ 
dle  trail  in  the  Barry  State  Game 
Area. 

The  marked  trail  starts  at  a  horse¬ 
man’s  camp  ground  in  Yankee 
Springs  Recreation  Area  and  goes 
about  nine  and  one-half  miles 
through  an  adjoining  sector  of  the 
Barry  State  Game  Area. 

Developed  in  cooperation  with  the 
United  Michigan  Horsemen,  a  Lans¬ 
ing  based  organization,  the  new  trail 
is  an  experiment  to  see  if  our  wildlife 
improvements  can  work  effectively 
with  non-hunter  activities,  such  as 
bird  watching,  berry  picking,  and 
horseback  riding  in  the  same  area. 
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General  Motors  Exec 
alks  to  Students 

(Purdue  University) — There  is 
lore  input  of  youth  into  institution 
Dwadays,  causing  changes,  and 
le  system  is  no  longer  predictable 
s  in  the  past,  a  General  Motors 
orp.  executive  told  a  class  in  per- 
Dnnel  relations  in  the  School  of 
idustrial  Management  at  Purdue 
niversity. 

Speaking  to  a  standing-room-only 
ass,  Dr.  Delmar  L.  Landen,  direc- 
ir  of  organizational  research  and 
evelopment  at  General  Motors 
orp.,  Detroit,  Mich.,  said  we  must 
jestion  the  quality  of  the  institution. 
<\re  they  serving  mankind?  The 
astern  and  individuals  are  in  a  state 
1  conflict.” 

Talking  on  the  “Organization  and 
s  People,”  Dr.  Landen  declared 
at  most  businessmen  are  egocen- 
ic  and  involved  in  conformity, 
rhey  play  the  game  according  to 
e  rules  and  tend  to  emulate  those 
ho  have  been  successful  before 
em,”  he  said. 

“Work  can  be  the  most  self- 
•atifying  thing  we  can  do.  How  do 
e  redesign  work  and  the  sys- 
m — that’s  the  question,”  Dr.  Lan- 
3n  added. 

Hitting  on  the  current  trend  to 
•otest,  Dr.  Landen  pointed  out  that 
•otest  is  very  valuable  in  a  democ- 
icy.  “The  quality  of  the  protest, 
Dwever,  is  important.  It  must  have 
leaning  to  be  successful,”  he 
sserted. 

He  told  the  students  that  we  are 
n  a  collision  course.  “What’s  going 
>  be  the  future  destiny  of  the  coun- 
y,  and  for  you?  Bureaucracies 
ave  a  built-in  destruction — not  sub¬ 
set  to  change.  There  is  an  acceler- 
ting  of  technical  change  which  has 
•eated  a  sociological  lag.” 

He  pointed  out  the  problem  of 
lurches  dying  with  their  funds  and 
lembership  down.  “The  same  is 
ue  of  American  industry,  obviously 
ecause  of  too  many  problems 
aused  by  social  institutions.” 

He  said  that  some  persons  just 
on’t  want  things  changed.  Others 
ist  don’t  want  to  be  bothered — just 
o  along  in  the  same  old  way. 

But  motivation  is  a  human  quality 
nd  a  human  need.  “To  try  to  fulfill 
le  need  gives  direction,”  he 
(plained. 


Landen,  who  has  a  Ph.D  degree 
in  psychology  and  has  been  with 
General  Motors  for  14  years,  punc¬ 
tuated  his  lecture  with  illustrations 
and  kept  his  audience  spell-bound. 
He  challenged  the  students  to  have 
a  better  understanding  of  people 
“who  are  the  most  important  asset 
any  business  has.” 


Separate  Sports 
Programs  for  Women 

The  Division  for  Girls’  and 
Women’s  Sports  (AAHPER)  has 
taken  the  position  that  girls  should 
have  equal  but  separate  sports 
programs. 

In  announcing  its  stand,  the 
DGWS  said,  “The  several  court 
cases  which  sought  to  give  girls  the 
right  to  play  on  boys’  teams  could 
not  be  viewed  as  presenting  a  solu¬ 
tion  to  the  future  of  sports  for  girls 
and  women.  There  are  few  girls  who 
can  qualify  when  competing  with 
boys  for  positions  on  a  team.  This, 
then,  means  that  the  majority  would 
not  be  served  at  all.  Further,  it  is 
logical  to  postulate  that  in  most 
cases  where  girls  have  teams  in 
sports  that  are  unavailable  to  boys, 
the  boys  could  request  to  play  on 
the  girls’  teams.  This  would  put  us 
back  where  we  started,  with  few,  if 
any,  sports  opportunities  for  girls 
and  women.” 

The  DGWS  subscribes  to  the 
belief  that  teams  for  girls  and 
women  should  be  provided  for  all 
girls  and  women  who  desire  com¬ 
petitive  athletic  experiences,  and 
that  funds,  facilities  and  staff  should 
be  available  for  the  conduct  of  these 
programs. 

“While  positive  experiences  for 
the  exceptional  girl  or  woman  com¬ 
petitor  may  occur  through  participa¬ 
tion  in  boys’  or  men’s  competitive 
groups,”  the  division  adds,  “these 
instances  are  rare  and  should  be 
judged  acceptable  only  as  an 
interim  procedure  for  use  until 
women’s  program  can  be  initiated. 


The  Savannah  Inn  and 
Country  Club  is  waiting  for 
you.  Here  is  one  of  the  most 
unique  resorts  in  America  to¬ 
day.  Located  on  a  beautiful 
island  just  down  river  from 
Savannah,  Georgia.  For  golf¬ 
ers,  the  finest  18-hole  cham¬ 
pionship  course  in  the  South. 
Ideal  for  a  super  convention 
with  all  the  trimmings.  Don’t 
forget  your  tennis  racket.  But, 
most  important  of  all— SUN¬ 
SHINE  ALL  YEAR  ROUND! 

Savannah  Inn 

AND  COUNTRY  CLUB 
612  Wilmington  Island  Road 
Savannah,  Georgia  31404 

(912)  897-1612 
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Edward  M.  Bruno 
President 
National  Industrial 
Recreation  Association 


NIRA’s  New  President 


Helping  to  bring  sound  recreational  concepts  into 
practical  shape  and  form  is  one  of  the  many  abilities 
of  NIRA’s  new  president,  Edward  M.  Bruno  of  3M  Com¬ 
pany,  St.  Paul,  Minn. 

The  beautiful  483  acre  Tartan  Park  recreation  facility 
pictured  on  the  cover  is  one  of  the  projects  he  has 
had  a  part  in  planning  and  developing  during  his  10 
years  with  the  3M  Company. 

Discussing  the  need  for  employee  recreation,  Bruno 
noted  that  perhaps  one  of  the  most  basic  needs  of 
man  is  the  need  for  activity.  Coupled  with  man’s  natural 
competitive  urge,  employee  recreation  becomes  a  chal¬ 
lenging  part  of  today’s  industrial  relations  programming. 

Bruno  said  he  is  joined  by  the  current  board  of  direc¬ 
tors  in  his  primary  object  for  the  year,  to  increase  mem¬ 
bership  and  thus  enable  more  recreation  directors  and 
company  executives  to  have  the  benefit  of  professional 
skill  in  planning  and  developing  programs. 

Coming  to  3M  directly  from  college  in  1957,  Bruno 
was  a  volunteer  in  the  employee  program,  serving  as 
president  of  the  recreation  club  and  chairman  of  large 
committees  until  he  joined  the  recreation  staff  in  1967. 
He  is  now  supervisor  of  Tartan  Park  which  serves  the 
3M’s  main  office  in  St.  Paul. 

The  3M  Company  is  a  world  wide  manufacturing  com¬ 
pany  producing  in  45  major  product  lines.  It  has  plants, 
laboratories,  distribution  centers  and  sales  offices  in 
43  states  and  37  foreign  countries.  Each  facility  has 
a  recreation  club. 

3M’s  sales  last  year  amounted  to  two  billion,  114 
million  dollars  and  71 ,000  people  are  employed  by  the 
company  world-wide. 


3M  was  founded  in  1902  in  Two  Harbors,  Minn.,  and 
the  first  3M  Recreation  Club  was  formed  in  1935  at 
St.  Paul,  with  400  members. 

The  3M  Club  program  supervised  by  Bruno  offers 
about  50  diverse  recreational  activities  for  over  1 4,000 
employees  and  their  families  in  the  St.  Paul  area. 

Site  of  most  of  the  activity  is  the  Tartan  Park  facility 
on  the  edge  of  St.  Paul.  The  park  has  80  full  time 
and  part  time  employees  of  its  own  and  its  facilities 
include  an  18-hole  golf  course,  four  teenis  courts,  a 
ski  hill  with  rope  tow  and  chalet,  four  softball  fields, 
two  family  picnic  areas  and  a  club  house  with  food 
and  beverage  service. 

The  cultural  programming  features  what  is  believed 
to  be  the  only  language  program  in  industrial  recreation 
with  80  members  studying  foreign  lanuages  during  their 
lunch  periods. 

An  astronomical  society  is  available  to  members  as 
well  as  an  excellent  music  program  with  a  concert 
orchestra,  and  a  16  piece  modern  dance  band.  Over 
90  members  participate  in  the  men’s  and  women’s 
chorus. 

Bruno  is  presently  involved  in  development  of  a 
competive  sports  area  and  a  trap  and  skeet  range  both 
now  under  construction  at  Tartan  Park. 

Bruno’s  planning  and  development  skills  along  with 
his  understandings  of  recreation  purposes  and  priorities 
will  greatly  serve  the  National  Industrial  Recreation 
Association  during  the  coming  year. 
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Bowling’s  more  than  a  great  way  to  live  it 

p.  Employees  throw  off  hangups,  blow  off 
:eam  ...  are  fiercely  loyal  to  their  team.  Their 
lorale  is  high,  turnover  low.  What’s  more: 
Dwling  costs  just  pin  money  ...  is  something 
I  can  do,  not  just  a  chosen  few.  And  your 
Dwling  center  handles  all  the  nitty-gritty. 
mall  wonder  bowling  ranks  first  in  employee 
> creation ,  is  in  9  out  of  10  programs! 

Free!  Suggestions,  materials  to  get  your 
ague  started  ...  or  to  help  boost  present 
articipation.  A  practical,  working  kit  invalua- 
e  to  every  personnel  office.  Return  the  cou- 
an  for  yours  today! 

IWJfekl  NATIONAL  BOWLING  COUNCIL 

‘jj&'ly  1128  16th  Street,  NW.,Washington,D.C.  20036 
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Employee  Recreation  Program  • 

National  Bowling  Council  1 

1128  16th  Street,  NW.,  Washington,  D.  C.  20036 

Please  send  me  your  free  sample  kit  for  promoting  1 

employee  bowling  leagues.  j 

name  | 

title  or  department 

company  ;  j 

address  '  ~ 

city,  state  zip  code  | 

I _ 1 


Focus  on: 

NIRA 

32nd  Annual 

Conference 
&  Exhibit 
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NIRA  Directors:  top  row  from  left:  Thurston  Erickson,  Bill  West,  Richard  Wilsman,  Joseph  Schranck,  Robert  Eppley,  Charles  Placek, 
George  Grigor,  James  Tolbert,  Michael  Fryer;  middle  row  from  left:  Roy  McClure,  Al  Porter,  Hubert  McGee,  Dave  Shanker,  Ken  Wattenberger, 
Nick  Miketinac,  William  DeCarto,  Andrew  Zandany;  seated:  Fritz  Merrell,  Howard  Bunch,  Miles  Carter,  Edward  Bruno,  Gary  McCormick, 
Arthur  Conrad,  Melvin  Beyers  and  John  Meyer.  Not  Pictured:  Jose  Emilio  Amores,  Mary  Kennelly,  Eugene  Miller,  Joseph  Scalzo,  Howard 
Honaker  and  Richard  Powers. 


Speakers  Teresa  Von  Zitter,  fashion  designer  and  Jane  Luckenback, 
artist,  present  women's  program. 


Sam  Posey,  USAC  1972  "Rookie  of  the  Year" 
Driver,  representing  Norris  Industries  Racing  Team 
speaks  at  closing  banquet. 


Delegates  tour  E  Cummins  Engine  Company  recreation  park  and 
facilities  at  Columbus,  Ind. 
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Focus  on: 

Award  Winners 


Shirley  Prince,  right,  is  crowned  Miss  NIRA.  Kay  Stephenson,  runner- 
up  is  pictured  on  the  left. 


Gary  McCormick,  out-going  NIRA  president  presents  new  president 
Ed  Bruno  with  Western  hat  in  honor  of  new  office.  Mr.  and  Mrs.  Ed 
Meith  look  on.. 


Ann  Peterson  Flick-Reedy  aquatic  director  receives  Certificate  of 
excellence  assisted  by  Art  Conrad  left  and  Miles  Carter,  right. 


Shown  with  Helms  Awards,  from  left.  Steve  Waltz,  Cummins  Engine  Co.; 
Charles  Bioedorn,  Goodyear  Tire  &  Rubber  Co.  and  Albert  Porter,  Raytheon 
Co. 


Martha  Daniell  speaks  after  receiving  President’s 
Award  from  out-going  president,  Gary  McCormick. 
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Focus  on: 

Post  Conference  Tour 


a  £*  - 

PH  u 


Members  of  NIRA  Post  Conference  Tour  being  served  champagne  aboard  plane  for  Jamaica.  "Fantastic 
trip,  one  continous  party, "  said  Jack  Frain  of  McDonnel  Aircraft  Company.  ", Everyone  did  an  out-standing 
job  to  make  the  Jamaica  tour  a  most  memorable  one, "  said  Robert  J.  Benn  of.  Grumman  Aerospace  Corp. 
‘We  were  treated  like  VIP's  from  Indy  to  the  Bay;  our  thanks  to  NIRA  for  getting  it  all  together, "  comes 
from  Alice  Freauf,  National  Cash  Register  Company. 
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NATIONWIDE— AS  PER  SCHEDULE  OF 

^UNITED  AIR  LINES 
$107  to  $130  FR0M°CAUF0RNIA 

SAMPLE  FARES  FROM  OTHER  CITIES: 

Atlanta  $190-$231,  Denver  $147-$190,  Detroit  $185-$227 

Plus  a  wide  selection  of 
HOTEL  &  GROUND  PACKAGES 


MIDWEST  CITIES  —EVERY 
THURSDAY  BEGINNING  APRIL  1974 

HAWAII  Via /^rnnes3" 

including  7  nights  at 

SHERATON  WAIKIKI  MANOR 


m  q>/o  plus  10%  Tax  &  Service 

Monday,  Tuesday,  Wednesday  and 
Saturday  departures 

Hawaiian  Holidays  LAND  PACKAGES 
-*  ARE  AVAILABLE  IN  CONJUNCTION  WITH 
J  UAL  OR  OTHER  CHARTER  FLIGHTS 


A.  vJ^^plus  10%  Tax  &  Service 

'From  Chicago  (other  cities  on  request)  based  on  Manor  Wing 
accommodations.  Deluxe  accommodations  -  add  $50.  For 
Jun.  27  through  Aug.  22  departures  plus  Oct.  14,  Dec.  19 
and  Dec.  26  departures  add  $15  per  passenger.  Rate  shown  is 
approximate,  based  on  171  passengers  and  dependent  upon 
exact  number  of  seats  sold  and  departure  city. 


^ Rates  Include 

•  Roundtrip  jet  flights 
7  Nights  hotel 
Hotel  Pre-registration 
Lei  Greeting 
Roundtrip  transfers 
Baggage  handling  &  tips 
Sightseeing  tour 

Welcome  party  with  entertainment 
Hawaiian  Holidays’  escort  service 


EAST  COAST  CITIES  ^ 

EVERY  FRIDAY  THROUGHOUT  1974 


including  7  nights  at 


Worldways  Travel  Corp. 

500  Fifth  Avenue  •  New  York,  New  York  10036  •  (212)  736-5186 

Chicago  Los  Angeles  San  Francisco 

(31 2)  394-41 1 3  (21 3)  466-5356  (41 5)  398-5035 
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Seminars 


From  left:  Howard  Bunch,  Arthur  Conrad, 
Ben  Borne,  Donald  Garretson. 


NIRA  Seminars  Well  Attended 


Excerpts  from  Conference  dis¬ 
course  by: 

DONALD  E.  GARRETSON 

Vice  President 
3M  Company 

As  a  CPA  and  a  financial  officer 
of  a  large  company,  I  know  a  thing 
or  two  about  audits.  Financial  audits 
serve  a  very  useful  purpose  in 
business,  as  I  need  not  remind  you. 

We  hear  more  and  more  about 
a  new  kind  of  audit,  called  a  Social 
Audit  .  .  .  and  it,  too,  can  serve  a 
very  useful  purpose  in  business.  As 
a  financial  officer,  I  am  as  concerned 
about  the  results  of  the  Social  Audit 
as  I  am  about  the  purely  financial 

T8 


audits  of  my  company’s  operations. 
And  you,  as  recreation  directors, 
should  be,  too. 

If  business,  generally,  flunks  on 
its  social  audits,  then  business  and 
society  will  become  adversaries  in 
a  dispute  which  neither  can  win  and 
in  which  all  of  us  will  certainly  be 
losers. 

This  is  why,  when  I  try  to  evaluate 
3M’s  return  on  investment  in  indus¬ 
trial  recreation,  I  am  inclined  to  place 
a  very  high  value  on  the  benefits 
received.  This  value  shows  up  in  our 
financial  statements — indirectly  but 
nevertheless  realistically — through 
the  quality  of  the  employees  that  we 
attract,  train  and  retain.  It  shows  up 


in  the  productivity  of  our  work 
forces,  and  in  the  attitudes  o 
workers,  their  families  and  the  com 
munity.  It  also  appears  as  an  enorm 
ous  credit  in  any  Social  Audit. 

Industrial  recreation  represent: 
an  important  commitment  to  thi 
“quality  of  life”  for  a  company’! 
employees.  It  is  a  quite  visible  com 
mitment.  It  is  a  commitment  whicl 
also  helps  a  company,  as  a 
association  of  individuals,  shape  u 
to  its  broader  responsibilities  to  soc 
ety  as  a  whole. 

As  I  look  at  it,  a  company’ 
responsibility  to  its  employees,  an 
its  responsibility  to  society,  are  ven 
very  similar.  In  a  real  sense,  oi 
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pcial  responsibility— to  employees, 
p  customers,  to  suppliers,  and  to 
ne  public ...  as  well  as  to  the  own- 
rs  .  .  .  is  to  make  a  profit.  If  the 
peration  is  without  profit,  the 
[mployees  have  no  job  security  for 
he  future . . .  and  the  customer  has 
io  assurance  of  the  continuing 
ivailability  of  the  products  and  ser¬ 
vice  he  needs.  And  the  suppliers  will 
lave  no  sustained  opportunity  to 
sell  their  goods.  Finally,  the  public 
las  no  tax  income  . . .  and,  indeed, 
nay  have  to  assume  responsibility 
or  the  employees  of  the  failing  com- 
Dany  or  even  its  suppliers. 

Profit  goes  hand  in  hand  with 
locial  responsibility.  It  isnof  incom- 
>atible  with  it  ...  as  some  would 
ike  us  to  believe. 

3M  has  a  Committee  on  Social 
Responsibility.  I’d  like  to  quote  from 
:s  charter: 

The  objective  of  3M  Company  is 
o  produce  quality  goods  and  ser¬ 
vices  that  are  useful  and  needed  by 
ts  customers,  acceptable  to  the 
>ublic,  and  in  the  best  interests  of 
he  global  economy — and  thereby 
sarn  a  profit,  which  is  essential  to 
lerpetuation  of  the  useful  role  of  the 
Company.  3M  profit  is  not  an 
ibstraction.  It  is  the  wherewithal  to 
support  individuals,  government 
ind  social  institutions  through 
salaries,  taxes,  dividends,  purchase 
>f  goods  and  services  (and)  con- 
ributions...” 

The  document  then  goes  on  to 
ist  broad  catagories  of  social  and 
luman  concerns  which  the  Commit- 
ee  is  charged  to  review. 

If  you  share  this  view,  namely, 
hat  a  company  serves  society  by 
doing  its  thing,”  as  the  young 
leople  say  .  .  .  and  that  profit  is 
he  key  to  this  service  .  .  .  then  it 
3  evident  that  there  is  no  basic  con- 
lict  between  the  orderly  conduct  of 
lusiness  and  the  meeting  of  our 
social  responsibilities.  This  is  an 
Tiportant ...  I  should  say  an  auspi- 
sious . . .  coincidence  of  goals,  both 
or  financial  executives  and  for 
ecreational  directors.  I  for  one  cer- 
ainly  welcome  your  collaboration! 
What  does  this  collaboration  in 
sursuit  of  these  common  goals  con¬ 
sist  of,  in  operational  terms  for  you? 

As  a  financial  officer,  I  would 
ilace  upon  the  recreational  director 
ie  burden  of  conducting  a  regular 
sview  or  self-audit  of  his  program. 
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He  should  try  to  measure  its  costs 
in  comparison  with  actual  financial 
benefits  received.  If  it  helps,  he 
should  think  of  his  program  as  a  pro¬ 
fit  center,  and  be  sure  the  “profit” 
is  there. 

This  sounds  theoretical  but  is  it? 
You  recall  my  poking  a  bit  of  fun 
about  the  difference  between  earn¬ 
ing  a  given  salary  and  being  paid 
that  salary.  Before  the  “pay”  part 
occurs,  management  has  to  put  a 
price  tag  on  the  value  of  your  con¬ 
tribution  to  the  corporate  goals.  If 
you  can’t  do  it  ...  or  haven’t  tried 
. . .  how  can  you  expect  your  Senior 
Management  to  do  so? 

Is  productivity  increased?  Really? 
Or  do  you  just  think  it  is?  You  should 
be  working  with  the  appropriate 
people  in  your  company  to  find  out 
how  they  measure  this,  and  then 
keep  your  eye  on  it. 

Is  turnover  reduced?  Know  the 
figures  and  see  if  someone  can  help 
you  establish  the  dollar  cost  of  hig 
turnover.  Explore  if  you  can  why 
some  people  quit.  Ask  if  your  pro¬ 
grams  could  have  changed  their 
decisions. 

What’s  the  cost  of  hiring  a  new 
employee?  See  if  someone  has  any 
survey  or  “feel”  as  to  why  recruits 
are  attracted  to  your  company.  Does 
your  activity  constructively  aid 
recruitment? 

None  of  these  indices  is  exactly 
measurable  .  .  .  and  your  contribu¬ 
tion  to  their  change  is  impossible 
to  measure.  But  the  exercise  of  your 
reviewing  them  which  your 
associates  in  management  will  help 
keep  your  “eye  on  the  ball.” 

Equally  important,  it  may  open  up 
a  dormant  Communication  channel 
with  your  associates  in  manage¬ 
ment.  They  will  see  you,  and  your 
efforts,  in  a  new  light.  You’ll  under¬ 
stand  their  problems  and  how  you 
can  help  on  those  problems.  They’ll 
understand  your  problems  and  what 
support  you  need  from  them. 

If  any  of  these  indexes  of  produc¬ 
tivity  take  a  downward  turn,  consider 
what  you,  as  a  member  of  the  man¬ 
agement  team,  can  do  to  turn  them 
around.  Just  as  the  problem  will  not 
be  all  of  your  creating,  so,  too,  the 
solution  must  come  from  many 
quarters.  Industrial  Relations,  the 
Personnel  Department,  the  Employ¬ 
ment  Department  and  Employee 
Communications  ...  all  these  and 
others  will  have  a  role  to  play.  But, 


certainly,  Industrial  Recreation  can 
be  part  of  the  solution — not  in  splen¬ 
did  isolation,  but  as  one  of  several 
members  of  the  management 
problem-solving  team. 

Note  that  I  think  you  as  a  part 
of  the  Management  team  ...  I  hope 
you  do,  too.  You  are  often  given  a 
remarkably  free  hand  in  the 
development  and  execution  of  your 
programs.  If  this  reflects  your  fellow- 
manager’s  confidence  in  your  broad 
managerial  competence  and  judg¬ 
ment,  it  is  great!  But  if  it  reflects  a 
separatism  on  your  part ...  or  an 
ignorance  of  your  contribution  on 
their  part .  .  .  then  it  is  a  bad  thing 
indeed! 

Establishing  a  costs/benefits  ratio 
for  industrial  recreation  programs  is 
not  easy.  I’m  not  even  sure  it’s  pos¬ 
sible.  Certainly  it  can  never  be  done 
with  absolute  precision  ...  but  the 
attempt  must  be  made. 

Maybe  a  couple  of  points  will  help 
you  and  your  management  get 
started  on  this  effort: 

First,  be  sure  you  know  your 
costs.  And  be  realistic  about  them. 
Your  costs  represent  profits 
foregone.  Did  you  really  generate 
savings  substantially  in  excess  of 
those  costs? 

Is  industrial  recreation  funded 
from  the  profits  shown  by  your  cor¬ 
porate  vending  machine  program, 
as  is  so  often  done?  Do  not  assume 
that  there  is  no  corporate  cost 
involved.  The  vending  operation 
was  set  up  at  cost — in  space, 
administration  and  the  forfeited 
opportunity  for  more  profits. 

Remember,  too,  that  is  is  sheer 
happenstance  if  the  income  from 
your  vending  operation  exactly 
matches  the  costs  of  a  recreation 
program  of  the  scope  appropriate 
to  your  particular  needs  at  any  given 
time. 

Second,  be  sure,  too,  to  define 
your  goals  carefully  and  to  know 
what  it  is  you  are  trying  to  measure. 

What  is  productivity?  An  assem¬ 
bly  line  that  moves  faster,  day  after 
day  after  day?  Such  productivity,  to 
the  extent  it  could  result  in  fatigue 
irritation  and  low  employee  morale, 
would  be  a  short-term  benefit 
indeed. 

Productivity  is,  without  attempting 
a  final  definition,  a  sum  of  many 
things:  wise  use  of  resources,  both 
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human  and  material. ..elimination  of 
waste  time  and  motion. ..low  absen¬ 
teeism  and  low  turnover... these  are 
just  some  of  the  things.  Industrial 
recreation  does  not  hold  the  total 
answer  to  them  all.  But  employees 
who  have  positive  attitudes  about 
their  total  relationship  with  the  com¬ 
pany  will  have  the  company’s  inter¬ 
ests  at  heart.  They  will  take  pride 
in  their  work  and  be  challenged  by 
it.  Such  employees  are  indespen- 
sable  in  acheiving  maximum  pro¬ 
ductivity. 

You  know  all  that. ..that’s  why 
you’re  here... but  I’m  urging  that  you 
get  a  lot  more  objective  and  try  to 
measure  these  things. 

Is  there  a  good  overall  measure 
of  productivity?  Well,  sales  per  year 
per  employee  is  a  rather  frequently 
used  measure,  though,  again,  a 
score  of  things  contribute  to  it,  not 
the  least  of  them  being  inflation. 
Divide  your  annual  sales  by  the 
average  number  of  employees.  It’s 
a  rough  guage,  but  useful  in  spotting 
trends,  and  stockbrokers  are  not 
above  using  it  in  measuring  the  per¬ 
formance  of  a  company. 

In  a  book  titled  “Shaking  the 
Money  Tree,”  published  last  year, 
the  authors,  two  prominent  financial 
analysts,  state,  and  I  quote:  “Faced 
with  the  constant  pressure  of  rising 
wage  costs,  3M  has  achieved  much 
of  its  earnings  improvement  by 
increased  employee  productivity. 
Unquote. 

They  go  on  to  cite  an  increase 
in  sales  per  year  per  3M  employee 
from  $20,400  in  1965  to  $25,600 
in  1970.  I  can  extend  their  figures 
by  telling  you  that  in  1971  our  sales 
per  year  per  employee  had  risen  to 
$27,200  and  in  1 972  to  $29,500.  Did 
our  employee  recreation  program 
have  a  role  to  play  in  this  improve¬ 
ment?  You  bet  your  life  it  did! 

There  is  another  measurement 
that  can  also  be  useful  to  you,  and 
that  is  the  employee  attitude  survey. 
Conducted  on  a  regular  basis  to 
develop  trends,  surveys  of 
employee  attitudes  on  a  variety  of 
work-related  issued  can  tell  you  a 
good  deal  about  the  effectiveness 
of  your  programs.  Maybe  you  can 
have  an  input  into  certain  of  the 
questions  in  the  surveys  to  help  get 
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responses  which  are  more  directly 
applicable  to  your  programs. 

All  of  this  is  probably  rudimentary 
to  most  of  you.  All  it  amounts  to  is: 
know  your  costs,  and  try  to  relate 
them  to  the  contributions  you  make. 
And  be  sure  both  are  realistic.  If  you 
can  do  this,  we'll  pass  both  the  finan¬ 
cial  audit  and  the  Social  Audit  with 
flying  colors. 

And  now,  I  would  like  to  spend 
the  few  minutes  which  remain  to  me 
by  touching  upon  some  of  the 
changes  in  our  society  which  will 
bear  upon  the  role  of  industrial 
recreation  programs  in  the  years 
ahead. 

If  present  birth  rate  trends  con¬ 
tinue,  the  generation  which  is  now 
growing  up  will  live  in  a  different 
world  of  business  opportunity. 

In  a  society  characterized  by  rapid 
growth  such  as  ours  has  been  for 
some  time,  the  number  of  people 
in  each  age  category  grows  smaller 
as  age  increases.  There  is  a  sort 
of  pyramid  of  age  categories  with 
the  young  groups  being  the  largest. 
One  result  of  this  has  been  that,  in 
a  growing  business,  which  is  also 
structured  like  a  pyramid,  the  deser¬ 
ving,  long-service  employee  has 
had  a  pretty  good  chance  of  being 
promoted  into  the  more  responsible 
position  which  he  deserves  and 
wants.  As  his  company  grows  and 
he  matures,  he  has  a  good  chance 
of  moving  into  more  challenging 
positions. 

This  seems  to  be  changing. 
Within  a  generation,  at  least  in  this 
country,  there  will  be  more  middle- 
aged  persons  than  young  people. 
We  will  no  longer  have  an  age 
pyramid.  There  will  be  more  conges¬ 
tion  nearer  the  top,  and  this  means 
competition,  because  business 
organizations  will  continue  to  have 
fewer  positions  at  the  tpp  than  at 
the  bottom.  By  the  standards  nor¬ 
mally  applied  today,  the  job  enrich¬ 
ment  of  many  workers  may  appear 
to  have  been  arrested. 

This  same  thing  will  occur  if  your 
company’s  growth  slows  up. 

If  promotions  come  fewer  and 
farther  between,  job  enrichment  will 
have  to  be  achieved  in  new  ways; 
recreational  programs,  as  part  of  the 
solution,  will  be  put  to  a  new  chal¬ 
lenge  in  the  increasingly  competitive 


work  future  that  appears  to  face 
many  Americans. 

Still  another  dramatic  change 
may  be  part  of  the  more  immediate 
future  for  some  of  us:  the  four-day 
workweek.  If  it  comes,  it  could  cause 
fundamental  changes  in  the  ways 
in  which  Americans  work,  play, 
study  and  conduct  their  family  lives. 
This  could  put  increased  demands 
upon  industrial  recreation  porgrams 
and  the  flexibility  of  their  schedules. 
Will  you  be  prepared? 

Then  there’s  the  flexible  work 
schedules  we  see  operating  in 
Europe.  Under  these,  employees 
can  select  their  own  working 
hours... or  even  vary  them  from  day 
to  day... provided  they  comply  with 
certain  work-required  limitations 
and  put  in  the  required  total  work¬ 
time  per  pay  period. 

Whether  it’s  reduced  promotiona 
opportunity  or  the  four-day  week,  oi 
flexible  work  schedules,  or  a  mul¬ 
titude  of  other  possibilities,  there  wil 
be  changes,  and  the  success  of  youi 
programs  in  meeting  the  challenge 
of  change  will,  in  my  opinion 
depend  on  the  extent  to  which  we 
evolve  beyond  the  “sweatshirt  and 
whistle”  image. 

Don’t  get  me  wrong.  Sport; 
activities  have  been  a  keystone  o 
your  programs  from  the  beginning 
and  I  have  nothing  against  this.  Bu 
as  I  said  earlier,  I  think  your  functior 
as  a  part  of  management  is  bigge 
than  that.  It’s  certainly  heartwarminc 
to  see  some  recreation  director; 
taking  a  broader  view  of  their  pro 
grams.  This  can  only  increase  thei 
effectiveness  in  achieving  the  cor 
porate  goals. 

I  would  urge  each  of  you  to  dc 
some  “consumer  research”  of  youi 
own  and  determine  if  there  is  no! 
a  need  also  for  broader  non  -sports 
activities  in  your  programs — music, 
art,  drama,  adult  education,  anc 
many  more.  Programs  in  these 
areas  can  be  developed  at  a  lowei 
cost  than  many  athletic  programs, 
and  will  result  in  a  wider  base  oi 
support. 

Consider  especially  the  educa 
tional  possibilities  of  industrial 
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ecreation.  These  will  become  much 
nore  important  if  it  proves  true  that 
uture  employees  will  encounter 
rustration  in  their  attempts  to  learn 
lew  skills  and  assume  new  respon¬ 
sibilities  in  job-related  ways  alone. 

Consider,  too,  the  role  industrial 
ecreation  can  play  in  encourageing 
broader  employee  participation  in 
immunity  service  programs.  This, 
oo,  will  be  increasingly  important 
as  the  leisure  time  available  to  all 
)f  us  increases.  It  can  be  done  at 
axtremely  low  cost,  and  can  have 
mportant  benefits  not  only  in 
employee  relations,  but  in  develop- 
ng  a  stronger  tie  between  business 
and  the  community  as  well. 

To  many  employees — I  am  one 
>f  them — community  involvement  is 
a  means  of  recreation.  Chairing  a 
Jnited  Way  Committee  or  serving 
as  a  director  may  not  be  every  man’s 
vay  to  relax,  but  many  thrive  on  the 
apportunities  provided  by  just  this 
sort  of  “participation  event.”  The 
same  comment  could  apply  to 
school  boards,  youth  groups,  social 
service  organizations,  church 
activities  and,  indeed,  participation 
n  politics.  I  for  one  feel  that  indus- 
rial  recreation  programs  should 
ancourage  outward-reaching  by  our 
employees.  The  results  can 
anhance  the  effectiveness  of  our 
arograms,  and  the  good  image  of 
aur  firms,  with  relatively  little  invest- 
nent  on  your  part. 

You  might  suggest  employee  par- 
:icipation  in  worthy  civic  activities  in 
/our  newsletters,  and  on  bulletin 
aoards  in  your  facilities.  Or  act  as 
a  clearing  house  for  volunteers. 

Leisure  time  creates  needs  in  all 
af  us  which  industrial  recreation  pro¬ 
grams  can  help  fulfill.  One  need  is 
for  ego-gratification,  a  need  to 
Decome  “doers.”  There  is  a  growing 
nterest. .  .for  which  we  can  thank  the 
/oung  people  who  are  just  now 
antering  significantly  into  our  work 
forces...  jn  getting  involved  in  social 
aroblems.  If  business  does  not  pro- 
/ide  the  outlet,  it  will  be  provided 
ay  others. 

As  we  in  industry  broaden  our 
social  awareness,  we  should  keep 
in  mind  that  sports  programs  are  not 
the  be-all-and-end-all  of  industrial 
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recreation.  We  should  be  an 
outward-reaching  arm  in  serving  the 
interests  of  the  entire  community  of 
which  our  companies  are  a  part. 


This,  too,  shows  up  as  an  enormous 
“credit”  in  the  Social  Audit  we  all 
must  face.  ■ 


Excerpts  from  conference  dis¬ 
course  by: 

BEN  BORNE 

Vice  President 


Motorola, 

Ourtopic  today  is  return  on  invest¬ 
ment  which,  as  you  all  know,  is  the 
toughest  measure  of  a  manager. 
When  the  scores  are  turned  in, 
those  who  rate  among  the  best  will 
be  those: 

1)  who  have  the  personal 
attributes  to  get  things  done 
through  others,  and 

2)  who  are  able  to  marshal  the 

most  productive  assets, 
including  the  human  assets, 
and  maximize  the  return  on 
those  assets. 

There  are  five  major  acceptable 
methods  for  figuring  rate  of  return. 
Even  if  I  were  finance  oriented,  I 
could  not  bring  myself  today  to  talk 
about  these  methods — to  concern 
ourselves  with  whether  the  account- 
ing  method  is  better  than  the 
playback  cash  recovery  method — or 
whether  the  Improved  Machinery, 
and  Allied  Products  Institute  method 
is  superior  to  the  so-called  Inves¬ 
tor’s  method. 

We  need  to  know  return  on  invest¬ 
ment  is  important,  but  we  also  need 
to  know  how  our  management  skills 
are  brought  to  bear  on  achieving  a 
fair  and  necessary  return. 

Let’s  discuss,  rather,  the  value  of 
human  capital.  Let’s  discuss  the 
investment  that  gives  the  greatest 
return  of  all — managerial  com¬ 
petence. 

First,  let’s  talk  briefly  about,  of  all 
things,  corporations. 

Each  age  is  characterized  by  its 
dominant  social  institution.  There 
have  been  ages  in  which  the  church 
was  dominant;  ages  in  which  the 
military  was  dominant;  ages  in 
which  political  entities,  as  in  the 
days  of  kings,  were  dominant.  The 
institution  that  sets  the  style  and 
pace  for  the  latter  part  of  this  century 


Inc. 

is  the  corporation.  It  is  time  we  tried 
to  understand  better  what  corpora¬ 
tions  are  and  what  it  is  they  do.  I 
urge  you  to  spend  whatever  time 
is  necessary  to  know  that  subject 
better. 

For  today’s  purpose,  I  need  only 
remind  you  that  the  corporation  is 
in  a  state  of  profound  transition  from 
a  monolithic,  bureaurcratic 
hierarchy  to  an  increasingly  demo¬ 
cratic  free  form  team  cooperation. 

The  hierarchy  will  continue — it  is 
part  of  the  behavorial  phenomena 
that  persons  engaged  in  a  common 
enterprise  will  naturally  form 
pyramids  and  hierarchies. 

But  in  this  new  style  of  cor¬ 
poration,  creativity  and  innovation 
find  quicker  and  richer  reward  than 
they  did  only  a  decade  or  so  ago. 

The  creation  of  an  environment 
in  which  even  the  most  specialized 
skills  can  find  social  and  economic 
utility,  and  in  which  the  individual 
can  find  personal  satisfaction,  is  one 
of  the  ways  in  which  corporate 
creativity  expresses  itself. 

Let’s  continue  with  our  review  of 
the  times,  so  to  speak.  While  the 
corporation  has  been  changing, 
other  things  have  also.  In  this  cen¬ 
tury  there  has  been  a  great  increase 
in  the  scope  of  individual  action — a 
huge  increase  in  freedom — freedom 
to  move  about,  freedom  to  choose 
among  tens  of  thousands  of 
careers,  freedom  to  develop  per¬ 
sonal  life  styles  and  values.  These 
new  freedoms  have  brought  new 
problems  of  how  to  keep  order,  how 
to  maintain  the  cohesion  and  the 
essential  unity  of  our  society. 

So  we’ve  talked  about  the  domi¬ 
nant  role  of  the  corporation  as  an 
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institution,  its  role  in  the  creation  of 
an  environment,  and  an  increase  in 
the  scope  of  individual  freedom — 
freedom  to  choose — freedom  to 
move  about. 

Anything  else  to  consider?  Well, 
solutions  to  problems  are 
approached  differently  than  in  our 
father’s  and  our  grandfather’s  day. 

Traditionally,  some  major  discov¬ 
ery  or  technological  innovation 
caused  a  change — led  the  way. 

;  That  still  occurs — but  now  more 
than  ever  before,  social  change  and 
!  problem  definitions  are  coming  first, 
and  the  solutions — the  inventions 
—follow  in  response. 

The  acceptable  solutions  must 
respond  to  the  needs  of  people 
— and  the  people — more  and  more 
are  showing  an  awareness  and 
understanding  of  these  problems— 
be  they  the  energy  crisis,  ecology, 
or  the  upsetting  of  the  balance  of 
nature — and  are  demanding  tech¬ 
nological  invention  and  social  in¬ 
novation  to  solve  these  problems. 

And  profits?  Frankly,  they  are 
viewed  with  skepticism  by  many 
i  Americans,  including  an  appreci¬ 
able  portion  of  the  academic  com¬ 
munity.  The  popularity  of  profits  has 
-  suffered  for  two  reasons: 

1)  They  are  not  regarded  as  a 
noble  or  appropriate  final 
objective  for  human  effort, and 

2)  Some  feel  they  are  a  primary 
source  of  income  for  only  a 
small  privileged  sector  of  the 
community. 

We  should  all  welcome  a  way  to 
broaden  the  understanding  of  our 
economic  system  among  all  Ameri¬ 
cans.  There  still  remains  a  curiosity 
about  the  inner  sanctum  of  Ameri¬ 
can  business — that  it’s  inflexible — 
run  by  “die  hards!”  More  and  more 
we  must  see  that  the  story  is  told 
of  the  corporation’s  performance 
and  contribution  beyond  the  tradi¬ 
tional  optimization  of  profit. 

While  doing  that,  we,  as  business 
managers,  must  continue  to  remind 
ourselves  that  the  first  goal  of  a  cor¬ 
poration  is  to  survive.  We  owe  that 
to  our  people.  Because  equipment 
becomes  obsolete  or  wears  out, 
natural  resources  exhausted,  and 
people  get  older  and  more  tired, 
there  has  to  be  an  input  to  replace 
them. 
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This  input  is  achieved  through 
investment,  investment  in  equip¬ 
ment,  in  facilities,  and  in  people. 
This  involves  the  use  of  profit — 
either  as  investment  itself  or  as 
a  way  to  attract  investment.  So  the 
making  of  a  profit  is  the  foundation 
upon  which  the  ultimate  goal — sur¬ 
vival — is  built. 

And,  finally,  as  distasteful  as  it 
might  be,  we  must  consider  that 
America’s  spirit  has  been  damaged 
to  some  extent. 

Because  of  the  Vietnam  war,  our 
nation  had  to  shoulder  aside  some 
of  the  needs  of  our  people  and  use 
dollars  to  nourish  that  conflict — 
some  way  the  war  warped  our  con¬ 
stitutional  system  to  make  room  for 
itself — it  devoured  many  of  our 
young  people — killing  some  and 
embittering  many  more. 

Our  recent  front  pages  have  pro¬ 
vided  us  with  a  chance  to  remind 
ourselves  that  we  expect — and  will 
demand — from  our  nation’s  leaders 
— not  just  administrative  and 
program-conceiving  actions — but 
moral  leadership. 

Life  in  America,  ladies  and  gen¬ 
tlemen,  must  regain  its  freshness. 

So  we  talk  business,  earnings, 
national  spirit  and  change.  What’s 
that  got  to  do  with  us?  We  are  per¬ 
sonnel  types — we  work  the  people 
problems.  Well,  ladies  and  gen¬ 
tlemen,  people  are  what  it’s  all 
about — people  make  it  all  hap¬ 
pen — the  human  achievements 
result  in  the  profit  achievements 
— the  nation’s  achievement — the 
business  achievements. 

Your  business  concern  has,  if  you 
will,  a  personality.  You,  your  staff, 
your  programs,  are  that  personality 
on  display.  You  make  it  possible  for 
people  to  be  together — to  visit 
together — other  than  in  the  produc¬ 
tion  environment.  That  makes  the 
production  enviroment  better 
because  you  have  helped  build  trust 
and  confidence  among  all 
employees  in  each  other  and  the 
motives  and  sincerity  of  their  man¬ 
agement. 

Be  it  a  good  meal  served  in  a  com¬ 
pany  cafeteria,  good  service  on  a 
sale  of  merchandise  to  employees, 
or  the  opportunity  to  participate  in 
a  twilight  golf  league,  if  done 
effectively,  it  is  an  important 
ingredient  in  the  development  of 
good  employee  relations. 

I  have  asked  myself  and  my  staff 
an  important  question, “How  does  a 


corporation  speak  to  its  people?’ 
And  how  do  they  respond.  How  dc 
you  show  you  care?  There  are 
numerous  ways  but  none  more 
effective  than  the  experiences  they 
share  because  of  your  programs. 

These  “shared  experiences’ 
among  people,  including  profes¬ 
sional  people  and  the  managers 
— help  develop  a  spirit  and  an 
understanding  within  your  company 
that  is  vital  to  its  success.  It  has  to 
do  with  the  qualitative  aspects  of  life. 

You  create  ways  for  me  to  have 
fun— and  at  the  same  time  to  be  with 
my  family  and  friends,  and  to  know 
my  fellow  workers  and  managers 
better.  Even  in  this  vast  and  com¬ 
plicated  world  of  business,  things 
always,  sooner  or  later,  come  down 
to  the  personal  level.  That’s  why  you 
need  to  continue  developing  quality 
programs— for  quality  people. 

We  are  in  the  process  of  creating 
a  new  future  at  Motorola— and  we 
plan  that  it  will  be  consistent  with 
the  requirements  of  the  business 
— the  marketplace — society — and 
our  employees. 

We  are  engaged  in  a  continuous 
examination  of  the  limits  of  our  pre¬ 
sent  system  and  the  constraints 
these  limitations  may  put  on  our 
activities. 

We  are  also  studing  the  dominant 
elements  of  our  future  and  their 
interaction  on  other  events  that  will 
influence  our  effectiveness  as  a 
business  corporation.  Among  these 
elements  are  the  trend  towards  lar¬ 
ger  size,  more  complex,  more  global 
companies,  increased  governmen¬ 
tal  influence  and  impact,  the  proba¬ 
bility  that  obstacles  to  increased 
productivity  will  become  greater; 
add  to  that  the  consideration  of  fas¬ 
ter  foreign  expansion,  foreign  capi¬ 
tal  investment  in  the  U.S.,  and 
monetary  revisions;  and  we  can  see 
that  a  businessman  today  has  a 
great  deal  to  keep  in  mind  when 
planning  his  company’s  future 
activities. 

We  are  working  at  shaping 
tomorrow! 

Let  me  close  by  reminding  you: 
you  represent  an  expression  of  the 
company’s  feeling  toward  the  peo¬ 
ple — at  all  levels — an  expression  of 
caring.  You  are  truly  part  of  the  con¬ 
science  of  your  company — the  voice 
of  the  company  saying — 

“Hey,  everyone — we  really  give 
a  damn!”  ■ 
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Daniel  Haughton,  left,  receives 
award  congratulations  from 
Gary  McCormick. 


Recreation  and 
the  World  of  Work 


By  Daniel  J.  Haughton 

Chairman  of  the  Board, 
Lockheed  Aircraft  Corp. 


1r.  Haughton  was  the  recipient 
if  NiRA’s  1972  Employer  of  the 
ear  award  at  the  National  Con- 
srence  in  Indianapolis.  Some  of 
is  comments  given  at  the 
wards  luncheon  follow. 

First,  I  should  begin  by  telling  you 
ow  much  I  appreciate  receiving 
our  “Employer  of  the  Year”  award, 
is  a  great  honor,  and  I  want  to 
lank  you  for  it. 

Mark  Twain  used  to  tell  a  story 
bout  being  honored.  It  concerned 
man  who  was  tarred  and  feathered 
nd  run  out  of  town  on  a  rail.  Later 
n,  he  was  asked  how  he  felt  about 
is  experience. 

“Well,”  he  replied,  “it  was  embar- 
tssing.  If  it  wasn’t  for  the  honor, 
would  rather  have  walked.” 

Some  honors  can  be  a  little 
mbarrassing,  and  this  is  one  of 
lem.  Frankly,  I  am  not  sure  I 
eserve  it.  I  have  found  that  when 
businessman  gets  an  award  it  is 
sually  for  one  of  three  reasons.  It 
for  something  he  has  done,  or 
is  for  something  somebody  wants 
m  to  do,  or  it  is  for  something  his 
jmpany  has  done. 

I  am  sure  this  award  is  for  some- 
ling  my  company  has  done.  Lock¬ 
ed  has  had  a  recreation  program 
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dating  back  to  1 935,  just  a  few  years 
after  the  present  company  was 
founded.  It  has  grown  with  the  com¬ 
pany  throughout  the  years,  and  it 
has  expanded  and  succeeded 
under  a  succession  of  top  company 
executives  and  a  long  line  of  very 
capable  recreation  directors,  repre¬ 
sented  here  by  Ken  Wattenberger, 
Ken  Leonard,  and  Roy  McClure 
who  today  are  running  the  em¬ 
ployee  recreation  programs  in  our 
major  plants  in  Burbank,  California; 
in  Sunnydale,  California;  and  in 
Marietta,  Georgia.  If  I  can  take  any 
credit  for  the  success  of  our  recrea¬ 
tion  program  it  is  only  that  I  have 
continued  the  work  of  past  company 
executives  and  I  am  continuing  to 
support  our  very  competent  recrea¬ 
tion  directors. 

We  hear  a  lot  about  the  reasons 
why  companies  should  have  recrea¬ 
tions  clubs,  and  I  know  you  know 
all  these  reasons  by  heart.  They  are 
all  valid.  But  I  think  the  philosophy 
behind  our  effort  at  Lockheed  is  best 
expressed  by  the  present  com¬ 
pany’s  founder,  Robert  Gross. 

Many  years  ago  Bob  Gross  put 
it  this  way  to  Frank  Davis,  a  former 
director  of  our  California  Company 
recreation  club  and  a  man  I’m  sure 
most  of  you  remember  as  a  former 
president  of  N IRA.  “Frank,”  Bob  told 
him,  “your  job  is  to  make  everybody 
feel  that  Lockheed  is  a  good  com¬ 
pany  and  that  I  don’t  want  them  to 
feel  like  just  a  number.  I  want  them 


to  feel  like  human  beings,  and  when 
we  give  them  that  check  on  Friday, 

I  want  them  to  feel  like  a  part  of 
the  company.” 

Well,  we’re  bigger  now,  and 
maybe  the  recreation  director’s  job 
is  a  lot  more  complicated  and  even 
a  lot  harder,  but  this  is  still  the  way 
I  think  of  it — to  make  people  feel, 
like  human  beings  and  make  them 
feel  like  part  of  the  company. 

It’s  easy  to  say  this  but  hard  to 
do  it  with  all  the  changes  going  on 
in  today’s  world.  I’d  like  to  be  able 
to  give  you  easy  answers  on  how 
to  do  it,  but  I  simply  don’t  have  any 
and  I’m  not  sure  anybody  does.  But  \ 
it  might  be  useful  to  review  some  ( 
of  the  changes  I  see  coming  up  - 
ahead  and  some  of  the  problems 
we  in  management  are  concerned 
with  and  try  to  relate  them  along  the 
way  to  your  jobs  in  industrial 
recreation. 

Some  of  the  changes  that  con¬ 
cern  you  directly  are  changes  in  the 
workforce — the  kinds  of  people 
coming  to  work.  These  are  easy  to 
predict  because  most  of  them  are 
already  under  way.  Let’s  look  at 
some  of  them. 

One  is  the  large  number  of  young 
adults  flooding  into  the  workforce. 
About  half  of  the  total  labor  force 
growth  in  this  decade  will  be 
accounted  for  by  young  adults — a 
group  that  will  increase  by  just  about 
50%  as  opposed  to  only  a  16% 
increase  in  the  1960’s.  This  is,  of 
course,  the  postwar  baby  boom 
generation,  now  moving  into  full 
maturity  and  now — or  just  recen¬ 
tly — starting  to  work. 

These  people  are  a  little  different. 

For  one  thing,  they  are  better 
educated.  Maybe  they  will  expect 
more — not  only  out  of  their  working 
hours  but  also  out  of  their  recreation. 
Maybe  you  will  have  to  expand  your 
programs  to  accommodate  to  some 
of  these  expectations  and  interests. 

A  look  at  some  of  the  more  unusual 
activities  of  our  Lockheed  clubs 
might  be  a  sort  of  preview  of  the 
future.  Here  you  find  activities  like 
astronomy,  science  exchange,  bag¬ 
pipe  bands,  scuba  diving,  judo,  and 
soaring,  and  a  lot  more.  The  list  of 
recreational  interests  goes  on  and 
on  and  includes  growing  cultural, 
and  educational  activities. 

But  let’s  get  back  to  some  other 
changes — more  and  more  women 
are  entering  the  work  force.  They 
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have  been  doing  so  throughout  the 
last  decade  and  they  will  continue 
to  do  so  throughout  this  one. 

Married  women  in  particular— 
and  especially  married  women  with 
children — are  goint  to  work  in  in¬ 
creasing  numbers.  They  may  have 
different  recreational  interests. 
Many  of  them  have  different  prob¬ 
lems — for  example,  child  care. 
While  I’m  not  suggesting  you  all  go 
right  out  and  build  child  care  cen¬ 
ters  or  badger  your  companies  into 
it,  some  companies  are  in  fact  build¬ 
ing  these  centers.  Child  care  may  be 
a  problem  you’ll  have  to  face  up  to 
some  day  if  you  want  to  provide  a 
full  range  of  service  to  married 
women. 

There  are  other  changes  in  prog¬ 
ress — more  part-time  jobs,  more 
white  collar  workers,  increasing 
numbers  of  minority  groups  in  better 
paying  jobs.  All  will  affect  your  own 
programs. 

Mention  of  part-time  jobs  brings 
up  the  question  of  more  leisure  time. 
People  are  predicting  we  are  going 
to  have  a  lot  more  leisure  time  to 
fill  and  that  this  is  going  to  present 
the  recreation  director  with  the  big¬ 
gest  opportunity — or  the  biggest 
problem — that  he’s  ever  faced. 

I  have  to  say  that  I  believe  these 
hopes — or  these  fears — are  some¬ 
what  exaggerated. 

You  hear  a  lot  about  the  4  day- 
40  hour  week  and  a  lot  about  auto¬ 
mation,  and  a  lot  about  people  not 
wanting  to  work  any  more.  But  I 
don’t  think  all  this  will  add  up  to  a 
sudden  outburst  of  greatly  in¬ 
creased  leisure  time. 

We  found  back  in  the  50s  and  60s 
that  automation  may  eliminate  some 
jobs  but  it  creates  a  good  many 
more.  So  we  can’t  look  for  much 
increased  leisure  here. 

The  proposal  for  the  4  day-40 
hour  week  is  not  for  more  leisure 
but  to  rearrange  the  leisure  we  do 
have — and  even  this  isn’t  working 
out  as  well  as  its  supporters 
believed  it  would.  We  may  see  some 
rearrangement  of  the  free  time  we 
have  now — more  three-day 
weekends,  for  example — but  I  doubt 
that  we’ll  see  a  sudden  dramatic 
increase  in  it.  What  we  may  see  is 
a  gradual  increase. 

One  reason  I  say  this  is  that  this 
nation  has  so  much  to  do.  If  we  want 
to  keep  improving  our  standard  of 
living— and  I  think  we  do— and  at 
the  same  time  pay  for  all  the  things 
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we  see  ahead,  we’re  just  going  to 
have  to  keep  on  working.  We’re  only 
just  beginning  to  realize  how  much 
cleaning  up  the  environment  is 
going  to  cost  us.  You  see  various 
estimates — all  staggering. 

The  Council  of  Environmental 
Quality  says  we  should  be  Spending 
over  $1 00  billion  between  1 970  and 
1 975  on  pollution  control.  And  that’s 
not  all.  We're  only  just  beginning  to 
realize  how  big  and  expensive  a  job 
it  will  be  to  meet  our  energy  require¬ 
ments.  And  we’re  only  just  begin¬ 
ning  to  realize  how  much  harder 
we’re  going  to  have  to  work  to  meet 
foreign  competition. 

The  only  way  we  can  do  all  these 
things  and  pay  for  them  is  by  keep¬ 
ing  our  working  hours  up  and  by 
increasing  our  productivity. 

I’d  like  to  talk  about  productivity 
a  minute  because  this  is  one  of  the 
big  concerns  of  American  industry 
and  the  American  government. 
People  ought  to  be  aware  of  this 
because  what  concerns  business 
concerns  your  own  programs. 

Increasing  our  productivity  gains 
simply  means  getting  more  output 
for  the  same  input.  For  20  years  or 
so  now,  we  have  been  increasing 
our  productivity  at  an  average 
annual  rate  of  about  3%  a  year.  This 
is  pretty  good',  but  it’s  not  good 
enough.  In  the  last  half  of  the  1960s, 
Japan  had  13%  annual  growth  rate 
and  European  countries  like  France, 
Germany,  and  Sweden  were  up 
around  6  or  7%.  And  this  has  helped 
make  them  tougher  competitors  in 
international  markets. 

So  a  major  problem  for  our  coun¬ 
try  is  to  increase  our  productivity  so 
we  can  sustain  a  growth  rate  of  bet¬ 
ter  than  3%  in  the  years  ahead.  This 
won’t  be  easy,  but  it  is  absolutely 
essential  if  we  are  to  pay  for  every¬ 
thing  we  need,  to  compete  with 
other  nations,  and  to  cpntinue  to 
improve  our  living  standards. 

There  are  a  lot  of  ways  we  know 
will  help  boost  productivity — more 
capital  investment  and  more 
technology  and  better  manage¬ 
ment,  for  example.  And  there  are 
a  lot  of  ways  we  know  but  don’t  quite 
understand  enough  about  and  these 
are  ways  that  involve  employees. 
A  better  educated  workforce  helps 
productivity,  for  example— or  should 
help  it.  And  so  should  a  healthier 
workforce  and  a  better  motivated 
workforce  and  a  more  dedicated 


workforce.  There  are  lots  of  exam¬ 
ples  of  what  highly  motivated 
employees  can  do.  In  one  experi¬ 
ment  with  employee  motivation  al 
Monsanto,  productivity  increased  by 
50%.  A  group  of  employees  al 
Kaiser  Steel  in  Fontana,  Calif.,  gol 
together  to  keep  the  continuous 
weld  pipe  mill  from  closing  and 
increased  production  32%  during 
the  last  three  months  of  last  year. 

So  we  know  it  can  be  done.  An< 
we  know  employee  attitudes  an< 
motivation  play  a  big  part.  But  w< 
don’t  exactly  know  how,  and  that’! 
maybe  where  you  can  help. 

I  don’t  view  recreation  as  ai 
antidote  to  work — and  I  hope  yoi 
don’t  either.  I  view  it  as  acomplimer 
to  work.  I  know  there’s  a  theory  the 
says  work  is  dull  and  repetitive  an* 
not  satisfying  and  that  people  nee* 
to  escape  from  it  by  going  off  am 
playing  tennis  or  building  mode 
trains  or  something  else.  Peopl 
who  hold  this  theory  always  cite  th* 
assembly  line  as  an  example  of  hov 
boring  work  can  be.  Maybe  then 
are  jobs  that  are  monotonous  am 
boring,  but  there  are  fewer  an* 
fewer  of  them  today — for  example 
fewer  than  2%  of  American  worker 
are  on  assembly  lines.  And  the  evi 
dence  is  that  a  lot  of  assembly  lin* 
workers  don’t  seem  to  mind  it. 

So  recreation  shouldn’t  be  an 
antidote  to  work,  it  should  be  in  part¬ 
nership  with  it.  A  man  or  womar 
should  get  satisfaction  out  of  work 
and  satisfaction  out  of  recreation, 
and  one  should  reinforce  the  other 
Recreation  hours  should  increase 
the  satisfaction  people  get  out  ol 
work  and  working  hours  shoulc 
improve  the  enjoyment  of 
recreation.  Both  should  contribute 
to  development  of  whole,  happy  anc 
proauctive  individuals. 

So  to  get  back  to  productivity,  yoi 
should  keep  in  mind  productivity’s 
extreme  importance  today  anc 
regard  your  job  as  one  that  doesn’ 
provide  an  escape  or  relief  from 
work  but  one  that  should  contribute 
to  the  employee’s  working  perfor 
mance  as  part  of  his  fulfillment  as 
a  human  being. 

I  know  most  of  you  do  this  already 
But  if  you  are  going  to  get  the  fulles 
top  management  support  you  nee< 
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id  deserve,  you  are  going  to  have 
» find  more  and  better  ways  to 
smostrate  that  what  you’re  doing 
)  help  employees  spend  their 
isure  time  improves  the  way  they 
3rform  on  the  job. 

It’s  not  an  easy  assignment — and 
laybe  we’re  going  to  have  to  take 
lot  of  it  on  faith.  But  the  more  you 
slate  your  activities  to  increased 
•oductivity,  the  better  it  will  be  for 
le  individual,  for  your  own  pro¬ 
rams,  and  for  the  nation. 

I  know  there  are  some  who  dis- 
jree  with  this  point  of  view.  They 
ould  say, “Sure,  you  have  been 
Iking  about  making  the  employee 
el  he’s  a  part  of  the  company.  But 
hat  about  that  human  being  part 
tat  you  mentioned  earlier?  Aren’t 
ju  forgetting  that?  Aren’t  you  just 
ying  to  turn  him  into  a  robot?” 

Well,  of  course  not,  and  I’m  sure 
>ne  of  you  people  here  will  misin- 
rpret  my  view  in  that  way.  We  have 
i  believe — and  most  industrial 
sychologists  agree — that  it  is  by 
sating  an  employee  as  a  human 


being  that  you  make  him  more  pro¬ 
ductive,  that  recreation  programs 
designed  to  improve  his  health  and 
occupy  his  time  creatively  and 
enjoyably  will  help  him  to  grow  bet¬ 
ter  and  perform  better  in  life  as  well 
as  on  the  job. 

What  I’m  saying  is  that  we  should 
not  forget  the  job  aspect.  Our  com¬ 
petitors  don’t.  The  Russians  con¬ 
duct  physical  exercises  at  their  work 
stations.  The  Japanese  may  start 
the  day  with  group  exercises  and 
occasionally  shut  down  their  plants 
so  employees  go  off  on  trips 
together.  The  Chinese  study  the 
thoughts  of  Chairman  Mao. 

We  don’t  have — and  don't  want — 
regimented  recreation  like  that  and 
we  couldn’t  achieve  it  in  our  society 
even  if  we  wanted  to.  But,  like  the 
Chinese  and  the  Russians  and  the 
Japanese,  we  can  recognize  the 
need  for  recreational  programs  in 
both  self-fulfillment  and  work  perfor¬ 
mance — and  we  can  recognize  both 
needs  equally.  Each  one  reinforces 
the  other. 


And  that’s  whay  I  think  Bob  Gross 
meant  when  he  talked  about  making 
people  “feel  like  human  beings” 
and  making  them  “feel  like  part  of 
the  company.”  You  do  both 
together.  Both  are  important. 

Of  course  you  people  don’t  do  the 
whole  job.  But  you  help  in  very 
important  ways. 

I’m  delighted  to  acknowledge  that 
help  today  and  to  congratulate  NIRA 
on  the  work  it  is  doing  to  raise  indus¬ 
trial  recreation  to  a  truly  professional 
level  and  to  bring  the  recreation 
story  to  business  and  industry 
throughout  the  nation. 

We  at  Lockheed  are  proud  of  what 
we  have  done  to  support  NIRA  in 
the  past,  and  I  want  to  promise  you 
that  we  will  continue  that  support 
in  the  future.  To  paraphrase  an  old 
saying,  industrial  recreation  is  too 
important  to  leave  to  the  experts. 
It  deserves  and  needs  solid  top 
management  support. 

Thank  you  again  for  the  award 
you  have  given  me.  And  may  I  wish 
you  continued  success  for  the 
future.  ■ 


Magnificent 

Magnesium 

Timber 


Introducing  the  Mag  Bat.  It  won’t 
dent,  dimple,  vibrate,  or  chip 
ever.  And  it  hits  with  the  solid 
sound  and  great  feel  of  sea¬ 
soned  timber  bats.  It’s  the  next 
best  thing  to  wood. 


Brand  Magnesium  bat 
It  makes  every  other  non-wood  bat  obsolete. 

Hillerich  &  Bradsby  Co. 

P.O.  Box  506,  Louisville,  Ky.  40201 
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Restructing 

Recreational 

Concepts — 


by  Lawrence  J.  Mayran 
Director  of  Corporate  Relations 
Six  Flags,  Inc. 


All  of  us  share  common  interests 
in  recreation.  We  also  have  some 
similar  problems.  One  of  these  prob¬ 
lems  is  a  balancing  act:  on  the  one 
hand,  how  to  make  sure  that  the 
recreational  oportunities  we  offer 
are  in  keeping  with  the  leisure  needs 
of  people  today,  and  at  the  same 
time  making  sure  we  look  at  new 
recreational  concepts  to  meet  future 
requirements. 

One  of  the  many  ways  we  try  to 
keep  our  balance  at  Six  Flags  is 
through  research.  We  do  a  good 
deal  of  the  standard,  horizontal 
demographic  research  that  I’m  sure 
your  company  conducts  to  measure 
its  customers.  We  know  where  our 
guests  live,  how  old  they  are,  and 
so  on.  But  we  also  have  done  some 
vertical  research... into  people’s 
attitudes  and  preferences  for  differ¬ 
ent  types  of  recreation. 

We  would  like  to  share  with  you 
some  of  the  things  we’ve  learned 
from  that  research  about  people’s 
attitudes  toward  recreation,  and  the 
implications  those  attitudes  may 
have  for  our  business  and  for  yours. 

For  purposes  of  description,  we 
have  discovered  that  most  Ameri¬ 
cans  fall  into  one  of  five  descriptive 
catagories.  After  a  brief  review  of 
these  groups,  we  can  discuss  their 
impact  on  the  recreation  business. 

The  first  group  represents  about 
15%  of  the  population.  For  want  of 
a  better  label,  let’s  call  them 
Traditionalists,  because  they  have 
accepted  both  the  traditional  goals 
of  society,  as  well  as  the  traditional 


means  of  achieving  those  goals. 
The  typical  man  or  woman  in  this 
Traditionalist  group  believes  in:  duty 
before  pleasure,  in  trying  to  better 
himself,  and  is  concerned  for  the 
future.  He  is  success  priented  in 
terms  of  materialism  and  the  desire 
for  the  rewards  that  success 
brings. ..money,  property,  and 
posessions.  He  is  strongly  commit¬ 
ted  to  family  life  and,  in  general, 
reflects  a  “Horatio  Alger”  view  of  life. 

The  second  group  constitutes 
about  25%  of  our  population.  This 
is  the  “Now”  group,  or  the  so-called 
Swinging  Generation,  and  is 
characterized  by  a  concern  for  per¬ 
sonal  fulfillment.  The  typical 
member  of  this  group  is  about  25 
years  oid,  a  high  school  graduate, 
lives  in  a  large  city,  and  is  interested 
in  physical,  self-enhancement, 
social  self-expression,  personal 
creativity,  and  lots  of  excitement, 
mystery  and  a  nostalgic  type  of 
romance;  everything  adding  to 
enriching  the  quality  of  their  per¬ 
sonal  environment.  The  men  in  this 
group  are  usually  blue-collar 
workers,  and  many  of  the  women 
are  career  oriented. 

The  third  group  is  the  “Button- 
Downers”.  They  are  a  slightly  older 
group,  with  an  average  age  of  30. 
They  represent  about  15%  of  the 
country,  and  are  more  involved  with 
finding  gratification  through  intel¬ 
lectual  and  creative  achievement 
than  in  fitting-in  with  the  more 
popular  symbols  of  the  “Now” 
generation.  “Mr.  Button-Downer”  is 
a  college  graduate,  and  tends  to  be 
more  upscale  in  terms  of  income 
and  socio-economic  status.  He  is 
not,  however  strongly  rnaterialistic 


and  rejects,  somewhat,  the  value 
of  self-improvement,  physical  sel 
enhancement,  and  physical  fitness 

The  next  group  is  a  rathe 
specialized  segment  of  our  society 
We  call  them  the  “Got  It  Made 
group.  “Mr.  and  Mrs.  Got  It  Made 
are  prosperous  and  in  the  uppei 
middle  economic  class.  They  ten 
to  dwell  on  personal  cultivatior 
physical  apearance,  along  with  fee 
lings  of  vigor  and  well-being.  The 
rarely  go  to  amusement  parks  an 
fortunately,  for  us,  represent  onl 
10%  of  the  population. 

These  four  groups  combined  rep 
resent  about  two-thirds  of  th< 
population. 

The  fifth  and  final  group  is  the  lai 
gest  and  represents  one  out  of  ever 
three  of  us.  More  than  any  segmer 
of  our  population,  this  group  is  fc 
nothing  and  against  nearh 
everything.  The  stereo-typ 
member  of  this  group  is  Archi 
Bunker. 

The  “Bunkers”  do  not  suppo 
self-realization  values,  nor  value 
directed  at  enhancing  the  quality  < 
life.  They  are,  however,  moral  an 
traditional  with  respect  to  sexuj 
behavior  and  role  of  women. 

On  a  very  brief  basis,  those  ai 
our  five  groups:  The  “Traditioi 
alists”,  the  “Now”  group,  th 
“Button-Downers”,  “Mr.  &  Mrs.  G' 
It  Made”,  and  finally  the  “Bunkers 

Okay,  let’s  go  back  now  and  tai 
a  look  at  these  groups,  the 
attitudes  about  work  and  recreatio 
and  some  of  the  implications  for  tf 
future  that  may  affect  your  plannin 

The  bottom  line  of  all  this  is  th 
your  job  is  going  to  become  mo 
important  and  more  difficult. 
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A  Challenge  For  The  Future 


The  role  of  recreation  within  a 
ompany  is  clearly  going  to  become 
nore  important  as  these  people 
/e’re  discussing  find  themselves 
irith  more  leisure  time  on  their 
lands  and  a  general  lessening  of 
syalty  to  your  company  and  to  the 
raditional  work  ethic.  The  productiv- 
ty  of  the  American  worker... both 
due  and  white  collar.. .has  become 
me  of  the  core  issues  of  our 
sconomic  life.  Presented  with  this 
3sue,  plus  changing  values  on  the 
>art  of  the  employee,  Recreation 
Vdminstrators  can  make  an  impor- 
ant  contribution  not  only  to  the 
iconomy,  but  to  the  company  profits 
is  well. 

But  it’s  going  to  be  difficult  to  do. 
:’s  going  to  mean  change.  For  some 
roups,  a  lot  of  change.  For  others, 

little. 

You’re  probably  not  going  to  have 
)o  much  of  a  problem  from  the  first 
roup,  the  Traditionalists.  This 
roup  is  rather  small  and  stable  and 
ends  indicate  they  will  remain 
round  the  same  size  in  the  foresee- 
ble  future. 

At  home,  the  Traditionalist  listens 
)  the  radio  three  or  more  hours  a 
ay  and  prefers  news  and  popular 
lusic  as  opposed  to  classical  or 
emi-classical  music.  On  TV,  he 
jans  toward  network  news, 
ramas,  documentaries,  TV 
lovies,  and  live  sports.  As  a  rule, 
e  doesn’t  prefer  talk  shows  or 
rime  and  spy  shows. 

You  will  not  have  to  restructure 
our  recreational  programs  to  any 
ignificant  extent  to  make  him 
appy.  The  traditional  activities 
ou’ve  planned  this  year  will  prob- 
bly  be  just  as  well  accepted  ten 
ears  from  now. 
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The  last  two  groups  also  should 
not  pose  significant  problems.  The 
“Got  It  Mades’’  will  continue  to 
remain  a  small,  selective  group  and, 
the  researchers  say,  should  not  tax 
our  ingenuity  too  much.  They  gener¬ 
ally  won’t  participate  in  company 
activities  anyway.  j 

The  “Archie  Bunkers”,  while  now 
a  significant  share  of  the  population, 
will  continue  to  decline  in  percen¬ 
tage  to  a  point  where  they  will  not 
be  a  dominant  factor  in  our  planning. 

The  most  powerful  two  forces  in 
your  future  as  recreational  adminis¬ 
trators  will  be  the  “Now”  generation 
and  the  “Button-Downers”. 
Together,  they  represent  almost  half 
the  working  population,  and 
because  they’re  young,  they  are 
trend-setters.  Their  attitudes  and  life 
style  will  require  your  most  radical 
changes. 

The  “Now”  group  is  made-up  of 
the  youngest  of  all  of  the  five  groups 
with  40%  under  25  years  of  age, 
as  compared  to  the  national  aver¬ 
age  of  22%.  The  “Now”  generation 
is  not  committed  to  the  family  and 
they’re  not  too  concerned  about 
meaningful  work,  either.  And  while 
they  don’t  reject  money  and  the 
things  it  will  buy,  they  are  only  mod¬ 
erately  concerned  with  self- 
improvement.  “Live  for  today  and 
let  tomorrow  take  care  of  itself” 
might  be  one  of  their  slogans. 

The  “Button-Downers”,  on  the 
other  hand,  are  a  bit  older  than  the 
“Now”  group,  but  even  at  that,  their 
median  age  is  around  thirty.  The 
“Button-Downers”  are  very 
dedicated  to  personal  creativity, 
meaningful  work,  and  especially, 
cultivation  of  the  mind.  At  the  same 
time,  their  devotion  to  the  hedonistic 


feeling  that  pleasure  or  happiness 
is  one  of  the  highest  goods,  sug¬ 
gests  that  the  “Button-Downers”  do 
not,  by  any  means,  sacrifice 
pleasure  for  work. 

In  planning  for  the  next  decade 
or  so,  these  two  groups  present  a 
challenge.  Traditional  company 
recreation  programs,  no  matter  how 
well-funded  or  well-planned  for,  will 
have  to  be  restructured.  For 
example,  traditional  recreation 
programs  involving  competitive 
sports  with  difficult  to  achieve  levels 
of  proficiency  will  probably  be 
replaced  by  easier,  simpler  pro¬ 
grams.  You’ll  probably  have  to  pro¬ 
vide  much  more  arts  and  crafts  type 
of  recreation  equipment  and  other 
hobby-oriented  services  than 
before.  The  “Now”  group  and  the 
“Button-Downers”  will  be  saying  to 
you:  “Let  me  create  or  do  something 
that  i  can  learn  in  a  hurry,  and  make 
with  my  own  two  hands.”  If  it’s  pot¬ 
tery  they  want,  so  what  if  the  pot 
doesn’t  come  out  perfectly  round. 
The  point  is,  they  made  it  them¬ 
selves,  and  therein,  lies  the  satisfac¬ 
tion.  And  painting  by  the  numbers 
is  out.  So  it’s  not  a  Picasso!  Who 
cares? 

Remember  when  we  used  to  send 
our  kids  to  camp  to  learn  how  to 
make  leather  belts  andstring 
beads?  Seven  hundred  dollars  and 
the  kid  brings  home  a  leather  belt. 
Well,  the  adults  want  in  now.  There 
is  a  tremendous  desire  to  learn  new 
things.  People  are  interested  in 
acquiring  culture,  but  they  don’t 
want  to  spend  much  time  on  it. 

Your  keys  to  the  future  are  novelty 
and  change.  People  are  tired  of 

continued  on  page  38 
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Job  Enrichment 
and  Productivity 

Remarks  by  Stuart  H.  Clarke,  De¬ 
puty  Assistant  Secretary  for  Ad¬ 
ministration  and  Management 
Department  of  Health,  Education 
and  Welfare  delivered  at  the  open¬ 
ing  banquet  of  the  32nd  Annual 
NIRA  Conference  and  Exhibit  in 
Indianapolis. 


Picture  this  scene  in  your  minds: 
Workers  assemble  in  a  huge  auto 
factory  to  begin  a  new  day.  The  work 
day  starts  with  a  corporate  pep  rally 
that  is  climaxed  by  the  singing  of 
the  company  song,  and  a  spirited 
dash  for  the  assembly  line. 

This  may  sound  like  a  futuristic 
vision  of  some  ambitious  company 
president, ....But  believe  it  or 
not.. .it’s  happening  today.  Not  in 
Detroit.. .but  in  Japan,  at  the  Toyota 
Auto  Works 

Such  zeal  by  rank-and-file  work¬ 
ers  may  help  explain  why  Japan’s 
productivity  rose  by  a  whopping  90 
percent  during  the  last  half  of  the 
1960’s.  In  the  United  States,  pro¬ 
ductivity  during  those  five  years 
increased  by  only  10  percent. 

To  keep  this  in  perspective,  it  is 
important  to  realize  that  the  U.S. 
economy  is  still  the  most  productive 
in  the  world.  However,  it  is  evident 
that  our  long-term  rate  of  productiv¬ 
ity  is  not  enough  to  make  up  the 
difference  between  the  benefits  that 
our  nation  and  it’s  workers  are 
demanding,  and  the  tempo  at  which 
our  economy  is  producing. 

One  way  to  close  the  “productivity 
gap”,  both  in  individual  companies 
and  in  the  country  as  a  whole,  is 
to  gain  greater  effectiveness  out  of 
our  most  important  resource:  labor. 
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I  would  like  to  suggest  some  pos¬ 
sible  steps  that  might  be  taken  to 
increase  employee  satisfaction 
among  America’s  82  million  work¬ 
ers.. .and  some  possible  conse¬ 
quences  if  we  fail  to  do  so. 

There  has  been  an  increasing 
emphasis  in  recent  years  on  what 
has  popularly  come  to  be  known  as 
“job  enrichment”.  This  emphasis  is 
in  the  face  of  growing  evidence  of 
worker  discontent  at  every  level  of 
the  job  scale. 

Joo  enrichment,  in  it’s  various 
forms,  invariably  leads  to  the  per¬ 
sonal  satisfaction  of  individual  work¬ 
ers.  Their  satisfaction  helps  ensure 
corporate  success,  and  corporate 
success  translates  into  national 
growth. 

At  the  outset,  I  should  make  one 
point  clear:  I  do  not  believe  that  it 
is  the  proper  role  of  the  Federal 
Government  to  lay  out  a  detailed 
plan  of  how  you  should  treat  your 
workers. ..However,  in  fostering  the 
dividend  of  national  growth,  we  in 
the  Federal  Government  have  a 
legitimate  interest  in  this  concept  of 
job  enrichment. 

One  manifestation  of  this  growing 
interest  on  the  part  of  the  Govern¬ 
ment  is  an  important  study  entitled 
“Work  In  America”,  which  was  com¬ 
pleted  late  last  year  by  a  special  task 


force  commissioned  by  the  Depart 
ment  of  Health,  Education  and  Wei 
fare.  Some  of  my  remarks  this  even 
ing  will  be  based  on  this  200-pag< 
report,  which  is,  frankly,  rathe 
gloomy  in  its  conclusions. 

The  report  (which,  incidently  i 
available  from  the  MIT  Press  fo 
$2.95)  holds  that  millions  of  U  S 
workers — blue  collar  and  white  col 
lar  alike — are  bored  and  “alienated 
by  their  jobs. 

The  following  is  one  conclusio 
from  the  report:  “Significant  nurr 
bers  of  American  workers  are  dis 
satisfied  with  the  quality  of  their  live 
...full  dull,  repetitive,  seemingl 
meaningless  tasks,  offering  littl 
challenge  or  autonomy,  are  causini 
discontent  among  workers  at  occu 
pational  levels.” 

Before  proceeding,  however, 
should  note  that  some  of  the  conclu 
sions  in  “Work  In  America”  havi 
been  debated  and  doubted  by  somi 
rather  impressive  people. 

A  professor  at  New  York  Univer 
sity,  Irving  Kristol,  writing  in  the  Wal 
Street  Journal,  said  this:  “The  fac 
that  young  workers  are  more  insis 
tently  demanding  a  middle-class  life 
style  will  hardly  suggest,  to  the  disin 
terested  observer,  that  they  are  ar 
‘alienated’  class,  to  reach  such  s 
conclusion,  you  have  to  have  ai 
‘alienated’  sociologist.  Of  these 
alas,  we  seem  to  have  an  abundan 
supply.” 

I  am  sure  that  most  of  you  are 
already  aware  that  labor  unions 
generally  seem  to  oppose  the  con 
cept  of  “job  enrichment”  as  it  has 
been  explained  in  the  press  and  ir 
this  report. 

For  example,  William  Winpis 
inger,  General  vice  president  of  the 
International  Association  of  Machin 
ists,  calls  job  enrichment  “a  stop 
watch  in  sheep’s  clothing.” 

Even  Elliot  L.  Richardson,  whc 
was  Secretary  of  HEW  when  the 
report  was  released  by  his  depart 
ment  last  December  had  this  to  saj 
about  it:  “Its  conclusions  may  no 
be  fully  supported  by  its  data,  anc 
it  may  in  fact  be  off  by  quite  a  bit 
but  if  it  is  anywhere  near  the  truth 
we  had  better  start  thinking  abou 
the  implications.” 

Now  that  you  have  been  properh 
warned,  I’d  like  to  proceed  for  a  fev 
minutes  to  look  at  just  what  th< 
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sport  did  say  that  could  stir  up  such 
bee’s  nest. 

First,  however,  I  should  mention 
sat,  in  my  opinion,  secretary 
ichardson  hit  it  on  the  head  when 
e  said  that  if  the  report  is  even 
ose  to  being  correct,  “We  had  bet- 
ir  start  thinking  about  the  implica- 
3ns.”  And. ..I  suggest  further.. .at 
lis  late  stage,  just  thinking  about 
lese  implications  is  not  enough, 
dciologists  can  afford  the  luxury  of 
imply  thinking  about  such  prob- 
sms,  but  I  don’t  believe  industry 
an. 

Aristotle  said,  “If  you  would 
sduce  man  to  nothingness,  take 
way  the  meaning  of  his  work.” 
ccording  to  this  report,  the  joy  and 
eaning  of  work  has  been 
iminated  for  many  workers. 

This  is  not  so  much  because  the 
ature  of  work  has  changed. .  .in  fact, 
st  the  opposite  is  true:  one  of  the 
ain  problems  is  that  work  has  not 
langed  fast  enough  to  keep  up 
ith  the  rapid  changes  in  worker 
titudes,  aspirations  and  values. 

A  recent  survey  conducted  by  the 
Iniversity  of  Michigan  asked  1 ,500 
merican  workers  at  all  occupa- 
onal  levels  what  they  regarded  as 
le  most  important  aspects  of  work, 
i  ranking  25  aspects,  you  might  be 
urprised  to  learn  that  “good  pay” 
'as  not  at  the  top  of  list — it  was 
umber  5. 

Leading  the  list  as  the  thing  of 
lost  importance  to  the  workers  was 
mough  information  to  get  the  do 
ib  done.”  And  number  4  was 
snough  authority  to  get  the  job 
3ne.” 

The  report  noted  that  these 
suits  show  what  more  than  100 
ch  studies  over  the  past  20  years 
ive  also  shown:  namely,  that  the 
ng  that  workers  want  most  is  “to 
icome  masters  of  their  immediate 
ivironments  and  feel  that  their 
Drk  and  themselves  are  impor- 
nt.” 

Another  enlightening  measure  of 
3  satisfaction  was  found  by  asking 
s  question:  “What  would  you  do 
th  the  extra  two  hours  if  you  had 
?6-hour  day?”  Two  out  of  the  three 
liege  professors  say  they  would 
e  the  extra  time  in  a  work-related 
itivity.  One  out  of  four  lawyers 
ve  a  similar  response.  However; 
3nly  1  out  of  20  non  professional 
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workers  would  make  use  of  the  ex¬ 
tra  time  in  work  activity. 

The  alienation  of  workers  who  find 
their  jobs  meaningless  and  boring 
has  serious  consequences  for 
industry.  An  increasing  number  of 
companies  are  experiencing  such 
manifestations  of  employee  resent¬ 
ment  as  absenteeism,  high  turnover 
rates,  wildcat  strikes,  poor  quality 
products,  even  sabotage. 

Society  as  a  whole  also  pays  a 
high  price  for  such  attitudes.  There 
is  a  good  evidence  that  some  blue 
collar,  especially,  are  carrying  their 
work  frustrations  home  and  taking 
them  out  on  families... or  in  extremist 
social  and  political  movements... or 
in  hostility  toward  the  government. 

The  important  factors,  that  affect 
the  worker’s  values,  according  to 
the  report,  are  those  that  “concern 
his  self-respect,  a  chance  to  perform 
well  in  his  work,  a  chance  for  per¬ 
sonal  achievement  and  growth  in 
competence,  and  a  chance  to  con¬ 
tribute  something  personal  and 
unique  to  his  work.” 

What  has  been  the  response  of 
industry  to  this  situation?  Unfor¬ 
tunately,  the  response  in  general 
has  been  rather  minimal.  One  noted 
author  (Dr.  Fred  Foulkes)  estimates 
that  about  1 50  companies  are  “ac¬ 
tively  engaged  in  job  redesign  or 
job  enrichment.”  The  number  of 
workers  affected  is  about  10,000 
...compared  to  the  nation’s  work 
force  of  82  million. 

However,  while  the  number  of 
such  companies  who  have  “tried  it 
and  liked  it”  is  impressive  in  its  self, 
some  of  the  results  of  their  efforts 
at  job  enrichment  have  ranged  from 
merely  interesting.. .to  outstanding. 

One  of  the  best  examples  of  what 
can  be  accomplished  is  that  of  a 
General  Foods  pet  food  plant  in 
Topeka,  Kansas.  The  plant  was 
built  two  years  ago  and  was  specifi¬ 
cally  designed  with  the  needs  and 
interests  of  workers  in  mind.  At  a 
previous  plant,  General  Foods  had 
been  experiencing  absenteeism, 
high  tournover,  poor  performance, 
and  even  sleeping  on  the  job. 

At  the  Topeka  Plant,  there  are  no 
parking  spaces  reserved  for  visitors 
or  executives.  There  is  no  executive 
washroom.  All  employees  share  the 
same  front  door,  the  same  cafeteria 
and — according  to  their  job  skills — 
the  plant’s  financial  success. 

Each  new  production  worker  is 


first  assigned  to  one  of  two  produc¬ 
tion  teams  on  each  shift.  Once  he 
masters  his  first  job  his  salary  is 
increased  and  he  may  try  another 
job.  When  he  masters  each  job  on 
his  team,  he  gets  another  raise  and 
the  opportunity  to  join  the  other 
team. 

The  Topeka  Plant  manager 
explained  the  policy  this  way:  “What 
we’re  doing  is  paying  a  man  for  all 
his  skills  and  knowledge,  not  neces¬ 
sarily  for  what  he’s  doing  at  any 
given  moment.” 

When  the  plant  was  being 
designed,  industrial  engineers  had 
indicated  that  1 10  workers  would  be 
needed  to  man  it.  However,  their 
estimates  were  based  on  “stan¬ 
dard”  principles.  But  when  the 
“team”  concept  was  applied,  and 
when  support  activities  were  inte¬ 
grated  into  team  responsibilities,  the 
result  was  a  manning  level  of  fewer 
than  70  workers. 

Even  more  important  from  an 
economic  standpoint  is  the  fact  that 
productivity  at  Topeka  has 
increased  as  much  as  40  percent. 
Product  quality  is  higher,  operating 
costs  are  lower,  and  turnover  and 
absenteeism  are  negligible.  The 
community  has  also  benefited, 
since  many  of  the  plant’s  workers 
are  unusually  active  in  civic  affairs. 

There  are  other  examples  that 
could  be  citied: 

On  an  assembly  line  at  Corning 
Glass,  individual  women  workers 
formerly  assembled  parts  of  hot 
plates  for  laboratory  use.  Now,  each 
worker  assembles  a  whole  plate  and 
initials  the  final  product  to  allow 
identification  with  the  work  and  to 
facilitate  the  handling  of  customer 

Quality  checks  previously  made 
by  a  separate  group  are  now  made 
by  the  workers  themselves.  Six 
months  after  the  changes,  rejects 
dropped  from  23  to  1  percent. 
Absenteeism  dropped  from  8  per¬ 
cent  to  1  percent;  and  productivity 
increased. 

Until  1967  Texas  Instruments 
contracted  for  its  cleaning  and 
janitorial  services.  However,  the 
firm’s  engineers  evaluated  the  plant 
as  only  “65  percent  clean”.  One 
problem  was  that  the  contracting 
firm  had  a  quarterly  turnover  rate 
of  1 00  percent. 
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After  careful  planning  and 
training,  120  maintenance  person¬ 
nel  participated  in  an  experiment 
based  on  teams  of  1 9  workers  who 
were  given  a  voice  in  the  planning, 
problem  solving,  and  goal  setting  for 
their  jobs.  The  means  of  getting  the 
overall  job  done  were  left  to  these 
cleaning  service  teams.  The  out¬ 
comes  were  these:  the  cleanliness 
level  rating  went  from  65  percent 
to  85  percent;  the  personnel 
required  to  do  the  Cleaning  dropped 
from  120  to  71 ;  and  quarterly  turn¬ 
over  dropped  from  100  percent  to 
just  under  1 0  percent. 

These  examples,  and  similar 
ones  that  have  been  experienced 
by  companies  that  have  put  job 
enrichmennt  to  the  test,  demon¬ 
strate  the  practical  results  that  can 
come  from  innovative  approaches 
to  work.  Those  results  include 
increased  morale  and  loyalty  as  well 
as  higher  productivity. 

I  am  sure  most  of  you  are  already 
aware  of  the  fact  that  worker  prob¬ 
lems  in  industry  are  related  to  prob¬ 
lems  we  are  facing  in  our  educa¬ 
tional  system.  The  old  notion  that 
a  good  education  will  assure  a  good 
job  in  one’s  chosen  field,  is  no  longer 
valid.  We  have  a  glut  of  college 
graduates  on  the  market  in  many 
fields  where  there  are  simply  no 
available  jobs. 

Many  new  workers  find  no 
employment  in  their  specialties  and 
have  been  forced  to  take  less  desir¬ 
able  jobs.  Such  employees,  who 
have  been  overly  trained  or  trained 
in  jobless  fields,  are  understandably 
disillusioned  before  they  ever  report 
for  work. 

Daniel  Yankelovich  conducted 
national  surveys  of  college  student 
opinion  from  1968  to  1971.  One 
issue  stated  that  “hard  work  will 
always  pay  off.”  In  1 968,  69  percent 
of  the  students  agreed.  In  1 971 ,  only 
39  percent  agreed. 

There  is  no  doubt  that  our  educa¬ 
tional  system  has  failed  many  stu¬ 
dents  who  have  been  led  down 
paths  of  learning  only  to  run  into 
‘dead  end’  signs  after  graduation. 
Helping  to  ensure  against  such  an 
unfortunate  situation  in  the  future  is 
a  monumental  challenge  facing 
education. 
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However,  the  challenges  for 
industry  are  also  rather  clear: 
retraining  of  such  employees  as  well 
as  enrichment  of  their  jobs  becomes 
ever  more  imperative  if  serious 
problems  are  to  be  curbed. 
However,  the  evidence  is  that  indus¬ 
try  has  been  slow  to  respond. 
Former  Secretary  Richardson,  in 
commenting  on  the  HEW  study  of 
work  in  America,  made  this  obser¬ 
vation: 

“The  design  of  jobs  appears  to 
be  lagging  markedly  behind  the 
enormous  gains  in  educational 
attainments  of  the  work  force,  and 
the  elevation  in  credentials  required 
of  the  worker  has  not  been  accom¬ 
panied  by  an  elevation  in  the  content 
of  work.  If  anything,  it  is  more 
routinized  and  bureaucratized,  leav¬ 
ing  less  to  the  imagination  and  con¬ 
trol  of  the  worker.” 

if  industry  makes  an  enlightened 
response  to  the  challenges  posed 
by  a  better-educated  work  force, 
that  work  force  can  be  a  golden 
opportunity  rather  than  a  royal 
headache.. .As  our  industries  con¬ 
tinue  to  become  more  automated, 
an  increasingly  intelligent  and 
better-trained  worker  will  be 
required  to  keep  the  wheels  turning 
properly. 

,  Although  the  stereotyped  image 
of  the  “typical”  American  worker  is 
one  laboring  eight  hours  a  day  over 
an  assembly  line,  this  image  has 
long  since  become  obsolete.  Today, 
fewer  than  2  percent  of  American 
workers  are  on  the  assembly  line. 
And  even  a  majority,  of  blue  collar 
workers  are  now  outside  of  man¬ 
ufacturing.  There  are  now  more 
white  collar  workers  than  blue  collar 
workers  in  the  United  States,  and 
by  1 980  the  ration  will  reach  an  over¬ 
whelming  5  to  3. 

Before  I  close,  I  would  be  remiss 
.  if  I  didn’t  at  least  mention  the  fact 
that  company-sponsored  recreation 
goes  hand-in-glove  with  job 
enrichment.  The  President’s  Coun¬ 
cil  on  Physical  Fitness  and  Sports 
is  administered  by  our  Department, 
and  so  we  are  well  aware  of  the 
value  of  such  programs  as  those 
fostered  by  the  National  Industrial 
Recreation  Association. 


As  the  President’s  Council  has 
noted,  “Encouraging  employees  tc 
participate  in  programs  of  regulai 
physical  exercise  is  the  best  invest¬ 
ment  your  company  can  make.’ 
Physically  fit  employees  are  directly 
related  to  higher  production,  posi¬ 
tive  problem  solving,  cooperation 
creative  thinking,  and  reduced 
absenteeism. 

I  am  sure  the  NIRA  staff  can  fil 
you  in  on  details  or  information  is 
available  by  writing:  Presidentia 
Sports  Award,  P.O.  Box  1 29,  Radic 
City  Station,  New  York,  New  Yort 
10019. 

I’d  like  to  close  on  this  quote  frorr 
an  educator,  which  has  relevance 
for  both  industry  and  our  educa¬ 
tional  system: 

“We  not  only  have  to  com¬ 
municate  that  you  can  get  more 
money  for  being  a  plumber,  we  have 
to  give  status  to  people  who  have 
manual  talent.  They  deserve  it 
Blueprints  can  be  as  hard  to  reac 
as  a  Ph.D.  thesis.”  ■ 


FORT  LAUDERDALE,  FLORIDA 


Wach  «\aV 

HOTEL 


Special  Industrial  Rates 


Catering  to  individual,  couple 
and  family  vacationers. 

Please  write  for  information. 

Jack  Lindeman 
3100  North  Ocean  Boulevard 
Ft.  Lauderdale,  Florida  33308 
Area  Code  305  -  564-8502 

Our  Own  Private  Beach 
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Step  on  board  Air  Jamaica  and  you'll  meet 
maica  right  in  Chicago.  Because  all  the 
ngs  you're  going  to  Jamaica  for  are  ready  to 
set  you  on  the  plane. 

The  voices  you'll  hear  will  be  a  little  differ- 
t.  A  little  warmer,  a  little  musical. 

The  faces  a  little  sunnier. 

It's  the  warmth  and  sunshine  of  our 
meland  spilling  through  our  people. 

Your  senses  will  be  filled  with  Ja- 
rica  while  you're  sipping  your  Rum 
mboozle  or  dining  on  real  Jamaican 


cooking.  Or  just  listening  to  the  sounds  of  lilt¬ 
ing  Reggae  music. 

We  even  have  a  show  of  island  fashions 
modelled  by  stewardesses  so  island-warmed 
people  like  to  call  them  our  Rare  Tropical  Birds. 

And  they  can  tell  you  secrets  about  Ja¬ 
maica  that  girls  from  Tallahassee,  no 
matter  how  helpful,  just  wouldn't  know. 
Because  Jamaica's  not  home  to  them. 

Call  your  travel  agent  or  call  us  at 
527-3923.  But  either  way,  remember  to 
ask  for  us.  Jamaica  is  our  last  name 


airJamaica 

WE  MAKE  YOU  FEEL  GOOD  ALL  OVER 
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new  products 


1.  pump  for 

swimming  pools 

A  new  line  of  pumps  for  use 
in  draining  swimming  pools  will  re¬ 
move  leaves,  twigs  and  other  solids 
from  the  water  without  damage  to 
the  pumping  mechanism. 

Available  in  three  self-priming 
models  of  three,  five  or  eight  horse¬ 
power,  the  intake  and  discharge 
hoses  range  from  one  and  one- 
half  inch  to  three  inches  in  diameter. 
Outputs  range  from  1 ,1 00  to  20, 400 
gallons  per  hour. 

Gauranteed  for  one  year,  they  are 
enclosed  in  durable  corrosion  resis¬ 
tant  lightweight  aluminum  housing, 
and  feature  special  long-wearing 
impellers  and  volutes.  No  tools  are 
required  to  maintain  the  pumping 
mechanism. 


2.  year-’ round 
grandstands/ 
bleachers 

A  complete  line  of  portable  and 
expandable  steel  grandstands/ 
bleachers  specially  designed  for 
and  treated  for  year-’round  out¬ 
door  or  indoor  use  is  now  available 
from  one  of  the  nation’s  largest 
manufacturer-suppliers  of  institu¬ 
tional  seating  equipment. 

By  linking  the  modular  units,  the 
seating  can  be  expanded  upward 
to  20-row  section,  as  well  as  added 
to  six  foot  increments  to  any  desired 
length. 

The  compact  portability  of  the 
seating  system  and  ease  of  assem¬ 
bly  and  disassembly  permit  shifting 
of  seating  to  other  locations  or  to 
effect  arrangements  to  meet 
changing  needs  of  any  athletic  field, 
park,  and  indoor  or  outdoor  recrea¬ 
tional  and  sports  facility. 
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3.  water  fun 
with  swimobile 


The  Swimobile  is  a  different  kind 
of  water  craft  suited  to  both  adults 
and  children,  snorklers  and  scuba 
divers  as  well  as  older  people  who 
need  mild  excercise. 

Easily  steered  by  body  move¬ 
ment,  it  can  tow  up  to  six  adults 
at  a  speed  of  eight  miles  an  hour 
and  runs  on  three  quarts  of  gaso¬ 
line. 

This  new  craft  is  propelled  by 
twin  turbo  jets,  powered  by  a  five 
horsepower,  air  cooled,  non-pollut¬ 
ing  engine.  There  are  no  propellors, 
rudders  or  other  external  moving 
parts  to  present  safety  problems. 
The  moment  hands  are  released  an 
automatic  control  returns  the  motor 
to  neutral  so  the  craft  won’t  run 
away. 

It  is  portable,  will  fit  into  the  trunk 
of  a  car,  comes  with  bilge  pump 
and  is  available  with  manual  or 
electric  starter. 

4.  RV  toilet 
deodorant 

A  completely  biodegradable  toilet 
and  holding  tank  deodorant  for  use 
in  recreational  vechicles  or  any 
other  chemical  toilet  is  now  avail¬ 
able. 

Supplied  in  powder  form  the  pro¬ 
duct  releases  its  power  as  waste 
is  added  to  the  toilet,  providing  long 
time  odor  control — up  to  10  days 


in  normal  conditions. 

Environmentally  accepted  it 
not  upset  camp-ground  septic  ta 
as  it  degrades  rapidly  to  car 
dioxide  and  water.  It  works  in 
kind  of  toilet  without  harm  to 
face. 


5.  tan  faster 

This  chaise  lounge  mat  allov 
you  to  tan  faster  and  more  ever 
all  summer.  Perfect  for  individut 
desiring  a  fast  tan,  but  with  limit 
time  for  acquiring  one. 

Made  of  a  soft  silver  vinyl  tt 
reflects  sunlight  to  those  hard 
tan  areas  of  your  body,  it  can 
folded  and  taken  anywhere.  If  c 
sired,  it  may  be  turned  over  a 
used  as  a  conventional  non-refle 
tive  lounge  mat. 


6.  golf  cleats 
for  shoes 

The  golf  Shoe  problem  for  t 
occasional  or  beginning  golfer  c 
be  solved  with  rustproof  alumini 
alloy  golf  cleats  that  can  be  U 
tened  to  any  ordinary  rubber 
leather  soled  shoes  turning  the 
into  comfortable  durable  golf  sho< 
Kit  contains  20  cleats,  diagram 
placment  of  cleats,  sand-paper 
preparing  shoe  soles  and  a  spec 
adhesive  for  fastening  the  cleats 
shoe  soles. 
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7.  bicycle  sail 


Designed  for  use  on  back  country 
anes,  off-street  bike  trails  and  even 
Darking  lots,  this  bike  sail  is  easy 
:o  operate  in  a  favorable  breeze. 
3icycle  speeds  up  to  22  mph 
n  a  15  mph  breeze  have  been 
'ecorded. 

Visibility  is  good  through  the  16 
square  foot,  clear  vinyl  sail  and  the 
nast,  tiller  and  cross  members 
attach  quickly  to  the  handle  bars 
3f  any  bicycle.  When  not  in  use, 
:he  callapsible  sail  unit  can  be 
carried  on  the  bike’s  frame. 

When  not  used  as  a  bike  sail, 
he  sail  and  cross  member  assem- 
)ly  alone  can  be  used  to  propel 
skate  boards  and  wagons,  and  the 
antire  unit  can  be  easily  rigged 
o  provide  power  for  a  kayak,  canoe, 
>r  rubber  raft  as  well  as  a  standby 
sower  for  small  motor  boats. 


8.  music 

while  cycling 

Enjoyment  of  bicycling  can  be 
ncreased  witha  radio  and  holder 
which  clamps  to  the  handlebar  or 
steering  column  of  a  bicycle.  Small 
anough  to  install  adjacent  to  head- 
ight  or  other  accessories,  the  holder 
s  available  with  or  without  radio, 
t  will  accept  nearly  ,  any  pocket- 
size  radio  or  walkie  talkie,  or  order 
soth  radio  and  holder.  Great  for 
soats  and  baby  carriages  too. 
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9.  commercial 

popcorn  machine 

This  antique  styled  commercial 
popcorn  machine  will  turn  out 
500  popcorn  serving  cones  or  400 
boxes  per  hour. 

It  is  48  inches  long,  30  inches 
deep  and  57  inches  high.  Use 
in  recreation  areas,  rinks,  shopping 
centers,  stores  or  parks. 

The  machine  requires  a  220 
volt,  25  amp  line  and  weighs  350 
pounds.  A  blower  heater  system  as¬ 
sures  hot  popcorn  at  all  times. 

The  heart  of  the  unit  is  the 


kettle,  a  24  ounce  electric  popper 
which  concentrates  heat.  “Hot 
spots”  in  the  kettle  are  eliminated 
by  casting  the  elements  into  a 
special  aluminum  alloy  heat  transfer 
wafer  which  spreads  the  heat  evenly 
over  the  full  kettle  bottom. 

It  has  a  special  antique  red  finish, 
with  gold,  black  and  white  decora¬ 
tions  with  ornate  filigree  and  theat¬ 
rical  type  yellow  lights  that  can  be 
dimmed. 


10.  distress  flags 
for  auto 

A  set  of  four  flags  designed  to 
alert  passing  motorists  to  a  specific 
need  of  distressed  automobile  tra¬ 
velers  is  now  available.  They 
utilized  four  visual  signs  to  indi¬ 
cate  the  type  of  aid  needed:  out 
of  gas,  flat  tire,  mechanical  failure, 
or  injury. 

Red,  white  and  blue  colors  are 
used  to  achieve  maximum  visibility, 
and  each  plastic  flag  measures  1 6 
inches  by  24  inches.  They  are 
backed  with  a  strip  of  self-adhesive 
tape  for  convenient  mounting  on 
rear  window  or  bumper  areas. 
Flags  fold  flat  and  compact  for 
storage  in  glove  compartment  or 
trunk. 
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□  Please  send  more  information  on  the  new  products  circled  below. 

1  2  3  4  5  6  7 

8  9  10 


□  Please  enroll  me  as  a  new  subscriber  to  R/M.  (One  year— $5 ;  two  years— $8;  three 
years— $10) 

|  I  Please  send  more  information  on  NIRA  membership  (specify  'company’,  'associate', 

' — ‘  'individual'  or  'student'). 

Name _ ' 

Company _ _ _ 

Address _ 

City _ State _ Zip _ 

SEND  COUPON  IN  ENVELOPE  TO: 

Michael  C.  Luckenbach,  National  Sales  Director,  NIRA,  20  N.  Wacker  Dr.,  Chicago,  II.  60606 
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Western  Conference  Theme 

“Learning  Can  Be  Fun” 


The  23rd  rendition  of  the  NiRA 
Western  Regional  Conference  and 
Exhibit  (October  5-8)  promises  to 
provide  an  exciting  array  of  learning 
opportunities. 

To  be  held  at  the  new  Holiday  Inn 
Plaza  Hotel  in  Buena  Park, 
California,  conference  co-chairmen 
Dan  Archibald  of  McDonnell  Doug¬ 
las  and  Phyllis  Smith  of  Hughes  Air¬ 
craft,  are  already  acclaiming  the 
conference’s  success,  with  a  record 
number  of  exhibitors  and  delegates 
expected. 

For  the  athletically  inclined,  con¬ 
ference  festivities  will  get  underway 
on  Friday  morning  with  golf  and  ten¬ 
nis  tournaments  at  the  exclusive  Los 
Coyotes  Golf  and  Country  Club. 
Learning  in  a  fun  manner  will  get 
off  with  a  bang  at  the  Friday  after¬ 
noon  opening  general  session, 
featuring  Donald  A.  Robinson  of 
Seminars  Plus. 

Robinson,  an  acknowledged 
master  of  audience  participation  is 
sure  to  delight  and  enlighten  the 
delegates  with  his  presentation  on 
motivation,  memory,  and  listening. 
This  will  be  followed  by  an  evening 
of  enjoyment  at  the  world-renowned 
Knott’s  Berry  Farm  and  Ghost 
Town. 

At  the  Saturday  morning  all¬ 
conference  breakfast,  William  P. 
Long,  Disneyland’s  Director  of  Mar¬ 
keting  will  put  everyone  in  a  good 
frame  of  mind  with  his  audio-visual 
presentation  entitled  “From  Mickev 
Mouse  to  Magic  Kingdom— Fifty 
Years  of  Fantasy”. 

In  the  mid-morning  session, 
delegates  will  view  the  film  "Why 
Man  Creates”,  followed  by  Bill 
DeLaGarza,  sports  director  for  the 
Los  Angeles  County  Department  of 
Parks  and  Recreation.  Bill’s  session 
will  be  on  “Municipal  Recreation — 
It’s  Concern  and  Responsibility  to 
Industry”. 

Keynote  speaker  at  the  Saturday 
luncheon  will  be  the  National  Wild¬ 
life  Federation’s  regional  director, 
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Major  William  L.  Realley,  USMC 
Ret. 

The  afternoon  session  will  include 
the  film  “Where  Will  the  Children 
Play?”,  and  a  discussion  on  the 
“Impact  of  Community  Services 
Demands  on  Recreation  Organiza¬ 
tions”,  chaired  by  Dr.  Ray  Cook  of 
California  State  University,  Long 
Beach,  and  Dr.  George  Welton, 
California  State  University,  North- 
ridge. 

Sunday’s  luncheon  will  spotlight 
1973-74  NIRA  President  Ed  Bruno 
of  the  3M  Company,  and  keynote 
Dr.  Fred  Kasch  of  California  State 
University,  San  Diego,  member  of 
the  President’s  Council  on  Physical 
Fitness. 

Following  the  luncheon,  a  session 
on  “Employee  Recreation  Govern¬ 
ing  Bodies”,  will  present  a  panel  of 
speakers,  each  representing  a  dif¬ 
ferent  approach  to  program 
administration.  Delegates  will  also 
be  shown  the  film  “That’s  What  Liv¬ 
ing’s  About”. 

On  Monday,  the  final  day  of  the 
conference,  a  morning  session  will 
feature  the  film  “It’s  Not  Always 


Right  to  be  Right”  and  Dr.  Do 
Pelegrino,  California  State  Unive 
sity,  Northridge.  Utilizing  the  gamir 
technique  in  which  there  are  no  wii 
ners  or  losers,  but  just  participant 
Dr.  Pelegrino  will  conduct  games 
communication  and  decisic 
making. 

Top  management  will  be  spc 
lighted  at  the  closing  luncheon,  wi 
Lou  Cecchi,  Director  of  Personn 
for  Rockwell  International,  speakir 
on  management’s  role  in  recreatio 

In  the  exhibit  hall,  over  A 
exhibitors  will  be  representing  tf 
many  family  entertainment  parks 
Southern  California,  sporting  good 
Las  Vegas  hotels,  travel  firms  ar 
many  other  related  interests.  Add< 
luster  to  the  environment  will  be  pr 
vided  with  the  presence  of  Mi; 
NIRA,  Shirley  Prince  of  SeaWor 
and  Disneyland’s  own  charmir 
Ambassador. 

Registration  information  may  t 
obtained  by  contacting  NIRA  hea 
quarters,  or  conference  registratk 
chairman,  Bill  Burton,  275  Ea 
Olive  Avenue,  Burbank,  Californi 
91 503.  ■ 
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creation 

them  California’s  top  attractions  are  within  minutes  of  our  Inn  and 
iness  Center.  Note  the  freeway  system  and  the  approximate 
jng  times.  1.  KNOTT’S  BERRY  FARM  2.  Japanese  Village  3. 
ieland  Wax  Museum  4.  Movie  World  Cars  of  Stars  and  Planes  of 
e  5.  California  Alligator  Farm  6.  DISNEYLAND  7.  Los  Alamitos 
track  8.  Angel  Stadium  9.  Lion  Country  Safari  10.  Queen  Mary 
Marineland  of  the  Pacific  12.  The  Coliseum  13.  Dodger  Stadium 
Farmer’s  Market  15.  Universal  Studios  Tour  16.  Highway  101  to 
ta  Barbara,  Carmel,  Monterey  and  San  Francisco  17.  Interstate  5 
acramento  18.  Interstate  5  to  San  Diego. 


ches,  mountains  and  deserts  ring  the  area.  The  snow 
ntry  in  one  direction  and  the  warm  deserts  in  another  are 


Newport  Beach 


Business 

Most  of  the  area’s  business  communities,  convention  centers  and  the 
airports  that  serve  them  are  nearby.  Car  rental,  travel  agency  and 
the  Orange  County  Visitors  Center  are  on  our  premises.  1.  Los  Ange¬ 
les  Convention  Center,  2.  Anaheim  Convention  Center,  3.  Long  Beach 
Convention  Center,  4.  Long  Beach  Airport,  5.  Santa  Ana/Orange 
County  Airport,  6.  Fullerton  Commuter  Airport,  7.  Los  Angeles  Inter¬ 
national  Airport,  8.  Ontario  International  Airport. 


an  hour’s  drive  away.  Closer  still,  there  is  the  great  Pacific 
to  swim,  surf,  dive,  sail  or  fish. 


I.ViVt'lVH;  i.ltliVi.i,.  . 


le  Eagle’s  Nest 
cktail  lounge  with  live  entertainment, 
sinessman’s  lunch  served  over  the 
an  hour.  A  favorite  after-five  pub, 
<t  door  neighbor  to  our  dinner  house, 
e  Lion’s  Lair. 


Reception  Lounge 
Warm,  California-style  entrance  hall 
and  meeting  place.  High  beamed  ceil¬ 
ings,  grand  staircase,  balcony  alcove, 
immediate  access  in  every  direction  to 
all  the  facilities  of  the  Inn. 


The  Lion’s  Lair 

Dine  in  intimate  surroundings,  enjoy 
skillful,  attentive  service  from  well- 
trained  people.  We  invite  you  to  try  our 
unusual  business  lunches,  and  sample 
our  elegant  dinner  menu. 


our  new  HOLIDAY  INN 
xt  time  you’re  on  business  in  the 
uthern  California-Knott’s  Berry  Farm 
sa. 


Holiday  Inn  of  Buena  Park,  Calif. 
7000  Beach  Blvd. 

Buena  Park,  90620  (71 4)  522-7000 

Full  courtesy  to  T ravel  Agents 


NIRA  Representatives 
Conduct  Seminar  at 
International  Congress 


Demonstrating  growing  world¬ 
wide  concern  for  man’s  creative  use 
Df  increased  leisure  time,  1600 
eaders  from  every  quarter  of  the 
globe  met  in  Brussels,  April  5-7,  to 
sxpose,  discuss  and  propose 
answers  and  solutions  to  this 
axpanding  social  problem. 

The  Congress  was  sponsored  by 
the  World  Leisure  and  Recreation 
Association  (formerly  the  Interna¬ 
tion  Recreation  Association)  and  the 
(/an  Cle'  Foundation  of  Belgium. 

Not  only  were  the  numbers  in 
attendance  impressive,  but  also  the 
quality  and  prestige  of  both  the  lec¬ 
turers  and  the  delegates.  Significant 
also  were  the  range  of  disciplines 
involved — government,  industry, 
education,  sociology,  medicine, 
international  affairs  and  public  ser¬ 
vice.  The  opening  session  was 
given  added  importance  by  the  pre¬ 
sence  of  His  Majesty,  King 
Baudouin  of  Belgium. 

During  the  three  Congress  days, 
a  series  of  thoughtful  and  stimulat- 
ng  lectures  were  presented,  plus  a 
special  seminar  on  the  role  of  indus- 
:rial  management  in  employee 
recreation. 

This  featured  special  subject 
symposium  was  presented  by  a 
sanel  representing  the  National 
Industrial  Recreation  Association 
andexp  explored  the  responsibility 
af  industry  management  for 
employee  recreation  opportunities. 

Particularly  appropriate  to  the 
heme  of  the  Congress,  “Leisure 
activities  in  the  Industrial  Society,” 
he  symposium  attracted  a  substan- 
ial  and  thoroughly  interested 
audience,  with  lively  discussion  fol- 
owing  panel  member  presenta- 
ions. 

Chairman  and  the  initial  speaker 
at  the  meeting  was  Professor  Gor¬ 
ton  L.  Starr,  of  the  University  of  Min- 
aesota,  who  raised  challenging 
questions  about  future  manage- 
nent  involvement  in  employee 
ecreations. 

Speaking  from  the  viewpoint  of 
nanagement  itself  were  two  top 
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officers  of  the  Flick  Reedy  Corpor- 
poration,  Bensenville,  Illinois, 
U.S.A.,  which  was  the  winner  of  the 
NIRA  award  a  year  ago  for  its  out¬ 
standing  industrial  recreation 
program.  The  speakers  were  Mr. 
Frank  Flick,  President  of  the  Corpo¬ 
ration  and  Mr.  Arthur  Conrad,  Vice 
President  of  the  company  and  also 
a  Vice  President  of  NIRA.  The 
Recorder  for  the  session  was  Mr. 
A.  M.  Dick  of  Dofasco,  Hamilton, 
Ontario,  Canada,  and  a  past  Presi¬ 
dent  of  NIRA. 

The  following  is  a  digest  of  Frank 
Flick’s  remarks  as  carried  in  Hyd- 
Air,  published  by  Miller  Fluid  Power, 
Flick-Reedy  Subsidiary  Corporation 
at  Bensenville,  III. 

Flick  began  with: 

“Many  worthwhile  ideas  and 
much  information  have  been  offered 
during  the  past  two  days.  However, 
it  seemed  to  me  that  a  few  concepts 
voiced  in  these  meetings  should  not 
go  unchallenged. 

“One  of  them,  I  felt,  was  based 
on,  or  influenced  by,  a  prediction  by 
Karl  Marx,  that  the  Industrial 
Revolution  was  going  to  bring  about 
unemployment,  and  in  turn  poverty 


and  starvation  such  as  the  world  has 
never  seen,  because  merchanized 
production  methods  would  turn  out 
more  goods  than  the  poor,  exploited 
workers  could  ever  consume — a 
huge  overproduction  that  would 
inevitably  be  countered  by  a 
sudden,  drastic  cut-back  in  all  indus¬ 
trial  and  business  activity. 

“It  seemed  to  me  that  some  of 
the  speakers  at  this  International 
Congress  concluded  that  the 
enormous  productive  capacities 
unleashed  by  the  Industrial  Revolu¬ 
tion  must  be  reined  in,  held  tightly 
in  check,  and  that  one  of  the  best 
ways  to  do  it  is  to  deliberately  shor¬ 
ten  the  work  week.  Thus,  they  say, 
to  avoid  economic  catastrophe,  year 
after  year,  as  mechanized  methods 
and  automation  techniques  ad¬ 
vance,  the  people  must  be  given 
less  and  less  working  time  and 
more  and  more  leisure  time. 

“Those  who  assume  that  this 
must  be  the  pattern  of  the  future, 
that  the  40-hour  work  week  simply 
has  to  give  way  to  a  30— and  even 
a  20-hour  work  week,  are  under¬ 
standably  preoccupied  with  the 
question:  How  do  we  make  plans 
for  the  vast  amount  of  leisure  that 
lies  ahead  of  us? 

I  believe  the  question  is  based  on 
false  premise.  We  may  never  see 
such  a  dramatic  shortening  of  the 

continued  on  page  38 
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RECOGNITION  AWARDS 

Trophies  —  Plaques  —  Medals  —  Ribbons 
Gifts  —  Specialties  —  Premiums 

“If  it’s  an  award  —  We  have  it" 

Contact  Don  Thompson  for 

Information  on 

Special 

NIRA  DISCOUNT  PROGRAM 

50  years  experience 
assures  our  slogan 
“Our  Service  Is  Hard  To  Beat” 
Official  NIRA  Awards  Supplier 


Phone:  (312)  782-2317 
32  W.  Randolph  St.,  Chicago,  III.  60601 


continued  from  page  37 

work  week  in  our  lives,  unless  the 
peoples  of  the  world  are  willing  to 
reduce  their  standards  of  living.  This 
is  highly  unlikely. 

“Karl  Marx  Wrong” 

“In  my  judgement,  Karl  Marx,  in 
his  prediction  of  the  economic  con¬ 
sequences  of  the  Industrial 
Revolution,  was  wrong.  The  Indus¬ 
trial  Revolution,  as  initiated  primarily 
by  private  inventors  and  entrep¬ 
reneurs  in  England,  and  im 
plemented  on  the  largest  scale  by 
private  enterprise  ine  United  States, 
has  not  glutted  the  markets  of  the 
world  with  merchandise  that  nobody 
could  buy;  it  has  not  overproduced; 
and  it  has  not  brought  about  the 
devastating  unemployment,  poverty 
and  hunger  which  Marx  so  omin¬ 
ously  predicted. 

“On  the  contrary,  the  Industrial 
Revolution  inspired  by  private  enter¬ 
prise,  not  only  has  produced  more 
goods  than  the  world  has  ever  seen 
it  has  produced  a  far  more  prosper¬ 
ous  body  of  workers  than  the  world 
has  ever  seen;  and  their  desire  for 
a  better  life,  combined  with  their 
great  purchasing  power,  has 
allowed  them  to  consume  and  enjoy 
the  enormous  production  which 
economic  freedom  has  made  pos¬ 
sible.  As  mechanization  advances, 
a  smaller  percentage  of  production 
workers  is  needed,  but  a  larger  per¬ 
centage  of  service  workers — to  dis¬ 
tribute  and  maintain  all  the  products 
produced. 

“Obviously,  these  are  problems 
to  be  solved  in  many  areas  of  the 
world.  While  mechanical  innova¬ 
tions  have  resulted  in  temporary 
unemployment  for  certain  types  of 
workers,  these  people  usually  have 
found  new  jobs,  and  in  the  long  run, 
power-driven  machinery  and  other 
technological  innovations  have 
employed  far  more  people  than  they 
every  disemployed. 

“As  just  one  example  in  America 
the  invention  of  the  automobile  tem¬ 
porarily  put  a  few  hundred  carriage 
makers  and  blacksmiths  out  of  work, 
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but,  in  time,  created  new  jobs  for 
millions  of  men  and  women,  not  only 
in  auto  making  per  se,  but  in  a  host 
of  related  occupations,  but  in  man¬ 
ufacturing  and  in  service  industries. 
There  are  other  problems  created 
by  the  automobile  that  need 
solution.’’ 

Detailed  Analyisis 

Frank  then  proceeded  to  give  a 
detailed  analysis  of  “Work”  and 
“leisure”  and  their  inter-relationship, 
as  indicted  by  subtitles  to  his 
remarks  .  .  . 

The  Real  Nature  of  Leisure  and 
Work,  The  Search  for  One’s  Identity, 
Finding  One’s  Self,  Getting  Away 
From  It  All,  Work  and  Self- 
Fulfillment,  Maturity  and  Long 
Range  Goals,  Bias  Against  Trades, 
Anti-Capitalistic  Bias,  Freedom  of 
Choice,  Making  Jobs  More  Rewar¬ 
ding,  Setting  One’s  Own  Work  Stan¬ 
dards,  Creating  Job  Stasfaction, 
The  Environmental  Factors,  Exam¬ 
ples  of  Job  Enrichment,  The  So- 
Called  “Blue-Collar  Blues,”  The 
Theology  of  Work  Emphasize 
Job — Not  “Benefits,”  The  Concept 
Behind  Leisure,  The  Leisure  That 
Kills,  Identity  Theory  in  Practice, 
Achieving  One’s  Goals,  The  Com¬ 
petitive  Type,  Need  for  Aerobic 
Fitness,  What  the  Company  Can 
Do,  Exercise  Is  Work — and  Fun, 
Making  Excercise  Safe,  Personal 
Fulfillment,  Work  and  Play  Inter¬ 
related,  Active  Leisure — Rewarding 
Work. 

His  concluding  statement: 

“And  so  I  make  my  play  for  more 
active  leisure  and  more  rewarding 
work  in  the  firm  belief  that  we  must 
love  to  work,  and  we  must  love  to 
play,  and  that  to  some  extent  we 
can  and  should  do  both  at  the  same 
time,  whether  we  are  earning  a 
living,  serving  our  country,  serving 
others,  or  serving  ourselves  by 
doing  the  daily  exercise  that  builds 
and  maintains  a  healthy  mind  and 
body.” 

Vice  President  Conrad’s  talk 
covered  the  History  of  Industrial 
Recreation  in  the  United  States.® 


continued  from  page  £ 

doing  things  the  old  way.  Maybe  tf 
traditional,  formal  and  expensi\ 
annual  Christmas  party  should  t 
replaced  by  four  or  five  smaller  ar 
less  expensive  parties  during  tf 
year.  Frequency  is  more  importa 
than  the  size  of  the  program. 

Surprise,  excitement,  informa 
unstructured,  are  the  words  for  th 
future.  Instead  of  the  annual  picni< 
maybe  you’ll  plan  a  day  with  an  ari 
and  crafts  program,  in  addition  1 
other  events.  Another  time  durin 
the  year,  perhaps  you’ll  have 
Renaissance  fair  party  complel 
with  costumes,  where  your  peop 
can  buy  and  swap  hand-crafte 
items  or  antiques.  The  next  tim 
maybe  it  will  be  a  variety  dance  wil 
rock,  waltzes,  square  dancing,  an 
what  have  you.  And  don’t  make 
scheduled.  Let  anyone  participal 
in  everything  throughout  the  da; 
These  people  don’t  want  to  be  pr< 
grammed  like,  at  10:30  we  will  i 
work  on  leather  belts,  at  12:0 
everyone  will  eat,  at  1 :30  everyboc 
will  go  in  for  a  swim.  It  just  wor 
work  like  that  in  the  future. 

Many  of  you  handle  or  couns 
on  employee’s  travel  plans.  With  tf 
possible  exception  of  the  “Trac 
tionalists”  group  and  the  “Got 
Made”  group,  the  trend  in  travel  w 
be  away  from  the  luxurious  Grar 
Tour,  total  vacation-type  of  travel 
shorter,  more  frequent,  inexpensiv 
types  of  pleasure  trips. 

There  is  increasing  interest  in  tf 
new  and  unusual  places  am 
accommodations,  rather  than  th 
old  traditiobnal  points  of  interes 
Novelty  and  change  will  again  t 
considered  more  important  tha 
standard  tourist  destinations. 

In  summation,  the  trends  for  th 
future  social  climate  indicates  pe 
sistent  unwillingness  on  the  part  < 
many  Americans  to  spend  time  ar 
effort  against  a  goal.  This  has  sei 
ous  implications  for  the  productic 
of  products  and  services.  It  ms 
even  indicate  that  we  are  movir 
toward  a  reduced  performance  ci 
teria. 

Thus,  the  role  of  the  recreatic 
administrator  will  assume  eve 
more  important  dimensions  in  tf 
years  ahead.  Your  ingenuity  ar 
creativity  might  well  set  the  tone  fi 
the  ultimate  success  of  your  cor 
pany.  ■ 
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A  tradition  of  public  service 

A  fund  raising  record  (more  than  $13  million  earned  by 
sponsoring  groups  just  last  year) 

An  experienced  sales  staff  of  more  than  200  field  men  and  women 

A  variety  of  products  for  fund  raising 
Great  profit  potential  and  immediate  results 

. . .  unequalled  by  any  other  company* 

t  fill  out  and  mail  the  attached  postage  paid  card  for  an  appoint- 
nt  for  a  personal  call  from  a  QSP  representative.  No  obligation 
:ourse. 

If  facing  inquiry  card  is  missing:  Call  collect  or  write  to:  Mr.  Walter  Mills 

QSP. 

P.O.  Box  301,  Pleasantville,  New  York  10570 
Phone:  (914)  769-7000 


THE  LONGEST-  RUNNING  HIT  IN 

SHOW  BUSINESS  HISTOBY! 

An  Investment  in  Employee  Morale 


For  Information  On:  Dates  in  your  area;  Special  NIRA  Group  rates  and 
“Employee’s  Night  At  The  Circus,”  Contact:  Glen  J.  Graves,  Dir.  of  Ind. 
Sales 

RINGUNG  BROS.  BARNUM  &  BAILEY  COMBINED  SHOWS,  INC. 
1015  EIGHTEENTH  STREET  N.W. 

WASHINGTON,  D.C.  20036  TELEPHONE  (202)  833-2700 
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.  .  .  buying  unattractive  or  overpriced  ski  packages.  The  Travel  Committee, 

Inc.  offers  all-inclusive  first-class  ski  tours  to  6  major  destinations  ap¬ 
proximately  30%  less  in  cost  than  its  competitors. 

Compare  our  corporate  priced  one  week  ski  vacations  to  any  other  in  the 
market  with  the  following  included: 

*  Roundtrip  jet  transportation  via  a  regularly 
scheduled  airline. 

*  7  nights  accommodations  with  private 
bath. 

SKI  THE  OLYMPIC  ALPS  IIM  : 

Innsbruck,  Austria . $329  Cervinia,  Italy . $339 

Kitzbuhel,  Austria . $349  OR  ski  the  far  west  IN: 

St.  Anton,  Austria  . $359  Lake  Tahoe,  Nevada  .  .  .  .$259 

Val  D'lsere,  France  .  .  . .  $359  *  Not  included  in  the  Lake  Tahoe  program. 

Departures  via  the  services  of  Lufthansa  German  Airlines,  Air  France,  and  United  Airlines. 

FOR  INFORMATION  CONTACT: 

THE  TRAVEL  COMMITTEE,  INC. 

1426  REISTERSTOWN  ROAD  178-10  WEXFORD  TERRACE 

BALTIMORE,  MARYLAND  21208  JAMAICA,  N.Y.  11432 


All  land  transportation. 

*  Breakfast  and  dinner  daily.  * 

*  PLUS  MORE! 
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HILLERICH  ft  BRADSBY 


Carl  Yastrzemski’s  the  man  who  puts  the 

punch  in  the  Bosox  lineup. 

•  In  1967,  he  won  the  coveted  Triple 
Crown,  Most  Valuable  Player  of  the 

.  year  and  American  League  Player  of 

'  the  year. 

•  He’s  played  in  seven  all-star  games 
with  an  overall  batting  average  of  .304. 

•  During  the  72  season,  he  knocked  in 
his  1000th  RBI. 

•  This  season,  he’ll  clout  his  2000th  hit 
and  his  300th  home  run. 

•  Three  times  he’s  had  the  highest  slug¬ 
ging  percentage  in  the  league:  .536  in 
1965,  .622  in  1967  and  .592  in  1970. 


The  bat  he’s  done  it  all  with?  Yaz  uses  a  Louisville 
Slugger  with  a  long  thin  handle  that  builds  quickly 
into  a  medium  barrel.  It’s  got  a  medium-large  knob. 

Carl  Yastrzemski 

The  man  with  the  bat. 
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At  World  Ai  nvavs 
performance 
is  the  best  measure 
of  excellence. 

is  year  marks  the  25th  anniversary  of  World  Airways,  the  start,  a  position  that  can  bear  the  closest  scrutiny.  Why 

lerica’s  most  traveled  charter  airline.  We  have  achieved  such  a  standard? 

t  position  by  adhering  to  a  standard  of  excellence  from 

We  knew  we  would  have  to  prove  we  were  good, 
not  just  talk  about  it. 

r  assets  are  now  $230,000,000.  We  are  listed  on  the  $14,000,000  facility  on  60  acres  at  Oakland  Interna- 

w  York  and  Pacific  Coast  Stock  Exchanges.  We  now  tional  Airport.  Not  only  does  it  service  our  own  jet  fleet, 

ploy  more  than  1600  people.  Our  maintenance  sub-  but  those  of  14  other  airlines  as  well, 

ary  alone.  World  Air  Center,  Inc.,  has  grown  into  a 

Speaking  of  jets,  we  have  the  best. 

i  World  fleet  is  the  largest  in  the  charter  industry  747Cs,  designed  exclusively  for  charter  travel  in  elegance, 

h  six  727s,  five  707s,  six  Stretch  DC-8s  and  new 

And  the  people  who  tig  them  are  unmatched. 

have  more  than  100  flight  crews,  each  one  led  by  a  service  training  for  charter  groups.  We  have  flown  well 

rid  Captain  who  meets  the  highest  standards  in  avia-  over  3,000,000  charter  passengers  some  15,000,000,000 

l.  These  crews  are  backed  up  by  400  flight  attendants,  passenger  miles.  From  this  we  have  learned  something 
a  are  trained  at  our  own  school  which  specializes  in  no  one  else  knows  quite  as  well. 

Namelg,we  know  how  to  make 
a  full  planeload  of  people  feel  first  class  pleasure. 

begin  with,  we  simply  have  more  people  on  board  to  people  who  know  that  country  and  speak  its  language. 

fc  more  people  on  board.  But  numbers  alone  aren’t  In  fact,  our  flight  attendants  who  are  multi-lingual,  collec- 

ugh.  Many  of  our  passengers  are  first  time  travelers  tively  speak  over  30  different  languages.  A  service  really 
i  foreign  country.  So  we  try  to  staff  the  flight  with  appreciated  by  a  group  originating  overseas. 

Still,  keeping  to  a  standard  of  excellence 
has  probablg  been  the  most  important  reason. 

have  one  of  the  best  on-time  records  in  the  world.  Council  Award  ten  separate  years  —  no  small  feat  even 

serve  the  very  best  food  and  beverages  available.  with  our  facilities.  We  have  never  deviated  from  our 

r  maintenance  record  has  earned  the  National  Safety  standards.  And  we  never  will. 

Welcome  aboard. 


World’s  largest  charter  airline 


A  U.S.  Certificated  Supplemental  Carrier  •  Member  National  Air  Carrier  Association. 

Oakland  International  Airport,  Oakland,  CA  94614.  Offices  worldwide. 
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environmental  graphics 

MARKS,  SIGNINGS  AND  VISUAL  COMPLEMENTS  FOR  RECREATIONAL  FACILITIES 

A.  Blankenburg  Associates/Graphic  Design  •  2  North  Riverside  Plaza  •  Chicago  60606  •  312/263-544 


Kotz  C  Schneider 


LAND  AND  RECREATION  PLANNING  AND  DESIG 


307  SOUTH  TOWNSEND  STREET  SYRACUSE,  NEW  YORK  13202  31  5-475-41  5 


recreational  planning  •  programming  •  design  •  consultatio 


Cf&tg/i  c<Sc/</&nu//i  Olh  0  E  H  A  R  T,  LANDS  £  HAl 

p  I  a  nni  ng  /  analysis  grou 

512  l  TON  ((HIDING  SEATTLE  W  A.  98  104  (  206)  6  2  2-  1010  691  LYON  BUILDING-SEAT  TIE  W  A.  98  1  04  (206)682-102 


dlh 


No  other  one-week  business  and  pleasure  program 
has  ever  been  as  widely  acclaimed  as 
7-Day  “Linger  Longer”  Nassau  Cruises  on  the  great 

39,241-ton 


Sailing  from  New  York  Every  Saturday  Spring  thru  Autumn 
with  ship  your  hotel  for  2  days  and  2  nights  in  Nassau! 

f - — : - - 

AND  FROM  FLORIDA... 

it’s  our  bright  new  star,  the  25,300-ton 

t  Doric 

(formerly  *.«.  HANSEATIC) 


Sailing  winter  and  spring  from  Port  Everglades 
on  Caribbean  luxury  cruises  of  9  to  1 4  days 

Known  as  a  ship  of  superior  quality,  the  newly-named  s.s.  DORIC 
now  features  Home  Lines’  famous  cuisine,  activities  and  all-Italian 
service.  Wide  range  of  public  rooms,  2  outdoor  swimming  pools, 
indoor  pool  with  sauna  and  massage  rooms.  All  cabins  have 
.  private  bathrooms,  phones,  individual  climate  controls.  Over 
80%  outside  cabins.  All  lower  beds.  5  elevators. 


'QCEANIC 


The  record  speaks  for  itself:  the  popularity  of  the 
OCEANIC  is  so  widespread,  she  has  broken  every 
existing  passenger  carryings  record  for  7-day 
cruises.  And  for  good  reason!  Her  magnificent 
facilities  include  the  all-weather  indoor/outdoor 
Lido  pool  deck  under  the  unique  retractable 
Magrodome  roof.  Home  Lines  is  renowned  for  its 
superb  cuisine  and  for  the  dedicated  service  of  the 
all-Italian  personnel.  Sparkling  activities  include  4 
orchestras,  professional  shows,  movies,  galas, 
parties,  contests,  games.  All  cabins  have  private 
bathrooms,  phones,  2-channel  stereo  music, 
individual  climate  controls. 

And  the  OCEANIC  is  especially  suited  for  group 
cruises.  There  is  a  wealth  of  public  rooms,  for  every 
requirement.  We  are  fully  equipped  for  meetings  at 
sea . . .  including  TV  for  closed-circuit  telecasting. 
And  our  experience  in  serving  groups  from  15  to  a 
ship’s  charter  of  1015  can  be  of  invaluable  help  to 
make  your  program  a  success! 


Panamanian  Registry 

PHONE  OR  WRITE  FOR  COMPLETE  DETAILS  AND  FREE  FULL  COLOR  BROCHURE! 
'WvlwoUbjcL  (fax.  Qucdiii p.  S&lvlol.  . . .  dicmsu  Jjuhslx  Jamoux.  CUL-Sicdian.  finxxjonmL 


HOME  One  WORLD  TRADE  CENTER  •  Suite  3969,  New  York,  N.Y.  10048  •  Phone  (212)  432-1414 

LINES  Offices  in  Principal  Cities 
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A  functional  display  case  for  travel  and  activity  material  is  often  a  problem  for  recreation  directors.  Ken  Leonard,  Executive  Direc 
of  the  Lockheed  Employees’  Recreation  Association  in  Sunnyvale,  Calif,  says  the  display  case  pictured  above  serves  these  purpot 
well  and  is  extremely  versatile.  It  is  approximately  five  feet  long  by  three  and  one-half  feet  high.  It  is  on  rollers  that  permit  it  to 
easily  moved  around  their  building  or  to  other  buildings  primarily  cafeterias.  There  is  a  storage  space  in  the  rear  for  flyers,  she 
etc.  Leonard  said  it  was  constructed  by  a  local  carpenter  at  a  cost  of  $150,  four  years  ago.  LERA  staff  members  in  the  picture  a 
Carol  Christensen,  left,  and  Mary  Higday. _ _ 


CXVMB4SSCUJB 

...a  unique  concept  in  international  recreation, 
cordially  invites  recreation  and  personnel 
directors  to  explore  its  private  world  of 
superior  sport  and  leisure-time  opportunities. 

© 

T  Facilities  for  families  and  individuals  at  all 
points  of  the  compass.  Group  tours,  weekend 
minitrips,  or  do-it-yourself  excursions. 


!  COMIHSSCWB 


3959  Triverton  Pike 
Madison,  Wl  53711 


Tel:  (608)  274-2262 


I  □  Yes,  I’m  interested  in  the  COMPASS  program  j 
1  for  employees.  Send  details. 

|  □  Please  have  a  COMPASS  representative  call. 


|  Name _ 

j  Company 
|  Address— 
j  City - 


-Telephone. 


♦Offices  also  in  Chicago,  Milwaukee,  San  Diego. 


COMPASS  points  the  way  to 
savings  in  both  time  and  money 
in  many  ways.  (See  brochure 
opposite  page.)<p 

For  more  information,  including 
details  on  our  industry  plan  to 
benefit  your  recreational  program 
budget,  mail  coupon. 


COMPASS  is  an  international  club  offering 
superior  sports  and  leisure-time  opportu¬ 
nities  for  families  and  individuals.  It  points 
the  way  to  savings  in  both  time  and  money. 

COMPASS  is  able  to  provide  unique  ex¬ 
periences  to  its  members  because  it  owns 
and  operates  hotels,  resorts,  lodges, 
ranches,  private  hunting  and  fishing  pre¬ 
serves,  and  vast  wilderness  acreage  in  the 
U.S.,  including  Hawaii  .  .  .  and  in  Canada, 
Mexico,  Honduras,  and  Africa.  Your  mem¬ 
bership  card  entitles  you  to  discounts  of 
from  20  to  50  percent  at  these  facilities. 

But  that’s  not  all.  COMPASS  members 
also  receive  preferred  treatment  and  re¬ 
duced  rates  at  many  other  choice  recrea¬ 
tional  sites.  And  guest  privileges  at  leading 
private  and  semi-private  clubs. 

Time  is  money  to  most  of  us.  COMPASS 
offers  a  variety  of  fun-packed  “mini-trips” 
— four-day  weekends  for  busy  people  who 
have  only  limited  time  for  recreation. 

COMPASS  keeps  in  touch.  Each  mem¬ 
ber  receives  a  complete,  illustrated  guide¬ 
book  describing  in  detail  all  COMPASS 
sports  and  recreational  opportunities. 

_ Members  get  monthly  newsletters  and  fre-^ 

quent,  up-to-the-minute  bulletins  of  sched- 
uied  trips  and  newly  added  facilities. 


COMPASS  members  enjoy: 

Travel  savings:  Special  rates  at  COMPASS  fa¬ 
cilities,  plus  discounts  at  leading  hotels  and 
motels  throughout  the  U.S.  and  abroad.  Dis¬ 
counts  at  major  rental  car  agencies  as  well. 
Just  show  your  COMPASS  card. 

Group  trips:  COMPASS  makes  it  easy  by  sched¬ 
uling  convenient  group  excursions — and 
passes  savings  along  to  members.  Wilder¬ 
ness  canoe  expeditions  .  .  .  African  safaris 
.  .  .  deep-sea  fishing  with  skilled  boat  cap¬ 
tains  ...  ski  trips  to  famous  slopes  .  .  .  and 
others  you  request. 

Transportation:  A  capable,  efficient  department 
that  cares  makes  all  arrangements  for  group 
excursions.  COMPASS  will  make  individual 
flight  reservations  upon  request. 

Privacy:  Vast  areas  of  recreational  land  are  avail¬ 
able  to  COMPASS  members.  Controlled 
usage  eliminates  congestion  and  over¬ 
crowding. 

COMPASS  membership  costs  only  $25  an¬ 
nually,  plus  a  one-time  initiation  fee  of  $15 
when  you  join.  A  membership  includes  the 
family,  of  course. 


Salt  Lick  Lodge.  Kenya 
Boating  a  dolphin  in  the 
Sea  of  Cortez 
Pack  trip  in  Colorado 
Getting  acquainted  with 


Wilderness  canoeing, 

British  Columbia 
A  COMPASS  family  campfin 
“The  Garden  Isle” — 

Kauai,  Hawaii 

Sun,  sea,  and  marlin-fishing 
COMPASS  ski  group  at 
Steamboat  Springs 


N/mer  the  uiilderne// 

Family  frontier  living  in  a  rustic  cabin  in  the 
Rockies,  where  you  and  the  kids  catch  your 
own  breakfast  in  a  fast-running  stream, 
chop  wood  and  carry  water,  pan  for  gold, 
explore  to  your  hearts’  content ,  .  .  Campers 
will  delight  in  the  abundant  campsites  of 
COMPASSIand  .  .  .  Take  a  guided  pack  trip 
into  a  ruggedly  beautiful  wilderness  area  .  .  . 
Ora  canoe  and  fishing  expedition  in  Canada. 

Son*  like  it  cold 

Ski  in  the  "champagne  powder”  of  the 
northern  Colorado  Rockies  from  your  head¬ 
quarters  at  COMPASS’  popular  Inn  at  Thun- 
derhead  in  Steamboat  Springs.  Or  share  in 
the  fun  in  the  Wisconsin  and  Michigan  north- 
woods — downhill  and  cross-country  skiing, 
tobogganing,  snowmobiling,  sleighriding, 
snowshoeing,  and  ice-fishing.  At  day’s  end, 
put  up  your  feet  before  a  glowing  fire  at  one 
of  COMPASS’  lodges  and  relive  the  joys 
of  the  day. 

If  fishing  is  your  sport 

There’s  a  muskie  with  your  name  on  it  in 
northern  Wisconsin . .  .trout  in  Colorado  and 
Montana  .  .  .  marlin  in  the  teeming  waters  of 
the  Sea  of  Cortez  .  .  .  tarpon  in  the  blue- 
green  Caribbean  off  the  coast  of  Honduras. 
COMPASS  knows  where  they  are,  how  to 
get  there,  and  howto  catch  ’em. 

P nhr  hunting? 

COMPASS  can  point  you  to  everything  from 
wide-open  upland  bird  shooting  on  private 
preserves  to  a  big-game  safari  in  Kenya; 
from  elk  in  the  Rockies  to  jaguar  and  wild 
boar  in  a  virgin  Central  American  forest. 


Ctfnpctss 


A  magazine  as  big  as  the  great  out¬ 
doors,  filled  with  interesting,  exciting, 
and  authoritative  articles.  Beauti¬ 
fully  illustrated  throughout.  Avail- 
t  able  to  the  public  at  newsstands 
J  or  by  subscription;  to  members  at 
a  special  low  introductory  rate. 


equipment  ft  Gift/ 


Catalog  of  quality  items  available  only  to 
COMPASS  members.  Top-of-the-line  sports 
equipment — rods,  reels,  guns,  skis,  camping 
gear,  luggage,  clothing,  unique  gifts.  All  offered 
at  significant  savings  made  possible  by  volume 
club  purchases  and  special  orders. 


meeting/ 


COMPASS  offers  a  variety  of  clinics  and  semi¬ 
nars  in  convenient  locations — featuring  experi¬ 
enced  outdoorsmen,  movies,  panels  of  experts 
on  specific  outdoor  subjects.  Members  improve 
their  skills,  share  experiences,  and  learn  from 
one  another. 

Compaxr  L r  recreation  international 

COMPASS  CLUB  offices  are  located  in  Bessemer,  Michi¬ 
gan;  Chicago,  Illinois;  Henderson,  Kentucky;  Iriona,  Hon¬ 
duras;  Kauai,  Hawaii;  Lansdale,  Pennsylvania;  Madison, 
Wisconsin;  Milwaukee,  Wisconsin;  Nairobi,  Kenya;  San 
Diego,  California;  Steamboat  Springs,  Colorado. 

Join  Compo//  now ! 


-Clip  and  mail  coupon- 


Compo//  Club 


3959  Triverton  Pike  Call  (608)  274-2262 

Madison,  Wl  53711 

□  Sign  me  up  as  a  member  of  COMPASS.  Enclosed 
is  my  check  or  money  order  in  the  amount  of  $40. 

□  Charge  it  to  my: 

Master  Charge  No _ 

or  BankAmericard  No _ _ 

□  i'm  interested  but  would  like  more  information. 


Telephone 


Address 


City 


State 


Zip 


niro  neujs 


nglish  classes  aid 
ring  for  Du  Pont 

English  classes  are  termed  an  aid 
hiring  recent  immigrants  at  the 
wark,  N.J.  plant  of  E.  I.  Du  Pont 
Nemours  &  Company, 
n  a  recent  session,  two  classes 
aling  14  men  met  three  hours  a 
y,  five  days  a  week,  for  seven 
eks.  Most  of  the  men  are  Por- 
3uese,  but  the  classes  also 
luded  two  Spaniards,  a  Colom- 
m  and  a  Cuban,  with  the  men 
lging  in  age  from  the  mid-twenties 
the  mid-fifties. 

rhe  plant  starts  classes  in  English 
eneverthe  need  arises  and  terms 
a  valuable  asset  to  employee 
velopment. 


Lighes  radio  club 
:tive  in  field  day 

rhe  HFEA  Amateur  Radio  Club 
Hughes  Aircraft  Company  in 
Iver  City,  CA.,  participated  in  the 
lerican  Radio  Relay  League  Field 
y,  an  annual  event  designed  as 
lationwide  test  for  emergency 
mmunications  capabilities  of 
atuer  radio  clubs  and  operators, 
'he  24  hour  test  is  in  the  form 
a  contest  to  contact  the  largest 
nber  of  other  amateur  stations 
the  various  amateur  frequency 
ids. 

although  only  five  operators  were 
lilable  at  the  site  north  of  the  Ful¬ 
ton  facility,  the  HFEA  club 
lulataneously  operated  four 
ismitters  on  different  frequencies 
I  made  over  500  contacts  in  the 
hours  according  to  Bill  Dean, 
sident. 

,  September,  1973 


The  club  continues  to  be  active 
in  Navy  MARS  (Military  Affiliate 
Radio  System)  and  maintains 
several  weekly  schedules  with 
South  Pacific  stations  to  run  phone 
patches  between  servicemen  and 
their  families. 


powder  puff 
football  at  Crown 

When  the  Crown  Life  Insurance 
Company  powder  puff  football  team 
got  together  for  their  first  practice 
there  wasn’t  a  powder  puff  in  sight 
according  to  the  report  of  the  com¬ 
pany  publication,  The  Crown  Crier. 

The  first  gruelling  two  hour  work¬ 
out  began  with  a  50-yard  dash  and 
progressed  through  a  condensed 
crash  course  in  pass  patterns, 
blocking  patterns  and  basic 
strategies. 


bicyle  club  newest 
McDonnell  Douglas 
activity 

The  Bicycle  Club,  is  the  newest 
activity  in  the  McDonnell  Douglas 
Company — St.  Louis  recreation 
program. 

The  club’s  organizational  meeting 
was  attended  by  nearly  75  em¬ 
ployees  and  family  members.  They 
enjoyed  a  group  excursion  of  the 
forest  park  bicycle  trails.  Similar 
trips  will  be  among  principal  club 
activities. 


Ipalco  clubs 
view  displays 

Sports  displays  were  a  feature  of 
a  joint  meeting  of  two  clubs  whose 
members  are  employees  of  the 
Indianapolis  Power  and  Light  Com¬ 
pany. 

Members  of  the  Ipalco  Conserva¬ 
tion  Club  and  the  Ipalco  Men’s  Club 
and  their  children  enjoyed  viewing 
the  various  sports  displays  followed 
by  a  showing  of  films. 


FORT  LAUDERDALE,  FLORIDA 


"  WacK  <\at> 

HOTEL 


Special  Industrial  Rates 

Catering  to  individual,  couple 
and  family  vacationers. 

Please  write  for  information. 

Jack  Lindeman 
3100  North  Ocean  Boulevard 
Ft.  Lauderdale,  Florida  33308 
Area  Code  305  -  564-8502 

Our  Own  Private  Beach 
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Award  Winning  Programs 

at  Cummins  Engine  Company 


Comprehensive  recreation  programming  has  earned 
the  Cummins  Engine  Company,  Inc.,  Columbus,  Ind., 
the  1972  NIRA-United  Savings-Helms  Athletic  Founda¬ 
tion  Award  for  excelling  all  aspects  of  employee  recrea¬ 
tion  programming  for  companies  of  five  to  ten  thousand 
employees. 

The  company  also  won  this  award  in  1970  and  in 
1971  they  won  a  NIRA  Certificate  of  Excellence  for 
their  softball  program. 

INDOOR  BASKETBALL — Fifteen  men’s  evening 
league  teams  participated  in  Cummins  slow-break 
indoor  basketball  leagues.  A  new  fast-break  indoor  bas¬ 
ketball  league  was  formed  with  17  men’s  teams  partic¬ 
ipating.  This  made  a  total  of  32  men’s  teams  participat¬ 
ing  with  a  total  of  383  employees  playing  255  games. 
This  compares  with  21  men’s  teams  and  217 
employees  participating  in  1971. 

OUTDOOR  BASKETBALL — Twenty-five  men’s 
teams  participated  in  the  C.E.R.A.  slow-break  basket¬ 
ball  leagues.  A  total  of  278  employees  played  67  regular 
season  games.  In  1971 , 26  teams  and  270  employees 
participated. 

BOWLING — C.E.R.A.  sponsored  two  employee  bow¬ 
ling  tournaments  during  1971-72:  a  fail  singles  tourna¬ 
ment  with  208  employees  bowling  and  a  winter  team 
tournament  with  270  employees  participating.  In 
addition,  C.E.R.A.  paid  the  entry  fee  for  56  employee 
bowling  teams  that  participated  in  various  area  leagues. 

GOLF — C.E.R.A.  sponsored  two  summer  regulation 
tournaments  and  a  fall  par  3  tournament.  A  total  of 
300  employees  participated  in  the  summer  tournaments 
compared  with  287  who  participated  in  1971,  at  Otter 
Creek  Golf  Course.  Ninety-eight  employees  partici¬ 
pated  in  the  first  fall  par  3  tournament  at  Rocky  Ford 
Golf  Course.  Golf  league  play  also  expaned  in  1972 
with  24  employees  participating  in  the  morning  league 
and  57  in  the  four  evening  leagues. 

HORSESHOES — C.E.R.A.  sponsored  one  horse¬ 
shoe  tournament  as  well  as  a  summer  league.  A  total 
of  15  employees  participated  in  the  tournament  and 
eight  employees  in  the  evening  league. 
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VOLLEYBALL — Seventeen  teams  playing  in  mor 
ing  and  evening  leagues  recorded  a  total  participatii 
of  775  compared  with  15  teams  and  614  participar 
in  1 971 . 

DUPLICATE  BRIDGE  CLUB— Three  tournamer 
are  sponsored  throughout  the  year  and  all  employe' 
are  welcome  to  play. 

CHESS  CLUB — A  total  of  33  employees  meet  < 
a  bi-monthly  basis  for  friendly  chess  competition. 

MODEL  CLUB — The  Model  Airplane  Organizatii 
maintains  an  active  program  with  four  special  contee 
in  addition  to  weekly  flying  schedule. 

ICE  HOCKEY — C.E.R.A.  sponsored  Ice  Hocki 
League  consisted  of  four  teams  and  63  players.  In  1 97 
72,  23  games  were  played  with  643  employees  p« 
ticipating. 

PHYSICAL  CONDITIONING— This  progra 
stressed  a  non-compulsory  program  of  physical  ex< 
cise  and  participants  totaling  3,953  enjoyed  use  of  t 
gym,  weight  room  and  sauna  bath  at  the  Foundati 
for  Youth. 

SOFTBALL — Softball  leagues  saw  46  teams  playi 
in  four  men’s  leagues  with  733  employees  participatir 
This  compared  with  43  teams  and  713  employees 
1971.  In  addition  63  employees  participated  in  fc 
women’s  leagues.  All  games  were  played  on  the  n< 
Ceraland  three  diamond  softball  complex. 

SOCCER — This  was  a  new  activity  which  saw 
employees  and  their  families  participating  weekly 
Ceraland  Park. 

TRAP  SHOOTING— A  year-around  program  w 
morning  and  evening  leagues  as  well  as  special  shot 
was  available;  four  leagues  were  held  and  the  tc 
participation  for  the  year  was  3,934.  Ten  squads  r< 
resented  C.E.R.A.  and  Cummins  at  the  NIRA  Tr 
Shoot  in  Middletown,  Ohio. 

continued  on  page 
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ofico  Vacations 
ew  Horizons  in  Travel 

\  European  vacation — especially  with  luxury-style 
Domodations — has  for  many  years  been  considered 
/ond  the  reach  of  many  U.S.  travelers.  This  is  no 
iger  true.  Sofico  Vacations’  travel  packages,  based 
condominium-type  living,  now  make  it  possible  for 
smbers  of  employee  groups  to  take  a  vacation  on 
ain’s  Costa  del  Sol,  one  of  the  world’s  most  popular 
sort  areas,  at  rates  within  the  budget  range  of  most 
>ups. 

\  Madrid-based  company,  Sofico  has  built  38  build- 
is  along  the  86  miles  of  Mediterranean  coastline  from 
ilaga  west  to  Marbella  and  Estepona  (the  Costa  del 
I)  where  the  climate  is  considered  ideal  the  year 
und.  These  buildings  contain  one  to  three  bedroom 
Icony  suites — 4,000  of  them — with  more  being  built 
3ry  year. 

Here,  then,  is  the  answer  for  groups  who  want  to 
Did  the  stereotype  vacation  but  must  also  get  full 
ue  for  the  vacation  dollar  spent.  In  these  days  of 
ated  costs,  and  unfavorable  exchange  rates,  Spain 
nains  one  of  the  few  affordable  European  vacation 
;as. 

Sofico’s  vacation  packages  contain  air  fare,  round- 
)  transfers,  and  meals  in  Sofico’s  top-flight  restaur- 
ts.  Guests  are  looked  after  by  a  multi-lingual  staff, 
d  receive  daily  maid  service.  Each  suite  has  a  bal- 
ny  with  a  spectacular  view;  kitchens  are  fully  equip- 
d;  china  and  linens  are  furnished.  And  there  are  chil- 
jn’s  nurseries  for  guests  who  need  them. 

During  the  sunny  daytime  hours,  a  multi-lingual 
:reation  director  sees  to  it  that  guests  have  the  oppor- 
lity  to  enjoy  all  of  Sofico’s  vacation  facilities.  All  com- 
sxes  have  swimming  pools;  swimming  and  gym 
sses  are  conducted  daily;  equipment  is  available 
every  kind  of  water  sport. 

Suests  may  enjoy  the  entertainment  at  any  Sofico 
■nplex— such  events  as  concerts,  ballets  and  gypsy 
nee  groups  and  many  others  are  presented  regularly, 
staurant  dining  is  also  interchangeable— guests  dine 
the  restaurant  of  their  choice  at  any  Sofico  complex. 
MIRA  members  interested  in  learning  how  Sofico  can 
or  a  different  kind  of  European  vacation  package 
fit  the  specific  needs  and  budgets  of  their  particular 
>up  should  write  to:  Sofico  Vacations  Inc.,  680  Fifth 
enue,  New  York,  N.Y.  10019;  phone  (212)  586-2500. 
call  on  the  toll-free  reservation  number  800-223- 
B7. 

\  rtfic  veterans  i*. 
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Western  Airlines, 

The  Only  Way  To  Fly 

Western  Airlines  has  the  distinction  of  being  the 
oldest,  continuously  operated  commercial  airline  in  the 
United  States,  established  April  17,  1926. 

From  four  open-cockpit  biplanes  and  a  route  from 
Los  Angeles  to  Salt  Lake  City  47  years  ago,  Western 
has  grown  to  71  fanjet  aircraft  that  fly  a  26,581 -mile 
system.  Its  red,  white  and  black-trimmed  fleet  is  seen 
from  Minneapolis/St.  Paul,  west  to  Honolulu  and  Hilo, 
north  to  Anchorage  and  south  to  Mexico  City  and 
Acapulco. 

Doloris  Hopper,  manager  of  marketing  and  conven¬ 
tion  sales,  represents  Western  in  NIRA.  Her  relatively 
small  staff  in  Western’s  Los  Angeles  headquarters  has 
been  greatly  assisted  in  the  field  by  special  convention 
representatives  in  Western’s  sales  offices.  They  give 
personal,  on-the-spot  assistance  to  organizations  such 
as  NIRA  in  planning  regional  and  national  meetings. 
Their  sole  responsibility  is  for  meeting  and  convention 
marketing  and  promotion.  In  effect,  they  make  your 
meeting  planning  job  easier. 

Western’s  convention  representatives  help  groups 
develop  attendance  and  build  enthusiasm  for  profes¬ 
sional  meetings  through  special  mailings  and  follow-up 
telephone  calls,  offering  personal  assistance  in  travel 
planning. 

For  association  members  traveling  as  a  group  to  con¬ 
ventions  or  meetings,  Western  convention  representa¬ 
tives  arrange  special  airport  handling  and  personal 
touches  such  as  VIP  baggage  tags  for  easy  group  iden¬ 
tification. 

Mrs.  Hopper’s  staff  is  often  available  on-site  at  con¬ 
ventions  for  reconfirmation  of  reservations  and  to  assist 
in  promoting  the  next  year’s  regional  or  national  meet¬ 
ings. 

Western’s  route  system  is  particularly  attractive  for 
convention  planners.  Its  cities  are  gateways  to  superb 
recreational  areas  and  resorts,  with  excellent  conven¬ 
tion  facilities. 

From  Mexico’s  Latin  charm  to  the  wild  beauty  of 
Western  Canada  and  Alaska,  from  Minnesota’s  spark¬ 
ling  lakes  through  exciting  Las  Vegas  and  Palm 
Springs,  to  Hawaii’s  Polynesian  paradise — Wes¬ 
tern’s  destinations  are  attractive  to  every  conven¬ 
tioneer. 

Mrs.  Hopper  invites  you  to  discuss  your  group  meet¬ 
ing  or  convention  plans  with  her  staff.  Write  or  call: 
Doloris  Hopper,  Manager  of  Marketing  and  Convention 
Sales,  Western  Airlines,  6060  Avion  Drive,  Los 
Angeles,  Calif.  90009.  Telephone:  (213)  646-4317. 
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Wrought-iron  tacework  attracts  the  eye  throughout  the  New  Orleans 
French  Quarter.  Travelers  whould  plan  at  least  half  a  day  to  wander 
through  the  Quarter  enjoying  the  various  architectural  styles  and 
little  shops  tucked  into  corners. 


Mardi  Gras  parade  crowds  stretch  for  the  souvenir  beads  and  co, 
thrown  from  floats.  Though  the  big  parade  is  the  highpoint  of  l 
Lenten  Season,  a  Mardi  Gras  spirit  lives  every  night  of  the  yt 
in  New  Orleans.  — Eastern  Airlines  Photos 


NEW  ORLEANS... 
SOMETHING  BETTER 


By  John  W.  Abbott 
Abbott  Tours,  Inc. 
New  Orleans,  Louisiana 


“Mr.  Recreation  Director,  where  have  your  company’s 
employees  travelled  as  a  group  in  the  last  couple  of 
years?” 

“Well,  Let’s  see.. .Rome,  Hawaii,  Mexico,  and  Las 
Vegas.” 

“Ever  been  to  New  Orleans?” 

“No.” 

How  many  times  have  you  heard  this?  New  Orleans 
has  been  a  sophisticated  civilized  port  for  more  than  two 
centuries.  She  knows  Opera,  great  cuisine,  fashions, 
blooded  horses,  fine  arts,  education  and  jazz,  and  she 
is  old  enough  and  wise  enough  to  understand  them 


all.  She  is  still  a  hundred  blocks  of  Europe  in  Amerk 
a  grid  of  narrow  streets  in  the  lacy  shade  of  iron  wt 
balconies.  Her  days  begin  with  steaming  chicory  coff 
served  in  the  sunlight  beside  a  splashing  patio  fount, 
and  ends  to  a  wail  of  a  jazz  trumpet  resounding  fr< 
nearby  Bourbon  Street.  New  Orleans... the  sensual  c 
Her  sights,  sounds  and  smells. ..tease  you...begi 
you. ..lift  you  back  a  century  to  a  more  romantic,  tranc 
and  predicable  time. 

So,  why  haven’t  you  been?  With  an  unprecedenl 
boom  in  the  economy,  New  Orleans  has  revitaliz 
its  quest  for  national  prominence  in  music,  touris 
and  cuisine.  New  Orleans  has  put  it  all  together.  I- 
facilities,  her  hospitality  and  her  people  are  all  geai 
to  the  visitor.. .be  it  one  from  La  Mancha  or  10, C 
from  Chicago.  She  awaits  them  all. 
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Mew  Orleans  hotels  rank  with  the  finest  in  the  world... 
m  the  traditional  elegance  of  the  Fairmont  Hotel 
the  modern  poshness  of  the  New  Orleans  Marriott 
|h  rise.  Here  are  the  hotels  with  that  special 
jspitality”  to  suit  even  the  most  discerning.  Choose 
e  of  the  small,  intimate,  deluxe  guest  houses  adorned 
h  true  antique  furniture,  such  as  the  Maison  de  Ville. 
lect  the  rambling  convention  facilities  of  the  Braniff 
ice  Hotel,  largest  in  the  city.  Use  the  patio  courtyards 
amous  French  Quarter  establishments  like  the  Royal 
nesta  and  the  Chateau  Le  Moyne.  Decide  on  the 
urbon  Orleans’  Quadroon  Ballroom.  Any  require- 
jnt  for  accommodations  can  be  fullfilled  by  New 
leans  with  its  traditional  and  always  welcomed  south- 
i  hospitality.  Moreover,  there  is  a  variety  of  prices, 
r  the  budget  minded  or  for  the  deluxe  group,  there 
a  “perfect  place”  in  New  Orleans. 

Mew  Orleans  is  also  a  city  of  fabulous  food  and  fine 
.taurants,  and  it  may  be  said  that  many  persons  visit 
>w  Orleans,  quite  simply,  for  the  sake  of  its  delightful 
snus.  Here,  the  preparation  and  serving  of  food  are 
3  arts.. .haute  cuisine  is  a  living  tradition.  A  great 
3f  is  an  honored  man,  and  a  good  sauce  is  his  proud- 
t  achievement.  Here  you  will  discover  New  Orleans 
sole  cooking  that  is  a  unique  and  fantastic  blend  of 
inary  art  from  France,  Spain  and  the  West  Indies, 
:h  a  secret  or  two  borrowed  from  the  Choctow  Indians 
10  once  manned  a  trading  post  where  the  French 
irket  now  stands.  Chefs  in  New  Orleans  have  a  spe- 
I  way  with  food.  And  they’re  not  all  at  the  expensive 
>tau rants  either.  Neighborhood  oyster  bars,  friendly 
e  cafes  featuring  red  beans  and  rice  &  selling  monu- 
sntal  poor  boy  sandwichs  are  memorable  too.  And 
fou  miss  out  on  Creole  Gumbo  or  breakfast  at 
3nnan’s,  you  haven’t  lived.  This  is  the  city  that  gave 
nbalaya,  seafood  gumbo,  and  shrimp  remoulade  to 
s  world. 

Mew  Orleans  is  also  a  lively  and  gay  city  with  an 
'iguing  variety  of  exciting  night  life.  She  is  a  Stay- 
Mate  town. ..a  place  to  unbend  and  enjoy  life.  Every 
iht  has  a  little  bit  of  Mardi  Gras  in  its  magic.  This 
he  town  where  jazz  was  born. ..on  Basin  Street  and 
)ught  up  by  some  of  the  greatest  musicians  in 
ierica...a  town  that  today  offers  more  varieties  of 
z  than  at  any  time  in  its  history.  Hear  it  for  the  price 
a  contribution  at  Preservation  Hall. 

Dr  spend  your  evenings  listening  to  a  quiet  piano, 
dancing,  or  enjoy  the  colorful  entertainment  at  an 
mate  cabaret  show. ..join  the  laughter  and  singing 
one  of  the  French  Quarter’s  200  year  old  taverns, 
matter  what  your  pleasure,  you  will  discover  an 
iring  new  world  on  New  Orleans’  Bourbon  Street.. .in- 
nprehensible  and  undescribable!  It  must  be  expen¬ 
sed  and  felt... intimately! 

Mew  Orleans  also  has  had  its  past... an  era  of  historic 
sortance  and  opulence.  It  all  began  almost  three  cen- 
es  ago,  when  La  Salle  claimed  the  entire  Mississippi 
sin  in  the  name  of  the  French  King. ..nearly  250  years 
)  Bienville  established  his  settlement  in  the  great 
ve  near  the  Mississippi’s  mouth.  It  was  during  the 
ly  1800’s  that  the  delta  sugar  barons  grew  rich 
/ ond  the  wildest  New  World  dreams.  And  even 
ugh  the  War  between  the  States  crumbled  the  great 
ntations,  it  couldn’t  crush  the  flourishing  Crescent 


City.  She  has  been  cruel  and  unbending,  but  also  warm 
and  understanding  as  when  she  aided  the  refugees 
from  French  Arcadia,  and  now  famous  Cajuns  of  South¬ 
ern  Louisiana.  The  city  still  has  many  reminders  of  old 
Europe  and  the  old  South.  The  historic  French  Quarter 
and  the  exciting  Mardi  Gras  Festival  are  but  two  links 
with  the  past.  There  remains  in  New  Orleans’  character 
a  deep  seated  nostalgia  for  the  past. ..preserved  and 
held  in  trust  for  future  visitors. 

New  Orleans  is  always  showing  its  love  for  festivities. 
The  annual  Sugar  Bowl  Classic,  Mardi  Gras,  Spring 
Fiesta,  the  Jazz  Festival  and  Food  Festival  to  mention 
a  few.  There  is  hardly  a  day  that  passes  that  there 
is  not  an  outward  show  of  the  long  love  affair  between 
New  Orleans  and  her  people.  Of  course,  Mardi  Gras 
is  the  most  famous.  There’s  nothing  like  it.  The  Mardi 
Gras  celebration  goes  back  to  the  ancient  Roman  cus¬ 
tom  of  merrymaking  before  a  period  of  fasting. 

The  term,  Mardi  Gras,  itself  arose  from  the  French 
custom  of  parading  a  fat  ox  through  the  streets  of  Paris 
on  Shrove  Tuesday.  During  the  carnival  season,  the 
Krewes  (social  clubs)  give  balls  and  private  parties. 
Their  members  parade  in  the  streets  and  mask  in  fancy 
dress  along  with  marching  bands  and  beautiful  floats. 
It  begins  on  Twelfth  Night  and  ends  on  Shrove  Tuesday. 
On  the  last  nights,  Canal  Street  jams  with  revelers  in 
indescribable  costumes,  joining  the  parade  and  hang¬ 
ing  over  balconies  to  catch  the  lucky  doubloons  hurled 
from  lavish  floats.  And  on  the  final  evening,  Rex,  King 

continued  on  page  4 
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the  most  important  ingredient  in  any  trip  is  the 
honor  and  integrity  of  its  producer,  abbott  tours, 
inc.  the  most  respected  of  resident  Tour 
Operators  in  New  Orleans  assures  you  of  no  less 
than  the  best  in  planning  and  operation  thereby 
guaranteeing  a  trouble  free  and  memorable  visit 
to  New  Orleans. 

For  brochures,  quotations,  and  additional  infor¬ 
mation,  contact 


abbott  tours,  inc. 

suite  520 

234  Loyola  Building 
New  Orleans,  La.  70112 
(504)  522-3188 
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Take  The  Train  . 


Having  fun  while  getting  there  is  the  major  attraction 
of  group  travel  by  train. 

Passengers  traveling  together  may  relax  over  a  drink 
in  an  Amtrak  launge,  then  enjoy  a  cooked-to-order  meal 
in  dining  cars  brightened  by  fresh  flowers  and  sparkling 
white  linen.  Then  they  can  sit  back  and  watch  the  scenic 
beauties  of  American  roll  by  without  the  worry  of  driving. 

Some  Amtrak  trains  feature  recreation  cars  with 
movies  to  watch  and  games  to  play.  The  younger  set 
can  spend  their  time  coloring  or  working  out  the  puzzles 
and  rail  oriented  games  in  Amtrak’s  entertaining  “Fun 
’N  Games”  book  while  their  elders  dash  off  a  quick 
note  on  special  stationery  which  might  read  “On  Board 
Amtrak’s  Empire  Builder”  or  play  a  card  game  with 
cards  which  bear  the  red,  white  and  blue  Amtrak  logo. 

Within  Amtrak’s  national  route  system,  travel  pos¬ 
sibilities  are  almost  limitless.  A  group  of  30  or  more 
may  see  scenic  San  Francisco,  the  wonders  of  Yellow¬ 
stone  Park  or  enjoy  sunny  Florida,  traveling  at  Amtrak’s 
special  25  per  cent  coach  discount  for  groups.  Groups 
of  15  to  29  persons  qualify  for  12-1/2  percent  off  the 
regular  coach  fares. 

Many  veteran  travelers  agree  there’s  no  better  way 
to  see  America  than  traveling  by  train.  Often  the  super 


highways  miss  the  truly  scenic  routes.  “There  is 
much  variety  from  a  train  window  that  you  don’t  c 
from  an  interstate,”  one  passenger  on  a  West  cot 
train  was  heard  to  say.  “And  have  you  ever  tried 
see  the  sights  from  an  airplane?” 

Amtrak’s  San  Francisco  Zephyr  winds  its  way  frc 
Chicago  through  scenic  Colorado  and  the  Sier 
Nevadas,  offering  a  breath-taking  view  of  Donner  Pa 
and  the  American  River  Canyon,  not  accessible  frc 
any  other  mode  of  travel.  Passengers  on  the  Coe 
Starlight/Daylight  from  Los  Angeles  to  Seattle  c 
almost  feel  the  sea  breezes  of  the  Pacific  as  the  trc 
cuts  along  the  coast  only  feet  from  the  water  at  time 
They  may  watch  the  farmers  harvest  lettuce,  artichok 
and  fruit  in  the  famous  agricultural  areas  of  Salin 
and  Santa  Clara  Valleys,  with  occasional  stops  at  Spa 
ish  styled  train  stations  along  the  way. 

If  international  travel  is  the  passenger’s  wish — Ai 
trak  can  give  a  small,  but  scenic  sampling.  The  popu 
Washington/Montreal  train  leaves  each  city  every  aft< 
noon  offering  passengers  a  look  at  the  beauties  of  N< 
England  and  New  York  City’s  skyline.  Vancouver,  B 
ish  Columbia  is  also  on  the  Amtrak  route  and  passe 
gers  who  wish  may  take  a  ferry  boat/bus  ride  frc 


Amtrak’s  Coast  DaylightlStarlight  train  follows  the  rugged  California  coastline  for  113  miles  on  its  1,375  mile  run  from  Los  Angele 
Seattle.  It  is  shown  just  out  of  Gaviota,  between  Santa  Barbara  and  San  Luis  Obispo. 
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ncouver  to  quaint  Victoria  for  a  look  at  the  famed 
tchart  Gardens.  Connections  can  be  made  for  Mex- 
City  at  Nuevo  Laredo  for  those  who  desire  a  vacation 
he  Mexican  culture. 

rrain  service  is  also  offered  to  most  of  the  historic 
es  of  the  colonial  East.  In  fact,  Amtrak  serves  every 
ijor  American  city,  most  recreation  areas  and  many 
the  National  Parks. 

\mtrak  reduced  group  rates  are  available  for  coach 
i/el  from  September  through  May,  on  all  trains  except 
stroliners.  Groups  may  also  travel  in  first  class  accom- 
idations,  but  at  full  fare,  although  family  rates  do 
aly.  For  exclusive  occupancy,  a  group  must  have 
full  fares  for  a  sleeping  car  or  35  full  fares  for  coach, 
rthur  information  on  group  travel  can  be  obtained 
m  travel  agents  and  at  Amtrak  sales  offices. 

3roup  travel  is  proving  to  be  a  popular  way  to  go 
wording  to  Arthur  Lloyd,  Amtrak’s  Manager  of  Groups 
1  Special  tours.  Lloyd  says  group  travel  is  on  the 
rease  and  has  already  shown  a  40  percent  jump 
1 973.  He  says  the  most  popular  destinations  have 
3n  California  (San  Francisco,  Los  Angeles  and  San 
jgo),  the  National  Parks,  Pacific  Northwest,  Florida 
j  Colorado. 

rhe  group  travel  increase  is  part  of  an  overall  reversal 
the  decline  of  rail  passengers  travel  accomplished 
Amtrak  since  it  assumed  control  of  the  nation’s  rail 
ssenger  net  work  over  two  years  ago.  Ridership 
)wed  an  1 1  percent  gain  during  the  corporations’s 
t  year  of  operations,  reversing  a  20-year  decline. 
\fter  assuming  control  of  the  rail  network,  Amtrak 
mediately  embarked  on  a  major  refurbishment  pro- 
im  putting  hundreds  of  20-year-old  cars  back  in  A-1 
ape.  The  equipment  available  for  purchase  by  Amtrak 
3 raged  20-years-old  and  was  in  a  state  of  disrepair. 
Mow  over  half  the  fleet  has  undergone  refurbishment 
luding  major  mechanical  overhaul  and  bright  new 
ariors.  Five  train  in  the  system  now  completely  refur- 
hed  are:  The  Chicago-New  Orleans  Panama  Lim- 
1,  Boston-to-Washington  Merchants  Limited,  New 
rk/Washington-Chicago  Broadway  Limited,  New 
rk-Florida  Silver  Meteor  and  Los  Angeles-Seattle 
ast  Starlight/Daylight., 

\mtrak  has  also  begun  a  program  to  renovate  or 
Id  new  railroad  stations  throughout  the  system.  The 
t  new  station  was  opened  last  fall  in  Cincinnati,  and 
second  is  now  under  construction  at  Jacksonville, 
rida.  A  most  extensive  remodeling  job  was  recently 
npleted  at  Springfield,  Massachusetts,  and  plans  are 
terway  for  a  new  facility  at  Richmond,  Virginia. 
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Passengers  in  the  dome  car  on  Amtrak’s  San  Francisco  Zephyr 
have  a  panoramic  view  of  Nevada  as  the  train  speeds  along  between 
Chicago  and  San  Francisco. 


Dining  room  attendant  signals  meal  times  with  these  chimes,  walking 
the  length  of  the  San  Francisco  Zephyr.  This  is  the  dome  lounge 
car. 


This  summer  Amtrak  began  to  put  in  operation  a 
new  $7-million  computerized  reservation  system  which 
should  be  completed  nationwide  next  year.  The  new 
system  enables  a  passenger  to  make  reservations 
within  a  matter  of  seconds. 

Amtrak’s  packaged  tour  program  has  been  expanded 
to  included  over  100  special  tours  to  all  parts  of  the 
country  and  almost  2000  travel  agents  now  have 
Amtrak  tickets  in  stock.  Another  4000  travel  agents 
represents  Amtrak  for  tour  and  ticket  sales. 

Amtrak  has  recently  taken  delivery  on  two  new  tur¬ 
bine  powered  French  trains  for  operation  in  the  Midwest 
this  fall.  Forty  new  diesel  electric  locomotives — the  first 
passenger  locomotives  to  be  put  into  passenger  service 
in  decades — began  operation  this  summer  on  a  number 
of  western  trains,  and  1 5  new  electric  locomotives  are 
scheduled  for  delivery  next  year.  Another  major  step 
in  the  building  of  Amtrak’s  fleet  of  equipment  was  taken 
this  summer  when  Amtrak  asked  American  industry 
to  design  a  totally  new  rail  passenger  car. 

And  so  the  passenger  trains — recently  thought  to  be 
a  dying  part  of  Americas  colorful  past — are  making  a 
come  back.  They  are  proving  to  be  an  exciting  way 
to  travel  for  young  and  old  alike.  When  your  group, 
family  or  you  as  an  individual  want  to  see  the  sights 
in  a  convenient,  relaxing  manner,  follow  Amtrak’s 
slogan:  Next  Time  Take  The  Train.” 
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TENNIS  TOURNAMENT — Three  tennis  tourna¬ 
ments  were  atCeraland.  A  total  of  45  employees  partici¬ 
pated  in  the  two  singles  tournaments  and  28  in  the 
doubles  tournament. 

TURKEY  AND  HAM  SHOOTS— A  total  of  seven 
shoots  were  held  during  1971-72  with  a  total  participa¬ 
tion  of  4,040. 

TRAVELOGUES — Twenty  five  employees  and  their 
families  attended  a  film  on  England. 

WATER  CARNIVAL— This  was  a  new  park  program. 
Relays  and  diving  events  were  held  for  employee  chil¬ 
dren  and  a  skit  put  on  by  the  park  pool  staff,  followed 
by  the  Carnival.  The  total  participation  was  70. 

TRAVEL  PROGRAM — Eighty  one  persons  went  on 
the  a  tour  to  Hawaii. 

TENNIS  LESSONS — Tennis  lessons  were  offered 
for  the  first  time  this  year  for  employees  and  their 
families.  In  1972,  83  employees  and  their  children  par¬ 
ticipated  in  two  series  of  lessons. 

CRAFTS  PROGRAM — A  Christmas  Crafts  Class  and 
a  Spring  Crafts  class  were  held  for  women  employees 
and  wives  with  89  women  registered.  A  total  of  56  chil¬ 
dren  enrolled  for  three  one-week  summer  crafts  prog¬ 
rams. 


HOBBY  SHOW— A  total  of  62  employees  attend' 
the  annual  C.E.R.A.  Hobby  Show. 

STYLE  SHOW — A  record  total  of  278  women  view' 
the  1971  C.E.R.A.  Style  Show. 

FISHING  CONTEST — The  fishing  contest  is  dividi 
into  three,  two  month  sessions.  Winners  in  each 
three  sections  as  well  as  the  grand  champions  we 
awarded  cash  prizes  in  each  catagory.  Thirty  thr< 
employees  and  members  of  their  immediate  famili 
entered  the  contest. 

FOURTH  OF  JULY  CELEBRATION— A  reco 
27,996  persons  enjoyed  the  celebration  which  includi 
children’s  games,  two  variety  shows,  a  men’s  softb 
tournament,  and  a  fireworks  display. 

MINIATURE  GOLF — A  total  participation  of  25,1  ( 
was  recorded  at  the  Ceraland  Miniature  Golf  Coun 
with  three  special  tournaments  and  1 25  individuals  ps 
ticipating. 

MOVIES — Five  movies  were  shows  with  2,5J 
employees  and  their  families  in  attendance. 

RIFLE  AND  PISTOL  MATCHES — Nine  employei 
participated  in  light  rifle  match  competition  and  sevi 
employees  entered  the  bench  rest  matches  also  hel 

HORSE  SHOW — A  total  of  250  attended  tl 
C.E.R.A.  Horse  Show. 

continued  on  page  ; 


If  you're  the  one  in  charge  of 
organizing  trips  for  your  company 
you  should  have  the  Hotel  &  Motel 
RED  BOOK. 

The  RED  BOOK  is  really  three  directories  in  one: 

•  Domestic  Hotel/Motel  guide.  Lists  all  members  of  the  American 
Hotel  &  Motel  Association  (almost  8,000  properties).  Easy-to-use 
columnar  format  gives  information  on  number  of  rooms,  rates,  telephone 
number  and  location  (airport,  resort,  downtown  or  elsewhere). 

Toll  Free  Reservation  numbers  within  the  listing. 


HOTEL  &  MOTEL  RED  BOOK 

888  Seventh  Avenue-Dept.  RM 
New  York,  N.Y.  10019 

Enclosed  is  $ _ for _ copies  of  the 

1973  Hotel  &  Motel  Red  Book  (Current  through 
May,  1974)  at  $12.50  per  copy. 

Name _ _ 


•  Business  Meeting  guide.  Over  1,000  large  and  small  properties  are 
listed  in  this  popular  “blue  page”  section.  Number  of  meeting  rooms, 
seating  capacities,  exhibit  space,  dining  areas,  availability  of 
audio/visual  equipment  are  listed  for  most  properties. 

•  International  hotel/motel  guide.  Lists  hotels  in  the  Caribbean,  South 
and  Central  America,  Mexico,  Canada,  Europe,  Asia,  Africa  and 
Australia,  all  affiliated  with  AH&MA  or  the  International  Hotel  Assn. 


Address. 


State 

Zip  Code 

Please  add  sales  tax  where  applicable  in  New 
York  and  Florida. 


Whether  you’re  planning  for  a  weekend  in  New  York  or  a  two  week 
trip  to  Disneyworld,  the  Red  Book  is  your  best  source  of  reference  in 
selecting  accommodations. 

SEND  FOR  YOUR  COPY  TODAY,  USING  THIS  CONVENIENT  ORDER  FORM. 
PRICE  PER  COPY:  Still  $12.50  (20%  discount  on  orders  of  5  or  more). 


Planning  your 
'froup  travel  program 


experience 


To  know  what  a  tour  opera¬ 
tor  can  do,  first  take  into  account 
what  it  has  done.  Ask  such  ques¬ 
tions  as  these: 

O  How  long  have  they  been  in 
business? 

O  Do  they  handle  travel  to  all 
parts  of  the  world? 

O  What  type  of  clientele  do 
they  serve? 

Lislind  has  been  making  in¬ 
dividual  and  group  travel  arrange¬ 
ments  for  over  90  years.  We've 
prepared  trips  to  all  parts  of  the 
globe  — Europe,  Asia,  Africa, 
North  America,  South  America... 
We've  planned  every  conceivable 
type  of  holiday,  from  an  African 
Safari  to  a  Pacific  Cruise.  Discrim¬ 
inating  travelers  travel  through  us 
—  no  matter  where  on  earth  they 
want  to  go— because  of  the  Lis¬ 
lind  reputation  for  impeccable 
taste.  And  because  of  the  thorough¬ 
ness  with  which  we  arrange  and 
supervise  every  detail  of  every 
program  we  put  together. 


stability 


facilities 


Another  important  factor  is 
whether  the  operator  meets  your 
people's  needs  wherever  they 
travel.  Lislind  International  boasts 
a  roster  of  1,200  thoroughly  pro¬ 
fessional  representatives  in  offices 
throughout  Europe,  North  America, 
the  South  Pacific,  the  Far  East  and 
South  Africa.  Whatever  destina¬ 
tions  are  selected,  you  can  be  cer¬ 
tain  Lislind  knows  them  intimately. 
And  will  show  each  place  at  its 
best.  Moreover,  there's  always  a 
congenial  Lislind  representative  on 
hand  eager  to  serve  in  any  way  he 


There  are  too  many  fly- 
night  companies  around  not  to 
vestigate  an  operator's  busin 
thoroughly  beforegiving  himyoi 
With  Lislind  International  you 
twice  the  assurance  you  do  v 
other  operators.  Not  only  are 
known  to  be  completely  relic 
and  financially  stable  in  our  c 
right,  but  we're  affiliated  witl 
giant,  European  transportal 
complex  — Nederland  Shipp 
Union  (NSU).  Furthermore,  NSl 
heavily  involved  in  almost  ev 
phase  of  travel.  So,  with  Lisl 
you  enjoy  the  benefits  of  the  o 
bined  efforts  of  two  of  the  rr 
reputable  travel  companies  in 
world:  Lislind  International  i 
NSU. 


►rvlce 

Every  bit  as  important  as 
re  people  stay  is  how  they're 
ted  when  they  get  there.  Will 
be  forced  to  cool  their  heels 
e  lobby  for  hours  before  being 
vn  to  their  rooms?  Will  group 
ibers  receive  prompt,  courte- 
service  throughout  their  trip? 
5,  again,  the  Lislind  name  goes 
ig  way  towards  smoothing  the 
Hotels,  airlines,  sightseeing 
imzations,  transfer  companies 
II  are  aware  of  our  reputation 
financially  solid  company  that 
i  its  bills  promptly.  They  are 
attuned  to  the  fact  that  we 
fie  discriminating  people  in 
essive  numbers.  For  these 
ans,  Lislind  travelers  get  some- 
)  extra  in  the  way  of  service 
about  everywhere.  From  just 
it  everyone.  It's  this  priceless 
i  that  is  often  the  difference 
'een  an  ordinary  trip  and  an 
/ordinary  one.  Yet  this  unique 
ius"  doesn't  cost  a  penny  more. 


hotels 

Any  operator  can  provide  good  accommodations  at  fine  hotels  during  off¬ 
season.  But  what  about  peak  travel  periods?  Where  your  group  stays  and  what 
accommodations  they  obtain  depends,  to  a  great  extent,  on  the  operator's 
standing  with  hotels.  Lislind's  standing  is  enviable.  Through  securing  accommo¬ 
dations  for  so  many  particular  vacationers  for  so  many  years,  we've  formed 
long-existing  and  close  relationships  with  the  managements  of  the  world's  most 
distinguished  hotels.This  gives  us  the  advantage  of  being  able  to  make  arrange¬ 
ments  at  competitive  prices  even  during  the  height  of  the  season  and  to  provide 
visitors  to  anywhere  with  hotel  addresses  of  distinction.  Here  is  a  sampling: 


CITY 

AMSTERDAM 

HOTELS 

Okura 

HAGUE  (THE) 

Promenade 

NICE 

Negresco 

ATHENS 

de  1'  Europe 

Hilton 

HONG  KONP 

Peninsula 

Mandarin 

PARIS 

Meridien 

Inter-Continental 

BANGKOK 

Grande  Bretagne 
Inter-Continental 
Rama  Hyatt 

HONOLULU 

ISTANBUL 

Kahala  Hilton 

Royal  Hawaiian 
Hilton 

Windsor 

Lafayette 

RIO  DE  JANEIRO  Copacabana  Palace 

BRUSSELS 

Westbury 

JERUSALEM 

Inter-Continental 

ROME 

Excelsior 

BUENOS  AIRES 

Palace 

Plaza 

King  David 

JOHANNESBURG  Tollman  Towers 

STOCKHOLM 

Michelangelo 

Sheraton 

CANNES 

Carlton 

Majestic 

LISBON 

President 

Ritz 

Sheraton 

SYDNEY 

TEL  AVIV 

Wentworth 

Hilton 

Plaza 

CASABLANCA 

El  Mansour 

LONDON 

Grosvenor  House 

TOKYO 

Imperial 

COLOGNE  Excelsior  Ernst 

COPENHAGEN  Scandinavia 

LUCERNE 

Kensington  Palace 
Schweizerhof 

Keio  Plaza 

Hilton 

DUBLIN 

Koyai 

Shel  bourne 

MADRID 

Palace 

Wellington 

VENICE 

Royal  Danieli 

Bauer  Grunwald 

DUBROVNIK 

Gresham 

Libertas 

MEXICO  CITY 

Palace 

Fiesta  Palace 

VIENNA 

Bristol 
de  France 

EDINBURGH 

Excelsior 

Caledonian 

Royal 

Excelsior 

Savoy 

Frankfurter  Hof 
Inter-Continental 

MONTREUX 

Maria  Isabel 

Montreux  Palace 

ZURICH 

International 

Nova-Park 

FLORENCE 

FRANKFURT 

MUNICH 

NAIROBI 

Bayer  isc  her  Hof 

Inter-Continental 

Hilton 

GENTLEMEN: 

Please  tell  me  how  you  can  help  me  with  my  Group  T ravel  program. 
I  would  also  like  to  see  some  sample  travel  itineraries. 


Name 

Title. 

Organization 

Address 

City 

State 

Zip 

Phone. 


RM 


tour  escorts 

If  there  is  any  one  person 
who  can  really  make  a  trip,  it's  the 
Tour  Escort.  He  (or  she)  is  the  one 
who  helps  your  group  get  to  know 
the  places  they  visit.  It’s  up  t6  the 
Tour  Escort,  too,  to  help  the  travel¬ 
er  make  the  most  of  free  time. 
Which  means,  of  course,  that  the 
escort  has  to.be  familiar  with 
every  nook  and  cranny  of  the  area: 
the  fascinating,  little-known  shops 
and  restaurants,  as  well  as  the 
more  famous  landmarks.  He's  also 
the  one  who  assists  with  reserva¬ 
tions,  baggage-handling,  matters 
of  protocol  and  any  problems  that 
might  arise.  Obviously, .  the  Tour 
Escort's  qualifications  are  as  vital 
to  the  success  of  a  vacation  as  the 
company  he  represents. 

At  Lislind  International,  we 
pick  our  Tour  Escorts  very,  very 
carefully.  The  people  we  select  are 
all  intelligent,  personable,  experi¬ 
enced,  well-educated  and  multi¬ 
lingual.  They  sincerely  like  people. 
And  they  do  everything  that  can  be 
done  to  make  even  a  short  stay  a 
life-long  memory. 


Lislind 

International 

Offices  in  the  United  States 

New  York  500  Fifth  Avenue 

(ToDec  14.1973)  New  York,  N.Y.  10036 
(212)  279-7100 

5  World  Trade  Center,  6th  FI. 
(AfferDec.i4.i973)  New  York,  N.Y  10048 
Dial  Information 

(212)  555-1212 

Los  Angeles  1 100  Glendon  Avenue 

Los  Angeles,  Calif.  90024 

(213)  477-5594 

Chicago  140  South  Dearborn  St. 

Chicago,  III.  60603 
(312)  782-3669 

Miami  245  Southeast  First  St. 

Miami,  Fla.  33131 
(305)  379-5774 

Boston  407  Beale  St. 

Wollaston,  Mass.  02170 
(617)  773-6461 

Dallas  5805-A  Sandhurst  Lane 


Dallas,  Texas  75206 
(214)  369-3550 


Offices  Throughout  the  World 

Lislind  International  is  a  vast,  world-wide  net¬ 
work  with  offices  ranging  from  such  major 
cities  as  London,  Paris  and  Rome  all  the  way  to 
Tokyo,  Sydney  and  Johannesburg. 


BUSINESS  REPLY  FORM  No  postage  stamp  necessary  if  mailed  in  the  United  States 
POSTAGE  WILL  BE  PAID  BY 


usunD  inrerncmonciL 

500  Fifth  Ave.,  New  York,  N.Y.  10036 


group 

specializatic 

Now  we  come  specifi 
to  your  group...  Is  it  too  larg< 
the  operator  to  handle  propi 
Or,  conversely,  will  you  be 
sidered  too  small  to  warrant  r 
attention?  Has  the  operator  < 
with  groups  of  the  same  type 
fore?  These  are  all  questions 
have  to  be  answered  in  ordc 
assure  the  best  possible  vacc 
for  your  people. 

Lislind  has  planned  tour 
groups  of  all  types  and  all 
(from  25  to  upwards  of  3,000 
an  associate  member  of  the 
tional  Industrial  Recreation  As 
ation,  we’ve  made  arrangerr 
for  countless  employee  tr 
groups.  We  can  also  poin 
thousands  of  satisfied  trav 
from  religious  organizations, 
den  societies,  athletic  clubs, 
fessional  groups,  service  c 
alumni  associations,  etc., 
work  within  any  budget,  too— 
moderate-priced  programs  re 
ing  the  same  care  and  attentic 
the  most  deluxe  holidays,  K 
over,  whatever  means  of  tra\ 
called  for,  we  arrange  it.  And  \ 
you  go  with  Lislind  you  gc 
modern,  well-serviced,  corr 
able  planes,  motorcoaches,  s 
trains— you  name  it.  So,  no 
ter  what  kind  of  group  you  \ 
and  no  matter  where— and  he 
they  want  to  journey,  we  offe 
type  of  program  that  has  mac 
uniquely  successful  in  the  t 
field. 


ntinued  from  page  20 

EMPLOYEE  TICKET  PROGRAMS— C.E.R.A.  pro- 
es  employee  purchase  of  tickets  for  selected  shows 
i  events. 

EUCHRE — Three  C.E.R.A.  Euchre  tournaments 
re  held  with  a  total  participation  of  142. 

rABLE  TENNIS — Twenty  four  employees  partici- 
ted  in  the  February  tournament. 

SCAVENGER  HUNT  AND  PUPPET  SHOW— Eighty 
i  employee  children  attended  this  new  program  at 
raland  Park. 

30LF  LESSONS — Golf  lessons  were  offered  for  the 
:t  time,  in  cooperation  with  Otter  Creek  Golf  Course, 
irteen  employees  and  their  children  enrolled  in  the 
sons. 

JMPIRE  CLINIC — In  an  effort  to  upgrade  the  quality 
umpires,  a  clinic  was  held  prior  to  the  start  of  the 
72  softball  season.  Eighteen  employees  completed 
i  clinic  and  were  certified. 

SOCCER  CLINIC — Three  clinics  were  held  in  an 
ort  to  introduce  Cummins  Employees  to  the  game 
soccer,  48  employ  persons  participated. 

Recreation  director,  Stephen  Waltz  said,  “We  try  to 
ure  quality  programming  as  well  as  quanity  programi¬ 
ng.  Each  program  is  evaluated  not  only  by 


attendance  and  budget  but  in  relation  to  its  worth  to 
the  employee. 

The  main  question  we  ask  is,  “What  can  be  done 
to  improve  the  administration  of  program  to  make  it 
more  self  satisfying  to  the  participant?’ 

These  challenges  are  met  primarily,  by  instituting 
changes  in  programs  that  will  solve  the  problems 
experienced. 

For  example,  we  have  started  an  officials  association 
as  a  result  of  employee  complaints  over  inconsistency 
in  officiating  and  the  dress  appearance  of  officials  in 
league  play. 

Now  to  officiate  and  become  a  member  of  the 
Association,  a  prospective  official  must  attend  a  one- 
day  clinic  prior  to  the  start  of  the  season.  In  this  clinic, 
rules  and  techniques  are  discussed. 

In  addition,  the  Association  provides  each  official  with 
a  uniform  and  assigns  him  pre-season  games  to  give 
him  the  necessary  exposure  to  the  sport. 

He  also  added  that  they  use  paid  part  time  employees 
to  served  as  referees,  scorers,  etc.  as  little  success 
had  been  is  possible  in  recruiting  volunteers  to  run 
programs. 

With  $150,000  alocated  for  new  projects,  work  is 
underway  on  a  kiddie  fishing  pond,  a  golf  driving  range, 
a  new  playground,  reworking  of  the  tennis  courts,  pad¬ 
dle  boats  and  asphalt  for  surfacing  the  remaining  roads 
in  Ceraland. 

The  company  employs  a  professional  recreation  staff 
with  degrees  in  creation  and  professional  experience* 
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People  become  Jamaica  fans  because 
of  the  beautiful  sun,  sea,  beaches,  flowers,  hotels. 

And  other  reasons. 


Last  year,  72,000 
people  who  vacationed  in 
Jamaica  came  back  again. 

Did  they  fall  in  love 
with  our  12  golf  courses, 
our  128  pure  white 
beaches,  our  ackee 
souffle,  or  our  clear  blue 
water  filled  with  coral 
and  marlin?  We  don’t 
know,  but  why  not  give 
your  travel  groups  a 
chance  to  find  out  for 
themselves. 

The  site  of  the  1975  NIRA  Convention. 

For  information  on  sending  groups  to  Jamaica,  write  to: 

Group  Sales  Dept.,  Suite  254,  Jamaica  Tourist  Board,  200  Park  Ave.,  N.Y,  N.Y.  10017 
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The  dramatic  Cliffs  of  Moher  entice  travelers  to  spend  extra  time  enjoying  their  rugged  beauty. 


Motor  Car  Touring 


By  Michael  Fryer 
NIRA  Executive  Director 


the  group  travel  concept  for 
economic  savings  purposes. 

Some  companies  have  in  the 
past,  assisted  their  employees  with 
travel  plans  on  an  individual  basis, 
however,  they  were  for  the  most  part 
limited  to  domestic  automobile 
travel  or  domestic  individual  family 
travel  arrangements. 

Through  discussions  with  many 
recreation  personnel,  company 
travel  coordinators,  and  suppliers  of 
hotel  and  motor  car  touring  services, 
we  have  seen  a  tremendous  need 
for  a  type  of  travel  that  does  not 
have  a  name,  at  the  present  time, 


but  we  might  call  it  “indh 
dual/group”  travel. 

Groups  have  been  very  popul 
and  will  always  remain  so  becaus 
of  the  low  cost  for  the  maximu 
accommodations  and  service.  Tl 
structured  program  allows  tf 
employee  and  his  family  to  enj< 
their  vacation  without  any  plannir 
along  the  way.  We  believe  this  for 
of  travel  is  beneficial  and  will  mai 
tain  its  rapid  growth  in  populari 
throughout  industry. 

Many  recreation/personnel  coc 
dinators  indicate  their  companies  < 
not  have  a  travel  program  f 


In  past  travel  issues  of  Recreation 
Management  Magazine,  we  have 
presented  articles  dealing  with  the 
many  aspects  of  group  and 
individual  travel  for  employees  and 
their  families. 

Notice  the  survey  of  company 
travel  programs  in  this  issue  and  you 
will  note  that  most  travel  is  in  the 
form  of  a  group  whether  it  be  15 
people,  40  people  or  groups  of  200 
and  above.  We  find  little  evidence 
of  motor  car  touring  combined  with 
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Black  Rock  Castle  in  County  Cork  has  been  converted  into  a  restaur¬ 
ant  where  travelers  like  to  relax. 


Irs.  Fryer  is  pictured  along  Dingle  Penninsula  Road  where  the 
ryers  went  exploring  off  the  regular  tourist  route. 


mployees  as  evidenced  by  the 
973  NIRA  survey.  Some  coor- 
inators  indicate  that  they  do  not 
ant  to  obligate  the  company  or  the 
mployees  for  a  set  number  of  char- 
ir  seats.  Other  coordinators 
dicate  they  just  don’t  have  enough 
eople  to  start  a  program  or  they 
elieve  the  employees  would  prefer 
i  make  their  own  travel  arrang- 
lents.  To  one  extent  we  will  concur 
lat  employees  sometimes  like  to 
lake  their  own  travel  arrangments 
jt  the  basic  fact  is  that  everyone 
ould  enjoy  the  benefit  of  a  mone- 
iry  saving  on  their  travel  plans. 

The  purpose  of  this  article  is  to 
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describe  a  group  travel  program 
with  economic  savings  and 
individual  flexibility  for  employees’ 
decisions  as  they  proceed  through 
the  travel  schedule. 

To  demonstrate  this  concept  my 
wife  and  I  recently  planned  our  vac¬ 
ation  to  Ireland  and  although  we  did 
not  have  a  group,  one  could  have 
very  easily  been  adapted  to  this 
travel  schedule  with  planning  ahead 
by  a  recreation  coordinator  in 
cooperation  with  a  travel  agent,  tour 
operator  or  tourist  board.  In  our  case 
we  used  the  Irish  Tourist  Board  as 
a  resource  in  initial  planning. 

Our  desire  was  to  tour  the  south¬ 


ern  portion  of  Ireland  by  motor  car, 
visiting  the  major  cities  and  interest 
points.  A  group  could  have  obtained 
the  advantage  of  group  air  travel  dis¬ 
counts  and  hotel  accommodation 
discounts  along  the  way.  The  cost 
of  motor  car  transportation,  if 
negotiated  in  advance,  can  often 
times  be  equal  to  or  less  than  that 
of  a  motor  coach.  Individual  cars 
allow  .the  travelers  the  flexibility  to 
make  decisions  to  see  specific 
things  of  interest  and  spend  time  on 
those  most  important  to  them. 

Assuming  that  the  recreation 

continued  on  page  28 
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coordinator  has  made  arrange¬ 
ments  through  a  tourist  board  or 
travel  agent,  concerning  the  points 
of  convergence  and  mode  of  trans¬ 
portation,  we  can  proceed  by  look¬ 
ing  at  the  advantages  of  this  type 
of  travel  and  then  look  at  the  disad¬ 
vantages. 

On  every  group  tour  I  hatre  been 
a  part  of,  there  were  one  or  two 
places  I  would  liked  to  have  spent 
more  time  visiting.  There  are  people 
who  strike  your  interest  and  places 
you  would  like  to  explore  more 
throughly,  but  in  a  group  it  is  impos¬ 
sible  to  spend  that  additional  time 
if  the  program  has  been  structured 
so  that  you  must  move  on  in  order 
to  meet  the  time  requirements.  One 
of  the  greatest  advantages  of  trave¬ 
ling  in  a  group  is  the  ecomonic  sav¬ 
ings. 

So  how  do  you  reach  a  happy 
medium  so  that  you  can  travel  inex¬ 
pensively  and  yet  have  the  freedom 
to  explore  and  investigate  as  the 
situation  arises?  You  can 
accomplish  group  economic  sav¬ 
ings  and  provide  freedom  of  move¬ 
ment  by  scheduling  group  arrivals 
at  predetermined  destinations  along 
the  way  but  leaving  the  movement 
and  sightseeing  responsibility  to  the 
individual  participants. 

For  example,  if  taking  a  tour  of 
Southern  Ireland  you  group  might 
start  in  Dublin,  meet  again  in  Cork, 
Waterford,  Killarney,  Ennis,  Galway 
and  then  finally  at  Shannon  for 
departure.  By  allowing  two  or  more 
days  at  each  location  you  have  com¬ 
pleted  your  itinerary  for  a  two-week 
package.  However,  if  a  person 
desired  not  to  stay  in  the  group,  he 
could  meet  at  certain  cities  and  pro¬ 
ceed  at  his  own  pace  in  a  direction 
to  keep  a  similar  pace  with  the 
group. 

He  might  find  that  his  particular 
interest  would  be  castles  and  would 
want  to  stay  near  Kilkinney  instead 
of  going  to  Cork,  however  he  could 
meet  the  group  in  Waterford  without 
any  difficulty  on  the  third  or  fourth 
day. 

Another  example  to  illustrate  this 
point  is  an  experience  we  had  as 
we  proceeded  from  Waterford  to  Kil¬ 
larney.  Not  having  anticipated  our 
interest  in  castles,  we  did  not  plan 
tours  or  visitations  to  many  such 


places,  but  after  visiting  two  of  them 
we  heard  about  others  that  were 
even  more  striking.  We  then  altered 
our  plans  and  visited  two  additional 
castles,  Dromoland  and  Knap- 
pogue. 

Dromoland  was  a  beautiful  castle 
converted  into  a  hotel,  while  Knap- 
pogue  was  the  private  residence  of 
an  American  oilman,  in  which  even¬ 
ing  medieval  dinners  were  provided 
to  guests.  The  midieval  dinners  are 
open  to  groups  and  individual  partic¬ 
ipants  and  are  terrific  fun  if  you  like 
to  eat  without  utensils.  Another  cas¬ 
tle  of  this  nature  is  the  Bunratty 
Castle,  which  is  probably  the  most 
publicized  of  the  medieval  banquet 
facilities. 

Picture  yourself  entering  the  cas¬ 
tle  for  an  evening  dinner  with  an 
introduction  by  bagpipe  players  and 
then  a  medieval  floor  show  with  all 
the  history  and  folklore  accom¬ 


panied  by  a  succulant  roast  chickei 
dinner.  Music  and  singing  are  grea 
fun  and  are  always  encountered  a 
the  castle’s  medieval  dinner.  Wi 
enjoyed  these  very  much  and  hai 
the  flexibility  to  alter  our  scheduli 
to  visit  more  than  the  ones  alread; 
planned  in  our  itinerary. 

The  freedom  to  move  about  a 
one  pleases  and  make  decisions  t( 
spend  more  time  at  a  given  plao 
can  only  be  spur  of  the  momen 
decisions  based  on  interest  am 
places  you  discover.  By  having 
set  itinerary  with  every  minut< 
planned,  some  individuals  find  the 
would  liked  to  have  stayed  longe 
but  could  not  because  the  group  ha 
to  continue.  Through  this  type  of  “ir 
dividual/group”  travel,  you  can  hav 
the  time  to  fulfill  your  interests,  am 
keep  up  with  the  group. 
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STAN  MUSIAL  HOME  RUN  PACKAGE 

7  Days,  0  Nights 


stan^usial 


Sniggle's 

BEAUTIFUL  HILTON 

CLEARWATER  BEACH, 
_  FLORIDA 


PLUS 


Free  round  trip  to  exciting  Disney  World 
Complimentary  “welcome"  cocktail 
Complimentary  tickets  to  floorshow  in  the  Hilton's 
glamorous  rooftop  nightclub,  the  Glass  Frogg 


PER  PERSON 
DpL./OCC. 


Come  enjoy  this  super  Hilton,  with  its  1,000  foot  white 
sand  beach  on  the  Gulf  of  Mexico,  4  Championship  golf 
courses  and  free  tennis  nearby.  Great  for  family  fun! 


NEARBY  ATTRACTIONS: 

•  Busch  Gardens  •  Deep  sea  fishing 

•  Horse  and  dog  racing 

•  Jai  Alai  and  much,  much  more! 


DON’T  MISS  OUT  ON  THIS  SPECIAL  PACKAGE!  CALL  OR  WRITE: 

.tan  //usial^^iggie’s 


#Rate  applies  Sept.  4  thru 
Dec.  20.  Tax  not  included. 
Children  free. 


X 


CLEARWATER  BEACH  HILTON 


Contact  us  directly  at  715  S.  Gulf  View  Blvd., 
Clearwater  Beach,  Florida  33515,  (813)  447-9566 
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Probably  one  of  the  most  outstan- 
ing  friendships  we  made  which 
jquired  extra  time  was  in  the  town 
f  Ennis,  at  the  Old  Ground  Hotel, 
Dt  a  big,  glamorous  western  cons¬ 
ent  type-hotel,  but  a  beautiful, 
jaint  stylish  hotel  whose  food  and 
scomodations  are  of  the  finest  in 
eland.  You  might  have  a  room  with 
turf  fireplace  in  it,  but  most  of  all 
ou  will  meet  the  manager,  Mr. 
ichard  Oldfield.  We  struck  up  a 
iendship  which  we  still  enjoy  very 
luch.  Two  days  after  leaving  the 
Hd  Ground,  we  were  able  to  alter 
ur  schedule  for  a  return  visit.  On 
nother  night  we  met  Richard  in 
nother  part  of  the  country  (approx- 
nately  50  miles  away.) 

He  took  us  to  O’Conners  Pub,  a 
pecial  signing  pub  which  no  tourist 
ould  ordinarily  visit.  The  pub  was 
eautiful  in  it’s  rustic,  Irish  style.  We 
ere  thrilled  to  listen  to  the  old  men 
tting  by  the  turf  fireplace  playing 
leir  Irish  instruments  and  singing 
leir  traditional  songs.  These  are 
le  moments  tourists  never  forget 
hen  they  feel  a  part  of  the  coun- 
yside  and  the  people  of  the  area. 
On  any  group  tour  I  have  ever 
iken  I  do  not  recall  having  the 
njoyment  of  meeting  the  people  the 
'ay  we  did  that  night.  -This  same 


thing  can  be  accomplished  by 
individuals  on  the  “individual/group” 
tour. 

Now  let’s  talk  about  the  cost  of 
this  type  of  program  as  opposed  to 
a  full  group  tour  with  a  structured 
schedule.  Airfare  by  a  group  to  a 
destination  is  always  lower  in  cost 
than  individual  travel. 

From  the  point  of  arrival  the  group 
can  be  split  into  couples,  or  fore- 
somes,  and  provided  vehicles  for 
their  individual  travel  to  the  next 
meeting  point.  The  cost  of  the  vehi¬ 
cles  can  be  negotiated  and  in  a  mov¬ 
ing  program  of  this  type  would  cer¬ 
tainly  cost  less  than  having  a  bus 
and  driver  stay  with  the  group  for 
the  entire  two  weeks.  When  people 
meet  in  the  group,  hotel  rooms  can 
be  negotiated  at  the  same  cost  as 
a  structured  package,  however  in 
between,  recommendations  can  be 
made  for  individual  lodging  such  as 
“bed  and  breakfast”  at  a  country 
farmhouse,  a  stay  in  an  Irish  cottage 
with  a  thatched  roof,  or  a  small  coun¬ 
try  motel  of  a  type  particular  to  the 
country  visited.  Most  often  these 
accommodations  are  less  expen¬ 
sive  than  hotels  and  if  you  have 
never  stayed  in  a  farmhouse  with 
family  you  are  in  for  a  real  treat. 

It  all  sounds  so  easy,  flexible,  fun 


and  economical  but  there  are  some 
disadvantages  to  this  type  of  travel 
which  the  coordinator  should  make 
known  to  the  travel  participants  prior 
to  their  signing  up  for  the  trip. 

Most  of  all,  I  believe  it  takes  a 
certain  type  of  individual  to  desire 
this  kind  of  program.  For  those  who 
want  all  arrangements  made  for 
them  and  are  not  adventurous,  this 
would  be  a  disaster.  For  those  who 
don’t  mind  making  their  own 
arrangements  and  who  enjoy  going 
off  on  their  own,  it  would  be  suc¬ 
cessful.  Most  inexperienced 
travelers  would  find  this  type  of 
program  somewhat  frustrating  and 
possibly  very  discouraging. 
However  people  who  travel  fre¬ 
quently  usually  want  to  move  out 
of  the  group  and  make  their  own 
plans.  Many  new  travelers  want  the 
security  of  a  group  in  a  foreign  coun¬ 
try  or  area  of  unfamiliarity. 

Another  disadvantage  of  this  type 
of  program  is  the  lack  of  companion¬ 
ship  and  group  socialization,  except 
for  those  times  when  the  group  con¬ 
verges.  Many  people  find  their  en¬ 
tire  purpose  for  a  group  travel  selec¬ 
tion  is  to  get  to  know  other  people 
within  a  group.  Have  the  group  meet 
a  few  times  to  develop  this. 

continued  on  page  31 
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NIRA  MEMBER  TRAVEL  -1973 


Compiled  by  Michael  C.  Luckenbach 
National  Sales  Director 
Recreation  Management  Magazine 


In  this  final  Travel  issue  of  R/M  for  1973,  the  following  member  company  travel 
programs  are  listed  to  exemplify  the  different  types  and  sizes  of  such  programs. 

Employee  group  travel  is  one  of  the  fastest-growing  aspects  of  recreation  programming 
in  industry— and  forgood  reason.  The  company  which  promotes  a  travel  program  enables 
employees  and  their  families  to  travel  at  a  cost  much  less  than  otherwise  possible.  In 
addition,  employees  and  their  families  are  able  to  develop  closer  and  stronger  ties  with 
each  other  and  their  fellow  travellers  when  travelling  as  a  group. 

Those  companies  who  do  not  have  an  organized  travel  program  should  take  note  of 
the  different  programs  presented  here.  From  the  domestic  week-end  bus  trip  to  the 
international  three-week  tour,  group  or  charter  program  travel  can  be  an  important  part 
of  the  over-all  recreation  program  and  a  real  benefit  to  the  employee. 


TEXAS  INSTRUMENTS,  INC. 

Where 

When 

Transportation 

Number  of 
Participants 

Duration 

Lake  Tahoe 

Feb. 

Air 

40 

7!  days 

Rio  de  Janeiro 

April 

Air 

165 

8  days 

Acapulco 

May 

Air 

100 

4  days 

Caribbean 

June 

Ship 

100 

7  days 

Mexico 

June 

Air 

60 

10  days 

Hawaii 

July 

Air 

135 

10  days 

Las  Vegas 

Aug. 

Air 

100 

3  days 

Acapulco 

Oct. 

Air 

100 

3  days 

Las  Vegas 

Dec. 

Air 

100 

3  days 

CHASE  MANHATTAN  BANK 

Where 

When 

Transportation 

Number  of 
Participants 

Duration 

Austria  &  Switzerland 

Sept. 

Air 

.  60 

16  days 

Las  Vegas 

Oct. 

Air 

355 

4  days 

Venezuela 

Nov. 

Air 

50 

8  days 

FISCHER  &  PORTER  CO. 

Where  When 

Transportation 

Number  of 

Participants  Duration 

Ski  Trip  Vermont 

Jan. 

Bus 

50 

3  days 

Austria 

Feb. 

Air 

26 

8  days 

New  York  City 

April 

Bus 

106 

1  day 

Hawaii 

May 

Air 

390 

8  days 

Hawaii 

June 

Air 

482 

8  days 

Hawaii 

July 

Air 

1O0 

8  days 

Cape  Cod 

Sept. 

Bus 

96 

3  days 

New  York  City 

Dec. 

Bus 

106 

1  day 

Ct 
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FANTASTIC 

CHARTER 

PACKAGES 


to  Europe , 
the  Caribbean 
and  the  U.S.! 

Example: 


Spain's 


Costa  del  Sol 

$212 


including  air  fare 
and  hotel 


"all  rates,  per  person  (plus  taxes  and 
gratuities),  from  New  York!  based  on 
full  affinity  or  single  entity  DC-8  char¬ 
ter  seating  252  persons. 


We  still  have  a 
number  of  available 
dates  for  our 

"Program  Charter  Flights" 
this  winter  and 
spring  of  '74! 


INQUIRE  NOW!  FOR  BEST 
AVAILABILITIES  AND  RATES! 


CAPITOL  INTERNATIONAL 
AIRWAYS,  INC. 


Sales  Dept. 

Smyrna  Airport,  P.O.  Box  325 
Smyrna,  Tennessee  37167 


I  am  interested  in  availabilities  and 
rates  to: 


ARMSTRONG  CORK  CO. 


Where 

When 

Transportation 

Number  of 
Participants 

Duration 

Hawaii 

Oct. 

Air 

275 

8  days 

CONTINENTAL  ILLINOIS 
NATIONAL  BANK  &  TRUST  COMPANY 

Number  of 


Where 

When 

Transportation 

Participants 

Duration 

Nassau 

April 

Air 

252 

5  days 

Spain 

Sept. 

Air 

300 

8  days 

London 

Oct. 

Air 

252 

8  days 

RAYTHEON  COMPANY 

Where 

When 

Transportation 

Number  of 
Particapants 

Duration 

Rio  de  Janeiro 

Feb. 

Air 

120 

8  days 

Canary  Islands 

Feb. 

Air 

350 

10  days 

Las  Vegas 

April 

Air 

149 

4  days 

Caribbean 

June 

Ship 

28 

10  days 

Hawaii 

July 

Air 

298 

7  days 

St.  Marteen 

July 

Air 

35 

10  days 

Europe 

July 

Air 

456 

16  days 

Greece 

Sept./Oct. 

Air 

477 

8  days 

Hawaii 

Oct. 

Air 

149 

8  days 

THE  QUAKER  OATS  COMPANY 


Where 

When 

Transportation 

Number  of 
Participants 

Duration 

London 

March 

Air 

250 

8  days 

ILLINOIS  AGRICULTURAL  ASSOCIATION 


Where 

When 

Transportation 

Number  of 
Participants 

Duration 

Spain 

March 

Air 

40 

8  days 

Jamaica 

Oct./Nov. 

Air 

40 

8  days 

SUNDSTRAND  CORPORATION 


Where 

When 

Transportation 

Number  of 
Participants 

Duration 

Spain 

April 

Air 

103 

8  days 

Mexico 

June 

Air 

6 

8  days 

Baseball  Game 

June 

Bus 

300 

1  day 

Baseball  Game 

Aug. 

Bus 

300 

1  day 

Hawaii 

Feb. 

Air 

250 

8  days 

ROCHESTER  GAS  AND  ELECTRIC  CORP. 

Where 

When 

Transportation 

Number  of 
Participants 

Duration 

Las  Vegas 

Oct. 

Air 

149 

5  days 

Philadelphia 

Nov. 

Bus 

40 

Weekend 

continued  from  page  29 

Some  people  want  arrangements 
to  be  present  and  all  decisions  of 
food,  lodging,  and  entertainment 
pre-planned.  We  have  seen  a  move 
away  from  the  complete  structured 
program  to  one  which  allows  more 
freedom  of  movement  and 
individual  decisions.  The  disadvan¬ 
tage  of  this  is  that  some  people  may 
want  those  decisions  to  be  made 
for  them. 

Without  a  thorough  and  aggres¬ 
sive  search  for  history  and  informa¬ 
tion  a  motor  car  tour  is  far  less  infor¬ 
mative  due  to  the  lack  of  a  guide. 
It  can  be  more  reqarding  and  educa¬ 
tional  by  individual  investigation,  but 
for  history  and  overall  understand¬ 
ing  of  the  areas,  a  tour  guide  would 
be  better. 

For  those  who  do  not  want  to 
search  out  this  information  for  them¬ 
selves,  a  program  of  this  nature 
would  not  be  fulfilling.  Accidents  or 
chance  of  accidents  are  greater. 
The  unexpected  flat  tire  or  break¬ 
down  of  the  automobile  cannot  be 
forseen  and  with  a  group  of  people 
driving  automobiles  during  a  tour 
you  are  sure  to  have  at  least  one  flat 
tire.  This  can  be  the  fun  of  the  pro¬ 
gram  and  the  chance  you  take,  but 
for  those  people  who  are  not  ex¬ 
plorers  a  flat  tire  could  ruin  an  entire 
day. 

Motor  car  touring  by  group  can 
be  tremendous  fun  but  requires 
more  negotiating  on  the  part  of  the 
organizer.  He  can  utilize  services  of 
a  tourist  board  and  he  must  collect 
alot  of  information  as  to  suggested 
individual  points  of  interest,  lodging, 
and  should  make  all  of  this  available 
to  the  employees  before  they  begin 
their  trip. 

As  a  future  trend  of  employee 
travel,  we  predict  a  greater  increase 
in  individual  arrangements  within 
the  confines  of  a  group  package, 
due  to  the  desire  for  more  per¬ 
sonalized  travel.  We  see  more 
motor  car  touring  in  the  future  with 
arrangements  and  plans  made  in 
advance  and  structured  somewhat 
with  the  group  itinerary. 

The  motor  car  touring  concept 
along  with  a  group  package  can  be 
incorporated  into  most  travel  prog¬ 
rams.  Most  tourist  boards  travel 
agents,  and  airlines  will  be  happy 
to  help  you  plan  a  group  program 
of  this  type.  Contact  them  direct  or 
contact  NIRA  for  recommended 
sources  of  information  on  motor  car 
touring. ■ 
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How  Many  Americans 

Use 

Physical  Activity 
for  Exercise? 

By  Esther  Winchell 

Editor  Recreation  Management 


Forty-five  per  cent  of  American 
men  and  women  do  not  engage  in 
physical  activity  for  exercise, 
according  to  an  article  by  The  Athle¬ 
tic  Institute  of  Chicago. 

Some  49  million  of  the  total  109 
million  men  and  women  do  not  seek 
physical  activities  to  exercise  reg- 
ulary.  These  sedentary  Americans 
tend  to  be  older,  less  well  educated 
and  less  affluent  than  those  who  do 
exercise. 

These  are  among  the  finding  of 
a  research  survey  conducted  for  the 
President’s  Council  on  Physical  Fit¬ 
ness  and  Sports  (PCPFS)  by  Opin¬ 
ion  Research  Corporation  of  Prin¬ 
ceton,  N.J. 

The  survey  consisted  of  personal 
interviews  with  3,875  men  and 
women,  aged  22  years  and  over, 
and  it  was  completed  between  Sep¬ 
tember  15  and  December  10, 1972. 
Only  one  interview  as  taken  per 
household,  and  the  sample  was  sci¬ 
entifically  selected  to  provide  an 
accurate  cross-section  of  the  adult 
population. 

Of  the  60  million  adult  Americans 
who  engage  in  various  forms  of 
exercise,  nearly  44  million  walk  for 
exercise.  More  than  18  million  ride 
bicycles  for  exercise  (as  opposed 
to  recreation);  14  million  swim  for 
exercise;  1 4  million  do  calesthenics: 
and  6.5  million  jog. 
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More  than  one-half  of  the  men 
and  women  who  walk  for  exercise 
do  so  “daily”  or  “almost  every  day,” 
and  nearly  three-fourths  of  them 
walk  at  least  20  minutes  per  outing. 

However,  relatively  few 
swimmers,  cyclists  or  joggers  meet 
generally  accepted  standards  of 
“regular  exercise”  (at  least  three 
workouts  per  week).  For  example, 
one-third  of  the  persons  who  say 
they  jog  do  so  only  onpe  or  twice 
a  week,  and  about  the  same  number 
jog  no  more  than  10  minutes  per 
outing. 

James  Lovell,  the  former 
astronaut  who  is  Chairman  of  the 
PCPDS,  greeted  the  survey  results 
with  mixed  emotions.  “On  one 
hand,”  he  said,  “most  younger  and 
middle-aged  adults  seem  to  accept 
the  fact  that  regular  exercise  is 
essential  to  a  balanced,  healthy  life. 
On  the  other  hand,  relatively  few  of 
them  are  investing  the  time  and 
effort  needed  to  achieve  real 
results.” 

Why  Do  People  Exercise? 

Concern  about  their  health,  a 
desire  to  lose  weight,  and  the  enjoy¬ 
ment  they  derive  from  sports  and 
physical  activity  are  the  major 
reasons.  Men  are  somewhat  more 
likely  than  women  to  exercise  for 
reasons  of  health,  or  because  they 


enjoy  it,  but  women  are  twice  e 
likely  to  exercise  to  lose  weight. 

According  to  the  survey,  swin 
ming  is  the  American  adult’s  favori 
participatory  sport,  both  in  terms  i 
total  number  of  participants  and 
frequency  of  participation.  Sevei 
teen  percent  of  American  men  ar 
women  swim,  and  one  of  every  eig 
adult  swimmers  swims  “daily”  < 
“almost  every  day.” 

Bowling  ranks  second  among  th 
participatory  sports,  with  1 1  percei 
of  the  adult  population  taking  pai 
Other  sports,  in  order  of  popularit 
are:  golf,  six  percent  of  the  adu 
population;  tennis,  five  percent;  sol 
ball  and  volleyball,  each  four  pe 
cent;  water  skiing,  three  percer 
and  skiing  two  percent 

Who  Are  Prone  to  Exercise  th 
Most? 

The  most  active  adults  are  thos 
who  participated  in  two  or  moi 
sports  while  in  school  and/or  cc 
lege.  More  than  two-thirds  of  thei 
still  exercise  regularly,  as  oppose 
to  fewer  than  one-half  of  those  wh 
were  not  athletes.  The  athlete 
edge  is  even  more  pronounced 
the  more  vigorous  activities.  Propo 
tionately,  twice  as  many  of  tf 
athletes  ride  bicycles  and  d 
calisthenics,  and  three  times  « 
many  jog  and  swim  for  exercise. 

Persons  who  have  had  physic 
education  also  are  much  more  like 
to  exercise  as  adults.  The  lea 
active  Americans  are  those  wf 
never  took  physical  education.  On 
six  percent  of  them  ride  bicycle 
only  four  percent  swim,  and  only  tw 
percent  jog.  The  comparable  pe 
centages  for  adults  who  have  take 
physical  education  are  21  per  cer 
1 7  percent  and  seven  percent. 

A  profile  of  those  American  wf 
exercise  most  regularly  and  vige 
ously  would  look  something  like  thi 
young,  active  in  school  sport 
college-educated  and  at  least  itk> 
erately  well  off  financially. 

On  the  other  hand,  the  profile 
the  sedentary  American  would  b 
late  middle  to  old  age,  less  than 
high  school  education,  little  or  r 
background  in  sports  and  physic 
education  and  in  a  lower  incorr 
bracket.  “Apparently,  many  mer 
bers  of  this  latter  group  believe  th 
exercise  is  no  longer  important,”  tl 
survey  concluded.* 
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roup  Cruise  Program/Norwegian  Caribbean  Cruises™ 


rying  to  find  the  right  place  to  hold  a  meeting  of  any 
ind  is  a  difficult  job. 

's  the  kind  of  job  where  you  try  to  please  everyone 
nd  end  up  pleasing  no  one. 

i 

/e  know  what  it’s  like.  Maybe  we  can  help.  We  offer 
selection  of  group  cruise  programs  flexible  enough 
>  fit  whatever  your  needs  and  budget  may  be.  We 
ave  programs  set  up  for  each  of  our  ships.  M/S  Star- 
fard,  M/S  Skyward,  and  M/S  Southward. 

lowever,  any  of  our  ships  can  be  chartered  so  you 
pn  tailor  your  needs  to  a  custom-made  program. 


We  gear  each  cruise  so  you  can  mix  business  with 
pleasure  without  having  to  sacrifice  one  for  the  other. 

Business  means  business.  And  for  those  occasions  we 
have  rooms  for  conferences  and  meetings  and  movie 
theatres  with  audio-visual  equipment. 

And  when  pleasure  means  pleasure  we  have  diversion¬ 
ary  entertainment  to  get  everyone's  mind  off  business. 

A  quick  hard  look  at  our  group  cruise  suggestion  pro¬ 
grams  should  reveal  the  right  kind  of  program  for  you 
and  your  group  or  company.  The  kind  of  program 
that  turns  a  difficult  job  into  a  pleasant  one. 


,4 
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iorwegian  Caribbean  Lines®  Group  Cruises 

onventions  •  Sales  Incentive  •  Social  Clubs  •  Board  Meetings  • 

Bcreation  Groups  •  Associations  •  Prize  Awards  •  Fraternal  Organizations 
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jest  ions  You  Should  Have.  Answers  You  Should  Know. 


ow  does  the  price  of  a  cruise  meeting  compare 
ith  that  of  a  resort  hotel  meeting? 

II  costs  considered,  a  meeting  aboard  one  of  Nor- 
egian  Caribbean's  ships  tends  to  cost  as  little  as 
meeting  in  a  good  resort.  $44  is  the  average  cost  per 
arson  per  day.  On  all  of  our  ships,  the  cost  includes 
meals  plus  Midnight  Buffet  plus  almost  continuous 
itertainment.  Also,  coffee  breaks  and  a  cocktail 
arty.  At  a  resort,  it  doesn't. 

few  much  time  of  the  total  cruise  is  spent 
i  port? 

bout  20%. 

/hat  is  the  best  length  of  time  for  a  cruise? 

Dr  a  convention,  a  7-day  cruise  aboard  M/SStarward 
r  M/S  Skyward  is  ideal.  For  prizes  and  sales  in- 
entives,  a  7-day  cruise  is  fine;  a  14-day  cruise  aboard 
\/S  Southward  is  even  better.  However,  with  enough 
iadtime,  we  will  be  able  to  tailor  a  charter  cruise  to 
our  specific  needs. 

I/hat  are  the  on-board  meeting  facilities? 

hey  are  comparable  to  most  of  the  best  resorts, 
here  are  rooms  for  conferences  and  meetings,  movie 
leatres,  audio-visual  equipment— plus  areas  for 
irge  gatherings  that,  later  at  night,  are  turned  into 
ntertainment  salons. 

I/ill  wives  enjoy  a  cruise  meeting? 

ou’ll  find  that  wives  are  your  biggest  boosters  for 
aving  a  cruise  aboard  one  of  our  ships.  They  find  the 
Jea  of  a  cruise  romantic;  they'll  get  your  attendance 
pto  an  all-time  high.  P.  S.  For  them,  we  always  plan  a 
jll  schedule  of  events,  including  a  fashion  show  at  sea. 


>  there  any  real  limitation  to  having  a  meeting 
n  a  ship  rather  than  at  a  resort? 

lot  any  more.  One  big  drawback  used  to  be  the  lack 
f  places  to  play  golf.  Now,  Norwegian  Caribbean 
ines  can  make  arrangements  for  golf  throughout  the 
lands. 


/hat's  the  entertainment  like? 

ach  one  of  our  ships  has  a  selection  of  nightclubs  and 
re  bands,  a  movie  theatre,  a  full-of-ideas  cruise 
rector  and  a  full  day’s  schedule  of  things  to  do.  In 
arious  ports,  musical  groups  from  different  islands 
ame  on  board  and  provide  added  entertainment. 


What  about  smooth  sailing? 

Norwegian  Caribbean's  ships  have  modern  dual 
stabilizing  systems,  which  are  the  best  prevention  of 
seasickness.  Except  in  rare  cases,  the  Caribbean  is 
as  smooth  as  glass. 

What  about  exhibits  on  board? 

All  our  ships  have  areas  in  which  you  can  display 
numerous  exhibits.  M/S  Starward  hasspecial  drive-on 
facilities  that  permit  you  to  take  everything  on  board 
from  a  full-size  trailer  to  a  full-size  generator  truck. 

When  is  the  best  time  to  go? 

Spring  and  fall  are  ideal.  And  you'll  find  the  price  is 
ideal  then,  too. 

Is  it  really  possible  to  save  up  to  30%  if  you 
charter  an  entire  ship? 

Yes.  But  your  savings  will  be  primarily  for  off-season 
sailing.  It  also  will  vary  once  we  have  worked  out  your 
special  group  discount  fares  and  the  port  of  departure. 

Besides  cost,  what  are  the  benefits  of  a 
full  charter? 

You  have  complete  control  over  the  itinerary.  You 
can  pick  your  own  ports.  You’re  entitled  to  have  all 
shipboard  events,  like  meals  and  entertainment, 
synchronized  to  your  plans. 

How  much  lead  time  should  you  allow  to  book 
a  meeting? 

From  8  to  1 2  months. 

Is  it  advisable  to  work  through  a  travel  agent? 

Yes.  They  know  all  about  organizing  your  trip.  They 
also  know  about  little  things  you  might  overlook. 
Between  your  travel  agent  and  our  representative,  we 
know  we  can  give  you  a  meeting  to  remember. 


>ecial.  Features  available  with  any  Group  Package  Program. 


ansfers  round  trip  from  airport  to  shipside  in  Miami 
deluxe  motor  coach. 

jggage  transfers  and  handling  round  trip  from  air- 
t  to  shipside  in  Miami  including  gratuities  to  porters. 


r-conditioned  outside  twin-bedded  stateroom  with 
rate  bath  aboard  M/S  Skyward,  M/S  Starward  or 
S  Southward. 

II  mealsaboard  your  jet  to  and  from  Miami 
f  aboard  ship  throughout  the  length  of  your  cruise, 
als  on  board  ship  include  pre-breakfast  coffee 
i  Danish,  breakfast,  bouillon  break,  luncheon, 
rnoon  tea,  dinner  and  Midnight  Buffet. 

aptain’s  Cocktail  Party  with  choice  of  refreshments 
d  hors  d’oeuvres. 

II  embarkation  and  port  taxes  as  shown  applicable 
;ach  cruise. 

wo  extra  one-hour  open  bar  cocktail  parties  with 
•s  d'oeuvres  hosted  by  your  organization. 

gratuities  to  dining  room  steward,  busboys,  cabin 
//ards  and  all  shipboard  service  personnel. 

ancing  to  two  or  three  orchestras  aboard  ship, 
jhtclub  shows  and  professional  entertainment. 

wimming  in  one  or  more  of  the  ship’s  pools,  deck 
nis,  skeet  shooting,  bingo,  horse  racing  and 
isquerade  Party. 

ir  fare  round  trip  to  Miami  via  scheduled  air  carrier 
je  added  to  cruise  package  cost  from  “Schedule  of 
Fares’’  on  page  1 6. 


lformation.  For  any  Group  Pdckage  Program. 


»ur  travel  agent  can  be  of  considerable  service  to 
ur  group  in  making  all  the  arrangements  for  your 
jise  aboard  our  Norwegian  Caribbean  Lines  fleet. 
;nerally,  his  expert  service  costs  you  nothing. 

lore  excursions  are  available  in  all  ports  of  call  on 
ly  of  the  cruises  listed  herein,  as  an  optional  feature, 
alf-day  to  full-day  tours  can  be  purchased  in  ad- 
ince  of  each  tour.  Since  these  tour  prices  change 
pidly  in  the  Caribbean,  please  consult  your  agent  or 
n  offices  for  current  tour  prices. 

hurch  services  a  re  conducted  on  Sundays  at  sea  by 
e  ship's  chaplain. 

ledical  services  are  available  on  all  vessels.  A 
rgeon,  hospital  and  staff  are  at  the  disposal  of  all 
assengers. 

assports  and  visas  a  re  not  required  of  U.S.  or 
anadian  citizens,  although  citizenship  identification 
ould  be  carried.  Aliens  should  consult  their  agent 
our  offices  for  specific  requirements. 

accination  certificates  are  not  required  for  any  of 

e  cruises  listed. 

eck  chairs  are  available  for  all  passengers  and  are 
=e  of  charge. 

‘omotional  material  is  available  forthe  organiza- 
>n  or  travel  agent  in  reasonable  quantities.  Shell 
Iders,  labels,  postal  cards,  matches,  regular  folders, 
ms,  slides,  et  cetera  available  upon  request. 

iscounts  and  complimentary  accommodations 

e  available  for  groups  of  1 5  or  more  people  on 
I  vessels  of  our  fleet.  From  the  cruise  fare  for  passen- 
:rs'  accommodations  shown  m  Packages  No.  1 
rough  3,  we  allow  a  discount  of  5%  for  groups  of  1 5 
more  people  year  round.  Each  1 6th  cruise  ticket 
Free  with  a  maximum  of  six  (6)  free  tickets  for  any  one 
oup.  Free  tickets  must  be  used  and  are  not  refund- 
>le  for  cash.  Discounts  do  not  apply  on  any  other  item 
own  in  the  cruise  packages  herein. 

othing  suggestions  for  all  cruises  are  based  on 
:ormality.  Aboard  ship,  informal  attire— slacks, 
maica  shorts,  et  cetera  for  daytime  wear;  ties  and 
:ketsare  required  for  gentlemen  after6  P.M. 
awever,  for  the  Captain’s  Cocktail  Party  a  bit  more 
rmality  is  required.  For  women,  light  cotton  dresses, 
pantsuits.  For  men,  jacket  and  tie  (sport  jacket  or 
siness  suit).  When  ashore,  sports  clothes  during  the 


day— but  short  shorts  are  strictly  taboo.  For  dinner  and 
dancing,  same  sort  of  attire  as  for  Captain’s  Cocktail 
Party.  Formals  are  not  necessary.  Swimsuits  are  for 
the  beach  only;  a  beach  coat  or  something  similar 
must  be  worn  when  not  on  the  beach. 

Children's  fares  are  one-half  the  minimum  cruise 
rate  if  under  1  2  years  of  age  occupying  a  room  with 
two  adults.  There  is  no  reduction  in  the  cost  of  other 
“package"  items  for  children,  except  no  charge  is 
made  for  the  cocktail  parties  that  they  may  be  attend¬ 
ing  with  their  parents. 

Deposits  of  a  least  25%  of  the  cost  per  person  of  the 
selected  cruise  program  are  payable  at  the  time  res¬ 
ervations  are  made.  A  1 0%  deposit  to  the  airline  is  re¬ 
quired  at  the  time  the  air  charter  contract  is  signed 
if  using  a  chartered  aircraft. 

Ship  chartering  for  your  group  can  be  additionally 
rewarding  if  the  number  in  your  group  is  sufficiently 
large  enough  to  warrant  a  full  ship.  Charter  rates  are 
available  from  your  travel  agent  or  from  any  Nor¬ 
wegian  Caribbean  Lines  sales  office. 

Off-season  departures  for  which  these  suggested 
cruise  packages  have  been  prepared  are  for  all  sail¬ 
ings  departing  between  the  following  dates: 

1973:  August  25th  through  and  including 
December  14th. 

1 974:  January  5th  through  and  including 
January  26th. 

March  1 6th  through  and  including 
June  29th. 

August  24th  through  and  including 
December  14th. 

Alt  rates  are  effective  December  22, 1 973  and  are 
subject  to  change  upon  approval  of  the  Federal  Mari¬ 
time  Commission. 


f  S  Skyward. 

3y  cruises  every  Saturday  year  round.  $425.00 
lap-Hai'tien.  San  Juan.  St.  Thomas.  Nassau. 


j  Skyward  is  as  new  as  1 970,  and  can  hold  as  many 
00  passengers.  (However,  normal  cruise  capac- 
s  722.)  She  has  365  staterooms,  weighs  1 6,250  tons, 

I  is  as  large  and  as  accommodating  as  any  good- 
resort. 

'getting  down  to  business,  there  are  rooms  for  con- 
nces  and  meetings,  large  salons  and  a  completely 
ipped  movie  theatre. 

relaxing  the  Norwegian  way,  there  are  many 
cious  decks,  a  swimming  pool,  a  health  centre  and 
juna.  Massage  is  available,  too.  And  let's  not 
jet  the  Sports  deck. 

etween  meetings,  there'stheTropicana  Lounge, 
Monte  Carlo  Room,  the  Starlight  Dining  Room,  the 
o’  Gold  Room,  the  Paradise  Lounge  and  almost 
finuous  entertainment.  For  the  ladies,  there’s  a 
lion  show  at  sea  and  a  duty-free  shopping  arcade. 

,  to  get  ready  to  face  the  night,  a  beauty  salon. 

en  you  join  the  ladies  in  port,  the  ports  are  about 
ixciting  as  you’ll  find  anywhere.  Three  of  them  are 
most  popular  ports  in  the  islands:  San  Juan,  St. 
imas  and  Nassau.  And  the  fourth  is  very  different: 
>Ha’itien  in  Haiti.  Read  on. 


Cap-HaVtien,  Haiti. 

You  travel  through  a  small  town  that  time  has  passed 
by  to  the  ruins  of  Sans  Souci  Palace.  Then,  getting 
adventurous,  you  move  up  a  mountain  to  the  dramatic 
Citadelle.  You'll  look  over  the  edge  of  the  fortress 
into  endless  air  to  the  jungle  far  below.  And  tell  the 
wives  that  the  Haitian  primitive  paintings  back  in 
town  are  one  of  the  best  bargains  in  the  islands. 

San  Juan,  Puerto  Rico. 

Spain  without  the  rain.  The  scarred  walls  of  El  Morro. 
Casa  Bianca.  History  in  the  sun.  And  at  night,  it’s  all 
happening  in  the  casinos  and  the  international  shows. 
(Not  to  mention  the  terrific  flamenco.  Ole!) 

St.  Thomas,  U.  S.  Virgin  Islands. 

Charlotte  Amalie.  The  charming  little  town  that  looks 
like  it’s  sleeping  in  the  sun.  But  behind  those  doors 
is  some  of  the  best  shopping  to  be  found  anywhere. 
Cameras,  perfume,  everything.  And  nearby,  the 
Rockefeller  plantation  resort  on  St.  John's. 

Nassau,  Bahamas. 

At  last  you’ll  seethe  town  you’ve  heard  so  much  about. 
Proud  Fort  Charlotte.  Clever  dolphins.  Beautiful 
Paradise  Island  with  its  red  velvet  Casino.  The  largest 
Straw  Market  in  the  world.  A  surrey  ride  by  stately 
mansions.  Home  was  never  like  this. 


bckage  No.l: 

roup  Cruise  Costs  Per  Person 
pplicable  to  Off-Season  Departures 


issenger  transfers  Miami  Airport  to  shipside,  round  trip,  including 


iggage  and  gratuities . $  8.00 

ala  on-deck  Rum  Punch  Party  at  sailing  time  from  Miami . $  1 .00 

utside  twin-bedded  stateroom  on  Caribbean  Deck,  air- 

mditioned,  with  private  bath,  all  meals  and  entertainment 

>oard . $  375.00 

aptain’s  Cocktail  Party . No  Charge 

nbarkation  and  PortTaxes . $  9.25 

sxtra  one-hour  open  bar  cocktail  parties  with  hors  d'oeuvres, 

>sted  by  your  organization . $  9.00 

ratuitiesto  dining  room  and  stateroom  stewards,  busboys 

id  other  service  personnel  of  M/S  Skyward  at  $3.25  per 

srsonperday . $  22.75 

JB  TOTAL  PER  PERSON . $  425.00 

\dd  round-trip  air  fare  from  the  “Schedule  of  Air  Fares” 

own  on  page  16 . $ 

DTAL  ALL-INCLUSIVE  PACKAGE  COST . $ 


lis  gives  you  an  idea  how  much  it  will  cost  you  per  person  aboard  M/S  Skyward, 
ur  representatives  will  fill  you  in  on  any  details  that  you  may  need. 

jblic  Room  Capacity  aboard  M/S  Skyward:  Starlight  Dining  Room,  396. 
opicana  Bar,  1 50.  Lido  Bar,  1 50.  Pot  o’  Gold,  90.  Paradise  Lounge,  470.  Theatre,  1 90. 


S  Starward. 


y  cruises  every  Saturday  year  round. $423.50* 
Drt-au-Prince.  Montego  Bay.  Port  Antonio.  Nassau, 
rary  effective  September  15,  1973.) 


in  1 968,  M/S  Starward  weighs  1 5,500  tons, 

280  very  comfortable  staterooms,  and  can 
>mmodate  747  passengers.  (However,  normal 
;e  capacity  is  536.) 

neetings  and  business  purposes,  there  are  meeting 
ns  and  rooms  for  business.  There  are  large  salons 
brge  gatherings.  And  the  ship  has  drive-on 
itiestotake  on  board  vehicles  as  large  as  trailer 
cs.  If  you  have  exhibits  you  have  to  get  around, 
sthe  Norwegian  Caribbean  ship  for  you. 

;tween  meetings,  the  Norwegian  and  Caribbean 
:cts  of  the  ship  take  over.  The  Norwegians  are  into 
th,  so,  of  course,  there  are  two  swimming  pools, 
of  sunny  decks,  a  massage  room,  a  sauna  and  all 
feck  sports. 

iance  and  music  are  important  to  the  people  of 
islands,  so  in  the  selection  of  nightclubs  the  music 
pes  from  the  intoxication  of  Jamaican  reggae  to 
Contemporary  sounds  of  today.  And,  in  the 
antic  vein,  the  theatre  is  open  to  the  stars. 

lin  for  the  ladies,  there’s  a  duty-free  shopping 
sde,  a  fashion  show  at  sea,  a  Monte  Carlo  Room, 
a  beauty  salon.  And,  of  course,  all  those  ports 
ve  heard  so  much  about. 


Port-au-Prince,  Haiti. 

First  stop.  A  mix  of  French  and  island  cultures.  A 
panoramic  view  from  the  mountains.  Gourmet  dining. 
(After  all,  the  French  invented  it.)  And  the  haunting 
Haitian  primitive  paintings.  Plan  on  buying  more  than 
one.  They’re  one  of  the  best  bargains  in  the  islands. 

Montego  Bay,  Jamaica. 

We  then  cruise  to  Jamaica.  Snow-white  houses 
clinging  to  emerald-green  hills.  No  wonder  they  call 
Montego  Bay  the  Riviera  of  the  Caribbean.  Swim¬ 
ming  at  Doctor's  Cave  Beach.  And,  if  you  like, 
a  ride  out  to  the  beautiful  2,000-acre  Tryall  Estate. 

Port  Antonio,  Jamaica. 

Lushness  holds  courtin  anovergrowth  of  intense  green. 
Move  along  the  sea  to  the  Blue  Lagoon.  Move  up, 
then  down,  the  mountain  to  the  Rio  Grande  and  ride 
the  rapids.  Meet  the  nicest  people.  Where  has  the 
time  gone  to?  The  ship's  horn  is  sounding,  and  we  must 
hurry.  Tonight  is  approaching.  And  tomorrow  is  the 
Masquerade  Party. 

Nassau,  Bahamas. 

One  of  the  most  popular  ports  in  the  islands.  Pink 
flamingos  at  Ardastra  Gardens.  Shopping  on  Bay 
Street.  Goombay  and  fire  dancers.  The  famous 
Paradise  Island  with  its  incredible  beach  and  beautiful 
casino.  And,  if  we’re  lucky,  the  Royal  Bahamas 
Police  Force  Band  on  parade. 


ackage  No.  2: 

•oup  Cruise  Costs  Per  Person 
jplicable  to  Off-Season  Departures 


ssenger  transfers  Miami  Airport  to  shipside,  round  trip,  including 


ggage  and  gratuities . .  .$  8.00 

ala  on-deck  Rum  Punch  Party  at  sailing  time  from  Miami . $  1 .00 

jtside  twin-bedded  stateroom  on  Caribbean  Deck,air- 

nditioned,  with  private  bath,  all  meals  and  entertainment 

oard . ...$  375.00 

iptain's  Cocktail  Party . No  Charge 

ibarkation  and  Port  Taxes . $  7.75 

ixtra  one-hour  open  bar  cocktail  parties  with  horsd'oeuvres, 

sted  by  your  organization . $  9.00 

atuities  to  dining  room  and  stateroom  stewards,  busboys 

d  other  service  personnel  of  M/SStarward  at  $3.25  per 

rson  per  day . $  22.75 

IB  TOTAL  PER  PERSON . $  423.50 

udd  round-trip  air  fare  from  the  “Schedule  of  Air  Fares” 

awn  on  page  16 . $ 

)TAL  ALL-INCLUSIVE  PACKAGE  COST . $ 


is  gives  you  an  idea  how  much  it  will  cost  you  per  person  aboardM/S  Starward. 
jr  representatives  will  fill  you  in  on  any  details  that  you  may  need. 

iblic  Room  Capacity  aboard  M/S  Starward:  Neptune  Dining  Room,  338. 
mus  Lounge,  350.  Orion  Club,  230.  Tropicana  Garden,  1 00.  Sun  Deck,  250. 
randah  Dining  Room,  65.  Lido  Bar,  65. 


\/S  Southward. 

-day  cruise  every  other  Saturday  year  round.  $832.95* 
Curacao.  Caracas.  Grenada.  Barbados.  Martinique. 
Croix.  San  Juan.  St.Thomas.  Nassau, 
inerary  effective  through  April  13, 1974.) 


lewest  of  the  new.  M/S  Southward,  commissioned  in 
lovember,  1 971 ,  weighing  1 7,000  tons,  with  362 
aterooms  that  can  accommodate  91 8  very  happy 
assengers.  (However,  normal  cruise  capacity  is  734.) 

here  are  conference  rooms,  meeting  rooms,  a  movie 
leatre,  large  salons  for  large  gatherings,  and  a 
ruise  staff  that  knows  how  to  take  care  of  you. 

here's  an  Art  Gallery,  Library,  a  large  Shopping 
arcade,  a  Monte  Carlo  Room,  numerous  nightclubs,  a 
3rge  Dining  Salon. 

md,  in  the  Norwegian  spirit,  lots  of  sunny  decks,  a 
lealth  centre,  a  swimming  pool,  a  massage  room  and 
aunas.  Deck  sports,  too. 

n  between  meetings,  we’re  stopping  at  a  host  of  ports. 

Curacao. 

^  Dutch  treat.  The  entrance  to  the  capital  is  a  floating 
>ontoon  bridge  that  opens  to  welcome  you.  Duty-free 
hopping  and  tours  around  the  island. 

Caracas,  Venezuela. 

A/e  move  from  the  port  of  La  Guaira  to  the  excitement 
hat  is  South  America.  Museums,  art  galleries,  archi- 
ecture  and  history. 


Grenada. 

Cultures  come  together  in  absolute  splendor.  Euro¬ 
pean,  African,  East  Indian,  Amerindian  and  Creole. 
And  beautiful  St.  George,  the  capital. 

Barbados. 

From  the  British,  cricket  and  polo  matches.  From 
nature,  windswept  bluffs  and  long  beaches.  From  the 
people  of  the  islands,  charm  and  friendliness. 

Martinique. 

In  the  historical  Windward  Islands.  Fort-de-France  is 
French,  of  course.  And  has  been,  for  3  centuries. 

St.  Croix,  U.S.  Virgin  Islands. 

Largest  of  the  U.S.  Virgin  Islands.  Just  what  the  shop¬ 
pers  have  been  looking  for— and  duty-free,  up  to  $200. 

San  Juan,  Puerto  Rico. 

Old  Spanish,  with  a  contemporary  kick.  (Flamenco, 
that  is.)  And,  of  course,  international  entertainment, 
with  a  casino  or  two. 

St. Thomas,  U.S.  Virgin  Islands. 

Picture-book  Charlotte  Amalie,  and  some  of  the  best 
shopping  you’ll  find  in  the  islands.  And  nearby,  St. 
John’s  and  snorkeling. 

Nassau,  Bahamas. 

Pink-sand  beaches.  Bustling  waterfront.  The  largest 
Straw  Market  in  the  world.  And  world-famous  Paradise 
Island  with  its  red  velvet  casino. 


ackage  No.  3: 

roup  Cruise  Costs  Per  Person 
Dplicableto  All  Departures 


jssenger  transfers  Miami  Airport  to  shipside,  round  trip, 

eluding  baggage  and  gratuities . $  8.00 

■ala  on-deck  Rum  Punch  Party  at  sailing  time  from  Miami . $  1 .00 

•utside  twin-bedded  stateroom  on  the  Caribbean  Deck,  air- 

snditioned,  with  private  bath,  all  meals  and  entertainment  aboard.  . .  $  750.00 

aptain’s  Cocktail  Party . No  Charge 

nbarkation  and  Port  Taxes . $  10.45 

extra  one-hour,  open  bar  cocktail  parties  with  hors  d'oeuvres 

osted  by  your  organization  at  $4.50  each . $  1 8.00 

fatuities  to  dining  room  and  stateroom  stewards,  busboys 

nd  other  service  personnel  of  the  M/S  Southward  at  $3.25  per 

ay  per  person . $  45.50 

JB  TOTAL  PER  PERSON . $  832.95 

Add  round-trip  air  fare  from  the  “Schedule  of  Air  Fares” 

lown  on  page  16 . $ 

OTAL  ALL-INCLUSIVE  PACKAGE  COST . $ 


lis  gives  you  an  idea  how  much  it  will  cost  per  person  aboard  M/S  Southward. 
>ur  representatives  will  fill  you  in  on  any  details  that  you  may  need. 

ublic  Room  Capacity  aboard  M/S  Southward:  El  Dorado  Dining  Room, 

)4.  Clipper  Lounge,  480  plus  1 00  folding  chairs.  Mardi  Gras  Nite  Club,  280. 
viera  Bar,  1 80.  Theatre,  200.  Cardroom,  50.  Cocktail  Lounge,  40.  Conference 
)om,  24.  Library,  24. 


)r  go  where  you  want  to  go. 

hoose  one  of  our  ships'  itineraries  or  charter 
ly  one  of  our  ships  and  pick  and  choose  your  ports. 


»  M/S  SOUTHWARD  ITINERARY  •  M/S  SKYWARD  ITINERARY  •  M/S  STARWARD  ITINERARY 


orwegicm  for  the  seamanship.  Caribbean  for  the  fun  of  it.  Join  us.  There’s 
whole  world  to  see  and  we’re  going  to  see  it  all.  The  Caribbean.  South  America. 
ie  Bahamas.  It's  all  that  you  imagined  it  would  be. 


ample  charter  rates  and  charges 

)im  representative  cities  in  the  United  States  to  Miami. 


sted  here  are  typical  round-trip  charter  rates  and  charges  via 
heduled  airlines  for  a  Boeing  727  with  127  seats  per  aircraft, 
te  rates  include  US  tax,  open  bar  and  all  meals  aloft.* 


Round-trip 
Charter  Rate” 


Per  Person 
Round  Trip 


Ianta  $  8,886  $  70 

ston  13,912  110 

icago  13,457  106 

icinnati  11,563  92 

tveland  12,563  99 

lias  12,797  101 

nver  19,595  155 

troit  13,063  103 

lianapolis  12,115  96 

nsasCity  14,278  113 

[>uisville  11,281  89 

iemphis  10,894  86 

iilwaukee  13,920  110 

niladelphia  12,062  95 

aleigh  9,682  77 

L  Paul  15,754  125 

bit  Lake  City  22,466  177 

these  rates  are  illustrative  only  and  include  both  charter  and  ferry 
ites  presently  in  effect.  These  rates  are  subject  to  availability  of 
luipment  and  final  confirmation  at  the  time  of  contract.  Charterer 
ust  qualify  by  the  Civil  Aeronautics  Board  rules  as  an  affinity  group 
■  single  entity  charter.  Larger  jets  with  seating  capacity  up  to  352 
ats  are  also  available  from  most  US  cities.  Contact  your  travel  agent 
■  any  office  of  a  scheduled  airline  or  Norwegian  Caribbean  Lines 
r  current  rates. 


g**§ijgl 


dw  to  plan  a  Group  Cruise, 


II  your  travel  agent  or  an  executive  of  Norwegian 
ribbean  Lines  at  one  of  the  offices  shown  on  the 
:k  cover. 

!  steps  in  arranging  a  cruise  package  program  for 
ir  organization  or  group  generally  follow  in  this 
ler: 

’ead  through  this  booklet  carefully  so  that  you 
lerstand  the  ingredients  that  are  combined  to  form 
ruise  package;  i.e.,  transfers,  air  transportation, 
ties,  accommodations,  gratuities,  et  cetera. 

>ecide  on  the  ship,  the  departure  date  and  the 
sgory  of  staterooms  your  members  will  want.  (Our 
ividual  ship  brochures  will  give  you  the  complete 
ge  of  prices  for  rooms.) 

emize  all  your  costs.  Include  the  appropriate  air 
;  (or  bus  or  train),  select  the  shore  tours  your  group 
uld  like.  (These  are  available  from  our  “Tours 
ore’’  brochure.) 

temember  that  the  prices  given  a  re  for  double  oc- 
>ancy  in  the  staterooms. 

f  you  are  organizing  this  cruise  for  your  group  and 
h  to  make  a  firm  reservation— preferably  eight  to 
;lve  months  in  advance  of  sailing— call  your  travel 
=nt.  He  will  relay  all  the  details  to  our  office.  Space 
I  be  set  aside  and  held  under  a  30-day  option  to 
e  sufficient  time  for  preliminary  promotion. 

k  deposit  of  1 0%  of  the  package  fares,  per  person, 
jquired  prior  to  the  expiration  of  the  option. 

:he  travel  agent  arranges  the  air  or  other  trans¬ 
lation,  as  well  as  the  tansfers.  Norwegian 
ribbean  Linestakes  care  of  all  otherdetails  included 
ie  package  cruise. 

't  that  easy?  Come  join  us  soon. 


ailor  your  own  Group  Cruise. 


forking  with  your  travel  agent  and  a  representative 
am  Norwegian  Caribbean  Lines,  you  can  work  out 
i  approximation  of  costs  for  a  cruise  you  may  tailor 
i  your  own  specifications.  With  our  brochures  and 
e  information  our  representative  can  give  you,  you 
in  use  this  work  sheet  and  have  a  good  idea  pf 
jur  total  costs. 

5und-trip  air  fare  per  person  from _ to  Miami 

id  return  . _$_ 

ansfersand  baggage  handling  from  Miami  Airport,  round  trip, 
shipside,  including  gratuities  to  all  porters . . _$_ 

lipboard  accommodations  on  the  M/S _ , 

liling  from  Miami  on _ _ _ for _ days, 

3sed  on  A  Deck  Outside  Twins,  B  Deck  Outside  Twins,  C  Deck 

•utside  Twins,  or  other,  charter  of  M/S _ _ _  ._$_ 

>rtand  embarkation  taxes  for  the _ day  cruise . _$ 

jm  Punch  Party  at  sailing  time  from  Miami . _$. 

■ctra  cocktail  parties  of  one  hour,  open  bar,  with  hors  d'oeuvres 
f  $4.50  each . ._$. 

Gratuities  to  service  personnel  aboard  the  cruise  at  $3.25  per  day. . .  ._$ 

lore  Excursions  (optional)  at  the  cruise  ports  covered  in  the 
nerary:  Nassau,  San  Juan,  San  Juan  Night  Tour,  St.  Thomas, 
ap-Hai'tien,  Port-au-Prince,  Montego  Bay,  Montego  Bay 
ightTour,  Port  Antonio,  Martinique,  Barbados,  Grenada, 


aracas,  Curasao,  St.  Croix  . ._$ 

Group  registration  fee,  if  any . _$ 

•omotional  costs,  if  any . $_ 

■ROSS  PER  PERSON  COST . . . _$ 

;ss  Cruise  Discount . 

DTAL  COST  PER  PERSON . $ 


DTAL  COST  PER  PERSON . $ 


page  full  of  compliments. 


ere  is  one  thing  we  like  more  than  oral  compliments. 

sre  than  500  companies  have  written  to  tell  us  how 
jch  they’ve  enjoyed  cruising.  The  letters  range  from 
ge  successes  to  successes  huger  than  that. 

e’d  be  delighted  to  provide  you  with  copies.We  want 
u  to  know  what  a  great  idea  it  is— having  a  meet- 
3  while  cruising  on  a  Norwegian  Caribbean  ship. 


We  invite  you  to  visit  M/S  Starward,  M/S  Skyward 
and  M/S  Southward. 

Talk  to  your  travel  agent.  Ask  him  for  more  information, 
or  call  us.  We’ll  put  a  group  expert  in  your  hands. 

See  you  soon. 


1 


dou  Ben  Adhem  Shrine  Temple 
rstream  Trailer 
Manufacturing  Co. 
ahambra  ShrineTemple 
Koran  Shrine  Temple 
nerican  Academy  of  General 
Practice 

nerican  Chamber  of  Commerce 
nerican  Society  For  Aesthetic 
Plastic  Surgery 
ctic  Enterprises 
tcraft  Homes  Corporation 
thur  Murray  Dance  Studios 

ibson  Bros.  Co. 
ihia  Shrine  Temple 
n  Ali  ShrineTemple 
lai  B’rith 

irrier  Air  Conditioning 
lamber  of  Commerce  of  the  U.S. 
lampion  Spark  Plug.  Co. 
irysler  Canada,  Ltd. 
irysler  International 
y-County  Credit  Union 
immonwealth  Life  Insurance  Co. 
immunication  Workers 
of  America 

mtrol  Data  Corp.  Rec.  Assn. 

>dge  Division  of  Chrysler 

ypt  Shrine  Temple 
<ahir  ShrineTemple 
<arubah  ShrineTemple 

ineral  Electric  Company 
iorgia  Association  of  Realtors 
lorgia  Bankers  Assn. 


Georgia  Bar  Association 
Georgia  Marble  Manufacturing 
Assn. 

Georgia  Power  Co. 

Georgia  Savings  and  Loan  League 
GM— Detroit  Diesel 
Goodrich  Rubber  Company 
Goodyear  Tire  and  Rubber 
Company 

Graybar  Electric  Co. 

Honeywell  Employee  Recreation 
Assn. 

Humble  Oil  Co. 

IBM— Aerospace 

Illinois  Mutual  Life  &  Casualty  Co. 
Isis  Shrine  Temple 

Jefferson  Standard  Life  Insurance 
Company 

Jerusalem  ShrineTemple 

Karem  ShrineTemple 
Kelvinator  Corporation 

Liberty  Life  Insurance  Co. 

Liberty  National  Life  Insurance  Co. 
Life  of  Georgia  Insurance  Co. 

Michigan  Bell  Telephone 
Mohammed  Shrine  Temple 
Moslah  Shrine  Temple 
Moslem  Shrine  Temple 
Murat  Shrine  Temple 

National  Assn,  of  Elevator 
Contractors 
National  Cash  Register 


National  Electrical  Contractors 
Assn. 

Norfolk  Dental  Study  Group 
North  Carolina  Hardware  Assn. 
North  Carolina  Nurses  Assn. 

Ozark  National  Life 

Painting  Contractors  Assn. 

Scottish  Rite  Masonic  Temple 
Sea  ley  Mattress  Co. 

Serta  Mattress  Company 
Sesotris  Shrine  Temple 
Simplex  Time  Recorder  Co. 
Sno-Jet  of  Canada 
South  Carolina  Nursing 
Home  Assn. 

South  Carolina  Postmasters  Assn. 
South  Carolina  Savings  and  Loan 
South  Dakota  Stock  Growers 
Square  Dance  Assn,  of  Minnesota 
Syria  ShrineTemple 

Telephone  Pioneers 
3M  Management  Group 

Union  Fidelity  Life  Insurance  Co. 
Union  Mutual  Life  Insurance  Co. 
United  Calbank  Recreation  Assn. 
Univac  Employees  Recreation 
Assn. 

Virginia  Road  Builders  Assn. 

Western  Auto  Company 
Western  Electric  Employees  Club 
Whirlpool  Corporation 
Yaarab  Shrine  Temple 
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IT’S  YOUR  BUSINESS 
TO  PLAN  CONVENTIONS. 

IT’S  OURS 

TO  MAKE  THEM  HAPPEN. 


We  don’t  have  to  tell  you  how 
important  it  is  to  get  people  to  attend 
your  convention.  But  we  do  want  to  tell 
you  what  we’ve  done  to  help. 

How  our  airline  sells  your 
convention. 

At  Eastern  we  have  the  most 
sophisticated  reservations  computer 
system  in  the  airline  industry.  We  call  it 
System  One. 

And  we  have  a  specially  trained 
staff  to  use  it  along  with  a  program  we’ve 
set  up  calledTele$ell.  It’s  how  we  can 
contact  and  sell  every  member  on  your 
list  in  the  cities  we  fly  to. 

So  now  if  a  member  or  delegate 
hasn’t  decided  about  going  to  the  conven¬ 
tion,  we  can  help  him  make  up  his  mind. 

We  can  show  him  how  he  has  the 
time  and  can  afford  to  take  a  trip  before 
the  convention  starts  or  after  it’s  over. 

We  can  fly  him  to  more  than  100 
cities  in  the  U.S.,  as  well  as  Canada, 
Mexico, Bermuda  and  ourvacation  islands 
in  the  Caribbean. 

TheTele$ell  staff  can  also  help 
with  travel  arrangements  and  will  get 
back  to  you  with  a  list  of  everyone  who 
says  they’re  going. 


We  even  have  a  direct  mail 
program. 

In  some  cases  we  can  help  you 
put  together  a  direct  mail  program  that 
would  include  all  the  information  your 
people  will  need  to  know  about  the 
convention.  As  well  as  the  advantages  of 
using  Eastern  to  get  them  there. 

And  Open  Sky  Freight. 

Not  only  will  we  get  the  people 
there,  we’ll  get  all  your  materials  there, 
too.  We  can  ship  anything  from  a  3200  lb. 
container  of  displays  and  models  to 
a  pound  package  of  samples.  And  we’ll 
handle  it  with  the  same  care  we  take  with 
your  attendees. 

So  call  us  now. 

Our  National  Sales  Manager  has 
a  network  of  Sales  representatives  all  over 
the  country  prepared  to  help  you  with 
your  convention. 

Write  him:  Convention  Sales 
Manager,  Eastern  Air  Lines,  Inc.,  Miami 
International  Airport,  Miami,  Florida 
33148.  Or  you  can  call  your  local  Eastern 
Sales  Office.  Let  us  be  your  wings. 

EASTERN 

The  Wings  of  Man. 


“The  Wings  of  Man”  is  a  registered  service  mark  of  Eastern  Air  Lines,  Inc. 
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news  in  brief 


travel  study 
to  be  released 

An  industry  first,  the  National 
Expenditure  Study,  will  be  released 
at  the  U.S.  Travel  Conference,  to 
be  held  Sept.  28  through  Oct.  1  in 
Lake  Placid,  New  York. 

The  study,  compiled  by  the  United 
States  Travel  Data  Center,  will 
estimate  1972  household  travel 
expenditures  on  a  state  destination 
basis,  as  well  as  isolating  certain 
characteristics  of  the  average  family 
traveler,  such  as  education  and 
income.  It  is  the  first  such  study  ever 
conducted  on  the  multi-billion  dollar 
travel  industry. 

In  addition  to  the  release  of  this 
study,  the  conference  sponsored  by 
Discover  America  Travel  Organiza¬ 
tions,  will  be  present  common  cause 
briefs  which  require  action  during 
the  coming  year  by  representatives 
of  all  travel  related  businesses.  The 
subjects  to  be  discussed  are  com¬ 
batting  taxes  that  inhibit  tourism 
development,  improving  the  image 
of  large  cities,  developing  foreign 
visitor  reception  facilities,  and  how 
the  travel  industry  can  support  state 
travel  department  operations. 

Further  information  about  this  fifth 
annual  U.S.  Travel  Conference  is 
available  from  Discover  America 
Travel  Organizations,  110  Con¬ 
necticut  Ave.  N.W.,  Washington, 
D.C.  20036. 


golf  updated 
in  process 

“Operation  Golf-Update”  is  a 
comprehensive  effort  now  under¬ 
way  by  the  National  Golf  Foundation 
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to  compile  significant  information 
about  golf  and  golfers  in  the  United 
States,  according  to  Don  A.  Rossi, 
executive  director. 

Rossi  explained  that  golf  course 
records  maintained  by  the  Foun¬ 
dation,  dating  back  to  its  origin  in 
1936,  are  no  longer  valid  since 
many  golf  courses  have  changed — 
in  ownership,  in  size,  in  type  of  ope¬ 
ration  and  in  the  facilities  offered. 

He  said  many  new  trends  in  golf 
course  planning,  construction  and 
operation  have  emerged  in  recent 
years  which  cannot  be  statistically 
measured  by  the  Foundations  pre¬ 
sent  records. 

Rossi  said  the  Golf  Update  ques¬ 
tionnaire  is  designed  for  quick  and 
easy  fill-out,  and  features  humorus 
cartoons  to  make  it  fun  to  complete. 
It  is  arranged  for  computer  analysis, 
for  quick  readout  of  information. 

He  said:  “This  is  one  survey  that 
will  reward  the  respondents  directly 
because  it  will  produce  a  useful 
yardstick  for  every  private,  daily  fee 
and  municipal  golf  operation. 
However,  for  this  yardstick  to  be 
truly  useful,  we  need  much  more 
than  a  ‘token’  response. 

“We  receive  inquiries  daily — on 
how  many  golf  courses  have  in¬ 
stalled  automatic  or  semi-automatic 
irrigation,  where  they  are  located, 
are  they  successful,  what  are  the 
problems,  etc. 

“Other  questions  involve  the  use 
and  operation  of  golf  car  fleets  at 
the  different  types  of  golf  courses, 
mechanized  golf  course  maintenan¬ 
ces — even  golf  course  lighting  for 
night  play  or  night  maintenance. 

“One  very  important  area  of  infor¬ 
mation  requested  is  whether  the  golf 
operation  employs  a  golf  profes¬ 
sional,  a  course  superintendent  or 
a  manager — any  one  Of  these,  or 
all,  or  a  combination  of  any  two  of 
these.  The  answers  to  these  ques¬ 


tions  could  indicate  a  need  for  adc 
tional  trained  specialists  for  the; 
departments.” 

outdoor  fun 
for  millions 

According  to  a  1970  “Nation 
Survey  of  Hunting  and  Fishing 
more  people  are  spending  mo 
money  and  more  time  traveling  lo 
ger  distances  to  enjoy  the  outdoo 
than  ever  before. 

The  survey  is  the  fourth  und€ 
taken  by  the  U.S.  Bureau  of  Spc 
Fisheries  and  Wildlife.  The  othe 
were  done  in  1 955,  1 960  and  1 96 

In  1970,  the  figures  showed  V* 
million  people,  nine  years  old  < 
older,  out  of  168  million  in  th; 
category,  engaged  in  outdoi 
recreation  of  some  sort. 

Some  49  million  fished,  21  millk 
hunted  and  more  than  1 6  million  d 
both.  In  addition,  more  than  sevf 
million  went  out  just  to  watch  ar 
mals  and  birds,  almost  five  millk 
sought  wildlife  photographs,  ar 
more  than  30  million  took  natu 
walks. 

About  36  million  ’’substantia 
fishermen  and  hunters  spent  $7 
billion  on  their  sport  in  1970.  The: 
are  described  as  persons  wf 
hunted  or  fished  all  or  part  of  at  lea 
three  days  or  spent  $7.50  or  md 
on  their  sports. 

Food,  lodging  and  transportatic 
accounted  for  a  quarter  of  the  tot 
spent.  More  than  $2  billion  w< 
spent  on  special  clothing,  tent 
boats,  motors,  campers  and  trailer 
Bait  guide  fees,  dogs,  dog  care  ar 
other  expenses  totaled  another  i 
million.  About  1 5  percent  of  the  tol 
went  for  fishing  and  hunting  equi 
ment,  including  guns  and  fishir 
tackle. 
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ft  ball  hall 
fame  open 

he  newly  completed  Softball  Hall 
:ame  is  now  open  in  Oklahoma 
,  Okla.  Amateur  softball’s  great- 
names  are  enshined  in  this 
]ue  building. 


st  park  for  blind 
ened  in  Michigan 

lichigan’s  first  braille  nature  trail 
jned  this  year  in  Fenner 
oretum  in  Lansing, 
lore  than  200  cedar  posts  and 
X)  feet  of  rope  guide  blind  and 
tially  sighted  persons  along  a 
te  which  features  25  points  of 
irest.  Plans  are  also  being 
eloped  for  use  of  portable  cas- 
e  tape  players  for  persons  who 
unable  to  read  braille, 
lot  only  is  the  nature  trail  the  first 
:h  facility  in  Michigan,  it  is 
arded  as  the  first  in  the  United 
tes. 


ISF  defines 
amateur  athlete 

The  VI  World  Congress  of  Inter¬ 
national  Softball  Federation  took 
some  decisive  steps  in  liberalizing 
the  definition  of  amateurism  at  their 
June  meeting  in  Montreal. 

The  ISF  Congress  unanimously 
approved  a  new  rule  that  would 
allow  professional  athletes  in  one 
sport,  other  than  softball  to  compete 
in  amateur  softball.  The  only  excep¬ 
tion  would  be  professional  baseball. 

The  wording  in  the  new  ruling  pro¬ 
vides:  “A  competitor  shall  be  eligible 
to  compete  in  amateur  softball  pro¬ 
vided  he  or  she  has  not  derived  any 
personal  profit  from  competing  in 
softball.” 

The  Congress  also  voted  Sarto 
Domingo  as  the  site  for  the  1978 
Women’s  World  Fast  Pitch  Cham¬ 
pionship.  This  will  mark  the  first  time 
that  a  world  championship  will  be 
held  in  Latin  America. 

Cuba  was  voted  in  as  a  full  time 
member  of  the  ISF  and  thus  Cuba 
became  the  43rd  country  affiliated 
with  the  ISF. 


Winter  Camping 

Camping,  once  considered  to  be 
only  a  warm-weather  activity,  is  one 
of  the  fastest  growing  segments  of 
the  winter  tourism  picture. 

A  survey  of  Michigan  State  Parks 
and  private  campgrounds  shows  a 
35  percent  increase  in  those  staying 
open  this  winter,  a  65  percent 
increase  over  last  year. 

Camping  is  becoming  popular 
with  the  snowmobiler  and  skier 
since  it  allows  them  to  reduce  the 
cost  of  a  weekend  outing  con¬ 
siderably. 

It  pays  to  advertise 
in  the  pages  of 

RECREATION 

MANAGEMENT 


★ 


The  modern,  magnificent  convention  cruise-pleaser 

TMERALD  SEAS 

(Registry  Panama) 


with  your  choice  of  3,  4  and  7  day 
itineraries  to  the  Bahamas,  Caribbean. 
Groups  from  20  to  1,000 


Unbelievably  large,  luxurious  suites 
and  staterooms 

Modern  closed  circuit  TV  complex 
to  serve  your  needs 


Another  Grand  Way  to  Mix  Business  with  Pleasure 

The  EMERALD  SEAS  provides  a  complete  spectrum  Thes/s  Bahama  star  Registered  in  Liberia 

of  modern  facilities  for  your  group.  The  bountiful  cruise  ship  with  plenty  of  space  for 

Six  separate  public  rooms  including  grand  ballroom  . . .  meetings . . .  complete  privacy  and  convenience 
spacious  movie  theatre.  Audio  visual  equipment  and  a  highly  trained  staff  you  can  count  on. 

Complete  convention  catering.  Banquet  facilities.  Ful1  resort  life  for  fun  and  relaxation. 


Write,  Wire,  or  Call  for  FREE  Convention  Sales  Kit 


Eastern  Steamship  Lines  INC. 


1317  Biscayne  Blvd.  P.O.  Box  882,  Miami,  Fla.  33101 


General  Sales  Agents  Phone  (305)  373-7501 
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Pratt  &  Whitney 
quizzes 

tour  participants 


Tour  Evaluation 

by  Questionnaire 


Feedback  from  participants  in 
your  group  travel  program  can  come 
in  many  forms.  Comments  during 
the  trip,  referrals  they  bring  you, 
their  willingness  to  work  on  future 
planning  committees  and,  of 
course,  the  overall  trend  of  emplo¬ 
yee  participation — these  are  all 
signs  you  should  follow  to  deter¬ 
mine  whether  or  not  your  program 
is  satisfying  those  people  it  is 
planned  for. 

But  one  sure,  tangible  method  of 
gauging  tour  member  satisfaction  is 
a  detailed  questionnaire.  The  best 
questionnaire  covers  all  stages:  pre¬ 
tour,  on-tour  and  post-tour.  One  of 
the  best  we’ve  seen  so  far  was  used 
for  two  years  by  the  Pratt  &  Whitney 
Aircraft  Club. 

The  four-page  form  was  later 
compiled  to  profile  the  average  Pratt 
&  Whitney  traveler— who  he  was, 
where  he  wanted  to  go  and  what 
he  liked  and  didn’t  like  about  the 
current  group  travel  program. 

Findings  were  considered  in 
adapting  the  program  to  fit  this 
“model”  tour  participant.  This  par¬ 
ticular  form  has  been  discontinued, 
but  one  much  like  it  might  provide 
some  new  perspectives  to  analyzing 
your  trips  and  travelers. 

Forms  were  distributed  just 
before  the  trip  ended.  Comments 
from  those  who  took  bus  tours  were 
usually  returrned  by  mail,  since  it 
is  so  difficult  to  write  when  the  bus 
is  moving. 

Jet  passengers  were  given  the 
questionnaire  an  hour  or  so  before 
landing.  A  high  percentage  of  them 
filled  out  the  questionnaire  on  the 
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plane  and  gave  it  to  the  tour  coor¬ 
dinator  as  they  came  down  the 
ramp.  In  most  cases,  this  allowed 
for  more  detailed  answers  about 
specific  parts  of  the  tour  service, 
although  returns  from  all  travelers 
were  generally  complete. 

The  questionnaire 

Page  One  began  with  a  set  of 
questions  that  were  designed  to 
draw  a  statistical  portrait  of  the  aver¬ 
age  Pratt  &  Whitney  traveler. 
Questions  included: 

How  many  years  have  you  been 
a  member  of  the  P&W  Aircraft  Club? 

Was  this  your  first  P&W  spon¬ 
sored  tour?  If  not,  how  many  have 
your  participated  in? 

Are  you  a:  P&W  employee? 
dependent?  retiree?  guest? 

If  an  employee,  how  many  years 
have  you  been  employed  with 
P&W? 

If  an  employee,  what  plant  do  you 
work  at?  Employee  classification? 
Annual  salary  range? 

Age  group? 

In  the  section  entitled  “Pre-Tour 
Evaluation”,  respondents  were 
asked  to  appraise  the  following 
items  on  a  “very  good”  to  “poor” 
scale:  j 

advance  publicity 
orientation  meeting 
final  briefing 

passport  &  inoculation  process 
tour  brochures,  itineraries  &  infor¬ 
mation  sheets 

One  other  question  asked  “Would 
you  be  interested  in  a  basic  foreign 


language  class,  travel  films,  pack 
demonstration  or  “What  to  we 
fashion  show  as  part  of  your  pre-t 
activity?” 

On-tour  evaluation 

This  section  consisted  of  a  ra 
ing  by  the  respondent  of  the  folk 
ing  on-tour  factors: 
ground  transportation 
air  transportation 
hotel  accomodations 
meals 

local  tour  guides 
club  escorts 
agency  or  wholesaler 
tour  itinerary 
baggage  handling 
customs  inspection 
Ranking  followed  an  “excelle 
to  “poor”  system. 


Post-tour  information 

Tour  participants  were  aski 
“Would  you  be  interested  in  g 
able  to  take  trips  and  tours  at  a  ti 
other  than  during  the  regular  “s 
down”  period?” 

The  final  section  on  “Gro 
Travel  Preferences”  listed  destii 
tions,  events  and  activities  tl 
might  be  available  to  employees 
future  tours.  Foreign  tours  w< 
listed  as  two  weeks  in  duration  < 
ranged  from  the  Gaspe  Penins 
of  Canada  to  the  Middle  East. 
Around  the  World  tour  (duratioi 
weeks)  was  also  included. 

Domestic  tours  of  one  wee! 
more  included  Disney  World,  Nia 
Falls  and  Williamsburg.  Resp 
dents  were  asked  to  select  th 
from  the  list. 

Among  the  special  interest  grc 
of  trips  and  tours  (duration  one  w< 
or  more)  were  cruises  to  San  Ji 
and  St.  Thomas,  ski  trips  to  Sqc 
Valley  or  Austria,  golf  trips  to  Peb 
Beach  or  Scotland. 

Weekend  trips,  one-day  sport 
events  and  one-day  trips  were  a 
suggested  for  ranking  by  tour  paij 
ipants. 

A  shorter  form  is  now  being  m< 
up  by  Pratt  &  Whitney  Travel  C 
members.  The  club  felt  the  old  f< 
had  outlived  its  usefulness,  but  I 
been  of  great  value.  Both  long  i 
short  questionnaires  provided  c 
stant  feedback  from  tour  par 
pants,  something  every  travel  c 
needs  to  run  a  program  t 
matches  its  participants’  desires 
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Sheraton’s  opening  lots  of 
exciting  new  spectacular 
hotels  and  motor  inns 
all  over  the  world. 

Sheraton  has  some  great 
new  travel  ideas,  too — like 
new  saunas,  new  recreation 
facilities,  new  three-day 
holiday  weekend  packages, 
exciting  new  bars  and  lounges 
and  fabulous  new  restaurants. 

Right  now  there  are  more 
than  285  Sheraton  Hotels  and 
Motor  Inns  around  the  world. 

For  a  reservation  at  any 
one  just  call: 

800  325-3535 

Or  have  your  travel  agent 
call  for  you. 


Sheraton  Hotels  &  Motor  Inns 

A  WORLDWIDE  SERVICE  OF  ITT 
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the  Sneak-A-Week 


to  Europe 


Sneak-A-Week  in  Paris 

$115.00 


From! 


per  person. 


Let  your  group  explore  Paris 

have  always  wanted  to  do. 

Package  features: 

•  6  nights  at  the  new,  4-star  • 
PLM/St.  Jacques  Hotel 

(incl.  service  and  taxes). 

•  Continental  breakfast 
every  morning. 

•  English-speaking  escort  to 
meet  group  upon  arrival 
and  assist  during  pro¬ 
grammed  activities  for 
entire  group  together. 

•  Welcome  cocktail  party  at 
the  hotel. 


and  do  the  things  they 


Welcome-to-Paris  Infor¬ 
mation  Kit. 


Guided  Shopping  Tour  of 
Le  Printemps  department 
store,  including  round-trip 
transfers  from  hotel. 
Complimentary  tea  and 
pastry.  Two  free  gifts,  for 
monsieur  and  madame, 
for  each  group  member 
(cravat,  eau  de  cologne 
or  similar) 


•  Banquet  lunch  at  the  hotel.  »  Transfers:  Airport/Hotel/ 

•  Half-day  Paris  sightseeing  Airport  by  motorcoach, 

tour,  including  porterage. 

Plus  low  cost  options  to  tailor  tour  to  your  group’s  taste. 
Single  supplement  $42.00 
'From  Dec.  1, 1973-March  31, 1974. 

During  period  Sept.  1-Nov.  30, 1973  price  will  be  $134.00  per  person 
(single  supplement  $54.00) 


Sneak-A-Week 
in  the  French  Alps. 


Avoriaz  to  Tignes 

$291.00  (from  NYC)* 


From , 


You1  have  your  choice  of  the  most  splendid  ski  resorts 
in  the  world.  Avoriaz,  Flaine,  Les  Arcs,  Le  Corbier,  Les 
Menuires,  La  Plagne,  Superdevoluy  and  Tignes. 

Your  package  includes: 


•  Double  occupancy  in  room 
or  apartment  with  private 
bath. 

•  Continental  breakfast 
served  in  dining  room. 

•  Transfers  between  airport 
and  station  by  private 
motorcoach. 

•  Daily  housekeeping. 

•  Welcome  drink. 

» Orientation  get-together. 


•  Instruction  and  Information 
Kit. 

Optional  Features: 

•  Demi  pension  (MAP)  per 
person.  7  meals  (lunch  or 
dinner)  $37.00. 

•  Single  occupancy  $31.00. 

•  Ski  lifts  for  all  stations 
ranging  from  $31.  to  $44. 
depending  on  station 
and  season. 


’Based  on  40  passenger  group  affinity  fare  (winter  season)  New 
York  to  Geneva  and  basic  period  prices  (Dec.  1-21,  1973  and  Jan. 
9,  1974  to  February  9,  1974).  Add  $15.00  for  weekend  travel  each 

way. 


Sneak-A-Week  in  the  Sun. 

$110.00 


From 


per  person 


These  are  but  some  of  the  group  packages  created  by 
our  new  employee  group  travel  specialists.  If  you  want 
further  information,  call  Ivan  Damyanoff,  manager 
employee  group  travel  at  (212)  758-6300  or  send  in 
coupon  below. 


One  week  in  the  sun  can  do  your  group  a  whole  world 
of  good.  Check  these  features  and  decide  for  yourself. 

Package  consists  of: 


•  6  nights  at  either  the 
Westminister  or  the  Park, 
4-star  hotels  (including 
service  and  taxes) 

•  Continental  breakfast 
every  morning,  in  the 
restaurant  or  in  your  room. 

•  English  speaking  escort  to 
meet  group  upon  arrival. 

►  Entry  to  the  Casino 
every  day. 

•  Welcome  cocktail  party  at 


•  Half-a-day  sightseeing 
tour  of  Monte  Carlo  and 
Eze,  with  a  stop  at  the 
Fragonard  perfume  factory, 
for  shopping. 

■  Farewell  banquet  at  the 
hotel.  Four-course  dinner 
with  wines. 

•  Transfers:  airport/hotel/ 
airport  by  motorcoach, 
including  porterage. 


the  hotel. 

Plus  a  host  of  low  cost  options  to  stretch  your  travel  dollar. 
Single  supplement$32.00 

NOTE!  Both  Sneak-a-Week  in  Paris  and  Sneak-a-Week  in  the  Sun 
apply  to  land  arrangements  only  for  groups  of  40  passengers  mini¬ 
mum.  Hotel  accommodations  are  based  on  two  persons  sharing 
twin-bedded  rooms  with  bath. 


Air  France 

1350,  Avenue  of  the  Americas,  New  York,  N.Y.  10019 
Attn:  NYC.  PG 

I  am  interested  in  receiving  further  information. 


Company 

Address 

Citv 

State 

Zip 

Telephone 

My  Travel  Agent  is  . 


□  Check  here  if  you  want  the  Air  France  Indian  Summer 
calendar  of  late  Summer  and  Fall  tour  departures. 


Air  France, 

Makes  it  easy  to  get  there. 


Prices  valid  until  March  31, 19 
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>how  your  pride  on 


wm 


The  mark  of  a 


t  Champion  imprinted  casual-wear 

ost  company  pride. 

ir  quality  products 

nted  with  your  company  name, 

30  or  design 

n  be  the  key  to  the  success  you  want 
d  management  expects, 
lampion  athletic  uniforms, 
shirts,  jackets  and  sweatshirts 
s  available  for  team  sports,  M 

uth  programs, 
partment  identification, 
d  award  incentive  programs.  ^ 

lil  the  coupon  today  | 

your  Champion  salesman  ' 

he’s  the  expert 
ideas  or  services, 
write  for  our  catalog, 
s  make  your  job  easier 
because  we’ve  show 
ours  for  54  year 


CHAMPION  PRODUCTS  INC. 

115  COLLEGE  AVENUE,  ROCHESTER,  N.Y.  14607 
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Latest 
electronic 
audio /visual 
equipment. 


Children's 


Closed  circuit 
television 
of  convention 
proceedings. 


Projection 
facilities 
for  35mm, 
16mm  and 
8mm  film. 


Three 

swimming 

pools. 


JluffOCl! 


fprrppccrerc 


CCOC5I 


lraroci—5 


.  -  ~  0  |  «  • 
•  *  #  * 


28  GOOD  REASONS  1 
ABOARD  THE  I&S.  HUBSEA  0 
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Sitmar  Cruises'  twin  luxury  liners,  the  T.S.S.  Fairwind 
and  T.S.S.  Fairsea,  both  of  Liberian  registry,  are  ideally 
suited  for  conventions.  Once  aboard,  all  facilities  are  yours 
to  use  at  no  extra  charge. 

On  the  East  Coast,  the  Fairwind  sails  from  Port  Ever¬ 
glades  (Ft.  Lauderdale)  on  7-day  cruises  year  'round  to  San 
Juan,  St.  Thomas,  Santo  Domingo  and  Port-Au-Prince. 

Its  sister  ship,  the  Fairsea,  schedules  regular  7  and  14-day 
sailings  from  Los  Angeles  to  Mexico  and  Central  America. 
During  the  summer  14-day  cruises  from  San  Francisco  to 
Alaska  and  Canada  via  the  Inside  Passage  are  also  available. 


Professional 

nightclub 

entertainment. 


Ding 

de 

h 

free 

ss. 


For  a  full  run-down  of  ports-of-call,  schedules  and  group  rates,  t$lk 
i  to  someone  who  makes  a  career  out  of  bringing  cruise  ships  and  i 
|  associations  together:  your  travel  agent.  Or  send  the  coupon  to  j 
j  Mr.  G.  Ken  Smith,  Vice  President  Group  Sales,  Sitmar  Cruises,  | 
I  3303  Wilshire  Blvd.,  Los  Angeles,  CA  90010.  (213)  381-5941  I 

I  I 

1  NAME _  | 

COMPANY _ 

[  ADDRESS _  j 

|  STATE _ ZIP _ TELEPHONE -  | 

■  My  travel  agent  is - -  j 

SITMAH  CRUISES 


Two 

nightclubs. 


Captain's 

"Welcome 

Aboard" 

cocktail 

party. 


Three 

orchestras. 


Sumptuous 

deck 

buffets. 


Four 

gourmet 

meals 

daily. 


Cocktails 
at  duty-free 
prices. 


Meeting 
coffee-breaks 
at  no  charge. 


Individually 

controlled 

air 

conditioning. 


Superb 
Italian  crew 
and 

continental 

service. 


TOUB  NEXT  CONVENTION 

be  m.  fairwind. 
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“When  we  say 
we’ll  run  a 

Group  T ravel  Program 
and  do  aH  the  work 
for  you... 

We  mean  it!” 


Many  of  you  have  heard  that  one  before 


So  had  our  clients  who  had  worked 
with  other  programs  before  we  took 
over. 

The  sad  part  is,  it’s  easy  to  keep  that 
promise  if  you’re  truly  professional. 

We  have  no  obligation  to  fill  space 
on  any  specific  airline  so  there’s  no 
hassle  at  that  level. 

And  the  program  is  so  well  organized 
that  it  practically  runs  itself. 

We  supply  posters  and  brochures  to 
promote  the  program. 

We  provide  complete  self-explana¬ 
tory  kits. 


We  bill  your  people  direct  and  han¬ 
dle  aN.  collections. 

We  see  that  they  know  what  clothing 
to  bring,  what  immunization  shots  to 
get,  and  help  them  procure  pass¬ 
ports  when  necessary. 

We  let  them  know  where  to  be  and 
when. 

And  of  course  we  provide  a  fine  trip 
for  them  that  they  will  long  remem¬ 


ber,  at  a  low  price  they  won’t  s 
forget.  For  example:  Spain— $277 
person  from  Chicago  (double  oc 
pancy),  8  days— 7  nights. 

In  fact,  all  you  really  have  to  d< 
say  “yes”  and  get  all  the  credit 
running  a  great  program. 

Sound  too  good  to  be  true?  We  c! 
you  to  let  us  show  you! 


rAMERICAN  I EXPRES! 


KB 

Challenge  us-we  mean  what  we  say-call  (312)  726-3472  collet 

(Or  write  us  now!) 

i  ••  ' 
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cEani 

from 

$50.®  to 
8650® 


...  OR  MORE  FOR  YOUR 
GROUP  OR  ORGANIZATION 
and  promote  the  beauty  of  your 
state  at  the  same  time. 


uiue  uj 

for  3.00  per  set  *Six  different  full  color  scenes  from 

t  2.00  per  set  VOU™  stat«  #  Bifl.  "V>"*  '7'A“ 

K  size  *  Reversible  matching  backs 

ROFIT  $1 .00  per  set  *Washable  and  reusable  *  Gift  boxed 
se  ‘Great  for  framing  and  decorating 

Sets  available  for  every  state  except  Hawaii  and  Alaska.. 


Y  ONLY  FOR  WHAT  YOU  SELL! 
Risk  —  No  Investment  —  60  days  to  pay 

EE  PRIZES!  We  furnish  free  prizes  such 
cameras,  watches  and  radios  to  use  as  top 
ssman  awards  or  however  you  desire. 

A  RUSH  ORDER  ...  or  just  to  get  a 
sample  set  for  your  group's  approval 
US  TOLL  FREE  800-624-9041 
(In  W.  Va.  Call  Collect  872-3000) 


Bright  of  America® 

300  Greenbrier  Road 
Summersville,  West  Virginia  26651 

r  Second  Decade  as  "Fund  Raiser  to  the  Nation" 


Add  ress _ _ t 

(Give  street  or  RFD  -  Do  not  use  P.O  box  number  I 

City _ State _ Zip _ _ 

Signature _ Date _ 2022 

(AH  orders  must  be  signed  by  a  parent  or  adult  leader  No  signature  is  required  when  just  requesting  a  sample  set  J 


Your  Name 


Position 


SEND  TO:  Bright  of  America,  300  Greenbrier  Road,  Summersville,  W.  Va.  2665 
(If  you  do  not  call  —  please  complete  this  coupon  and  mail  it  to  us.) 

□  Please  send  us  _  cases  of  Permanent  Plastic  Color  Placemat 

with  scenes  from  the  state  of _ .  We  understand  ni 

money  is  to  be  sent  with  this  order  and  we  have  60  days  to  pay  fo 
the  products  sold  and  return  any  unopened  cases. 

□  Please  send  me  a  FREE  sample  set  of  Permanent  Plastic  Colo 

Placemats  with  scenes  from  the  state  of _ . 

will  present  this  sample  to  my  group  to  consider  for  a  money  earnin' 
project.  I  understand  the  sample  is  mine  to  keep  whether  we  order  o 
not. 

NOTE:  We  will  send  you  a  FREE  set  regardless  ...  if  you  order  now 

(Organization _ _ 

Sponsor _ ■' ; _  , i.  ’ 

No.  of  Members _ Amount  you  desire  to  earn  $_ _ _ 


Pleasures 
And  Benefits 
Of  Travel 


Why  Include  Group  Travel  ir 
Recreation  Planning? 


People  travel  because  they  want 
to  go  somewhere  else,  to  see  some¬ 
thing  different,  to  have  an  experi¬ 
ence  in  recreation,  to  delve  into  his¬ 
tory  or  to  study  people. 

Traveling,  whether  to  absorb  the 
sun  on  a  Caribbean  beach  or 
examine  antiquities  on  another  con¬ 
tinent,  is  mind-broadening. 

Travel  is  relatively  easy  in  an 
affluent  society.  Higher  incomes, 
paid  holidays,  leisure,  pensions, 
new  plans  of  savings  accounts  at 
higher  interest  rates,  and  greater 
facility  in  using  credit  cards  and 
credit:  all  these  combine  to  make 
a  traveling  vacation  easy  to  come 
by. 

There  is  nothing  new  about  trave¬ 
ling  for  pleasure.  Tourists  visited  the 
pyramids  in  Egypt,  then  3,000  years 
old,  in  the  time  of  the  writer 
Herodotus,  who  was  born  in  484 
B.C.  Tourism  is  not  new,  but  newly 
easy,  and  it  has  become  one  of  the 
largest  and  fastest  growing 
industries  in  the  world. 

People  are  taking  advantage  of 
the  recently-gained  ability  to  travel 
swiftly  from  any  part  of  the  world 
to  any  other.  There  were  102  pas¬ 
sengers  on  the  “Mayflower.”  They 
came  from  Europe  to  see  America, 
and  their  voyage  took  more  than  two 
months.  Today,  hundreds  of  jet  air¬ 
craft  carry  up  to  nearly  500  passen¬ 
gers  at  a  time  from  America  to  see 
Europe  and  they  make  the  crossing 
in  six  hours. 
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By  Esther  Winchell 

Editor  Recreation  Management 


Recreation  Means  Revive 

Vacations  are  looked  upon  as  the 
time  for  recreation,  and  recreation 
means  to  revive,  to  refresh,  to 
reanimate  and  to  delight. 

Recreation  must  be  interesting 
enough  to  hold  the  preson’s 
attention.  Pleasure  diminish  unless 
they  are  varied,  and  for  variety  we 
must  move. 

This  variety  has  an  embarrassing 
feature  for  the  would-be  traveler, 
because  the  more  there  is  to  select 
from,  the  more  difficult  it  is  to 
choose.  He  has  to  make  sure  that 
he  knows  clearly  what  he  wishes 
to  obtain  through  travel. 


Travel  Diverts 

Travel  is  prescribed  fdr  ills  of  both 
the  body  and  mind,  because  new 
sights  and  new  ideas  divert  people 
from  old  emotions. 

People  are  free  when  traveling. 
Free  because  those  they  meet  know 
nothing  about  their  affairs,  they  are 
incognito. 

At  home  the  employee  may  be 
John  Doe  brick-layer,  living  on 
Crumbling  Street,  driving  a  four- 
year-old  car,  a  charter  member  of 
the  Old  Tyme  Service  Club  doing 
civic  good  turns,  a  member  of  the 
Bridgeside  Church.  He  is  tabbed, 
ticketed  and  pigeon-holed. 

But  on  the  beach  at  a  resort  in 


the  Bahamas,  or  strolling  a  stri 
of  whitewashed  houses  in  t 
Canary  Islands,  or  sitting  on  one 
the  marbel  blocks  outside  the  S< 
ate  in  the  Roman  Forum — perha 
the  very  rostrum  from  which  Mi 
Anthony  made  his  oration — here 
is  a  person,  John  Doe,  world  citiz 

Search  for  differences 

What  makes  travel  interesting 
the  differences  one  finds.  It  is 
waste  of  time  and  money  for  a  ' 
cation  to  travel  to  a  far  country  a 
spend  his  days  talking  about 
comforts  of  home.  No  one  ex  pi 
ences  the  best  joy  in  travel  if 
principal  aim  is  to  live  precisely 
he  lived  at  home.  Encourage  y 
group  to  search  out  and  enjoy 
small  departures  from  conventio 
patterns. 

Myths  are  a  sort  of  history.  Ta 
that  seem  strange  today  had  tt 
origin  in  events  of  the  past.  M; 
colorful  stories  survive  in  ev< 
country.  They  represent  belie 
hopes  and  fears  that  have  colo 
the  culture  of  the  people. 

Travel  Ease 

In  the  18th  century  weal 
people  traveled  in  their  own  c 
riage,  with  running  footmen  to  p 
them  up  at  dangerous  places  in 
road. 

Today,  travel  agents  and  tf 
representatives  make  trav 
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isant.  The  person  who  is  accus- 
3d  to  bearing  a  load  of  decision- 
cing  at  home  hopes  to  be 
ved  of  it  when  he  goes  on  a 
Jay.  He  is  willing  to  leave  the 
tils  up  the  travel  professional, 
lere  is  a  growing  demand  for 
packaged  tours  offering  well- 
tnized  trips  at  reasonable  cost, 
nany  persons  the  organized  trip 
;es  the  difference  between  a 
im  and  a  nightmare, 
ncourage  employees  to  read 
Jt  various  destinations.  Provide 
erial  in  easily  accessable  places 
jur  building,  perhaps  the  lunch 
n  or  cafeteria. 

he  first  thing  travelers  must 
de  is  where  they  want  to  go  and 
they  want  to  go  there.  Even 
!y  explorers  did  not  fumble 
ind  in  the  ocean  in  hope  of  hit- 
a  continent. 

pecial  events,  annual  festivals 
various  activities  should  enter 
planning  tours  and  group  travel. 

t  is  Important 

ost  is  the  first  item  to  be  consi- 
id  by  most  people.  Many  people 
eve  it  is  better  to  see  other 
es  and  other  lands  on  a  small 
get  rather  than  never  to  leave 
■  own  cramped  environment. 
ie  distance  one  may  go  and  the 
s  in  which  one  lives  are  dictated 
le  availability  of  funds  to  pay  the 
,  but  this  is  a  decreasing  han- 
p  because  new  ways  of  paying 
ravel  are  becoming  available. 
»ng  these  are  save  in  advance 
s  as  well  as  travel  now  and  pay 
plans. 

cipate  Pleasure 

joking  forward  to  things  is  half 
Dleasure  of  them.  This  requires 
jination,  one  of  the  necessities 
.iman  life. 

apoleon,  one  of  the  most  ardent 
ists,  said:  “The  defect  of  our 
ern  institutions  is  that  they  do 
apeak  to  the  imagination.”  It  is 
jination  that  first  suggests  the 
aibility  of  getting  away  from 
yday  life  to  see  and  experience 
sthing  new  through  travel.  And 
gination  will  make  the  trip 
lorable. 

isides  recreating  the  body,  a 


holiday  can  enliven  the  mind,  Wil- 
ferd  A.  Peterson,  author  of  “The  Art 
of  Living,”  reminds  us  that  Newton 
was  loafing  under  an  apple  tree 
when  he  saw  an  apple  fall  and  got 
the  gravitation  idea;  James  Watt 
was  loafing  in  the  kitchen  when  the 
kettle  boiled  and  he  got  the  idea  of 
the  steam  engine;  Galileo  was  let¬ 
ting  his  mind  wander  from  the  ser¬ 
mon  while  he  watched  the  lamp 
swinging  in  the  cathedral  at  Pisa 
and  developed  the  pendulum  prin¬ 
ciple. 

The  person  who  travels  with  his 
mind  relaxed  from  the  narrow  circle 
of  his  daily  pursuits  is  well  on  the 
way  to  thinking  up  new  ideas  and 
developing  ideas  that  have  been 
buried  in  his  mind  under  the  load 
of  daily  work. 

Travel  contributes  to  our  large¬ 
ness  of  view  and  our  breadth  of 
mental  vision,  and  gives  us  true  per¬ 
spective.  By  shifting  our  point  of 
view  we  learn  that  we  are  members 
of  a  world  society  of  human  beings 
of  all  nations,  colors  and  creeds. ■ 


Stay  in 
c New  Yor£ 
wfiere  you  can 

wal£to  wRat 
you  want 
to  see  most. 


And  stay  in  style  in  our  beautifully 
remodeled  and  redecorated  1,000 
room  air-conditioned  hotel.  Every 
room  with  TV,  private  bath  and 
shower.  Coffee  Shop,  Cocktail 
Lounge,  famous  Stockholm  Res¬ 
taurant.  Every  modern  convenience. 
Parking  available. 

Singles  from  $16  Doubles  from  $19 
Twins  from  $20 


'  HOTEL 

51st  Street  at  7th  Avenue 
New  York,  N.Y.  10019 
Tel.:  (212)  246-9400 

For  color  brochure  or  reservations, 
contact  your  travel  agent  or  us. 
George  Geiger,  President. 

Ainsley  K.  Biair,  General  Manager. 
Claire  Hogan,  Director  of  Sales. 


RECREATION 
GROUPS 
ARE 
EXCLAIMING! 

over  our  top  value, 
top  service  travel 
programs! 

FIND  OUT  WHY. . . 
WRITE  FOR  OUR 
GROUP  TRAVEL 
IDEA  KIT! 

GOT 

THE 

POINT 

? 
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NATIONWIDE— AS  PER  SCHEDULE  OF 

UNITED  AIR  LINES 
$107  to  $130  FR0MDCAUF0RNIA 

SAMPLE  FARES  FROM  OTHER  CITIES: 

Atlanta  $190-$231,  Denver  $147-$190,  Detroit  $185-$227 

Plus  a  wide  selection  of 
HOTEL  &  GROUND  PACKAGES 


MIDWEST  CITIES -EVERY 
THURSDAY  BEGINNING  APRIL  1974 

HAWAII  Via  Aklfnes311 

including  7  nights  at 

SHERATON  WAIKIKI  MANOR 


m  o  plus  10%  Tax  &  Service 

Monday,  Tuesday,  Wednesday  and 
Saturday  departures 

Hawaiian  Holidays  LAND  PACKAGES 

rARE  AVAILABLE  IN  CONJUNCTION  WITH 
UAL  OR  OTHER  CHARTER  FLIGHTS 


^.^JV^plus  10%  Tax  &  Service 

'From  Chicago  (other  cities  on  request)  based  on  Manor  Wing 
accommodations.  Deluxe  accommodations  -  add  $50.  For 
Jun.  27  through  Aug.  22  departures  plus  Oct.  14,  Dec.  19 
and  Dec.  26  departures  add  $15  per  passenger.  Rate  shown  is 
approximate,  based  on  171  passengers  and  dependent  upon 
exact  number  of  seats  sold  and  departure  city. 


r  Rates  Include 

•  Roundtrip  jet  flights 
7  Nights  hotel 
Hotel  Pre-registration 
Lei  Greeting 
Roundtrip  transfers 
Baggage  handling  &  tips 
Sightseeing  tour 

Welcome  party  with  entertainment 
Hawaiian  Holidays’  escort  service 


EAST  COAST  CITIES  ^ 

EVERY  FRIDAY  THROUGHOUT  1974 


including  7  nights  at 

HILTON  HAWAIIAN  VILLAGE 

$qqq* 

V^V^^yplus  10%  Tax  &  Service 


Worldways  Travel  Corp. 

500  Fifth  Avenue  •  New  York,  New  York  10036  •  (212)  736-5186 

Chicago  Los  Angeles  San  Francisco 

(312)  394-4113  (213)466-5356  (415)398-5035 
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There’s  a  98.9041%  chance  the  sun 
will  shine  every  day  on  your  group 
vacation  or  convention  in  ^ 

But  there’s  a  100%  chance  for  fun  every  day  and  night  thanks 
to  the  thoroughbred  racing,  greyhound  racing,  jai  ali, 
award-winning  restaurants,  tropical  attractions  and 
world-famous  Bayfront  Center  (with  its  Broadway  musicals, 
plays,  ballets,  concerts,  professional  hockey  and 
basketball,  and  all  the  rest!*) 


‘Including  a  theatre  seating  2,250  and  a  total  of  32,000  square  feet  of 
air  conditioned  exhibit  space  (plus  seating  for  8,250  in  the  TV-equipped 
arena)  and  ideal  location  adjacent  to  the  downtown  Albert  Whitted  Airport. 


Let’s  Meet  in  St.  Pete 


A 


For  complete  information, 

write  or  call  Al  Leggat,  Administrator, 

Bayfront  Center  Complex, 

St.  Petersburg,  Florida  33701,  Ph.(813)  898-6361 
or  Mark  H.  Stein  -  Convention  Manager, 

St.  Pete  Area  Chamber  of  Commerce 
P.O.  Box  1371,  Ph.  (813)  894-7443 


WHAT  IS  group 


TRAVEL? 


Conventions,  charters,  charities  and  clubs,  golf  weekends,  ski  weekends,  employee  recreation,  fund 
raising  and  incentives  ....  this  is  the  world  of  group  travel. 

When  our  clients  contact  us  about  going  somewhere,  whether  they  be  new  at  forming  groups  for 
reduced  rate  travel,  or  old  pros,  they  basically  want  the  same  thing;  good  value  -  low  price! 
How  large  is  your  group  or  organization?  40?  400?  4,000?  Don't  worry!  Liberty  Travel  Groups  will 
arrange  whatever  you  want  in  a  style  and  at  a  price  everyone  will  like. 

Want  escorts?  We've  got  them!  Need  your  own  island?  Leave  it  to  Liberty  Travel  Groups. 

How  about  incentive  programs  built  around  a  memorable  vacation?  Just  ask  us! 

Liberty  Travel  Groups  is  fully  equipped,  staffed  &  knowledgeable  about  developing,  planning, 
preparing  and  executing  the  most  exciting  and  uniquely  personalized  travel  packages  for  your 
company,  organization  or  club. 

Why  not  contact  us  so  that  we  may  plan,  under  your  guidance,  the  most  unforgettable  vacation 
your  group  or  organization  will  ever  experience. 

Our  product  line  for  1973-74  is  now  available.  Please  contact  us 
so  that  we  may  send  to  you,  with  no  obligations,  our  offerings  for  the  1973-74  seasons 

"SAMPLE  GROUP  &  CHARTER  PRICES" 

Las  Vegas  *$179.00  London  *$199.00 
Hong  Kong  *$599.00  Greece  *$299.00 
San  Juan  *$199.00 

Additional  programs  included  in  our  Catalog. 

*  All  prices  based  on  double  occupancy  plus  taxes  and  services. 


LIBERTY  TRAVEL  GROUPS 
130  West  42nd  Street  (23rd  Floor) 
New  York,  New  York  10036 
(212)  354  -  8454 
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CATCH  ANYONE  ELSE  TO 
J  AA1 AICA  AND  YOU’LL  miS 
A  LOT  OF  BE  AUTIFULTHING: 


NIRA 

INFORMATION  CENTER 


Services,  Information  and  Publications  Available  from 
National  Industrial  Recreation  Association. 


□ 

$2.50 

jstrial  Recreation  Bibliography  □ 

3w  annotated  bibliography  of  all  materials  related  $5./i  yr. 

idustrial  recreation  just  completed  by  Robert  W. 

oott,  and  Douglas  M.  Crapo,  Ph.D.  The  collection  □ 

sists  of  over  470  entries  each  accompanied  by  a  $8./2  yrs. 

t  description.  Information  is  categorized  according 

ubject  into  1 1  chapters.  $2.  plus  50c  postage  &  □ 

Mng-  $1 0./3  yrs. 


50c  Additional  outside  U.S.A. 


□ 

$3.50 

idard  Sports  Areas 

ensions  and  specifications  of  more  than  70  types 
>orts  arenas,  pools,  courts,  fields,  etc.,  for  industrial, 
)ol,  private,  military  and  public  recreation  leaders. 
i0  plus  50c  postage  &  handling. 


□ 

$2.50 

#  to  Organize  and  Manage  Tournaments 

rything  you  need  to  know  about  tournaments  from 
inization  to  publicity,  with  four  to  36  team  leagues, 
inations  to  finals,  36  pages.  $2.  plus  50c  postage 
tndling. 


□ 

$2.50 

Untapped  Potential:  Industrial  Recreation 

trated  booklet  based  on  a  talk  given  by  Frank  Flick, 
iident  of  Flick-Reedy  Corp,  at  the  1971  NIRA  Con- 
nce  where  he  was  honored  with  the  first  NIRA 
iloyer  of  the  Year  award.  Innovative  recreation 
jrams  sponsored  by  such  firms  as  Goodyear, 
<en,  Kodak,  Xerox,  and,  of  course,  Flick-Reedy  are 
trated.  $2.  plus  50c  postage  &  handling. 


Recreation  Management 

Monthly  professional  journal,  editorially  directed  to 
industrial  recreation  directors,  leaders,  program  coor¬ 
dinators  and  company  executives.  Only  publication  of 
its  kind  in  U.S.  Features  research,  finance  and  program 
ideas,  educational  material  and  articles  detailing  social, 
physical,  cultural  and  service  programs  and  activities 
in  business  and  industry.  Published  1 0  times  per  year. 
Subscriptions:  $5./year;  $8./2  years,  $1073  years. 
Members  receive  subscription  as  well  as  CIRA 
Informer,  THE  KEYNOTER  and  THE  PRESIDENT’S 
QUARTERLY  with  membership  dues. 


NIRA 

20  North  Wacker  Dr. 

Chicago,  III.  60606 

ATTENTION  INFORMATION  CENTER 
Please  send  me  the  publications  I  have  checked. 


I  have  enclosed  $. 
money  order) 

Name _ 

Organization _ 

Address _ . 

City,  State,  Zip _ 


.(check  or 
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new  products 


I.  solve 
lawn  problems 


All  action  is  controlled  from  the 
seat  of  this  mower.  Debris  such  as 
leaves  or  pine  needles  as  well  as 
clippings  are  swept  into  the  17 
bushel  hopper  without  getting  off  the 
seat  of  this  garden  tractor. 

Once  the  hopper  is  full,  it  is 
dumped  easily  by  pulling  a  trip  rope. 
The  self  cleaning  hopper  does  the 
rest. 

Two  optional  attachments  also 
save  time:  a  mulching  screen  which 
shreds  debris,  doubling  the  capacity 
of  the  hopper  and  a  vacuum  fan 
attachment  with  10  feet  of  pickup 
hose  and  nozzle  to  clean  out  shrub¬ 
bery  and  vacuum  along  fence  rows. 


2.  portable 
bleacher  unit 

A  new  all  aluminum  portable 
bleacher  unit  for  has  been 
introduced  for  use  by  schools, 
recreation  departments  and  parks. 
The  50  seat  units  are  particularly 
moble,  weighing  only  400  pounds. 

Four  men  can  lift  each  assembled 
unit  and  place  it  crosswise  in  a  stan¬ 
dard  pick-up  truck,  where  it  can  be 
transported  from  football  field  to  ten¬ 
nis  courts,  outdoor  pool,  track  or 
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baseball  diamond. 

The  seats  and  footboards  are 
designed  to  accommmodate  a  load 
of  200  pounds  per  foot.  At  full  capac¬ 
ity  they  will  support  50  men  weighing 
300  pounds  per  man  with  only  nine 
sixteenths  of  an  inch  deflection  in 
each  six  foot  span. 


3.  pitching  machine 
for  youth  leagues 

A  new  pitching  machine  which 
throws  straight  balls  has  been 
introduced  to  compliment  the  cur- 
veball  pitching  machine. 

In  a  one-hour  batting  practice  ses¬ 
sion  each  player  on  a  squad  can 
have  at  least  30  balls  delivered  to 
him,  each  one  right  over  the  plate 
at  the  speed  selected  by  the  coach. 
Young  players,  who  can  never  get 
too  much  hitting  practice,  learn  to 
watch  the  ball  and  meet  it  with  their 
bat  without  fear  of  getting  hit  or  tthe 
lag  caused  by  wasted  pitches. 

The  machine  throws  all  types  of 
ground  balls  and  flies  for  fielding 
practice  and  readily  adapts  for  soft- 
ball  use. 


4.  air  deodorizer 


An  industrial  wick-type  liquid  air 
deodorizer  packaged  in  one  ounce 


I  ■ 


dispensers  will  provide  around 
clock  air  freshning  performance. 

Ideal  for  use  in  locker  roor 
health  spas,  clinics,  conferer 
rooms  and  rest  rooms,  the  ( 
penser  hides  nicely  on  windows 
under  sinks,  etc.  Two  snap  on  p 
clamps  are  included  and  a  small  v 
cabinet  is  available. 


5.  coin  handlers 
save  time 

Time  spent  on  coin  handli 
chores  can  be  cut  in  half  with  c 
handlers  that  assure  cou 
accuracy. 

A  new  coin  sorter/packager  hai 
les  either  sorted  or  mixed  coins 
the  rate  of  300  a  minute.  Time  s 
ings  of  60  to  75  percent  are  comnj 
with  the  machine,  as  opposed 
hand  count  sorting  and  counting 


6.  non-skid 
floor  material 


This  new  floor  material  app 
instantly  to  any  surface  damp  or  < 
Because  of  its  low  cost  and  ea 
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ined  surface  it  can  be  used 
>ors  or  outdoors  in  many  diver- 
d  industrial  situations,  including: 
d  processing  areas,  shower 
rs,  stairways,  swimming  pool 
ks  and  hospitals.  It  is  the  ideal 
erial  for  marking  floor  areas, 
his  high  quality  floor  coating 
es  hours  in  application  time 
ause  it  can  be  applied  directly 
lamp  surfaces.  It  can  be  used 
oncrete,  asphalt,  wood  or  metal 
aces  without  special  preparation 
application  tools  can  be  cleaned 
plain  water.  Yet  it  resists  food 
ds,  gasoline,  sugars,  oils, 
ase,  detergents,  alkalis,  most 
ents  and  hydraulic  fluids, 
comes  in  seven  colors  and  two 
:izes. 


insect  killer 

n  electric  insect  machine  dis- 
ses  particles  in  a  fog  to  kill  bugs 
lout  drowning  them  or  spreading 
asidue  which  sometimes  kills 
e  than  the  bugs. 

1e  machine  weighs  a  little  over 
pounds,  is  easy  to  handle,  sim- 
plugging  into  any  electrical 
et. 


engrave  valuables 

ngrave  your  valuable  equipment 
a  as  hunting,  fishing  or  camping 
r  to  prevent  theft, 
new  electric  engraver  allows 
to  engrave  into  metal,  glass, 
tic,  wood,  steel  and  most  hard 
aces. 

ie  long-life  carbide-tip  is  ideal 
scribing  your  driver’s  license 
iber  on  guns,  tackle  boxes, 
ping  stoves,  even  cameras  and 
ir  small  valuables, 
nee  in  engraved  thieves  are 
stant  to  take  the  items  because 
'  can’t  plead  convincingly  that 
■narked  items  are  their  own,  and 
;es  don’t  like  to  handle  identifi- 
merchandise. 
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9.  tennis  ball  caddy 

A,  round,  lightweight,  rugged,  ten¬ 
nis  ball  caddy  that  holds  more  than 
450  balls  has  been  designed  for  any 
tennis  court,  either  indoor  or  out.  It 
is  suitable  for  tennis  clubs,  country 
clubs,  colleges,  universities  and 
schools. 

It  rolls  in  any  direction  on  four 
rubber  casters.  The  entire  units 
folds  up  for  easy  storage  and  hand¬ 
ling .  It  also  has  a  handy  storage  area 


beneath  the  basket  for  rackets  or 
ball  scoop  and  comes  with  a  plastic 
liner  and  towel  hook. 


10.  new  design  in 
baseball  backstop 


This  new  arched  backstop  is  per¬ 
fectly  functional  and  less  expensive 
than  many  conventional  large 
wooden  backstops. 

The  arched  backstops  are  avail¬ 
able  in  two  styles:  layback  front 
arch,  as  shown,  and  perpendicular 
front  arch. 

Durability  is  insured  by  gal¬ 
vanized  pipe  and  galvanized  wire 
mesh  construction.  The  prefab¬ 
ricated  frames  are  assembled  on 
site. 


new  products 


R/M  9/73 


Q  Please  send  more  information  on  the  new  products  circled  below. 

7 


1  2  3  4  5  6 

8  9  10 


□  Please  enroll  me  as  a  new  subscriber  to  R/M.  (One  year— $5;  two  years— $8;  three 
years— $10) 

I  I  Please  send  more  information  on  NIRA  membership  (specify  'company',  'associate', 
1 — 1  'individual'  or  'student'). 


Name_ 


Companv 

Address 

Citv 

State 

- Zip 

SEND  COUPON  IN  ENVELOPE  TO: 

Michael  C.  Luckenbach,  National  Sales  Director,  NIRA,  20  N.  Wacker  Dr.,  Chicago,  II.  60606 
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Meet  Your  Board 


Thurston  G.  Erickson 


Thurston  G.  Erickson,  president  of  the  Denver  Indus¬ 
trial  Recreation  Association  is  a  retired  employee  of 
Mountain  Bell  Telephone  Company.  He  has  been  ac¬ 
tive  in  recreation  programs  and  organized  athletics 
throughout  his  career.  He  is  president  of  the  Bell  Tele¬ 
phone  Mutual  Employee’s  Association  and  vice  presi¬ 
dent  of  the  Denver  Life  Member  Club  of  Telephone 
Pioneers  of  America  where  hs  is  in  charge  of  fund 
raising  for  philanthropic  organizations. 


Richard  N.  Powers 


Richard  N.  Powers,  Manager  of  Member  Services, 
Industrial  Mutual  Association  of  Flint,  Flint,  Michigan 
is  a  new  member  of  the  NIRA  board.  Active  in  commun¬ 
ity  affairs  he  is  president  of  the  Big  Brothers  of  Greater 
Flint;  a  board  member  of  the  Flint  Baseball  Commis¬ 
sion  and  Flint  Retirement  Homes;  a  member  of  the 
Human  Services  Planning  Council  and  finance  chair¬ 
man  of  the  Michigan  Special  Olympics-Region  XIII. 


Joseph  C.  Schranck 


Joseph  C.  Schranck,  Assistant  Recreation  Director, 
Engineering  Department  Employees  Activities  Associa¬ 
tion  of  E.  I.  Du  Pont  De  Nemours  and  Company,  Inc., 
Wilmington,  Delaware  has  been  an  active  member  of 
NIRA  since  1955.  He  served  as  the  recording  secre- 
tray  for  the  convention  in  Philadelphia  in  1959  and  as 
a  senior  director  in  1971.  An  avid  hunter  and  fisher¬ 
man,  he  has  been  active  in  Ducks  Unlimited  for  the 
past  ten  years  and  currently  servies  as  New  Castle 
County  chairman  of  the  Delaware  Chapter  of  Ducks 
Unlimited. 


CLASSIFIED 

RATES:  regular  type — 15  cents  per  wor 
bold  face  type — 25  cents  per  word.  Co| 
must  be  received  by  the  5th  of  mon 
preceding  issue  in  which  ad  is  desire 


Young  woman  with  degree  in  ph 
cal  education  seeks  job  as  a  SU| 
visor  in  industrial  recreation,  p? 
design  or  program  developrm 
Will  relocate.  Salary  open.  Avail? 
immediately.  Box  290,  RECR 
TION  MANAGEMENT. 


Young  man  with  B.S.  degrei 
recreation  and  park  managerr 
seeks  job  as  industrial  recrea 
director.  Experienced  in  admi 
tration,  programming,  supervit 
and  evaluation.  Will  relocate.  A\ 
able  immediately.  Box  291,  R 
REATION  MANAGEMENT. 


Male  with  B.S.  degree  seeks  jo 
industrial  recreation  programn 
and  planning.  New  England  or  I 
Atlantic  States.  Box  289,  RECR 
TION  MANAGEMENT. 


Young  man  with  B.A.  degre< 
recreation  seeks  job  as  a  dire 
or  assistant  director  to  a  recrea 
department.  Desires  Metropol 
area.  Salary  open.  Available  * 
1974.  Box  292,  RECREATI 
MANAGEMENT. 


72 


RM,  September,  1 


NIRA  1973 

TRAVEL  PLANNING  GUIDE 


At  an  aid  to  travel  club  officers  and  recreation 
administrators.  RM  briefly  outlines  travel  destina¬ 
tions  and  special  interest  trips.  Indicate  your  inter¬ 
ests  on  the  reply  card,  tear  it  out,  and  mail  it  to  us. 
RM  will  see  that  you  receive  further  details.  If  you 
are  interested  in  an  area  not  profiled  here,  indicate 
that  area  in  the  space  provided  on  the  card. 

International  Travel 


IRIBBEAN  CARNIVAL 

iachcombing  or  night- 
ibing — in  Jamaica.  Puerto 
co,  and  the  Virgin  Islands,  1-1. 


OUTH  AMERICAN 
OJOURN 

azil,  Argentina,  Columbia, 
ru,  Venezuela.  Excitement 
d  fire  of  the  Latin  is  mixed 
th  the  serenity  of  the  early 
:a  civilization  ruins.  1-2. 


THE  MIDDLE  EAST 

Israel,  Egypt,  Jordan,  Lebanon, 
Iran.  Cradle  of  civilization. 
Attractions  from  the  Nile  to  the 
oil  fields  to  the  Israelite  kib¬ 
butzim.  1-7. 


INDIA  -  PAKISTAN  - 
BENGLA  DESH 

Explore  the  mysteries  of  the 
subcontinent  Everything  from 
temples  to  elephants.  1-8. 


GERMANY  -  AUSTRIA 

From  Berlin  to  Vienna,  visitors 
will  find  an  abundance  of  music, 
art  and  friendly  hospitality.  I- 
13. 


NETHERLANDS- 

HOLLAND-BELGIUM- 

LUXEMBOURG 

From  land  reclaimed  from  the 
sea  to  fine  lace  to  one  of  the 
world's  smallest  countries,  it's 
a  trip  you’ll  remember.  1-14. 


SPAIN  -  PORTUGAL 

From  warm,  sunny  beaches  to 
the  excitement  of  the  bullfight, 
the  price  is  right  1-17. 


AFRICA 

North  Africa,  Safari  Country, 
South  Africa.  An  immense 
country  with  many  different 
culturesand  ways  of  living.  Lots 
to  see  in  both  scenery  and 
wildlife.  1-18. 


EXICO 

e  charm  of  Taxco,  the 
3gance  of  Acapulco,  the 
smopolitan  aura  of  Mexico 
ty  are  close  to  home  but 
irlds  away  in  atmosphere.  1-3. 


ANADA 

iugh  it  in  the  north  woods  or 
F ing  in  the  sophisticated 
nosphere  of  our  northern 
ighbor's  larger  cities.  1-4. 


USTRALIA  - 
EW  ZEALAND  - 
DUTH  PACIFIC 

istralia,  land  of  the  koala 
ar,  kangaroo,  and  boomer- 
g.  The  unmatched  beauty  of 
3w  Zealand.  Polynesian 
nces  and  water  sports  in 
hiti,  Samoa,  Bora  Bora.  1-5. 


HE  FAR  EAST 

pan,  Hong  Kong,  China, 
;ailand,  Korea.  The  Orient 
ers  many  possibilities  and 
tractions,  from  Tokyo  to 
nkok  to  Peking?  1-6. 


GREECE  -  GREEK  ISLES 
-  TURKEY 

Here  western  civilization 
began.  History  abounds  from 
Athens  to  Istanbul.  Cruise  the 
beautiful  greek  coastal 
islands.  1-9. 


EUROPEAN  TOUR 

Two  weeks  or  more.  A  must  for 
the  first-time  traveler  to 
Europe.  Highlights  from 
London  to  Paris  to  the 
Rhineland  or  as  you  like  it.  1-10. 


FRANCE  - 
SWITZERLAND 

From  Paris  and  all  its  glamor  to 
Geneva  and  the  Alps  1-11. 


ITALY 

Music  and  art  lovers  revel  in 
cities  like  Milan  and  Florence, 
and  everyone  loves  Rome.  1-12. 


SCANDINAVIA 

Norway,  Sweden.  Denmark 
Oslo.  Stockholm,  Copenhagen, 
all  the  exciting  northern  cities. 
Good  food  and  good  scenery 
abound.  1-15. 


RUSSIA- 

EASTERN  EUROPE 

Beautiful  scenery,  a  different 
culture  and  life  style  are 
waiting  for  you  to  explore  in 
these  far-away  lands.  1-16. 


BRITISH  ISLES 

England,  Scotland,  Ireland. 
Land  of  history  and  birthplace 
of  our  culture.  No  language 
barrier  here,  just  lots  of  friendly 
people  1-19. 


LONDON 

See  England's  capital  and  most 
historic  city.  Sightsee  or  swing 
from  Westminster  Abbey  to 
internationally  known  night¬ 
spots.  1-20. 


Special  Interest  Tours 

Most  companies  have  ready-made 
groups  for  which  special  trips,  domestic 
or  international,  can  be  arranged.  To 
receive  information  on  travel  for  a  special 
interest  group,  indicate  which  type  trip 
you  are  interested  in. 


Theatre  Dance  Tour 

SI 

Fishing  Tours 

S6 

Art  Festival  Tour 

S2 

Safari 

S7 

Holy  Land  Tour 

S3 

Ski  Tours 

S8 

Photo  Tour 

S4 

Golf  Tours 

S9 

Hunting  Tour 

S5 
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Travel  Planning  Guide 


Dom  stic  Trav-  I 


YANKEE  COUNTRY 

Maine,  Massachusetts,  Con¬ 
necticut,  Vermont,  New 
Hampshire  and  Rhode  Island 
provide  historic  shrines-,  year 
'round  sportsmen's  paradise, 
unique  side  trips  to  Newport's 
stately  mansions  and  authentic 
Americana  for  antique  buffs.  D- 
1. 

NEW  YORK- 
CITY  AND  STATE 

Plays,  restaurants,  shops, 
cultural  sites,  United  Nations 
are  a  few  of  the  city’s  at¬ 
tractions— but  the  Empire 
State  has  much  else  to  offer, 
too,  with  Niagara  Falls,  the 
Catskills,  West  Point,  many 
vineyards  and  wineries.  D-2. 

WASHINGTON,  D.C. 

Our  capital  city  and  its  environs 
offer  the  excitement  of 
government-in-action  .  in 
Congress  visitors’  galleries  and 
White  House  tour.  Take 
thrilling  side  trips  to  Mount 
Vernon,  the  Naval  Academy 
and  Arlington.  D-3. 

OUR  COLONIAL 
HERITAGE 

Rich  in  history  are  Virginia, 
Delaware,  Maryland  and 
Pennsylvania.  "Must"  stops 
include  restored  village  of 
Williamsburg,  Vorktown, 
Gettysburg,  Amish  and  Penn¬ 
sylvania  Dutch  country,  In¬ 
dependence  Hall.  D-4. 

SOUTHERN 

HOSPITALITY 

The  best  of  the  Old  South  lives 
on  in  Georgia,  Mississippi, 
Alabama — plus  new  sea  coast 
resorts  on  the  Gulf  coast 
shores  for  fun  and  games!  D-5. 

FLORIDA  ESCAPE 

Jet-away  to  sun  and  fun  in  the 
state  with  much  to  offer- 
beautiful  beaches,  exciting 
cities,  historic  sites,  everything 
imaginable  in  outdoor 
recreation.  Disneyworld.  D-6. 


MID-CONTINENT, 

U.S.A. 

From  the  quiet  beauty  of  a 
Minnesota  lake,  to  the  bustling 
excitement  of  the  ination's 
Second  City,  to  the  thrill  of 
following  the  Lincoln  Heritage 
Trail— the  central  states  offer  a 
wide  variety  of  entertainment 
to  travelers.  D-7. 

ROCKY  MOUNTAIN 
COUNTRY 

Any  season  is  the  right  one  to 
visit  Colorado,  Idaho  or  Utah. 
Spectacular  Scenery,  out-of- 
this-world  skiing,  trail-riding, 
shooting  the  rapids,  keep 
visitors  out-of-doors  all  year 
'round.  D-8. 

A  PLACE  IN 
THE  SUN 

Arizona  offers  golf,  swimming, 
the  charm  of  Scottsdale,  the 
grandeur  of  The  Canyon  and 
side  trips  to  any  of  19  Indian 
reservations.  D-9. 

WHERE  THE  j 
ACTION  IS! 

In  Nevada,  of  course— but 
there's  more  to  it  than  the 
thrills  of  Las  Vegas.  Wise 
tourists  also  visit  Hoover  Dam, 
Lake  Mead  and  Fire  State  Park. 
D-10. 

CALIFORNIA— A 

COSTAL 

INTERLUDE 

From  the  world's  most  perfect 
climate  at  San  Diego,  north 
through  Disneyland,  Knott’s 
Berry  Farm,  Hollywood,  San 
Simeon,  Big  Sur  country, 
Monterey,  to  exotic  San 
Francisco — no  time  to  be  bored 
on  a  trip  like  this!  D-ll. 

THE  49TH  STATE 

Travel  by  ship  or,  plane,  but 
plan  to  spend  part  of  next 
summer  in  Alaska  in  the  heady 
atmosphere  of  American's  last 
frontier.  D-12. 


"ALOHA”,.. 

means  hello  or  goodbye  in 
Hawaii— and  a  lot  of  things  in 
between.  Visit  one  island  or 
four  major' ones.  Stopovers  in 
San  Francisco  can  be  arranged 
also.  D-13. 
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As  everyone  gets  their  final  plans  together  for  vaca¬ 
tions,  no  one  can  ever  be  sure  they  have  everything 
they  need.  If  the  vacation  is  to  a  far  off  place  filled 
with  exotica  and  beauty,  it  would  be  particularly  sad  if 
one  of  the  items  left  behind  was  film. 

Technicolor  can  make  the  planning  a  little  easier 
by  making  a  high  quality  film  and  photoprocessing 
service  available  to  your  club  members.  Through  your 
organization,  they  can  obtain  everything  they  will  need 
to  keep  the  memories  fresh  for  years  to  come. 

We  have  devised  several  exciting  programs  that  are 
convenient  to  use  and  flexible  enough  to  fit  any  of 
your  club  needs.  If  the  members  find  it  easier  to 
charge  their  purchases,  so  be  it.  At  the  end  of  each 
month  we  will  send  them  a  bill  for  all  services  used. 
If  they  don’t  like  some  of  the  work,  those  charges 
are  removed  from  the  bill. 

As  they  enjoy  the  tour,  they  might  find  it  more 
convenient  to  use  our  handy  prepaid  mailers.  That 
way  they  simply  drop  it  in  the  mail  wherever  they  are 
and  the  rest  is  done  for  them.  By  the  time  they  arrive 
home,  the  exclusive  Full-Vlie  prints  or  color-rich  slides 
will  be  waiting. 

There  are  many  programs  available  to  you  and  any 


one  of  them  can  mean  a  profit  for  your  club, 
have  no  investment  to  make  at  all.  Through  a 
ticularly  exciting  method,  we  have  created  a  cor 
sion  plan  on  total  sales  that  can  give  your  club 
money.  The  more  you  use  our  high  quality  full  s i 
program,  the  more  money  you  will  have  to  us 
whatever  you  like.  It’s  a  bonus  and  we’re  pleas* 
offer  it  to  you.  If  you  would  like  to  find  out 
about  these  and  other  services,  fill  out  the  co 
and  mail  it  to  us.  We’d  be  happy  to  help  make 
group  travel  vacations  last  a  little  longer. 


,  Technicolor,  Inc. 
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Health  and  Fun , 
'em  on 


The  answer  to  rainy  day  worries.  Requires  less  super¬ 
vision  and  provides  body  developing  exercise.  An 
economical  use  for  any  gym. 

And  there's  no  floor  damage.  "Chicago's"  composi¬ 
tion  plastic  wheels  protect  floors.  Write  us  for  pro¬ 
gram  plans  and  details  on  long-wearing,  minimum 
care  skates. 

WRITE  DEPT.  121 

CHICAGO  ROLLER  SKATE  COMPANY 


440p  WEST  LAKE  ST.  -  CHICAGO,  ILLINOIS  60624 


About  the  cover 


Something  for  everyone 
Over  40  recreation 


dubs 


This  month’s  cover  gives  a 
dramatic  “fish-eye”  view  of  the 
Goodyear  Tire  &  Rubber  Co. 
Headquarters  in  Akron,  Ohio  with 
the  lights  of  Goodyear  Hail  visible 
on  the  right. 


Professional  Services  Directory 
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Recreation 
at  General 


General  Dynamics  Convair  Aerospace  Division,  San 
Diego,  Calif,  won  honorable  mention  in  the  NIRA-United 
Savings-Helms  Athletic  Foundation  Awards  for  com¬ 
panies  with  5,000  to  10,000  employees. 

Ray  Mendoza  is  recreation  director  at  the  company 
and  their  well  coordinated  recreation  programming  and 
development  procedures  offer  inspiration  to  other  re¬ 
creation  associations. 

The  objectives  of  General  Dynamic  Convair  Recrea¬ 
tion  Association  (CRA) ,  are  to  provide  a  means  of  foster¬ 
ing,  managing,  conducting  and  coordinating  various  ac¬ 
tivities  of  45  clubs  and  3  recreation  facilities  for  all  emp¬ 
loyees  of  General  Dynamics  in  San  Diego,  California 
and  their  dependents. 

CRA  is  an  employees  association  and  functions 
through  an  Employees  Council.  The  Employees  Coun¬ 
cil  consists  of  51  volunteer  members  who  are  appointed 
Commissioners  on  an  annual  basis  by  the  Chief  of 
Recreation.  Each  club  activity  is  the  responsibility  of  a 
specific  Commissioner  who  performs  all  duties  as¬ 
sociated  with  program  management  of  the  club  ac¬ 
tivities. 

To  achieve  these  objectives,  the  company  has 
granted  CRA,  through  a  License  Agreement,  the  right  to 
operate  vending  operations.  AN  commissions  from  ven¬ 
ding  are  used  to  offset  costs  associated  with  the  recrea¬ 
tion  program. 

The  Employees  Council  establishes  annual  goals  in 
support  of  the  overall  recreation  program  objectives 
such  as: 

•  Missile  Park  is  the  largest  of  the  three  recreation 
facilities,  Participation  last  year  was  increased  from 
103,000  to  133,000.  This  increase  was  achieved  by 
promoting  additional  departmental  picnic  activities 
in  addition  to  increasing  the  use  of  the  facilities. 

•  Pinecrest  Park  is  a  mountain  camping  recreation 
facility  which  is  owned  and  operated  by  CRA.  De¬ 
velopment  of  a  master  plan  for  86.5  acre  facility  was 
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initiated  to  ensure  that  it  continued  operation  or 
self  sustaining  basis.  A  committee  consisting  of 
employees  was  appointed  to  prepare  the  finalize 
master  plan  by  the  spring  of  1 973. 

The  CRA  program  dates  back  to  1949,  developme 
of  a  facilities  program  started  in  1953.  CRA  has  d 
veloped  three  recreation  areas:  Gillespie  Gun  Rang 
45  acre  facility  leased  in  1 953  from  San  Diego  Coun 
for  development  of  skeet,  trap  and  rifle  ranges;  Miss 
Park,  27  acre  company  owned  property  assigned 
CRA  in  1958  for  recreation  facility  development;  a 
Pinecrest  Park,  86.5  acre  mountain  camping  faci 
purchased  by  CRA  in  1962.  During  this  period,  lo 
range  development,  long  range  development  pla 
have  been  formulated  and  updated  to  ensure  that  fai 
ity  development  was  achieved  in  accordance  with  avi 
able  revenue  and  in  the  best  interest  of  our  employe< 
Primary  future  development  plans  are  assigned 
Pinecrest  Park  and  planning  projections  are 
schedule.  In  addition,  the  company’s  current  recreati 
development  program  extends  to  improving  commu 
cations.  A  monthly  “CRA  Newsletter”  edited  with  e 
ployee  volunteers,  is  published  with  an  average  montl 
circulation  is  9,500.  The  45  club  activities  have  be 
asked  to  determine  ways  whereby  they  shall  becor 
self-sustaining  in  1973.  Traditionally,  activities  have 
ceived  annual  budgets  for  operating  expenses.  Anti 
pation  is  that  each  activity  will  propose  charging 
annual  membership  fee  not  to  exceed  $3.00  perfami 
In  the  current  aerospace  environment,  it  is  a  demar 
ing  task  to  keep  current  programs  intact.  CRA  believ 
planning  whether  long  or  short  range  is  an  esseni 
daily  task  and  feel  that  these  efforts  are  reflected  in  th 
type  of  program. 

CRA’s  most  important  challenge  in  1972  was  f 
financial  management  of  the  entire  recreation  progra 

Continued  on  page 
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he  World  of  Technicolor 

Vhen  most  people  think  of  Technicolor,  they  think  of 
vies.  While  it’s  true  that  Technicolor  was  the  pioneer 
he  field  and  remains  the  leading  processor  in  major 
tion  picture  and  television  films,  they  are  much  in- 
ved  in  other  related  areas. 

a  participant  in  the  Earth  Resources  Program  of 
ellite  observation  of  the  earth,  Technicolor  provides 
jtographic  prints  ranging  in  size  from  a  postage 
mp  to  a  mural  to  enable  meaningful  observation 
scientists. 

Jow  Technicolor  is  using  this  same  expertise  in  creat- 
exciting  new  programs  for  the  consumer  market, 
cognizing  the  need  of  many  organizations  for  addi- 
is  to  their  programs,  Technicolor  has  devised  sys- 
is  that  can  help  in  membership  drives  and  put  extra 
ney  into  the  club’s  account.  More  important,  there  is 
investment  required  in  any  of  them. 

"he  new  charge  program  allows  the  members  to.  use 
service  without  sending  money  with  each  order, 
ce  a  month,  Technicolor  will  send  them  a  bill  for  all 
vices  used.  The  members  are  never  charged  for 
rk  they  don’t  like.  If  they  are  unhappy,  they  will  re- 
k/e  a  credit  on  their  next  order, 
rhe  exclusive  Club  1 5  program  offers  a  special  in- 
ltive  by  giving  the  club  and/or  its  members  a  15% 
ate  on  all  services  used.  The  15%  can  be  divided 
ween  the  club  and  its  members  in  any  desired  com- 
ation.  Any  way  it’s  divided,  it  still  becomes  an  ex¬ 
benefit  for  everyone  involved, 
rhere  are  many  other  programs  available  and  all  are 
tible  enough  to  fit  any  club’s  specific  needs.  If  you 
/e  an  outlet  such  as  a  “company  store”  for  instance, 
re  is  an  excellent  program  offering  high  quality  film 
[ducts  and  photoprocessing  through  them  at  great 
rings  to  the  employees. 

Ml  of  the  programs  are  simple  to  use  and  virtually  take 
e  of  themselves.  Trained  personnel  will  meet  with 
ii  and  plan  a  complete  program  geared  directly  to 
^ir  needs. 

n  special  interest  areas,  such  as  group  travel  or 
pby  photography,  Technicolor  can  offer  assistance 
putting  photo-travel  kits  together  for  you  or  help  you 
rt  a  camera  club. 

"his  is  6nly  a  small  part  of  the  total  service  Tech- 
olor  is  pleased  to  offer.  From  the  initial  use  of 
jhnicolor’s  own  high  quality  film  (if  you  so  desire) 
it  through  to  the  processing  of  slides,  reprints  and 
:lusive  Full-Vue  prints,  you  can  see  why  not  only 
lywood,  but  well  over  half  the  population  of  the  world 
>  seen,  heard  or  used  Technicolor  and  continues  to 
>end  on  it. 

'■or  further  information  write:  Technicolor,  Inc.,  3015 
lona  Avenue,  Burbank,  California  91504,  Attention: 
C.  B.  Miller.  Phone:  (213)  849-6141 . 
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Air  France  Makes  It  Easy 

With  a  fleet  of  102  jetliners,  a  route  system  covering 
150  cities  in  78  countries  and  a  staff  of  28,000  persons, 
Air  France  ranks  with  the  giants  of  the  air  transport 
industry.  Aviation  experts  know  it  as  a  pioneering  com¬ 
pany  in  the  development  of  long-range  flight;  travelers 
know  it  for  its  reliability  and  impeccable  French  service. 

Its  fleet,  composed  mainly  of  U.S. -built  Boeing  747s, 
707s  and  727s,  will  be  dramatically  enhanced  in  1975 
with  the  addition  of  the  world’s  first  supersonic  transport, 
the  Concorde,  which  will  be  able  to  fly  the  Atlantic  in 
three  hours. 

T oday,  Air  France  jets  carry  passengers  to  all  corners 
of  the  globe  from  14  cities  in  North  America- 
— Anchorage,  Boston,  Chicago,  Guadalajara,  Houston, 
Los  Angeles,  Mexico  City,  Miami,  Montreal,  New  York, 
Philadelphia,  Puerto  Vallarta,  San  Juan  and  Washing¬ 
ton,  D.C. 

As  well  as  operating  the  most  frequent  schedule  of 
flights  to  France  of  any  airline  from  the  U.S.,  Air  France 
jets  fly  from  New  York  to  the  French  Caribbean  and 
Mexico,  from  Houston  to  Mexico,  from  Miami  to  the 
Caribbean  and  from  Chicago  to  Montreal. 

But  an  airline  is  more  than  jets  and  destinations.  Air 
France’s  wholly-owned  hotel  subsidiary,  Meridien 
Hotels,  operates  the  largest  hotel  in  Europe,  Paris’  de 
luxe  Meridien,  as  well  as  hotels  in  other  parts  of  France, 
Africa  and,  soon,  North  and  South  America. 

It  offers  a  full  range  of  travel  services  to  business  and 
pleasure  travelers — from  tours  to, virtually  every  part  of 
the  world  to  specialized  travel  arrangements  for  indi¬ 
viduals  and  groups. 

Its  motto,  “Air  France  Makes  It  Easy,”  applies  particu¬ 
larly  to  employee  travel  programs.  Anticipating  the  ex¬ 
plosive  growth  in  recent  years  of  recreational  travel  by 
employee  groups,  Air  France  created  a  department  with 
full  responsibility  for  providing  a  complete  range  of  ser¬ 
vices  for  such  groups. 

Headed  by  Ivan  Damyanoff,  manager  of  employee 
group  travel,  the  department  works  with  group  travel 
organizers  in  setting  up  trips  to  France,  other  nations  of 
Europe,  the  Caribbean  and  Mexico,  or  anywhere  else 
Air  France’s  big  blue  and  white  jets  fly. 

Through  this  special  facility,  Air  France  is  able  to 
tailor-make  employee  travel  programs.  It  can  put  to¬ 
gether  all  of  the  elements  of  trip — transportation,  ac¬ 
commodations,  sightseeing,  excursions — in  the  most 
economical  as  well  as  efficient  way.  Thus,  an  employee 
travel  organizer  can  select  and  arrange  those  elements 
in  the  manner  that  best  suits  the  needs  of  his  group. 

For  further  information  on  Air  France’s  employee 
group  programs  and  services,  contact  Mr.  Damyanoff, 
Air  France,  1350  Avenue  of  the  Americas,  New  York 
N.Y.  10019,  tel.:  (212)  758-6300. 
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nira  director 
board  meets 

A  regularly  scheduled  NIRA 
Board  of  Directors  meeting  was  held 
in  Chicago  September  13-14. 

The  board  recommended  several 
membership  catagory  changes  and 
resolutions  will  be  coming  to  mem¬ 
bers  for  a  referendum  vote  soon. 

Board  president  Ed  Bruno  said 
the  changes  concern:  branch  of¬ 
fices  of  voting  members,  industrial 
recreation  councils  and  recreation 
club  officers,  board  members  of  vol¬ 
unteers. 

nira  fishing 
contest 

(Detroit,  Mich.)  Eugene  Miller  of 
Michigan  Bell  Telephone  Company, 
chairman  of  the  1973  NIRA  Fishing 
Contest  reminds  recreation  direc¬ 
tors  that  November  1  is  the  closing 
date  of  the  contest. 

Remember,  employees  can  enter 
as  many  times  as  they  want  and 
every  entry  has  a  chance  to  win  the 
sweepstakes  prize  of  a  beautiful 
Heddonspin  casting  worm  rod  and 
closed  face  spinning  reel. 

Any  full  time  employee  or  family 
member  of  a  NIRA  member  com¬ 
pany  may  enter. 

Complete  rules  and  list  of  prizes  is 
explained  in  the  blue  brochure. 


new  CIRA 
members  honored 

Nine  people  received  Certified 
Industrial  Recreation  Administrator 
certificates  at  the  32nd  Annual  NIRA 


Conference  and  exhibit  held  in  In¬ 
dianapolis,  Ind. 

Martha  Daniell,  of  Nationwide  In¬ 
surance  Co.,  chairman  of  CIRA 
Committee,  spoke  at  a  breakfast 
honoring  the  new  CIRA’s.  Success¬ 
fully  completing  CIRA  require¬ 
ments  gives  professional  status  to 
recreation  administrators. 

Receiving  certificates  were  Al 
Hauck,  Eastman  Kodak  Co.;  Ed¬ 
ward  D.  Hilbert,  Battelle  Co.;  Clark 
Fishel,  Texas  Instruments,  Co.; 
Martha  Byers,  Owens-Illinois,  Inc.; 
William  E.  Dorr,  Jr.,  Eastman  Kodak 
Co.;  W.  Brent  Arnold,  Xerox  Corp.; 
Al  Porter,  Raytheon  Co.;  Joe  Smith, 
Pudget  Sound  Naval  Shipyard  and 
Betty  Jo  Carr,  Owens-Illinois  Inc. 


softball  at  Upjohn  Co. 

The  increasing  popularity  of 
slow-pitch  softball  in  the  U.  S.  is  re¬ 
flected  at  the  Upjohn  Co., 
Kalamazoo,  Michigan  where  this 
summer  400  employees  played  on 
33  teams  in  four  different  leagues. 

According  to  the  Upjohn  Inter¬ 
com,  a  company  publication,  a  high¬ 
light  of  this  summer’s  softball  play 
was  the  challenge  issued  by  the  Un¬ 
ichicks,  a  top  women’s  team,  to  any 
men’s  club  in  the  lower  half  of  its 
division. 

The  Placebos  were  choosen  from 
among  several  applicants  and,  con¬ 
trary  to  their  name,  proved  more 
than  harmless,  dealing  the  Un¬ 
ichicks  a  21-13  defeat. 

Unichicks  manager  Ollie  Cham¬ 
bers,  while  warning,  “Things  will  be 
different  next  year,”  summarized 
the  challenge  game  by  saying 
“Everybody  enjoyed  it.”  This  illus¬ 
trates  the  true  purpose  of  industrial 
recreation  programming. 
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nira  photo 
contest 

(Rochester,  N  Y.)  C.  Jam 
Moyer,  Eastman  Kodak  Company 
the  chairman  of  the  1973  Nlf 
Photo  Contest.  The  contest  ther 
is  Recreation  in  America.  En 
deadline  is  December  31,  1973. 

RULES: 

1.  Contest  is  open  to  employe 
(and  their  immediate  family  if 
eluded  in  their  company’s  p 
gr$m)  of  any  N.I.R.A.  memb 
company  except;  employees 
Eastman  Kodak  Company  a 
anyone  who  is  a  professior 
photographer. 

2.  Black  &  White  or  color  prir 
may  be  entered  and  may  not  < 
ceed  5”  x  7”  in  size. 

3.  Photos  must  be  candid — acti 
pictures  of  indoor  or,  outdoor 
creation. 

4.  Entry  fee  of  $1.00  per  ph< 
entered — you  may  enter 
many  as  you  desire.  Check 
money  order  payable 
NATIONAL  INDUSTRIAL  R 
CREATION  ASSOCIATE 
must  accompany  each  entry 

a.  Entries  received  withe 
proper  fee  will  not  be  eligit 
for  the  contest. 

5.  All  entries  should  be  made  w 
official  entry  form  or  facimile  a 
must  include  name  of  emplo; 
and  pictures  titles. 

6.  All  entries  become  the  prope 
of  N.I.R.A.  and  will  not  be 
turned. 
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Am-Finn  X  > 

7/5 ausui 

the 

recreation 
room  where 
you  don’t  move 
a  muscle! 

For  men  and  women  on  the 
move,  there’s  no  better  way 
of  taking  a  break  than  in  the 
Am-Finn  Sauna. 
Prefabricated  for  easy 
installation  and  perfect  for 
offices,  clubs  and  all  other 
recreational  facilities,  the 
Sauna  provides  you  with 
special,  beneficial  dry  heat 
without  any  need  for  plumb¬ 
ing  maintenance. 

All  Am-Finn  Sauna  baths  are 
carefully  constructed  with 
redwood  interiors  and  hand¬ 
some  mahogany  exteriors. 

Find  out  more  about  the 
Am-Finn  Sauna  .  .  .  the 
relaxing,  inexpensive  rec¬ 
reation  room.  Write  for  our 
free  booklet. 

Am-Finn  Sauna 
Haddon  Avenue  &  Line  St. 
Camden,  N.J.  08103 


The  executive  council  of  the  Onized  Club  of  the  Owens-Illinois,  Inc.,  Plttston  Plant, 
ittston,  Pa.,  presents  each  officer  a  special  jacket  with  a  patch  signifying  their  position  in 
e  club.  Pictured  are:  from  left,  Ben  Drogalis,  president;  Irene  Zaborowski,  services 
iairman;  Marilyn  Ascani,  social  chairman;  Steve  Willison,  athletic  chairman;  Geri  Mik- 
iski,  secretary;  Paul  Yablonski,  publicity  director;  Lee  Evans,  treasurer;  and  Don  Toole, 
ce  president.  The  club  has  1600  members.  Other  special  club  projects  in  addition  to  the 
tgular  programs  are  an  emergency  fund  to  aid  members  and  an  Arbor  Day  program  where 
ses  are  presented  to  be  planted  at  home. 


.  Entry  deadline:  December  31, 
1973. 

.  Accredited  photographic  judges 
to  be  supplied  by  Eastman 
Kodak  Company. 

.  Decision  of  judges  will  be  final. 

.  All  entrants  will  receive  a  notice 
of  contest  results. 

ilZES: 

Separate  prizes  for  color  and 
Black  &  White  entries. 

1  st  prize  each  division — 

Kodak  Model  60  Pocket 
Instamatic  Camera 

Other  prizes  according  to  entry. 

In  case  of  ties,  duplicate  awards 
will  be  made. 

Mail  entries  to: 

Mr.  C.  James  Moyer 
Eastman  Kodak  Company 
Kodak  Park  Division 
Rochester,  New  York  14650 


article  discusses 
industrial  recreation 


Two  NIRA  member  companies, 
Control  Data  Corp.  and  3M  Com¬ 
pany  were  among  the  companies 
interviewed  by  staff  writer  Dan 
Wascoe,  Jr.  of  the  Minneapolis 
Tribune  for  an  article  on  employee 
recreation  programs  appearing  in 
the  newspaper. 

“The  notion  that  good  playmates 
make  good  employees  is  firmly 
rooted  in  many  Twin  Cities  com¬ 
panies,”  Wascoe  wrote.  “And  judg¬ 
ing  by  the  increasing  variety  and  ex¬ 
pense  of  employee  recreation  pro¬ 
grams,  the  old  barrier  between  work 
and  play  is  crumbling  fast,”  the  arti¬ 
cle  continued. 

“In  the  shower  room  it  is  hard  to 
tell  the  janitor  from  the  vice- 
president;  and  after  18  holes  on  the 
company  golf  course,  the  executive 
and  the  file  clerk  may  understand 
each  other  a  little  better,”  the  article 
stated. 
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travel  spotlight 


Geiranger  Fjord  expresses  the  magnificent  beauty  of  Norway. 


By  Robb  Underhill 
Lislind  International 
New  York,  N.  Y. 


Never  before  has  Scandinavia  had  so  much  to  offer 
travelers  as  during  the  coming  year,  in  all  four  countries, 
Denmark,  Finland,  Norway  and  Sweden  travel  accom¬ 
modations  and  services  are  attractive  to  budget  minded 
people  who  would  like  to  visit  “the  different  Europe.” 

Carefree  Denmark 


Denmark  is  often  called  the  land  of  the  welcoming 
heart  and  it  has  been  said  that  friendliness,  flowers  and 
song  are  the  predominant  characteristics  of  Denmark. 

The  land  of  the  Danes  is  a  smiling  little  country,  about 
one-third  of  the  size  of  New  York  State.  It  consists  of  the 
peninsula  of  Jutland  and  500  islands,  as  well  as  a  land 
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Great  Travel 


area  of  16,576  square  miles  containing  nearly  five  mi 
lion  people. 

Within  Denmark’s  small  compass  lies  a  great  store  < 
beauty,  a  charming  blend  of  the  modern  and  the  ar 
cient. 

Copenhagen,  the  capital  is  a  bright,  clean,  pacr 
setting  city  of  more  than  a  million  friendly  hospitabl 
people.  It  is  the  seat  of  government  and  a  center  < 
learning,  art,  music,  ballet,  theatre,  and  cultural  at 
tivities  of  every  kind. 

Once  far  outside  the  city  limits  of  this  happy  capita 
there  lies  an  almost  make-believe  world  of  moated  cas 
ties,  ancient  village  churches  and  thatch-roofed  co 
tages  so  truly  called  Fairy  Tale  Land  because  it  inspire 
Hans  Christian  Andersen’s  beloved  stores. 

Because  the  Danes  themselves  believe  in  having 
good  time,  visitors  quickly  sense  that  they,  too,  ai 
expected  to  have  fun.  The  Danish  sense  of  humor 
robust  and  out-going. 

There  is  so  much  to  see  and  do  and  enjoy  in  Denmai 
that  part  of  the  challenge  is  assembling  all  the  informs 
tion  in  one  piece. 

See  Norway 

You  will  find  traveling  in  Norway  a  rewarding  expei 
ence.  The  people  you  meet  give  you  a  welcome  as  fres 
as  the  country’s  clean,  invigorating  air.  Summer  < 
winter,  there’s  a  magical  lure  to  the  land,  a  tranquili 
which  draws  people  close  together.  And  Norway  offe 
so  much  to  see  and  do  from  its  breath-takingly  beautif 
Fjord  Country  on  the  west  coast  to  its  thoroughly  mo 
ern  cities  to  the  south. 

Built  at  the  head  of  a  fjord,  Oslo  is  indeed  “The  Vikir 
Capital”.  Most  of  its  ancient  building  have  long  sin< 
been  replaced  with  modern  masterpieces,  but  all  the  tc 
attractions  remind  you  that  Norway  is  still  a  seafarir 
nation. 

The  Viking  long  boats,  the  Kon-Kiki  Raft,  and  tf 
polar  exploration  vessel,  can  be  found  in  Os 
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luseums.  Surprisingly,  Olso  is  also  known  as  the  “City 
f  the  Arts,”  and  its  museums  offer  more  in  the  way  of 
lodern  art  than  the  other  Scandinavian  capitals. 
Bergen  is  one  of  the  country’s  oldest  towns  and  many 
isitors  find  it  the  most  interesting.  Stavanger  offers  you 
n  alternate  gateway  to  the  fjord  country.  From  Bodo 
nd  the  Loften  islands  to  the  North  Cape  and  Kirkenes 
3S  the  wildly  beautiful  country  of  North  Norway.  In 
scent  years,  this  area  has  become  accessible  from 
)slo  or  Bergen  in  a  matter  of  hours  by  air  instead  of  days 
r  weeks  by  coastal  steamer  and  now  attracts 
lousands  of  visitors  each  summer. 

You  will  find  good  hotels  in  all  Norwegian  cities.  Also 
pread  throughout  the  countryside,  especially  on  the 
outhern  provinces  of  Nordmarka  and  Telemark,  are 
pousands  of  summer  cottages,  modern  chalets  of 
wooden  construction  of  old  farms.  There  are  also  more 
rimitive  fisherman’s  cottages  available  for  rent  during 
le  summer. 

Motoring  in  Norway  is  on  the  increase.  Norways 
Dads  are  themselves  among  the  country’s  leading 
cenic  attractions.  Their  picturesque  routes  along 
ords,  across  mountains  and  past  glaciers  and  water 
ills  introduce  breath-taking  sights  at  every  turn.  The 
Dads  are  well  maintained  and  good  hotels  are  always 
earby. 

:ascinating  Finland 

In  recent  years,  tourists  have  been  discovering  the 
elights  of  Finland  in  ever-increasing  numbers.  A  sum- 
ier  trip  to  this  northern  country  is  both  a  great  adven- 
jre  and  a  chance  to  relax. 

The  language,  customs  and  traditions  are  quite  dif- 
irent  from  the  rest  of  Scandinavia.  Moreover,  for  the 
aveler  who  is  looking  for  something  new  and  inexpen- 
ve,  it  is  not  only  an  inviting  country,  but  one  that  offers 
d  much  for  so  little. 

Finland  means  unspoiled  nature;  forests  of  spruce, 
irch  and  pine;  sandy,  sunny  beaches;  clean  water  for 
dimming  and  Lapland,  which  stretches  across  Fin- 


Antique  shopping  in  Hans  Christian  Andersen's  birth  town 
of  Odense,  Denmark. 


land,  Norway  and  Sweden,  and  is  the  last  wilderness  in 
Europe. 

Summer  is  most  colorful,  a  wonderful  time  of  light 
warm  weather,  nightless  nights,  leafy  great  trees,  a 
landscape  of  over  60,000  crystal  lakes  and  some 
30,000  off-shore  islands. 

There  is  a  wide  range  of  accommodations  available  in 
Finland.  As  with  other  Scandinavian  countries,  it  is  fairly 
easy  to  find  reasonably-priced  places  to  stay  if  you  are 
traveling  on  a  budget. 

In  additon  to  hotels,  motels,  youth  hotels  and  holiday 
villages  you  will  find  camping  is  a  rapidly  expanding 
form  of  tourism  in  Finland. 

There  are  about  350  campjng  sites,  either  near  main 
roads,  or  on  the  shores  of  a  lakes,  rivers  or  by  the  sea.  In 
addition  to  an  area  for  tents,  many  sites  also  have  vaca¬ 
tion  cottages  for  rent  and  a  youth-hostel  type  of  accom¬ 
modation. 

Guided  hikes,  fishing  trips  and  holiday  weeks  are 
available  in  the  northern  wilds  both  summer  and  winter. 

Glorious  Sweden 


There  is  no  end  to  Sweden’s  pleasures,  summer  or 
winter.  And  no  matter  when  you  choose  to  go,  Sweden 
offers  you  a  fantastic  variety  of  vacation  attractions  the 
year  round:  cycling  though  Chateau  Country;  bathing  on 
Sweden’s  world-famous  “sunshine”  west  coast:  hiking 

Continued  on  page  27 
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news  in  brief 


student  rec 
conference 

The  23rd  annual  Recreation  Con¬ 
ference  at  State  University  College 
at  Cortland,  N.Y.,  is  slated  for 
Nov.  2-3  in  Corey  Union,  according 
to  student  planners  in  the  College’s 
Department  of  Recreation  Educa¬ 
tion. 

Organized  entirely  by  Cortland 
students,  the  conference  through 
the  years  has  provided  an  opportun¬ 
ity  for  recreation  students  to  meet 
with  professional  leaders  and  ex¬ 
change  ideas  on  the  recreation  pro¬ 
fession  as  well  as  educational  pro¬ 
grams  leading  into  the  profession. 


survey  of  camping 
equipment  sales 

Camping  equipment  participated 
in  the  recreation-travel  boom  of  the 
late  1 960’s  and  the  early  1 970’s  with 
sales  increasing  more  than  seven 
and  one-half  percent  per  year  to  a 
level  of  $285  million  in  1971.  How¬ 
ever,  camping  equipment  markets 
have  come  under  increasing  com¬ 
petitive  pressure  from  travel  vehi¬ 
cles  and  equipment. 

The  use  of  travel  vehicles  for 
sleeping  accommodations  has  ad¬ 
versely  affected  sales  of  tents, 
sleeping  bags  and  cots.  Further¬ 
more,  travel  vehicle  appliances 
have  cut  into  the  market  for  camp- 
stoves,  lanterns,  heaters  and  cool¬ 
ers. 

The  trend  toward  camping 
equipment  rentals  has  also  ad¬ 
versely  affected  ales.  Cooking 
utensils  and  tableware  are  used 
both  by  campers  in  tents  and  those 
in  travel  vehicles,  so  that  sales 


growth  was  above  average.  A  sig¬ 
nificant  part  of  camping  equipment 
growth  was  tied  to  the  back-packing 
boom.  These  are  the  conclusions 
reached  by  the  Research  Group  of 
Predicasts,  Inc.  in  its  recently  pub¬ 
lished  study,  Camping  Equipment  & 
Supplies.  Predicasts,  Inc.  is  the 
Cleveland-based  business  informa¬ 
tion  and  research  firm. 

Looking  ahead,  the  Research 
Group  sees  the  rate  of  growth  for 
camping  equipment  and  supplies 
dropping  below  7  percent  per 
annum  due  to  continued  competi¬ 
tion  from  travel  vehicles  plus  a  slow¬ 
ing  of  the  backpacking  trend. 
Nevertheless,  shipments  are  pro¬ 
jected  to  surpass  $700  million  by 
1985  due  to  upgrading  of  major 
camping  items  and  rapid  growth  of 
currently  small  markets  such  as 
electric  generators  and  portable 
toilets. 

The  opportunities  for  new  en¬ 
trants  into  the  camping  equipment 
and  supply  industry  are  somewhat 
limited.  Industry  sales  are  heavily 
concentrated  among  fifteen  estab¬ 
lished  companies,  and  other  recrea¬ 
tional  activities  offer  greater  growth 
opportunities. 


Deer 

sportsman 

Deer  Sportsman  of  America  is  a 
new  organization  working  to  build  a 
better  relationship  between  land- 
owners  and  sportsmen,  the  Wildlife 
Management  Institute  reports.  The 
group  is  growing  and  features  a  var¬ 
iety  of  programs  benefiting  wildlife 
and  its  members.  It’s  address  is 
P.O.  Box  1225,  Winter  Haven, 
Florida  33880. 


voluntary 
wildlife  stamp 

A  voluntary  wildlife  managemei 
license  or  stamp  is  being  propose 
by  Michigan  Natural  Resource 
Commissioner  Carl  Johnson. 

Johnson  explained  that  persor 
who  are  not  hunters,  but  who  enjc 
the  outdoors  and  wildlife,  coul 
purchase  the  stamp  as  their  cor 
tribution  to  improving  and  maintair 
ing  wildlife  habitat  in  the  state. 

Under  Johnson’s  proposal,  fund 
from  wildlife  stamps  would  be  use 
only  to  benefit  non-game  and  er 
dangered  species. 

Purchase  of  the  stamps  would  b 
strictly  voluntary.  However,  Johr 
son  believes  many  people  woul 
contribute  to  the  state’s  non-gam 
wildlife  management  program  in  th 
way.  Several  other  states  have  e! 
tablished,  or  are  considering  wildlil 
stamps,  Johnson  said. 

record  breaking 
WIBC  tournament 

One  new  scoring  record  was  s 
as  the  1973  champions  wei 
crowned  in  the  54th  WIBC  Chan 
pionship  Tournament,  a  recor< 
shattering  1 07  day  marathon  held 
Showboat  Lanes  in  Las  Vegas,  Ne 

The  latest  edition  of  the  WIE 
showcase  event  was  the  longe 
scheduled  bowling  tournament 
history.  The  field  of  9,644  fiv 
women  teams  also  made  it  tl 
largest  bowling  event  ever  held, 
melted  out  37,092  prize  checks  t 
taling  more  than  $706,431  bowline 
second  richest  prize  fund  ever. 

Some  48,220  women,  represer 
ing  all  50  states  and  five  forei< 
countries,  competed;  they  rolled 
phenomenal  total  of  426, Of 
games. 
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The  1 973  champions,  all  from  the 
(pen  Division,  earned  their  titles 
nth  some  outstanding  scoring,  led 
y  Toni  Calvery  of  Midwest  City, 
)kla.,  and  Bobbie  Buffaloe  of  Costa 
lesa,  Calif. 

The  lone  record,  however,  was 
et  by  a  Division  I  bowler,  Betty 
eterson  of  Joliet,  III.,  who  rolled  a 
89  single  game  in  her  team  event, 
le  highest  individual  game  ever 
osted  in  five-women  play  in  a 
/ IBC  tournament. 

Mrs.  Calvery,  a  193-average 
owler,  captured  the  all  events 
rown  with  a  brilliant  1910  nine- 
ame  total.  She  rolled  648  in  the 
jam  event,  657  in  doubles  and  605 
i  singles  for  1 91 0,  the  sixth-highest 
illy  in  WIBC  tournament  history 
nd  only  the  sixth  total  of  1900  or 
etter. 

tampers  and 
he  gas  shortage 

Family  campers  are  aware  of  the 
sported  gas  shortage  but  it  hasn’t 
aused  much  of  any  dip  in  one  of 
.merica’s  fastest  growing  leisure 
me  activities,  according  to 
portscope,  the  bimonthly  newslet- 
jr  of  the  Athletic  Institute. 

The  article  further  states  that  the 
merican  public  is  apparently  dis- 
Dvering  what  campers  have  known 
II  along;  people  actually  conserve 
.merica’s  natural  resources  while 
acationing. 

One  of  the  intriguing  facets  of  the 
jrrent  “energy  crisis”  is  that  the 
verage  family  uses  only  about 
ne-quarter  the  amount  of  energy 
hen  camping  that  it  uses  at  home, 
his  stems  from  the  fact  that  camp- 
ig  families  use  less  gasoline,  less 
ot  water,  gas  and  electric  ap- 
liances,  and  less  air-conditioning. 
This  new  knowledge  may  be  be- 
ind  the  fact  that  the  camping  sea- 
on  is  off  to  another  record  year  as 
sported  by  camp-ground  operators 
cross  the  nation. 

Tourism  is  up  throughout  the 
ocky  Mountain  area,  where  one 
light  expect  the  greatest  impact  of 
ny  gasoline  problem.  Yellowstone 
ark  reports  1 1  percent  more  vis¬ 
ors  during  the  first  ten  days  of  June 
an  a  year  ago. 


Motels  in  Cody,  Wyoming  are  full 
and  motel  reservations  for 
Cheyenne’s  Frontier  Days  are 
ahead  of  last  year  which  was  a  re¬ 
cord  year.  Mount  Rushmore  in 
South  Dakota  reports  visitations  up 
19.9  percent  through  May  31st  and 
an  increase  of  2,000  more  visitors 
during  the  first  six  days  of  June  than 
during  the  same  period  last  year. 
Montana’s  Glacier  National  Park  is 
running  23,000  more  visitors 
through  May  31st  than  a  year  ago. 
So  tourists  obviously  are  traveling 
despite  the  news  stories  of  gas  shor¬ 
tages. 

Campground  operators  report 
that  the  campers  are  not  experienc¬ 
ing  any  trouble  finding  gas,  although 
some  report  inconvenience  in  being 
limited  to  purchases  of  only  ten  gal¬ 
lons  at  scattered  stations.  It  appears 
that  campers  have  taken  the  offen¬ 


sive  in  this  respect  by  encouraging 
one  another  to  change  their  driving 
habits  to  conserve  gasoline. 

multi-language 
tapes  in  use 

A  new  multi-language  tape  ser¬ 
vice  is  delighting  visitors,  especially 
those  from  foreign  countries,  to  the 
Niagara  Power  Project,  Niagara 
Falls,  New  York. 

The  tapes,  in  six  languages, 
(French,  German,  Italian,  Japan¬ 
ese,  Russian  and  Spanish)  may  be 
used  by  visitors  to  replace  the  nor¬ 
mal  English  language  tape  for  orien¬ 
tation  in  conjunction  with  a  topo¬ 
graphical  water  animated  map  that 
shows  what  the  entire  Niagara  falls 
area  looks  like  for  the  air. 


Hank 


•  He’s  already  the  leader  in  total 
bases. 

•  He'll  be  the  all  time  home  run 
hitter. 

•  He  needs  less  than  a  hundred 
RBI’s  to  break  Ruth’s  record  of  2209. 

•  He  just  broke  Stan  Musial’s  extra 
base  hit  record. 

•  He  scored  100  or  more  runs  in  12 
straight  seasons,  1955-1967. 

•  Four  times  he’s  led  the  NL  in  RBI’s. 
Four  times  he’s  led  the  NL  in  home  runs. 

The  hammer?  Hank  uses  a  Louisville 
Slugger  with  a  normal  taper  from  a 
medium  size  barrel  to  a  medium  size 
handle.  The  knob  is  a  bit  larger  than 
medium. 


HANK  AARON. 

The  man  with  the  bat! 


Hilierich  &  Br&dsby  Co. 

The  hardest  hitting  name  in  sports. 

LOUISVILLE,  KENTUCKY 
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The  Helms  Award  was  presented  during  a  visit  to  Goodyear  by  NIRA  Executive  Director  Michael  Fryer  and  Recreation  Management  Editc 
Esther  Winchell.  Pictured  during  the  award  presentation  are:  (from  left)  Charles  Bloedorn,  Recreation  Director ;  Charles  Pilliod,  Goodyei 
president;  Russell  De  Young,  Chairman  of  the  Board  and  Mr.  Fryer.  Mr.  De  Young  was  also  presented  with  a  special  award  in  appreciation  of  hi 
over  40  years  interest  and  participation  in  industrial  recreation. 

Something 

For  Everyone 


By  Esther  Winchell 
Editor  Recreation  Management 

“Something  for  Everyone”,  is  the  motto  at  Goodyear 
Tire  and  Rubber  Company,  Akron,  Ohio  and  with  over 
40  diversified  clubs,  a  full  athletic  schedule,  many  spe¬ 
cial  activities  and  services,  music  and  cultural  pursuits 
as  well  as  a  beautiful  recreation  park  for  employees, 
they  show  they  can  do  it. 

A  forerunner  in  industrial  recreation  programs, 
Goodyear  has  provided  a  wide  variety  of  activities  for 
employees,  member’s  families  and  retirees,  since  the 
early  1920’s. 

Among  the  leading  programs,  those  involving  the 
greatest  participation,  are  bowling,  golfing,  Scouting 
and  hunting  and  fishing  club.  But  they  are  only  part  of 

12 


the  many  opportunities  for  leisure  time  programs  pr 
vided  for  Goodyear  people  of  all  ages,  all  shifts,  m< 
and  women. 

The  Goodyear  Tire  &  Rubber  Company  has  earm 
the  Helms  Award  twice.  The  National  Industrial  Recre 
tion  Association,  through  the  United  Savings-Helr 
Athletic  Foundation,  honors  companies  excelling  in 
aspects  of  employee  recreation  programming  ai 
Goodyear  was  named  the  overall  winner  in  1 973.  Tl 
company  previously  won  this  award  in  1963.  Be 
awards  were  won  under  the  same  recreation  direefa 
Charles  Bloedorn. 

Most  of  the  action  takes  place  at  Goodyear  Hall  whi 
houses  the  offices  of  Recreation  Director,  Charli 
Bloedorn  and  his  staff  as  well  as:  a  gym  with  three  f 
size  courts,  locker  and  shower  facilities  and  a  seatii 
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apacity  of  3,000;  a  fully  equipped  theater  with  seven 
ressing  rooms  and  a  1400  seating  capacity;  a  little 
leater  seating  75;  a  kitchen,  bowling  complex  with  18 
owling  lanes;  two  indoor  horseshoe  courts,  two  con- 
jrence  rooms  with  a  250  seating  capacity;  two  golf 
riving  and  lesson  rooms,  one  with  instant  TV  playback; 
illiard  room,  steam  room,  men’s  community  room  seat- 
ig  300  plus  two  meeting  rooms;  women’s  community 
)om  seating  175,  womens’  physical  fitness  rooms, 
len’s  physical  fitness  rooms  with  a  ping  pong  room,  the 
ioodyear  Travel  Bureau  and  special  rooms  for  model 
lilroad,  photography,  and  stamp  clubs. 

The  athletic  field  facilities  include  outdoor  horseshoe 
ourts,  flag  football  fields  and  softball  fields. 

Other  facilities  include:  indoor  and  outdoor  rifle  range, 
rchery,  (indoor  and  outdoor)  boat  and  yacht,  model 
lane,  model  train,  hunting  and  fishing  clubhouse  and 
cout  lodges. 

Nearly  all  activities  of  the  Goodyear  recreation  de- 
artment  are  available  at  no  charge.  Exceptions  are 
owling  lanes,  bowling  lockers,  pocket  billiards  and 
team  rooms  for  which  a  nominal  fee  is  charged.  In 
ddition,  there  is  a  charge  for  special  activities  in 
ioodyear  theater,  the  gymnasium  and  the  softball 
elds. 

Wingfoot  Lake  Park  charges  small  fees  for  boat  ren- 
ils  and  shore  fishing. 

For  those  who  participate  in  club  sponsored  activities 
uch  as  indoor  and  outdoor  rifle  ranges,  indoor  and 
utdoor  archery,  boating  and  yachting,  model  airplanes 
nd  model  railroading  and  the  hunting  and  fishing 
lubhouse  at  Wingfoot  Lake,  the  club  dues  help  defray 
le  cost. 

“Something  for  everyone,”  as  Recreation  Director 
lharles  Bloedorn  describes  it,  is:  “if  15  or  more  people 
re  interested  in  forming  a  club  or  activity  group,  we  will 
o  for  it.  The  little  organizations  are  just  as  important  as 
le  big  ones.” 

Bloedorn  said  new  activities  are  constantly  being  or- 
anized.  “Recently  we  have  had  inquiries  about  flag 
>otball  for  women  and  if  enough  women  are  interested 
ley  can  be  playing  next  season.  Toastmasters  and 
oastmistress  Clubs  are  being  organized  and  Rap  Pack 
new  organization  involving  technical  women  just 
tarted  meeting.” 

“We  never  push,”  Bloedorn  said,  “if  employees  want 
i  form  a  group,  they  come  to  us;  then  we  help  them 
rganize.”  All  Clubs  must  have  a  constitution  governing 
eir  procedure  and  they  are  aided  by  the  Employee 
ptivity  Committee  and  Henry  Vaughn  manager  of  Em- 
loyee  Activities. 

Bloedorn  has  nothing  but  praise  for  the  1000  volun- 
ser  workers  in  Goodyear  programs.  Club  officers  form 
ie  nucleus  of  volunteers.  “They  do  a  fine  job  and  enjoy 
inning  their  own  show,”  Bloedorn  said. 

The  hunting  and  fishing  club  has  the  largest  participa- 
on  with  5,000  members  and  the  model  railroad  club  the 
mallest  with  30  members.  Fifty-five  golf  leagues  play 
n  22  different  golf  courses.  The  Goodyear  60  piece 
and  plays  to  over  50,000  people  per  year  and  the 
lusical  Theater  Club  presents  two  plays  with  1 4  per- 
irmances  a  year.  The  hunting  and  fishing  club  has  a 
irge  sporting  goods  show  each  year  to  raise  money  for 
leir  activities.  In  all,  over  140,000  employees  and  their 


Fishing  is  popular  at  beautiful  Wingfoot  Lake.  Forty  two  boats  are 
available  for  fishing  and  members  can  provide  their  own  outboard 
motors  if  they  do  no  exceed  six  horsepower. 


Goodyear  Rose  Club  members,  Mrs.  Donald  Laughlin,  president; 
Mr.  Donald  Laughlin  treasurer  and  Mrs.  Helen  Cernabor,  vice  presi¬ 
dent,  put  in  many  hours  working  in  the  club  rose  garden.  Many 
bushes  are  donated  to  the  group. 


Scouts  of  Troop  41  demonstrate  how  to  put  up  a  tent  at  the  Scout 
Center  maintained  by  Goodyear.  The  Center  has  two  rustically  beaut¬ 
iful  lodges  and  well  kept  grounds.  Goodyear  is  the  largest  industrial 
sponsor  of  Scouting  in  the  U.  S. 
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families  participated  in  Goodyear  recreation  programs 
in  1972. 

Another  interesting  figure  in  fact  is  that  over  568,000 
spectators  were  on  hand  to  support  the  Goodyear  pro¬ 
grams. 

The  Goodyear  Travel  program  saved  tour  partici¬ 
pants  over  $150,000  in  1972  and  an  additional 
$50,000  was  saved  by  employees  in  discount  pro¬ 
grams  such  as  visits  to  Disney  World,  Sea  World, 
Geaugua  Lake,  Blossom  Center,  recreation  parks 
and  sporting  events. 


Goodyear  Clubs 


All  Weather  Campers 

Men  for  Christ 

Amateur  Radio 

Memory 

Apprentice  Program 

Model  Aircraft 

Assembly 

Model  Railroad 

Blue  &  Gold 

Musical  Theatre 

Boat  and  Yachting 

Pioneers 

Coin 

Photographic 

Chess 

Racquet 

Damon  Gourmet 

Rap  Pack 

Duplicate  Bridge 

Rose 

Girls  bridge 

Ski 

Engineering  Squadron  Wives 

Squadron  Alumni 

Engineers  fishing 

Squadron  Wives 

Foremen 

Stamp 

Foremen’s  Auxiliary 

Toastmaster 

Friendship 

25  Year 

Hunting  &  Fishing 

Wingfoot  Bowmen 

International  Wives 

Wingfoot  Flower 

Investment 

Wingfoot  Girls 

Junior  Rifle 

Women’s 

Lighter  than  Air 

U.  F.  O.  Society 

Zeppelin  Rifle 


In  terms  of  the  human  element,  the  Goodyear  Tire  & 
Rubber  Company  counts  Scouting  among  its  most  pro¬ 
ductive  investments  of  the  past  60  years.  It’s  original 
investment — sponsorship  of  one  troop  in  1913 — has 
increased  to  67  units  worldwide,  with  2,220  Scouts. 

Goodyear  became  a  pioneer  industrial  sponsor  three 
years  after  scouting  came  to  America  and  is  now  the 
largest  industrial  sponsor  of  Scouting. 

The  man  who  brought  scouting  and  Goodyear  to¬ 
gether,  was  the  late  Paul  W.  Litchfield,  then  factory 
superintendent,  later  president  and  board  chairman.  He 
first  encountered  scouting  aboard  a  fogbound  ship  en- 
route  to  England.  Tension  mounted  among  the  passen¬ 
gers  as  the  ship  entered  the  iceberg  lanes.  Also  aboard 
was  a  troop  of  Canadian  Scouts.  Their  willingness  to 
help  others  so  impressed  Mr.  Litchfield  that  he  decided 
Goodyear  should  have  a  troop.  Thus  Troop  16  was 
started  for  sons  of  employees  at  Akron.  They  met  in  the 
conference  room  at  the  plant.  Now  Goodyear  has  a 
Scout  Center  with  two  handsome  lodges,  a  Boy  Scout 
Lodge  and  Explorer  Lodge  for  troop  meetings. 

A  large  number  of  Scouts  join  the  Goodyear  Com¬ 
pany  after  completing  their  education.  Board  chairman 
Russel!  De  Young  is  a  veteran  of  scouting  and  many 
other  employees  are  former  Scouts. 
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Trap  Shooting  goes  on  near  the  Goodyear  Hunting  &  Fishing  C 
Lodge.  The  lodge  was  constructed,  equipped  and  decorated 
volunteer  member  labor. 


Wingfoot  Lake  Park,  Goodyear’s  beautiful  recreati 
park  was  opened  five  years  ago.  Three  years  of  plE 
ning,  dredging,  building  and  a  substantial  sum  of  mon 
have  gone  into  this  spectacular  recreation  facility. 

Most  famous  for  boating  and  fishing,  the  park  has 
acres  with  a  lake  area  of  200  acres.  Facilities  inclu 
shelter  houses  for  employee  clubs  and  other  Goody? 
group  outings,  paved  parking  for  500  cars,  restroon 
(the  park  has  its  own  water  chorlination  and  sewa 
treatment  systems),  playgrounds,  snack  bar,  picnic 
bles  and  grills.  Families  have  a  choice  of  eating  in  t 
shelters  or  picking  a  shady  spot  overlooking  Wingfr 
Lake. 

In  addition  the  park  has  areas  and  equipment 
badminton,  softball,  basketball,  football,  badmintc 
bocci,  croquet,  frisbee,  horseshoes,  shuffleboard,  v 
leyball,  checkers,  boating,  fishing  and  hole-in-one  go 

The  park  is  open  from  April  1  through  November 
Tuesdays  through  Sundays  from  7  a.m.  until  dark.  T 
park  is  closed  Mondays  except  on  holidays. 

The  park  is  available  to  all  Goodyear  Tire,  Goodye 
Aero-space,  Goodyear  Bank,  Goodyear  Relief  Assoc 
tion  and  Goodyear  Service  Store  Employees,  retire* 
and  their  families.  There  is  no  admission  charge.  O 
company  functions,  company  sponsored  activities  a 
employee  family  reunions  are  accommodated.  Shel 
space  is  allocated  on  a  priority  basis  with  comp£ 
functions  given  top  priority.  Only  one  family  r 
nion  per  year  will  be  permitted.  The  park  is 
available  to  non-Goodyear  organizations  such 
fraternal,  social  and  church  groups. 

Identification  is  required  for  admittance  to  the  pa 
Any  Goodyear  indentification  is  acceptable  (presci 
tion  drug  card,  service  store  card,  membership  card; 
retirees  card.)  Guests  must  accompany  employees 

Continued  on  page 
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Wingfoot  Lake  Map 


1.  CANTEEN  BUILDING 

2.  PARK  MANAGER'S  RESIDENCE 

3.  PLAY  AREA 

4.  SHELTER  HOUSE 

5.  SOFTBALL  DIAMOND 

6.  SOFTBALL  DIAMOND 

7.  MAINTENANCE  BUILDING 

8.  PARKING  LOT 

9.  PARKING  LOT 

10.  COMFORT  STATION 

11.  SEWAGE  TREATMENT  PLANT 

12.  SHELTER  HOUSE 

13.  GATEHOUSE-ENTRANCE 

14.  BOY  SCOUT  AREA 

15.  COMFORT  STATION 

16.  BOY  SCOUT  AREA 

17.  PARKING  LOT 

18.  DAM 

19.  FISHING  LAGOON 

20.  HOLE-IN-ONE  GOLF 

21.  ENGINEER'S  CLUB 

22.  PLAY  AREA 

23.  SHELTER  HOUSE 

24.  COMFORT  STATION 

25.  RADAR  SITE  (FENCED) 

26.  PARKING  LOT 

27.  DOCK 


m  Sacks,  whose  husband  Dave  plays  on 
Goodyear  softball  team,  is  on  hand  to  keep 
tre  for  a  9:30  a.m.  game.  She  manages 
se  children,  score  keeping  and  cheering 
her  husband's  team  with  calm  efficiency, 
nily  participation  is  an  important  part  of 
odyear  recreation  programming. 


An  active  interest  in  archery  spawned  the  Goodyear  Wingfoot  Bow¬ 
men.  In  addition  to  the  target  range  pictured  above  the  club  has  trail 
shooting  as  well. 
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HOW  TO  SET  UP  A  HOBBY 
CLUB  IN  YOUR  COMPANY 


Compiled  by  Jane  Goldsmith,  Public  Relations, 
Hobby  Industry  Association  of  America,  Inc. 


INTRODUCTION 

How  Employees  Benefit 
From  a  Hobby  Program 


For  employees  near  retirement  age,  such  a  pro¬ 
gram  serves  to  interest  them  in  a  hobby  which  may 
be  pursued  after  retirement,  which  may  offer  them 
hours  of  enjoyment  and  relaxation  during  their  leisure 
time.  Expertise  in  crafts  has  often  proven  financially 
lucrative  for  retirees.  There  is  no  scale  to  judge  the 
merits  of  becoming  involved  in  a  hobby  and  enjoying 
it  after  retirement. 

A  hobby  program  creates  good  will  between  em¬ 
ployee  and  employer.  The  company  becomes  more 
meaningful  to  an  employee  if  it  provides  pleasure  and 
relaxation  after  working  hours. 

It  is  a  means  by  which  an  employee  can  meet 
fellow  workers  from  other  departments  in  the  com¬ 
pany. 

If  the  club  offers  life-time  memberships,  retirees 
can  continue  to  associate  with  fellow  members  after 
retirement. 

It  is  a  convenience.  An  employee  need  not  travel 

(spending  time  and  money)  to  his  hobby  group.  It  is 
right  on  the  premises. 

I.  STRUCTURE 

Depending  on  the  size  of  your  organization,  you  can 
adopt  one  of  several  structures. 

(a)  If  your  employees  are  at  a  centralized  location, 
you  can  establish  a  Hobby  Committee  at  that 
location.  It  could  consist  of  a  Chairman  or  Executive 
Secretary  with  a  permanent  staff.  The  staff  would 
handle  finances  and  bookkeeping,  registration,  mem¬ 
bership,  publicity,  signing  of  contracts,  setting  up 
trips,  all  internal  workings  of  the  Hobby  Club. 

( 1 )  Answerable  to  the  Hobby  Committee  would  be 
the  Executive  Committee  which  could  be  appointed 
or  elected  by  Club  members.  Each  Committeeman 


would  have  one  vote  and  would  vote  upon  policie 
and  activities  of  the  Club. 

(2)  Upon  retiring  from  the  Executive  Committe 
(after  a  one-to-three  year  term),  a  member  coul 
become  Vice-President  and  then  President  of  th 
Executive  Committee  and  would  have  one  vote. 

(b)  If  your  organization  consists  of  facilities  n< 
located  close  together,  you  could  establish  a  Hobt 
Committee  similar  to  the  one  described  abov 
located  at  Headquarters. 

(1)  Answerable  to  the  Hobby  Committee  Chai 
man  would  be  an  Executive  Committee  composed 
one  representative  from  each  of  the  facilities.  Eac 
would  be  appointed  or  elected  by  Club  member 
would  serve  one  to  three  years  and  could  becon 
Vice-President  and  then  President  of  the  Execute 
Committee  when  his  term  was  culminated.  Ear 
would  have  a  vote  in  deciding  Club  policies  and  a 
tivities. 

(2)  If  the  Hobby  Club  exists  apart  from  oth 
social  and  recreational  clubs,  such  as  Stam 
Photography,  Sports,  Travel,  Theater,  then  the  Cha 
man  from  each  of  these  clubs  could  become  part 
the  Hobby  Executive  Committee,  each  with  one  vot( 

(3)  A  Suggestion  Committee  could  be  establish! 
which  would  refer  employee  suggestions  for  activiti 
to  the  Hobby  Committee  and  these  suggestio 
would  be  voted  upon  by  the  Executive  Committee. 

(c)  If  your  company  feels  its  Personnel  Direct 
should  have  final  say  in  Hobby  Club  policies  and  £ 
tivities,  measures  voted  upon  by  the  Executive  Co 
mittee  should  be  directed  to  the  Personnel  Direct 
before  adoption. 

II.  COMPANY  SUBSIDY  OF  A  HOBBY  PROGRAM 

(a)  A  Company  can  subsidize  a  Hobby  Progra 
providing  instructors,  facilities  and  equipment ;  or 
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A  company  can  share  expenses  with  the  em- 
ees  who  participate  in  the  program ;  or 
A  company  can  provide  the  physical  facilities  for 
program  only  and  heavy  equipment  (kilns  for 
imics,  ovens  for  cooking,  machinery  for  book- 
iing,  etc.)  and  let  employees  pay  for  instruction  as 
as  their  personal  supplies. 

SELECTING  SUBJECTS 

Classes  can  be  selected  on  the  basis  of  what  the 
cutive  Committee  feels  would  be  beneficial  to  the 
)loyees;  what  activities  have  been  used  suc- 
sfully  at  other  companies. 

Classes  can  be  suggested  through  a  Suggestion 
nmittee  or  through  employees  who  have  sub¬ 
ted  their  suggestions  to  the  Hobby  Committee, 
igestions  would  be  voted  upon  by  the  Executive 
nmittee. 

A  Chairman  should  be  appointed  for  each  ac- 
ty  and  would  be  answerable  to  the  Hobby  Corn- 
tee. 

SELECTING  INSTRUCTORS 

Through  word  of  mouth  or  recommendation. 

From  within  the  company  by  notices  in  an  in- 
nal  organ,  bulletin  boards  or  office  memo. 

From  outside  the  company  through  local 
retarial  schools,  colleges,  Board  of  Education  or 
CA. 

PAYMENT  FOR  INSTRUCTORS 

An  instructor  can  submit  a  price  for  a  complete 
irse  and  this  can  be  voted  upon  by  the  Executive 
Ttmittee.  He  could  be  paid  each  week,  each  month 
vhen  the  course  is  completed. 

A  fee  can  be  established  by  the  Executive  Corn- 
tee. 

The  contract  should  be  binding  to  the  instructor, 
if  employees  pay  for  instruction,  they  should  be 
ed  to  pay  at  registration  and  it  should  be  based  on 
v  many  attend  the  activity ;  the  more  students,  the 
er  the  fee  per  student. 

PROMOTING  THE  ACTIVITIES 

In  an  internal  organ. 

On  posters  in  company  hallways,  lounges  and 
vators. 

On  tents  in  the  dining  room  during  lunch, 
i  On  closed  circuit  television. 

.  REGISTRATION 

Registration  for  all  activities  can  be  scheduled 
'ing  one  day  at  one  location. 

i  Registration  can  take  place  at  the  first  session  of 
:h  activity. 

The  policy  should  be  first-come,  first-served, 
len  a  quota  is  met,  either  more  classes  should  be 
nned  or  a  reserve  list  made,  so  if  an  employee 
)ps  out,  another  can  fill  his  place. 
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Dofasco  Recreation  Club  dressing  dolls  for  under¬ 
privileged  children. 


Cummins  Engine  Company  Hobby  Show. 


VIII.  WHEN  TO  HOLD  ACTIVITIES 

(a)  During  evening  hours,  not  during  lunchtime 
when  employees  need  complete  mental  and  physical 
relaxation. 

(b)  Not  during  vacation  periods  or  the  Christmas 
Season. 

(c)  During  the  day  if  retirees  are  members  of  the 
Hobby  Club. 

IX.  INTRODUCTORY  CLASSES 

(a)  One  session  of  an  introductory  class  could  be 

Continued  on  page  18 
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Continued  from  page  17 

held  in  an  auditorium  during  lunchtime.  The  in¬ 
structor  could  "woo”  employees  by  explaining  what 
the  activity  would  cover  before  the  employees  sign 
up. 

X.  WHERE  TO  HOLD  CLASSES 

(a)  In  auditoriums  for  large  classes. 

( b)  In  conference  rooms  for  smaller  classes. 

(c)  In  rooms  with  facilities  or  equipment  for  special 
classes  like  cooking,  ceramics,  woodworking  and 
weaving. 

XI.  HOW  TO  SET  UP  AN  ANNUAL  HOBBY  SHOW 

(a)  Establish  a  theme,  such  as  “Home  Products  and 
Services”,  “Arts  and  Collections”,  “Sports,  Vacation 
and  Travel"  or  “Handicrafts". 

(b)  Decide  whether  you  want  employees  to  con¬ 
tribute  to  the  exhibits  or  whether  you  want  outside 
companies,  such  as  utilities,  sports  equipment,  elec¬ 
trical  appliance  companies  or  police  and  fire  depart¬ 
ments  to  set  up  exhibits,  give  demonstrations  and 
hand  out  free  literature. 

(c)  Decide  on  an  exhibit  hall,  auditorium  or  lobby  for 
the  show,  when  to  hold  it,  whom  to  invite. 

XII.  SUGGESTIONS  FOR  A  SHOW 

(a)  Hours:  9  a.m.  to  5  p.m.  if  you  employ  on  a  full  or 

Rart  time  basis.  During  lunchtime  and  after  working 
ours  if  you  employ  on  a  full  time  basis  only. 

(b)  Promotion:  Promote  the  show  within  your  com¬ 
pany  if  only  employees,  their  families  and  friends  are 
invited.  Special  tickets  or  admission  slips  would  be 
required.  Promote  the  show  in  local  media 
(newspapers,  posters,  radio,  TV)  if  the  public  is  in¬ 
vited. 

(c)  Guests:  If  outside  companies  are  participating, 
invite  their  employees. 

(d)  Selling:  It  is  not  advisable  to  sell  products 
exhibited  by  employees,  but  if  a  guest  expresses  an 
interest  in  purchasing  a  particular  product,  the 
Chairman  of  the  activity  or  department  manager  of 
the  employee  involved  should  be  notified  and  then 
the  employee,  who  may  choose  to  sell  or  not  to  sell. 

XIII.  EMPLOYEE  PARTICIPATION  IN  THE  SHOW 

(a)  If  employees  are  invited  to  exhibit,  provide  ap¬ 
plication  forms  which  will  give  their  name,  section, 
department,  telephone  extension,  type  of  product  to 
be  exhibited,  value  (all  products  must  be  insured  by 
the  company)  and  amount  of  space  it  will  require. 

(b)  A  Certificate  of  Commendation  can  be  issued  at 
the  close  of  the  show  to  each  participant.  This  can  be 
an  eight-by-ten-inch  sheet  with  the  company  logo. 
The  same  form  can  be  used  each  year,  since  it 
provides  blank  spaces  for  the  employee’s  name, 
name  of  show,  date  and  signature  of  a  company  of¬ 
ficial. 


This  “model  ship  builder”  constructs  an  entry  for  his  compan 
annual  hobby  show. 


A  Certificate  should  read : 

THIS  CERTIFICATE  OF  COMMENDATION 
is  awarded  to  John  Doe 
for  exhibping  in  the  Hobby  Show 
of  Airtight  Machine  Company 

April  1973 

David  L.  Black,  President 

(c)  Certificates  of  Commendation  can  be  present* 
to  one  or  more  employees  within  a  department  by  tl 
department  manager  or  activity  Chairman. 

XIV.  SUGGESTED  LENGTHS  FOR  ACTIVITIES 

(a)  Six  to  eight  weeks  for  experimental  activities, 
successful,  they  can  be  continued  and  advanc* 
sessions  established. 

( b)  Three  to  four  months  for  established  activities. 


XV  .  SUGGESTIONS  FOR  ACTIVITIES 


oil  painting  v 

dressmaking 

bookbinding 

model  airplane  building  and  flying 
silk  screening  Christmas  cards 
rental  library  with  books  on  hobbies 
wood  carving  and  finishing 
embroidery  and  knitting 
crafts  of  all  types 
upholstery 

glamour,  charm,  beauty 
auto  maintenance 
flower  arranging 
cake  decorating 
candle  making 
plastic  sculpting 
beaded  flowers 
model  building 
lampshade  covering 


very  popu 


rocke 
ceram 
macrai 
shortha 
crocheti 
languaj 
decoupc 
needlecra 
scieni 
cook 

miniature  railroc 
public  speak 
piano  instruct 
music  appreciat 
collecting  hobb 
leather  cr* 
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“When  we  say 
we’ll  run  a 

Group  T ravel  Program 
and  do  ajl.  the  work 
for  you... 

We  mean  it!” 


Many  of  you  have  heard  that  one  before. 


had  our  clients  who  had  worked 
h  other  programs  before  we  took 
jr. 

3  sad  part  is,  it’s  easy  to  keep  that 
imise  if  you’re  truly  professional. 

have  no  obligation  to  fill  space 
any  specific  airline  so  there’s  no 
isle  at  that  level. 

1  the  program  is  so  well  organized 
t  it  practically  runs  itself. 

supply  posters  and  brochures  to 
mote  the  program. 

provide  complete  self-explana- 
r  kits. 


We  bill  your  people  direct  and  han¬ 
dle  al[  collections. 

We  see  that  they  know  what  clothing 
to  bring,  what  immunization  shots  to 
get,  and  help  them  procure  pass¬ 
ports  when  necessary. 

We  let  them  know  where  to  be  and 
when. 

And  of  course  we  provide  a  fine  trip 
for  them  that  they  will  long  remem¬ 


ber,  at  a  low  price  they  won’t  soon 
forget.  For  example:  Spain— $277  per 
person  from  Chicago  (double  occu¬ 
pancy),  8  days— 7  nights. 

In  fact,  all  you  really  have  to  do  is 
say  “yes”  and  get  all  the  credit  for 
running  a  great  program. 

Sound  too  good  to  be  true?  We  dare 
you  to  let  us  show  you! 


Group  Travel  Department 

8  South  Michigan  Avenue  *  Chicago,  Illinois  60603 


hallenge  us-we  mean  what  we  say-call  @12)  726-3472  collect. 

(Or  write  us  now!) 


I,  October,  1973 
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SMALL  JOB  CLINIC 

A  BOON  TO 

INDUSTRIAL  RECREATION 
GOLDEN  AGE  GROUPS 


By  Martha  Byers 
Activities  Director 
General  Offices 
Owens-Illinois  Inc. 


The  industrial  recreation  program 
has  long  been  an  employee  activity 
stimulator — mental  and  physical 
health  conditioner  of  a  progressive 
personnel  administration. 

The  professional  industrial  recre¬ 
ation  director  is  well  aware  of  the 
day-to-day  personnel  benefits  a  re¬ 
creation  program  provides  its  ac¬ 
tively  engaged  employees  and  their 
management.  They  are  quick  te  out¬ 
line  the  many  objectives  and  then 
stress  the  communicative  and  moral 
values  the  proper  programs  de¬ 
velops. 

Once  the  employee  retires  from 
the  company  many  of  the  program 
objectives  do  not  seem  to  apply  any 
longer  and  the  director  begins  to 
seek  some  new  objectives  to  re¬ 
place  those  activities  which  apply 
more  directly  to  the  working  em¬ 
ployee. 

How  can  the  retired  employee 
best  serve  the  program  and  his 
former  employer’s  interests  and 


how  can  such  a  program  be  de¬ 
signed  to  best  serve  retired  person¬ 
nel? 

We  all  know  that  many  of  the  ac¬ 
tivities  carried  over  into  retirement 
are  the  direct  results  of  his  or  her 
exposure  to  them  during  the  em¬ 
ployment  years.  The  conditioning 
process  therefore  was  present  and 
proved  to  be  the  long-range 
therapeutic  benefit  so  essential  to 
remaining  active  in  the  many  facets 
of  special  interests — such  as  oil 
painting,  ceramics,  golf,  fly  tying, 
etc.  Some  of  these  interests  have 
resulted  in  a  profit  builder  as  well  as 
a  means  to  keep  busy  in  the  retire¬ 
ment  years.  In  Owens-Illinois  the 
Golden  Emblem  Club  is  a  continu¬ 
ing  industrial  organization.  Retirees 
can  gain  additional  benefits  and  still 
play  an  important  part  in  the  recrea¬ 
tion  program. 

One  of  the  two-way  benefit  pro¬ 
grams  is  the  Small  Job  Clinic  de¬ 
veloped  some  two  years  ago 


through  the  activities  department 
the  Owens-Illinois  Company  a 
the  retiree  club  group. 

Most  retirees  have  vocations 
avocations  which  provide  an  ad 
tional  income  for  the  retiree  a 
offer  a  low-cost  service  to  the  acti 
employees.  Retiree  bookkeepe 
and  tax  department  personnel  of 
income  tax  preparation  servic 
Former  maintenance  men  are  ks 
busy  on  simple  repair  work  whi 
the  average  plumber,  electrician 
painter  doesn’t  care  to  figure  out 
do,  plus  the  fact  the  service  call 
such  work  often  is  more  than  t 
cost  of  the  parts  and  labor  involve 
Stenos  and  secretaries  list  th 
names  for  typing,  mailing,  a 
shopping  service. 

The  working  employee  is  ha 
pered  many  times  in  getting  mate 
als  and  taking  care  of  small  tasks 
his  limited  free  time.  A  retiree  can 
these  errands  and  jobs  for  a  srr 
service  charge.  Many  enjoy  a 
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ited  amount  of  landscape  work, 
>wer  gardens,  lawn  care  and  shrub 
mming.  With  one  or  two  summer 
lys  a  week,  jobs  may  be  sufficient 
pay  for  the  retiree’s  travel  ex- 
>nses  the  next  winter.  Also,  there 
e  those  who  make  items  for 
ile — afghans,  table  cloths,  bird 
>uses,  and  children’s  furniture. 
One  retiree  steno  does  beautiful 
storation  of  antique  furniture,  a 
rmer  personnel  executive  repairs 
lina,  glass  and  art  objects.  Most  in 
imand  is  the  in-home  care  ser¬ 
ies  such  as  baby  sitters,  invalid 
ire  and  occupying  or  maintaining  a 
ime  during  vacations.  Some  re- 
ees  serve  as  consultants  and  as¬ 
st  in  obtaining  the  contractor, 
linter,  etc.  best  qualified  and  most 
asonable. 

The  Small  Job  Clinic  is  primarily  a 
ting  service  that  is  published  once 
year  and  distributed  to  all  the  em- 
oyees  and  retirees.  No  guaran- 
es  or  endorsements  are  made  by 
e  Club  in  providing  the  listing  ser- 
:e.  The  Golden  Emblem  Club  en- 
lurages  their  members  to  list  their 
imes  and  services  in  the  Small 
>b  Clinic  Directory  as  the  list  is 
iver  enough  to  satisfy  all  the  re- 
lests.  It  is  considered  one  of  the 
Dst  beneficial  services  to  both  re- 
se  and  employee  which  the  Club 
fers.  It  also  provides  another  way 
r  retirees  to  keep  in  touch  with 
eir  company  and  former  co¬ 
ckers. 

The  company  also  has  found  use 

•  the  service,  some  retirees  are 
'ing  occasional  work  such  as  fill-in 

•  mail  truck  drivers,  working  in  the 
ail  room,  employee’s  sales  store, 

during  busy  times  or  vacation 
ie. 

The  recreation  department  also 
is  used  retirees  in  their  food  ser- 
;e  programs,  taking  tickets  at 
ents,  custodian  of  various 
cilities  and  helping  in  the  ar- 
ngements  for  large  events. 

It’s  a  real  plus  program  for 
eryone  involved  and  can’t  be  too 
jhly  recommended  as  a  part  of  the 
rvices  offered  through  the  indus- 
il  recreation  and  activities  pro- 
ams.  ■ 


Travelers  Effect 

Destination  Areas 


Dr.  Stanley  C.  Plog,  President  of 
Behavior  Science  Corporation,  a 
planning  research  corporation,  told 
a  Los  Angeles  meeting  of  the  T ravel 
Research  Association  recently  that 
lengthy  studies  by  his  company 
have  revealed  two  basic  types  of 
travelers  ...  the  Allocentrics  or  ad¬ 
venturesome  types  who  are  self- 
confident  and  willing  to  experiment 
with  life,  and  the  Psychocentrics  or 
inhibited  types,  who  fear  things  in¬ 
cluding  the  unfamiliar. 

What’s  happening  in  tourism 
today,  Dr.  Plog  said,  is  that  the  Al¬ 
locentrics  are  discovering  the  new 
and  exotic  vacation  spots.  They 
pass  the  word  on  to  their  near  Al- 
locentric  friends  who  also  make  a 
visit  and  the  “in”  spot  begins  to 
grow. 

The  problem,  of  course,  is  that  the 
spot  also  begins  to  lose  its  natural 
“unspoiled”  beauty  with  the  addition 
of  such  trappings  as  tourist  shops, 
hamburger  stands  and  multi-storied 
hotels.  These  additions,  Dr.  Plog 
explains,  repel  the  Allocentrics  but 
begin  to  attract  first  the  Mid-centrics 
and,  ultimately,  the  less  adventure¬ 
some  Psychocentrics  who  dig  the 
indoor  plumbing  and  the  hambur¬ 
gers. 

But  that’s  the  way  to  make  money 
in  the  tourist  business,  since  the 
people  who  want  the  amenities 
spend  the  money . . .  right?  Dr.  Plog 


says  “Wrong!”.  He  says  that 
Psychocentrics  really  don’t  like  to 
spend  much  money  and  prefer  re¬ 
sort  destinations  they  can  drive  to. 
Even  if  they  do  take  a  long  trip, 
they’ll  probably  wind  up  in  their  air- 
conditioned  rooms  watching  reruns 
of  the  baseball  playoffs,  and  they’ll 
go  home  sooner  than  the  Allocen¬ 
trics. 

Eventually  as  a  resort  becomes 
widely  known  and  fully  developed, 
the  Allocentrics  and  then  the  Mid- 
centrics  have  moved  on  to  newer, 
more  interesting  destinations,  leav¬ 
ing  a  smaller  clientele  of 
Psychocentrics.  This,  to  the  resort 
owner,  can  be  the  point  at  which  his 
profits  nosedive  and  an  expensive 
facility  becomes  a  white  elephant. 

“My  fervent  hope,”  explained  Dr. 
Plog,  “is  that  those  persons  respon¬ 
sible  for  the  planning  and  develop¬ 
ment  of  resort  and  destination  areas 
will  become  more  knowlegeable 
about  such  factors,  which  strongly 
influence  their  success  or  failure.” 

Unless  they  do,  he  warns,  some 
of  the  most  attractive  and  interesting 
destination  areas  in  the  world  are 
doomed  to  become  commonplace 
tourist  relics  appealing  only  to  the 
unsophisticated,  infrequent  travel¬ 
er.  And  there  is  a  limit  to  the  number 
of  new  spots  that  can  be  developed 
to  replace  the  old  ones  in  our 
shrinking  world. ■ 
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Continued  from  page  14 


the  park  and  the  management  asks  that  guests  be  kept 
to  a  minimum. 

The  canteen  is  the  center  of  the  operation  of  the  park. 
A  snack  bar,  located  there,  sells  sandwiches,  non¬ 
alcoholic  beverages,  ice  cream,  candy  and  other  re¬ 
freshments. 

Fishing  and  boating  are  available.  Boats  and  preser¬ 
vers  may  be  rented  at  the  canteen.  Boats  rent  for  $1 .50 
on  weekdays  and  $2  on  weekends  and  holidays.  Since 
state  law  requires  all  boat  occupants  to  wear  life  preser¬ 
vers,  they  can  be  rented  at  the  canteen  for  25  cents  or 
guests  may  furnish  their  own.  Goodyear  now  has  42 
boats  available  in  their  “fishing  fleet.”  There  is  a  25  cent 
fee  for  shore  fishing  and  fishing  licenses  sell  for 
$4.35. 

A  small  bait  and  tackle  concession  is  also  in  the 
canteen.  All  bait  sells  for  45  cents  per  container.  Nite 
crawlers,  red  worms,  maggots  and  wax  worms  are 
available. 

There  is  no  charge  for  youngsters  fishing  in  the  kids’ 
fishing  pond  which  is  restricted  to  children  12  years  of 
age  and  under. 

The  lake  and  kid’s  fishing  pond  is  stocked  yearly  by 
the  Goodyear  Hunting  &  Fishing  Club.  The  kid’s  fishing 
pond  contains,  bluegills,  bass  and  catfish.  The  lake  has 
bluegills,  large  mouth  bass,  catfish,  yellow  perch,  crap- 
pie,  walleye  and  northern  pike. 


Swimming,  wading  and  camping  are  not  permitte 
Also  hunting  is  not  allowed  and  no  weapons  are  perrr 
ted.  Pets  must  be  on  a  leash  at  all  times  and  the  launc 
ing  of  small  craft  is  not  allowed. 

Although  employees  cannot  bring  their  own  boats 
Wingfoot  Lake,  they  can  provide  their  own  outboe 
motors  if  they  do  not  exceed  six  horsepower.  Anoth 
park  rule  requires  life  preservers  for  everyone  in  a  bo 
Children  under  12  must  wear  vest  preservers. 

Frank  Balint  is  the  park  manager.  Joining  Goodyear 
1953  he  was  the  Goodyear  bowling  lanes  manac 
before  becoming  park  manager  in  1968. 

“We’re  proud  of  the  park,”  Balint  said.  “Watching 
change  over  the  past  few  years  has  been  interests 
and  exciting.  We  want  to  make  Wingfoot  Lake  one  of  t 
best  company  owned  parks  anywhere.” 

Goodyear’s  motto,  “Something  For  Everyone”,  c 
tends  into  the  community  with  the  gymnaisum 
Goodyear  Hail  open  to  youngsters  in  the  neighborho 
after  school.  Joggers  and  basket  shooters  also  use  t 
facility  during  the  noon  hour. 

Committment  to  human  development,  as  evidenc 
by  companies  such  as  Goodyear  Tire  &  Rubber  C 
serves  to  bring  about  recognition  of  industry’s  gre 
impact  on  the  life  of  our  nation.* 


IT'S  THE  RIO  THING 

for  8  days 

for  the  unbelievably  low  price 

NEW  YORK . $309.00  plus  10% 

CHICAGO . $339.00  plus  10% 

LOS  ANGELES.$399.00  plus  10% 


DEPARTURE  DATES 

July  2, 1974 
July  9, 1974 
July  16, 1974 
August  6, 1974 
August  20, 1974 

FOR  ADDITIONAL  INFORMATION 
CONTACT  RICHARD  A.  SALTER 
VICE  PRESIDENT -SALES 


CITY  OF  DEPARTURE 

New  York 
Los  Angeles 
Chicago 
New  York 
Los  Angeles 

INTERNATIONAL  WEEKENDS,  INC. 

120  WATER  STREET 

BOSTON,  MASSACHUSETTS  02109 

617/723/8300 
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FOR  ADDITIONAL  INFORMATION 
CONTACT  RICHARD  A.  SALTER 
VICE  PRESIDENT -SALES 
INTERNATIONAL  WEEKENDS,  INC, 
120  WATER  STREET 
BOSTON,  MASSACHUSETTS  02109 
617/723/8300 
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■a'fisp^ftats:\(bncHarterrfligRtsj;  r- 
rdrdepartUreintheUnited  States 
■fro,  Brazil,  transfer  of  persons 
jg'age,  on  arrival  and  departure,  between 
ifport  and  the  hotel,  hotel  accommodations, 
^i&le  occupancy  basis,  for  seven  nights  in 
an'abara  Palace  Hotel  or  equivalent,  two 
bach  sightseeing  tours  of  Rio,  a  continental 
jjst  each  morning,  a  welcome  get-together 
.group,  round-trip  passage  by  ferryboat  to 
a-lsland,  one  dinner,  admission  to  a  gem- 
'iworkshop,  shopping  discounts,  the 
is  lo  the  group  of  tour  host  personnel,  and 
d  Service.  The  phrase  “Tax  and  Service”,  as 
ythis  folder,  means  and  includes  only  the 
tipping  and  service  charges  with  respect 
included  land  arrangements  in  Rio.  The 
ution  of  the  total  price  for  this  trip  {air 
Station,  land  arrangements,  and 
,stration)  and  possible  price  fluctuations 
>r;are  set  forth  elsewhere  on  the  back  cover 
jfolder.  The  items  enumerated  in  the  first 
fee  of  this  paragraph  are  expressed  in 
il  terms,  because  International  Weekends, 
he  “Travel  Agent”)  reserves  the  right, 
it  having  to  refund  any  monies  to  the 
igers,  to  alter,  change,  or  make  substitutions 
trip,  its  itinerary,  and  its  features  provided 
jph  alterations,  changes  or  substitutions  do 
niinjsh  the  aggregate  fair  market  value  of  what 
e  Included  in  the  trip.  The  price  of  this  trip 
iot  include  expenses  of  passports,  items  of 
i>al  nature  such  as  laundry,  telephone, 

1  beverage  other  than  specifically  included, 
‘States  and  Brazilian  Airport  Departure 
^currently  $3.00  each  (for  which  taxes  each 
iger  should  be  invoiced  before  departure), 
‘‘other  item  not  specifically  stated  herein  to 
itided  in  the  price  of  the  trip. 

E  RESERVATIONS:  The  price  stated  on  the 
over  of  the  brochure  is  per  person  based 
able  occupancy  of  a  hotel  room.  Single 
;atidns  require  an  additional  charge  of 
ENTS:  Each  passenger  is  responsible  for 
grind  having  with  him  a  valid  passport 
ertificate  of  smallpox  vaccination  issued 
hree  (3)  years  preceding  departure, 
figs'.-":- 

assenger  on  board  the  aircraft  is  limited 
It  si  of  baggage,  subject  to  the  further 
on  that  he  have  no  more  than  one  suitcase 
e  small  carry-on  piece.  Throughout  the 
jggage  travels  strictly  at  the  risk  of  the 
tiger,  and  the  Travel  Agent  shall  not  be 
'risible  or  liable  for  any  delay  in  the 
ibrtation  of,  for  any  ioss  of,  or  for  any 
g&to  passengers’  baggage  (or  its  contents), 
sge  insurance  is  available  and  recommended. 
/PAYMENT  AND  CANCELLATION: 
eritof  final  balance  is  due  sixty  (60)  days 
rpnce  of  departure  (at  which  time  reserva- 
'$11  be  confirmed).  Reservations  may  only  be 
lied  by  written  notice  sent  by  registered  mail 
ri-receipt  requested)  to  the  Travel  Agent, 
h  notice  is  received  by  the  Travel  Agent  no 
than  sixty  (60)  days  before  departure,  the 
TAgent  will  accept  the  cancellation  and 
-  all  monies.  If  such  written  notice  is  received 
i  sixty  days  before  departure,  the  Travel 
pwill  accept  such  cancellation  and  refund 
es  only  if  the  cancelling  party  finds  eligible 
titcite(s)  for  the  reservation(s)  being  can- 


IS  WAY  TO  RIO 


ELIGIBILITY:  .  -t’’ 

Participation  in  this  trip  is  limited  to  those  persons 
who,  for  six  months  preceding  departure,  have 
been  members  of  the  organization  whose  name 
appears  on  the  front  cover  of  this  folder,;  such 
members’  husbands  and  wives,  dependent  children 
and  parents,  if  living  in  the  same  household. 
INSURANCE: 

Ordinary  travel  insurance  is  available  for  those 
who  wish  it. 


ioiqer*unaersrangs'and?ag"reeS^(b"ali:th''Cte>m8)g 
conditions,  arid  limilatio'nssef  f orth  in  thls  folder 
including  the  following:  The  air  transportation  for 
trip  Is  held  out  and  engaged  by  the  sponsoring 
organization  whose  name  appears  on  the  front  co 
of  this  folder,  which  organization  acts  only  as  age 
for  the  group  of  persons  being  transported  thereb 
endeavoring  to  make  arrangements  with  various 
persons,  firms,  and  corporations  for  the  services  < 
accommodations  described  in  this  folder  to  be  in< 
in  this  trip.  International  Weekends,  Inc.  (the  “Tri 
Agent”)  acts  only  as  agent  for  the  participants  in 
trip,  and,  as  such,  the  Travel  Agent  shall  not  be 
responsible  or  liable  for,  and  expressly  disclaims 
responsibility  or  liability  for,  any  loss,  cost,  injury 
expense,  or  damage  to  person  or  property  which 
results,  directly  or  indirectly,  from  any  act,  whethi 
negligent  or  otherwise,  of  commission  or  omissioi 
(including  but  not  limited  to  delays),  of  any  perso 
firm,  or  corporation  which  is  to,  shall,  or  does  pro 
products  or  services  in  connection  with  the  trip, 

.  including  but  not  limited  to  transportation  service 
(whether  by  air,  sea,  or  land),  lodging,  food  and 
beverage,  entertainment,  sightseeing,  luggage  han 
or  tour  guiding  or  escorting.  The  Travel  Agent  res 
the  right  to  decline,  accept,  or  retain,  at  any  time 
for  any  reason,  any  person  as  a  participant  in  the 
If  any  person  is  removed  by  the  Travel  Agent  from 
the  trip,  a  proportionate  refund  for  unused  service 
be  made.  The  Travel  Agent  reserves  the  right  to  c. 
the  entire. trip  for  any  reason  and  at  any  time  befo 
departure,  in  which  event  the  liability,  if  any,  of  th 
Travel  Agent  shall  be  limited  to  refunding  to  each 
prospective  participant  the  monies  paid  to  the  Tra 
Agent  by  such  person  for  the  trip,  which  monies  h 
not  been  or  should  not  be  otherwise  refunded  to  h 


Optional  Side  Trips 

Here  are  a  few  of  the  optional  side 
trips  available  for  purchase. 


AN  EVENING  OF  VOODOO 

A  spellbinding  evening  of  the 
witchcraft  Macumba  ritual. 


JUNGLE  SAFARI 

A  penetrating  tour  of  where  the 
monkeys  play. 


VISIT  TO  AN  EMPEROR’S  CITADEL 
A  full-day  trip  to  the  heights, of 
Petropolis  with  its  beautiful  hilltop 
edifices. 


AFTERNOON  OF  HORSE  RjACING, 
SOCCER,  OR  GOLF 
Special  arrangements  are  available 
for  the  lovers  of  the  game. 


DAY  IN  SAO  PAULO  OR  BRAZILIA 

Fly  to  these  exciting  cities  for  a  day 
of  sightseeing  with  return  flight  the 
same  evening. 


AFTERNOON  AT  A  “DISNEYLAND” 

Lovers  of  amusement  parks  will 
enjoy  this  afternoon  visit  to  One. 


NIGHTS  ON  THE  TOWN 

A  variety  of  nightclub  tours  to  the 
best  of  Rio. 


MY  CHECK  IS  MADE  PAYABLE  TO: 


lclosed  is  $ _ ($100.00  per  person)  as  deposit  for _ 

servation(s)  on  the  Rio  Trip  subject  to  the  terms  stated  in  this  folder. 


(ME  (last) 


IDRESS 


STATE 


LEPHONE  (9  -  5) _ (after  5) _ 

have  attached  to  this  reservation  application  a  list  of  the  names, 
dresses  and  telephone  numbers  of  those  persons  for  whom  I  request 
servations,  and  I  have  indicated  in  each  case  whether  single  or  double 
cuDancv  accommodations  are  required. 


rib 


^im’ER^ATlONAI,  ‘TVSE^gN^ 


Copyright  ©  5/1973  International  Weekends,  Inc. 
reserved.  No  picture  or  other  part  of  this  folder 
reproduced  without  the  written  consent  of  Inte 
Weekends.  Inc.  V  ;- 


Having  a 

JHRISTMAS  PARTY? 

We  specialize  in 

PARTY  FAVORS 
and 

CUSTOM  MADE 
PACKAGES  of  TOYS 
for  all  age  groups. 

Serving  NIRA  members 
for  21  years. 

TOYS  — 

PARTY  FAVORS 
ADVERTISING 
SPECIALTIES  — 
INDUSTRIAL 
PREMIUMS 

SAMPLES  AVAILABLE 
ON  REQUEST 

DAVE  SHANKER 
INDUSTRIES,  Inc. 

1640  Superior  Avenue 
Cleveland,  Ohio  44114 
Phone:  (216)  241-3817 


FORT  LAUDERDALE,  FLORIDA 


It  pays  to  advertise 


in  the  pages  of 


RECREATION 


MANAGEMENT 


Special  Industrial  Rates 

Catering  to  individual,  couple 
and  family  vacationers. 

Please  write  for  information. 

Jack  Lindeman 
3100  North  Ocean  Boulevard 
Ft.  Lauderdale,  Florida  33308 
Area  Code  305  -  564-8502 

Our  Own  Private  Beach 


ntinued  from  page  9 

ough  magnificent  national  parks;  or  skiing  on  terrain 
it  pleases  both  expert  and  beginner, 
i/loreover,  as  you  will  quickly  discover  it  is  easy  to 
in  a  trip  to  fit  modest  budget. 

Dbviously  no  tour  of  Sweden  would  be  complete 
hout  seeing  Stockholm,  its  capital:  Gothenburg,  the 
gest  port;  or  Lund,  its  charming  university  city  of  the 
st  and  present. 

Another  key  area  of  growing  interest  is  northern  Swe- 
l  and  Lapland,  the  last  wilderness  of  Europe,  where 
temperature  in  summer  is  often  75  degrees  or  more 
1  the  sun  never  sets.  This  is  real  outdoor  country  for 
iple  who  want  a  holiday  away  from  the  crowds,  a 
iday  that  is,  for  once,  genuinely  different .  .  .  where 
i  will  find  good  but  inexpensive  hotels,  youth  hostels, 
if  you  choose,  excellent  camping  grounds, 
i/lalma  and  Helsingborg  in  southern  Sweden  are 
hin  pedaling  distance  of  scores  of  old  castles  and 
tresses.  Nearby  is  the  quaint  old  university  city  of 
id.  In  this  charming  province  of  Skane,  you  will  find 
jntless  thatched-roof  cottages  farms,  numerous  old 
s,  and  lakes  and  streams  teeming  with  trout. 

:urther  northwest  is  Kalmar  with  a  Medieval  castle 
ich  figured  prominently  Scandinavia’s  history.  To  the 
st,  the  glass-making  factories  of  Orrefors  and  Boda 
certainly  worth  a  visit.  And  along  the  coast,  there  are 
nty  of  beaches  for  swimming  and  sunbathing, 
lome  to  Scandinavia,  you  will  be  glad  you  do  did”.B 


A  Gun  Club  Program 
for  the  Whole  Family 

is  No  Tall  Order  when  You  Choose 

BENJAMIN 

1 1  SUPER  SINGLE  SHOT 

|(  Air  Rifles  &  Pistols 


Because  it  is  light  weight,  remark¬ 
ably  accurate,  has  no  recoil  to  dis¬ 
turb  the  aim,  a  Benjamin  can  be 
used  by  everybody  —  Mom,  the 
Kids,  even  Grandparents  —  and 
AU  have  an  equal  chance  to 
satisfy  a  natural  desire  to  learn 
gun  safety  and  participate  in 
many  shooting  activities. 
Ideal  for  all  around  use,  a 
Benjamin  produces  no  toxic 
odors,  features  adjustable 
firing  force  to  meet  the 
needs  of  indoor  as  well  as 
outdoor  shooting,  creates  no 
sound  suppression  prob¬ 
lems  for  recreational 


Available  in  BB  or  1 77  or  22.  See  your 
Sporting  Goods  Supplier,  or  Write  Fac¬ 
tory  for  Catalog  and  Prices  today! 

BENJAMIN  AIR  RIFLE  CO. 

813  Marion  St.,  St.  Louis,  Mo.  63104 
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Continued  from  page  4 

In  that  the  program  operates  totally  from  commissions 
received  from  vending,  they  must  gear  spending  to 
projected  commission  receipts.  There  are,  however, 
certain  fixed  costs  (insurance,  taxes,  utilities,  labor)  as¬ 
sociated  with  the  ownership  of  three  facilities  which 
cannot  be  controlled  unless  portions  of  the  facilities  are 
closed  down  or  liquidated.  Contrary  to  many  programs 
that  operate  on  a  fixed  budget  CRA’s  program  is  unique 
in  that  revenue  is  totally  dependent  upon  vending  com¬ 
missions  which  of  course  fluctuates  in  relationship  to 
reductions  or  increases  in  employment.  This  has  re¬ 
sulted  in  financial  controls  and  planning  being  the  prim¬ 
ary  concern  of  the  Chief  of  Recreation  and  his  financial 
committee.  The  philosophy  has  been  to  keep  emp¬ 
loyees  informed  regarding  finances  through  the  CRA 
Newsletter  and  continue  to  seek  ways  whereby  the 
programs  can  become  self-sustaining. 

A  most  difficult  challenge  was  to  develop  the  primary 
recreation  facility,  Missile  Park,  with  employee  volun¬ 
teer  labor.  Missile  Park  includes  an  18,000  square  foot 
clubhouse  with  work  shops,  auditorium,  CRA  offices, 
Health  Club  including  saunas,  and  12  meeting  rooms, 
two  lighted  tennis  courts,  Little  League  ballpark,  lighted 
softball  park,  13  acre  grassed  picnic  area  with  Va  scale 
passenger  riding  railroad,  merry-go-round,  concession 
facility  barbeques  and  picnic  tables,  Western  town  with 
horse  show  facilities  and  numerous  pieces  of  children’s 
play  equipment.  All  labor  with  the  exception  of  plaster¬ 
ing,  plumbing  and  electrical  was  donated  by  company 
employees.  The  facility  took  eight  years  to  develop  and 
has  been  described  by  many  industrial  recreation  lead¬ 
ers  in  the  Southern  California  area  as  one  of  the  finest 
employee  recreation  facilities  of  its  kind.  The  facility  was 
used  to  host  a  Western  Region  NIRA  Conference. 

A  major  historical  challenge  was  the  merging  of  two 
General  Dynamics  recreation  association  in  San  Diego; 
Convair  Division  and  the  Astronautics  Division;  4  recre¬ 
ation  facilities  (3  at  Convair  and  1  at  Astronautics)  and 
100  club  activities  (48  at  Convair  and  52  at  Astronau¬ 
tics).  The  friendly  rivalry  between  the  two  divisions  re¬ 
quired  a  sensitive  apporach  to  the  management  of  the 
combined  program. 

The  most  outstanding  project  was  the  manner  in 
which  Missile  Park  was  developed.  Not  only  was  it  de¬ 
veloped  by  employees  but  more  importantly,  it  was 
planned  by  employees.  Departments  within  the  com¬ 
pany  were  given  the  responsibility  for  planning  and  de¬ 
veloping  specific  portions  of  real  estate  with  the  27  acre 
site.  This  resulted  in  total  employee  involvement  which 
of  course  attributes  to  the  high  participation  we  have 
experienced  at  Missile  Park. 

In  addition,  it  provided  an  opportunity  for  leadership 
on  the  part  of  many  employees  who  were  responsible 
for  coordinating  the  efforts  of  their  fellow  workers.  Mem¬ 
bers  of  management  and  officers  of  the  union  found 
themselves  participating  in  a  different  kind  of  common 
cause  for  all  employees.  With  this  type  of  total  involve¬ 
ment,  it’s  no  wonder  that  the  annual  plant  picnic  at¬ 
tracted  1 3,000  employees  and  dependents  or  that  an 


employee  who  helped  build  the  tennis  court,  barbecues 
planted  trees,  have  a  special  interest  in  HIS/HER  recre 
ation  area. 

Over  three  hundred  employees  signed  a  petition  d 
rected  to  CRA  expressing  an  interest  in  forming  a  physi 
cal  fitness  program.  This  resulted  in  the  construction  c 
a  physical  fitness  facility  complete  with  equipment,  cai 
pet,  saunas,  shower  for  both  men  and  women.  Th< 
majority  of  those  employees,  signing  the  petition,  pai 
ticipated  in  the  development  by  voluntary  wor 
weekends.  Today  the  membership  totals  492. 

A  full-time  physical  fitness  director  is  on  paid  staff  t< 
coordinate  the  activity  and  give  professional  instruction 
Annual  membership  is  $50.00  as  compared  to  $275.01 
charged  by  outside  groups.  The  program  is  self 
sustaining,  i.e.,  all  costs  associated  with  the  progran 
such  as  wages,  utilities  are  offset  by  membership  fees 
The  program  is  unique  in  that  it  permits  local  police  am 
fire  department  personnel  to  use  the  facility  during  thi 
regular  work  day.  This  contributes  to  the  facilities  sell 
sufficiency  in  addition  to  causing  a  utilization  during  thi 
regular  work  day  of  employees  and  enhances  commun 
ity  relations. 

Camping  has  become  one  of  the  most  popular  form 
of  family  recreation  in  the  Southern  California  ares 
CRA  purchased  86.5  acres  in  Julian,  California,  4' 
miles  from  San  Diego,  and  have  developed  a  campin' 
facility  which  is  used  exclusively  by  General  Dynamic 
employees  and  their  guests. 

The  facility  consists  of  195  sites  employees  ma 
leave  their  trailers  at  a  perscribed  location  year  round  o 
1 18  of  these  sites;  six  trailers,  one  A-frame  and  thre 
cabins  owned  by  CRA  may  be  rented  by  employee; 
and  a  25  meter  swimming  pool  with  locker  rooms  an 
rest  room  facilities.  Fifteen  employees  who  are  arder 
campers  comprise  the  master  plan  committee. 

The  residents  of  Julian,  California  are  delighted  wit 
our  project  in  that  it  has  brought  business  into  that  sma 
community  of  3,500  people. 

A  practical  form  of  leadership  development  is  CRA’ 
Commissioner  and  club  officers  selection  system.  Acti\ 
ity  commissioners  are  appointed  annually  by  the  Chit 
of  Recreation.  This  affords  the  employee  the  opportur 
ity  to  administer  all  facets  of  an  activity  budget,  sped; 
events,  elections,  and  conduct  monthly  meetings. 

In  many  cases,  Commissioners  are  not  appointed  ft 
a  sqcond  term,  thereby  affording  the  same  experienc 
to  another  club  member.  A  Toastmaster  Club  activil 
contributes  to  leadership  qualities.  A  most  importai 
area  of  leadership  development  is  that  of  each  Con 
missioner  being  totally  knowledgeable  of  all  aspects  of 
diversified  recreation  program  and  being  prepare 
when  called  upon  to  speak  on  any  aspect  of  the  prc 
gram.  A  basic  philosophy  within  CRA  is  that  it  is  th 
Employees  Program;  therefore,  it  must  function  on 
volunteer  system.  CRA’s  training  is  “involvement,  an 
involvement  generates  leadership.”  ■ 
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NIRA 

INFORMATION  CENTER 

Services,  Information  and  Publications  Available  from 
National  Industrial  Recreation  Association. 


□ 

$2.50 

jstrial  Recreation  Bibliography 

ew  annotated  bibliography  of  all  materials  related 
idustrial  recreation  just  completed  by  Robert  W. 
oott,  and  Douglas  M.  Crapo,  Ph.D.  The  collection 
isists  of  over  470  entries  each  accompanied  by  a 
rt  description.  Information  is  categorized  according 
ubject  into  11  chapters.  $2.  plus  50c  postage  & 
dling. 


□ 

$3.50 

idard  Sports  Areas 

ensions  and  specifications  of  more  than  70  types 
sorts  arenas,  pools,  courts,  fields,  etc.,  for  industrial, 
sol,  private,  military  and  public  recreation  leaders. 
10  plus  50c  postage  &  handling. 


□ 

$2.50 

/  to  Organize  and  Manage  Tournaments 

rything  you  need  to  know  about  tournaments  from 
mization  to  publicity,  with  four  to  36  team  leagues, 
inations  to  finals,  36  pages.  $2.  plus  50c  postage 
andling. 


□ 

$2.50 

Untapped  Potential:  Industrial  Recreation 

trated  booklet  based  on  a  talk  given  by  Frank  Flick, 
iident  of  Flick-Reedy  Corp,  at  the  1971  NIRA  Con- 
nce  where  he  was  honored  with  the  first  NIRA 
sloyer  of  the  Year  award.  Innovative  recreation 
grams  sponsored  by  such  firms  as  Goodyear, 
ken,  Kodak,  Xerox,  and,  of  course,  Flick-Reedy  are 
trated.  $2.  plus  50c  postage  &  handling. 


□ 

$5./1  yr. 

□ 

$8./2  yrs.  50°  per  year  outside  U.S.A. 

□ 

$10,/3  yrs. 


Recreation  Management 

Monthly  professional  journal,  editorially  directed  to 
industrial  recreation  directors,  leaders,  program  coor¬ 
dinators  and  company  executives.  Only  publication  of 
its  kind  in  U.S.  Features  research,  finance  and  program 
ideas,  educational  material  and  articles  detailing  social, 
physical,  cultural  and  service  programs  and  activities 
in  business  and  industry.  Published  10  times  per  year. 
Subscriptions:  $5./year;  $8./2  years,  $1 0./3  years. 
Members  receive  subscription  as  well  as  CIRA 
Informer,  THE  KEYNOTER  and  THE  PRESIDENT’S 
QUARTERLY  with  membership  dues. 


NIRA 

20  North  Wacker  Dr. 

Chicago,  III.  60606 

ATTENTION  INFORMATION  CENTER 
Please  send  me  the  publications  I  have  checked. 

I  have  enclosed  $ _ (check  or 

money  order) 

Name _ 

Organization _ 

Address _ _ _ _ 

City,  State,  Zip _ _ _ 


,  October,  1973 


29 


new  products 


1 .  key  chain 


A  floating  key  chain  made  of  soft 
unicellular  foam  will  keep  up  to  three 
keys  afloat  should  it  be  dropped 
over  board  by  fishermen  or  water 
sports  enthusiasts.  Snow  buffs  will 
also  appreciate  the  fact  that  it  stays 
on  the  top  of  snow. 


2.  driveway 

lighting  fixtures 

A  unique  low  level  lighting  fixture 
plainly  marks  hard  to  see  entrances 
and  exit  drives  of  parking  lots,  re¬ 
creation  areas,  schools,  athletic 
fields,  hospitals  and  public  build¬ 
ings. 

Besides  allowing  a  driver  to  see 
the  entranceway  in  plenty  of  time  to 
alert  the  traffic  around  him,  these 
low  level  lights  emit  no  blinding  glare 
in  the  face  of  oncoming  drivers. 

30 


3.  marking  device 

With  this  easy  to  operate  striper 
an  individual  with  no  experience  can 
lay  out  baseball  fields,  football 
fields,  soccer  fields,  volleyball 
courts,  tennis  courts;  badminton 
courts,  hockey  rings,  track  events 
and  golf  tournaments  as  well  as 
company  parking  lots. 

The  operation  is  due  to  a  unique 
aerosol  can  so  there  is  no  set-up  or 
messy  clean  up.  Merely  shake  and 
insert  the  aerosol  can;  activate  it 
from  the  handle  and  begin  stripping 
at  walking  speed. 

The  paint  does  not  come  off  in  the 
rain,  also  does  not  hurt  the  grass 
and  can  be  used  for  temporary  or 
permanent  marking.  Uses  minimum 
storage  space,  just  fold  back  the 
wheels  and  hang  it  up. 


4.  magnetic  boards 


Management  at  all  levels  c 
create  their  own  visual  control  s; 
tem  with  magnetic  boards  and  ge 
clear  perspective  of  their  compli 
operation  at  a  glance. 

Schedules  can  be  changed  ea: 
by  moving  a  magnet.  Widely  us 
for  production  schedules,  person 
scheduling,  vehicle  maintenao 
class  scheduling,  tournament  I 
ings  and  game  results. 

5.  giant  TV 

A  giant  TV  image,  five  by  six  f 
can  be  projected  onto  a  wall,  sh 
or  screen  from  any  transistor  poi 
ble  TV  with  a  picture  tube  up  to 
inches. 

A  newly  developed  optical  syst 
allows  you  to  easily  assemble  j 
projector  in  one  evening,  no  exp 
ence  or  electrical  knowledge 
needed.  No  electrical  connectior 
the  TV  and  it  can  be  removed 
normal  TV  viewing. 
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first  aid  kit 

\  lightweight,  pocket-size,  first 
I  kit  for  snowmobiler,  cyclist,  all 
rain  vehicle  operator  and  motorist 
lergencies  is  now  available. 


baseball  game 

\  new  baseball  strategy  game  for 
ages  gives  the  action  of  a  real 
seball  game,  no  dice  no  spinners. 
l"he  entire  game  is  based  on 
ategy  the  player  uses  on  all  plays, 
e  percentages  have  been  calcu- 
ed  on  various  plays  to  give  realis- 
results. 

^s  a  pitcher  you  can  pitch  curves, 
Jers,  fastballs,  change-ups  and 
ch-outs.  As  a  batter  you  can 
ing  at  or  take  any  pitch  thrown  by 
>  pitcher.  As  a  manager  you  can 
t  up  your  team  any  way  you  wish, 
ch  team  has  25  players  including 
s  pitchers  for  flexibility, 
t  comes  with  players,  dugouts, 
seball  diamond,  score  sheets  and 
nplete  instructions. 


bowling  bag 

lardcase  bowling  bags  are  for 
bowler  who  puts  his  bag  through 
d  use. 

'his  impact  resistant  bag  is  made 
uggage-weight  poly-vinyl  mater- 
It  is  scuff  and  stain  resistant, 
fhe  interior  features  both  shoe 
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rack  and  ball  cradle.  Piano  hinges 
and  suitcase-type  metal  support 
braces  permit  easy  opening.  It  also 
has  reinforced  edges  and  chrome 
locking  clasps  and  unbreakable 
handles. 


The  eleven  inch  stick  is  simply  in¬ 
serted  diagonally  through  the  roast 
or  ham.  It  is  made  of  stainless  steel 
tubing  lined  on  the  inner  walls  with  a 
capillary  wick.  It  is  dishwasher  safe. 

It  works  by  oven  heat  boiling  the 
water  (hermetically  sealed  in  the 
tube)  to  send  steaming  vapor 
through  inside.  Vapor  condenses 
into  the  wick,  releasing  “heat  vap¬ 
orization”  along  the  entire  tube.  The 
wick  carries  the  fluid  back  to  the 
handle  where  it  is  again  vaporized  to 
complete  the  continuous  heat  trans¬ 
fer  cycle. 

The  meat  cooks  from  the  inside 
out,  as  well  as  the  outside  in.  The 
center  heating  causes  more  com¬ 
plete  circulation  of  natural  juices 
and  fat,  therefore  basting  becomes 
unnecessary  and  the  meat  cooks 
more  uniformly. 


9.  meat  cooker 

To  cook  meat  faster  with  less 
shrinkage,  saving  time  and  fuel,  a 
new,  stick  or  heat  pipe  has  been 
developed. 


new  products  R/M  10/73 


QJ  Please  send  more  information  on  the  new  products  circled  below. 

1  2  3  4  5  6  7 

8  9 


□  Please  enroll  me  as  a  new  subscriber  to  R/M.  (One  year— $5;  two  years— $8;  three 
years— $10) 

□  Please  send  more  information  on  NIRA  membership  (specify  'company’,  ‘associate’, 
'individual’  or  'student’). 

Name _ _ 

Company _ ! _ 

Address _ 

City  _ _ _ State _ Zip _ 

SEND  COUPON  IN  ENVELOPE  TO: 

Michael  C.  luckenbach,  National  Sales  Director,  NIRA,  20  N.  Wacker  Dr.,  Chicago,  II.  60606 
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Meet  Your  Board 


Gary  D.  McCormick 


Gary  D.  McCormick,  manager  of  the  Salt  River 
Project’s  PERA  Club,  Phoenix,  Ariz.  is  the  im¬ 
mediate  past  president  of  NIRA.  He  also  served  as 
vice  president  and  has  been  a  member  of  the 
board  for  the  past  ten  years.  He  has  been  PERA 
Club  manager  since  1 967,  spent  two  years  as  a 
pitcher  for  the  Brooklyn  (now  Los  Angeles)  Dod¬ 
gers.  He  served  as  manager  of  recreation  for  the 
Aerojet  General  Corporation  and  marketing  and 
sales  manager  of  General  Tire  &  Rubber.  He  has 
been  on  the  board  of  directors  of  the  Blind  Founda¬ 
tion  and  is  a  member  and  past  president  of  the 
Industrial  Recreation  Council  of  Greater  Phoenix, 
and  a  member  of  the  Maricopa  County  Hiking  and 
Riding  Trail  Committee  of  the  Maricopa  County 
Parks  and  Recreation  Department. 


Fritz  J.  Merrell 


Fritz  J.  Merrell,  employee  Activities  Supervisor, 
Industrial  Relations  Department  of  Olin  Corp., 
Pisgah  Forest  North  Carolina  is  a  member  of  the 
board  of  NIRA.  He  is  a  charter  member  of  CIRA 
and  received  a  citation  for  being  the  outstanding 
senior  director  of  National  Industrial  Recreation 
Association  in  1961-62.  He  is  active  in  many 
community  affairs.  Among  them  are:  North 
Carolina  Parks  and  Recreation  Society,  American 
Recreation  Society ,  National  Recreation  &  Parks 
Assoc.,  North  Carolina  State  Fireman’s  Assoc., 
Transylvania  County  Community  Council,  and  the 
Brevard  First  Baptist  Church.  He  is  a  member  of 
the  board  of  directors  of  Transylvania  County  Re¬ 
creation  Council. 


A.  W.  Porter 


A.  W.  Porter,  Manager  of  Employee  Relations  for 
Raytheon  Company,  Andove,  Mass,  is  a  member 
of  the  board  of  directors  of  NIRA.  Prior  to  joining 
Raytheon,  he  owned  his  own  employment  agency 
and  worked  for  an  international  photographic  firm 
as  a  regional  vice  president.  He  is  an  active 
member  of  many  civic  organizations.  Among  them 
are:  Kiwanis  International,  Rotary  International, 
Community  action  Council,  Boston,  Chamber  of 
Commerce  Contact  Club,  YMCA  committees, 
Raytheon  Management  Club. 
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Ad  Index 

Air  Jamaica 


American  Express 


Am-Finn  Sauna 


Beach  Club 


Benjamin  Air  Rifle  Co. 


Champion  Products  Cove 


Chicago  Roller  Skate  Co. 


Hillerich  &  Bradsby  Co. 


International  Weekend  22 


Professional  Services 


QSP,  Inc.  Cove 


Shanker  Industries 


Technicolor  Inc.  Covei 
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A  tradition  of  public  service 

A  fund  raising  record  (more  than  $13  million  earned  by 
sponsoring  groups  just  last  year) 

An  experienced  sales  staff  of  more  than  200  field  men  and  women 
A  variety  of  products  for  fund  raising 
Great  profit  potential  and  immediate  results 

. . .  unequalled  by  any  other  company. 

t  fill  out  and  mail  the  attached  postage  paid  card  for  an  appoint- 
nt  for  a  personal  call  from  a  QSP  representative.  No  obligation 
:ourse. 

If  facing  inquiry  card  is  missing:  Call  collect  or  write  to:  Mr.  Walter  Mills 

QSP. 

P.O.  Box  301,  Pleasantville,  New  York  10570 
Phone:  (914)  769-7000 


Too  often,  you  get  involved  with  a  “no 
investment”  program  for  your  club  only 
to  discover  that  there  is  a  catch  —  it’s  ac¬ 
tually  costing  you  money. 

When  we  devised  our  new  no  invest¬ 
ment  programs,  we  made  it  clear  that 
they  would  be  exactly  that.  We’re  so  con¬ 
fident,  in  fact,  we  even  deleted  the  quo¬ 
tation  marks.  There  are  no  hidden  costs 
&  no  added  features  you  won’t  be  able  to 
live  without  unless  you  pay  a  slight  fee. 
Technicolor  simply  offers  you  a  film 
processing  service,  period.  As  one  of 
the  nation’s  leading  photoprocessors, 
we  have  long  been  noted  for  our  high 
standard  of  quality.  In  keeping  with 
this,  we  are  pleased  to  offer  you  many 
exciting  new  programs  that  are  avail¬ 
able  to  your  club  members. 

To  put  an  end  to  the  old  adage,  we  can 
show  you  that  you  don’t  have  to  spend 
money  to  make  money.  Our  exclusive 
Club  15  is  an  example. 

Your  club  can  receive  a  15%  commission 
on  total  sales  through  the  photoprocess¬ 
ing  program.  Your  check  is  mailed  at  the 
end  of  each  quarter, 
or 

The  member  can  receive  a  15%  “com¬ 
mission”  in  the  form  of  a  deduction 
from  his  monthly  statement, 
or 

The  15%  can  be  split  between  the  club 
and  its  members  in  any  combination 
that  is  desired.  As  an  example,  the  club 
would  receive  10%  and  the  member  5%. 


It’s  up  to  you  of  course,  and  any  way  it’s 
divided,  it  still  becomes  an  extra  benefit 
for  everyone  involved  and  you  didn’t 
spend  a  dime. 

This  is  only  one  of  the  many  programs 
available  fromTechnicolor,  offering  our 
high-quality  products,  film  and  photo¬ 
processing  services  at  great  savings  to 
your  employees.  Along  with  the  em¬ 
ployee  savings,  the  club  can  also  benefit 
as  more  profit  is  realized  through  vol¬ 
ume  sales. 

Maybe  you’ve  heard  it  all  before  and 
now  you’re  trying  to  figure  out  what 
our  catch  is.  In  all  honesty,  there  is  a 
catch,  but  only  one— you  have  to  fill  out 
the  coupon  and  mail  it  to  us.  That’s  the 
only  investment  you’ll  ever  have  to  make 
—  we  promise. 


["  Technicolor,  Inc. 

1  CONSUMER  PHOTOPROCESSING  DIVISION 
I  3015  WINONA  AVENUE 
J  BURBANK.  C A.  91504 
»  ATTN:  MR.  WILLIAM  RYAN 

|  G  PLEASE  SEND  ME  MORE  INFORMATION  □  I  WOULD  LIKE  YOU  TO  CALL  ME 

I  NAME _ 

I  TITLE _ _ _ _ 

•  COMPANY  NAME _ _ 

|  COMPANY  ADDRESS _ _____ 

]  CITY - STATE _ ZIP _ 

•  COMPANY  TELEPHONE  (INCLUDE  AREA  CODE) _ 


-  (** 


JOURNAL  OF  EMPLOYEE  RECREATION,  HEALTH  AND  EDUCATION# NOV.  1 97f 

recreation 

management 
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jm  Playground  Design  . .  .Saunas  . .  .Recreation  Centers . .  .Air  Structures . .  .Tennis  Surfaces  . .  .Atlanta  Conference 


COMPLETE 

PROFESSIONAL 

PLANNING 

SERVICE 

A  few  facts  about 
your  facility  and  we’ll 
design  a  to-scale 
layout  for  your 
fitness  room,  with 
estimate  of  costs. 

It’s  FREE  with  NO¬ 
OBLIGATION.  We  do 
dozens  a  day.  It’s  our 
business  and  pleasure. 


MiweftSafi. 


RECREATION  FITNESS  SALES  CO. 

a  division  OF^^liittaker 

1328  N.  Sierra  Vista  Fresno,  Calif.  93703 


I  |  Owner  Q  Manager  Q  Builder 
□  Architect  □  Other _ 

Affiliation _ 


Mailing  Address . 
City - 


I"!  Yes,  I  would  like  a  sample  layout,  diagrammed- 
to-scale,  for  my  installation,  including  alternate 
floor  plans  and  costs  —  including  delivery 
and  installation  charges,  (TURNKEY) 

□  Yes,  send  me  complete  catalog  information. 

Size  of  room  available _ ft.  X _ ft. 

For  use  in  my 

□  Apartment  Bldg.  0  Condominium  0  Office  Bldg. 

0  Other  (please  specify) _ 

Will  serve  approx.  (Number  of  Units) _ 

To  be  used  by  0  Mixed  group  0  Separated 
(men  &  women) 

for  specific  information  phone  Ben  Towne 
person  to  person  and  COLLECT  (209)  251  -4251 
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news  in  brief 


Here’s  to 
Your  Health 

The  Environmental  Health  Com¬ 
mittee  of  the  Single  Service  Insti¬ 
tute,  Inc.,  New  York,  has  launched  a 
communications  program  to  inform 
both  industry  and  the  general  public 
of  the  health  and  environmental  be¬ 
nefits  of  single  service  products. 

Richard  Thompson,  President 
of  the  Institute  and  Vice 
President/General  Manager  of 
Bondward  Division  of  Continental 
Can  Co.,  said  the  program  is  stres¬ 
sing  how  use  of  single  service  pro¬ 
ducts  such  as  paper  or  plastic  cups, 
plates,  placemats,  produce  and 
meat  trays  and  other  food  packag¬ 
ing  and  service  items,  can  contri¬ 
bute  to  good  health,  making  public 
and  private  food  service  operations 
Sanitary,  efficient  and  economical. 

Thompson  adds  that  the  objective 
of  the  program  is  to  give  business 
and  industry,  government  and  con¬ 
sumers  the  information  upon  which 
sound  environmental  decisions 
concerning  single  service  products 
can  be  based. 

Permanent  Youth 
Corps  Proposed 

Bills  to  expand  and  make  perma¬ 
nent  the  Youth  Conservation  Corps 
have  been  introduced  in  the  Senate 
and  the  House,  according  to  the 
Wildlife  Management  Institute. 

The  Bills,  introduced  in  the  Se¬ 
nate  by  Henry  M.  Jackson 
(Washington)  and  in  the  House  by 
Congressman  Lloyd  Meeds 
(Michigan),  would  bolster  the  YCC 
program  to  provide  summer  em¬ 
ployment  for  up  to  1 50,000  young 


men  and  women  each  year.  It  would 
also  allow,  states  to  participate 
through  cost-sharing  arrangements 
with  the  federal  government  for  the 
operation  of  the  YCC  program  on 
state  lands  and  by  state  agencies. 

The  YCC,  established  in  1971, 
has  employed  about  9,500  young 
people  during  the  past  three  sum¬ 
mers  to  carry  out  conservation  work 
on  federal  public  lands. 


BIKE  ROUTE 


Boom  in  Bikeways 

The  new  “Golden  Age  of  Cycling” 
arrived  when  the  Federal  Highway 
Act  of  1973  alloted  $120  million  for 
bikeways  over  the  next  three  years. 
The  Bill  was  passed  by  both  houses 
of  Congress  recently  and  signed 
into  law  by  President  Nixon. 

Here  are  some  of  the  highlights  of 
the  new  law: 

It  defines  the  bicycle  as  a  legiti¬ 
mate  user  of  the  nation’s  roads;  ap¬ 
propriates  $40  million  per  year  for 
bicycle  facilities  with  $2  million  per 
year  ceiling  for  a  given  state.  An  ad¬ 
ditional  $5  million  was  authorized  for 
a  Department  of  Transportation 
study  of  bicycle  safety. 

Because  of  the  matching  fund 
provision,  on  a  30-70  basis,  the  total 
bikeway  pot  can  reach  the  $200  mil¬ 
lion  mark  over  the  next  three  years. 


A  survey  by  the  Bicycle  Institute 
America  reveals  that  there  ha 
been  more  than  250  bicycle  Bills 
43  states  this  year  and  many  call  1 
bikeway  funding. 


Canoeing  Association 
Offers  information, 
Monograph  List 

The  American  Canoe  Associatii 
is  offering,  free  of  charge,  a  “Biblio 
raphy  of  Canoeing”  and  a  “monc 
raph  list”,  for  canoeing  buffs.  T 
bibliography  contains  addresses 
agencies  and  organizations  tf 
publish  information  of  concern  tot 
competent  canoeist  about  maf 
trip  routes  and  campsites. 

The  monographs  are  a  series 
short  articles  that  provide  techni 
information  on  “How  to  Read  F 
Water,”  How  to  Organize  a  Yoi 
Regetta”,  and  “Canoe  Cooker 
and  II.” 

To  receive  copies  write  to  1 
ACA,  Dept.  MB,  681  Valley  Vi 
Dr.,  Downers  Grove,  III.  60515. 


Endangered  Species 

More  Americans  than  ever  bef< 
are  working  to  protect  our  wild 
and  to  reduce  air,  land  and  wa 
pollution  that  threatens  the  balar 
of  nature.  In  accordance  with  the 
efforts,  Corsman  Arms  Compa 
makers  of  BB  and  pellet  rifles,  off 
a  full  color  28”  by  43”  poster  wh 
lists  27  species  that  are  on  the 
dangered  list. 

To  get  the  poster,  write  the  cc 
pany  at  Box  355,  Newark,  New  Y 
1 431 5.  Cost  is  $1 . 
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More  pro  bowlers  earned  more  money 

in  the  PBAtour  thisspring  onTV 
with  AMF  balls  than 
with  any  other. 


■ditor’s  Comment 


The  rising  level  of  affluence  and  the  drive  to  sample 
d  upgrade  new  activities  are  among  those  forces 
aping  the  future  market  for  leisure  products  and  ser¬ 
ies. 

With  a  burgeoning  demand  for  products  and  services 
Jay  to  fill  society’s  leisure  hours,  due  to  increased 
;hnology,  the  four-day  work  week  and  the  speed  of 
>dern  living,  industry  is  meeting  the  recreational 
eds  of  employees  by  offering  them  recreation  pro- 
ams  and  services  designed  to  satisfy  man’s  need  for 
cognition,  to  further  better  labor-management  rela- 
ns  and  to  erase  some  of  the  monotony  associated 
:h  a  working  situation. 

As  the  interest  in  recreation  continues  unabated  in 
s  country,  so  too  will  the  demand  for  more  sophisti- 
ted  recreation  programs  in  industry. 

This  month’s  issue  of  RM  is  designed  to  provide  the 
ader  with  the  latest  information  about  the  most  up-to- 
te  recreation  facilities  and  equipment  for  those  com- 
ies  which  need  perhaps  more  room  for  recreational 
grams,  or  need  an  easier  method  of  maintenance,  or 
uire  better  facilities,  or  for  those  planning  to  initiate  a 
reation  program  for  the  first  time, 
o  maintain  or  launch  a  recreation  program,  some 
panies  elect  to  use  their  own  land,  labor,  ideas  and 
terials,  while  others  go  outside  the  company  and  hire 


professional  planners,  landscape  architects,  contrac¬ 
tors,  builders  and  others. 

Whatever  your  method,  this  issue  is  offering  a  few 
'helpful  facts  about  saunas,  recreation  centers,  tennis 
court  surfaces,  playground  design,  air  structures  and 
much  more. 


About 
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This  month’s  cover  features  Ken  White  (right) 
Employee  Services  Manager,  Rockwell  Inter¬ 
national,  and  Lou  Cecchi,  Personnel  Director, 
checking  blueprints  of  the  company’s  multi¬ 
million  dollar  recreation  center.  The  center  is 
one  of  the  most  well-designed  and  inclusive  in 
the  country.  See  story  page  20.  Photo  by  Jim 
Beale. 
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1974  NIRA  ANNUAL  MEETING 


“EMPLOYEE  RECREATION 

MORE  THAN  A 
FRINGE  BENEFIT” 


National  Conference 
And  Exhibit 


The  33rd  National  Industrial  Recre¬ 
ation  Association  Conference  and 
Exhibit  will  be  held  in  the  Southern 
part  of  the  United  States  for  the  first 
time  in  the  Association’s  33-year 
history.  The  Conference  Committee 
reports  an  all-out  effort  by  the 
Southern  Delegation  to  bring  fourth 
the  most  outstanding  Conference 
and  Exhibit  in  NIRA’s  past.  The  Con¬ 
ference  opening  ceremony  will  kick 
off  on  Friday,  May  17,  1974,  at  6 
p.m. 


Program  Content 


The  Conference  Program  will  have 
an  even  balance  of  program  and 
administrative  topics  with  highlights 
of  management  inputs  of  Recrea¬ 
tion  and  Employee  services.  Em¬ 
ployee  recreation  is  one  of  the  fas¬ 
test  growing  benefits  for  employees 
and  employers.  This  conference  will 
look  at  these  benefits  as  more  than 
a  “fringe  benefit”. 


Wives  And  Families 

A  special  program  is  being  coordi¬ 
nated  for  wives  and  families  with  the 
opening  ceremony  at  Six  Flags 
Over  Georgia  Park  which  will  be  a 
family  night  and  will,  for  the  first 
time,  involve  the  entire  family  in  the 
NIRA  opening  ceremony. 


Post-Conference  Tour 


A  special  executive  familiarization 


tour  is  being  planned  for  NIRA  dele¬ 
gates  and  families  at  an  extremely 
reasonable  cost.  Details  of  the  tour 
will  be  published  upon  final  negotia¬ 
tion. 


PROGRAM 


Friday  May  17,  1974 


8  AM 

11  AM 

12  PM 
1  PM 
6  PM 


Exhibitors  begin  set-up 
Registration  begins 
Special 

Committee  Meetings 
Official  Conference 
Opening  and  address 
Flags  Over  Georgia 
Family  Night. 


You’ll  be  treated  like  a  “king  or  “queen" 
at  the  Royal  Coach  Motor  Hotel  in  Atlanta 
"where  out  of  the  past  comes  a  world  of 
charm, with  all  the  luxuries  of  the  present." 


Saturday  May  18,  1974 


8  AM  “Welcome  You  All”  I 
gional  Breakfast 

9:30  AM  Grand  Opening  of  I 
hibits 

12  PM  Management  Lunche 
“Employer  of  the  Y< 
Award” 

2:30  PM  Educational  Session: 

5:30  PM  Exhibit  Hall  opens 


Sunday  May  19,  1974 


8  AM  Breakfast 

9  AM  Annual  Business  Mi 

ing  &  Election  of  I' 
Officers 
11  AM  Lunch 
2  PM  Educational  session 
5  PM  Exhibit  Hall  opens 


Monday  May  20,  1 974 


8  AM 
9:45  AM 


2:15  PM 


Breakfast 

Grand  Finale  of  Exhi 
and  Closing  Lunche 
Educational  session 
Evening  at  unc 
ground  Atlanta 


Tuesday  May  21,  1974 


8  AM 
9:30  AM 
12  PM 
2:30  PM 
7  PM 


Breakfast 

Educational  session 
Awards  Luncheon 
Educational  session 
President’s  Din 
Dance  and  clos 
dinner  show 
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destination  France:  A 
Land  of  Contrasts 


By  Ivan  Damyanoff 
Manager  of  Employee  Group  Travel 
Air  France 


As  modern  as  her  supersonic  Concorde  transports 
d  yet  as  ancient  as  the  medieval  abbey  of  Mont  St. 
chel,  France  is  a  nation  full  of  fascinating  contrasts. 
i/Vhile  vacationers  sun  on  the  fabled  beaches  of  the 
/iera,  skiers  race  down  Alpine  glaciers  just  a  few 
urs  away.  In  Brittany,  American  travelers  find  scenes 
niniscent  of  Cape  Cod,  and  in  the  Camargue  region 
southwestern  France  they  find  “full-fledged”  cow- 
ys  riding  to  round-up. 

3aris,  legendary  as  the  city  of  romance  and  glamour, 
3  become  the  hub  of  Europe,  reflecting  France’s  posi- 
i  as  the  fastest  growing  national  economy  on  the 
itinent. 

Her  great  department  stores  and  stylish  boutiques 
*  crammed  with  fashionable  items  at  prices,  which 
spite  devaluation  of  the  dollar,  still  compare  favorably 
hose  at  home.  Gastronomic  palaces,  where  gourmet 


From  the  top  of  the  Eiffel  Tower  visitors  can  view  four  other  great 
Paris  landmarks-the  Arc  de  Triomphe,  Sacre-Coeur,  the  Louvre 
and  Notre  Dame. 


meals  go  on  for  hours,  abound,  but  so  do  small,  intimate 
bistros  where  the  food  is  good  and  the  price  is  right. 

Despite  all  of  its  modernistic  trappings,  Paris  remains 
a  city  where  tradition  plays  a  vital  role.  Even  the  busiest 
businessman  takes  time  to  drop  by  his  favorite  cafe, 
enjoy  an  after  dinner  walk  along  the  Seine  or  take  a  drive 
out  to  the  magnificent  countryside  surrounding  the  city. 

To  the  recreational  traveler  from  the  United  States, 
these  contrasts  serve  to  make  France  an  exciting  place 
to  visit.  Very  few  countries  offer  as  many  different 
pleasures  and  places. 

A  traveler  could  literally  spend  months  exploring  the 
museums,  shops,  restaurants  and  sights  of  Paris  with¬ 
out  ever  completing  the  task.  But  three  days  to  a  week  is 
enough  time  to  spend  in  Paris,  most  because  there  are 
so  many  other  places  to  see. 

Beginning  in  the  surrounding  areas  of  the  city,  for 
example,  there  is  the  magnificent  palace  at  Versailles, 
built  by  King  Louis  XIV.  The  Champagne  district  is 
another  spot — a  day’s  trip  from  Paris. 

continued  on  page  7 


The  Promenade  des  Anglais,  Nice’s  mile-long 
waterfront  boulevard,  is  a  favorite  strolling  place 
for  tourists.  Palm  trees,  beach  and  ocean-going 
yachts  provide  a  picturesque  setting.  Nice  is  the 
capital  of  the  Cote  d’Azur. 
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company  profile 

Dollars  that  make  lots  of  sense: 

ByG^Demko  Financing  and  The  Scovill 

Scovill  Manufacturing  Company  Employee  Recreation  Assn. 


“What  does  it  cost  to  join  your 
employee  recreation  association?” 
a  new  Scovill  employee  asks. 

At  Scovill  Manufacturing  Com¬ 
pany  the  answer  is  “nothing.” 

As  soon  as  one  becomes  an  em¬ 
ployee  of  the  company  they  are  enti¬ 
tled  to  membership  in  the  Scovill 
Employee  Recreation  Association. 

The  reason  is  simple.  Activities 
are  as  nearly  self-supporting  as 
possible,  and  are  promoted  through 
four  organizations:  the  Rod  &  Gun 
Club,  Foreman’s  Club,  Girls’  Club 
and  the  SERA,  all  of  which  are  State 
Incorporated  and  non-profit. 

Funds  are  received  from  myriad 
sources.  The  vending  commissions 
provide  profitable  income  for  indus¬ 
trial  programming  as  do  the  food 
service  facilities  housed  in  the  re¬ 
creation  building.  Luncheons  are 
served  for  all-levels  of  employees 
and  the  food  facilities  are  used  for 
banquets,  showers,  parties  and 
wedding  receptions.  More  income 
is  derived  from  the  employee  store 
which  sells  most  of  the  Scovill  line  of 
products,  with  more  funds  forthcom¬ 
ing  from  promotions,  outings,  and 
other  company  activities,  excluding 
the  Retirees  and  Children’s  sea¬ 
sonal  parties. 

A  Broad  Range  of  Activities 

SERA  is  responsible  for  the 
promotion  of  a  broad  range  of  com¬ 
pany  activities  and  for  developing 
and  maintaining  recreational 
facilities  for  employee  use. 

In  developing  the  recreational 


facilities,  initially  three  old  buildings 
were  rennovated  and  were  used  for 
several  years.  As  activity  demands 
increased,  it  became  obvious  a  new 
indoor  facility  was  needed.  It  was 
announced  that  two  of  the  buildings 
used  for  recreation  were  to  be  de¬ 
molished  because  of  an  expansion 
program.  Building  firms  were  con¬ 
tacted  and  were  asked  to  bid  on  the 
new  building.  The  proposed  site  for 
the  building  was  part  of  a  parking  lot 
which  was  re-arranged  in  such  a 
way  that  only  one  paijking  space 


Representing  the  nucleus  of  Scovill  ac¬ 
tivities  are  (from  left)  Russ  Gagne,  Presi¬ 
dent,  Board  of  Directors,  SERA;  George 
Krltzman,  President,  Forman’s  Club;  Mae 
Buckley,  President  Scovill  Girls’  Club,  and 
Conrad  Sansoucle,  President,  Rod  and 
Gun  Club. 


was  lost.  Within  six  months  after  t 
company  President  gave  his  okay 
begin  construction  the  building  t 
came  a  reality. 

Today,  the  main  recreation  facil 
houses  two  offices,  the  stor 
kitchen,  small  dining  room  ai 
multi-purpose  auditorium  wi 
10,000  square  feet  of  floor  spa 
plus  a  stage.  Other  on-plant  fac 
ties  will  include  a  rifle  range  and 
executive  exercise  and  fitne 
room. 


Woodtick,  the  company’s  recre 
tional  park  which  is  a  five-mini 
drive  from  the  main  office,  contai 
a  500  foot  beach  with  bathhous< 
picnic  and  play  areas,  boating  a 
fishing  facilities  on  the  Scovill 
sevoir,  outing  area  with  pavilion  a 
games  and  outdoor  amphithea 
with  seating  for  4,200  people, 
facilities  are  owned  and  maintair 
by  SERA. 

Because  Scovill  owns  most  oft 
facilities,  the  overall  costs  are  k 
at  a  minimum  and  the  activity  cos 
the  employee  is  nominal.  The  co 
pany  pays  for  liability,  insurani 
taxes,  heat  and  lighting. 

The  company  also  foots  the  bill 
use  of  the  SERA  hall  by  deps 
ments  for  meetings,  parties  and 
tirements.  Activities  for  which  du 
are  collected,  and  are  consequer 
self-supporting,  meet  in  the  hall  oi 
weekly  basis. 

Activity  is  never  at  a  stands 
The  SERA  and  the  local  rotary  cl 

continued  on  page  7 
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i-sponsor  a  rodeo  each  year  at  the 
nphitheater.  With  the  help  of  the 
ERA  Board  and  others,  thousands 
dollars  from  SERA  profits  are  do¬ 
ited  annually  to  the  membership 
nd  and  the  Drug  Help  Committee. 

Other  activity  goes  on  at  a  con- 
ant  pace  at  the  recreation  park 
iich  features  a  day  camp  for  chil- 
en  and  grandchildren  of  em- 
oyees.  The  camp  runs  for  eight 
aek  periods  and  includes  the  en- 
e  range  of  camping  activities  for 
3  a  week. 

The  beach,  bathhouses,  picnic 
ounds  and  parking  area  are  avail- 
ile  for  employee  use  for  25  cents, 
le  rates  for  daily  fishing  pass 
id/or  a  boat  are  equally  low  in  cost, 
st  50  cents  a  day,  or  a  seasonal 
(rmit  may  be  purchased  for  $3. 

For  its  excellence  in  employee  re- 
eational  programming,  Scovill 
jn  honorable  mention  for  the  1972 


Citizen  Savings-Helms  Foundation 
Athletic  Award  for  companies  with 
more  than  10,000  employees. 

Clubs  Promote  SERA’s  Activities 

The  Rod  and  Gun  Club  promotes 
such  activities  at  Scovill  as  an  An¬ 
nual  Banquet  and  dinner  dance,  out¬ 
ings,  fishing  contests  and  turkey 
and  ham  shoots.  It  also  stocks  the 
lake  biyearly  and  purchases  and 
maintains  the  SERA  fleet  of  boats. 

The  Girls’  Club  holds  such  func¬ 
tions  as  card  parties  and  fashion 
shows,  Christmas  parties  for  chil¬ 
dren,  bus  trips,  annual  banquets  and 
picnics  in  utilizing  SERA’s  recrea¬ 
tional  facilities. 

Each  year,  a  Christmas  cocktail 
party,  bus  trips,  outings  and  an  an¬ 
nual  banquet  are  promoted  by  the 
Foreman’s  Club. 

All  retirees  of  these  organizations 
are  eligible  to  attend  any  activity 


they  desire,  and  each  year  they  hold 
their  own  Christmas  party  and. out¬ 
ings. 

Athletics  Not  self-Supporting 

The  only  department  offered 
which  is  not  self-supporting  is  athle¬ 
tics.  There  are  no  varsity  teams, 
however  departmental  leagues  in  all 
major  sports  are  offered.  And  these 
activities  are  expensive  accounting 
for  the  costs  of  the  uniforms,  equip¬ 
ment,  banquets  and  trophies. 

An  Open  Door  Policy 

An  open  door  policy  is  SERA’s 
objective  in  offering  employees  re¬ 
creational  programs.  New  ideas  are 
constantly  being  sought  and  tried. 
Sound  financing,  management  and 
staffing  comprise  an  unbeatable 
combination  enabling  the  company 
to  continue  to  provide  the  em¬ 
ployees  with  the  most  complete  and 
dynamic  program  possible.  ■ 


- ranee .  .  . 
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he  country  that’s  a  stage  for 
le  greatest  of  all  dramas — 
history,  romance,  glamour 

Increasing  numbers  of  Americans  are  now  visiting  the 
lire  Valley  with  its  collection  of  great  chateaux  from  the 
ilden  age  of  French  royalty.  Thousands  of  nostalgic 
terans  have  traveled  to  the  beaches  of  Normandy, 
[using  along  the  way  to  enjoy  the  handsome  coun¬ 
side  and  the  rich  Norman  Cuisine. 

Winter  sports  flourish  during  a  nearly  six-month  sea- 
n  in  the  high  Alpine  resorts.  A  few  hours  south  of  the 
ow-clad  mountains,  the  sun  shines  brightly  year- 
jnd  in  Provence,  with  its  Roman  ruins,  and  the  Rivi- 
a,  with  its  jet-set  resorts. 

The  wine  regions  of  Bordeaux  and  Burgundy  are 
pecially  popular  in  the  fall,  when  the  harvest  brings 
stivals  to  those  little  towns  whose  names  have  be- 
me  famous  on  wine  bottle  labels. 

Devaluation  has  brought  some  price  increases,  but 
ivel  to  France  can  still  be  surprisingly  economical. 
>ing  travel  services  available  in  the  United  States, 
jre  is  no  problem  in  arranging  reasonably-priced 
nsportation,  accomodations,  meals,  sightseeing  and 
ter  elements  of  a  recreational  travel  package.  ■ 


LITTLE  RAN 


■  Big  or  little. .  .the  problems  are  the  same.  The 
range  can  be  safe,  pleasant  and  efficient ...  or 
a  maintenance  nightmare.  Fortunately,  whether 
your  range  is  for  police  training,  municipal  rec¬ 
reation,  ROTC,  club  or  commercial  use,  good 
equipment  and  expert  assistance  are  available. 
Our  lease-purchase  plan  eliminates  any  need  to 
wait.  Write  for  full  information. 


CASWELL 

EQUIPMENT  CO. 

1215  Second  Avenue  North 
Minneapolis,  Minn.  55403 
Phone:(612)377-1730 
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Team  Effort  Proves 
Proper  Formula  For 

Successful  Planning 
Consultant  Firm 


Hugh  G.  Goldsmith,  engineer,  and  Paul  P.  Hall,  ar¬ 
chitect,  are  a  team  that  proves  two  heads  and  back¬ 
grounds  are  better  than  one. 


The  consulting  engineering  firm  of  Hugh  G.Goldsmith 
and  Associates,  Inc.,  has  for  more  than  15  years  pro¬ 
vided  planning,  engineering  and  construction  manage- 


ABC  :  Promoting 
Game  for  78  Years 


The  American  Bowling  Congress  is  a  watchdog.  IN 
only  has  it  been  watching  over  the  rules  of  bowling  ai 
equipment  specifications,  serving  in  the  best  interest 
its  Members  since  1895,  but  through  its  efforts  it  h 
been  promoting  interest  in  the  sport. 

The  Congress  has  several  avenues  of  promotion 
its  programs,  rules  and  regulations.  Its  membership 
NlRA  and  displays  at  the  annual  convention  help 
further  its  objectives.  The  ABC  also  has  a  fine  free  fi 
library  covering  all  aspects  of  the  sport  and  these  filr 
are  available  to  anyone  to  use  at  banquets,  leagi 
organization  meetings  and  at  related  events. 

To  keep  the  general  public  abreast  of  innovations 


ment  services  for  major  recreational  land  development 
projects.  Now  teamed  with  the  architectural  firm  of  De¬ 
Hart,  Lands  and  Hall,  which  for  more  than  20  years  has 
provided  planning,  design  and  construction  manage¬ 
ment  services  oriented  primarily  toward  large-scale 
institutional-type  facilities,  this  duet  has  paved  the  way 
for  the  development  of  a  wide  variety  of  recreational 
needs.  These  include  golfing,  lake  development, 
playfields,  skiing,  camping,  tennis  and  other  related 
outdoor  and  indoor  activities. 

To  provide  the  perfect  planning  service  for  recrea¬ 
tional  directors  of  industries  interested  in  having  recrea¬ 
tional  facilities  for  their  employees,  Goldsmith  and  Hall 
can  accommodate  a  variety  of  needs  within  a  flexible 
framework  for  master  planning  while  meeting  the  re¬ 
quirements  of  each  of  its  clients. 

Services  involving  Environmental  Impact  State¬ 
ments,  programming,  design  and  management  are  well 
within  the  scope  of  their  total  service  capability. 

Special  attention  in  planning  is  directed  toward  meet¬ 
ing  the  functional  recreational  needs  of  the  cliental 
whom  they  will  serve.  This  emcom passes  aestetics  with 
a  mark  of  quality  to  develop  interest,  pride  and  prestige 
among  the  users  and  orientation  sensitive  to  the  natural 
surrounding. 

For  any  assistance  to  recreational  directors  in  the 
formation  of  their  goals,  contact  may  be  made  with 
either  Hugh  G.  Goldsmith,  President,  Hugh  G. 
Goldsmith  and  Associates,  Inc.,  501  Lyon  Building, 
Seattle,  Wash.  98104,  (206)  622-1080  or  Paul  P.  Hall, 
DeHart,  Lands  and  Hall,  631  Lyon  Building,  Seattle, 
Wash.  98104  (206)  682-1925.  ■ 
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the  sport,  a  newsletter  circulated  to  more  than  1,S 
newspapers,  tenpin  papers  and  magazines  are  mail' 
on  a  regular  basis. 

Ip  addition  to  this,  the  ABC’s  official  magazir 
BOWLING,  is  sent  each  month  to  more  than  100,0 
league  secretaries. 

An  extensive  awards  program,  regarded  as  a  mo< 
program  by  other  sports  organizations,  is  responsit 
for  recognizing  at  least  one  of  each  six  ABC  membe 
each  season.  There  are  4.1  million  ABC  members  co 
peting  in  organized  leagues  which  gives  some  indie 
tion  of  the  breadth  and  scope  of  the  program. 

Brochures  and  booklets  about  the  game,  such  as  t 
History  of  Bowling,  a  bowler’s  manual,  are  available  a 
nominal  cost. 

The  ABC  also  promotes  each  year  a  tournament  tf 
attracts  more  than  30,000  to  the  host  city.  The  tourr 
ment  is  held  on  lanes  installed  in  civic  buildings  and 
considered  to  be  one  of  the  best  conventions  in  t 
country. 

The  ABC,  headquartered  in  Greendale,  Wise.,  shar 
a  fability  with  the  Women’s  International  Bowling  Cc 
gress  and  the  American  Junior  Bowling  Congrei 
Housed  in  the  brand  new  structure  are  a  Natioi 
Museum  and  a  Hall  of  Fame. 

For  further  information,  contact  the  ABC,  5301  S.  7( 
St.,  Greendale,  Wise.  53129  ■ 


AMERICAN  BOWLING 


CONGRESS 
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AMF,  the  Bowling 

Innovators  Bolster  Hawaiian  Holidays 


Recreation  for  Cuts  Costs  Without 


ompany  Employees  Sacrificing  Quality 


Survey  after  survey  indicates  that  bowling  is  the  most 
>pular  sport  among  company  employees  today.  And 
w  companies,  such  as  AMF  Bowling  Products  Group, 
in  boast  of  not  only  having  been  an  innovator  in  this 
ea,  but  in  changing  the  leisure  time  habits  of  all  Ameri- 
ms. 

The  AMF  Bowling  Products  group,  a  division  of  AMF 
corporated,  is  headquartered  in  Westbury,  New  York, 
)out  35  miles  from  New  York  City.  It  is  one  of  the 
orld’s  leading  producers  of  leisure-time  and  industrial 
oducts.  It  maintains  bowling  sales,  service  and  man- 
actuing  facilities  nationwide. 

Since  it  entered  the  bowling  field  more  than  25  years 
30,  AMF  has  maintained  a  position  of  innovative  lead- 
ship,  incessantly  developing  and  refining  products 
id  services  to  serve  the  bowling  public  in  the  best  way 
issible.  Thousands  of  bowling  centers  are  equipped 
th  AMF  bowling  equipment,  many  incorporating  the 
swest  advances  such  as  Mod  IV  components  and  the 
isyScore  electronic  scorekeeping  device — both  in¬ 
duced  this  year. 

AMF  also  boasts  one  of  the  most  extensive  lines  of 
iwling  accessories  with  more  than  60  different  balls, 
igs  and  shoes  sold  only  through  bowling  centers  and 
lalified  pro  shops. 

The  AMF  professional  staff  has  such  luminaires  as 
all  of  Famers  Dick  Weber  and  Bill  Bunetta  and  Woman 
owlers  of  the  Years  for  1 972  and  1 973,  Paula  Sperber, 
id  Patty  Costello. 

AMF  pioneered  the  development  of  learn-to-bowl 
nics  and  staff  members  travel  thousands  of  miles 
ich  year  to  provide  expert  instruction  both  here  and 
iroad. 

The  organization  also  has  been  active  in  the  promo- 
n  and  development  of  company  employee  bowling 
tivities  through  seminars  and  preparation  of 
ecialized  Operational  kits. 

For  more  information  on  any  aspect  of  bowling,  con- 
;t  Al  Spanjer,  Director  of  Marketing  Services,  AMF 
iwling  Products  Group,  Jericho  Turnpike,  Westbury, 
)w  York  11590. 


BOWLING  PRODUCTS 
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Hawaiian  Holidays  cuts  costs  without  cutting  quality. 

Since  its  inception,  Hawaiian  Holidays  and  World- 
ways  Travel  Corporation,  its  affiliate,  have  taken  a  pro¬ 
fessional  approach  to  travel  by  insisting  that  every 
member  of  its  staff  has  several  years  of  experience  in 
the  travel  industry  as  well  as  firsthand  knowledge  of  the 
major  resort  and  sightseeing  areas  throughout  the 
world. 

Its  record  speaks  for  its  success!  A  leader  in  its  field, 
Hawaiian  Holidays  boasts  16  years  of  experience  in 
providing  pleasure  travel  to  the  general  public  plus 
travel  programs  for  recreational  groups. 

Costs  are  kept  at  a  minimum,  because  of  the  firm’s 
size— there  are  headquarters  in  Hawaii,  Los  Angeles, 
San  Francisco,  Las  Vegas,  Tokyo  and  London, — and 
because  of  a  close  association  with  various  airlines  and 
top  hotels  which  keep  down  prices  while  insuring  the 
best  quality. 


Here  are  some  examples  of  the  company’s  low 
cost/high  quality  service.  A  hard  to  beat  travel  bargain  is 
the  one-week  charter  package  to  Hawaii  via  American 
Airlines  for  as  little  as  $318  including  roundtrip  air  fare 
from  Chicago.  Participants  have  seven  nights  at  the 
Sheraton  Manor  in  Waikiki,  flower  lei  greeting  on  arrival, 
sight-seeing,  welcome  party  with  entertainment,  trans¬ 
fers  and  baggage  handling  plus  the  services  of  the 
company’s  own  Waikiki-based  staff  of  escorts. 

Among  the  business  organizations  which  depend  on 
Hawaiian  Holidays/Worldways  Travel  Corporation  for 
their  travel  programs  are  GAF,  International  Life  Insur¬ 
ance,  J.C.  Penney,  Scovill  Manufacturing  Co.,  Lehn  & 
Fink  Products,  Prudential  Life  Insurance,  Pratt-Whitney 
and  Union  Carbide. 

For  further  imformation  on  the  tours  write  Hawaiian 
Holidays/Worldways  Travel  Corporation,  500  Fifth  Ave. 
New  York  City,  N.Y.  10036. 
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Recreation  Fitness  Center: 
Blueprint  for  a  Successful  Operation 


By  George  E.  Otott 
Fitness  Center  Director, 
Universal  Athletic  Sales 


In  industry  there  is  an  axiom  that  states  nothing  is 
more  important  than  helping  the  industry  or  professional 
group  prepare  for  the  future  before  it  arrives 

This  is  the  purpose  behind  good  planning.  And  plan¬ 
ning  is  necessary  in  making  sure  that  the  proper  design 
and  construction  are  used  to  insure  successful  opera¬ 
tion  of  a  Recreational  Fitness  Center  for  executives  or 
the  employees  of  any  business  or  industrial  organiza¬ 
tion. 

The  term  “Fitness  Center”  is  used  to  define  a  facility 
that  is  more  than  just  a  gym  or  a  room  with  exercise 
equipment.  A  Fitness  Center  is  an  area  or  a  room  with 
exercise  equipment  specifically  utilized  for  physical 
conditioning  and  recreational  exercise  programs.  And  it 
becomes  much  more  through  proper  layout,  design  and 
.  operation.  These  are  the  important  elements  which  will 
rapidly  determine  whether  the  Center  will  be  a  success 
or  a  flop.  If  engineered  correctly,  it  can  be  successful 
and  provide  a  significant  contribution  to  employer- 
employee  relationships,  increased  productivity  and  im¬ 
proved  health  for  the  individual  user. 

The  erstwhile  mentioned  elements  are  what  most 
companies  will  spend  a  substantial  portion  of  their  in¬ 
come  for  every  year.  The  ecomonics  of  a  successful 
Fitness  Center  will,  in  most  cases,  provide  relatively 
high  benefits  for  a  minimum,  one-time  expenditure. 

The  following  information  has  been  substantiated.  It 
is  directed  primarily  to  the  employer  and  to  his  industrial 
recreation  staff  as  a  blueprint  for  the  planning,  design, 
construction  and  operation  of  a  Recreational  Fitness 
Center  that  works. 

A  Blueprint  for  Planning 

Principal  aspects  to  be  considered  in  the  develop¬ 
ment  of  your  Recreational  Fitness  Center  include:  (1 ) 
Space  Requirements;  (2)  Equipment  Selection;  (3) 
Layout  and  Design  and  (4)  Operation,  to  include  service 
and  maintenance.  Although  various  segments  of  these 
aspects  must  be  considered  concurrently,  they  should 
be  programmed  in  the  following  order  to  facilitate  the 
planning  and  development  of  the  Fitness  Center. 

A.  SPACE  REQUIREMENTS— This  usually  depends 
entirely  upon  what  space  can  be  made  available  and 
what  amount  of  space  will  be  required  for  the  antici¬ 
pated  number  of  users.  In  addition  to  the  Fitness  Cen¬ 
ter  or  exercise  room,  you  may  also  want  to  plan  for 
sauna  facilities  and/or  shower  and  locker  room  areas. 


For  the  Fitness  Center,  the  area  or  room  size  shoul 
never  be  less  than  15'  x  20’  to  accommodate  the  nec 
essary  equipment  and  a  maximum  of  8  to  1 2  individual: 
An  area  of  20’  x  20’  or  preferably  20’  x  25’  is  recorr 
mended  for  a  small  Fitness  Center  and  could  accommc 
date  a  peak  load  of  approximately  20  individuals  if  prc 
perly  equipped.  A  sauna  would  require  an  additional  6 
to  80  square  feet  including  a  small  relaxing  area.  Loci 
ers  and  showers  could  easily  require  an  additional  30 
to  400  square  feet.  The  additional  facilities  are  desi 
able  in  order  to  compliment  the  exercise  area  and  prc 
vide  a  more  convenient  and  enjoyable  facility. 

B.  EQUIPMENT  SELECTION— This  is  a  most  impo 
tant  aspect  which  is  frequently  underrated  in  the  plar 
ning  phase.  Here  are  the  factors  that  will  tell  you  prc 
cisely  the  type  and  amount  of  equipment  you  shoul 
have. 

i 

1 .  Type  of  User — You  must  plan  for  the  kind  an 

number  of  individ  uals  who  will  be  allowed  to  us 
the  exercise  room.  If  both  men  and  women  ai 
involved,  you  may  want  separate  facilities  f< 
each,  although  the  trend  is  to  provide  a  con 
mon  exercise  area  in  this  age  of  liberatio 
Another  alternative  is  to  designate  specif 
times,  or  days,  for  men  and  women.  The  ma 
drawback  here  is  that  this  restricts,  and  me 
even  severely  limit,  participation  for  certa 
users  whose  only  available  time  may  be  at  tf 
wrong  time  for  their  sex!  Remember  also,  th 
more  than  half  the  participants  at  most  cor 
mercial  health  clubs  are  women. 

Some  Fitness  Centers  must,  of  necessity,  t 
limited  to  individuals  at  the  executive  or  man 
gerial  level  because  of  the  large  number 
employees.  However,  the  employee  at  tf 
managerial  level  is  usually  the  type  that  neec 
and  will  use  recreational  facilities  the  mos 
From  an  individual  standpoint,  these  are  al: 
the  people  in  whom  the  company  has  its  large 
investment.  Fatique  and  lethargy,  which  a 
frequently  the  result  of  lack  of  proper  exercis 
can  easily  cost  a  large  company  the  price  of  1  ( 

;  Fitness  Centers. 

2.  Quality — In  exercise  equipment  as  in  most  ma 

ufactured  goods,  the  best  and  most  economic 
buy  is  quality.  The  replacement  and  maint 
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nance  cost  of  inferior  exercise  equipment  is 
many  times  greater  than  the  cost  of  quality 
items.  Poor  quality  equipment  that  is  constantly 
breaking  down  or  in  need  or  repair  will  discour¬ 
age  the  user  who  must  depend  on  regularity  in 
his  workout  program  for  results. 

Make  a  thorough  check  of  the  manufacturer’s 
reputation  for  quality  and  durability  before  you 
purchase  any  equipment.  Check  with  those 
who  use  the  equipment  you  are  considering. 
This  might  include  high  schools  and  colleges, 
coaches  and  athletic  trainers  and  commercial 
health  clubs,  YMCA’s  and  other  industrial  or¬ 
ganizations  who  have  established  Fitness  Cen¬ 
ters.  Also,  try  to  make  sure  the  equipment  has  a 
strong  guarantee  and  that  the  manufacturer  will 
live  up  to  the  guarantee. 

3.  Safety — Potentially  hazardous  equipment  should 
be  eliminated.  This  is  especially  important  for 
those  Centers  which  do  not  employ  an  exercise 
or  training  instructor.  Such  equipment  would 
include  barbells  and  other  heavy  free  weights, 


that  require  training  and  experience  to  utilize 
properly,  and  chain  and  sprocket  weight 
machines  with  exposed  gears  where  fingers 
may  be  mashed  or  mutilated  by  the  inexperi¬ 
enced  user. 

4.  Versatility — The  equipment  package  should  be 
versatile.  It  should  provide  the  proper  equip¬ 
ment  for  exercising  all  muscle  groups  of  the 
body  and  for  improving  cardio-vascular  as  well 
as  muscular  fitness.  This  means  your  Center 
should  include  items  for  repetition  exercise 
such  as  exercise  bicycles,  joggers,  treadmills 
and  RealRunners  as  well  as  weight  resistive 
equipment,  either  plate  loaded  or  hydraulic. 
Keep  passive  equipment,  such  as  vibrators  and 
massage  rollers  at  a  miminum,  since  they  pro¬ 
vide  few  fitness  benefits.  They  do  provide  some 
circulatory  benefits  and  can  help  to  relax  tired  or 
aching  muscles  and  should  be  included. 

continued  on  page  12 
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continued  from  page  11 

5.  Practicality— The  equipment  you  select  should 

not  be  too  sophisticated  to  be  used,  it  is  most 
desirable  that  programmed  instruction  be  fur¬ 
nished  with  the  equipment  that  can  be  readily 
assimilated  by  the  uninitiated  user.  Otherwise, 
the  user  will  either  become  discouraged,  not 
knowing  what  he  is  doing,  or  he  will  be  afraid  to 
use  the  equipment. 

6.  Motivation — This  final  aspect  can  be  the  most 

important  of  all.  There  is  not  one  person  in  10 
million  who  could  effectively  exercise  by  run¬ 
ning  in  place  because  he  would  probably  get 
bored  and  give  it  up  after  a  few  days.  Calis¬ 
thenics  offer  little  better  motivation.  Your 
equipment  must  motivate  the  potential  user  to 
use  it.  This  means  that  it  must  not  only  be 
capable  of  producing  results,  but  should  be  fun 
to  use  and  offer  a  variety  of  ways  to  challenge 
the  user’s  ability  to  improve  his  fitness  through 
tangible  results  in  improvement  of  strength,  en¬ 
durance,  flexibility,  physical  appearance  or 
weight  adjustment.  Motivation  is  also  greatly 
enhanced  by  the  operation  of  your  Fitness 
Center.  If  it  is  not  available  when  you  can  use  it, 
or  maintained  properly,  the  motivation  of  the 
user  may  be  adversely  affected.  He  may  reach 
the  point  where  he  will  not  want  to  go  through 
the  hassle  required  to  use  the  Center. 

7.  Cost— As  indicated  in  the  foregoing,  equipment 

cost  is  minimal  for  a  well  appointed  Fitness 
Center.  Your  equipment  cost  can  vary  from 
$2000  to  $4000  for  a  complete  package.  For 
very  large  installations  in  excess  of  600  square 
feet,  the  cost  should  average  about  $6000  to 
$8000.  You  can  increase  your  cost  by  up  to  50 
percent  if  you  desire  the  polish  chrome  finish  on 
all  equipment.  A  sauna  (6’  x  8’)  will  add  approx¬ 
imately  $2,200  to  your  cost,  and  lockers  about 
four  to  five  hundred  more. 

C.  LAYOUT  AND  DESIGN — Most  equipment 
manufacturers  will  provide  a  scaled  drawing  showing 
their  recommended  equipment  layout.  You  should  re¬ 
quire  this  to  insure  the  equipment  does  not  crowd  the 
room  and  there  is  no  unnecessary  duplication  of  similar 
items. 

The  floor  covering  should  be  a  good  quality  carpet, 
preferably  short  weave,  to  aid  in  noise  reduction  and  to 
provide  the  most  attractive  setting.  It  is  also  desirable  to 
color-coordinate  the  upholstery  on  the  equipment  with 
your  floor  carpeting.  There  is  usually  a  small  additional 
charge  for  such  “decorator  colors”  but  it  is  well  worth  it. 

At  least  one  wall  of  the  room  should  be  mirrored.  This 
is  normally  done  with  six  foot  mirrors  raised  about  18 
inches  off  the  floor.  To  increase  the  attractiveness  of 
your  room,  run  the  carpet  up  the  wall  to  the  bottom  of  the 
mirror. 

It  is  very  important  that  the  room  be  well  ventilated 
and  have  plenty  of  lighting.  Colors  should  be  bright  and 
cheerful.  Windows,  for  natural  light,  are  desirable. 

D.  OPERATION— The  operation  of  your  Fitness 
Center  will  determine  how  successful  it  will  become.  If 


possible,  provide  some  expert  instruction  either  on 
permanent  or  temporary  basis.  In  most  areas  there  ar 
capable  individuals  who  could  be  retained  for  a  fev 
hours  each  week  to  provide  instruction  for  individuals  c 
groups.  Physical  education  students  attending  a  nearb 
college  are  good  to  contact.  In  the  absence  of  an  instrut 
tor,  exercise  program  training  charts  are  a  necessit 
from  the  standpoint  of  safety  as  well  as  instruction.  B 
sure  these  are  available  and  are  designed  for  th 
equipment  you  are  planning  to  purchase. 

Next  in  importance  is  convenience.  The  exercisi 
area  must  oe  convenient  to  the  user,  bxcept  tor  certai 
executives  who  can  manage  their  own  time,  the  mos 
popular  hours  are  during  the  lunch  period  and  just  be 
fore  and  after  working  hours. 

At  the  executive  level,  you  will  not  lose  one  iota  c 
productivity  by  allowing  your  key  personnel  to  use  th 
Fitness  Center  for  three  or  four  hours  each  week  durin< 
working  hours  if  they  cannot  conveniently  use  it  at  othe 
times.  Encourage  them  in  every  way  to  make  good  us 
of  it.  Your  concern  for  their  welfare  will  enhance  the 
appreciation  of  the  company  and  employer,  whethe 
they  make  use  of  the  Center  or  not. 

Finally,  be  sure  that  the  equipment  is  always  properl 
maintained.  As  indicated  previously,  the  best  way  is  t< 
outfit  your  Center  with  quality  equipment.  I  would  sue 
gest  if  you  are  an  employer  or  recreation  director  wh 
may  be  planning  a  Fitness  Center,  that  you  use  a  cop 
of  this  article  as  a  checklist  for  planning  your  facility. 

If  additional  information  is  needed,  write  the  NIR/ 
headquarters,  20  N.  Wacker,  Chicago,  III.  60606.  ■ 


Floorin 


]S*  Ice  Skating 1 
creation 

Multi-P' 

SLICK  adds  a  new  dimension  to  sports  and  recreatio 
programs  because  you  can  actually  “ice-skate"  on  thi 
revolutionary  new  surface.  And  there's  no  sacrifice  in  floe 
space  because  a  SLICK  floor  can  also  be  used  for  indoc 
games,  dancing,  or  any  normal  use,  providing  unlimite 
opportunities  for  a  flexible  program  of  recreatio r 


VINYL  PLASTICS 


3 1 23  S.  9th  ST..  SHEBOYGAN.  WIS.  53081  *  PHONE  4 1 4-458-4664 
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How  About  A  Caribbean 
Holiday  For  Your  Employees? 


NATIONAL 

PRIZES 


Grand  Prize 


Only  6  table  mini¬ 
mum  to  enter.  Fee 
$1.25  per  person. 

TIMETABLE 

NIRA  BRIDGE 
TOURNAMENT 

Postmark  deadline  is  4  weeks 
prior  to  tournament. 

Tournament  Period: 

Thursday — November  1, 1973, 
through 

Thursday — January  31, 1974 


REGIONAL 

PRIZES 

18  —  1  st  place  prizes 


ie  National  Champions  (one  pair) 
ill  receive  a  one-week  expense 
lid  vacation  to  the  sunny  tropical 
aribbean  paradise.  The  grand 
ize  winners  will  enjoy  luxury  hotel 
:commodations  and  travel,  com¬ 
ments  of  NIRA.  The  trip  to  the 
est  Indies  will  be  a  most  memora- 
e  vacation  for  our  top  bridge 
ayers  in  North  American  industry, 
s  quiet;  it’s  loud;  it’s  coconut 
ilms;  it’s  underwater  reefs;  it’s 
n;  it’s  sand;  it’s  elegance,  and  it’s 
isy  living — which  combined  make 
is  vacation  the  greatest  of  grand 
izes.  The  prize  has  been  donated 
Air  Jamaica. 

id  Place: 

One  pair  will  each  receive  a  $50 
S.  Savings  Bond 

rd  Place: 

One  pair  will  each  receive  a  $25 
ivings  Bond 

th  Place: 

One  pair  will  each  receive  a  $25 
S.  Savings  Bond 

Jl  prizes  are  non-transferable. 
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Postmark  deadline  for 
receiving  local  tournament 
results: 

Wednesday — February  6, 1974 


Release  announcement  of 
winners  to  member  companies 
and  NIRA: 

Friday — February  15, 1974 


If  you  need  further  infor- 

§ation  or  application 
anks  and  you  haven’t 
received  them  in  the  mail 

clip  and  send  this  coupon 
to: 

Mr.  Thomas  Watters 
Administrati  ve  Assis¬ 
tant 

National  Industrial  Re¬ 
creation  Assn. 

20  N.  Wacker  Dr. 
Chicago,  III.  60606 


Each  Regional  Champion  will  re¬ 
ceive  a  beautiful  “Treasury”,  com¬ 
pliments  of  the  Flick-Reedy  Corpo¬ 
ration.  The  feature  of  this  magnifi¬ 
cently  produced  book  is  American 
art,  more  than  300  examples  of  it. 
Almost  of  half  of  the  reproductions 
are  in  full  color  which  the  reader  will 
see  at  a  glance  are  amazingly  simi¬ 
lar  to  the  originals.  The  author, 
whose  Doctorate  of  Fine  Arts  is  evi¬ 
dent  throughout  his  commentary, 
gives  the  reader  the  background  of 
the  various  periods  of  American  art, 
ranging  from  the  early  primitives 
and  paintings  of  the  Hudson  River 
School  to  the  Regionalism  and  Ab¬ 
stract  expressionism  of  more  recent 
years.  Retail  value  is  $25. 

Sponsors... 


#  R 


AIR  JAMAICA  FLICK-REEDY 
*AII  prizes  are  non-transferable. 
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niro  news 


eight  low  cost 
travel  packages 

Maritz  Travel  announces  eight 
new  charter  travel  packages  which 
offer  several  advantages  and 
economies  for  incentive  and  ap¬ 
proved  affinity  groups. 

By  May,  1974,  these  trips  will  op¬ 
erate  regularly  to  Madrid,  Mexico 
City,  Acapulco,  Dubrovnik,  Paris, 
London,  Jamaica  and  Hawaii.  And 
any  group  may  select  its  own  depar¬ 
ture  city. 

Land  packages  also  provide  all 
basic  essentials — rooms,  airport 
transfers,  sightseeing,  baggage 
handling  and  so  forth.  Activities  can 
be  added  to  meet  any  group’s  re¬ 
quirements. 

The  packages  are  commissiona- 
ble  to  travel  agents. 

For  further  information,  contact 
Ruth  James,  Maritz  Travel,  1375 
North  Highway  Drive,  Fenton,  Mo. 
63026.,  or  phone  (314)  938-4000. 

Holiday  Inns,  Inc 
announces  ‘mini’ 
trav-l-park  concept 

Holiday  Inns,  Inc.,  announces  a 
new  accommodations  concept 
known  as  ‘Mini”  Trav-L-Parks.  The 
concept  calls  for  the  construction  of 
30  to  50  recreation  vehicle  rental 
spaces  and  a  comfort  station  at 
Holiday  Inns  which  have  three  to 
five  acres  of  additional  property  ad¬ 
jacent  to  the  Inn,  according  to  Dave 
Smith,  Director  of  Trav-L-Parks,  a 
national  system  of  recreational  ve¬ 
hicle  campgrounds  launched  by  HI, 
Inc.,  in  1970. 

Each  rental  space  will  contain  full 
utility  hook-ups  and  a  picnic  table. 
The  comfort  station  will  have  rest¬ 
room,  shower  and  laundry  facilities. 
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UN  Day  holiday:  a 
tradition  at  Mc¬ 
Donnell  Douglass 

United  Nations  Week,  a  tradition 
at  McDonnell  Douglass,  was  held 
recently  as  a  paid  holiday  for  all  of 
the  company’s  more  than  80,000 
employees  in  all  plants  from  coast- 
to-coast.  The  holiday  preceded  by 
two  days  the  actual  28th  anniver¬ 
sary  of  the  founding  of  the  UN. 

On  the  West  Coast,  after  a 
1 3-hour  day  at  Disneyland,  a  host  of 
UN  holiday  activities  was  arranged 
by  recreation  departments  for  per¬ 
sonnel  at  McDonnell  Douglass- 
West  and  their  family  members. 


families,  a  record  schedule  of  G 
events  was  arranged  by  MCAIR  ri 
creation  department.  Included  w£ 
a  weekend  flight  to  New  York  to  vis 
the  UN.  The  McDonnell  Planetariii 
in  Forest  Park,  St.  Louis,  presents 
star  chamber  shows,  and  for  tf 
fourth  consecutive  year,  a  mod 
session  of  the  UN  General  Assen 
bly  was  presented  as  1 50  area  hie 
school  students  who  are  membe 
of  the  St.  Louis  area  model  UN  Fei 
eration  participated.  This  is  tf 
largest  student-directed  UN  of  i 
kind  in  the  country.  . 

UN  menus  were  featured  at  < 
MDC  cafeterias  during  the  week. , 
MDC-West,  the  fare  consisted  of  tf 
dishes  of  Africa,  China,  Germar 


For  St.  Louis  employees  and  their  and  Mexico. 


PHOTO  OF  THE  MONTH 


It's  hunting  season  again  at  Armco  Steel  Corporation,  this  month’s 
photo  winner.  NIRA  members  are  encouraged  to  submit  black 
and  white  glossy  photos  to  Recreation  Management,  and  each 
month  the  out-standing  photos  will  be  selected  to  appear  in  the 
magazine.  In  addition,  this  will  help  us  build  up  the  NIRA  photo 
library. 
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ne  on  one 


A  first  for  Linda  Frost  happened 
cently. 

During  match  play  in  the  Johnson 
ax  Women’s  Golf  League,  Linda 
t  a  hole-in-one  at  the  Ives  Grove 
Durse  in  Racine,  Wise. 

Miss  Frost,  a  senior  secretary  in 
e  company’s  International  Market- 
g  Division,  got  her  ace  on  a 
>5-yard  par  3  by  using  a  five  iron. 
The  hole-in-one  was  not  only  her 
st,  but  the  first  for  a  woman  in 
acine  thus  far  this  year. 

Even  more  noteworthy — Miss 
ost  has  been  golfing  for  only  three 
sars. 


Flick-Reedy  president 
speaks  at  physical 
fitness  conference 

Frank  Flick,  President  of  Flick- 
Reedy  Corporation,  participated  in  a 
panel  entitled,  “What  Some  Com¬ 
panies  are  Doing  for  Physical  Fit¬ 
ness.”  He  addressed  himself  to  the 
topic,  “Motivating  Your  Employees 
to  Build  Fitness  With  Exercise.” 

Flick’s  invitation  to  appear  on  the 
program  came  as  a  result  of  his 
company’s  leadership  in  the  field  of 
industrial  recreation  with  emphasis 
on  that  kind  of  recreation  which  is 
designed  to  minimize  the  danger  of 
heart  attacks  and  other  ills  attributa¬ 
ble  to  sedentary  living  and  obesity. 

Flick-Reedy  Corporation  has 
twice  won  the  Helms  Award  from 
NIRA  for  its  pre-eminence  in  the 
■  field. 


Frank  Flick 


nira  photo  contest 
ends  december  31 

The  1973  NIRA  Photo  Contest 
ends  Dec.  31,  and  has  two 
categories,  black  and  white  and 
color. 

Information  contained  in  the 
brochure  sent  to  all  members  about 
the  contest,  should  be  handed  out  to 
company  employees  as  soon  as 
possible. 

If  additional  brochures  are 
needed,  contact  NIRA  headquar-. 
ters. 

The  brochures  are  available  at  $5 
per  100  copies,  which  includes 
postage  and  handling. 

NSGA  president  sees 
changing  consumer 
attitudes  in  ‘73 

E.J.  “Ned”  Hamilton,  president  of 
the  National  Sporting  Goods  Assn., 
suggests  that  U.S.  consumers  have 
increased  their  spending  power  for 
sporting  goods  since  World  War  II, 
and  with  this  increased  spending 
has  come  sophistication  and  selec¬ 
tivity  in  purchases  of  sporting  goods 
products  and  services. 

Today’s  leisure  consumers,  he 
adds,  are  demanding  and  getting 
better  quality  sporting  goods  every 
year. 


Professional  Services  Directory 


environmental  graphics 

VIARKS,  SIGNINGS  AND  VISUAL  COMPLEMENTS  FOR  RECREATIONAL  FACILITIES 

A.  Blankenburg  Associates/Graphic  Design  •  2  North  Riverside' Plaza  •  Chicago  60606  •  312/263-5441 
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LAND  AND  RECREATION  PLANNING  AND  DESIGN 


307  SOUTH  TOWNSEND  STREET  SYRACUSE,  NEW  YORK  13202  31  5-475-41  57 


ecreational  planning  •  programming  •  design  •  consultation 
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Special  order 
SANDAIRE  byron 
collar  or  mock 
turtleneck  shirts 
available  in 

26  colors  (send 
for  swatches!) . 

Men's  kasual  slack 
stocked  in  13  colors 
with  14  other 
colors  available  by 
special  order. 

27  special  order 
kasual  slack  colors 

for  the  gals. 


I 
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SAND-KNIT 

290  Junction 

Berlin,  Wisconsin  54923 

414-361-0808 

DIVISION  OF 
MEDALIST  INDUSTRIES 


©  Copyright 
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KNIT 

on  America 


Super  kasual  "tee-to-green" 
togs.  In-stock  shirts  available 
in  26  SANDAIRE  colors  in 
mock  turtle  or  byron  collar 
zipper  style.  Double  knit 
shorts  stocked  in  26  colors 
for  your  leisure  time 
coordination. 


SAND-KNIT'S  long  sleeve, 
three-color  layered  look 
that's  ideal  for  volleyball. 
Quarter  sleeves  available. 
Coordinate  with  our 
double  knit  short.  Use 
for  any  organized  sport. 


Versatile,  ventilated 
V-neck  SANDAIRE 
in  WHITE  and  25 
1 00%  stretch  nylon 
colors.  All-purpose 
double  knit  short 
stocked  in  WHITE  and 
available  in  26  other 
SANDSTRETCH  special 
order  colors. 


This  super  SANDAIRE 
shirt  is  stocked  in 
26  colors  (send  for 
swatches).  The  pant 
is  stocked  in  three 
colorful  pinstriped 
combinations  plus 
solid  GOLD  or  WHITE. 


Our  1974  catalog  is  ready! 

I  I  I  I  I  I  Be  the  first  to  see  the  finest  "Super  Kasual  Togs"  for 

every  organized  or  leisure  sport  —  for  men  and  women! 
Request  yours  from  CLARK  SAND  at  SAND-KNIT'S 

National  Sales  Office. 


everyone9 


The  Serious  Business 
of  Erecting 

the  Optimum  Playground 


A  well-designed 
playground  is  a 
grouping  of  equip¬ 
ment  arranged  to 
appeal  to  certain 
age  groups 


By  Carl  J.  Schneider 
Kotz  and  Schneider 
Landscape  Architects 
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We  hear  too  often  today  that  the 
family  no  longer  participates  in  ac¬ 
tivities  together. 

This  might  be  changed  if  recrea¬ 
tional  requirements  for  children  and 
adults  met  in  a  common  area. 

As  adults  everywhere  are  getting 
more  involved  in  recreation  in  ever- 
.  increasing  numbers,  iti  is  not  un¬ 
common  for  the  parents  to  go  off  to 
play  golf  or  tennis  while  the  children 
are  left  at  home  with  a  babysitter. 

Wouldn’t  it  make  more  sense  to 
have  a  well-planned  playground 
adjacent  to  the  adult-oriented  activ¬ 
ity  so  children  and  parents  could 
both  participate  in  activities  in  pro¬ 
ximity  to  one  another? 

This  is  especially  important  in  in¬ 
dustrial  recreation  where  the  mod¬ 
ern  trend  is  to  fulfill  the  recreational 
needs  of  the  entire  family. 

Most  industrial  recreational 
facilities  include  the  following:  a 
pavilion,  ballfields,  picnic  facilities, 
tennis  and  basketball  courts.  An  ex¬ 
cellent  addition  would  be  an  im¬ 
aginative  playground;  something 
with  enough  facilities  to  maintain  a 
child’s  interest  for  long  periods  of 
time. 


A  playground  can  be  a  natur 
appendage  to  recreation  buildinc 
or  part  of  an  organized  day  cai 
center,  thus  providing  a  balance  b< 
tween  indoor  and  outdoor  activity 
and  between  quiet  activities  ar 
lively  active  play. 

A  Well-Designed  Playground 

A  well-designed  playground 
a  planned,  organized  grouping  < 
play  equipment  carefully  a 
ranged  to  appeal  to  certai 
groups.  The  playground  shou 
not  be  comprised  merely  < 
swings,  slides  and  teeter-totte 
in  the  middle  of  a  field,  but  shou 
be  an  attractive,  well-thought-o 
area  that  constantly  challenge 
and  stimulates  children.  Equi 
ment  should  be  imaginative,  y 
should  allow  the  child  to  use  h 
own  imagination  to  create  ar 
solve  prolbems. 

Different  age  groups  have  diffe 
ent  requirements  and  it  is  usual 
best  to  create  pods,  or  separate  a 

continued  on  page  17 
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ntinued  from  page  16 

ity  areas,  each  designed  for  the 
itimum  motor  and  psychological 
velopment  of  the  age  group  in- 
Ived.  Smaller  children,  ages  3  and 
are  content  to  play  by  them- 
Ives.  They  are  attracted  to  sand 
id  water  areas  where  they  can 
ritasize  by  building  sand  castles, 
ads  and  lakes.  They  also  like 
nail  enclosed  spaces  that  they  can 
ake  into  shops,  homes  and 
hools.  Since  children  of  this  age 
oup  are  still  attached  to  their 
others,  a  small  sitting  area  should 
!  provided  where  parents  can 
isually  sit  and  watch  the  children 

ay- 

As  children  grow  older,  and  de- 
ilop  better  balance  and  coor- 
nation,  they  tend  to  become  more 
igressive,  to  seek  playmates  and 
play  games  with  rules.  These 
imes  can  include  circle  and  jump- 
g  games,  marbles,  catch  and 
de-and-seek.  A  hard  surface 
lould  be  a  part  of  this  play  area, 
owing  for  more  mobility  and  chal- 
nge.  Play  equipment  might  in- 
ude  tire  swings,  rope  ladders, 


chain  nets,  rings,  slides,  a  sliding 
pole,  balance  beams,  rolling  logs 
and  cable  bridges.  The  child  is  not 
told  how  to  play  with  such  equip¬ 
ment;  his  imagination  is  free  to  in¬ 
novate  his  activities. 


Material  for  the  Surface 

The  material  most  widely  used  as 
a  play  surface  in  the  past  was 
TURF.  This  is  probably  the  least  ex¬ 
pensive  material;  however,  it  is  one 
of  the  poorest.  If  used  a  great  deal, 
the  turf  surface  will  be  ruined  within 
the  first  month’s  use.  The  result  will 
be  an  unsightly  muddy  mess. 

SAND  OR  A  SAND-CLAY  mix  is 
another  popular  material.  This  mat¬ 
erial  not  only  acts  as  a  soft  cushion 
under  the  equipment,  but  it  is  also 
an  integral  part  of  the  play  equip¬ 
ment.  It  can  be  tunneled  into,  wres¬ 
tled  on,  and  pushed  around,  at  the 
sheer  enjoyment  of  any  child.  The 
biggest  problem  with  sand  is 
maintenance.  It  should  be  kept 
within  a  curbed  area  and  the  eleva¬ 
tion  of  the  sand  should  be  lower  than 
the  surrounding  areas,  enabling  it  to 


A  well-thought-out 
play  area  stimulates  a 
child  to  use  his  imagi¬ 
nation  to  create  and 
solve  problems. 


be  swept  back  into  the  pit  easily. 
Another  great  problem  with  sand  is 
broken  glass,  which  is  hard  to  re¬ 
move.  Only  a  well-maintained  area 
should  have  a  sand  surface  under 
equipment. 

ASPHALT  is  the  most  popular 
material  for  the  game  areas  since  it 
is  relatively  inexpensive,  can  be  laid 
to  almost  any  contour  or  shape  and 
can  be  brightly  colored.  It  can  be 
used  under  play  equipment  how¬ 
ever,  it  is  a  hard  material  and  causes 
injuries  when  children  fall. 

TANBARK  AND  SHREDDED 
BARK  have  been  used,  but  with 
these  materials  comes  a  mainte¬ 
nance  problem.  They  are  dirty  and 
can  burn  if  very  dry. 

RESILIENT  PAVEMENTS, 
which  are  basically  asphalt  with  a 
rubber,  cork,  or  fibre  filler,  have 
been  used  successfully.  These 
materials  have  a  rebounding  sur¬ 
face  and  can  be  colored.  Like  as¬ 
phalt,  the  material  can  be  laid  to  al¬ 
most  any  contour  or  shape.  The  cost 
of  resilient  pavement  is  about  three 
times  that  of  asphalt  paving. 

One  of  the  newer  and  more  suc¬ 
cessful  pavements  is  synthetic 


The  diagram  maps  out  a  well-designed  playground.  The  round  circles  represent 
trees  and  bushes;  the  squares  denote  a  hard  surface;  the  brush  strokes  indicate 
low-profile  shrubbery,  and  the  water,  sand,  paved  and  play  areas  are  labeled. 
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Basketball  activity  and  physical  fitness  are  popular  events  in  Rockwell’s  own  gymnasium.  Several  other  recreation  buildings  hoi 
the  many  club  activities  at  Rockwell  Park. 


Managemeht’s  role  in 


recreation  at  Rockwell 


Rockwell  International,  formerly 
North  American  Rockwell,  has  been 
a  pioneer  throughout  the  years  in 
research,  in  engineering,  in  market¬ 
ing,  in  management  techniques  and 
in  manufacturing.  And  industrial  re¬ 
creation  is  no  exception. 

As  our  country  continues  to  ex¬ 
perience  a  tremendous  surge  in 
leisure  time  activities,  we  can  antici¬ 
pate  even  greater  increases  in  the 


years  ahead.  Now  and  in  the  future, 
it  will  be  management’s  responsibil¬ 
ity  to  see  that  these  leisure  hours 
are  profitable  not  only  for  the  benefit 
of  the  employees  of  Rockwell  Inter¬ 
national,  but  for  the  benefit  of  all 
employees  throughout  this  great  na¬ 
tion. 

Industrial  recreation  has  become 
a  reality  at  Rockwell  due  to  top 
management  support  which  has 


continued  unabated  for  many  year 
Throughout  the  years  our  compar 
has  become  convinced  of  the  impc 
tance  of  industrial  recreation  for  ei 
hancing  our  overall  employe 
morale  and  productivity. 

Rockwell’s  recreation  prograi 
was  conceived  and  initiated  back 
1937,  as  part  of  the  personnel  d< 
partment  of  the  company.  In  a  larc 


by 

L.F.  Cecchi 
Division  Director 
Personnel 

Rockwell  International 

and 

K.E.  White 
Manager 

Employee  Services 
Rockwell  International 


dustrial  concern  such  as  Rock- 
ell,  the  personnel  department 
indies  a  prodigious  number  of  ac¬ 
uities.  Primarily  because  of  size, 
e  are  able  to  specialize  and  set  up 
inctional  groups  within  our  per- 
annel  department,  which  includes 
aff  to  administer  recreation  pro¬ 
ems  and  to  provide  other  services 
i  management. 

This  country  has  come  a  long  way 
nee  Rockwell  launched  its  recrea- 
>n  program.  Today  we  have  shor- 
ir  work  weeks,  technological  ad- 
ancements  and  the  increasing 
rosperity  among  individuals  in  the 
.S.  And  industrial  recreation  has 
een  making  parallel  gains. 


ae  Ever-Increasing  Importance 
of  Management’s  Role 

Since  recreation  is  big  business 
id  good  business — and  since  we 
jlieve  that  industry  plays  a  vital 
le  in  recreation — it  is  reasonable 
assume  that  management  re- 
>onsibility  is  significant.  No  human 
:tivity  since  the  beginning  of  man 
is  long  survived  without  good 
anagement.  Arnold  Toynbee,  the 
eat  English  historian,  informs  us 
at  out  of  the  20  great  civilizations 
man’s  history,  with  one  exception, 
ey  have  all  fallen  from  within — not 
thout — a  clear  indication  of  man’s 
ability  to  manage.  If  we  look  at 
ime  of  the  largest  corporate  losses 
American  history,  we  see  behind 
ose  losses  poor  management.  In- 
istrial  recreation  programs  and  ac- 
ities  require  not  only  facilities, 
ans,  and  money,  but  good  man- 
lement  technique  and  perhaps 
en  more  important,  management 
ipport.  It  is  imperative  that  those  of 
;  that  have  the  responsibility  for 
creation  in  their  company — (1 )  es- 
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The  East  Grass  Mall. . .  the  “perfect” 
place  for  Rockwell  International’s 
boys  baseball  school.  The  grass 
area  is  behind  the  company’s  re¬ 
creation  center. 

tablish  objectives,  (2)  provide  good 
program  control,  and  (3)  insure  that 
management  support  at  the  highest 
level.  Without  these  ingredients,  the 
finest  recreation  program  will  not 
survive — just  as  in  any  other  busi¬ 
ness. 

Rockwell  views  industrial  recrea¬ 
tion  as  a  vitally  important  activity, 
one  aimed  at  enriching  the  working 
life  of  employees  in  every  job  at 
Rockwell.  Our  experience  has 
proven  to  us  that  a  sound  active  re¬ 
creation  program  definitely  prom¬ 
otes  good  employee  relations  and 
also  benefits  the  corporate  body,  by 
developing  company  loyalty  and 
building  morale. 

The  Birth  of  a  Recreation 
Prog  ram 

In  the  30s,  40s,  and  50s,  an  indus¬ 
trial  firm’s  recreation  program  con¬ 
sisted  of  mostly  athletic  activities!  A 
great  deal  of  emphasis  centered 
around  semi-professional  competi¬ 
tion.  North  American  was  no  excep¬ 
tion.  It  was  not  uncommon  for  entire 
softball  teams  to  be  hired  by  a  de¬ 
partment  manager.  In  fact,  if  you 
were  an  exceptional  pitcher,  you 
had  the  best  job  in  the  department! 

During  World  War  II,  the 
softball/baseball  programs  at  NAA 
accelerated  to  over  1 20  teams.  As 
other  local  aerospace  firms  experi¬ 
enced  this  growth,  local  com¬ 
munities  were  hard  pressed  to  sup¬ 
ply  facilities.  North  American,  to  les¬ 
sen  this  strain,  purchased  in  1945,  a 
20-acre  bean  field  adjacent  to  its 


manufacturing  plant  and  turned  it 
into  a  park  with  a  field  house,  show¬ 
ers,  picnic  area  and  many  softball 
and  baseball  diamonds. 

As  North  American  grew  during 
the  50s  and  60s,  management 
added  a  park  and  recreation  center 
at  the  Rocketdyne  Division  in 
Canoga  Park,  Space  Division  in 
Downey,  Autonetics  Division  in 
nearby  Orange,  and  the  Columbus 
Division  in  Ohio. 

Our  programs  have  also  ex¬ 
panded  and  changed  complexion 
through  the  years.  For  example,  at 
the  B-1  Division,  athletics  activities 
now  amount  to  approximately  25 
percent  of  our  participation;  club 
and  social  programs  -  50  percent 
and  the  fastest  growing  area,  “phys¬ 
ical  improvement”  -  25  percent. 

Our  recreation  activities  are  big 
business,  and  require  good  man¬ 
agement.  At  B-1  our  $9  million  park' 
and  recreation  facility  serves  ap¬ 
proximately  13,000  employees  and 
their  family  members. 

Average  monthly  participation  is 
over  30,000.  We  have  30  organized 
clubs  participating  with  4,000  mem¬ 
bers.  We  have  over  100  organized 
athletic  leagues  and  our  physical 
improvement  program,  where  we 
have  recently  had  our  greatest 
growth,  averages  7500  participants 
monthly. 

Departmental  parties,  picnics, 
and  social  outings  are  well  at¬ 
tended.  In  fact,  our  annual  sports  & 
hobby  show,  which  culminates  all 
the  division’s  recreation  activities, 
including  recognition  to  some  em¬ 
ployees  who  are  not  in  a  formal  pro¬ 
gram,  involved  over  1 ,000  particip¬ 
ants  and  over  20,000  attended  the 
event. 


Providing  and  maintaining 
these  facilities  requires  rather  ex¬ 
tensive  financing.  We  are  fortu¬ 
nate  at  Rockwell  in  having  our 
total  recreation  program  fi¬ 
nanced  by  management .  Funds 
are  drawn  from  the  division’s 
general  fund  and  deposited  with 
“Rockwell  Aid’’  which  is  a  sepa¬ 
rate  non-profit  corporation  re¬ 
sponsible  for  the  administration 
of  our  recreation  and  welfare 
programs.  Walter  P.  Capp  is  the 
current  president  of  Rockwell 
Aid,  replacing  Ken  Kellough, 
NIRA  president,  1 968  who  passed 
away  a  few  years  ago. 

continued  on  page  23 
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BRINGING  YOU  TO  THE  SURFACE 


Choosing  the 
right  tennis  court 
surfacing  is  difficult 
and  important:  but 
the  proper  help  is 
available. 


Like  masters  of  the  more  exalted 
arts,  you  can  succeed  in  turning  an 
ordinary  tennis  facility  into  some¬ 
thing  special  with  a  little  imagination 
and  a  little  information  about  how  to 
surface  the  court. 

With  all  the  choices  available, 
however,  often  the  selection  of  the 
right  tennis  court  surface  to  fit  your 
needs  seeems  overwhelming. 

The  court  builder  must  consider, 
in  selecting  the  surface — suitability 
and  durability  to  local  conditions, 
play  action,  comfort,  maintenance 
requirements  and  longevity. 

A  degree  in  chemical  engineering 
is  not  what’s  needed,  just  a  few  facts 
at  your  fingertips. 


According  to  a  recent  article  in 
Tennis  Trade  Magazine,  one  source 
of  invaluable  information  is  the  U.S. 
Tennis  Court  and  Track  Building 
Association,  formed  in  1965  and 
comprised  of  specialty  paving  con¬ 
tractors  whose  predominant 
business  is  the  installation  of  Tennis 
courts  and  running  tracks  to  exact¬ 
ing  specifications. 

22 


Just  write  the  Association,  1201 
Waukegan  Rd.,  Glenviei/v,  III.  60025 
and  they  will  distribute,! at  no  cost, 
specifications  for  the  construction  of 
tennis  courts  and  running  tracks. 

Another  agency  that  can  provide 
helpful  hints,  the  article  points  out,  is 
the  Tennis  Facilities  Committee  of 
the  U.S.  Lawn  Tennis  Assn.,  130  N. 
Franklin  St.,  Chicago,  II.  60606. 

And,  of  course,  there  are  a 
number  of  publications  and  booklets 
available. 

The  article  notes  that  there  are 
vitually  no  grass  courts  being  con¬ 
structed  in  the  U.S.  today,  and  very 
few  clay. 

In  discussing  hard  court  construc¬ 
tion,  the  article  states  that  on  the 
West  Coast,  more  courts  are  con¬ 
crete  which  may  be  expensive  but 


has  a  low  maintenance  cost  and  fe 
replacement  requirements. 

However,  hard  surfaces  can  t 
“hard”  on  players’  feet,  or  asphi 
may  stain  the  ball  or  deteriora 
under  constant  use.  But  often  tf 
surface  can  be  coated. 

The  newest  entry  in  tennis  surfa 
ing  is  artificial  turf,  a  synthetic  si 
face.  However,  synthetics  are  abo 
one  and  one-half  times  as  expei 
sive  as  the  usual  cushioned,  impe 
vious  kinds  of  construction. 

The  article  concludes  by  adding 
few  hints  to  the  tennis  court  builde 
It  suggests  to  the  buyer  of  tenn 
court  surfacing  that  you  call  som 
one  who  is  using  the  surface  you  a 
considering;  have  a  pro  test  the  si 
face,  and  find  a  reliable  contracto 

For  further  information  on  tenn 
court  surfaces  and  coatings,  conta 
NIRA  headquarters.  ■ 


Tennis  Court  Surfaces 


The  article  in  Tennis  Trade 
Magazine  provides  a  list  of  the 
various  types  of  tennis  court 
surfaces  available  on  the  mar¬ 
ket  today.  There  are  two 
categories:  pervious  construc¬ 
tion  (water  passes  through  the 
surface)  and  impervious 
(water  runs  off). 


PERVIOUS  CONSTRUC¬ 
TION: 

This  encompasses  fast  dry 


(fine  crushed  aggregate),  clay, 
grass  and  others. 


IMPERVIOUS 

This  incorporates  non- 
cushioned  construction  such 
as  asphalt  and  concrete  or 
cushioned  such  as  asphalt 
bound  systems  (hot  leveling 
course  and  hot  cushion  cour¬ 
se;  hot  leveling  course  and 
cold  cushion  course  or  cold 
leveling  course  and  cold  cu¬ 
shion  course),  synthetics  or 
others. 
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Rockwell 

Dntinued  from  page  21 
In  sponsoring  these  different 
>rms  of  recreation,  employees  are 
rawn  from  a  number  of  com- 
lunities  where,  as  an  illustration, 
ome  particular  activity  like  a  gem 
nd  mineral  club  may  not  be  availa- 
le  to  them.  Perhaps  facilities  aren’t 
vailable  in  a  local  community  for 
uch  an  activity  as  model  railroad- 
ig.  Wherever  we  feel  something  is 
icking  in  the  general  community  - 
e  try  to  fill  that  need.  Our  physical 
nprovement  center,  rifle  range, 
jnnis  courts,  workshops,  and  club- 
joms  fall  in  this  category. 

On  the  other  hand,  our  athletic 
rograms  are  coordinated  and 
ponsored  off  company  premises, 
/herever  possible,  we  coordinate 
ur  sports  leagues  with  the  com- 
lunity.  We  do  not  desire  to  dupli- 
ate  municipal  or  commercial 
icilities.  However,  in  some  in- 
tances  recreational  facilities  in 
ome  communities  are  overtaxed, 
nd  aren’t  conveniently  available  to 
ur  employees.  If  this  is  the  case- 
-in  line  with  our  philosophy  of  pro- 
ding  a  complete  recreation  pro- 
•am — we  will  provide  the  neces- 
ary  facilities. 

In  plant  we  have  supplied  for 
aars  shuffleboard,  table  tennis, 
aying  cards,  chess  and  checker 
ats,  dominoes,  cribbage  boards, 
id  horseshoes  so  that  an  em- 
oyee  may  have  some  diversion 
jring  rest  and  lunch  periods. 

Our  physical  fitness  program  is 
gain  a  reflection  of  another 
rogressive  step  forward  in  our 
langing  environment  and  prob- 
sly  the  most  important  recrea- 
on  program  now  available  to  our 
nployees.  Some  25  percent  of 
le  participants  involved  in  our 
icreation  programs  are  involved 
the  fitness  program.  This  pro- 
am  has  a  history  dating  back  to 
)60  when  company  manage- 
ent  constructed  a  gym  with 
>me  of  the  finest  and  most  mod- 
•n  equipment.  This  now  in- 
udes  three  running  tracks.  The 
■st  seven  years  in  this  program 
as  spent  in  distributing  liters- 
re,  obtaining  the  backing  of  the 
edical  profession,  holding 
eetings,  showing  films,  and 
>nvincing  many  individuals.  All 
eetings  and  discussions  were 
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targeted  toward  the  cardio¬ 
vascular  and  flexibility  areas.  Our 
objective  is  to  develop  the 
individual’s  general  health  on 
sound  scientific  principles.  Our 
current  program  was  put  into  ef¬ 
fect  in  January  1970  using  the 
principles  set  forth  by  Dr.  T.  K. 
Cureton,  university  of  Illinois 
(founding  father  of  physical  fit¬ 
ness  in  the  USA,  and  an  original 
member  of  The  President’s 
Council  On  Physical  Fitness). 

The  program  has  developed 
today  to  a  point  where  we  have  li¬ 
mited  space  to  handle  the  increas¬ 
ing  participation.  The  primary  goal  is 
to  encourage  every  employee  to 
participate  in  a  daily  improvement 
program  and  become  aware  of  the 
value  and  potential  of  the  human 
body  to  understand  the  basic  princi¬ 
ples  of  exercise  and  eventually 
learn  to  use  these  new  standards 
and  apply  them. 

The  basic  program  utilizes  these 
three  key  phrases:  “it  is  non  stop,” 
“it  is  progressive,”  and  “it  is  rhyth¬ 
mical.”  Training  programs  are  60 
minutes  and  are  organized  into  five 
squads  based  upon  a  progressive 
increase  in  exercise  using  a  color 
schematic  system.  Wall  charts  are 
used  to  track  the  employee’s  im¬ 
provement.  Monday  -  basal  pulse 
rate  is  measured;  Wednesday  -  the 
individual’s  weight  is  recorded,  and 
Friday  -  exercise  blood  pressure  is 
recorded.  The  main  intent  of  the 
program  is  to  give  the  employee  the 
freedom  to  exercise  according  to  his 
particular  physical  abilities  yet  work 
hard  enough  to  see  significant 
changes  in  his  general  health  condi¬ 
tion.  (Recent  medical  data  reveals  a 
correlation  between  exercise  and 
energy  level  or  productivity). 

Where  Recreation  is  Today 

We  don’t  need  to  impress  upon 
you  what  is  happening  to  recreation 
in  this  time  of  changing  values  in  our 
society,  but  let’s  briefly  examine 
some  interesting  data.  The  latest  in¬ 
formation  released  by  the  U.  S. 
Dept,  of  Commerce  indicates  that 
we  are  spending  over  1 00  billion  dol¬ 
lars  per  year  on  recreation.  This  is 
primarily  because  of: 

1.  The  rapid  rise  in  per¬ 
sonal  income — a  gain 
continued  on  page  32 


Am-Finn 


_/t au/ta 

the 

recreation 
room  where 
you  don’t  move 
a  muscle! 

For  men  and  women  on  the 
move,  there’s  no  better  way 
of  taking  a  break  than  in  the 
Am-Finn  Sauna. 

Prefabricated  for  easy 
installation  and  perfect  for 
offices,  clubs  and  all  other 
recreational  facilities,  the 
Sauna  provides  you  with 
special,  beneficial  dry  heat 
without  any  need  for  plumb¬ 
ing  maintenance. 

All  Am-Finn  Sauna  baths  are 
carefully  constructed  with 
redwood  interior^  and  hand¬ 
some  mahogany  exteriors. 

Find  out  more  about  the 
Am-Finn  Sauna  .  .  .  the 
relaxing,  inexpensive  rec¬ 
reation  room.  Write  for  our 
free  booklet. 

Am-Finn  Sauna 
Haddon  Avenue  &  Line  St. 
Camden,  N.J.  08103 
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Sauna  Baths  in  recreational  programs 
provide  balance  between 
exercise,  relaxation 


This  photo,  compliments 
of  Am-Finn  Sauna  Co, 
Camden,  N.J.,  shows  a 
small  sauna  which  seats 
five  people. 


This  popular  version  of  an  Am-Finn  Sauna  Co.  sauna  utilizes  a  9 
kilowatt  volt  heater.  It  features  control  panel  with  pre-wired  ther¬ 
mostat,  heater  switch,  light  switch  and  a  panel  indicator  light. 


By  L.  E.  Hughes 
ERNEST  WM.  GREENFIELD,  INC 


Employees  can  now  get  intc 
shape  and  relax  about  it,  as  the  be 
nefits  of  a  sauna  bath  in  a  well 
planned  recreation  facility  are  bein< 
discovered. 

There  is  nothing  like  the  sauna  t< 
provide  a  delicate  balance  betweei 
exercise  and  relaxation. 

The  popularity  of  the  sauna  ha 
begun  to  burgeon.  In  the  early  60s 
during  the  Kennedy  administration 
there  was  a  tremendous  emphasis 
on  fitness  through  exercise 
Throughout  the  country,  peopls 
were  “getting  it  together”  by  gettini 
into  shape. 

Health  and  athletic  clubs  began  t 
flourish  utilizing  all  the  moderi 
equipment — exercising  devices,  re 
taxation  apparatuses — including 
the  sauna,  whirlpool  and  stear 
bath. 

Soon  the  sauna  began  to  clich 
Exercise  buffs  became  familiar  wit 
the  sauna’s  unique  qualities  to  pro 
vide  a  relaxing,  healthy  atmos 
phere. 

Initially  installed  in  commerce 
establishments — apartments,  club 
and  hotels— they  soon  became  pai 
of  the  college  and  university  athleti 
facilities.  Eventually,  orders  cam 
pouring  in  for  installation  in  militar 
installations. 


Concept  in  Industry 
Nothing  New 


The  concept  of  a  sauna  in  indus 
try  is  nothing  new. 

For  years  they  have  been  used  b 
the  busy  executive  to  sooth  tens 
nerves.  Sauna  bathing  was  found  t 
be  a  boon  in  the  business  world  i 
relieving  tensions  after  an  enerval 
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Companies  use  dry  heat  to 
allow  their  employees  to  “cool  off” 


3  day.  Soon  smaller  sauna  units 
jre  installed  in  executive  offices 
d  lounges. 

Executives  began  to  realize  the 
inefits  of  a  sauna  might  be  far 
aching  and  began  to  utilize  them 
their  employee  recreation  pro- 
ams.  The  Sauna,  they  discov- 
ed,  provides  an  additional  incen- 
e  to  employees  inducing  better 
antal  and  physical  relaxation, 
ter  a  grueling  day’s  work,  an  em- 
)yee  has  the  opportunity  to  enjoy 
d  relax  in  the  sauna. 


installation  Requirements 

Industry,  of  course,  had  to  install 
nbo-sized  saunas,  capable  of  ac- 
mmodating  15  bathers  at  one 
le. 

The  sauna  should  be  installed 
thin  certain  space  and  location 
^uirements.  This  includes  an  in¬ 
to  building  entrance,  shower  facil- 
,  area  for  undressing  and  hanging 
)thes,  lockers  for  men  and  booths 
r  women,  toilet  facilities,  towel 
pply  rack  and  door  arrangements 
cut-off  view  of  the  hallway. 
Saunas  are  available  in  pre- 
Dricated  units,  easily  installed  by  a 
rpenter.  Sitting  areas  are  basi- 
lly  of  redwood.  Finer  constructed 
unas  in  this  country  have  interiors 
nstructed  of  redwood  because  of 
low  density.  Even  at  high  temp- 
atures,  redwood  is  still  comforta- 
i  to  the  touch,  it  is  durable  and  will 
jist  splintering  and  checking. 
There  is  a  variety  of  heating 
uipment  for  the  bath.  Electric 
aters  do  not  require  a  flue  and 
erate  on  220  v  current. 

Models  are  made  with  pre-wired 
ntrol  panels  for  easy  assembly, 
id  the  price  is  right.  Larger  saunas 
:ail  between  $2,500  to  $3,000; 
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smaller  units  are  available  from 
$1 ,000  up.  Special-size  saunas  can 
be  pre-fabricated  to  the  architects’ 
specifications. 

Cost  to  Operate 

Different  saunas  cost  different 
amounts  to  operate.  The  panel  insu¬ 
lation  will  determine  the  size  and  ef¬ 
ficiency  of  the  heater  required,  and 
in  turn,  the  heater  need  will  deter¬ 
mine  the  cost  for  electrical  power. 

Better  sauna  equipment  is  insu¬ 
lated  with  urethane — a  material  with 
very  high  insulating  properties. 
These  models  tend  to  use  less  cur¬ 
rent  and  operate  at  a  lower  cost  than 
other  units.  Insulating  efficiency  is 
the  most  important  factor  since  the 
heat  is  kept  inside  the  unit  which 
prevents  heat  loss. 

The  sauna  is  popular  with  both 
men  and  women.  Some  recrea¬ 
tional  facilities  elect  to  install  two 
saunas — one  for  men  and  one  for 
women  with  separate  locker  and 
shower  facilities.  Other  companies 
that  have  one  sauna  divide  the  week 
into  certain  days  exclusively  for  men 
and  others  for  women. 


Sauna  versus  Steam  Bath 

The  sauna  provides  dry  heat 
— high  temperatures  without  humid¬ 
ity — enabling  a  bather  to  enjoy  an 
environment  of  high  temperature 
without  discomfort  (175  to  195 
degrees).  A  steam  bath  produces  a 
steamy  moisture,  high  humidity 
atmosphere  which  can  prevent 
sweating  and  can  cause  labored 
breathing. 

A  sauna  bath  installation  usually 
costs  less  than  steam  bath  installa¬ 
tion,  and  the  cost  of  maintaining  a 


sauna  is  less.  An  important  plus  for 
the  sauna  is  its  flexibility;  its  initial 
location  can  be  selected  with  some 
degree  of  freedom  and  eventually 
moved,  which  is  not  possible  with 
the  steam  bath  set-up. 

As  industry  continues  to  upgrade 
its  recreation  programs,  offering 
employees  the  best  in  exercise  and 
relaxation,  saunas  will  play  a  major 
role.  There  are  a  number  of  sauna 
manufacturers  who  are  willing  to 
work  with  corporations  and  their  ar¬ 
chitects  to  determine  size  of  unit, 
heater  and  proper  location.  ■ 


FORT  LAUDERDALE,  FLORIDA 


HOTEL 


Special  Industrial  Rates 


Catering  to  individual,  couple 
and  family  vacationers. 

Please  write  for  information. 

Jack  Lindeman 
3100  North  Ocean  Boulevard 
Ft.  Lauderdale,  Florida  33308 
Area  Code  305  -  564-8502 

Our  Own  Private  Beach 
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Bubble  Buildings: 

They  Inflate 
But  Keep  Inflation 
Down 


A  bubble  building  serves  as  an  excellent  athletic  and  recreation  structure  for 
business  and  Industry,  offering  year-round  utilization  of  facilities  that  are 
normally  shut  down  during  the  winter.  Photo  courtesy  of  Canton  Containers 
Company. 


This  photograph,  supplied  by  Environmental  Structures,  Inc.,  gives  a 
rough  picture  of  what  an  air  structure  tennis  court  facility  looks  like. 


By  Ed  Todd 

Canton  Containers  Company 

Air  structures  mak 
excellent  athleti 
and  recreation  builc 
ings  for  busines* 


Lightweight,  portable  vinyl-nyU 
air  structures  may  be  blown  up,  b 
their  versatility  isn’t. 

They  can  be  used  practically  ai 
way  the  imagination  desires. 

One  enterprising  college  in  lllinc 
purchased  an  air  structure  for 
“theater-i n-a-bal Ion”  presentatic 
The  multi-media  event  included  v 
uals  projected  on  the  walls  and  ce 
ings  of  the  structure.  It  was 
standing-room-only  audience. 

One  excellent  use  of  the  bubt 
buildings  is  as  an  athletic  and  recr 
ation  structure  for  business  and  i 
dustry.  As  businesses  are  becot 
ing  more  concerned  with  offering 
total  package  of  fringe  benefits 
their  employees,  which  would  i 
elude  offering  a  place  for  recreatii 
and  excercise,  locating  adequs 
space  within  the  office  building  < 
tentimes  becomes  an  impossibili 
Housing  the  facility  in  an  air  stri 
ture  is  a  logical  solution.  It’s  easy 
erect,  is  relatively  inexpensive  a 
can  provide  a  large  amount  of  ad' 
tional  space  required  by  a  recre 
tion  facility. 

The  structure  is  fabricated 
sturdy  vinyl  or  vinyl-reinforo 
nylon.  Seams  are  electronica 
welded.  The  fabric  is  incredit 
strong  although  it  weighs  only  or 
third  as  much  as  canvass. 

The  air  structures  are  available 
a  variety  of  standard  rectangul 
sizes,  but  can  also  be  tailormade 
fit  any  company’s  special  needs, 
theory,  a  bubble  comprised  of 
network  of  steel  cables,  scatter 
main  structural  supports  and  a  va 
ety  of  durable  fabrics,  could  be  us< 
to  build  a  dome  18  miles  or  more 
diameter.  However,  a  bubble  with 
3V2  mile  span  is  more  practical  ar 
can  be  easily  erected  at  any  tim 

continued  on  page 
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jntinued  from  page  26 
he  U.S.  Pavilion  at  the  World’s  Fair 
Osaka,  Japan,  in  1968,  was  a 
iibble  covering  2Vz  acres. 

nstallation  is  an  Easy  Process 

To  install,  the  fabric  is  laid  on  the 
round  over  the  area  it  will  cover 
nd  is  anchored  directly  to  the 
round.  When  the  fabric  is  firmly  fas- 
ined,  an  electric  blower  inflates  the 
tructure  to  form  the  building.  A 
jshion  of  air,  constantly  and  un- 
oticeably  supplied  by  the  blower, 
len  keeps  the  structure  in  place.  In 
iflation  system  offsets  minimal  but 
ontinual  leakage,  and  provides 
asic  inflation  pressure.  One  air- 
loving  device,  fan  or  blower,  is  in 
peration  at  all  times. 

Various  pressure  levels  are 
eeded  in  the  larger  structures.  Dif- 
srent  air  pressure  requirements  are 
utomatically  satisfied  by  the  ae¬ 
rating  or  deactivating  of  tandem 
ins  that  can  operate  alone  or  in  a 
eries.  For  example,  when  the  large 
oor  is  opened  to  allow  heavy 
quipment  entry  into  the  bubble,  in- 
reased  air  pressure  is  needed.  The 
pening  and  closing  of  smaller 
aeople”  exits  require  less  air  pres- 
jre  compensation. 

In  the  event  of  an  electric  power 
lilure,  power  to  the  numerous  fans 
nd  blowers  supporting  the  bubble 
lust  be  maintained.  On-site  gas- 
leled  standby  generators  are  in- 
jrance  against  the  unexpected. 

Cost 

A  bubble  building  costs  from  one- 
fth  to  one-half  of  the  cost  of  a  solid 
uilding  of  the  same  size.  For  ex- 
mple,  a  50,000-square-foot 
reenhouse  costs  in  the  neighbor- 
ood  of  $135,000  less  than  the 
rice  of  a  conventional  greenhouse 
f  the  same  size  and  the  structures 
re  adaptable.  Should  it  be  neces- 
ary  to  move  the  structure,  this  can 
3  done  with  few  problems.  Simply 
smantle  the  structure,  roll  it  up, 
id  store  it  away  until  you  need  it 
gain. 

A  Myriad  of  Uses 

Greenhouses  are  another  item 
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that  have  been  constructed  from 
this  versatile  vinyl-nylon  material. 
The  vinyl  dome  lets  in  50  percent 
more  sunlight  than  commercial 
glass-paned  greenhouses,  which 
means  more  growth  and  more  flow¬ 
ers.  Heating  costs  are  lower  than  in 
conventional  greenhouses  too.  En¬ 
gineers  estimate  a  30  percent  heat¬ 
ing  cost  reduction  over  conventional 
greenhouses.  The  major  reason  is 
that  dead  air,  sandwiched  between 
the  two  vinyl  layers  that  make  up  the 
dome,  serves  as  an  insulating  blan¬ 
ket  against  the  colder  air  outside. 
When  they’re  used  as  construction- 
site  enclosures,  the  air  structures 
enable  work  to  proceed  throughout 
the  long  winter  months. 

The  bubble  protects  the  building 
site  and  the  workmen  from  incle¬ 
ment  weather  and,  although  the 
temperature  drops  to  zero  and  raw 
winds  blow,  conditions  inside  the 
structure  are  “shirtsleeve.”  The  con¬ 
trolled  climate  inside  the  bubble  will 
allow  the  foundation  to  be  poured 


without  tedious  winterization  proce¬ 
dures,  and  also  gives  the  company 
more  productivity  from  the  individual 
worker.  When  the  weather  gets 
warmer,  the  bubble  can  be  re¬ 
moved,  packed  up,  and  shipped  to  j 
another  company  construction  site.  '  j 

A  bubble  building  can  also  give 
people  year-round  utilization  of 
facilities  that  are  normally  shut  down  ! 

during  the  winter.  Some  of  their  cur¬ 
rent  uses  include  providing  a  dome  1 
to  cover  an  outdoor  swim  pool  to 
transform  it  into  a  year-round  addi-  . i 
tion  to  the  family  fun. 

Care  and  Maintenance 

The  vinyl-nylon  material  is  easy  to 
maintain.  A  soap-and-water  hosing 
washes  the  dirt  away.  The  fabric  is 
fire  retardant,  and  it  also  resists 
chemical  deterioration.  Its  durability 
and  maintenance — free  charac¬ 
teristics  make  this  type  of  structure 
economical — at  any  price.  ■ 


Charlie  Hustle 


Pete  Rose  will  tell  you  his  goals  are  al¬ 
ways  the  same,  “Hit  .300  or  better,  score 
100  or  more  runs,  get  200  hits  and  play 
good  defense.”  And  Pete  Rose  has  been 
doing  just  that  for  the  Cincinnati  Reds 
year  after  year. 

•  Pete’s  passed  the  2,000  hit  milestone. 

•  1973  was  his  ninth  straight  as  a  .300 
plus  hitter.  And  he  holds  a  lifetime 
average  of  .309. 

•  Twice  he’s  been  the  National  League 
Batting  Champion.  1973  Is  his  third. 

-  He’s  already  had  six  200-plus  hit  Sea¬ 
sons. 

•  In  the  1970  and  1972  championships, 
Pete  batted  .364. 

PETE  ROSE 
The  man  with  the  bat! 


Hillerich  &  Bradsby  Co. 

The  hardest  hitting  name  in  sports. 

LOUISVILLE,  KENTUCKY 


27 


new  products 


ff 


1.  low  cost  two- 
way  radio 

#  This  new  low-cost  hand  portable 
two-way  radio  is  designed  to  be  an 
asset  in  nearly  any  outdoor  activity. 

The  full  performance  single  chan¬ 
nel  1 .5  watt  citizens  radio  keeps  in¬ 
dividuals  safely  in  touch.  Base  camp 
people  can  maintain  constant  com¬ 
munication  with  fishing  and  hiking 
S  r.  parties  and  receive  news  or  urgent 
Hf:  messages  instantly. 

2.  all-weather  tennis 
court  surfacing 

A  revolutionary  court  surface 
called  Tennis  Deck  has  been  de¬ 
ll  signed  to  provide  a  new  low-cost, 
luxury  all-weather  tennis  court  sur¬ 
facing  with  resiliency  and  long  life, 
(  heretofore  available  only  with  ex¬ 
pensive  poured  surfaces. 

-  Produced  in  modules  for  both  in¬ 
i'  door  and  outdoor  usage,  the  synthe- 
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tic  surface  of  thermoplastic  copoly¬ 
mer  can  be  repaired  by  quick  sec¬ 
tional  replacement  and  is  highly  dur¬ 
able.  Features  include  easy  installa¬ 
tion,  a  variety  of  colors  from  which 
to  choose,  and  flow-through  design 
which  allows  for  quick  drainage  of 
water  and  for  circulation  of  air  to  dis¬ 
sipate  heat. 


3.  personal  protection 
flashlight 

The  “Guardian  105”  is  a  compact 
defender  flashlight  that  fits  neatly 
into  pocket  or  purse  and  is  ready  for 
use  the  instant  you  need  it. 

It’s  ideal  for  housewives,  nurses, 
secretaries,  shut-ins,  salesmen 
campers  or  cyclists. 

The  principle  is  simple.  It  dis¬ 
penses  “Capsaicin,”  a  light  mineral 
oil  with  fine  red  pepper  that  will  tem¬ 
porarily  blind  attacking  humans  or 
animals  without  causing  permanent 
harm.  Accurate  marksmanship  up 
to  12  feet  is  assured  because  the 
chemical  stream  flows  directly 
where  the  light  beam  is  aimed.  An 
orange  dye  in  the  chemical  provides 
later  identification  of  the  attacker. 


4.  air  hockey  game 

For  those  who  want  a  fast  fascin¬ 
ating  game  that  will  put  the  speed 
and  action  of  ice  hockey  in  your  re¬ 
creation  programs,  a  new  game 
called  “Air  Hockey”  has  been  de¬ 
signed.  A  powerful  electric  motor 
blows  forced  air  thoughout  thou¬ 
sands  of  tiny  holes  in  the  playing 
surface  making  the  pupk  actually 
float  on  air — with  the  greatest  of 
ease. 


5.  sport  man’s  pull-n- 
hoist  hand  tool 
introduced 

A  greater  measure  of  indeper 
dence  for  the  backwoods  sportsma 
can  be  achieved  with  the  introduc 
tion  of  the  “Pull-N-Hoist”,  a  han 
tool  with  4,000  pounds  of  pulling  ca| 
city. 

Handling  big  game,  dry-docking 
boat,  moving  logs,  pulling  oi 
rocks — all  types  of  tough  jobs  th< 
require  lifting,  lowering,  shiftini 
tugging,  stretching  and  pulling  cs 
be  accomplished  easily  with  th 
product. 

The  tool,  which  is  27  inches  Ion 
and  weighs  7Vz  pounds,  fits  in  th 
tool  box  or  glove  compartment  < 
any  vehicle. 

6.  travel  golf  bag 

Golfers  may  now  travel  in  sty 
and  comfort  with  this  travel  golf  ba< 
Compact  design  and  lightweigl 
construction  are  among  the  feature 
of  this  new  product. 
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The  bags  have  eight  inch  round 
ps  and  bottoms,  steel  ring  rein- 
ircement  and  a  tube  type  body 
onstruction. 

emergency 

lightstick 

This  new  emergency  device  has 
longer  life  than  a  regular  flash- 
jht  and  is  simple  to  operate.  The 
ghtstick  sheds  light  in  the  highly 
sable  green-yellow  spectrum,  sim- 
ar  to  firefly  light.  Called  “cold”  or 
hemiluminescent  light,  the  light  is 
sable  for  a  mile  or  more  on  a  totally 
ark  night.  It  can  be  used  as  an 
mergency  flare  for  power  failures 
oats  (it  floats),  cars,  trailers,  trucks, 
ampers  and  anywhere  you  need 
afe  emergency  light. 

When  stored  in  its  original  pack- 
ge,  the  lightstick  will  maintain  full 
Irength  for  two  years  or  more.  And 
s  non-toxic;  creates  no  heat  or 
parks. 


I.  golf  swing 
training  belt 

One  of  the  many  factors  that 
lakes  developing  a  repeating  golf 
wing  the  next  thing  to  impossible 
jr  some,  is  the  inability  of  the  stu- 
ent  or  player  to  swing  the  golf 
lub  twice  in  the  same  manner.  This 
■equently  results  in  frustration  and 
isappointment. 
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The  “Swing  Gruver”  will  eli¬ 
minate  this  problem.  It  is  designed  to 
provide  a  training  or  playing  aid 
which  makes  it  possible  for  the  golf¬ 
er  or  beginner  to  actually  experi¬ 
ence  the  true  feeling  of  how  the  golf 
swing  is  supposed  to  function.  It  has 
been  designed  to  insure  a  full 
shoulder  turn,  since  it  wraps  around 
the  right  or  left  shoulder,  and  its  con¬ 
struction  will  keep  the  elbow  close 
to  the  body  up  until  the  time  the 
ball  is  hit. 


9.  sports  I  iter 


floodlights 


The  Series  6000  Sportsliter  high- 
performance  floodlights  provide 
quality  illumination  for  many  sports 


and  area  applications  using  1 000  or 
1500  watt  metal  halide  lamps. 

The  sturdily-constructed  flood¬ 
lights  are  designed  for  quick  installa¬ 
tion  and  are  convertible  for  applica¬ 
tion  versatility  with  integral  or  re¬ 
mote  ballast. 

Thermal  shock  and  impact  resis¬ 
tant  tempered  glass  lens  is  mounted 
in  stainless  steel  ring  to  provide 
all-weather  operation. 


10.  portable  catalytic 
gas  heater 

“The  Sunflower,”  a  portable 
catalytic  gas  heater  rated  at  7,000 
BTU’s  per  hour  input,  is  unaffected 
by  dust  and  will  not  blow  out  even  in 
the  strongest  wind. 

The  heater  operates  on  L.P.  bot¬ 
tled  gas  and  is  shipped  complete 
with  hose  and  connections  ready  for 
hook-up.  Also  included  is  a  100  per¬ 
cent  safety  shut-off  and  variable 
heat  control. 

Among  other  features  of  the  hea¬ 
ter  is  the  “goose  neck”  mounting 
bracket  which  can  be  disconnected 
for  remote  operation  and  the  heat¬ 
ing  element  which  is  adjustable  up 
or  down. 

Catalytic  heating  is  an  important 
step  forward  in  heating  efficiency 
and  in  the  reduction  of  fire  hazards. 


new  products  R/M  11/73 

Please  send  more  information  on  the  new  products  circled  below. 

1  2  3  4  5  6  7 

8  9  10 

□  Please  enroll  me  as  a  new  subscriber  to  R/M.  (One  year— $5;  two  years— $8;  three 
years— $10) 

|  I  Please  send  more  information  on  NIRA  membership  (specify  'company',  'associate', 

' — '  'individual'  or  'student'). 

Name _ 

Company _ _ 

Address _ ; _ : _ 

City _ State _ Zip _ 

SEND  COUPON  IN  ENVELOPE  TO: 

Michael  C.  luckenbach,  National  Sales  Director,  NIRA,  20  N.  W acker  Dr.,  Chicago,  II.  60606 
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Meet  Your  Board 


Miles  M.  Carter,  Jr. 


Miles  M.  Carter,  Jr.,  field  employment  manager, 
McLean  Trucking  Company,  Winston-Salem,  North 
Carolina,  was  named  president-elect  of  NIRA  during 
the  organization’s  recent  Conference. 

Prior  to  this,  Miles  was  Vice  President  of  the  NIRA 
Board.  He  has  served  on  the  Board  for  more  than  10 
years. 

During  his  membership  with  NIRA,  Miles  was  instru¬ 
mental  in  inaugurating  the  first  NIRA  Program  Ser¬ 
vices  Bulletin,  one  brochure  covering  all  tournaments 
and  contests  sponsored  by  the  association.  Miles  also  introduced  many 
of  the  postal-format  tournaments. 

In  other  NIRA  activities,  he  served  as  Region  IV  Golf  Coordinator. 
His  role  in  program  services  has  been  to  bring  greater  organization  and 
planning  to  do  the  best  job  possible. 

Appointed  Recreation  Director  of  McLean  in  1954,  he  developed  a 
recreation  program  from  a  small  group  of  employees  who  was  in¬ 
terested  in  softball. 

Among  the  many  honors  he  has  received  in  the  field  is  the  citation 
from  the  Industrial  Division  of  the  North  Carolina  Recreation  and  Parks 
Society. 


Dave  Shanker 


Dave  Shanker  recently  elected  to  the  NIRA  Board  of 
Directors  as  the  Associate  Member  Representative, 
has  long  been  a  leader  in  the  industrial  recreation 
movement.  Dave’s  appointment  marks  the  first  year 
an  Associate  Member  Representative  will  have  full 
voting,  power. 

Dave  has  been  affiliated  with  NIRA  and  its  member¬ 
ship  for  more  than  21  years. 

President  of  Shanker  Industries,  Inc.,  Dave  lends 
his  expertise  to  serve  the  novelty  needs  of  industry. 
Throughout  his  career,  bhanker's  forte  has  been  in  supplying  and 
working  out  programs  with  recreation  directors  and  organizations  offering 
custom-made  packages  of  toys  for  all  age  groups. 


James  A.  Tolbert 


Employee  Services  Coordinator  of  Texas  Electric 
Service  Company,  James  A.  Tolbert,  has  been  elected 
Region  VI,  Junior  Director,  of  the  NIRA  Board. 

Jim  has  been  active  in  NIRA  a  number  of  years, 
having  attended  six  of  the  last  seven  Annual  Confer¬ 
ences. 

He  is  a  pro  in  the  field  of  industrial  recreation,  ser¬ 
ving  at  one  time  in  the  Welfare  and  Recreation  De¬ 
partment  of  the  United  States  Navy. 

From  1 955  to  1970  Jim  was  a  member  of  the  South¬ 
west  Conference  Football  and  Basketball  Officials  Association. 

He  attended  Texas  Technological  University  where  he  majored  in 
business  management.  Jim  joined  the  ranks  of  Texas  Electric  in  1956 
and  was  promoted  to  his  current  post  in  1965. 


CLASSIFIED 


RATES:  regular  type— 20  cents  per  word 
bold  face  type — 30  cents  per  word.  Cop] 
must  be  received  by  the  5th  of  montl 
preceding  issue  in  which  ad  is  desired. 


Young  man  with  B.S.  degree  in 
Physical  Education  seeking  job  in 
Recreation.  Has  six  years  of  ex¬ 
perience  in  physical  education  and 
recreation  programs  in  public 
schools.  Available  immediately. 
No  geographical  preference.  Sal¬ 
ary  open.  Box  293,  RECREATION 
MANAGEMENT. 


Young  man  desires  position  as 
Recreation  Director  or  Assistant 
Recreation  Director  in  industry. 
Has  masters  of  science  degree  in 
Recreation  Administration.  De¬ 
sires  Western  United  States.  Box 
294— RECREATION  MANAGE¬ 
MENT. 


Young  man  with  B.S.  degree  in 
Recreation  wants  position  as  an 
aquatic,  athletic  or  camp  director. 
Available  three  weeks  after  notifi¬ 
cation.  No  geographical  prefer¬ 
ence.  Salary  open.  Box  295- 
RECREATION  MANAGEMEN1 


Male  looking  for  Recreation  Direc¬ 
tor  or  Administrator  post.  Midwest 
or  Far  West.  Has  bachelor  of  sci¬ 
ence  degree  in  education.  Salary 
open.  Box  296— RECREATION 
MANAGEMENT. 


Young  man  with  B.S.  degree  seek¬ 
ing  job  as  industrial  Recreation  Di¬ 
rector.  Experienced  in  administra¬ 
tion,  programming  and  supervi¬ 
sion.  Will  relocate.  Available  im¬ 
mediately.  Box  297 — RECREA¬ 
TION  MANAGEMENT. 
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GOOD  THINGS  TO  READ 


OUTDOOR  TIPS.  1 86  pp.  illustrated  with  drawings  and  written 
y  L.W.  Johnson,  Robert  Elman  and  Jerry  Gibbs.  This  is 
le  fifth  completely  new  book  of  the  Remington  Sportsmen’s 
ibrary.  Subject  matter  treated  includes  hunting,  fishing,  con¬ 
ervation,  boating,  camping,  recreational  vehicles  and  out- 
oor  cooking.  $2.95.  The  Benjamin  Company,  Inc.,  485  Madi- 
pn  Ave.,  N.V.C.  10022. 


BEHAVIORAL  SCIENCE  IN  INDUSTRY.  This  practical 
manual  investigates  the  management  field,  exploring 
the  behavior  and  motivation  of  groups  in  a  work  situa¬ 
tion.  Featuring  compact  but  lucid  treatment  of  a  difficult 
and  fascinating  subject  area,  the  text  demonstrates  op¬ 
portunities  for  increasing  managerial  effectiveness.  In 
its  first  part,  the  book  explains  the  nature  of  behavioral 
science.  Part  two  sets  up  a  specific  framework  for 
analyzing  organization  problems,  then  looks  at  func¬ 
tional  problem  areas — leadership,  group  relations,  job 
design  and  organizational  development.  Authors 
Richard  Drake  and  Peter  Smith  have  been  associated 
with  the  field  of  human  resources  and  behavioral  sci¬ 
ence  in  England  for  years.  $1 0. 1 34  pages.  McGraw-Hill 
Book  Co.,  1221  Avenue  of  the  Americas,  New  York, 
New  York  10020. 


HELP  YOUR  COMMUNITY  THROUGH  PHOTO¬ 
GRAPHY.  The  160-page  book,  dramatically  illustrated 
with  more  than  300  color  and  black-and-white  photo¬ 
graphs,  is  a  “how  to”  textbook  for  individuals  and  or¬ 
ganizations  wishing  to  use  the  photographic  medium  to 
communicate,  publicize,  fund-raise,  recruit  or  train  vol¬ 
unteers  for  public  service.  The  book  shows  the  reader 
how  to  use  photography  in  various  forms  to  help  a 
community  or  public  service  group  in  a  variety  of  ways. 
$5.95.  Eastman  Kodak  Co.,  Dept.  454,  343  State  St., 
Rochester,  N.Y.  14650. 


'OUR  PROGRAMS  FROM  KODAK.  This  catalog  describes 
lovies,  slide  shows  and  print  sets  which  are  available  to 
roups  who  want  entertaining  and  interesting  shows  about 
avel  photography,  sports  and  other  exciting  subjects.  Pro¬ 
ram  areas  available  are  travel  and  scenic;  picture-taking;  film 
nd  paper;  darkroom  operations;  education;  business  and 
idustry;  environment;  general  interest;  sports.  For  free 
atalog  and  ordering  information  write  Photo  Information, 
iastman  Kodak  Company,  Dept.  84,  343  State  Street,  Rock- 
ster,  N.Y.  14650. 


)EAS  FOR  SWIMMING  POOLS.  This  full-color  brochure 
hows  design  applications  of  ceramic  materials  for  institu- 
onal  pools.  It  contains  photographs  of  more  than  twenty 
utstanding  pool  designs,  including  open  air,  indoor,  recrea- 
onal  and  therapeutic.  Free.  Amsterdam  Corp.,  41  E.  42nd 
itreet,  N.Y.C.  10017. 


THE  GOOF-PROOF  CHARTS  FOR  SPORTS  TEACH¬ 
ING  AND  GRADING.  In  this  book  the  10  most  contested 
school  and  playground  sports  in  America  are  disected, 
researched  and  put  into  logical  teaching  progression  by 
R.L.  “Bob”  Loeffelbein,  a  25-year  college  teacher- 
recreation  administrator-coach.  Charts  are  prepared 
and  appear  in  the  book  for  each  sport  outlining  step- 
by-step  lessons.  A  new  system  of  grading,  also  intro¬ 
duced  in  the  book,  simplifies  both  end-of-term  grading 
and/or  selection  of  best  team  prospects.  For  the  first 
time,  the  teaching  and  grading  of  sports  activities  is 
standardized.  The  book  is  written  to  be  used  with  a 
good  methods  text.  Each  athlete’s  strengths  and  weak¬ 
nesses  are  fully  charted,  eliminating  wasted  time  when 
a  new  coach  takes  over,  or  an  athlete  joins  another 
team,  or  a  student  advances  to  another  grade,  or  an 
athlete  improves  enough  to  advance  to  a  higher  skill 
team.  $2  to  NIRA  members:  $2.50  non-members.  137 
pages.  RobRoy  Ventures,  Valley  Lee,  Md.  20692. 


IOW  TO  SELECT  THE  PROPER  MAINTENANCE  EQUIP- 
IENT  FOR  YOUR  BUILDING.  This  guide  has  been  prepared 
i  an  effort  to  answer  the  questions  most  frequently  asked  by 
uyers  of  floor  and  carpet  equipment.  It  covers  such  subjects 
s  how  to  estimate  costs  for  floor  and  carpet  cleaning;  check 
st  for  evaluating  floor  machines;  evaluating  scrubber 
olishers;  liquid  and  dry  foam  shampooing;  commercial  vac- 
ums.  Free.  Advance  Floor  Machine  Co.,  P.O.  Box  275, 
pring  Park,  Mn.  55384. 
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HOW  TO  GOOF-PROOF  YOUR  GOLF  GAME.  This 
second  book  by  R.L.  Loeffelbein  is  the  “scientific”  ap¬ 
proach  to  correcting  golf  game  hangups,  illustrating  in¬ 
ventions  on  the  market  that  are  guaranteed  by  their 
inventors  to  improve  driving,  clipping,  putting  or  any 
offshoot  ills  cropping  up  in  a  person’s  game.  $3  to  NIRA 
members;  $4.50  for  non-members.  70  pages,  69  illust¬ 
rations.  RobRoy  Ventures,  Valley  Lee,  Md.  20692. 
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PLAYGROUNDS.:., 


continued  from  page  1 7 

turf,  the  kind  of  material  used  in  the 
Astro  Dome.  The  material  is  rela¬ 
tively  maintenance  free  and  is  laid 
like  a  carpet  over  asphalt  pavement. 
The  result  is  a  clean-looking,  soft 
surface  that  is  both  easy  on  mainte¬ 
nance  men  and  the  children.  The 
biggest  drawback  to  synthetic  turf  is 
the  cost,  which  is  approximately  six 
times  that  of  asphalt  paving. 

Materials  for  Play  Equipment 

Materials  used  for  play  equipment 
are  extensive  and  can  include 
STEEL,  PLASTIC,  WOOD, 
FIBERGLASS  AND  CONCRETE. 

The  equipment  can  be  purchased 
pre-manufactured  or  can  be  de¬ 
signed  and  built  by  a  contractor. 
While  custom  built  equipment  can 
be  tailored  to  the  individual  needs  of 
each  playground,  it  takes  sophisti¬ 
cated  plans  for  detailing  and  re¬ 
quires  a  specialty  contractor,  not 
readily  available  in  many  areas. 

WOOD  is  an  ideal  material  for 
custom-built  equipment.  It  is  easily 
worked  and  can  be  combined  with 
metal,  plastic  and  concrete  for  vari¬ 
ety.  Wood  also  is  a  natural  material 
that  children  seem  to  enjoy  more 
than  the  hard  materials.  Past  ex¬ 
perience  has  shown  that  wooden 
play  apparatus  is  less  prone  to  van¬ 
dalism  and  will  stand  up  better  than 


Recreation  at  Rockwell  .  . 

continued  from  page  23 

of  50  percent  in  the 
last  5  years. 

2.  More  free  time— over 
40  million  people  in 
the  U.  S.  now  have 
conditions  of  em¬ 
ployment  entitling 
them  to  three  week  va¬ 
cations.  As  you  all 
know  1971  federal  law 
now  provides  five, 
three-day  weekends 
per  year — and  we  now 
have  a  trend  toward 
the  four-day  work 
week  (2,000  com¬ 
panies). 
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concrete  or  steel. 

Manufactured  equipment  is  av¬ 
ailable  in  wood,  steel,  concrete  and 
fiberglass.  It  varies  from  simple 
pieces  such  as  the  traditional  swing 
to  large  steel  structures  for  climbing, 
sliding  and  swinging.  The  majority  of 
the  manufactured  equipment  is  col¬ 
orful,  however,  it  tends  to  be  gaudy. 
Much  of  the  pre-manufactured 
equipment  is  also  built  to  represent 
real  items  such  as  rockets,  horses, 
trains  and  castles.  These  pieces  are 
too  literal  and  tend  to  limit  a  child’s 
imagination.  A  wood  piece  with 
ropes,  chains  and  slides  can  be  a 
rocket  ship  one  day  and  a  jungle 
hide-out  the  next. 

Manufactured  steel  and  concrete 
equipment  should  be  used  in  con¬ 
junction  with  wood  and  colorful 
fiberglass  equipment  to  complete 
the  well-rounded  playground. 
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Price  for  Playground 

Cost  is  almost  impossible  to  esti¬ 
mate  since  playgrounds  vary  from 
the  simplest  “little  tot  lot”  to  large 
complexes  serving  all  age  groups 
and  large  capacities.  Price  can 
range  from  $5,000  to  $40,000.  The 
average  cost  is  probably  some¬ 
where  in  between.  A  great  variable 
in  cost  is  whether  the  work  is  con¬ 
tracted  out  or  completed  with  the 
company’s  own  labor  force. 

A  company’s  budget  and  program 
will  determine  the  cost  of  the  play 
facility,  but  regardless  of  the  scope 
of  the  project  or  its  cost,  each  play¬ 
ground  should  first  be  carefully 
planned  and  designed  with  the  right 
people  in  mind — the  children. 
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3.  Earlier  retirements- 
— spurred  on  by  im¬ 
proved  retirement  and 
pension  plans  and 
higher  social  security 
benefits. 

4.  We  have  a  society 
going  through  an 
evolutionary  process 
of  changing  values- 
— re-examination  of 
the  worth  ethic — a 
society  in  many  re¬ 
gards  placing  high 
value  on  recreation 
and  “getting  back  to 
nature.’’ 


It  is  interesting  to  note  that  as 
society  we  spend  more  on  recre 
tion  than  national  defense— mo 
than  on  the  construction  of  ne 
homes — more  than  the  total  of  Cc 
porate  profits — and  more  than  tt 
aggregate  income  of  all  U.S.  fs 
mers. 

There  is  no  question  recreation 
big  business  and  all  dollar  proje 
tions  indicate  we  are  in  our  infanc 
Today,  and  in  the  future,  recreatic 
is  no  longer  defined  as  e 
activity — but  as  an  end.  Recreatic 
provides  us  with  a  sound  and  hec 
thy  environment  for  life  in  today 
leisure  society — and  it  gives  us 
creative  mechanism  for  financi 
growth  by  enabling  us  to  expand  o 
gross  national  product. 
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TO: 

Industrial  Recreation  Directors 

Employee  Services  Managers 

Personnel  Managers 
Industrial  Relations  Directors 
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As  you  plan  and  build  your  new 
facilities,  take  advantage  of  the 
available  Technicolor  programs. 
They  will  help  you  earn. extra 
money  for  your  organization’s 
project.  Build  a  relationship  with 
Technicolor  and  we’ll  help  you 
build  anything  you  want. 


Technicolor. 


Technicolor,  Inc. 

CONSUMER  PHOTOPROCESSING  DIVISION 
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Air  France  announces 
the  Sneak-A-Week 
to  Europe 


Sneak-A-Week  in  Paris 

From!  $115.00  per  person. 

Let  your  group  explore  Paris  and  do  the  things  they 

•  Welcome-to-Paris  Infor¬ 
mation  Kit. 

•  Guided  Shopping  Tour  of 
Le  Printemps  department 
store,  including  round-trip 
transfers  from  hotel. 
Complimentary  tea  and 
pastry.  Two  free  gifts,  for 
monsieur  and  madame, 
for  each  group  member 
(cravat,  eau  de  cologne 
or  similar) 

•  Transfers'.  Airport/Hotel/ 
Airport  by  motorcoach, 
including  porterage. 

Plus  low  cost  options  to  tailor  tour  to  your  group’s  taste. 
Single  supplement  $42.00 
"From  Dec.  1, 1973-March  31, 1974. 

During  period  Sept.  1-Nov.  30, 1973  price  will  be  $134.00  per  person 
(single  supplement  $54.00) 


have  always  wanted  to  do. 
Package  features: 

•  6  nights  at  the  new,  4-star 
PLM/St.  Jacques  Hotel 
(incl.  service  and  taxes). 

•  Continental  breakfast 
every  morning. 

•  English-speaking  escort  to 
meet  group  upon  arrival 
and  assist  during  pro¬ 
grammed  activities  for 
entire  group  together. 

•  Welcome  cocktail  party  at 
the  hotel. 

•  Banquet  lunch  at  the  hotel. 

•  Half-day  Paris  sightseeing 
tour. 


Sneak-A-Week  in  the  Sun. 


From  $H0.00 


per  person 


One  week  in  the  sun  can  do  your  group  a  whole  world 
of  good.  Check  these  features  and  decide  for  yourself. 

Package  consists  of: 


« 6  nights  at  either  the 
Westminister  or  the  Park, 
4-star  hotels  (including 
service  and  taxes) 

•  Continental  breakfast 
every  morning,  in  the 
restaurant  or  in  your  room. 

•  English  speaking  escort  to 
meet  group  upon  arrival. 

»  Entry  to  the  Casino 
every  day. 

>  Welcome  cocktail  party  at 
the  hotel. 


•  Half-a-day  sightseeing 
tour  of  Monte  Carlo  and 
Eze,  with  a  stop  at  the 
Fragonard  perfume  factory, 
for  shopping. 

•  Farewell  banquet  at  the 
hotel.  Four-course  dinner 
with  wines. 

•  Transfers:  airport/hotel/ 
airport  by  motorcoach, 
including  porterage. 


Plus  a  host  of  low  cost  options  to  stretch  your  travel  dollar. 
Single  supplement$32.00 


NOTE!  Both  Sneak-a-Week  in  Paris  and  Sneak-a-Week  in  the  Sun 
apply  to  land  arrangements  only  for  groups  of  40  passengers  mini¬ 
mum.  Hotel  accommodations  are  based  on  two  persons  sharing 
twin-bedded  rooms  with  bath. 


Sneak-A-Week 
in  the  French  Alps. 

Avoriaz  to  Tignes 

From  $291.00  (from  NYC)* 


You  have  your  choice  of  the  most  splendid  ski  resorts 
in  the  world.  Avoriaz,  Flaine,  Les  Arcs,  Le  Corbier,  Les 
Menuires,  La  Plagne,  Superdevoluy  and  Tignes. 

Your  package  includes: 


•  Double  occupancy  in  room 
or  apartment  with  private 
bath. 

•  Continental  breakfast 
served  in  dining  room. 

•  Transfers  between  airport 
and  station  by  private 
motorcoach. 

•  Daily  housekeeping. 

•  Welcome  drink. 

•  Orientation  get-together. 

"Based  on  40  passenger  group 

York  to  Geneva  and  basic  perioc 

9,  1974  to  February  9,  1974).  At 

way. 


•  Instruction  and  Information 
Kit. 

Optional  Features: 

•  Demi  pension  (MAP)  per 
person.  7  meals  (lunch  or 
dinner)  $37.00. 

•  Single  occupancy  $31.00. 

•  Ski  lifts  for  all  stations 
ranging  from  $31.  to  $44. 
depending  on  station 
and  season. 

affinity  fare  (winter  season)  New 
prices  (Dec.  1-21,  1973  and  Jan. 

Id  $15.00  for  weekend  travel  each 


These  are  but  some  of  the  group  packages  created  by 
our  new  employee  group  travel  specialists.  If  you  want 
further  information,  call  Ivan  Damyanoff,  manager 
employee  group  travel  at  (212)  758-6300  or  send  in 
coupon  below. 


Air  France 

1350  Avenue  of  the  Americas,  New  York,  N.Y.  10019 
Attn:  NYC.  PG 

I  am  interested  in  receiving  further  information. 

Name _ Title _ 

Company _ 

Address _ 

City _ State _ Zip _ 

Telephone _ _ _ _ 

My  Travel  Agent  is  _ _ 

□  Check  here  if  you  want  the  Air  France  Indian  Summer 
calendar  of  late  Summer  and  Fall  tour  departures. 

AirFranceT 

Makes  it  easy  to  get  there. 


Prices  valid  until  March  31, 1974. 


A  NEW  RESOURCE  AVAILABLE  TO 
ALL — RETAIL  TRAVEL  AGENTS,  TOC 

Now  Maritz  Travel  is  ready  to  offer,  its  uniqr 
services  at  competitive  prices  to  every  profession; 
travel  buyer:  Incentive  travel  managers,  sales  mai 
agers,  sales  promotion  managers,  association  an 
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HOST  AND  ESCORT  SERVICES 

A  Maritz  Travel  representative  accompanies 
flights  And  each  flight  is  met  by  Maritz  local 
dent  staff  personnel  who  are  fully  qualified 
experienced  and  who  will  be  with  your  g 
throughout  its  stay. 


NO  SPECIAL  EXTRAS— 

UNLESS  YOU  WANT  THEM 

All  the  basics  of  air  travel  and  land  accommoda¬ 
tions  are  included  in  our  packages.  There  are  no 
additional  charges  for  transfers,  tips,  etc.  Maritz 
Travel  can,  however,  provide  whatever  extras  you 
want  at  reasonable  additional  cost.  immm 

MAY  WE  HELP  YOU? 

Maritz  Travel  is  ready  to  arrange  a  charter  travel 
package  for  your  group  today!  .  .  .  to  offer  you 
Maritz  traditional  quality  performance  at  an 
attractive  price  (we  can  also  supply  supporting 
services  if  you  want  them,-;  such  as  automated 
enrollment,  automated  ticketing,  etc.). 

Call  or  write  for  more  information  about  how  we 
can  meet  your  needs.  Just  tell  us  the  destination 
that  interests  you,  the  number  of  charters  you 
want  and  the  approximate  times  of  year  you’d 
like  to  go.  'V,,. 
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the  howler  maker 


Learn  to  Bowl-Plus  makes 
good  bowlers  out  of  beginners 
and  dramatically  improves 
scoring  for  more  advanced 
bowlers.  And  ...  by  helping 
your  patrons  improve  their 
scores,  you’ll  improve  your 
profit  picture. 

LTB-plus  is  the  best  bowling 
instruction  and  recruiting  system 
ever  produced.  It  includes 
everything  you  need  to  organize, 
promote  and  conduct  a 
comprehensive  bowling 
education  program  designed  to 
improve  skills  and  promote 
league  participation. 

The  deluxe  LTB-plus  package 
includes  printed  promotion  and 
educational  materials;  full  color 
slide  film  strips  and  audio 


cassettes  or  records;  six  “Learn 
To  Bowl”  motion  pictures  along 
with  two  promotional  movies; 
and  a  complete  array  of  optional 
audio  and  projection  equipment. 
Intermediate  LTB-plus  kits, 
designed  to  fit  the  needs  and 
budget  of  every  bowling  center, 
are  also  available. 

This  valuable  teaching  system 
has  been  developed  by  the 
National  Bowling  Council  as  a 
service  to  the  sport  and  is 
available  at  an  extremely 
low  cost. 


For  details  on  how  you  can 
put  the  “profit  maker”  to  work 
for  you,  write  today  to: 


National  Bowling  Council 

1128  16th  Street,  N.W., 
Washington,  D.  C.  20036 


Please  send  complete  information  on 
the  new  LTB-plus  system. 


name 


center 


address 


city 


state 


zip 


FOR  INDIVIDUALS  OR  GROUPS 


1973-1974  LUXURY  AIR/SEA  CRUISE  PROGRAMS 

Air/Sea  passengers  pay  the  indicated  "add-on”  rates  shown  below,  over  and  above  the 
regular  cruise  fares,  for  complete  package.  See  example  on  facing  page. 


INCLUDING  ROUND  TRIP  AIR  TRANSPORTATION 

TO 

TO 

TO 

MIAMI  or 

COMPLETE  PACKAGES 

SAN  FRANCISCO 

LOS  ANGELES 

FT.  LAUDERDALE 

FROM  FIFTY-FIVE 

T.S.S.  FAIRSEA 

T.S.S.  FAIRSEA 

T.S.S.  FAIRWIND 

U.S.&  CANADIAN  CITIES 

Charge  per  Person 

Charge  per  Person 

Charge  per  Person 

Above  Regular 

Above  Regular 

Above  Regular 

FROM 

Cruise  Fares 

Cruise  Fares 

Cruise  Fares 

Albuquerque 

$  30 

$  30 

$  50 

To  compute  any  Sitmar  Air/ 

Atlanta 

100 

100 

20 

Sea  Cruise  Package  cost 

Baltimore 

100 

100 

20 

per  person  from  the  above 

Birmingham 

100 

100 

i  20 

indicated  cities,  simply  add 

Boston 

Buffalo 

Calgary 

Charlotte 

100 

100 

30 

100 

100 

100 

35 

100 

20 

25 

100 

20 

the  regular  cruise  fare  for 
stateroom  accommodations 
selected  (from  the  regular 

Chicago 

50 

50 

25 

cruise  folder)  to  the  “add- 

Cincinnati 

50 

50 

25 

on”  charge  payable  by  the 

Cleveland 

50 

50 

25 

passenger  shown  at  left. 

Columbus 

50 

50 

25 

The  two  combined  figures 

Dallas 

30 

30 

30 

represent  the  complete  Air/ 

Dayton 

50 

50 

25 

Sea  package  cost,  including 

Denver 

30 

30 

50 

round  trip  air  transportation, 

Detroit 

El  Paso 

Honolulu 

Houston 

50 

30 

100 

30 

50 

25 

100 

30 

25 

40 

200 

30 

Federal  air  tax,  security  tax, 
transfer  with  baggage  from 
airport  to  shlpside,  airport 

Indianapolis 

50 

50 

25 

porter  tip,  meeting  service 

Kansas  City 

30 

30 

25 

at  airport,  and  twin  bed  ac- 

Knoxville 

100 

100 

25 

commodations  for  the  cruise 

Los  Angeles 

Free 

— 

75 

selected.  Add  $6  port  taxes 

Louisville 

50 

50 

25 

for  FAIRWIND  service.  Re- 

Memphis 

100 

100 

35 

turn  transfer  from  ship  to 

Miami 

100 

100 

— 

airport  is  not  included. 

Milwaukee 

50 

50 

35 

Minneapolis 

50 

50 

50 

Montreal 

110 

110 

50 

New  Orleans 

100 

100 

20 

New  York 

100 

100 

20 

Oklahoma  City 

50 

50 

50 

★ 

Omaha 

50 

50 

50 

Orlando 

100 

100 

Free 

EFFECTIVE  THROUGH 

Philadelphia 

100 

100 

20 

DECEMBER  14, 1974 

Phoenix 

20 

20 

50 

Pittsburgh 

100 

100 

20 

Portland,  Ore. 

10 

15 

100 

Providence 

100 

100 

20 

Raleigh 

100 

100 

20 

Rochester 

100 

100 

25 

St.  Louis 

40 

40 

25 

Salt  Lake  City 

25 

25 

60 

NOT  VALID  FOR 

San  Antonio 

30 

30 

30 

CHRISTMAS  AND/OR 

San  Diego 

San  Francisco 
Seattle 

Free 

10 

Free 

Free 

15 

90 

95 

100 

NEW  YEAR  CRUISES  IN 

1973  OR  1974. 

Tampa 

100 

100 

Free 

Toronto 

100 

100 

50 

Tucson 

20 

20 

50 

Tulsa 

50 

50 

50 

Vancouver 

20 

25 

100 

A 

Washington,  D.C. 

100 

100 

20 

★ 

Wichita 

50 

50 

50 

Winston-Salem 

100 

100 

20 

ISSUED  9-15-73 

PECIAL  INTRODUCTORY  OFFER  FOR  NIRA  MEMBERS 

How  to  compute  a 
Sitmar  Luxury  Air/Sea  Cruise 


Example 

(Per  person  basis,  two  in  a  stateroom) 

1.  SEVEN  DAY  CRUISE  TO  THE  CARIBBEAN  FROM 
PORT  EVERGLADES  (Selection  of  17  different  ship  fares). 
For  example,  you  choose  Grade  “M”  cruise  fare 
from  regular  cruise  folder . 


.$380.00 


SITMAR  “ADD-ON”  PACKAGE  RATE  FOR 
DEPARTURE  FROM  CHICAGO  (See  “add-on”  rates  from 
other  cities  on  reverse  side) . 


EMBARKATION  AND  PORT  TAXES 


AIR/SEA  PACKAGE  TOTAL  COST  FROM  CHICAGO . $411.00 


Includes: 

(From  Chicago  as  an  example) 

A.  Round  trip  air  transportation  from 
Chicago  via  Eastern  Airlines  regularly 
scheduled  Saturday  flight. 

B.  Air  transportation  tax  and  security 
taxes. 

C.  Meeting  service  at  Ft.  Lauderdale 
(or  Miami)  and  transfer  to  pier  at  Port 
Everglades. 

D.  Baggage  transfer  including  porter 
tip  from  airport  to  pier. 

E.  Full  7-day  cruise  to  the  Caribbean 
with  all  meals  aboard,  twin  bedded 
stateroom  with  facilities  and  all  the 
usual  amenities  of  Sitmar’s  world- 
famous  cruise  services. 


Air/Sea  package  does  not  include  transfer 
to  airport  on  return  from  cruise  to  allow 
for  stop-over  if  desired.  Passengers  must 
depart  from  original  departure  cities  on 
airline  flight  schedules  selected  by  Sitmar 
in  order  to  qualify  for  transfer  to  pier.  In 
the  event  ITC  program  flights  are  used,  no 
stop-over  is  permitted.  The  normal  stop¬ 
over  provisions  and  restrictions  of  the 
airline  tariff  will  prevail.  Air/Sea  package 
fares  apply  only  to  full  cruise  passengers. 

SCHEDULES  AND  FARES  SUBJECT 
TO  CHANGE  WITHOUT  NOTICE 
FAIRWIND  AND  FAIRSEA  ARE 
REGISTERED  IN  LIBERIA. 


SITMAR  CRUISES 
SALES  DEPARTMENT 
3303  Wilshire  Blvd. 

Los  Angeles,  CA  90010  (212)  381-5941 

I  am  interested  in  the  following  Sitmar 
Luxury  Air/Sea  Cruises: 

MEXICO  □  CARIBBEAN  □  ALASKA  □ 


Address: - 


NIRA/12/73 


SITMAR  %  CRUISES 


303  WILSHIRE  BLVD.,  LOS  ANGELES,  CA  90010  other  offices  in:  SAN  FRANCISCO-DALLAS 
MIAMI  -  SEATTLE  -  CHICAGO  -  NEW  YORK  -  TORONTO  -  VANCOUVER 


Recreation  and  the  energy  crisis 


Editor 


Essential  or  non-essential?  That  is  the  issue 


American  are  going  through  a  time  of  learning  to 
live  with  less,  less  energy,  that  is.  At  the  same  time, 
we  are  learning  to  live  with  more,  more  leisure 
time. 

One  of  the  major  "by-products"  of  the  current 
energy  crisis  has  been  and  will  continue  to  be  more 
leisure  time.  With  shorter  work  weeks,  fewer 


school  hours  and  cutbacks  in  the  labor  force,  \ 
can  expect  an  increased  demand  for  recreatior 
service. 

However,  an  energy  bill,  recently  approved  I 
the'  Senate,  contains  a  clause  terming  recreation 
"non-essential."  If  the  bill  is  signed  by  the  Pn 
ident  in  its  present  form,  it  would  give  t 
government  at  the  federal,  state  and  local  leve 
the  power  to  restrict  the  use  of  energy  f 
recreational  purposes. 

This  presents  a  paradox.  In  a  year  when  t 
leisure-purchases  market  is  at  its  highest  level 
history,  and  is  expected  to  reach  the  $250  billii 
mark  by  1975,  it  seems  ludicrous  to  term  recre 
tion  "non-essential."  In  fact,  recreation  has  cor 
to  play  a  major  role  in  the  lives  of  millions 
Americans.  Curtailment  of  recreation  may  not  or 
seriously  affect  the  American  worker,  but  it  \a 
probably  seriously  affect  the  economy  of  o 
country. 

;lf  the  House  energy  bill  (which  at  the  prese 
time  does  not  contain  the  clause  about  recreatio 
does  pass,  but  contains  wording  different  from  tf 
in  the  Senate  bill,  both  bills  will  go  before 
Conference  (Compromise)  Committee  where  a  n< 
bill  will  be  drafted  and  sent  to  the  President  for  I 
signature.  continued  on  page 
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Kotz  C  Schneider 


LAND  AND  RECREATION  PLANNING  AND  DESlGr 


307  SOUTH  TOWNSEND  STREET  SYRACUSE,  NEW  YORK  13202  31  5-475-41  5 


environmental  graphics 


MARKS.  SIGNINGS  AND  VISUAL  COMPLEMENTS  FOR  RECREATIONAL  FACILITIES 


A.  Blankenburg  Associates/Graphic  Design  •  2  North  Riverside  Plaza  •  Chicago  60606  •  312/263-544 


recreational  planning  •  programming  •  design  •  consultatio 
1 (S.  Go/c/ton  tY/i  &  if/tecctaJet,  Gfnc.  dlh  DeHART,  LANDS  «  HAL 


◦in  DeHART,  LANDS  «  H  A I 

planning  /  analysis  groi 


512  LYON  BUILDING  SEATTLE  W  A.  981  04  (206)622-1080  631  LYON  8UILDING  SEATTLE  W  A.  9  8  1  04  (206)682-1  9 1 
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Planning  your 
gniup  travel  program 


experience 

To  know  what  a  tour  opera¬ 
tor  can  do,  first  take  into  account 
what  it  has  done.  Ask  such  ques¬ 
tions  as  these: 

O  How  long  have  they  been  in 
business? 

O  Do  they  handle  travel  to  all 
parts  of  the  world? 

O  What  type  of  clientele  do 
they  serve? 

Lislind  has  been  making  in¬ 
dividual  and  group  travel  arrange¬ 
ments  for  over  90  years.  We've 
prepared  trips  to  all  parts  of  the 
globe  — Europe,  Asia,  Africa, 
North  America,  South  America... 
We've  planned  every  conceivable 
type  of  holiday,  from  an  African 


facilities 

Another  important  factor  is 
whether  the  operator  meets  your 
people's  needs  wherever  they 
travel.  Lislind  International  boasts 
a  roster  of  1,200  thoroughly  pro¬ 
fessional  representative^  in  offices 
throughout  Europe,  North  America, 


stability 

There  are  too  many  fly 
night  companies  around  not  tc 
vestigate  an  operator's  busii 
thoroughly  before  giving  himyc 
With  Lislind  International  you 
twice  the  assurance  you  do  ’ 
other  operators.  Not  only  are 
known  to  be  completely  reli 
and  financially  stable  in  our  < 
right,  but  we're  affiliated  wil 
giant,  European  transportq 


Safari  to  a  Pacific  Cruise.  Discrim¬ 
inating  travelers  travel  through  us 
—  no  matter  where  on  earth  they 
want  to  go— because  of  the  Lis¬ 
lind  reputation  for  impeccable 
taste.  And  because  of  the  thorough¬ 
ness  with  which  we  arrange  and 
supervise  every  detail  of  every 
program  we  put  together. 


the  South  Pacific,  the  Far  East  and 
South  Africa.  Whatever  destina¬ 
tions  are  selected,  you  can  be  cer¬ 
tain  Lislind  knows  them  intimately. 
And  will  show  each  place  at  its 
best.  Moreover,  there's  always  a 
congenial  Lislind  representative  or. 
hand  eager  to  serve  in  any  Way  he 
can.  |. 


complex  — Nederland  Shipf 
Union  (NSU).  Furthermore,  NS 
heavily  involved  in  almost  e 
phase  of  travel.  So,  with  Li; 
you  enjoy  the  benefits  of  the  < 
bined  efforts  of  two  of  the 
reputable  travel  companies  ir 
world:  Lislind  International 
NSU. 


rvice 

Every  bit  as  important  as 
e  people  stay  is  how  they're 
:d  when  they  get  there.  Will 
be  forced  to  cool  their  heels 
lobby  for  hours  before  being 
n  to  their  rooms?  Will  group 
oers  receive  prompt,  courte- 
ervice  throughout  their  trip? 
again,  the  Lislind  name  goes 
}  way  towards  smoothing  the 
Hotels,  airlines,  sightseeing 
lizations,  transfer  companies 
are  aware  of  our  reputation 
nancially  solid  company  that 
its  bills  promptly  They  are 
attuned  to  the  fact  that  we 
e  discriminating  people  in 
ssive  numbers.  For  these 
ns,  Lislind  travelers  get  some- 
extra  in  the  way  of  service 
bout  everywhere.  From  just 
everyone.  It's  this  priceless 
that  is  often  the  difference 
en  an  ordinary  trip  and  an 
>rdinary  one.  Yet  this  unique 
s"  doesn't  cost  a  penny  more. 


hotels 

Any  operator  can  provide  good  accommodations  at  fine  hotels  during  off¬ 
season.  But  what  about  peak  travel  periods?  Where  your  group  stays  and  what 
accommodations  they  obtain  depends,  to  a  great  extent,  on  the  operator's 
standing  with  hotels.  Lislind's  standing  is  enviable. Through  securing  accommo¬ 
dations  for  so  many  particular  vacationers  for  so  many  years,  we've  formed 
long-existing  and  close  relationships  with  the  managements  of  the  world's  most 
distinguished  hotels.This  gives  us  the  advantage  of  being  able  to  make  arrange¬ 
ments  at  competitive  prices  even  during  the  height  of  the  season  and  to  provide 
visitors  to  anywhere  with  hotel  addresses  of  distinction.  Here  is  a  sampling: 


CITY 

HOTELS 

AMSTERDAM 

Okura 
de  i'Europe 

ATHENS 

Hilton 

Grande  Bretagne 

BANGKOK 

Inter-Continental 
Rama  Hyatt 

BRUSSELS 

Westbury 

Palace 

BUENOS  AIRES 

Plaza 

CANNES 

Carlton 

Majestic 

CASABLANCA 

El  Mansour 

COLOGNE 

Excelsior  Ernst 

COPENHAGEN  Scandinavia 

Royal 

DUBLIN 

Shelbourne 

Gresham 

DUBROVNIK 

Libertas 

Excelsior 

EDINBURGH 

Caledonian 

Royal 

FLORENCE 

Excelsior 

Savoy 

FRANKFURT 

Frankfurter  Hof 
Inter-Continental 

HAGUE  (THE) 

Promenade 

HONG  KONO 

Peninsula 

Mandarin 

HONOLULU 

Kahala  Hilton 
Royal  Hawaiian 

ISTANBUL 

Hilton 

JERUSALEM 

Inter-Continental 
King  David 

JOHANNESBURG  Tollman  Towers 
President 

LISBON 

Ritz 

Sheraton 

LONDON 

Grosvenor  House 
Kensington  Palace 

LUCERNE 

Schweizerhof 

Palace 

MADRID 

Wellington 

Palace 

MEXICO  CITY 

Fiesta  Palace 

Maria  Isabel 

MONTREUX 

Montreux  Palace 

MUNICH 

Bayerischer  Hof 

NAIROBI 

Inter-Continental 

Hilton 

NICE 

Negresco 

Meridien 

PARIS 

Inter-Continental 

Windsor 

Lafayette 

RIO  DE  JANEIRO  Copacabano  Palace 

ROME 

Excelsior 

Michelangelo 

STOCKHOLM 

Sheraton 

SYDNEY 

Wentworth 

TEL  AVIV 

Hilton 

Plaza 

TOKYO 

Imperial 

Keio  Plaza 

Hilton 

VENICE 

Royal  Danieli 

Bauer  Grunwald 

VIENNA 

Bristol 
de  France 

ZURICH 

International 

Nova-Park 

GENTLEMEN.- 

Please  tell  me  how  you  can  help  me  with  my  Group  Travel  program. 
I  would  also  like  to  see  some  sample  travel  itineraries. 


Name 

Title. 

Organization 

Address 

City 

State 

zip 

Phone. 


RM 


tour  escorts 

If  there  is  any  one  person 
who  can  really  make  a  trip,  it’s  the 
Tour  Escort.  He  (or  she)  is  the  one 
who  helps  your  group  get  to  know 
the  places  they  visit.  It's  up  t6  the 
Tour  Escort,  too,  to  help  the  travel¬ 
er  make  the  most  of  free  time. 
Which  means,  of  course,  that  the 
escort  has  to.be  familiar  with 
every  nook  and  cranny  of  the  area: 
the  fascinating,  little-known  shops 
and  restaurants,  as  well  as  the 
more  famous  landmarks.  He's  also 
the  one  who  assists  with  reserva¬ 
tions,  baggage-handling,  matters 
of  protocol  and  any  problems  that 
might  arise.  Obviously,  the  Tour 
Escort's  qualifications  are  as  vital 
to  the  success  of  a  vacation  as  the 
company  he  represents. 

At  Lislind  International,  we 
pick  our  Tour  Escorts  very,  very 
carefully.  The  people  we  selecf  are 
all  intelligent,  personable,  experi¬ 
enced,  well-educated  and  multi¬ 
lingual.  They  sincerely  like  people. 
And  they  do  everything  that  can  be 
done  to  make  even  a  short  stay  a 
life-long  memory. 


Lislind 

International 

Offices  in  the  United  States 
New  York  500  Fifth  Avenue 

(ToDec .14.1973)  New  York,  N.Y.  10036 
(212)  279-7100 

5  World  Trade  Center,  6th  FI. 
(After0ec.i4.i973)  New  York,  N.Y.  10048 


Dial  Information 

(212)555-1212 

Los  Angeles 

1 100  Glendon  Avenue 

Los  Angeles,  Calif.  90024 
(213)  477-5594 

Chicago 

140  South  Dearborn  St. 
Chicago,  III.  60603 
(312)  782-3669 

Miami 

245  Southeast  First  St. 
Miami,  Fla.  33131 
(305)  379-5774 

Boston 

407  Beale  St. 

Wollaston,  Mass.  02170 
(617)  773-6461 

Dallas 

5805-A  Sandhurst  Lane 
Dallas,  Texas  75206 
(214)  369-3550 

Offices  Throughout  the  World 

Lislind  International  is  a  vast,  world-wide  net¬ 
work  with  offices  ranging  from  such  major 
cities  as  London,  Paris  and  Rome  all  the  way  to 
Tokyo,  Sydney  and  Johannesburg. 


FIRST  CLASS 
PERMIT  NO. 
62415 

NEW  YORK,  N.Y. 


BUSINESS  REPLY  FORM  No  postage  stamp  necessary  if  mailed  in  the  United  States 


POSTAGE  WILL  BE  PAID  BY 

usunD  inTernaTionaL 

500  Fifth  Ave.,  New  York,  N.Y.  10036 


group 

specializatk 

Now  we  come  specif 
to  your  group...  Is  it  too  larg 
the  operator  to  handle  prop 
Or,  conversely,  will  you  be 
sidered  too  small  to  warrant 
attention?  Has  the  operator 
with  groups  of  the  same  typ 
fore?  These  are  all  questions 
have  to  be  answered  in  ord 
assure  the  best  possible  vac 
for  your  people. 

Lislind  has  planned  tou 
groups  of  all  types  and  all 
(from  25  to  upwards  of  3,00( 
an  associate  member  of  the 
tional  Industrial  Recreation  A 
ation,  we’ve  made  arranger 
for  countless  employee  t 
groups.  We  can  also  poir 
thousands  of  satisfied  tra' 
from  religious  organizations, 
den  societies,  athletic  clubs, 
fessional  groups,  service 
alumni  associations,  etc. 
work  within  any  budget,  too- 
moderate-priced  programs  r 
ing  the  same  care  and  attenti 
the  most  deluxe  holidays,  i 
over,  whatever  means  of  frc 
called  for,  we  arrange  it.  And 
you  go  with  Lislind  you  c 
modern,  well-serviced,  coi 
able  planes,  motorcoaches, 
trains— you  name  it.  So,  no 
ter  what  kind  of  group  you 
and  no  matter  where— and  h 
they  want  to  journey,  we  off 
type  of  program  that  has  me 
uniquely  successful  in  the 
field. 


offer  your  groups 
i _ a  week  of 


SOFICO  designs  and  builds  complexes  on  the  Costa 
del  Sol  to  give  your  groups  a  suite  and  all  the  extras 
that  make  up  a  SOFICO  value  vacation  ...  at  less  than 
a  room  would  normally  cost. 

Included  are:  Escorted  transfers  •  Special  “Wel¬ 
come  Sangria”  party  Modified  American  Plan  (choice 
of  lunch  or  dinner)  •  Halfday  guided  sightseeing  in 
historic  Malaga  or  Andalusian  countryside  •  Taxes 
and  gratuities  •  (With  continental  breakfast  only,  per¬ 
mits  packages  of  8  days/7  nights  for  as  little  as  $42). 

SOFICO  is  a  worldwide  organization  with  the  big¬ 
gest  chain  of  condominiums  on  the  Costa  del  Sol. 
Thirty-eight  buildings  offer  3280  balcony  suites. 

The  suite  will  have  a  modern  kitchen,  bath  and 
terrace.  It  will  be  on  or  near  a  beach,  have  hotel 
services,  swimming  pools  and  restaurant.  Packages 
include  events  like  free  movies,  concerts,  Spanish 
language  lessons.  Available  are  horseback  riding, 
tennis,  water  sports  and  many  optional  tours. 

Your  commission  is  15%.  Remember,  SOFICO, 
the  Costa  del  Sol  concept  that  gives  you  something 
to  sell  and  the  incentive  to  sell  it. 


TOLL  FREE  RESERVATIONS  NUMBER 

In  U.S.:  800-223-5687  •  In  Canada-.  ZEnith  0-2600 


r 

i. 


/of  ice 


680  Fifth  Avenue 
New  York,  New  York  10019 

YOMlion/ in«. 

Send  me  the  Sofico  folder  now: 


Name _ 

Agency, 

Address. 


City. 


State,, _ Zip. 


1 
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I 
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'Visit  us  at  booth  No.  282  at  the  World  Meeting  Planners  Congress  &  Exposition.' 
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nira  news 


Goodyear  boasts  Christmas  Party 
is  Biggest  Held  Under  One  Roof 


Goodyear  Tire  &  Rubber 
Company  has  by  far  the  largest 
Christmas  party  under  one  roof 
for  its  employees  of  any  com¬ 
pany  in  the  country.  Each  year, 
some  30,000  toys  and  bags  of 
candy  are  distributed  to  em¬ 
ployees  and  their  children.  But 


Sixteen  Owens-Illinois  joggers 
during  the  early  morning  hours 
recently,  challenged  and  defeated 
the  YMCA  in  a  30-minute  jog¬ 
ging  contest. 

Contest  rules  stated  that  any 
O-l  employee  or  YMCA  member 
could  participate  and  the  winner 
would  be  the  team  which  jogged 


giving  out  toys  and  candy  is  only 
a  small  part  of  the  myriad  festivi¬ 
ties,  all  made  possible  by  a  volun¬ 
teer  force  of  about  200  em¬ 
ployees  who  help  out  with  the 
elaborate  Christmas  party  prepar¬ 
ations.  The  party  is  held  each 
year  in  the  auditorium  of  the 
company's  recreation  center. 


the  most  laps  around  the  Univer¬ 
sity  of  Toledo  track  in  a  30-min¬ 
ute  period. 

When  all  the  footstomping  and 
gasping  for  air  was  over,  the  O-l 
runners  had  a  total  of  238  1/2 
laps  to  181  3/4  laps  for  the 
YMCA.  total  of  238-1/2  laps  to 
181-3/4  laps  for  the  YMCA. 


nira  initiates 
contact  club 

At  a  recent  NIRA  Board  meet¬ 
ing  it  was  unanimously  agreed  tc 
launch  a  new  program— a  Contacl 
Club. 

The  project  would  involve 
person-to-person  solicitation  ol 
new  N I  R A  members,  as  a  kind  ol 
formal,  ongoing  volunteer  mem¬ 
bership  sales  team.  The  purpose 
will  be  to  broaden  the  base  ol 
NIRA's  budgeted  programs 
through  new  membership  sales 

The  club  will  be  divided  intc 
two,  1  5  week  sessions,  so  that  nc 
one  in  the  Club  will  have  to  serve 
more  than  15  weeks.  There  wil 
be  an  incentive  plan  for  indi¬ 
viduals,  companies  and  regions 
which  will  be  based  on  accruec 
point  totals  for  the  15-weef 
period.  All  point  totals,  as  the\ 
are  tallied,  will  be  published  ir 
RM  magazine. 

All  participating  individual: 
will  be  honored  with  recognitior 
gifts. 

Geo  Meanry 
asked  to  write 
article  for  RM 

Michael  Fryer,  Executive  Di 
rector  of  NIRA,  wrote  Georg: 
Meaney  recently,  requesting  tha 
he  write  an  article  for  RM  Mag 
azine. 

Meaney  was  asked  to  addres 
himself  to  the  subject  of  em 
ployer-sponsored  recreation  ac 
tivities  as  seen  from  a  labo 
standpoint,  and  was  asked  t< 
comment  on  industrial  recreatioi 
as  part  of  the  employer's  benefi 
program. 

The  letter  was  mailed  to  Mear 
ey's  Executive  Assistant,  Tor 
Donahue,  on  Oct.  8,  and  to  date 
there  has  been  no  response. 


Owens-Illinois  joggers  defeat  YMCA 
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music  to  male 
work  by 

A  recent  issue  of  Musical  Mer- 
handise  Review  carried  a  story 
fititled,  "Music  in  Industry  .  .  . 

\  Relatively  Untapped  Market,” 
vritten  by  former  RM  Editor 
Cathy  Kull. 

The  story  was  written  to  the 
une  of  those  large  corporations 
vhich  have  well-developed  music 
>rograms  for  their  employees. 

According  to  the  article, 
vhich  quoted  Michael  A.  Fryer, 
Executive  Director  of  NIRA,  a 
ecent  NIRA  survey  of  member 
;ocial  and  cultural  activities  re¬ 
peals  that  36  percent  of  affiliated 
ecreation  associations  sponsor  a 
:horus  and/or  glee  club. 

"Bands  and  orchestras,"  the 
article  states,  "are  in  operation 
vith  16  percent,  while  smaller 
tercentages  sponsor  barbershop 
quartets  and  community  sings." 

In  addition,  22  percent  of 
member  companies  hold  concerts 
for  employees,  13  percent  pre¬ 
sent  operas  and  17  percent  offer 
stage  plays  and  musical  revues. 

Since  85  percent  of  all  pur¬ 
chases  made  for  equipment  and 
services  involved  in  these  pro¬ 
grams  is  made  personally  by  the 
'ecreation  director,  the  article 
notes,  the  dealer  need  contact 
anly  one  key  person  for  many 
Possible  markets. 

In  the  interview  with  Fryer,  he 


October  iot 


pointed  out  that  many  of  the 
hundreds  of  companies  who  are 
NIRA  members  sponsor  music 
groups  for  employee  enjoyment 
and  corporate  image-building.  In 
fact,  a  1969  American  Music 
Corporation  survey  estimates 
there  were  more  than  1,600  in¬ 
dustry  music  groups  in  opera¬ 
tion. 

For  further  information  about 
music  in  your  company  recrea¬ 
tion  program,  contact  Fryer  at 
NIRA  headquarters. 

the  body  builders 
of  business 

The  body  builders  of  business, 
according  to  Dun's  Review,  a 
Dun  &  Bradstreet  publication, 
include  such  NIRA  Company 
Members  as  Texas  Instruments 
and  Phillips  Petroleum,  Northern 
Natural  Gas  Company,  where 
former  NIRA  Board  member 
Michael  Malone  is  Recreation 
Director,  and  Xerox  where  John 
Lasco  is  the  Director. 

The  article  states  that  some  75 
companies  staff  in-house  physical 
fitness  directors  who  supervise 
programs  scientifically  geared  to 
keeping  their  employees  supple 
and  trim. 

The  story  states  that  the  cor¬ 
porate  physical  fitness  director, 
who  generally  runs  a  one-man 
department,  must  be  part  ad¬ 
ministrator,  part  physician,  part 
coach  and  part  confident. 

The  standards  for  corporate 
physical  fitness  directors  are 
stringent.  Yet,  the  exact  specifi¬ 
cations  for  the  aspiring  Recrea¬ 
tion  Director  are  somewhat 
vague,  the  story  states. 

Malone  remarks,  "I  love  this 
work.  There  is  a  great  deal  of 
satisfaction  in  seeing  an  exec¬ 
utive  huffing  and  puffing  on  the 
treadmill  for  the  first  time  and 
progressing  to  the  point  where  he 
can  jog  two  miles  without  getting 
winded." 

At  Northern  Natural  Gas,  the 
article  continues,  75  per  cent  of 


the  executive  staff  are  active 
members  and  participate  in 
karate  and  judo  classes. 

Lasco,  the  article  points  out, 
cites  the  satisfaction  he  derives 
from  his  job.  "I  recall  a  company 
executive  who  was  so  winded 
from  his  first  time  on  the  stress 
machine  that  I  suspected  some¬ 
thing  was  physiologically  wrong 
and  advised  the  man  to  see  his 
physician.  Sure  enough,  dis¬ 
covery  of  an  artery  blockage  led 
to  corrective  surgery  and  today 
the  executive  is  back  in  the 
program  as  a  regular  jogger." 

Motorola  initiates 
car  leasing  plan 

A  new  employee  benefit  has 
been  initiated  at  Motorola,  Inc., 
whereby  company  employees 
may  purchase  1974  trucks  and 
cars  at  fleet  prices  with  all  acces¬ 
sories  at  dealer  prices. 


Having  a  PARTY? 

We  specialize  in 

PARTY  FAVORS 

and 

CUSTOM  MADE 
PACKAGES  of  TOYS 

for  all  age  groups. 

Serving  NIRA  members 
for  21  years. 

TOYS  — 
PARTY  FAVORS 
ADVERTISING 
SPECIALTIES  — 
INDUSTRIAL 
PREMIUMS 

SAMPLES  AVAILABLE 
ON  REQUEST 

DAVE  SHANKER 
INDUSTRIES,  Inc. 

1640  Superior  Avenue 
Cleveland,  Ohio  44114 
Phone:  (216)  241-3817 
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news  in  brief 


professor  studies 
alfnrnatives  for 
wilderness  areas 

V.  Kerry  Smith,  associate  pro¬ 
fessor  of  economics  at  SUNY- 
Binghampton,  is  using  a  $10,249 
grant  from  Resources  for  the 
Future,  Inc.,  to  complete  a  study 
of  alternative  management  strate¬ 
gies  for  wilderness  facilities. 

Smith's  purpose  in  exploring 
the  effects  of  alternate  manage¬ 
ment  policies  upon  the  quality  of 
wilderness  experiences  is  to  de¬ 
velop  research  findings  of  value 
to  governmental  agencies  re¬ 
sponsible  for  land  use  decisions 
affecting  existing  and  future  wil¬ 
derness  areas. 


FORT  LAUDERDALE,  FLORIDA 


Wach  c\n\> 

HOTEL 


Special  Industrial  Rates 

Catering  to  individual,  couple 
and  family  vacationers. 

Please  write  for  information. 

Jack  Lindeman 
3100  North  Ocean  Boulevard 
Ft.  Lauderdale,  Florida  33308 
Area  Code  305  -  564-8502 

Our  Own  Private  Beach 


hobby  sales  up 
9  percent  in  year 

Retail  sales  for  hobby  prod¬ 
ucts  are  up  9  percent  for  1972 
over  1971  and  are  expected  to 
reach  the  $1.2  billion  mark  by 
the  end  of  this  year  as  opposed 
to  $1,091,000,000  in  72. 

These  predictions  have  been 
made  by  the  Market  Committee 
of  the  Flobby  Industry  Associa¬ 
tion  of  America. 

Hobby  products  include 
model  aeronautics  and  radio  con¬ 
trol,  model  ships  and  vehicles, 
railroads,  cars  and  rockets,  wood 
and  plastic  model  kits,  science 
kits,  crafts  and  art  supplies,  hob¬ 
by  tools,  collectors'  hobbies  and 
hobby  games. 


Fuel  shortage  to 
have  little  impact 

on  holiday  travel 

! 

It  is  not  expected  that  the 
current  energy  crisis  will  have 
much  effect  on  plane  holiday 
travel,  according  to  an  item  in 
Chicago  Sun-Times  Travel  Sec¬ 
tion. 

Travelers  are  advised  to  build 
into  their  plans  more  flexibility 
as  to  departure  times. 

Despite  the  fact  that  planes 
and  cruise  liners  are  cutting 
flights  and  trimming  their  ports 
of  call  to  reduce  speed  to  save 
fuel,  hardy  American  travelers 
will  continue  to  range  the  coun¬ 
try  and  the  globe  as  long  as  they 
can  book  seats  on  a  jet  or  a  cabin 
on  a  cruise  ship. 


gymnastics  in 
the  forefront 

Gymnastics  in  the  forefrorr 
recreation  today  was  highligh 
recently  in  a  Wait  Street  Joui 
story.  The  article  elaborated 
the  tremendous  number  of  c 
now  interested  in  gymnastics; 
result  of  the  72  Olympics 
the  wide  coverage  given  to 
gymnastics  competition  on  T. 

According  to  the  article, 
number  of  girls  participating 
gymnastics  programs  in  schc 
doubled  this  year  as  opposed 
two  years  ago. 


Here  are  a  few  tips  to  opening  tenni 
cans  with  a  ring  pull  opener. 

1.  Dry  perspired  hands;  wet  fingers 
slip  as  you  pull  the  opening  ring. 

2.  Don't  yank  off  the  top.  Lift  th 
straight  up  to  cleanly  break  the 
scoring,  put  your  thumb  in  the  cen 
the  lid,  and  peel  the  cover  back  slowl 

3.  Don't  reach  into  the  can  to  pu 
the  first  ball;  shake  it  out.  These  s 
hints  should  eliminate  some  of  the 
lems  our  readers  have  been  having  wi 
opening  of  the  new  tennis  ball  cans. 
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1974  NIRA  ANNUAL  MEETING 


“EMPLOYEE  RECREATION- 

MORE  THAN  A 
FRINGE  BENEFIT” 


National  Conference 
And  Exhibit 

rhe  33rd  National  Industrial  Recre- 
ition  Association  Conference  and 
Exhibit  will  be  held  in  the  Southern 
>art  of  the  United  States  for  the  first 
ime  in  the  Association’s  33-year 
listory.  The  Conference  Committee 
eports  an  all-out  effort  by  the 
southern  Delegation  to  bring  fourth 
he  most  outstanding  Conference 
md  Exhibit  in  NIRA’s  past.  The  Con- 
erence  opening  ceremony  will  kick 
iff  on  Friday,  May  17,  1974,  at  6 
.m. 

Program  Content 

he  Conference  Program  will  have 
n  even  balance  of  program  and 
dministrative  topics  with  highlights 
f  management  inputs  of  Recrea- 
in  and  Employee  services.  Em- 
oyee  recreation  is  one  of  the  fas- 
st  growing  benefits  for  employees 
id  employers.  This  conference  will 
ok  at  these  benefits  as  more  than 
“fringe  benefit”. 

Wives  And  Families 

special  program  is  being  coordi- 
ated  for  wives  and  families  with  the 
pening  ceremony  at  Six  Flags 
ver  Georgia  Park  which  will  be  a 
imily  night  and  will,  for  the  first 
ne,  involve  the  entire  family  in  the 
IRA  opening  ceremony. 

Post-Conference  Tour 

special  executive  familiarization 


tour  is  being  planned  for  NIRA  dele¬ 
gates  and  families  at  an  extremely 
reasonable  cost.  Details  of  the  tour 
will  be  published  upon  final  negotia¬ 
tion. 

PROGRAM 

Friday  May  17,  1974 

8  AM  Exhibitors  begin  set-up 

1 1  AM  Registration  begins 

12  PM  Special 

1  PM  Committee  Meetings 
6  PM  Official  Conference 
Opening  and  address 
Six-  Flags  Over  Georgia 
Family  Night 


You’ll  be  treated  like  a  “ king  or  "queen" 
at  the  Royal  Coach  Motor  Hotel  in  Atlanta 
"where  out  of  the  past  comes  a  world  of 
charm  with  all  the  luxuries  of  the  present. " 


Saturday  May  18,  1974 

8  AM  “Welcome  You  All”  Re¬ 
gional  Breakfast 

9:30  AM  Grand  Opening  of  Ex¬ 
hibits 

12  PM  Management  Luncheon 
“Employer  of  the  Year 
Award” 

2:30  PM  Educational  Sessions 

5:30  PM  Exhibit  Hall  opens 


Sunday  May  19,  1974 

8  AM  Breakfast 

9  AM  Annual  Business  Meet¬ 

ing  &  Election  of  Nat’l 
Officers 
11  AM  Lunch 
2  PM  Educational  sessions 
5  PM  Exhibit  Hall  opens 


Monday  May  20,  1974 

8  AM  Breakfast 
9:45  AM  Grand  Finale  of  Exhibits 
and  Closing  Luncheon 
2:15  PM  Educational  session 
6  PM  Evening  at  under¬ 
ground  Atlanta 


Tuesday  May  21,  1974 

8  AM  Breakfast 
9:30  AM  Educational  session 
12  PM  Awards  Luncheon 
2:30  PM  Educational  session 
7  PM  President’s  Dinner 
Dance  and  closing 
dinner  show 


A  Guide  For  The 


By  Mel  C.  Byers 

Director  of  Corporate  Recreation 
Owens-Illinois,  Inc. 


Meeting  Procedure 

An  informal  meeting,  void  of  structure  and  protocol, 
can  often  cause  more  problems  than  those  being 
discussed.  It  is  most  important  that  an  orderly 
meeting  procedure  be  followed  to  avoid  mistakes, 
confusion  and  misunderstandings.  There  must  be  a 
fair  and  orderly  means  to  suggest,  criticize,  support  or 
reject  the  proposals  or  operations  of  the  association. 

Just  as  essential  are  the  recordings  of  such  meetings, 
properly  stated  and  acted  upon  to  constitute  what 
authority  has  been  given  plus  what,  where,  when,  and 
how  the  action  will  be  taken.  The  minutes  of 
meetings  constitute  the  record  and  file  for  action 
taken  and  action  to  be  taken,  and  must  be  in 
agreement  with  those  attending  the  meeting;  there¬ 
fore,  a  sound  parliamentary  meeting  procedure 
should  be  followed,  and  we  offer  the  following 
guidelines  in  developing  your  meeting  procedures. 

PARLIAMENTARY  PROCEDURE 

How  to  Conduct  a  Meeting: 

ORDER  OF  BUSINESS* 

1 .  Chairman:  The  meeting  will  come  to  order. 

2.  The  secretary  will  read  the  minutes  of  the  last 
meeting.  Minutes  are  read.  Are  there  any  correc¬ 
tions  to  the  minutes?  Corrections  are  suggested 
without  motion  or  vote. 

If  there  are  no  (further)  corrections,  the  minutes 
stand  approved  as  read  (as  corrected). 

3.  We  will  have  the  report  of  the  . .  .  Officers  (e.g., 
financial  report  by  treasurer),  standing  commit¬ 
tees,  special  committees. 


Motion  is  made  to  adopt  audited  financial  repot 
no  action  is  taken  on  unaudited  report, 
committee  report  contains  a  recommendatio 
reporting  member  (usually  chairman  of  the  cor 
mittee)  moves  that  recommendation  be  adopte 
Otherwise  report  is  filed  without  action. 

4.  Is  there  any  unfinished  business?  Action  is  cor 
pleted  on  any  business  not  settled  when  la 
meeting  was  adjourned.  (See  Handling  Main  M 
tions). 

5.  After  unfinished  business  ...  Is  there  any  ne 
business?  Each  new  motion  is  discussed  ar 
settled  before  another  main  motion  can 
proposed.  (See  Handling  Main  Motions). 

6.  After  business  is  completed  .  .  .  Are  there  ai 
announcements?  If  there  is  no  further  busine 
the  meeting  will  stand  adjourned. 

If  no  business  is  presented  .  .  .  The  meeting 
adjourned.  If  assembly  wishes  to  adjourn  meeti 
before  all  business  is  completed,  meeting  must 
adjourned  by  motion. 

*A  quorum  (the  number  of  members  necesse 
according  to  the  Constitution  or  by-laws,  to 
business)  must  be  present  to  hold  a  busim 
meeting. 

THE  CHAIRMAN 

1.  Calls  the  meeting  to  order. 

2.  Keeps  meeting  to  its  order  of  business. 

3.  Handles  discussion  in  an  orderly  way: 

(A)  Gives  every  member  who  wishes  it  a  chance 
speak. 

(B)  Tactfully  keeps  all  speakers  to  rules  of  or< 
and  to  the  question. 
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Chairman 


(C)  Should  give  pro  and  con  speakers  alternating 
opportunities  to  speak. 

4.  Does  not  enter  into  discussion. 

5.  States  each  motion  before  it  is  discussed,  and 
before  it  is  voted  upon. 

6.  Puts  motions  to  vote  and  announced  outcome. 

7.  May  vote  when  his  vote  would  affect  the  out¬ 
come,  or  in  any  case  when  voting  is  by  ballot. 

8.  Should  be  familiar  enough  with  parliamentary  law 
to  inform  assembly  on  proper  procedure. 

9.  May  appoint  committees  when  authorized  to  do 
so  or  if  by-laws  so  provide. 

0.  May  assist  in  wording  of  motions  if  maker 
requests  assistance. 

"he  chairman  can  remain  seated  during  the 
teeting  except  at  these  times: 

A)  To  call  the  meeting  to  order. 

B)  To  put  a  question  to  vote. 

C)  To  give  his  decision  on  a  point  of  order. 

D)  May  stand  to  recognize  speakers  (particularly 
if  assembly  is  large.) 

f  speaking  to  the  assembly,  the  chairman  refers 
himself  as  "The  chair". 

|SE  OF  GAVEL: 

lap  once  to  call  meeting  to  order, 
lap  once  to  maintain  order, 
lap  once  to  declare  adjournment. 

IANDLING  OF  MAIN  MOTIONS 

1.  Member  stands:— Chairman:— 

2.  Chairman  recognizes  speaker:— 

3.  (propose)— (motion)  . . . 

4.  I  second  the  motion. 

5.  The  motion  has  been  made  by  (name  of  mover) 
and  seconded  that ...  Is  there  any  discussion? 


Discussion  must  be  addressed  to  the  chair  (chair¬ 
man).  Motion  may  be  changed  by  amendment.  If 
the  group  does  not  wish  to  take  final  action  on 
the  motion,  they  may  dispose  of  it  in  some  other 
way.  (See  Rules  for  Handling  Motions). 

6.  When  discussion  stops  ...  If  there  is  no  further 
discussion  (silence  is  taken  as  consent)  the  motion 
is .  .  .  All  in  favor  please  say  "Aye"  (Yes).  All 
opposed,  please  say  "No". 

If  the  chair  is  able  to  tell  from  this  "voice  vote" 
(viva  voce)  whether  there  are  more  "Ayes"  or 
more  "Noes",  he  announces  the  result. 

7.  The  Ayes  (or  Noes)  have  it.  The  motion  is  carried 
(or  is  defeated). 

If  any  one  calls  "Division"  (question  the  voice 
vote),  the  chair  calls  for  a  show  of  hands  or  a 
standing  vote.  ((All  in  favor  raise  your  right  hand 
(or  stand).  All  opposed  .  . .  ) 

If  a  majority  demand  it,  the  vote  may  be  taken  by 
ballot. 

AMENDMENTS  CHANGE  MOTIONS 

1.  After  a  main  motion  has  been  made  and  second¬ 
ed ...  I  move  to  amend  the  motion  by  .  .  .  Insert¬ 
ing  or  adding  a  word,  phrase  or  sentence.  Striking 
out  a  word,  phrase  or  sentence.  Striking  out  and 
inserting  a  word  or  phrase  or  substituting  a 
sentence  or  paragraph. 

2.  I  second  the  motion  to  amend. 

3.  It  has  been  proposed  to  amend  the  motion  to 
read  as  follows  . . . 

Chair  states  the  main  motion  and  the  amendment, 
so  the  group  will  understand  how  the  amendment 
changes  the  motion.  Amendment  is  handled  in 
the  same  way  as  a  main  motion  with  .  .  . 

4.  Discussion:  Is  there  any  discussion? 

5.  Question:  If  there  is  no  further  discussion,  the 
amendment  is  .  .  . 

6.  Vote:  All  in  favor  of  the  amendment . . . 

Chair  announces  the  outcome:  The  amendment  is 
carried  (or  defeated).  The  motion  now  before  the 
house  .  .  .  (motion— plus  the  amendment,  if  car¬ 
ried). 
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Thousands  of  volumes  of  fiction  and  non-fiction  are  featured 
in  the  Naval  Training  Center's  Library  which  offers  a 
sound-proof  music  room  and  a  reference  study  alcove.  The 
Library  is  operated  under  the  aegis  of  the  Special  Services 
Department. 


The  750-seat  theater  features  the  latest  films  daily,  and 
another  of  the  many  services  offered  to  all  military  persoi 
nel,  their  dependents,  retired  personnel  and  civilian  en 
ployees  at  the  Naval  Training  Center. 


Facilities,  size  highlight  Navy’s 
Special  Services  Department 


By  N.  L.  (Doc)  Medley 
Special  Services  Department 
Naval  Air  Station 

The  Navy's  Special  Services  Department  in 
Orlando,  Fla.,  serves  110,000  active  duty,  de¬ 
pendents  and  retired  personnel  in  the  Central 
Florida  area— a  group  with  a  population  larger  than 
many  of  our  nation's  cities. 

As  a  result,  the  Naval  Special  Services  program 
has  to  be  and  is  one  of  the  most  comprehensive 
and  varied  in  the  world,  offering  an  overwhelming 
number  of  facilities. 

The  funds  used  by  Special  Services  to  provide  its 
prodigious  recreation  facilities  are  received  from 
the  profits  of  the  Navy  Exchange  Retail  Stores 
located  on  board  the  Naval  Training  Center.  These 
are  not  funds  appropriated  by  Congress. 


Facilities,  .more  facilities.  .  .and  more  facilitie 
more 

BOWLING  LANES.  The  bowling  alley  feature 
lanes  with  automatic  pin  spotting,  along  wi 
convenient  snack  bar,  nursery,  lounge,  and  bar. 

*  *  * 

GOLF  COURSE.  Special  Services  operate: 
excellent  9-hole  golf  course  featuring  mor 
tournaments  and  individual  instruction  availabl 
the  club  pro. 

*  *  * 

GYMNASIUM.  This  facility  is  the  place  to  gc 
basketball,  weight  training,  badminton,  hanc 
and  all  around  exercise.  All  equipment,  inclt 
use  of  the  locker  rooms,  showers,  sauna  1 
wearing  apparel,  tennis  rackets,  etc.,  can  be 
free  of  charge. 
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\RINA.  The  Marina,  located  on  a  nearby  lake, 
Dvides  a  complete  line  of  equipment  for  the 
ating  enthusiast  including  boats  and  motors, 
vel  trailers,  camping  equipment,  and  fishing 
:kle. 

*  *  * 

JRSERY.  Parents  with  children  between  the  ages 
five  months  to  10  years  may  use  this  service, 
tendants  are  always  present  to  see  that  children 
:eive  proper  care  and  supervision. 

*  *  * 

IEATER.  The  750  seat  theater  shows  the  latest 
iture  films  daily  at  7  p.  m.,  along  with  a 
iiddies"  show  on  Saturday  mornings. 

*  *  * 

BRARY.  Over  18,000  volumes  are  available  in 
?  library,  along  with  a  soundproof  music  room 
d  a  study  alcove. 

*  *  * 

/IMMING  POOL  and  BEACH  AREAS.  Special 
'vices  operates  a  25  meter  by  25  yard  swimming 
ol  which  is  open  all  year  round.  We  also  operate 
o  large  beach  areas  on  an  adjacent  lake  equipped 
th  shaded  picnic  tables,  barbecue  pits,  and 
lyground  equipment. 

*  *  * 

EET  RANGE.  The  skeet  range  is  always  avail- 
e  for  groups  of  five  or  more. 

*  * 

ITO  HOBBY  SHOP.  The  auto  shop  carries  a 
nplete  line  of  tools  and  equipment  for  any  type 
vehicle  repair.  Technical  instruction  is  available 
m  the  attendant  on  duty. 

*  *  * 

RAMICS  HOBBY  SHOP.  The  ceramics  shop 
vides  fully  qualified  instructors,  complete  facili- 
,  and  a  full  line  of  supplies  for  sale. 

*  *  * 

AFTS  HOBBY  SHOP.  Adult  and  children's 
ses  meet  regularly  for  instruction  in  painting, 
oupage,  macrame,  leatherwork,  sculpture,  cop¬ 
tooling,  and  many  other  crafts. 

*  *  * 

ECTRONICS  HOBBY  SHOP.  Instruction  and 
ipment  are  provided  for  repairing  personal 
visions,  radios  and  various  electronic  gear. 

*  *  * 

)TO  HOBBY  SHOP.  Qualified  instructors, 
tography  classes,  and  a  full  line  of  equipment 
available  for  photo  buffs. 

**  * 

OD  HOBBY  SHOP.  Assistance  and  equipment 
provided  for  woodworking  jobs  of  all  sizes. 


PUTPUTT  COURSE.  We  operate  a  challenging 
18-hole  putt-putt  course  adjacent  to  the  beach 
areas. 

*** 

KINDERGARTEN.  Parents  with  children  in  the  4 
or  5  year  old  range  may  utilize  this  service  to 

provide  their  children  with  pre-school  training. 

**  * 

TOOL  CHECKOUT  SHOP.  A  wide  variety  of 
equipment  is  available  for  free  checkout  such  as 
sanders,  saws,  drills,  cement  mixers,  levels,  axes,  ice 
cream  freezers,  ladders,  soldering  irons,  and  other 
small  tools. 


*  *  * 

TENNIS.  Special  Services  operates  eight  tennis 
courts,  six  of  which  are  fully  lighted.  Free  tennis 
lessons  are  offered  to  all  authorized  personnel. 

The  Department  is  not  content  to  maintain  the 
status  quo.  Expansion  is  in  the  offing.  During  the 
next  five  years.  Special  Services  will  have  more 
than  $5  million  of  projects  planned  that  will  enable 
it  to  continue  to  provide  a  complete  and  varied 
recreational  program  to  serve  the  expanding  num¬ 
ber  of  authorized  personnel  in  the  Central  Florida 
area. 


GET 

MAXIMUM  USE 
from  YOUR 
GYM  SPACE 


Roller  skating  entertains  more  people  in  less  space 
and  requires  less  supervision.  It  is  the  most  eco¬ 
nomical  use  for  your  gym  space. 

And  roller  skating  won’t  scratch  your  floors.  When 
you  use  Chicago  roller  skates  with  DURYTE 
plastic  wheels,  there  is  NO  floor  damage! 

WRITE  DEPT.  122 

CHICAGO  ROLLER  SKATE  COMPANY 

4400  WEST  LAKE  ST.  -  CHICAGO,  ILLINOIS  60624 
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bey  Victoria  Offers 
airy.  Location 

ew  York  is  a  city  that's  filled  with  hotels— east 
,  west  side,  all  around  the  town.  But  if  you're 
:ing  for  a  hotel  that  offers  midtown's  most 
I  location— look  no  further  than  the  Abbey 
:oria. 

>ince  it's  located  on  the  northeast  corner  of 
enth  Avenue  and  51st  Street  (right  near  Rocke- 
er  Center),  the  hotel  is  in  proximity  to  just 
iut  everything  in  Manhattan.  Guests  can  actually 
k  to  most  of  the  places  they  want  to  see.  And, 
y  can  stay  in  style  while  they're  enjoying  all  the 
its. 

The  hotel  has  been  beautifully  remodeled  and 
lecorated  and  has  1,000  air  conditioned  rooms, 
ery  room  has  TV,  private  bath  and  shower, 
rvices  include  beauty  salon,  valet,  laundry,  news- 
ind,  theatre  ticket  agency,  sightseeing  and  trans¬ 
lation  desk,  florist  and  souvenir  shop.  Res- 
lirants  in  the  hotel  offer  every  variety;  for  a  real 
;at,  try  the  famous  Stockholm  Restaurant  witn 
thentic  Swedish  smorgasbord.  An  intimate  cock- 
I  lounge  is  a  good  place  to  plan  the  evening's 
tivities.  There's  also  a  comfortable  coffee  shop 
th  moderately  priced  meals. 

Outside,  all  Manhattan  beckons.  Walk  one  block 
d  you're  at  Rockefeller  Center,  home  of  the 
)rld-famous  Radio  City  Music  Hall.  One  or  two 
Dcks  in  any  direction  and  you're  ready  for 
rtain  time  at  your  pick  of  fabulous  Broadway 
ows  (the  ticket  agency  in  the  hotel  will  be  happy 
assist).  Want  to  shop  on  exclusive  Fifth  Avenue? 
vo  blocks  and  you're  there.  And  the  only 
oblem  you'll  have  in  finding  a  restaurant  is 
rrowing  the  choice. 

If  your  employees  want  all  the  excitement  of 
;w  York  at  the  best  value  for  their  dollars,  there's 
;t  one  place  to  book  them— the  Abbey  Victoria. 
ie  hotel  that  specializes  in  treating  groups  like 
dividuals.  (The  Abbey  Victoria  has  been  a  mem- 
r  of  NIRA,  for  many  years).  Special  low  group 
tes  are  available  for  15  or  more  people  arriving  at, 
e  same  time. 


NIRA  Members  get  'Bang' 
out  of  shooting  sports- 
National  Shooting  Sports 

The  National  Shooting  Sports  Foundation's  mes¬ 
sage  to  NIRA  members  is-recreational  shooting  is 
fun  and  exciting-not  that  industrial  recreation 
managers  don't  already  know  this.  Take  for  exam¬ 
ple,  the  successful  ARMCO-NIRA  National  Invita¬ 
tional  Industrial  Trapshoot.  They've  had  record 
turnouts  for  two  years.  Two  hundred  teams  from 
all  over  the  country  competed  this  year. 

Shooting  programs  are  universally  popular. 
Why?  First  of  all,  shooting  offers  variety— trap, 
skeet,  rifle  and  pistol  target  shooting,  indoor  and 
outdoor  shooting,  keen  competition  and  informal 
practice. 

Add  the  fact  that  shooting  programs  offer 
recreational  opportunities  on  a  year-around  basis. 
Winter  weather  has  no  effect  on  indoor  range 
activities,  and  clay  target  shooting  can  go  on  12 
months  a  year  in  many  areas. 

In  addition,  the  shooting  sports  are  great  equal¬ 
izers.  There  is  no  advantage  in  being  young, 
athletic  or  male.  With  practice,  the  100-pound 
grandmother  can  compete  on  an  equal  basis  with 
anyone.  By  the  same  token,  shooting  is  ideal  for 
people  with  physical  limitations  and  handicaps. 

Obviously,  the  shooting  sports  have  something 
good  to  offer  for  just  about  everyone.  And  since 
the  National  Shooting  Sports  Foundation  exists  for 
the  purpose  of  encouraging  participation  in  all 
phases  of  legitimate  sporting  firearms  use,  we  are 
always  ready  to  provide  aid  and  advice  to  industrial 
recreation  managers. 

The  Foundation  publishes  and  distributes  a 
wide-ranging  list  of  literature  on  shooting-related 
subjects  from,  "How  to  Start  a  Gun  Club"  to 
"Firearms  Safety  in  the  Home,"  much  of  which 
can  be  put  to  good  use  in  recreation  programs.  In 
addition,  NSSF  can  supply  expert  information  on 
the  nuts  and  bolts  of  organizing  and  coordinating 
recreational  shooting  activities. 

If  the  shooting  sports  aren't  part  of  your 
recreational  scheme,  you're  missing  out  on  a  good 
thing.  We'd  be  happy  to  help  you  get  in  on  the  fun. 
All  you  have  to  do  is  write  to  the  National 
Shooting  Sports  Foundation,  1075  Post  Road, 
Riverside,  Connecticut  06878. 
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Northwestern  Golf- 
Pioneers  in  Production 
of  Quality  Golf  Clubs 

Northwestern  Golf  Company  is  the  world's 
largest  exclusive  manufacturer  of  golf  clubs. 

Next  year  will  mark  the  45th  consecutive  year 
Northwestern  has  been  under  single  family  owner¬ 
ship.  The  company  was  founded  in  1929  by  Nat 
Rosasco,  Sr.,  and  his  two  sons  Nat,  Jr.,  and  LeRoy 
manage  the  business  today  as  President  and  Exec¬ 
utive  Vice  President,  respectively. 

Headquartered  in  Chicago,  Northwestern  dis¬ 
tributes  its  broad  line  of  golf  equipment  to  retailers 
and  golf  professionals  through  manufacturers  rep¬ 
resentatives  in  the  United  States,  Europe,  Japan 
and  other  countries  around  the  world. 

Through  the  help  and  assistance  of  the  members 
of  the  Professional  Advisory  Staff,  Northwestern 
has  achieved  recognition  as  the  leader  in  developing 
and  adapting  new  components  for  golf  clubs. 

The  present  staff  members  include  such  out¬ 
standing  golfers  as,  Bruce  Crampton,  Byron  Nel¬ 
son,  Homero  Blancas,  Bob  Murphy,  Chi  Chi  Rodri¬ 
guez  and  Forrest  Fezler. 

The  ladies'  point  of  view  is  not  overlooked  and 
is  represented  by  Debbie  Austin  and  Margee 
Masters.  All  staff  members  assist  in  the  develop¬ 
ment  and  field  testing  of  Northwestern  equipment. 

Northwestern  pioneered  the  manufacture  of 
realistically  priced  golf  clubs  paving  the  way  for 
countless  new  golfers  to  enjoy  the  increasingly 
popular  sport  which  had  been  known  as  a  "rich 
man's"  game.  The  company  introduced  the  light¬ 
weight  steel  shaft  in  1964  to  reduce  fatigue  and 
increase  head  speed  for  greater  distance.  In  1971, 
Northwestern  introduced  stainless  steel  shafts 
which  incorporated  all  the  advantages  of  light¬ 
weight  steel  plus  the  lasting  finish  of  stainless. 
Northwestern  was  one  of  the  first  manufacturers  to 
introduce  the  revolutionary  new  "Graphite"  golf 
shaft  which  is  one  of  the  most  exciting  innovations 
in  golf  equipment  in  the  last  20  years. 

The  objective  upon  which  the  company  was 
founded  has  been  to  give  the  customer  the  best 
possible  product  and  service  at  the  fairest  prices.  It 
has  been  this  principle  that  has  motivated  and 
guided  Northwestern's  development  and  progress 
and  will  continue  to  be  the  guideline  in  the  future. 


Group  Vacations  Offered 
Aboard  Norwegian 
Caribbean  Lines  Ships 

Among  fond  memories  of  the  "good  'ole  days' 
in  these  days  of  nostalgia  is  the  "Gone  Fishin'  ' 
sign  which  turned  up  on  many  a  businessman': 
door  indicating  the  entire  staff  was  out  enjoying  c 
few  days  of  rest  and  relaxation  together. 

While  the  sign  has  disappeared,  the  practice 
hasn't.  In  fact,  today  it's  not  at  all  unusual  to  fine 
an  entire  300-man  factory  or  industrial  comple> 
temporarily  shut  down  as  the  employees  vacatior 
in  a  group.  And  more  and  more  frequently,  f 
seems  the  destination  is  a  Caribbean  cruise,  accord 
ing  to  Norman  Koppen,  sales  vice  president  a 
Norwegian  Caribbean  Lines,  which  operates  three 
ships  out  of  the  New  Port  of  Miami  on  seven  anc 
14-day  cruises  to  the  Caribbean  and  South  Amer 
ica.  One  of  his  main  sources  of  sales  is  the 
company  group  that  is  vacationing  together  while 
the  business  back  home  is  closed. 

"Employee  packages  offer  advantages  through 
the  savings  inherent  in  group  rates,"  Koppen  said 
"and  there's  an  intangible  benefit  as  well.  The 
comraderie  which  develops  aboard  these  cruise: 
can't  help  but  carry  over  to  the  plant  or  office 
when  the  group  returnes  home,  thus  contributinc 
to  more  pleasant  working  conditions." 

Group  business  is  an  important  part  of  NCL': 
total  sales  effort,  accomplished,  like  the  majoi 
share  of  its  bookings,  through  travel  agents.  A  stafl 
of  eight  works  exclusively  in  this  area,  hand  I  i  nc 
groups  ranging  in  size  from  a  minimum  of  15  tc 
full-ship  charters. 

"Often  the  simultaneous  vacation  concept  i: 
expanded  to  mix  business  with  pleasure,"  Kopper 
continued.  "In  such  cases,  the  packages  usually  fal 
into  two  categories— incentive  cruises  offered  tc 
motivate  peak  performance  by  employees,  oi 
small— to  medium— sized  executive  and  sales  meet 
ings." 

"We  provide  full  convention  service  for  sucl 
meetings  as  well— private  rooms,  printing  of  pro 
grams  and  agenda,  use  of  audio-visual  equipment 
preparation  of  favors  and  souvenirs— at  no  cost  tc 
the  group,"  Koppen  added. 

"And  of  course,  our  regular  ship-and-shon 

Continued  on  page  6E 


Are 

your  charters 
legal? 

Do  you  have  problems  getting  airline  contracts  signed? 

You  must  have  an  airline  contract  to  legally  promote  affinity 
(prorata)  charters. 

Is  someone  else  guaranteeing  to  fill  “your”  seats? 

You  may  have  ineligible  participants  on  “your”  airplane. 

Are  friends  and  neighbors  of  “members”  going  too? 

Only  immediate  family  can  go  on  an  affinity  charter. 

Are  payments  and  deposits  in  safe  hands? 

You  may  wish  they  were. 

Do  you  sponsor  group  travel  just  to  save  money? 

Get  company  priority  for  recreation  and  travel  by  knowing  your 
objective. 

Etsia  can  help  you  with 
year-round  legal  charters  and 
employee  travel  programs  which 

0  Require  no  contracts. 

0  Have  no  minimum  numbers. 

0  Are  open  to  friends,  relatives,  roommates  and  playmates. 

0  Provide  bonded  performance  and  bank  protection  of 
payments. 

0  Assist  you  to  identify  and  accomplish  company 
objectives. 

0  Have  U.S.  C.A.B.  approval. 

Avoid  a  coverup! 


□  yes  □  no 

□  yes  □  no 

□  yes  □  no 

□  yes  □  no 

□  yes  □  no 


/ 


Etsia 


Call  or  write  for  complete  details  to 

Etsia  Inc. 

576  Fifth  Avenue 

New  York,  N.Y.  10036 

(212)  246-9228— Out  of  town  call  collect. 


Your  Meeting  at  Sea  Offers  So  Much  Mor  on 

He,  P/wm  Fkfo/uml 


No  other  one-week  business  and  pleasure  program 
has  ever  been  as  widely  acclaimed  as 
7-Day  “Linger  Longer”  Nassau  Cruises  on  the  great 


39,241 -ton 


Sailing  from  New  York  Every  Saturday  Spring  thru  Autumn 
with  ship  your  hotel  for  2  days  and  2  nights  in  Nassau! 

rAND  FROM  FLORIDA ...  ] 

it’s  our  bright  new  star ,  the  25,300-ton  I 


DORIC 

(formerly  s.s.  HANSEATIC) 


Sailing  winter  and  spring  from  Port  Everglades 
on  Caribbean  luxury  cruises  of  9  to  14  days 

Known  as  a  ship  of  superior  quality,  the  newly-named  s.s.  DORIC 
now  features  Home  Lines’  famous  cuisine,  activities  and  all-Italian 
service.  Wide  range  of  public  rooms,  2  outdoor  swimming  pools, 
indoor  pool  with  sauna  and  massage  rooms.  All  cabins  have 
private  bathrooms,  phones,  individual  climate  controls.  Over 

80%  outside  cabins.  All  lower  beds.  5  elevators.  , 


'QCEANIC 


The  record  speaks  for  itself:  the  popularity  of  the 
OCEANIC  is  so  widespread,  she  has  broken  every 
existing  passenger  carryings  record  for  7-day 
cruises.  And  for  good  reason!  Her  magnificent 
facilities  include  the  all-weather  indoor/outdoor 
Lido  pool  deck  under  the  unique  retractable 
Magrodome  roof.  Home  Lines  is  renowned  for  its 
superb  cuisine  and  for  the  dedicated  service  of  the 
all-Italian  personnel.  Sparkling  activities  include  4 
orchestras,  professional  shows,  movies,  galas, 
parties,  contests,  games.  All  cabins  have  private 
bathrooms,  phones,  2-channel  stereo  music, 
individual  climate  controls. 

And  the  OCEANIC  is  especially  suited  for  group 
cruises.  There  is  a  wealth  of  public  rooms,  for  every 
requirement.  We  are  fully  equipped  for  meetings  at 
sea . . .  including  TV  for  closed-circuit  telecasting. 
And  our  experience  in  serving  groups  from  15  to  a 
ship’s  charter  of  1015  can  be  of  invaluable  help  to 
make  your  program  a  success! 


Panamanian  Registry 

PHONE  OR  WRITE  FOR  COMPLETE  DETAILS  AND  FREE  FULL  COLOR  BROCHURE! 
rUfUiwalUcL  ftoA.  Qualify..  SzwicsL . . .  dlomsi.  JjutsiA.  JamouA.  CUL-Qlalian.  (psuiAonnuL 
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HOW  TO  USE:  Every  article  which  appeared  in 
R/M  during  1973  is  classified  in  this  index,  which 
is  intended  to  serve  as  a  ready  reference  tool  to 
industrial  recreation  topics.  Seek  out  the  category 
first,  then  run  down  the  list  of  articles  (listed  in 


order  of  appearance)  for  each 

category. 

Cultural  and  Social  Activities 

month  pg. 

Liability  and  the  company  skier 

Jan/Feb.  10 

The  retiree— today  and  tomorrow 

March  8 

Sleeping  bag  tips 

March  20 

Cardiovascular  health  program 

April  14 

Employee  Fund-raising  projects 

May  12 

Your  duty  as  a  meeting  participant 

May  15 

Job  enrichment 

Aug.  28 

How  to  set  up  a  hobby  club 

Oct.  16 

A  guide  for  the  chairman 

Dec. 

Departments 

Advertisers  Index 

Jan.-July;  Sept,  to  Dec. 

Classified  Ads 

Sept.,  Nov.,  Dec. 

Company  Profile 

Jan.  to  April;  June, 
July,  Aug.,  Sept.,  Oct., 
Nov.,  Dec. 

Editor's  Note 

Jan./Feb.,  Nov.,  Dec. 

Good  Things  to  Read 

June/July,  Nov. 

Meet  Your  Board 

Jan./Feb.,  Sept.,  Oct., 
Nov. 

News  in  Brief 

Jan. /Feb.,  March,  May, 
June/July,  Aug.,  Sept., 
Oct.,  Nov.,  Dec. 

NIRA  News 

All  Issues 

New  Products 

Jan. -April;  June  to  Dec. 

Professional  Services  Directory  Jan.  to  May;  Nov.  to  Dec. 

Tournament  News 

December 

The  Trading  Post 

Jan./Feb,  March 

Transition 

June/July 

Travel  Spotlight 

All  Issues 

Group  Travel 

How  to  interpret  a  travel  brochure 

Jan./Feb.  9 

Dictionary  of  group  travel  terms 

Jan./Feb.  12 

1973  Holiday  Guide 

Jan./Feb.  25 

TCGs— what  are  they? 

Jan./Feb.  26 

Take  the  train 

Sept.  1 8 

Motor  car  touring 

Sept.  26 

Tour  evaluation 

Sept.  56 

Why  group  travel? 

Sept.  64 

Travelplanning  guide 

Sept.  73 

Travelers  effect  destinations 

NIRA  Affairs 

Bulbhome  contest  final  stage  near 

Nl  RA  32nd  annual  conference  and 

Oct.  21 

Exhibit 

March  26 

Post  conference  tour 

March  41 

Annual  Nl  RA  conference  and  exhibit 

Apri  1  24 

Employer  of  the  year 

May  25 

President's  message 

May  24 

Women's  program 

May  33 

Miss  Industrial  Recreation 

24th  annual  trapshoot 

NIRA  fishing  contest 

Nl  RA  new  president 

Focus  on  Nl  RA  conference 

Focus  on  exhibits 

Focus  on  awards 

Focus  on  post  conference  tour 

Remarks  by  Donald  E.  Garretson 

Remarks  by  Ben  W.  Borne 

Western  conference 

NIRA  representatives 

at  international  conference 
Nl  RA  member  survey 
Atlanta  conference 

Program  Profiles 

Pioneer  fitness  conference 
Senator  stays  fit 

Basketball  without  company  facilities 
Something  for  everyone 
Rockwell  International 


May  44 

June/July  20 

June/July  20 

Aug.  8 

Aug.  10 

Aug.  12 

Aug.  15 

Aug.  16 

Aug.  18 

Aug.  21 
Aug.  31 

Aug.  37 

Sept.  30 

Nov.  4 


April  10 
May  18 
June/July  12 
Oct.  12 
Nov.  14 


Recreation  Administration 

How  to  solicit  agency  bids 

Let's  play  tennis 

Recreation  phobia 

Industrial  recreation  bibliography 

Low-cost  programming 

Recreation  and  the  world  of  work 

Restructing  recreational  concepts 

Small  job  clinic 

Fitness  center 

Tennis  court  surfaces 

Optimum  playground  design 

Saunas 

Air  structures 

Leisure  time  market 

Sports  and  Physical  Activities 

Hot  air  ballooning 

It's  greater  than  golf 

Improving  manpower  through  aerobics 

Physical  fitness  defined 

How  many  Americans 


Jan./Feb. 

14 

March 

7 

April 

12 
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50 

June/July 

12 

Aug. 

Aug. 

26 

Oct. 

20 

Nov. 

10 

Nov. 

22 

Nov. 

18 

Nov. 

24 

Nov. 

2f 

Dec. 

4£ 

March  1^-S 

March  19 

April  ll 

April  2« 

Sept.  3'<l 


Editorial,  Continued  from  page  8 

If:  the  final  form  of  the  bill  does  contain  the 
clause  about  recreation  as  "non-essential",  NIR/ 
members  should  urge  the  President  to  consider  ; 
statement  he  made  to  NIRA  in  April  of  this  year 
"America's  growing  productivity  has  added  con 
siderably  to  the  leisure-time  of  its  workers.  But  the 
value  of  these  leisure  hours  is  ultimately  deter 
mined  by  how  they  are  used.  I  am  pleased  to  note 
that  the  business  community  is  systematical l\ 
sponsoring  employee  programs  that  offer  oppor 
tunities  not  just  for  relaxation  and  enjoyment,  bu 


Continued  on  page  65 
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management 

The  World's  Finest  Products  and  Services  for  Employee  Recreation 
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At  (Melandfywll  see  nee  stars  in 
me  afternoon  than  you'll  find  in  Hollywood  in  a  year. 


We  hate  to  burst  your  bubble,  but  finding  movie  stars 
isn’t  all  it’s  cracked  up  to  be.  You’re  not  about  to  find 
Paul  Newman  hanging  around  Hollywood  and  Vine. 

Or  sipping  a  soda  with  Joanne  Woodward  at  that 
famous  drug  store. 

No,  the  best  place  to  find  Hollywood  is  in  Buena 
Park.  At  the  Movieland  Wax  Museum. 

At  Movieland  you’ll  find  over  125  of  your  favorite 
stars,  just  as  they  appeared  in  their  most  famous  roles. 

You  can  walk  through  authentic  reproductions  of 


scenes :from  the  pictures  and  see  many  of  the  stars 
wearing  the  magnificent  costumes  actually  used  in 
filming. 

So,  if  you’re  looking  for  movie  stars,  don’t  waste 
your  vacation  on  movie  maps  and  bus  tours,  come  to 
Buena  Park.  And  find  the  best  of  Hollywood. 

Movieland  Wax  Museum 

7711  Beach  Blvd.,  Buena  Park,  California  90620 


Thousands  of  families  are  discovering  Japanese  Village.  Exciting  shows  with  tigers,  dolphin  and  bears. 
Tame  deer  and  doves.  Exotic  shops.  Authentic  food. 

For  Agent’s  discount  schedule  and  information  about  Special  Movieland  Wax  Museum/Japanese 
Village  combination  ticket  rates  write:  CYNTHIA  SHIELDS,  Manager,  Tour  and  Travel,  Japanese 
Village,  6291  Burnham  Street  •  Buena  Park  *  Ca.  90621  ■  or  call  (714)  522-8353. 


\S  SEE  T 


By  Michael  A.  Fryer 
Executive  Director 

National  Industrial  Recreation  Association 


Support  Our  Advertisers, 
Associate  Members  and  Exhibitors 


>ur  Editor,  National  Sales  Director  and  the  entire 
RA  staff  have  painstakingly  compiled  this  most 
mprehensive  listing  of  suppliers  of  recreation 
Dducts  and  services.  This  Buyer's  Guide  and 
rvices  Directory  should  provide  an  immediate 
idy  reference  of  the  names  and  telephone  num- 
rs  of  suppliers  who  have  supported  the  Associa- 
n  throughout  the  past  year. 

larly  every  day  I  refer  to  the  Buyer's  Guide  for  a 
ephone  number  or  reference,  and  I  hope  you 
I  find  it  as  valuable.  The  1974  Buyer's  Guide 
d  Services  Directory  is  the  only  comprehensive 
:ing  of  products  and  services  for  industrial 
:reation  programs.  The  firms  listed  here  have 
nificantly  supported  the  Association  as  Adver¬ 
ts,  Associate  Members  and  Exhibitors,  and  are 
!  leading  . suppliers  in  their  fields.  Their  support 
>  indicated  to  you  and  our  staff  that  they 
cerely  care  about  NIRA,  its  membership  and  the 
:ure  of  industrial  recreation. 

lile  there  are  other  suppliers  to  the  industrial 
reation  field,  the  National  Industrial  Recreation 
sociation  urges  you  to  give  strong  consideration 


to  these  NIRA  Advertisers,  Associate  Members  and 
Exhibitors  when  making  your  next  purchase  or 
when  requiring  assistance  or  information. 

We  have  attempted  in  the  past,  and  will  continue  in 
the  future  to  provide  our  supporting  firms  with  the 
greatest  possible  variety  of  media  to  reach  you 
better.  Advertisers  receive  all  direct  business  refer¬ 
rals,  which  you  send  us  on  your  Planning  Service 
Card  requests  and  through  direct  correspondence. 
Our  addressing  service  for  Associate  Members 
facilitates  their  communication  with  you  on  a 
direct-mail  basis.  For  Exhibitors,  we  provide  a 
complete  list  of  conference  delegates,  whereby  the 
exhibitors  can  follow-through  on  contacts  made 
there. 

The  most  important  way  we  can  repay  the  firms 
listed  in  the  following  pages,  however,  is  to 
respond  to  their  interest  by  giving  them  your  first 
consideration  in  all  planning  or  buying  situations. 
Through  this  interchange,  the  Association  will 
grow  and  strengthen. 

Photo  courtesy  of  Western  Electric  Co. 
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ARTS  AND  CRAFTS 
HOBBIES  AND  GAMES 


GENERAL  SPORTCRAFT 

COMPANY,  LTD.  (201)384-4242 

A  complete  line  of  sporting  goods  and  games  for  family  fun, 
manufactured  under  the  motto  "Quality  Beyond  the  Ordinary." 

—  Michael  A.  Sloane.  Sales  Manager, 

130  Woodbine  St.,  Bergenfield,  N.J.  07621. 


ATHLETIC  APPAREL 


ATHLETIC  APPAREL 

CHAMPION  PRODUCTS,  INC.  (761)  271-2235 

Imprinted  T-shirts,  sweatshirts,  jackets  and  athletic  uniforms  to  add 
prestige  to  your  recreation  program.  Leading  supplier  to  colleges, 
high  schools  and  professional  teams.  Order  directly  from  manufac¬ 
turer;  salesmen  in  every  state.  Catalog  on  request. 

—  John  George,  Director  of  Sales, 

1 15  College  Ave.,  Rochester,  N.Y.  14603 


SAND-KNIT  (414)  361-0808 

Complete  line  of  athletic  apparel  and  "Kasual"  clothing  for  every 
sporting  event. 

—  Patrick  S.  Dallas,  Assistant  Sales  Manager, 

290  Junction,  Berlin,  Wise.  54923. 


BUYING  SERVICES 

For  Programs  &  Employees 


QSP,  A  SUBSIDIARY  OF  THE 
READER'S  DIGEST  ASSOC.,  INC.(914)  769-70( 

QSP,  is  the  largest  fund-raising  sales  organization  in  America;  and 
provides  the  most  comprehensive  programs  for  any  size  organi- , 
zatiom.  The  most  expensive  line  of  famous-name  candies,  like 
Heath's,  "M  &  M's"  antj  Stuckey's,  a  choice  of  200  magazine  > 
titles  and  a  complete  line  of  holiday  gift  packages.  Names  and 
products  that  people  know,  like  and  buy,  which  means  success  in 
meeting  every  organization's  fund-raising  goal. 

-Walter  Mills,  P.O.  Box  301 ,  Pleasantville,  N.Y.  10570. 

Ad  appears  on  Cover  III  | 
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TECHNICOLOR,  INC. 


(213)  843-7 


Complete  photofinishing  service  plus  a  line  of  film  products;! 
offers  an  exciting  new  profit  package  to  employee  groups;; 
Technicolor  offers  exclusive  Full-Vue  prints,  color-rich  slides  and 
movies,  enlargements,  movie  splicing  and  cartridging  at  special ; 
rates.  Club  members  send  no  money  with  orders  and  are  billed 
once  a  month  for  services  used.  Total  color  with  total  conve- 

—  C.  B.  Miller,  Director,  Sales  Promon  an, 

301 5  Winona  Ave.,  Burbank,  Calif.  91504 

Ad  appears  on  Cover  IV 
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ENTERTAINMENT 


A  NITE  AT  THE  RACES,  INC.  (212)  769-7355 

Offers  a  horse  race  game  played  with  a  16  mm  sound  projector  in 
color  and  sound.  Basic  package  consists  of  six  races  and  a  Daily 
Double.  Official  programs,  mutuel  tickets,  control  sheets,  play 
money  and  a  tote  board  are  provided.  Simple  step-by-step  instrut 
tions  are  included. 

—  Nat  Schwaber,  Director  of  Operations 
2320  Avenue  U,  Brooklyn,  N.Y.  11229 


COMPASS  CLUB,  INC.  (714)  283-2388 

The  Compass  Club  offers  superior  recreation  and  leisure  opportuni¬ 
ties  at  a  savings  in  time  and  money;  host  of  other  membership 
benefits.  Special  offers  to  NIRA  Company  Members. 

—  Marvin  Rand,  Vice  President,  3959  Triverton  Pike, 

Madison,  Wise.  5371 1 . 


LITTON  INDUSTRIES, 

DIAMONAIR  DIVISION  (201)539-5500 

Jewelry  products. 

—  Thomas  A.  Conroy,  Kris  Keimig 
200  East  Hanover,  Morris  Plains,  N.J.  07950. 


BUSCH  GARDENS  (213)  989-5300 

Located  in  California,  Florida  and  Texas.  Each  location  unique 
Outdoor  family  entertainment  features  live  animals,  birds,  excitinc 
rides  and  entertaining  shows. 

—  Mike  Walker,  16000  Roscow  Blvd.,  Van  Nuys,  Calif.  91406. 


CEDAR  POINT  AMUSEMENT  LAND(419)  626-OS 

More  than  100  rides  and  attractions  await  your  organization  at 
Mid  America's  Finest  Family  Fun  Center.  Group  rates  available. 

—  Mike  Huling  Publicity /Promotions  Mgr. 

P.O.  Box  759,  Sandusky,  Ohio  44870 
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I 


ZE  CAPAOES;  INC.  (213)  469-1912 

i  Capades  gives  special  attention  to  industrial  rates  on  tickets 
all  cities  on  its  schedule. 

Liz  Osburn,  Director  of  Group  Sales 

8121  Santa  Monica  Blvd.,  Hollywood,  Calif.  90038 

/\d  appears  on  page  64 
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IOVI  ELAND  WAX  MUSEUM  (714)  522-1154 

Buena  Park 
(213)628-6967 
Los  Angeles 

you  and  your  family  have  not  recently  visited  this  remarkable 
ars'  Hall  of  Fame,  come  and  participate  with  your  children  in 
any  great  moments,  from  movies  and  television.  Elaborate  sets, 
alism  and  participation  are  the  keys  to  a  unique  entertainment 

.penence  for  ail  the  family. 

'Group  Services,  7711  Beach  Blvd.,  Buena  Park.  Calif.  90620 

Ad  appears  on  page  Cover  II 
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/VYORK  YANKEES,  INC.  (121)293-4300 

year  marked  the  50th  anniversary  of  Yankee  Stadium.  Why  not 
re  now  about  group  arrangements?  Seating  together  and  a 
jme  on  the  scoreboard  are  just  the  beginning  of  golden  summer 

sd  Bachman,  Manager,  Special  Projects 
inkee  Stadium,  Bronx,  N.Y.  10451 


IGLING  BROTHERS 

RNUM&  BAILEY  CIRCUS  (202)833-2700 

greatest  show  on  earth.  Family  entertainment  for  your 
lany  employees  at  tremendous  savings, 
lenn  Graves,  1015  -  18th  St.,  N.W., 
ashington,  D.C.  20200 


k,  WORLD,  INC.  (714)  222-6363 

San  Diego,  Calif. 
(216)  562-8101 
Aurora,  Ohio 
(305)859-3607 
Orlando,  Florida 

I  famous  marine  park  located  in  San  Diego,  Calif.,  Aurora, 
and,  just  opening  this  month,  Orlando,  Florida.  Home  of 
u,  star  performing  killer  whale.  Sea  World  offers  unique 
tainment  for  the  entire  family. 

idy  Larsen,  1720  South  Shores  Rd.,  San  Diego,  CA  92109 
Gallagher,  11 00  Sea  World  Dr.,  Aurora,  Ohio  44202 
d  Harvey,  6363  Taft-Vineland,  Orlando,  Fla.  32809 


SIX  FLAGS  OVER  (314)  938-5300 

MID-AMERICA 

Two  hundred  acres  of  all  the  rides  and  shows  you  can  see  in  a  day 
for  a  single  price. 

—  James  E.  Wright  General  Sales  Manager, 

P.O.  Box  666 
Eureka,  Mo.  63025 


SIX  FLAGS  OVER  TEXAS  (817)  261-2771 

Texas’  top  tourist  attraction,  located  in  Arlington,  midway  between 
Dallas  and  Fort  Worth.  More  than  95  rides,  shows  and  attractions  on 
a  lavishly  landscaped  145-acre  site. 

—  Byron  C.  Caruthers,  General  Sales  Manager, 

P.O.  Box  191 
Arlington,  Texas  76010 


UNIVERSAL  STUDIOS  (213)  985-4321 

A  Universal  Studios  tour  is  where  you  share  the  film-making 
secrets  through  the  fascinating  world  of  cinema.  You  can 
squeeze  in  a  ski  vacation  without  squeezing  your  budget  at 
Yosemite  and  the  Amphitheatre,  an  outstanding  outdoor  theatre 
in  which  top  entertainers  perform.  All  this  can  be  yours  at  a 
discount  through  the  Fan  Club  Card. 

—  Rose  Cone,  Universal  Studios  Tour,  Producers' Club 
P.O.  Box  8620,  Universal  City,  Calif.  91608 

Ad  appears  on  page  68 
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WALT  DISNEY'S 

MAGIC  KINGDOM  CLUB  (714)  533-4456 

Walt  Disney's  Magic  Kingdom  Club  goes  nationwide. 

—  Milt  Albright,  Executive  Director, 

1313  Harbor  Rd.,  Anaheim,  Calif.  92803 


YOSEMITE  MT. 

SUGAR  PINE  RAILROAD  (209)  683-7273 

Yosemite  Travelers— ride  a  restored  steam  railroad  into  history 
near  Yosemite's  south  entrance  on  Highway  41.  An  exciting 
3/4-hour  adventure.  Fun  for  the  whole  family.  Museum,  logging 
display,  picnic  area,  craftshops,  food  and  gifts. 

—  Rudy  Stauffer,  Y.M.S.P.R.R.,  Yosemite  Mountain, 

Fish  Camp,  Ca.  93623 

Ad  appears  on  page  57  ; 
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EQUIPMENT 
AND  FACILITIES 


FLAGS  OVER  GEORGIA  (404)  948-9290 

oremost  family  entertainment  center  in  the  Southeast  combin- 
istory  and  fun  into  more  than  100  exciting  rides,  shows  and 
:tions.  Special  discount  programs  are  available  for  NIRA 
jers.  For  more  information  contact: 
an  E.  Krantz,  Group  Sales  Manager, 

).  Box  43187,  Atlanta,  Georgia  30336 


AMF  BOWLING  PRODUCTS  (516)  333-6900 

Complete  line  of  bowling  lane  equipment:  Automatic  Pinspotters, 
Streamlane  21  Equipment,  bowling  lanes  and  supplies.  Also  AMF 
bowling  balls,  bags  and  shoes. 

—  Al  Spanjer,  Dir.  Marketing  Services, 

Jericho  Turnpike,  Westbury,  N.Y.  11590 
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AM-FINN  SAUNA  (609)  963-2159 

Prefabricated  for  easy  installation  and  perfect  for  offices,  clubs  and 
alT  other  recreational  facilities.  Am-Finn  Saunas  provide  you  with 
special,  beneficial  dry  heat  without  any  need  for  plumbing 
maintenance. 

—  Joe  Welsh,  Sales  Manager, 

Haddon  Ave.  and  Line  St.,  Camden,  N.J.  08103 


BAUGHMAN-OSTER,  INC.  (217)  824-3305 

Baughman  Recreation  Shelter,  sturdy,  colorful,  easily  erected  and 
practically  maintenance-free.  Available  sizes:  15',  21 '  and  27'. 

—  Art  D.  Anthony,  Vice  President, 

P.O.  Box  368, Taylorville,  III.  62568 


BRUNSWICK  DIVISION, 

BRUNSWICK  CORPORATION  (312)  982-6000 

A  new,  exciting  super-fast,  one-on-one,  game  of  skills.  Puck  actually 
floats  on  air— travels  faster  than  the  eye  can  follow.  Proven  profit 
power. 

—  Don  Starin,  Promotion  Manager 
One  Brunswick  Plaza,  Skokie,  III.  60076 


CASWELL  EQUIPMENT  CO.,  INC.(612)  377-1730 

Since  1926,  Caswell  has  supplied  a  complete  line  of  indoor  and 
outdoor  shooting  range  equipment,  including  target  retrieval  sys¬ 
tems,  bullet  trapsand  accessories.  Assistance  available  at  all  stages  of 
planning. 

—  T.  N.  Busch,  Vice  President,  1215  Second  Ave.,  N., 

Minneapolis,  Minn.  55405 


GAME  TIME,  INC.  (517)  542-2345 

"Imagineered"  park  and  school  equipment. 

—  Jerry  Grabinski,  900  Anderson  Rd., 

Litchfield,  Mich.  49252 


improve  coordination  ail  at  once.  Compact  and  transportable. 
—  James  A.  Muehlenbein,  General  Manager 
7N0|I5  York  Rd.,  Bensenville,  III.  60106 


HOWMET  CORPORATION  (501)  234-4260 


The  company  which  pioneered  aluminum  stadium  seating  also 
manufactures  picnic  tables  and  other  outdoor  equipment. 

-William  Keith,  P.O.  Box  40,  Magnolia,  Ark.  71753 


LOMMA  ENTE 


,  INC.  (717)  343  4741 

tor-,  of  prefabricated,  port- 
indoors  or  outdoors  in  one 


I  Manufacturers  and  nat 
bi>*  miniature  golf  cou 
day.  Excellent  financing. 

—  J.  J.  Lomma,  Advertising  Manager, 

Lomma  Building,  Scranton,  Pa.  18503 
Ad  appears  on  page  5$  Reader  Service  Card  No.  5 


MARCY  GYM  EQUIPMENT  CO.  (213)  247-661 1 

Quality  manufacturers  of  the  most  complete  line  of  physical  fitness 
products  including:  multistation  weight  machines,  treadmills  and 
saunas.  Instructional  wall  charts,  individual  data  cards  and  instruc¬ 
tional  book  available  upon  request. 

—  Parker  Mahnke,  1736  Standard  Ave., 

Glendale,  Calif.  91201 


MINI-GYM,  INC. 


(816)  836-1300 


Manufacturers  of  a  complete  line  of  exercise  equipment  for  thej 
home,  office  or  institution. 

—  Glen  Henson,  President, 

;  266,  Independence,  Mo.  64051 


Box 


GENERAL  SPORTCRAFT  CO.  LTD.(201)  384-4242 

A  complete  line  of  sporting  goods  and  games  for  family  fun, 
manufactured  under  the  motto  "Quality  Beyond  the  Ordinary." 

—  Michael  A.  Sloane,  Sales  Manager, 

140  Woodbine  St.,  Bergenfield,  N.J.  07621 


GOLFOMAT  (703)  549-3400 

Golf  played  indoors,  utilizing  computerized  electronics  and  optics. 
Players  hit  regulation  free-flying  balls,  use  all  clubs,  swing  with  all 
the  force  and  finis  required  outdoors. 

—  Dan  Creveling,  816  N.  St.  Asaph  St., 

Alexandria,  Va.  22314 


HEALTH  AND  EDUCATION 

SERVICES  CORPORATION  (312)  766-3400 

Manufacturer  and  distributor  of  revolutionary  new  exerciser,  Exer- 
Cor,  which  conditions  heart  and  lungs,  tones  muscles  and  helps 


MIRACLE  EQUIPMENT  CO.  (515)  236-7531 

Complete  line  of  playground  equipment  featuring  steel  and  fibt 
glass  swings,  slides,  whirls,  tables,  benches  and  shelters  in  permaner 
colors.  New  three-and  five-row  portable  bleacher  in  colored  stef 
and  fiber  glass.  All  metal  supports  and  frames  can  be  supplied  wit 
MIRACOTE,  a  revolutionary  new  finish  seven  times  thicker  tha 
paintJ 

—  D.  H.  Howig,  Sales  Administrator, 

Box  275,  Grinnell,  Iowa  50112 


NORTH  AMERICAN  RECREATION(203)  336-21 

—Indoor  recreation  equipment  specially  designed  for  extra  heav 
duty  use.  Featuring:  roll-a-way  billiards  carom,  table  tennis,  socce 
and  sduffleboard  tables. 

—Full  I  line  of  recreation  equipment  for  the  handicapped,  featurin 
height  adjustable  game  tables.  The  bowling  ball  with  the  handle  am 
the  super  sports  wheel  chair. 

—Break-through  in  bench  slat  materials— the  no  maintenance  pei 
masla. 

—  Barry  H.  Traub,  Vice  President, 

P.O.  Box  758,  Bridgeport,  Conn.  06601 
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CO  SCOREBOARD  COMPANY(618)  664-0360  WORLD  WIDE  GAMES,  INC.  (614)  363-2324 


Adult  wooden  games,  including  Skittles,  Sockey  Korean  Yoot, 
Dutch  Shuffleboard  and  Helma. 

—  Mary  Lee  Bailey,  Treasurer,  Box  450  RM, 

Delaware,  Ohio.  43015 


poards  for  all  sports:  basketball,  hockey,  baseball,  football, 
ling,  track,  wrestling,  soccer.  Forty  years  of  manufacturing 
oards  allows  us  to  fill  any  type  of  requirement.  Write  for  free 


.  Nevinger,  President, 

E.  Harris  Ave.,  Greenville,  III.  62246 


MTON  INSTRUMENTS 


YORK  BARBELL  COMPANY  (717)  848-1541 


■nent  ideal  for  fitness  evaluation  or  general  exercise.  For 
write: 

t.  E-2,  3051-44th  Ave.  W.,  Seattle,  Wash.  98199 


The  best  and  most  famous  barbell  and  gym  equipment  in  the  world, 
operated  by  a  six-time  U.S.  Olympic  weight-lifting  coach.  Also 
books  on  weight  training  and  scientifically  designed  food  supple¬ 
ments. 

—  Bob  Hoffman,  York,  Pa.  17405 


REATION  EQUIPMENT  CORP.(317)  643-5315 


acturers  of  heavy-duty  playground  equipment,  pool  deck 
nent  and  indoor  basketball  backstops, 
n  D.  Nash,  Sales  Manager, 

.  Box  2188RM,  Anderson,  Indiana  46011 


FACILITY 

PLANNERS 

Professional  Services 


CO  PRODUCTS,  INC 


Products,  Inc.  manufacturers  new  simplified  "do  it  yourself" 
laking  equipment.  Now  you  can  make  your  own  signs  to 
ise  all  your  activities. 

/d  E.  Benzing,  47  Liberty  Terrace, 
falo,  N.Y.  14215 


ERSAL  ATHLETIC 
S  COMPANY 


acturers  of  the  finest  recreational  fitness  systems  in  the  world, 
itionary  design  provides  finest  quality,  maximum  safety  and 
ition  of  costly  maintenance.  Free  consulting  services  avail- 


J.  Coker,  National  Sales  Manager, 

!  North  Sierra  Vista,  Fresno,  Calif.  93703 


G  SAUNA  CO 


AMERICAN  HOME  ASSURANCE  COMPANY 


nused  areas  of  your  recreational  facility  into  a  fitness  center 
w  hours.  Stocking,  installing  distributors  located  across  the 
r.  Custom  designed  from  your  floor  plans, 
art  J.  Hanley,  909  Park  Ave., 

Box  6928,  San  Jose,  Calif.  95150 


Fare  guard  insurance  for  charter  or  group  flight  travel  participants. 
Also  optional  protection:  accidental  death,  medical,  in-hospital  and 
baggage  coverage. 

-  Dept.  AS063,  102  Maiden  Lane,  New  York,  N.Y.  10005 
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PRIZES/TROPHIES 

GIFTS 


FOOD/BEVERAGES 

VENDING 


CANTEEN  CORPORATION  (312)751-7500 

Food  Service  Management  company  provides  complete  range  of 
food  and  vending  services  to  industry,  commercial  locations, 
hospitals,  nursing  homes,  schools,  recreation  facilities  and  famous 
restaurants. 

—  Paul  G.  Duffy,  Vice  President-Marketing, 

1430  Merchandise  Mart,  Chicago,  III.  60654 


FUND-RAISING 


SERVICE 

ORGANIZATIONS 

AMATEUR  ATHLETIC  UNION 

OF  THE  UNITED  STATES  (317)  297-2900 

Informajtion  on  19  amateur  sports  governed  by  the  Amateur 
Athletic!  Union  of  the  United  States.  Rules  books  on  each  sport  in 
addition  to  free  Junior  Olympic  and  Physical  Fitness  material. 

—  Jerry  L.  Duhamell,  3400  West  86th  St., 

Indianapolis,  Ind.  46268 


AMERICAN  BOWLING  CONGRESS(414)  421-640 

World's!  largest  participation  sports  organization.  Non-profit,  non¬ 
commercial  membership  services,  rules  and  equipment  specifi¬ 
cations  for  male  bowlers  in  50  states,  Canada,  Puerto  Rico  and 
armed  services  around  the  world.  Approximately  4.2  million 
members.  Offers  tournament  sanctioning  program,  monthly  maga¬ 
zine  publication,  national  newsletters,  complete  film  loan  library, 
field  services  programs  plus  myriad  other  services. 

—  John  Hilbert 

5301  S.  76th  St.,  Greendale,  Wise.  52319 
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HLETIC  INSTITUTE,  THE  (312)  644-3020 


ot-for-profit  organization  devoted  to  the  advancement  of 
tics,  physical  education  and  recreation.  Producer  and  distribu- 
f  "Sports  Techniques",  audio-visual  and  published  instructional 

ibert  G.  Bluth,  Director  of  Publications  and  Promotions 
e  Athletic  Institute,  7th  Floor,  Merchandise  Mart, 
icago.  III.  60654 


VLING  PROPRIETORS 

IOCIATION  OF  AMERICA  (312)894-5800 

dwide,  non-profit  association  of  bowling  center  operators 
ated  to  promote  the  growth  of  the  bowling  industry.  Provides 
gement  information  on  all  phases  of  the  sport  to  members. 
shesTHE  BOWLING  PROPRIETOR, 
tdimir  A.  Wapensky,  Executive  Director, 

5  W.  Higgins  Rd.,  Hoffman  Estates,  III.  60172 


NATIONAL  SHOOTING  SPORTS 
FOUNDATION,  INC.  (203)  637-3618 

A  national  organization  of  manufacturers,  distributors  and  dealers 
for  promoting  the  shooting  sports.  The  literature  line  has  over  30 
pieces  to  help  sportsmen  and  gun  clubs;  some  literature  is  free  and 
other  is  sold. 

—  Gary  Sitton,  Public  Relations, 

1075  Post  Rd.,  Riverside,  Conn.  06878 


NATIONAL  SPORTING  GOODS 
ASSOCIATION  (312)  944-0205 

Industrywide  trade  association  for  sporting  goods  retailers, 
jobbers,  team  distributors  and  manufacturers.  Publishers  of 
SELLING  SPORTING  GOODS  magazine. 

—  G.  Marvin  Shutt,  Executive  Director, 

717  N.  Michigan  Ave.,  Chicago,  III.  60611 


WOMEN'S  INTERNATIONAL 

BOWLING  CONGRESS  (414)  421-9000 


■  Membership  service  organization  for  3.3  million  sanctioned  women 
bowlers  in  the  United  States,  Canada,  several  other  countries. 
Supplies  materials,  awards,  holds  national  tournament.  Film  library. 
Hall  of  Fame/Bowling  Museum. 

—  Mrs.  Freda  S.  Botkin,  Executive  Secretary -Treasurer, 

5301  S.  76th  St.,  Greendale,  Wisc.“53129 


SPORTING  GOODS 

Baseball-Softball 


VTIONAL  BOWLING  COUNCI L(202)  659-1570 


eriats  and  programs  for  the  promotion  of  bowling  in 
istry. 

.  Lance  Elliott,  Director  of  Advertising  and  Public  Relations 
1 28  16th  St.,  N.W.,  Washington,  D.C.  20036 
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TIONAL  INDUSTRIAL 

:REATION  ASSOCIATION  (312)  263-6696 

>nal,  non-profit  association  dedicated  to  promoting  recreation 

organization  employees.  Major  source  of  recreation  program 

mation  to  corporate  recreation  directors.  National  tourna- 

:s,  contests,  conferences,  awards  program,  publication  consult- 

lervice  and  certification  of  recreation  directors.  Publishers  of 

REATION  MANAGEMENT  magazine.  Membership  available  to 

lizations,  individuals  and  manufacturers  and  suppliers  of 

ation  products  and  services. 

chael  A.  Fryer,  Executive  Director, 

ite  234,  20  N.  Wacker  Dr.,  Chicago,  III.  60606 


DUDLEY  SPORTS  COMPANY  (212)  594-7840 

Leather  and  rubber-covered  baseballs  and  softballs,  aluminum  bats, 
baseball  and  tennis  pitching  machines. 

—  Charles  H.  Gilbert,  President, 

29  West  34th  St.,  New  York,  N.Y.  1 0001 


HANNA  MANUFACTURING  (404)  548-2244 

Full  line  of  wooden  baseball,  softball  and  little  league  bats;  also 
aluminum  little  league  and  softball  bats. 

—  John  Broadnal,  National  Sales  Manager,  Athens,  Ga.  30601 


TIONAL  RIFLE  ASSOCIATION 
AMERICA  (202)  783-6505 

n-profit  membership  organization  to  promote  firearms  safety  in 
ome  and  in  the  field. 

E.  Giesy,  1600  Rhode  Island  Avenue,  N.W., 
sshington,  D.C.  20036 


HILLERICH  &  BRADSBY  CO.  (502)  585-5226 


Louisville  Slugger  and  H&B  baseball,  softball  and  Little  League 
bats.  Magnesium  and  aluminum  bats  for  softball  and  Little 
League. 

—  Frank  McMenamin,  P.O.  Box  506,  Louisville  Ky.  40201 
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J.  deBEER&SON,  INC. 


(518)  438-7871 


Manufacturers  of  baseballs  and  softballs. 

—  Frederick  S.  deBeer,  Jr.,  Secretary-Treasurer, 
P.O.  Box  1 1  -570,  Albany,  N.Y.  1 221 1 


MACGREGOR  COMPANY  (513)  733-2000 

Manufacturer  of  golf,  football,  basketball,  baseball  and  tennis 
equipment.  Also  major  manufacturer  of  roller  skates  and  golf  shafts. 
—  Robert  D.  Rickey,  Vice  President, 

1 75  and  Jimson  Rd.,  Cincinnati,  Ohio  4521 5 


Basketball 


MACGREGOR  COMPANY  (513)  733-2000 

Manufacturer  of  golf,  football,  basketball,  baseball  and  tennis 
equipment.  Also  major  manufacturer  of  roller  skates  and  golf  shafts. 
—  Robert  D.  Rickey,  Vice  President, 

175  and  Jimson  Rd.,  Cincinnati,  Ohio  45215 


Bowling 


AMF  BOWLING  PRODUCTS  (516)  333-6900 

Complete  line  of  bowling  lane  equipment.  Automatic  Pinspotters, 
streamlane  21  Equipment,  bowling  lanes  and  supplies.  Also  AMF 
bowling  balls,  bags  and  shoes. 

—  Al  Spanjer,  Director,  Marketing  Services, 

Jericho  Turnpike,  Westbury,  IM.Y.  1 1590 


Golf 


HOUSE  OF  GOLF  (419)  382-8982 

Specializing  in  golf  equipment  and  pool  tables.  All  Prolshop  and 
store  lines  in  golf;  Fischer,  Brunswick  and  Minnesota  Fats  pool 
tables.  Also,  Wurlitzer  and  Kimball  organs.  Special  prices  for  NIRA 
members  on  all  prepaid  orders. 

—  Fred  Hockenberger,  776  Carlton  Ave., 

Toledo,  Ohio  43609 


MACGREGGOR  COMPANY  (513)  733-2000 

Manufacturer  of  golf,  football,  basketball,  baseball  and  tennis 
equipment.  Also  major  manufacturer  or  roller  skates  and  golf  shafts. 
—  Robert  D.  Rickey,  Vice  President,  175  and  Jimson  Rd., 
Cincinnati,  Ohio  45215 


NORTHWESTERN  GOLF  CO.  (312)  275-0500 

World's  largest  exclusive  manufacturer  of  golf  clubs.  In  business  for 
44  consecutive  years.  Offering  premium  golf  clubs  from  18-8 
stainless  steel  investment  casting  (lost  wax  process)  to  junior  sets  for 
the  5  to  9  year  olds. 

—  Sam  Parks,  4701  N.  Ravenswood  Ave.,  Chicago,  III.  60640 


PLYMOUTH  GOLF  BALL  CO.  (215)  828-7400 

Manufacturer  of  quality  golf  balls. 

—  A.  J.  Zilligen,  National  Sales  Manager,  Butler  Pike, 

Plymouth  Meeting,  Pa.  19462 


RAM  GOLF  CORP.  (312)  345-4100 

America's  largest  exclusive  golf  manufacturers.  First  to  introduce  a 
Surlyn-covered  golf  ball.  Ram  3-D,  the  first  wound  distance  ball  you 
can't  cut,  is  now  first  in  sales  in  retail  stores. 

—  M.  L.  Dahl,  2020  Indian  Boundry  Dr., 

MelroSe  Park,  III.  60160 


Shooting  Sports 


BENJAMIN  AIR  RIFLE  CO.  (314)  231-4469 

Manufacturers  of  Benjamin  Air  Rifles  and  Pistols.  Benjamin  Co2Gas 
Rifles  and  Pistols,  Benjamin  Lead  Pellets,  Lead  or  Steel  (BB)  Shot, 
CO2  Cartridges,  Bell  targets,  holsters,  peep  sights. 

—  A.P.  Spack,  Jr.,  President,  1525  S.  8th  St., 

St.  Louis,  Mo.  63104 
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SMAN  ARMS  COMPANY  (716)  377-5150 

J  CO2  BB/Pellet  Rifles  and  pistols  and  accessories, 
ph  R.  Esposito,  980  Turk  Hill  Rd.,  Fairport,  N.Y.  14450 


n  48  hours  throughout  the  United  States.  Writi 
color  catalog.  We  are  a  wholesale  Golf-Specialist 
R.  Simpson,  President,  1 16-1 18  So;  York, 
mhurst,  III.  60126 
'  appears  on  page  53 
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(LEY  SPORTS  (212)  594-7840 


Executive  Offices 
(212)  757-9200 
Reservations 

Aer  Lingus-lrish  provides  regularly  scheduled  service  from  Boston, 
Chicago,  Montreal,  and  New  York  to  27  European  cities.  Sales 
offices  in  Chicago,  Boston,  Cleveland,  Dallas,  Detroit,  Los  Angeles, 
Montreal,  Philadelphia,  San  Francisco,  Toronto,  Vancouver,  B.C., 
Washington,  D.C. 

—  564  Fifth  Ave.,  New  York  City,  N.Y.  1 0036 


AIR  JAMAICA  (212)  935-2336 

National  air  carrier  of  Jamaica  with  daily  service  to  Jamaica  from 
Chicago,  Toronto,  Philadelphia,  New  York  and  Miami.  Daily  service 
to  Nassau  from  Chicago.  Information  on  request  about  group  and 
individual  rates. 

—  John  G.  Baumann,  Director  of  Sales— North  America, 

545  Fifth  Ave.,  New  York  City,  N.Y.  10017 


sr  and  rubber  covered  baseballs  and  softballs,  aluminum  bats, 

II  and  tennis  pitching  machines. 

rles  H.  Gilbert,  President,  29  West  34th  St., 

i  York,  N.Y.  10001 


IGREGOR  COMPANY  (513)  733-2000 

acturer  of  golf,  football,  basketball,  baseball  and  tennis 

Eent.  Also  major  manufacturer  of  roller  skates  and  golf  shafts, 
irt  D.  Rickey,  Vice  President,  175  and  Jimson  Rd., 
nnatti,  Ohio  45215 


AIR  FRANCE  (212)  758-6300 

Air  France  makes  it  easy  to  get  there.  Qualified  personnel  to 
help  you  with  preparing  and  promoting  your  company  travel 
program.  Be  the  first  to  offer  a  trip  on  the  Concorde  SST 
(introduction  in  1975)  to  your  tour  participants. 

—  Ivan  Damyanoff,  Manager  Employee  Travel, 

1350  Avenue  of  the  Americas,  New  York,  N.Y.  10019 

Ad  appears  on  page  1 
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Miscellaneous 


ERAL  SPORTCRAFT 

PANY,  LTD.  (201)  384-4242 

lplete  line  of  sporting  goods  and  games  for  family  fun, 
ictured  under  the  motto  "Quality  Beyond  the  Ordinary.” 
ael  A.  Sloane,  Sales  Manager, 
enfield,  N.J.  07621 


AMERICAN  AIRLINES  (212)867-1234 

Serving  most  major  cities  in  the  United  States,  Canada,  Mexico,  the 
Caribbean,  Hawaii  and  the  South  Pacific.  America's  group  travel 
planners  can  make  it  easy  to  organize  the  trip  of  a  lifetime  for  a 
group  of  two  or  200.  Speakers'  bureau  can  show  sample  tour 
packages  at  incredibly  low  cost. 

—  Robert  P.  Pease,  National  Manager,  Convention  and  Corporate 
Meeting  Sales,  633  Third  Ave.,  New  York  City,  N.Y.  10017 


BRITISH  AIRWAYS  (BOAC)  (212)  983-8285 

British  Airways-BOAC— enjoys  worldwide  service— specializing  in 
group  tours  and  charter  service  for  corporate  employee  groups. 
"Quick  Guides"  on  regular  and  group  air  fares  Atlantic  and  Pacific 
available  to  Recreation  Directors,  upon  request. 

—  Helen  P.  Mohan,  Group  Travel  Executive,  USA, 

245  Park  Ave.,  New  York,  N.Y.  10017 


Travel  Services 
Airlines  Scheduled 

LINGUS— IRISH  (212)575-8400 

icember,  1973 


FRONTIER  AIRLINES 


(303)  398-4789 

Denver-based  Frontier  serves  communities  in  16  states  with  jet 
service  to  Phoenix,  Tucson,  St.  Louis,  Kansas  City,  Dallas,  Albu¬ 
querque.  Contact  your  travel  agent  about  Frontier  tours  available  in 
many  cities. 

—  Clay  R.  Blaylock,  Manager,  Commercial  and  Government  Market 
Planning,  8250  Smith  Rd.,  Denver,  Colorado  80207 


IBERIA  AIR  LINES  OF  SPAIN  (212)  793-5000 

Spain  and  Iberia  offer  outstanding  travel  values.  Employee  Group 
Charter  travel  programs  to  Madrid,  Costa  del  Sol,  Majorca,  Canary 
Islands  from  any  of  Iberia's  U.S.  gateways:  New  York,  Boston, 
Washington,  D.C.  and  Miami. 

—  Daniel  S.  Bustamante,  Recreational  Travel, 

97-77  Queens  Blvd.,  Rego  Park,  N.Y.  11374 


JAPAN  AIR  LINES  (212)758-8850 

Japan  Air  Lines  offers  a  complete  meeting,  planning  service  for 
Japan  and  the  Orient— a  part  of  the  world  we  know  best.  Modern 
hotels  with  a  tradition  of  service,  superb  cuisine  and  exotic 
sightseeing  combine  for  a  unique  experience. 

—  Jim  McNabb,  Convention  and  Incentive  Sales  Manager 
655  Fifth  Ave.,  New  York,  N.Y.  10022 

KLM  ROYAL  DUTCH  AIRLINES  (312)  641-5775 

—  Henry  W.  Kluck,  Passenger  Sales  Manager, 

36  S.  Wabash  Ave.,  Chicago,  III.  60603 

UNITED  AIR  LINES  (312)  952-6306 

Air  transportation  including  charters  and  group  tours  throughout 
the  Friendly  Skies  of  the  United  States. 

—  Tom  Volz,  National  Manager,  Convention  Marketing, 

P.O.  Box  66100,  Chicago,  III.  60666 


WESTERN  AIRLINES,  INC.  (213)  646-4317 

The  Champagne  Airline  with  first  class  leg  space,  even  in  coach! 
Route  system  covers  Alaska,  all  of  the  Western  U.S.,  Mexico  and 
Hawaii. 

—  Ms.  Gann  Carter,  Manager  Meetings  and  Convention 
Marketing,  P.O.  Box  92005,  WPC,  Los  Angeles,  Calif.  90009 

CAPITOL  INTERNATIONAL 

AIRWAYS,  INC.  (615)  459-2561 

Specializing  in  charter  flights  to  Europe,  the  Caribbean  and  within 
the  United  States,  which  combine  low  cost  land  and  air  arrange¬ 
ments. 

—  Frank  Sparacino,  Executive  Vice  President,  Marketing, 

Smyrna  Airport,  Smyrna,  Tenn.  37167 


WORLD  AIRWAYS,  INC.  (415)  577-2345 

Group  charter  flights  aboard  Boeing  707  and  McDonnell  Douglas 
stretch  version  DC-8  jets  to  Europe,  Hawaii  and  the  Orient. 

—  W.  A.  Hardenstine,  Senior  Vice  President— Sales, 

Oakland  International  Airport,  Oakland,  Calif.  94614 


Car  Rentals 


HERTZ  CORPORATION,  THE 

Cars  reserved  anywhere  by  calling  free  toll  number:  800-645-3131, 
Hertz  in  Number  One! 

—  William  A.  Kokorelis,  485  Lexington,  N.Y. 

N.Y.  10017 


Convention  Bureaus 
Tourist  Offices 


ATLANTA  CONVENTION  & 

VISITORS'  BUREAU  (419)  577-2870 

The  Atlanta  Convention  &  Visitor's  Bureau  is  the  representative  of 
the  business  and  civic  interest  in  Atlanta.  It  is  organized  for  the 
solicitation  and  servicing  of  conventions  and  for  the  promotion  of 
tourism. 

—  J.  Mack  Widincamp,  Director  of  Convention  Sales, 

Suite  806,  230  Peachtree  St.,  N.W.  Atlanta,  Georgia  30303 


AUSTRIAN  NATIONAL 

TOURIST  OFFICE  (212)697-0651 

The  Austrian  National  Tourist  Office  can  assist  in  all  stages  of 
planning  group  travel  to  Austria  by  means  of  promotional  material, 
posters,  films,  shelll  folders,  etc. 

—  Walter  K.  Czerny,  Marketing  Manager, 

545  Fifth  Ave.,  New  York,  N.Y.  10017 


BAHAMA  ISLANDS 

TOURIST  OFFICE  (313)  353-8954 

Providing  information  and  assistance  for  travel  to  the  Bahama 
Islands  to  encourage  and  facilitate  visits  by  tourists.  The  convention 
and  group  meetings  branch  of  the  bureau  is  also  very  active  in 
working  with  corporate  sales  and  incentive  award  meetings. 

—  Gregory  F.  Tighe,  26400  Lahser,  Regional  Manager, 

Southfield,  Mich.  48076 


GREATER  NEW  ORLEANS 
TOURIST  &  CONVENTION 
COMMISSION  (504)  522-8772 

Special  department  is  available  to  work  with  corporate  sales  and 
incentive  award  meetings.  New  Orleans  has  America's  most  unique 
and  fascinating  meeting  hotels,  capable  of  handling  groups  from  10 
to  15,000. 

—Richard  Myers,  Promotion  Manager,  334  Royal  St., 

New  Orleans,  Louisiana  70130 
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H  TOURIST  BOARD  (212)  246-7400 

(rates  with  Recreation  Directors  to  promote  tourism  to 
d.  Special  itineraries  arranged, 
a  Fitzpatrick,  590  Fifth  Ave., 

(/York  City,  N.Y.  10036 


VIAICA  TOURIST  BOARD  (312)  346-1546 

igg  for  itself  the  high  objective  of  giving  its  visitors  the  most 
fortable,  enjoyable  and  interesting  holdiay  to  be  had 
where.  Anything  you'll  want  to  know  about  the  site  of 
A's  1975  annual  conference  and  exhibit. 

>hn  P.  McCaul,  Regional  Sates  Manager,  Suite  1210, 

3  S,  Wabash  Ave;,  Chicago,  III.  60603 

d,  appears  on  page  52 
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IISVILLE  VISITORS  BUREAU(502)  583-3377 

it  promotion  and  information  center, 
hard  B.  Carlin,  Manager,  Founders  Square, 
lisville,  Ky.  40202 


/YORK  CONVENTION 
)  VISITORS  BUREAU  (212)  687-1300 

rofit  civic  organization  promoting  convention  delegate  and 
on  visitor  business  for  New  York  City, 
rles  Gillett,  Executive  Vice  President, 

=.  42nd  St.,  New  York  City,  N.Y.  1 0017 


»ETERSBURG  AREA 

MBER  OF  COMMERCE  (813)894-7443 

te!  Florida's  suncoast  is  everything  you  ever  dreamed  your 
a  vacation  should  be  .  .  .  boating  . . .  swimming  ...  all  sports 
ieluxe  accommodations  . .  .  vacations  . . .  conventions  . . . 
nothing  like  St.  Pete! 

ager.  Convention  Tourist  Sports,  P.O.  Box  1371, 

’etersburg,  Fla.  33731 


TE  OF  INDIANA  (317)  633-5423 

SION  OF  TOURISM  or  5930 

H.  Northam,  Asst.  Director,  Division  of  Tourism, 
m  336,  State  House,  Indianapolis,  Ind.  46204 


Cruise  Ships 

EASTERN  STEAMSHIP 

LINES,  INC.  (312)  236-7566 

—  Doug  Roberts,  Regional  Sales  Manager, 

37  S.  Wabash,  Chicago,  III.  60606 


HOLLAND  AMERICAN  CRUISES 
AMERICAN  CRUISES  (212)  620-5170 

Year  'round  cruises  from  New  York,  Florida,  the  West  Coast, 
Europe  and  the  Pacific  to  Nassau,  Bermuda,  the  Caribbean,  South 
America,  Alaska,  Scandinavia,  the  Mediterranean  and  Indonesia. 

Duration:  Seven  days  and  longer.  Aboard  SS  ROTERDAM,  SS 
NIEUW  AMSTERDAM,  SS  STATENDAM,  SS  VEENDAM,  SS 
VOLENDAM  and  SS  PRINSENDAM. 

—  L.  E.  Ashby,  Manager  Group  Travel  and  Development 
Pier  40,  North  River,  New  York,  N.Y.  10014 


HOME  LINES  (212)  432-1414 

Year  'round  cruises  on  luxury  ships.  From  spring  to  autumn  the 
39,000,  241  -ton  Oceanic  sails  on  7-day  Linger-  Longer  cruises  to 
Nassau,  with  two  days  and  nights  in  port.  The  26,000  ton  Homeric 
sails  on  varied  Caribbean  cruises  up  to  two  weeks.  During  winter 
the  ships  reverse  their  routes,  the  Homeric  to  Nassau  and  the 
Oceanic  to  the  Caribbean. 

-  S.  Y.  Smith,  42  Broadway,  New  York  City,  N.Y.  10004 

\  Ad, appears  on  page  25  -jjaBwS 

Reader  Service  Card  No.  18 

_ _ 

NORWEGIAN  CARIBBEAN 

LINES  (312)  263-5560 

M/S  Starward,  M/S  Skyward,  M/S  Southward.  7  and  14-day  cruises 
to  the  Bahamas  and  the  Caribbean.  Sailings  from  Miami  to  year 
'round  registry. 

—  Bruce  Nierenberg,  Regional  Manager, 

104  S.  Michigan  Ave.,  Chicago,  III.  60603 


SITMAR  CRUISES  (213)  381-5941 

Twin  luxury  liners  TSS  ("Fairwind"  and  TSS  "Fairsea".  East 
coast  (from  Port  Everglades)  TSS  "Fairwjnd"  year  'round  7-day 
cruises  to  San  Juan,  St.  Thomas,  Santo  Domingo  and  Port  Au 
Prince.  West  coast  (from  Los  Angeles)  TSS  "Fairsea"  regular  7 
and  14-day  sailings  to  Mexico  and  Central  America.  During  the 
summer,  14-day.  cruises  to  Alaska  and  Canada,  via  the  inside  pas¬ 
sage.  Complete  air/sea  packages  out  of  55  cities  in  the  U.S.  and 
Canada. 

—  Sales  Department,  3303  Wilshire  Blvd. 

'Los  Angeles,  Calif.  90010 

Ad  appears  on  pages  6  and  7 
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BIN  ISLANDS  GOVERNMENT 
JRMATION  CENTER  (202)  833-9194 

(St  weather  in  the  Carribbean.  That's  why  we  say  "Tuck  your 
in  into  our  sun  .  . .  Come  lie,  swim,  sail,  shop,  golf  and  tennis 
sun." 

A.  Fleming,  Manager,  1150  17th  St.,  N.W. 
lington,  D.C.  20036 
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Hotels  and  Resorts 


ABBEY  VICTORIA  HOTEL  (212)  246-9400 

First  class  hotel  located  in  the  center  of  New  York  City  at 


;o  .  #=0~  --  -  ~  .-  ..  ,,.  , 

Rockefeller  Center.  Walking  distance  to  many  major  points  of 
interest.  All  means  of  transportation  at  door.  Special  group  rates 
available. 

—  Claire  Hogan,  Director  of  Sales,  7th  Ave.  at  51st  St., 

New  Yoik  City,  M.Y.  10019 

Ad  appears  on  page  53 
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BEACH  CLUB  HOTEL 

AND  CABANAS  (305)  564-8502 

Family,  couple  and  individual  vacations  year  'round,  directly  on 
the  ocean.  Motor  Inn  offers  full  resort  services.  Apartments, 
efficiencies,  hotel  rooms  and  cabanas.  Special  prices  to  NIRA 
members.  Folder  and  promotional  material  available. 

—  Jack  Undeman,  Manager,  3100  North  Ocean  B!vd„ 

Fort  Lauderdale,  Fla.  33304  X'  , 


BOYNE  COUNTRY  (616)549-2441 

Boyne  Country  in  northwestern  Michigan  is  mid-America's  golf  and 
skiing  mecca  and  year  'round  resort.  Assured  snow.  Thanksgiving  to 
Easter.  Boyne's  snow-grooming  know-how.  Four  ski  areas  minutes 
apart.  18,000  acres.  50  groomed  slopes,  17  chair  lifts.  Othmar 
Schneider's  ski  school  of  64  instructors,  1 ,400  accommodations  at 
the  slopes.  Fine  restaurants  and  cocktail  lounges.  Cafeterias  for 
10,000  skiers.  Total  crosscountry  program.  Three  1 8-hole  champion¬ 
ship  golf  courses  at  two  of  the  nation's  most  luxurious  resort  hotels— 
Boyne  Mountain  Lodge  and  Boyne  Highlands  Inn. 

—  Zig  Bulanda,  Marketing  Director,  Boyne  Falls,  Mich.  49713 


CERROMAR  BEACH  HOTEL  (212)  765-5950 

—  W.  Richard  Peterson,  30  Rockefeller  Plaza,  New  York, 

N.Y.  10017 


CRYSTAL  CITY 

MARRIOTT  HOTEL  (703)  521-5500 

Washington,  D.C.  One  of  two  four-star-rated  hotels  in  the  nation's 
capitol.  Arlington,  Va.  side  of  the  Potomac.  One  and  one-half  miles 
from  monuments;  one-half  mile  from  1-95.  Special  rates  for  NIRA 
tours. 

—  Robert  A.  Massey,  Director  of  Sales, 

1999  Jefferson  Davis  Highway,  Arlington,  Va.  22202 


DISNEYLAND  HOTEL  (714)535-8171 

Resort/convention  hotel  containing  1 ,000  rooms,  30  conference 
rooms,  a  grand  ballroom  and  an  exhibit  hall.  Resort  facilities  include 
two  pools,  dancing  waters,  Marina  with  boat  show  and  paddle  boats. 
Also  six  restaurants,  20  shops,  driving  range  and  miniature  golf 
course. 

—  Dave  Souther,  General  Sales  Manager, 

1 1 50  W.  Cerritos,  Anaheim ,  Calif .  92803 

DUNFEY  FAMILY 

HOTELS  &  MOTOR  INNS  (617)  723-6007 


New  England's  largest  innkeepers  have  hotels  coast-to-coast,  with 
several  under  construction.  Whether  it's  business  or  pleasure,  you'll 
find  a  Dunfey  Hotel  or  Motor  Inn  to  meet  your  every  need  and 
expectation. 

—  Tour  and  Travel  Director, 

Parker  House,  Boston,  Mass.  02107 

EL  SAI^I  JUAN  HOTEL  (212)  688-8680 

EL  CONQUISTADOR 
HOTEL  AND  CLUB 

Two  uniquely  different  hotels  in  the  hub  of  the  Caribbean.  El  San 
Juan  where  the  action  is— exciting  variety  of  entertainment  and 
restaurants.  El  Conquistador  an  exquisite  "Island  on  an  Island" 
—complete  athletic  facilities  and  18-hole  championship  golf  course. 

—  David  L.  Wade,  Vice  President,  Sales  and  Marketing, 

540  Madison  Ave.,  New  Yorklcity,  N.Y.  1 0022 


FABULOUS  FLAMINGO  HOTEL  (702)  735-8111 

! 

A  Hilton  hotel,  the  Flamingo  has  been  described  as  one  of  the 
world's  most  beautiful  and  comfortable  hotels.  Includes  casino, 
acres  of  gardens  and  floral  groupings.  Olympic-size  pool  and  Casino 
Theatre,  featuring  Las  Vegas  lounge  shows. 

—  Ed  Shea,  Sales  Director,  Las  Vegas,  Nev.  89114 


HILTON  HOTELS 

CORPORATION  (213)  278-4321 

Major  domestic  hotel  corporation  with  properties  in  91  cities, 
including  Hawaii.  Provides  complete  services  to  industrial  pleasure 
travelers.  , 

—  Patrick  Green,  Assistant  Vice  President,  Tour-Travel  Incentive  Sales, 
9880  Wilshire  Blvd.,  Beverly  Hills,  Calif.  90210 


HOLIDAY  HOTELS  l 

AND  VILLAS  (305)  522-1713 

I 

—  Dick  Sheehan,  3030  Holiday  Dr.,  Lauderdale,  Fla.  33316 


HOLIQAY  INN-BUENA  PARK  (714)  522-7000 

Centrally  located  minutes  away  from  Knott's  Berry  Farm,  Japanese 
Village,  Movieland,  Wax  Museum,  Movieworld  Cars  of  Stars, 
Disneyland.  Full  Service  Hotel,  250  rooms,  coffee  shop,  restaurant, 
lounge,  color  TV,  suites.  Pacific  [Business  Conference  Center  Meeting 
10  to  850.  Six  tour  packages  available. 

—  Suzanne  Halac,  Director,  Guest  Services, 

7000  Beach  Blvd.,  Buena  Park,  Calif.  90620 

HOLIDAY  INNS,  INC.  (901)  362-4225 

Complete  range  of  travel  programs,  including  bus  tours,  resort 
vacation  packages  and  individually  customized  domestic  tour 
programs! 

—  Bernard  F.  Pollack,  3742  Lamar  Ave.,  Memphis,  Tenn.  88118 

I  | 

HYATT  HOTELS  (415)  342-0200 

Fastest-growing  operator  of  more  than  30  architecturally  unique 
hotels  throughout  the  world.  More  hotels  are  under  development. 
Many  luxury  Hyatt  Regency  hotels  feature  an  open  atrium,  glass 
capsule  elevators  and  revolving  restaurants  atop  the  hotels.  Exten¬ 
sive,  fully-equipped  meeting  and  exhibition  facilities  available. 

—  Joe  Kordsmeier,  Vice  President,  Sales  and  Marketing, 

1338  Bayshore  Highway,  Burljngame,  Calif.  94010 
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(312)  236-0515 


ATT  INTERNATIONAL 

RPORATION  (312)  782-0100 

ating  a  chain  of  luxury  hotels  in  Canada,  Mexico,  the  Caribbean 
throughout  the  Far  East,  with  new  locations  coming  soon  in 
pe  and  South  America.  Special  arrangements  are  available  for 
eational  Travel  groups.  Contact  us  direct,  or  call  your  travel 
t. 

ul  K.  Spaulding,  International  Sales  Coordinator, 

).  39  S.  LaSalle  St.,  Chicago,  III.  60603 


-SHERATON  CORPORATION 

AMERICA  (617)  482-1250 

jnal  and  international  convention  and  resort  properties.  Central 
vation  system,  toll  free:  (800)  323-3535. 
ib  McGrail,  470  Atlantic  Ave.,  Boston,  Mass.  02210 


RAMADA  INNS,  INC. 

Operator  of  430  top  recreational  properties  coast  to  coast,  all  with 
swimming  pools  and  free  parking.  Special  rates  on  accommodations 
to  NIRA  Company  Member  groups. 

—  William  M.  Hickey,  National  Sales  Manager, 

20  N.  Wacker,  Chicago,  III.  60606 


RHODEWAY  INNS  OF  AMERICA 
OF  AMERICA  (214)  243-1021 

—  Mark  C.  Wells,  Director,  National  Sales, 

2880  LBJ  Freeway,  Dallas,  Texas  75234 


ROYAL  INNS 

OF  AMERICA,  INC.  (714)  224-8201 


JG'S  INN  &  GOLF  CLUB  (305)  865-6521 

ess  properties,  resort  hotels;  two  in  Acapulco,  two  in  Bermuda, 
n  San  Francisco  and  three  in  Freeport, 
ibert  Hickey,  National  Sales  Manager,  P.O.  Box  4238, 
ami  Beach,  Fla,  33141 


More  than  65  Royal  Inns  in  the  United  States  and  Mexico.  For 
business .  .  .  ,for  recreation  .,. .  for  beautiful  accommodations— 
Royal  Inns  of  America. 

-  4855  N.  Harbor  Dr. 

San  Diego,  Calif,,  92109 


SAVANNAH  INN 

&  COUNTRY  CLUB  (912)897-1612 


SURE  TRAVEL,  INC.  (312)  266-2008 

I  marketing  and  representation  for  the  1000  room  resort 
ilex  Playamar,  Torremolinos,  Spain.  Folders  and  promotional 
rial  available,  offices  New  York,  (212)  582-5710  and  Chicago, 
rnie  Sharpe,  Sales  Manager,  Midwest, 

5  N.  Michigan  Ave.,  Chicago,  III.  6061 1 


Located  on  the  intercoastal  waterway  near  historic  Savannah,  Ga. 
Golfing,  swimming,  water  skiing,  sailing,  deep  sea  fishing,  tennis  and 
horseback  riding.  Dino's  Den  features  big  name  entertainment. 

—  William  N.  Homan,  Resident  Manager, 

Wilmington  Island,  Savannah,  Ga.  31404 


SHERATON  KINGSTON  HOTEL 


CABLE- 

SHERACO- 

KINGSTON 


RINCESS  MARTHA 

IOTOR  HOTEL  (813)898-9751 

ickage  vacations  for  individuals  or  groups  especially  priced  and 
anned  for  NIRA  members.  Overlooking  beautiful  Tampa  Bay. 
ear  major  attractions,  shops,  and  many  points  of  interest, 
azebo  Dining  Room,  PM  Lounge,  pool  and  free  parking, 
rochures  available. 

iPhil  Dross,  Executive  Vice  President  and  General  Manager, 

;4th  St.  and  1st  Ave.,  North,  St.  Petersburg,  Fla.  33713 
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Lush,  Carribbean  setting  with  magnificent  rooms  and  facilities.  Site 
of  NIRA's  1975  Conference. 

—  Ms.  Jean  Jutan,  Box  83,  Kingston,  Jamaica,  West  Indies 


SOFICO  VACATIONS 


(800)  223-5687 


Own  and  operate  over  4,000  apartments  on  Costa  del  Sol  Spain. 
Accommodations  and  facilities  for  large  and  small  groups,  i 
—  Peter  D.  Glover,  Vice  President  Sales,  North  America,. 

680  Fifth  Ave.,  New  York  City,  N.Y,  10019 

Ad  appears  ofn  page  13 
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STOUFFER  RESTAURANTS 
&  INNS  (216)  861-3450 

Unique,  quality  Inns  in  1 1  major  cities.  Superior  Stouffer  food  and 
beverages,  modern,  comfortable  accommodations  and  good  function 
facilities  are  offered. 

—  Clifford  H.  Larson,  National  Sales  Director, 

1375  Euclid  Ave.,  Cleveland,  Ohio  44115 


ARTHUR  FROMMER 
INTERNATIONAL, 


INC 


Group  and  charter  vacation  sp[ 
—  Ken  Rosenberg,  444  Brickel 


(305)  691-4300 


,ecialists  to  Europe  and  the  Caribbean. 
Ave.,  Miami,  Florida  33131 


TALL  OAKS,  INC.  (317)  635-5055 

Tall  Oaks  is  a  private  recreational  reserve  for  campers  with  facilities 
for  entertaining  members  and  their  guests  in  beautiful  outdoor 
surroundings. 

—  William  McPherson,  Director, 

1321  No.  Meridian  St.,  Suite  208,  Indianopolis,  Ind.  46204 


THE  SANDS  OF  CURACAO  (212)  769-9772 

Hotel  and  Casino,  Willemstad,  Curacao,  Netherlands,  Antilles. 
Special  group  rates.  Private  beach  and  pool,  golf  privileges,  dining 
rooms  and  coffee  shops.  Duty-free  shopping,  health  spa,  entertain¬ 
ment,  much  more. 

—  Vice  President— Sales 

1423  Sheepshead  Bay  Rd„  Sheepshead  Bay,  N.Y.  11235 


Travel  Agents 
Tours  Operators 


CLUB  TOURS,  INC. 

In  its  sixth  year  as  special): 
East  Africa,  under  theisp 
Conservation  Association, 
humanist  tours  to  Indiajbei 
with  the  United  Nations! 
quotations  for  organization? 
—  Brian  King,  Vice  President 
251 W,. 43rd  SC,  New  port 


(212)354-1480 

Sts  in  individual  and  group  travel  to 
onsorship  of  the  National  Parks  and 
Club  tours  is  initiating  a  series  of 
tjinning  Jan.  19,  1974,  in  cooperation 
Association  of  New  York.  Group 
provided  on  request. 

Sales, 

City,  N.Y.  10036 
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DAVjS  HOLIDAY  TR 
(a  subsidiary  of  Davis 


AVEL,  INC. 

Agency)  (202)  785-4080 


Group  and  charter  Specialists  offering  aa  complete  travel  service. 
Our  Pacesetter  Tours  are  tailored  to  the  interests  and  desires  of  your 
group,  company  or  organization. 

—  Richard  R.  Knorpp,  Vice  President,  or  George  C.  Lytle, 

Director  of  Public  Relations,  1828  L  Street,  N.W., 

Washington,  D.C.  20036 


DITTMANN  TOURS,  INC.  (507)  645-56681 


AMERICAN  EXPRESS  COMPANY 
COMPANY  (312)  435-2565 

V:  American  .  Express /  Company  Group  Travel  Department- 
Specialists  in  "Affinity"  charters  for  the  employee-oriented 
J  ^Recreation  Manager.  , 

&T®rrv!'  ’JMeniger', '8  S.  Michigan  Ave., 

^:rixHicago>J|L  00603.  '.'if;?; 
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AMERICAN  INTERNATIONAL 

TRAVEL  SERVICE  (617)  969-4100 

—  210  Boylston  St.,  Chestnut  Hill, 

M.A. 02167 


Dittmann  Tours  is  now  in  its  22nd  year  of  business,  providing 
complete  tour  and  travel  service  for  all  types  of  employee  recreatiorj 
programs. 

-  Ronald  Hagen,  President,  Box  199,  Northfield,  Minn.  55057 


ETSIA,  INC. 


1 


(212)  246-9221 
(collect  calls  accepted 


ETSIA,  Inc.,  European 
subsidiary  of  Neckermann 


ravel  Service  in  America,  the  U.. 
/NUR.  Offers  Inclusive  Tour  Chartel 


through  a  destination  a  month  catalog  especially  for  employ 


sponsored  travel.  Provides! 


complete  planning  to  implement 


execute  company  sponsored  programs. 

—  James  J.  Adams,  Manager  Inclusive  Tour  Development 
576  Fifth  Avenue,  New  vjork.  New  York  10036 
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VV  All  AIM  H! 


programs  specially  created  for  edi¬ 
tings,  conventions  and  sales  incentive 
Hawaii,  California,  Las  Vegas  and  the 
c,  Los  Angeles,  San  Francisco,  Hon- 


appears  on  page 
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□  DAY  INNS,  INC.  (901)  362-4225 

'nard  F.  Pollack,  Assistant  Vice  President— Sales, 

36  Lamar  Ave.,  Memphis,  Tenn.  38118 


MICKERBOCKE 
?AVEL  SERVIC 


icialjsts  in  group  travi 
ternal  organizations. 
Ihola  Lewis,  Director  i 
6:1  Broadway,  New  Yi 
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LIBERTY  GROUP  TOURS,  INC.  (212)  354-8454 

Operator  of  group  and  sales  incentive  travel  exclusively. 

—  Stuart  Lopata,  Manager,  1 30  W.  42nd  St., 

New  York  City,  N.Y.  10036 


LISLAND  INTERNATION 


Looking  for  a  travel  company  that  c 
experience,  stability,  service  and  group 
found  it.  See  our  insert.  We. tell  it  like  it  is 
-  Robb  Underhill,  CTC,  Marketing  &  Salt 
5  World  Trade  Center,  New  York,  N.Y. 

Insert  appears  on  pages  9-12 
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MILLER  TOURS  (312)  887-8890 

-  James  F.  Miller,  1 100  Jorie  Blvd.,  Oak  Brook,  III.  60521 . 


PRESTIGE  VACATIONS,  INC.  (312)  323-6760 

Deals  primarily  in  group  travel  for  employees,  associations,  special 
interests  and  incentives. 

—  David  N.  Moore,  Suite  501 , 1 301  W.  22nd  St., 

Oak  Brook,  III.  60521 


NEWKIRK  TOURS,  I 


Two  completely  different  ii 
week-rain  or  shine—  covering 
—  Stanley  Levine,  President,  5' 
Belmont  Hotel,  Rm.  328,  N< 
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\RITZ  TRAVEL  COMPANY  (314)  938-4000 


irnplete 


il  Co.  offers  you 
I  service,  specie 
economies  of 


ROCKY  MOUNTAIN  TRAVEL  (801)  363-2267 

Professional  skiers  who  arrange  and  coordinate  a  skier's  abilities  and 
desires  with  Utah's  fantastic  skiing  facilities.  We  specialize  in  group 
program. 

—  Bill  and  Tom  Green,  P.O.  Box  1 1671, 

Salt  Lake  City,  Utah  841 1 1 
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SERVE-ALL  MARKETING  (714)633-6323 

SERVICES,  INC.  Orange  County 

(213)  629-8086 
Los  Angeles 
(714)  233-6767 
San  Diego 
(415)  673-2000 
San  Francisco 

—  J.  A.  'Tony"  Ponce,  President,  10412  Jerome  St., 

Villa  Park,  Calif.  92667 


THE  TRAVEL  COMMITTEE,  INC.  (301)  484-3366 

Nationally  recognized  travel  wholesale  corporation  specializing  in 
non-affinity  group  and  corporate  travel  programs  utilizing  both 
supplemental  and  scheduled  carriers,  ski  tours  nationally  celebrated. 
—  Shanley  L.  Levin,  President,  1426  Reisterstown  Rd., 

Baltimore,  Md.  21208 


TOUR  WEST,  INC.  (801)  225-2289 

Tour  West  provides  outdoor  adventure.  Beachcombing  trips  in  the 
Caribbean  and  White  Water  river  float  trips  in  the  Grand  Canyon 
and  on  the  Salmon  River  in  Idaho. 

—  Eli  E.  Gourdin,  Box  333,  Orem,  Utah  84057 


TRAVEL  PLUS  CORPORATION  (516)  536-7292 

An  international  travel  organization  specializing  in  group  travel.  Our 
experts  assist  recreation  directors  in  developing  and  organizing 
employee  vacation  programs.  Our  facilities  and  travel  volume  allow 
us  to  offer  each  traveler  the  most  for  his  travel  dollar. 

—  Enzo  Palmentola,  President,  3194  Lawson  Blvd., 

Oceanside,  N.Y.  11572 


UNITED  TRAVEL  SERVICE,  INC.(617)  738-5700 

United  Travel  Service  specializes  in  charter  trips  to  the  following 
destinations:  Switzerland,  Hawaii,  Vienna/Munich,  Acapulco,  San 
Juan,  Costa  del  Sol  and  Rome. 

—  Fred  Chandler,  Ben  Miller,  Fred  Rosenthal, 

111  Washington  St.,  Brookline,  Mass.  02147 


1  m-&\ 


Clubs 


COMPASS  CLUB,  I  NIC. 


(714)  283-2388 


The  Compass  Club  offers  superior  recreation  and  leisure  opportur 
ties  at  a  savings  in  time  and  money,  host  of  other  membersh 
benefits.  Special  offers  to  NlRA  members. 

—  Marvin  L.  Rand,  Vice  President, 

3959  Triverton  Pike,  Madison,  Wise.  5371 1 


FOREST  TRAILS 
OF  AMERICA,  INC. 


(602)  955-65C 


It's  a  wholly-owned  subsidiary  of  Southwest  Properties.  Its  prim 
pie  business  has  been  land  sub-division  sales  in  recreatk 
areas.  Southwest  is  engaged  in  the  cattle,  oil  and  many  otf 
markets  throughout  the  rSouthwest  today. 

—  Clifford  L.  Wolfswinkel 

4350  E.  Camelback  Rd.,  Suite  100A,  Phoenix,  Ariz.  85018 
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“When  we  say 
we’ll  run  a 

Group  T ravel  Program 
and  do  aH.  the  work 
for  you... 

We  mean  it!” 


Many  of  you  have  heard  that  one  before. 


So  had  our  clients  who  had  worked 
with  other  programs  before  we  took 
over. 

The  sad  part  is,  it’s  easy  to  keep  that 
promise  if  you’re  truly  professional. 

We  have  no  obligation  to  fill  space 
on  any  specific  airline  so  there’s  no 
hassle  at  that  level. 

And  the  program  is  so  well  organized 
that  it  practically  runs  itself. 

We  supply  posters  and  brochures  to 
promote  the  program. 

We  provide  complete  self-explana¬ 
tory  kits. 


We  bill  your  people  direct  and  han¬ 
dle  aN  collections. 

We  see  that  they  know  what  clothing 
to  bring,  what  immunization  shots  to 
get,  and  help  them  procure  pass¬ 
ports  when  necessary. 

We  let  them  know  where  to  be  and 
when. 

And  of  course  we  provide  a  fine  trip 
for  them  that  they  will  long  remem¬ 


ber,  at  a  low  price  they  won’t  soon 
forget.  For  example:  Spain— $277  per 
person  from  Chicago  (double  occu¬ 
pancy),  8  days— 7  nights. 

In  fact,  all  you  really  have  to  do  is 
say  “yes”  and  get  all  the  credit  for 
running  a  great  program. 

Sound  too  good  to  be  true?  We  dare 
you  to  let  us  show  you! 


%MER  I O  AKiEE^  PRESS] 


Group  Travel  Department 
8  South  Michigan  Avenue  *  Chicago,  Illinois  60603 


Challenge  us-we  mean  what  we  say-call  012)  726-3472  collect. 

(Or  write  us  now!) 


IT  TOOK  US  A  LONG  TIME 

TO  FIND  THE  BEST  PLACES  FORABUSINESS  MEETING. 
IT  CAN  TAKE  YOU  ONE  PHONE  CALL. 


Over  the  years,  Eastern  has 
checked  thousands  of  hotels  looking 
for  the  best  possible  sites  for  a  busi¬ 
ness  meeting. 

We’ve  chosen  about  67  of  the 
best  hotels  in  51  major  cities  around 
this  country  and  a  few  others.  Like 
Canada,  Mexico,  Bermuda  and  the 
Caribbean  Islands. 

What  we’ve  learned  is  now  in  a 


72  page  book  entitled  Business 
Meeting  Directory:  A  Hotel/Motel 
Guide  for  Groups  of  10  to  150. 

It’s  yours  for  the  asking.! 

It  contains  descriptions  of  ho¬ 
tels,  by  city,  diagrams  of  meeting 
rooms,  audio  visual  equipment,  room 
rates,  restaurants,  group  meal  rates, 
sports  facilities,  entertainment  and 
billing  information. 


The  best  person  to  talk  to  if  you 
want  this  invaluable  book  is  your 
travel  agent  or  Eastern’s  Director  of 
Group  Sales  at  305-873-2983. 

Or  write:  Director,  Group 
Sales,  Eastern  Airlines,  Miami  Int’l 
Airport,  Miami,  Fla.  33148. 


EASTERN  IS  WORKING 
HARDER  FOR  YOUR  DOLLAR. 


TheWings  of  Man. 


VACATION  IN  NEW  YORK  CITY 

New  York  City  has  always  been  known  as  the  greatest  city  in  the  world  to  visit. 

Last  year  over  16  million  visitors  arrived  in  New  York  City  and  indications  are 
that  1974  will  bring  a  record-breaking  number  of  visitors  to  New  York. 

WHY? 

New  York  has  more  to  offer  than  any  other  city  in  the  world 

(most  people  don't  realize  this  fact). 

Newkirk  Tours,  Inc.  offers  the  newest  and  most  exciting  way  to  see  and  know  all  five  boroughs,  known  as  New 
York  City,  the  greatest  City  in  the  world.  Our  unusual  and  most  interesting  daily  (day  or  evening)  Adventures 
introduce  you  to  yet  another  facet  of  New  York  life— the  way  it  was,  the  way  it  is,  and  the  way  it  will  be. 

Our  tours  are  the  most  balanced  tours  offered  in  New  York  City  as  we  keep  the  bus  or  limousine  riding  at  a 
minimum.  At  the  same  time,  the  walking  portions  of  our  tours  are  mostly  confined  to  the  inside  of  the  places  that 
we  visit.  At  times,  during  the  tour,  there  are  places  where  one  can  relax  while  listening  to  interesting  commentary 
of  places  that  are  visited,  and  of  course,  there  are  lunch  breaks  at  interesting  restaurants. 

Our  Adventures  operate  every  day  (and  evening)  of  the  year,  rain  or  shine  (except  on  Christmas  and  New  Years), 
and  we  depart  on  time  whether  we  have  one  tour  member  or  one  thousand  in  our  daily  groups.  Newkirk  Tours 
Inc.  uses  comfortable  buses  and  private  limousines  mostly  for  the  very  short  rides  between  places  that  our 
Adventures  visit  each  day  or  evening.  Our  associate  company  (same  owner)  owns  and/or  operates  more  than  100 
vehicles  in  New  York  City  and  we  know  from  experience  how  to  show  you  our  city.  Our  bus  and  limousine  drivers 
have  all  been  carefully  selected  for  their  courteous  and  careful  performance  of  safety  behind  the  wheel. 

NEWKIRK  DAY  ADVENTURES  |I|||L 

Newkirk  Adventures  are  all  fully  conducted  by  attractive,  courteous,  multi-lingual  guides,  who  are  licensed  by 
New  York  City.  Newkirk  Adventures  includes  actual  visits  to,  and  completely  guided  tours  through,  most  of  New 
York's  famous  places  and  exhibits  in  all  five  boroughs  and  not  only  Manhattan.  Our  tour  price  includes  all  the 
many  costly  daily  admission  fees  and  taxes,  etc.,  to  visit  these  interesting  places. 


NEWKIRK  EVENING  ADVENTURES 

New  York  is  known  as  a  melting  pot  of  nationalities,  therefore  our  evening  Adventures  always  include  a  full  course 
Gourmet  dinner  of  different  ethnic  variety,  at  one  of  New  York's  better  restaurants.  In  addition  our  evening  tours 
are  designed  for  everyone's  enjoyment  and  we  offer  a  variety  of  New  York's  best  entertainment  (top  Broadway 
shows,  well-known  famous  night  clubs,  sports  events,  etc.,  etc.,  etc.,) 

See  our  brochure  for  complete  details,  including  air  package  tours  and  hotel  accommodations.  For  additional  information  and 
brochures,  write  or  phone: 


NEWKIRK  TOURS  INC.  (212)371-2222 

541  Lexington  Ave.,  Suite  328 
N.  Y.,  N.Y.  10022 


Request  information  for  Newkirk's  New  Years  in  New  York  5  Day  -4  Night  Special  Adventures.  It's  the  greatest 
value  New  Years'  Package  ever  offered  for  New  York. 

Newkirk  Tours  Inc.  Adventures  operate  promptly  rain  or  shine  seven  days  a  week  (except  Christmas  and  New 
Years).  Our  two  daily  (day  and  evening)  Adventures  offer  a  total  of  fourteen  completely  different  tours  that  may  be 
taken  as  a  weekly  package,  or  as  individual  tours. 

Special  group  rates  available  upon  request.  Should  you  wish  detailed  proposals, 
specifically  tailored  for  your  group,  or  any  additional  information,  please  do 
not  hesitate  to  contact  Newkirk  Tours  Inc.,  541  Lexington  Ave.,  Suite  328, 

N.  Y.,  N.  Y.  10022,  or  telephone  (212)  371-2222. 
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the  auspices  of  the  Depart¬ 
ment  of  Parks  and  Recreation, 
City  of  Wooster. 


RM,  December,  1973 


America  is  becoming  more  of  a  leisure-oriented 
society. 

Our  economic  efficiency  has  created  less  of  a 
demand  for  raw  manpower  resulting  in  more  free 
time  and  more  of  a  demand  for  leisure  goods  and 
services.  The  Puritan  work  ethic  is  disappearing, 
and  Americans  are  finally  beginning  to  feel  at  ease 
with  their  leisure  time. 

We  have  reached  the  point  today  at  which  one 
of  the  major  effects  on  our  economic  affluency  is 
reflected  in  the  growth  of  the  lesiure-time  market. 

The  surge  in  leisure-time  spending  is  phenom¬ 
enal.  It  is  almost  five  times  greater  today  than  it 
was  in  1965  when  $58.3  billion  was  spent  on 
leisure  goods  and  services.  The  year  1967  saw  $71 
billion  being  poured  into  leisure  products;  1969 
resulted  in  $82.6  billion  being  spent  and  in  1971, 
$105  billion  was  spent  by  Americans  on  leisure 
goods. 

The  growth  has  been  steady  and  substantial,  and 
experts  indicate  that  by  the  year  1975,  the  leisure 
market  will  hit  the  $250  billion  mark.  This  boom 
means  more  companies  are  selling  leisure  goods  in 
an  effort  to  meet  leisure  demands. 

Factors  Effecting  Growth 

Income 

There  are  several  factors  underlying  this  recent 
boom  in  the  leisure  market.  A  significant  one  is 
higher  income.  One  study  has  shown  that  families 
with  higher  incomes  tend  to  spend  more  on 
recreation. 

According  to  Harold  Vogel  of  the  firm  Paine, 
Webber,  Jackson  &  Curtis,  Inc.,  a  1  percent  rise  in 
disposable  personal  income  implies  a  more  than  2 
percent  rise  in  expenditure  for  leisure  time  goods 
and  services.  Per  capita  income  after  taxes  in  1971 
versus  1960  was  up  3  percent  (allowing  for 
inflation.)  Today,  46  percent  of  the  nation's 
families  earn  more  than  $10,000  a  year.  Ten  years 
ago  only  25%  of  the  nation's  families  were  earning 
$10,000  annually.  A  study  by  Fortune  Magazine 
shows  that  21  million  American  families  (34 
percent  of  the  total)  had  after  taxes  income  of 
$10,000  or  more  in  1967.  In  1959  only  10  million 
families  (17  percent  of  the  total)  were  in  that 
income  bracket.  It  is  estimated  by  1975,  34  million 
families  (50  percent  of  the  total)  wHI  have  in¬ 
comes,  after  taxes,  of  $10,000  or  more.  The 
expected  greatest  increase  will  be  in  the  number  of 
families  with  incomes  between  $10,000  and 
$15,000.  There  were  5  million  families  with  this 
income  in  1959;  14  million  in  1967;  and  there  will 
be  an  estimated  22  million  by  1975. 

The  1970  recession  failed  to  halt  the  uptrend  in 
incomes.  Discretionary  incomes  (what  is  left  after 


all  necessities  are  taken  out)  rose  7  percent  a  year 
throughout  the  1960s.  It  is  estimated  that  during 
the  1970s  discretionary  incomes  will  rise  at  a  faster 
rate  than  during  the  1960s.  Discretionary  income  f, 
spending  fluctuates  with  the  nation's  economy— a  1 
healthy  economic  outlook  usually  means  more 
discretionary  income  spending.  f 


Time 


Another  major  factor  affecting  the  growth  of 
the  leisure  market  is  that  more  leisure  time  is 
available  to  the  average  American.  Today  there  are 
1,160  more  non-working  time  hours  per.  year- 
available  as  compared  to  the  turn  of  the  century.  It 
is  expected  that  by  the  year  1975  the  work  week 
will  be  37  hours;  some  see  a  30  hour  week  by  the 
year  2000.  There  is  also  a  trend  toward  the  four  ' 
day  work  week.  Currently,  2,000  companies  are"~ijj 
involved  in  the  four  day  work  week  as  compared  to  J 
only  90  in  1971.  In  addition,  there  are  about  40  i 
million  people  who  get  three-week  paid  vacations, 
and  federal  law  enacted  in  1971  provides  for  five,  j 
3-day  weekends  per  year. 

Earlier  retirement  is  another  trend  among  the 
American  people.  In  1956  only  12  percent  of  the  j 
working  force  retired  at  age  65.  Today,  the  f 
percentage  is  greater  than  50  percent.  Another  ;,i 
trend  indicates  that  young  people  are  continuing  -f 
their  education  longer.  The  under  25  age  group  and  || 
over  65  age  groups  are  the  two  fastest  growing  age 
group  bodies  in  the  United  States.  The  Census  fj 
Bureau  reports  that  in  1960  the  age  group  20-24  ."j 
constituted  6.1  percent  of  the  population.  It  is|f 
estimated  that  this  age  group  will  include  9  percenff; 
of  the  population  by  1980.  The  age  group  65  year|| 
and  over  in  1960  was  11.5  percent  of  the  popuis?-' 
tion;  12.0  percent  in  1970;  and  estimates  for  1980  i 


are  12.6  percent.  j 

Taking  into  consideration  rising  incomes  and  j 
increased  leisure  time  in  America,  one  is  hard  ] 
pressed  to  guess  to  what  extent  the  leisure  market 
will  grow  in  the  next  few  years.  Businesses  now  are 
not  only  concerned  about  selling  leisure  but  are 
also  aware  of  the  leisure  values.  This  is  reflected  inf 
the  treatment  of  their  employees.  Increased  fringe 
benefits  such  as  recreational  facilities,  company!  j 
recreation  programming  and  the  hiring  of  full  lime’ 
recreation  personnel  to  provide  recreation  pro  ; 
grams  have  resulted.  -“-V 

Where  the  Money  Goes  §  i 

Boating 

Recreational  spending  in  the  United  States  has  ■ 
been,  up  until  now,  dispersed  into  many  areas  andMj 
boating  is  an  example.  The  boating  industry^1 

continued  on  page  5CS§| 
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estimates  some  8,800,000  boats  are  being  used  for 
recreational  purposes.  The  year  1950  saw  the  total 
sales  for  the  boating  industry  at  $905  million.  Ten 
years  later  in  1960  this  figure  rose  to  $2.5  billion. 
By  1967  expenditures  increased  another  one-half 
billion  to  $3  billion.  In  1970  it  was  $3.4  billion 
and  estimated  expenditures  for  the  year  1975  is 
$4.5  billion.  This  demand  for  boats  has  created 
demands  in  other  areas  such  as  the  construction  of 
over  4,000  marinas  since  1950. 


Boating  is  a  major  American  water  activity  that  is  continuing 
to  burgeon  every  year  and  more  and  more  marinas  are  being 
erected  to  meet  the  demand. 


Camping 

Camping  has  shown  phenomenal  growth.  Tent 
sales  rose  from  45,900,000  in  1960  to  86,500,000 
in  1970  according  to  the  National  Sporting  Goods 
Association.  Sleeping  bag  sales  rose  from 
33,500,000  in  1960  to  58,200,000  in  1970. 
Recreational  camping  vehicles  sales  increased  an 
astounding  400  percent  from  1961  through  1970. 
The  year  1972  had  4  million  campers  in  the  United 
States.  The  recreation  vehicle  industry  reports 
sales  in  1972  to  be  $1.8  billion.  Motor  homes  will 
account  for  $720  million.  Just  four  years  ago 
motor  home  sales  were  $1 14  million.  Travel  trailers 
produced  in  1972  were  200,000.  The  average  price 
was  $3,400  and  accounted  for  $680,000,000  in 
sales.  It  is  estimated  by  the  year  1978  the  number 
of  camping  vehicles  will  nearly  double  to  7.5 
million. 

Snowmobiles 

The  popularity  of  snowmobiles  has  exploded  in 
recent  years.  In  1962  there  were  less  than  10,000 
operating  and  built  in  the  United  States  and 
Canada.  During  the  winter  season  of  1969-70  over 
one-half  million  snowmobiles  were  built  in  the 
United  States  and  Canada.  At  the  end  of  the  1971 
winter  season,  there  were  1.3  million  in  operation. 
The  average  snowmobile  can  carry  two  people  at  a 
top  speed  of  50  mph,  and  cost  to  the  consumer  is 
about  $1,000.  The  snowmobile  industry  estimates 
that  in  1972,  600,000  snowmobiles  were  built  and 
sold. 


Skiing 

At  the  end  of  World  War  II  there  were  abou 
50,000  snow  skiers  in  the  United  States.  Sine 
then,  snowskiing  has  shown  a  steady  increase 
There  are  about  4.25  million  skiers  now  who  spen 
$1.3  billion  on  equipment,  lodging,  travel,  an 
other  accessories.  The  Ski  Industry  of  Americ 
predicts  that  skiing  will  be  a  $2  billion  leisur 
activity  by  next  year. 

Bicycling 

Bicycling  has  made  its  comeback  irr  Americe 
Not  only  is  bicycling  good  exercise,  it  provides  a 
excellent  means  of  transportation  in  this  year  c 
the  energy  crisis.  Sales  for  bicycles  in  1971  wer 
the  highest  in  the  industry's  history— eight  and 
half  million  bicycles  were  sold.  The  Department  c 
the  Interior  estimates  there  are  more  than  3 
million  cyclists  in  America. 

Golf 

Golf  is  a  rapidly  growing  sport.  According  to  th. 
National  Golf  Foundation,  today  there  are  abou 
11,500,000  "golfers,"  and,  on  an  average,  300,001 
new  players  per  year.  In  1961,  the  total  golf  sale 
were  approximately  $1.5  billion,  and  total  sales  ir 
1971  hit  $3  billion.  Most  of  the  new  players  whe 
take  up  golf  are  younger  people,  and  today  gol 
courses  are  being  built  specifically  for  teenagers.  A 
of  October  1972,  the  United  States  had  11,37' 
nine,  eighteen  hole  and  Par  3  golf  courses  open  ant 
available  for  use. 

Travel 

One  of  the  principle  forms  of  recreation  fo 
most  people  is  traveling.  The  American  Aut< 
Association  reports  that  domestic  travel  expend 
ture  rose  from  $19  billion  to  $37  billion  in  197' 
and  in  1971  it  was  more  than  $40  billion.  Th 
AAA  estimates  that  domestic  travel  in  1972  we 
$45  billion.  Most  of  this  travel  consists  of  vacs 
tions,  overnight  journeys,  and  spare-time  jaunts  c 
over  100  miles.  The  AAA  suggests  that  90  percen 
of  all  domestic  pleasure  travel  is  by  automobile  an. 
that  85  percent  of  this  travel  encompasses  301 
miles  or  less.  Domestic  travel  expenditures  ar 
estimated  to  reach  $70  billion  by  the  year  1975. 

Those  who  will  benefit  from  the  increase  includ 
travel  associations,  travel  agencies,  credit  car 
companies  and  the  hotel  and  motel  restaurar 
chains. 

Trips  made  in  America  are  mostly  to  homes  c 
families  and  friends,  places  of  historical  interes 
and  vacation  areas.  Motels  and  hotels  are  mor 
frequently  a  place  to  stay  enroute  to  a  de 
tination.  A  recent  study  made  estimated  that  6 
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nt  of  all  travelers  who  stay  at  motels  and 
s  are  just  stopping  over.  Thirty-five  percent 
two  days  or  more.  In  an  effort  to  change  this. 
Is  and  hotels  are  adding  recreation  areas  to 
their  properties  more  appealing  to  induce 
le  to  stay  longer.  Golf  courses,  tennis  courts, 
ation  centers  including  cut  rates  for  families 
dw  all  part  of  this  package. 

:erest  in  traveling  abroad  is  also  on  the 
ing.  In  1972,  6.3  million  Americans  traveled 
foreign  country  on  vacation.  The  estimated 
iditures  were  $7.5  billion.  This  was  more  than 
million  more  than  in  1971 . 
lother  area  affected  by  increased  domestic 
I  is  our  nation's  National  Parks.  In  1950,  37 
)n  visited  National  Parks,  monuments,  etc.  In 
,  this  increased  to  133  million.  The  National 
Service  estimates  212  million  visited  these 
in  1972. 


nis  today  has 
ome  every- 
i's  and  every  - 
nan 's  sport  as 
■e  people 
n  all  walks  of 
take  to  the 
iuet.  Photo 
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e  interest  in  tennis  is  rapidly  expanding.  The 
now  attracts  people  from  all  walks  of  life, 
nstance  in  1967,  3.5  million  people  played 
;  and  spent  $22  million  on  tennis  equipment. 
71,  10.7  million  Americans  spent  about  $50 
n.  The  United  States  Lawn  and  Tennis 
nation  calculates  that  tennis  is  growing  at  an 
ximate  rate  of  17  percent  a  year  and  tennis 
3  are  being  built  at  a  rate  of  5,000  per  year. 

are  now  many  indoor  courts  being  erected 
ghout  the  country  making  tennis  a  sport  that 
e  played  all  year  around. 


Tennis 


least  once,  and  spent  $4.5  million  doing  so.  The 
year  1971  saw  1.5  million  surfboard  riders.  The 
average  age  was  17  and  the  average  expenditure 
was  $225  a  year  per  person.  There  are  about  one 
million  regular  skin  divers  in  the  United  States  who 
spent  $30  million  in  1971.  Fishing  increased  on  an 
average  of  40  per  cent  through  1965-1971 . 

Home  Recreation 

Home  recreation  in  America  is  another  area  of 
the  expanding  leisure  market.  The  biggest  source  of 
home  entertainment  is  TV.  About  95  percent  of  all 
homes  in  America  have  at  least  one  television  set. 

Radios  are  still  popular  as  ever.  It  is  expected 
that  250  billion  household  radios  alone  will  be  in 
use  by  the  year  1 980. 

The  broadcasting  industry  also  expects  to  grow 
at  an  approximate  rate  of  8  to  10  percent  a  year. 
Cable  television  has  shown  significant  growth,  and 
the  future  looks  good.  Once  the  resistant  forces 
against  pay  TV  have  been  broken  down,  the 
growth  potential  for  cable  vision  will  be  unlimited. 

Portable  and  component  stereo  tape  and  record 
players  are  becoming  more  and  more  popular.  The 
improved  quality  and  lower  prices  of  these  sets  are 
reasons  for  increased  sales  and  marketability. 

Another  aspect  of  home  entertainment  is  the 
musical  instrument.  In  1968  there  were  44  million 
Americans  who  played  a  musical  instrument.  Since 
1950  sales  have  quadrupled;  by  1975  sales  are 
expected  to  increase  by  almost  50  per  cent. 

Spectator  Activities 

The  increase  in  attendance  at  movies,  theatres, 
operas,  museums,  and  spectator  sports  has  had  a 
significant  impact  on  our  economy.  Since  the 
advent  of  television,  movie  attendance  dropped 
considerably  during  the  1950s.  Recently,  movie 
attendance  has  been  picking  up.  New  movie  the¬ 
atres  are  being  built  at  an  average  of  300  per  year. 

The  attendance  at  spectator  sports  increased  by 
58  percent  during  the  1960s.  Spectator  sports  are 
showing  wider  appeal.  For  instance,  the  1973 
National  Football  League  Super  Bowl  game  had 
over  75  million  television  viewers— the  highest  in 
history!  The  attendance  at  operas,  theatres,  and 
concerts  increased  at  a  rate  of  61  percent  during 
the  same  period. 

The  money  spent  at  movies,  theatres,  operas, 
museums,  and  spectator  sports  today  make  it 
about  a  $4  billion  business.  This  has  doubled  since 
1967. 


Water  Sports 

iter  activities  are  keeping  their  "head"  well 
i  water.  The  Water  Skiing  Association  esti- 
i  in  1971  that  11  million  people  tried  it  at 


As  the  leisure  market  grows,  so  too  will  the 
number  of  companies  marketing  leisure  time  goods 
and  services.  The  leisure  market  is  a  young  market; 
the  demand  is  limitless. 


icember,  1973 


51 


FFICIAL  RESULTS  -  -  '73  NATIONAL  TOURNAMENTS 


1973  Golf  Tourney  Termed  ’Highly  Competitors 


In  Division  A,  Ford  Motor 
Dmpany  of  Dearborn,  Mich., 
10k  the  National  First  Place 
ith  a  slim  two  stroke  margin 
/er  Goodyear  Tire  and  Rubber 
ompany  of  Akron,  Ohio.  Third 
iace  went  to  The  Mosler  Safe 
ompany  #1  of  Hamilton,  Ohio. 

In  Division  A,  the  top  three 
jams  were  separated  by  only  six 
:rokes,  which  indicated  that 
jam  ability  was  very  close  and 
ampetitive. 

In  Division  B,  The  Motorola 
earn  #1  of  Franklin  Park,  llli- 
ois  took  first  place  honors  by 
2  strokes  over  second  place 
untender  Modern  Drop  Forge 
2  of  Blue  Island,  III.  Four 
:rokes  back  in  third  place  was 
leneral  Motors  Inland  Division 
■2  of  Dayton,  Ohio. 


National  Medalists 

The  national  medalist  for  Divi¬ 
sion  A  was  Allan  Booe  from 
McLean  Trucking  Company, 
Winston-Salem,  N.  C.,  with  a 
score  of  144.  In  Division  B,  F. 
Mentone  from  Motorola  of 
Franklin  Park,  III.,  took  second 
place  with  a  score  of  1 52. 

The  winners  of  both  A  and  B 
Division  Tournaments  are  deter¬ 
mined  by  taking  the  golf  course's 
USGA  rating  and  comparing  it 
with  the  team  and  individual 
total  scores.  (This  year  there 
were  three  tournament  sites.) 
This  is  one  method  used  in  order 
to  even  out  the  differences  be¬ 
tween  courses  so  a  winner  can  be 
determined  on  a  fair  and  equi¬ 
table  basis. 


Breaking  Ties:  When  two  or 
more  players  or  teams  have  the 
same  score  on  the  same  course  or 
comparable  scores  on  different 
courses,  a  hole-by-hole  check  is 
made.  To  break  this  tie,  handicap 
card-back  system  is  used.  Golf 
courses  handicap  their  holes 
starting  with  the  hardest  hole  to 
the  easiest.  Scores  are  compared 
at  the  number  one  handicap  hole 
to  break  the  tie.  If  the  scores  are 
the  same  on  that  hole,  they  go  to 
the  number  two  handicap  hole 
until  the  tie  is  broken. 

From  these  determinations, 
third  in  Division  A  teams  went  to 
Mosler  Safe  Company,  and 
fourth  went  to  T.R.W.  Inc., 
Cleveland. 

continued  on  page  53 


People  become  Jamaica  fans  because 
of  the  beautiful  sun,  sea,  beaches,  flowers,  hotels. 

And  other  reasons. 


Last  year,  72,000 
people  who  vacationed  in 
Jamaica  came  back  again. 
Did  they  fall  in  love 
with  our  12  golf  courses, 
our  128  pure  white 
beaches,  our  ackee 
souffle,  or  our  clear  blue 
water  filled  with  coral 
and  marlin?  We  don’t 
know,  but  why  not  give 
your  travel  groups  a 
chance  to  find  out  for 
themselves. 


The  site  of  the  1975  NIRA  Convention. 

For  information  on  sending  groups  to  Jamaica,  write  to: 

Group  Sales  Dept.,  Suite  254,  Jamaica  Tourist  Board,  200  Park  Ave.,  N.Y.,  N.Y.  10017 


DGE  CONTEST 

bout  .009  of  a  percentage 
t  kept  the  1 972  second  place 
ge  tournament  pair  from 
ling  a  one-week,  all  expense 
vacation  to  Nassau.  This  was 
closest  victory  in  the  history 
the  NIRA  Bridge  Tourna- 
ts. 

o  one  knows  what  will  hap- 
in  1973,  but  the  results  have 
i  pouring  in. 

:  officially  began  on  Nov.  I 
will  end  Jan.  31.  Brochures, 
and  second  reminders  have 
l  mailed. 

o  date,  the  response  has  been 
■whelming.  Already  there  are 
eases  in  the  number  of  partic- 
its  over  last  year  and  a  record 
iber  of  bridge  players  is  ex- 
ted  this  year. 

iules  are  basically  the  same 
i  year.  There  is  a  six-table 
imum  to  enter  and  the  fee  is 
Z5  per  person.  National  prizes 
jude  a  grand  prize— a  one 
k,  all  expense  paid  vacation 


Tourney, 

tinued  from  page  52 

wards  in  the  Regionals, 
i  A  and  B  Divisions,  were 
second,  and  third  place 
lies  and  merchandise.  For 
onal  A  and  B  medalists,  tro- 
;  were  given  and  both  re¬ 
el  a  television  set  as  well, 
ational  awards  presented  to 
Team  A  and  B  Divisions, 
i  books  and  first,  second,  and 
i  place  trophies.  In  addition, 
inal  A  and  B  Division  medal- 
'eceived  trophies  and  a  book, 
book,  "Best  Golf  Humor," 
compliments  of  Golf  Digest 
3zine. 

ground 

II  regional  and  national 
A  tournaments  were  under 
direction  of  Miles  Carter, 
dent  Elect  of  the  National 
jstrial  Recreation  Assoc- 
n. 
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to  Jamaica,  donated  by  Air 
Jamaica. 

Second  place  national  prize  is 
a  $50  savings  bond  and  third  and 
fourth  place  winners  will  receive 
$25  savings  bonds. 

Regional  prizes  consist  of  18 
first  place  prizes— the  Vincent 
Price  "Treasure  of  American 
Art"— donated  by  the  Flick- 
Reedy  Corp. 

For  further  information,  con¬ 
tact  Bridge  Coordinator  Thomas 
Watters  at  NIRA  headquarters. 

A  FISHY  STORY 

The  following  is  a  complete 
list  of  winners  by  class  in  the 
1973  NIRA  Fishing  Contest,  as 
released  by  Tournament  Direc¬ 
tor,  Gene  Miller  of  Michigan  Bell. 

Largemouth  Bass:  8  pounds, 
25  inches,  Ronald  Harry,  Frigi- 
daire  Co.,  Dayton,  Ohio. 

Smallmouth  Bass:  5  pounds, 
19-1/4  inches,  John  Vine,  Jr., 
Dominion  Foundries  and  Steel 
Continued  on  page  58 


The  regional  tournaments  held 
are  as  follows: 

Regions  2,  3,  5  —  Wedgewood 
Golf  Course,  Joliet,  Illinois 

Region  4— Monsanto  Em¬ 
ployee's  Golf  Course,  Gonzalez, 
Florida 

Regions  6,  7  —  Rancho  Ber- 
nado  Golf  Course,  San  Diego, 
California 


The  National  Industrial  Recre¬ 
ation  Association  would  like  to 
give  special  thanks  to  the  three 
tournament  coordinators:  Howie 
Schiedt  of  Moraine  Valley  Com¬ 
munity  College,  Reynolds  John¬ 
son  of  Monsanto  Company,  and 
Chuck  Placek,  Jr.,  of  Motorola 
Inc.  These  gentlemen  made  this 
year's  tournament  an  outstand¬ 
ing  success. 

Next  year's  tournament  is 
scheduled  for  August  and  Sep¬ 
tember,  to  be  arranged  on  the 
same  basis. 


Stay  in 
c New  York 
wfiete  you  can 

wal£ to  wfiat 
you  want 
to  see  most. 


And  stay  in  style  in  our  beautifully 
remodeled  and  redecorated  1,000 
room  air-conditioned  hotel.  Every 
room  with  TV,  private  bath  and 
shower.  Coffee  Shop,  Cocktail 
Lounge,  famous  Stockholm  Res¬ 
taurant.  Every  modern  convenience. 
Parking  available. 

Singles  from  $1 7  Doubles  from  $20 
Twins  from  $21 

l 


51st  Street  at  7th  Avenue 
New  York,  N.Y.  10019 
Tel.:  (212)  246-9400 

For  color  brochure  or  reservations, 
contact  your  travel  agent  or  us. 
George  Geiger,  President. 

Ainsley  K.  Blair,  General  Manager. 
Claire  Hogan,  Director  of  Sales. 


HOTEL 


FREE!  FREE!  FREE! 


Tray  of  3  top  line  golf  balls 
when  you  send  this  ad  and  $1 .00 
for  our  full  color,  36-page  Golf  & 
Tennis  Catalog  and  price  list. 
Shop  by  mail  and  buy  atfactory- 
to-you  prices. 

All  orders  shipped 
within  48  hours. 

SPECIAL: 

With  your  first  order  placed  with 
us  after  receiving  our  36-page 
catalog,  we  will  supply  your  golf 
foursome 

Free  of  Charge 
Four  Golfers'  Towels 


Deckson  Golf  Enterprises 

1 16-1 18  S.  York  Street 
Elmhurst,  Illinois  60126 
"Wholesale  Golf  Equipment  Specialist" 
Phone  (312)  279-7726 
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After  a  day  of  straight  shooting,  Don 
Parks,  High  Gun,  receives  a  trophy  for 
his  effort. 


te<ord  Turnout  l^port~-<l  at  24th  Annual  Trapshoot 

The  weather  was  conducive  to 


a  successful  24th  Annual  NIRA— 


Armco  Steel  Corporation  Indus¬ 
trial  Trapshoot.  And  successful  it 
was  with  a  record  200  team 
turnout. 

Amid  the  shooting  resounded 
the  sounds  of  success  as  many 
new  records  were  set.  Hobart 
Manufacturing,  Troy,  Ohio,  took 
the  championship  with  a  score  of 
237  out  of  a  possible  250  points. 
This  was  Hobart's  first  venture  in 
the  winner's  circle. 

Another  first— the  top  six 
teams  this  year  shot  higher  than 
the  top  three  teams  last  year. 

Don  Park,  sharpshooter  for 
Champion  Paper  Company  #1, 
Hamilton,  Ohio,  emerged  as  High 
Gun,  after  he  rallied  to  out  shoot 
six  other  "50-straight  shooters." 
Bob  Maple  gave  Don  some  stiff 
shooting  competition  when  he 
tried  to  hit  the  targets  for  Olin 
Corporation  #1,  East  Alton,  III. 
He  lost  to  Don  after  dropping 
one  bird  in  the  third  shoot  off. 
Lou  Hidu,  shooting  for  Reming¬ 
ton  Arms  Co.  #1 ,  Bridgeport, 
Conn.,  took  third  High  Gun, 
after  winning  a  two-way  shoot 
off  with  John  Bailer  who  was 
shooting  for  Defense  Electric 
Supply  Co.,  #1,  Dayton 

Other  teams  in  the  winners' 
circle  were  Delco  Moraine,  #6, 
Dayton,  with  a  score  of  236-sec- 


Team  Winners  of  Hobart  Mfg.  No.  1  who  proudly  display  their  trophies,  are  (seated, 
from  left)  Norm  Cottongin,  Richard  Widner  and  Jim  Spears  and  (standing,  from  left) 
Dave  Rudy  and  Doug  Gray. 


ond  place  and  Olin  Corporation 
#1  with  234,  third  place.  Olin 
won  the  competition  in  1968 
and  '69.  Delco  Moraine  #1  of 
Dayton,  scored  233  points  plac¬ 
ing  them  fourth.  Delco  won  the 
competition  in  1955;  '57,  '67 
and  '70.  GM  Assembly  #1,  Nor¬ 
wood,  Ohio,  placed  fifth  with 
232;  Remington  Arms  Company 
#1,  Bridgeport,  Conn.,  winners 
in  '64  and  '71  shot  231  placing 
them  sixth;  Inland  Manufactur¬ 
ing  #1,  Dayton,  who  were  win¬ 
ners  in  1966,  placed  seventh  with 
230;  GMC  Truck  and  Coach  #1, 
Pontiac,  Mich.,  scored  229;  there 
was  a  three-way  tie  for  ninth 
place  between  Defense  Elec¬ 
tronics  Supply  Ctr.  #2,  Dayton; 
Local  1010  #1,  East  Chicago, 
Ind.,  and  Armco  Steel  Corp.,  all 
with  scores  of  228,  and  a  two- 
way  tie  for  10th  place  between 
Bendix  Corporation  #1,  Kansas 
City,  Mo.,  and  Owens-Illinois 
Glass  #1,  Alton,  III.,  both  with 
scores  of  227. 

Coordinator  Robert  L.  Bauer 
reports  that  the  tournament  was 
an  "outstanding  shoot.  From  the 
time  I  began  with  Armco  in 
1964,  this  tournament  has  seen 
more  than  a  100  percent  in¬ 
crease  in  participation.  The  rate 
of  return  is  fantastic." 


2nd  Annual 
Mail-O- 
Graphic 
Bowling 

A  record-setting  race 
NIRA's  second  Annual  Mai 
Graphic  Bowling  Tournam 
saw  the  Men's  Division  ne; 
double  from  last  year's  level  v 
97  participating  teams  in  ‘ 
And  equally  significant, 
Women's  Division  more  than 
pled  in  size  with  34  teams. 

In  the  Men's  Division,  F 
Laboratories,  Columbus,  O 
took  top  honors  with  a  scon 
3160.  They  won  a  $100  t( 
prize  and  individual  tropf 

In  the  Women's  Division, 
other  Columbus  team  was  vie 
ious.  Competition  was  m 
tighter  this  year  than  last  v 
the  first  place  winners  sco 
400  points  more  than  the 
place  team  in  1972.  Nationv 
Insurance  Company  placed 
with  a  score  of  2820.  They  \ 
$40,  a  team  trophy  and  i 
vidual  trophies. 

continued  on  pag 
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RECREATION 

GROUPS 

ARE 

EXCLAIMING! 

over  our  top  value, 
top  service  travel 
programs! 

FIND  OUT  WHY... 
WRITE  FOR  OUR 
GROUP  TRAVEL 
IDEA  KIT! 

GOT 

THE 

POINT 

? 


S  POTTS 

^INTERNATIONAL’ 
^TRAVEL  EXCHANGE 


1300  HIGHWAY  8 
ST.  PAUL,  MINN.  55112 

(612)  633-3700 


4IRA  Candid  Photo  Contest 


"Old  Man  and  the  Mountain" 
was  the  winning  photograph 
in  the  NIRA  1972  Candid 
Camera  Photo  Contest. 
Winner  in  this  category  was 
B.  Don  Taylor 
Boeing  Company. 


The  1973  NIRA  Photo  Con¬ 
st,  "Recreation  in  America," 
s  generated  a  great  deal  of 
thusiasm  as  amateur  photog- 
chers  continue  to  send  in  their 
st  candid  pictures,  according 
James  C.  Moyer  of  Eastman 
adak  Company,  sponsor  of  the 
ent. 

The  contest,  which  features  a 
ack  and  white  and  color  eate¬ 
ry,  is  open  to  employees  of 
y  NIRA  Company  Member 
d  their  immediate  family— if 
3  family  members  are  included 
the  company's  recreation  pro- 
am.  Employees  of  Eastman 
adak  Co.  and  any  professional 
otographers  will  not  be  eligi- 

Black  and  white  or  color 
ints  entered  must  be  5  inches 
7  inches. 

Photos  must  be  candid— action 
ots  of  indoor  or  outdoor  recre- 
on. 

There  is  an  entry  fee  of  $1  per 
oto  entered,  and  participants 
ay  enter  as  many  photos  as 
3y  desire. 


The  1972  photo  contest  win¬ 
ners  were:  B.  Don  Taylor,  Boeing 
Co.,  for  his  black  and  white 
photo,  "Old  Man  and  the  Moun¬ 
tain,"  and  Julian  C.  Light,  Equi¬ 
table  Life  Assurance  Society,  for 
his  entry  in  the  color  division 
entitled,  "Home  Run." 

All  of  the  photographs  entered 
will  be  on  display  at  the  NIRA 
Annual  Conference  which  will  be 
held  in  Atlanta  in  May,  1974. 


The  winners  in  each  division 
will  be  recipients  of  the  Kodak 
Model  60  Pocket  Instamatic 
Camera. 


December,  1973 


MINIATURE 

^#^1  B  INDOORS 

OUTDOORS 

LOMMA  CHAMPION  COURSE 


~  INVESTMENT 

MAXIMUM 
ENJOYMENT 
18  Hole  courses  from  $8900.00 

Original  investment  returned  in  1  to  2  years. 
May  be  installed  anywhere,  easily  moved  to 
suit  your  special  needs.  For  complete  details, 
write  or  call  the  Director  of  Marketing.  He 
will  send  you  all  the  latest  information  and 
literature. 


MINIMUM 


iDfflip 

ENTERPRISES^"" 


INC.  Dept.  23 


Lomma  Building,  Scranton,  Pa.  18503 


overlooking  beautiful 
Tampa  Bay 
Contact  us  for  Details 
on  our 

Package  Vacations 
for 

Individuals  or  Groups 
especially 
Priced  and  Planned 

for 

NIRA  MEMBERS 


For  Color  Brochures 
and  further  information 
contact: 

Phil  Dross,  Exec.  V.P.,  &  Gen.  Mgr. 

Fourth  Street  at  First  Avenue  North 
St.  Petersburg,  Florida  33731 
Phone  (813)  898-9751 


continued  from  page  54 

In  reporting  the  results,  L.  E. 
"Paddy''  Luedke,  Recreation 
Manager  at  Wisconsin  Gas  Com¬ 
pany,  called  the  tournament  a 
major  success  because  of  the 
number  of  participating  teams 
and  the  fact  that  companies  of 
all  sizes  were  able  to  enter  na¬ 
tional  competition  on  an  equal 
basis. 

"This  type  of  tourney  entails 
no  days  off  from  work  for  the 
competing  team.  There  are  no 


traveling  expenses  to  and  frc 
regionals  or  the  national  playof 
We  work  it  this  way  to  avc 
confusion  and  expense.  Teai 
bowl  on  the  lanes  on  which  th 
normally  bowl  in  their  hon 
towns.  Lane  and  nominal  enl 
fees  are  the  only  charges.  T 
five-member  competition  also  u: 
a  75  percent  handicap  syste 
which  is  great.  We  look  forward 
1974's  tournament  with  great  ( 
pectations." 


NIRA  PROMOTIONAL  CONTEST 


Just  as  NIRA  Company  Mem¬ 
ber  programs  are  becoming  more 
varied  and  professionally  organ¬ 
ized,  the  handbooks,  flyers  and 
promotional  materials1  announc¬ 
ing  their  existence  are  improving 
year  by  year. 

To  give  recognition  to  those 
companies  having  the  best  pro¬ 
motional  pieces  describing  their 
recreation  programs  a  Promo¬ 
tional  Awards  Contest  has  been 
organized. 

This  year's  contest  isn't  under¬ 
way  yet,  but  the  1972  winners 
have  been  announced. 

Taking  first  prize  in  the  Pro¬ 
motional  Contest  Category  #1 
(handbook  or  brochure)  was 
Lockhead  Aircraft  Corporation 
for  its  employee  recreation  club 
brochure.  The  Bayview  Em¬ 


ployee  Recreation  Club  of  C 
trol  Data  Corporation  came 
second  and  S.  C.  Johnson  &  S 
Inc.,  came  in  third  in  the  com 
tition. 

In  Contest  #2  (single  ev 
and  promotional  piece),  C 

continued  on  page 
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f h  and  Pistol  Matclu  - 
ircpst  of  Kind  in  Country 


ie  Annual  Nl  RA— National 
Association  Rifle  and  Pistol 
h  is  the  largest  tournament 
s  kind  in  the  country,  and 
one  of  the  most  challenging 
ixciting. 

ie  aspect  of  this  year's  tour- 
3nt,  making  it  more  unique 
ever,  was  the  addition  of 
ien's  competition  in  all  four 
jories. 

aniel  C.  Comstock,  Good- 
Tire  &  Rubber  Co.,  scored 
from  50  feet  out  in  the 
idual  rifle  with  10  shots 
e  and  10  shots  standing,  to 
t  a  total  of  197  out  of  a 
ble  200. 

lere  was  a  four-way  tie  for 
id  place  between  Fred  Frim- 
3r,  Eli  Lilly  Co.,  W.  E.  Sum- 
,  Goodyear;  Donald  Brinton, 
ern  Co.,  and  Bruce  G.  Far- 
,  Puget  Sound  Navel  Ship- 
.  Farman  came  in  12th  in 
1972  competition  with  a 
s  of  190.  All  second  place 
ers  had  scores  of  196. 

the  team  competition, 
h  involves  10  shots  prone 
10  shots  standing  at  50  feet 
iach  of  the  four  team  mem- 
Goodyear  beat  the  stiff 
letition  to  shoot  a  total  of 

>rd  Motor  Company,  which 
i  in  first  four  years  in  a  row, 
d  second  with  a  score  of 
and  the  team  from  3M  Co., 
came  in  third  with  a  758 

chie  Caple,  Northwest 
les,  tied  for  the  first  place  in 
ndividual  pistol  match  corn- 
ion  with  J.  F.  Olinveri, 
iman  Aerospace  Corp.  Both 
a  score  of  199.  Individual 
I  involves  a  firing  time  of  10 
tes  per  target  of  10  record 
.  Robert  B.  Frazier,  North- 
Orient  Airlines,  and  Alfred 
a,  Grumman,  tied  for  second 
scores  of  1 96. 


Grumman  Aerospace,  Beth- 
page,  N.  Y.,  won  the  .22  caliber 
pistol  team  competition  for  the 
fifth  year  in  a  row  with  a  score 
of  758,  seven  points  higher  than 
last  year's  score.  In  second  place 
with  734  was  Northwest  Airlines, 
Inc.  #1,  with  a  score  of  730. 
Puget  Sound  Naval  Shipyard 
Team  #1  took  a  third  with  a 
score  of  734. 

The  individual  .22  caliber  rifle 
Woman's  Award  contest  had 
three  competitors.  Winner  was 
Beverly  McGee,  St.  Croix,  V.I., 
Martin  Marietta  Alumina.  She 
shot  a  fantastic  1 88. 

In  the  individual  pistol  Wom¬ 
an's  competition,  two  entered, 
and  Lois  L.  Jacques,  West  Web¬ 
ster,  N.  Y.,  Xerox  Corporation, 
won  with  a  smashing  score  of 
174. 

In  the  10-meter  (33  feet)  air 
pistol  competition,  first  place  in¬ 
dividual  went  to  Eugene  R.  San- 
silo,  Winchester-Western,  with  a 
score  of  190.  David  E.  Bennett, 
Sandia  Labs,  and  R.  C.  Flail, 
Lockheed  Missiles  &  Space  Co., 
tied  for  second  with  scores  of 
187. 

Scandia  Labs  took  first  in  the 
10-meter  precision  air  pistol 
competition  with  a  score  of  729. 

Ford  Motor  Co.,  #1,  won  the 
10-meter  precision  air  rifle  team 
award  with  a  score  of  629. 

Winners  in  the  10-meter  indi¬ 
vidual  air  rifle  competition  were: 
T.Y.  Wu.  Ford,  who  shot  a  score 
of  192.  He  placed  second  in  the 
.22  caliber  individual  rifle  match 
in  1972. 

In  the  Women's  Match,  Bev¬ 
erly  McGee  won  another  first. 
She  took  the  10-meter  air  rifle 
competition  with  a  score  of  138. 

In  the  10-meter  precision  air 
pistol  match,  Ruth  A.  Salzmann 
of  Fisher-Price  Toys,  shot  a  182. 
She  came  in  second  in  the  .22 
caliber  pistol  individual  competi¬ 
tion. 


LAS  VEGAS 


Group  Tours 

*  Employee  Hotel  &  Show  Discounts 
830  East  Sahara  —  (702  735-3900 


San  Francisco 


Group  Tours 

Employee  Hotel  &  Attraction  Discounts 
752  Sutter  -  (415)  928-3900 


LOS  ANGELES 


Group  Tours 

*  Employee  Hotel  &  Attraction  Discounts 
535  So.  Grand  -  (213)  628-3900 


DISNEYLAND 

Group  Tours 

Employee  Hotel  &  Attraction  Discounts 
1650  So.  Harbor  -  (714)  533-4000 


YOSEMITE  TRAVELERS 

e*s  NOTICE!  <*9 


— -  "f  THE  LOGGER  ^  — 


Ride  The  Logger  into  History 


An  exciting  3/4  hour  steam  train  ad¬ 
venture  near  Yosemite  on  Highway 
41,  Museum- Logging  Display— Picnic 
Area— Craftshops— Food— Gifts.  Fam¬ 
ily  fun  for  your  company  at  big  sav¬ 
ings.  "Yosemite  Fun  Tour"  package 
available  for  groups,  families  or  indi¬ 
viduals.  Includes  lodging,  meals,  rail¬ 
road  pass  and  many  additional 
options. 


YOSEMITE  MT.- 
SUGAR  PINE  RAILROAD 

Yosemite  Mountain 
Fish  Camp,  Ca.  93623 

(209)  683-7273 
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continued  from  page  56 

tinental  Bank  won  first  place  tor 
a  pamphlet  announcing  the 
bank's  first  annual  employee 
fishing  contest.  Second  place 
winners  were  Michigan  Bell  and 
McDonnell  Douglass  Corpora¬ 
tion. 

McDonnell  Douglass  won  first 

MORE  ON  FISHING . 

continued  from  page  53 

Ltd.,  Hamilton,  Ontario,  Canada. 

Crappie:  2-1/2  pounds,  18  in¬ 
ches,  Kenneth  Tackett,  Owens- 
Illinois,  Toledo,  Ohio.  This  year's 
winning  fish  was  1/2  pound  heav¬ 
ier  than  last  year's  winner. 

Muskellunge:  30  pounds, 
47-1/2  inches,  Tom  Hansen,  3M 
Company,  St.  Paul,  Minn. 

Walleye:  6  pounds,  8  ounces, 
29-7/8  inches,  Greg  Stall,  Frigi- 
daire. 


prize  in  Category  #3  (composite 
of  pieces  of  one  activity)  with  its 
many  flyers,  newsletters,  posters, 
brochures  and  pamphlets  an¬ 
nouncing  and  describing  United 
Nation's  Week.  Quaker  Oats  Co., 
came  in  second  and  Hughes  Air¬ 
craft  came  in  third. 


Brown  Trout:  4  pounds,  7 
ounces,  21-1/2  inches,  Gene  Kul- 
zer,  3M  Company. 

Rainbow  Trout:  10  pounds, 
10  ounces,  27-1/2  inches,  Gene 
Kulzer  of  3M  Company  was  win¬ 
ner  again  in  this  category. 

Winner  of  the  special  sweep- 
stakes  prize  was  Ronald  Harry  of 
Frigidaire,  who  was  winner  in  the 
Largemouth  Bass  category. 

Each  winner  will  receive  a 
trophy  plus  a  spin  rod  and  reel 
donated  by  Heddon  Division, 
Victor  Comptometer  Corpora¬ 
tion. 


ride  a 

wild  river 

shooting  the  rapids 

is  our  thing— 
we  hope  it's  yours,  too. 

Complete  scheduling  for: 


GRAND  CANYON 


Deluxe 

6  days 

Super  Deluxe 

8  days 

CALIFORNIA 

Stanislaus  River 

2  days 

Tuolumne  River 

3  days 

IDAHO  -  SALMON  RIVER 

Main  Salmon 

5  days 

Middle  Fork 

5  days 

CHARTER  GROUPS  WELCOME 


WESTREC 

Whitewater  river  trips 

P.O.  Box  392  •  Calabasas,  Calif.  91302 
(213)  880-4117 


WINNERS  OF  THE  1973  NIRA  FISHING  CONTEST  (top  from  left):  Ronald  Harry, 
Frigidaire,  Dayton,  Ohio,  Largemouth  Bass  and  special  sweepstakes  prize  winner; 
Greg  Stall,  Frigidaire,  winner  of  Walleye  classification;  Kenneth  Taeket-,  Owens- 
Illinois,  Toledo,  winner  Crappie  classification;  (bottom  from  left )  Gene  Kulzer  of  3M 
Company,  St.  Paul,  Minn.,  winner  in  Brown  and  Rainbow  Trout  categories  (here  he 
displays  the  brown  trout  he  caught);  John  Vine,  Jr.,  Dominion  Foundries  and  Steel 
Ltd.,  winner  in  Bass  Smallmouth  category,  and  Tom  Hansen  of  3M  Company,  winner 
Muskellunge  category. 


1934-75  CHARTERS 

(FOR  AFFINITY  GROUPS  OF  40  OR  MORE) 

GUARANTEED  NAME-BRAND 
QUALITY  AND  DEPENDABILITY. 

SPEEDY  CONFIRMATIONS  FROM  ANY  U.S.  GATEWAY  FOR  AIR  &  LAND  PACKAGES 

CALL  COLLECT:  (212)  736-5186 


MIDWEST  CITIES -EVERY 
THURSDAY  BEGINNING  APRIL  1974 


HAWAII  via  AA“san 

including  7  nights  at 

SHERATON  WAIKIKI  MANOR 

$OOQ* 

plus  10%  Tax  &  Service 

•From  Chicago  (other  cities  on  request)  based  on  Manor  Wing 
accommodations.  Deluxe  accommodations  -  add  $50.  For 
Jun.  27  through  Aug.  22  departures  plus  Oct.  14,  Dec.  19 
and  Dec.  26  departures  add  $15  per  passenger.  Rate  shown  Is 
approximate,  based  on  171  passengers  and  dependent  upon 
exact  number  of  seats  sold  and  departure  city. 


NATIONWIDE -EVERY 
SATURDAY  OCT.  5, 1974  THRU  1975 


RIO  via/?/ 


inTEFtnmiannL. 


including  7  nights  at  the  new 

RIO  SHERATON 


*399 


plus  10%  Tax  &  Service 


•From  New  York  (other  cities  on  request)  based  on 
full  occupancy  of  150  seat  charter.  Rate  will 
range  from  $387  to  $419  plus  10%  tax  &  service 
depending  upon  departure  city. 


EAST  COAST  CITIES 
EVERY  FRIDAY  THROUGHOUT  1974 

HAWAII  via  ^ 

including  7  nights  at 

HILTON  HAWAIIAN  VILLAGE 

$qqq* 

\mJ\J  V^plus  10%  Tax  &  Service 

•From  New  York  (other  cities  on  request)  Shoulder  Season 
(Feb.  1  to  Mar.  15;  Dec.  20,  Dec.  27)  add  S12.  Peak  Seasoa 
(June  28  to  Aug.  23)  add  $30.  Rate  shown  is  approximate, 
based  on  175  passengers  and  dependant  upon  exact  number 
of  seats  sold  and  departure  city. 


Rates  Include: 

•  Roundtrip  jet  flights. 

•  7  Nights  hotel  accommodations. 

•  Hotel  Pre-registration. 

•  Greeting  upon  arrival  (Lei 
Greeting  in  Hawaii). 

•  Roundtrip  transfers. 

•  Baggage  handling  and  tips. 

•  Sightseeing  or  entertainment. 

•  Welcome  Briefing. 

•  Escort  service. 


Woridways 

Affiliated  with  Hawaiian  Holidavs  Inc.  TRAVEL 


Affiliated  with  Hawaiian  Holidays  Inc. 

500  Fifth  Avenue  •  New  York,  New  York  10036  •  (212)  736-5186 
Chicago  Los  Angeles  San  Francisco 


JASTA^ 

<hm 


(31 2)  394-41 13  (213)  466-5356 


(415)  398-5035 


BONDED  FOR  $500,000.00 


travel  spotlight 


SaFarIs  Can  Be  I 


Travelers  to  West  Africa 
will  see  this  familiar  sight— 
the  Ewe  family,  a  primitive 
African  tribe  on  the  Island 
of  Dodi  in  the  Volta  Lake. 
Photo  courtesy  of  Scan- 
travel,  West  Africa. 


By  Charles  Lillycrop 
Midwest  Regional  Manager 
WDI,  Mundy,  Inc. 

Although  Webster's  Dictionary 

describes  the  word  SAFARI  as  a 
"hunting  or  other  expedition  es¬ 
pecially  in  East  Africa,  or  its 
CARAVAN  and  equipment," 
this  SWAFIILI  word  is  used  fre¬ 
quently  and  freely  throughout 
East  Africa  to  describe  anything 
from  a  visit  to  the  local  shops  to 
a  vacation  on  the  coast. 

Certainly,  in  the  Western 
World,  it  conjures  up  images  of 
people  walking  single  file 
through  steaming  jungles  on  a  big 
game  hunting  trip.  In  actual  fact, 
a  safari— to  the  travel  industry- 
means  a  well-organized  tour  to 
Africa  including  visits  to  local 
game  reserves. 

East  Africa— Popular  Spot 

There  are  a  number  of  places 
to  visit  in  Africa,  but  the  most 
popular  area  is  East  Africa.  This 
usually  includes  Kenya,  Tanania 
(Tanganyika/Zanzibar)  and 
Uganda. 


Lately,  because  of  its  histori¬ 
cal  interest,  Ethiopia  has  become 
extremely  popular  and  is  in¬ 
cluded  in  most  African  programs. 
The  majority  of  visitors  from  the 
U.  S.  wish  to  see  the  wildlife  and, 
many  more  would  do  so  if  they 
realized  how  inexpensive  it  can 
be,  once  the  cost  of  transporta¬ 
tion  has  been  established. 

It  is  not  easy  to  price  long 
distance  air  travel  well  in  ad¬ 
vance,  although  excursion  fares 
are  normally  available  both  for 
individuals  and  groups.  For  cer¬ 
tain  groups,  large  enough  to  fill 
an  aircraft,  charter  arrangements 
can  always  be  negotiated. 

If  your  group  is  interested  in  a 
Safari  to  Africa,  it  is  possible  to 
set  these  up  adhering  to  the 
group's  requirements  and  finan¬ 
cial  limitation's. 

Based  on  sharing  a  seven  seater 
deluxe/mini-bus  (with  views  for 
everybody  to  use  a  camera), 
three  hours  in  Nairobi  National 
Park  will  cost  $6.25  per  person;  a 
two  day  visit  to  world  famous 
Treetops  (or  similar  tree  hotel) 
$61,  or  nine  days  around  Kenya 
and  Northern  Tanzania  Game 


Parks  can  cost  about  $495. 

For  the  budget  minded,  a  t\ 
cal  economy  safari,  four  day: 
Amboseli  Game  Reserve  ; 
Tsavo  National  Park  can  c 
$127.25  per  person.  Minim 
groups  of  15  can  expect  lo' 
rates.  Group  tours  normally 
elude  all  meals  and  accommc 
tions. 

For  those  who  prefer  to  re 
rather  than  tour,  a  bus  sen 
from  Nairobi  to  Tsavo  Natic 
Park  (one  way  from  $10.35) 
board  at  a  comfortable  ge 
lodge  ($26.50  based  on  dor 
occupancy)  and  game  viev 
tours  when  you  feel  like  it  (rr 
mum  two  persons)  half- 
$18.50  per  person,  are  rea 
available.  A  similar  service  car 
offered  to  and  from  Mombasc 
the  Kenya  coast.  Executives 
hurry  can  enjoy  maximum  t< 
ing  in  minimum  time  by  tal 
in  Air  Safaris  (about  $100 
day)  plus  accommodations. 

Traveling  south  from  eas‘ 
Africa,  the  country  of  Malav 
an  interesting  stopover  wit 
beautiful  lake  and  extren 
friendly  people.  It  offers  g 
connections  to  Southern  Af 
and,  local  touring  is  readily  a 
able  for  those  with  just  a 
hours  to  spare. 

A  three  and  one-half  hour  ■ 
of  Blantyre  City  can  be  made 
$6.75  (minimum  two  pers< 
from  the  airport— no  visas 
quired.  Local  law  prohibits,  h 
ever,  the  wearing  of  mini-sl 
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ERyONE 


This  aerial  photograph  of 
Victoria  Falls  shows  a  view 
of  the  well-known  land¬ 
mark  which  is  more  than 
one  mile  wide  and  has 
some  75  million  gallons 
of  Zambezi  River  water 
pouring  over  its  edge  every 
minute.  Photo  courtesy  of 
Roger  Bull,  Unit,  Ministry 
of  Information,  Rhodesia. 


tight  jeans,  and  visitors  are 
tely  reminded  of  this  on  ar- 
I. 

them  Africa— 
ire  Wildlife  Abounds 

outhern  Africa  today  gener- 
'  encompasses  Rhodesia, 
th  Africa,  Mozambique  and 
th  West  Africa,  where  there 
excellent  game  reserves  and, 
lably  the  finest  spectacle  in 
ica  — the  Victoria  Falls, 
wn  to  local  inhabitants  at 
: isi-oa-Tunya "  (the  smoke 
thunders),  Victoria  Falls  has 
ean  drop  of  more  than  300 
,  is  more  than  one  mile  wide, 
has  75  million  gallons  of 
ibezi  River  water  pouring 
its  edge  every  minute. 

tourist  mecca,  with  nearby 
e  reserves  at  Chobe  in  Bots- 
a  and  Wankie,  is  Rhodesia, 
ring  Victoria  Falls  can  be 
lively  cheap— a  three  and  one- 
hour  conducted  tour,  $6  per 
on  and  a  two  hour  launch 
»e  up  the  Zambezi  River  for 
15.  The  two  combine  to  make 
xcellent  day  of  touring, 
•obably  the  most  famous  as 
as  the  oldest  game  reserve  in 


Africa,  Kruger  National  Park  in 
South  Africa,  is  within  easy 
reach  of  Johannesburg  and,  a 
typical  three-day  tour,  allowing 
two  nights  in  the  game  park,  will 
cost  $1 23. 

And,  of  course,  a  visit  to 
South  Africa  is  not  complete 
without  including  Cape  Town 
and  nearby  Cape  Point  where  the 
Indian  and  Atlantic  oceans  meet. 

West  Africa  Offers 
Historical  Landmarks, 

Friendly  Natives 

The  fastest  expanding  tourist 
area  in  Africa,  West  Africa,  is  fast 
becoming  everyone's  destination. 
Thought  by  many  to  be  of  main 
interest  to  Black  Americans  who 
are  interested  in  following  the 
heritage  trail,  West  African  coun- 
tries  combine  to  offer 
friendliness,  fascinating  historical 
associations,  unusual  methods  of 
worship  and  living,  and  always. 

Continued  on  page  68. 


For  a  checklist 
in  choosing  the 
right  Africal  trip 
See  story  page  63. 


A  single,  convenient 
source  for  your 
travel  requirements 


WDI,  Mundy  Inc. 
Presents 
WDI,Mundy’s 


Africa 


United  Touring  Company— Ground  op¬ 
erators  providing  individual  and  group  tour 
programs  in  most  East  African  countries 
from  Ethiopia  southward.  UTC  offers  sight¬ 
seeing  groups  and  individual  safaris,  air 
safaris,  scenic  tours,  beach  and  mountain 
resorts.  Special  Interest  Tours  efficiently 
prepared. 

Block  Hotels  —  Operating  the  famed 
Treetops  Hotel,  Nyali  Beach  and  a  chain  of 
hotels  and  lodges  in  East  Africa. 


Union  Castle  Line/Safmarine  —  Cruis¬ 
ing  between  Great  Britain  and  Southern 
Africa  ports  with  five  vessels  offering  regu¬ 
lar  weekly  sailings  and  both  luxury  and 
tourist  accommodations.  Also,  tour  and 
cruise  programs. 


Scantravel,  with  its  new  Akwaaba  (wel¬ 
come)  individual  and  group  tour  programs 
of  West  Africa— a  scenic,  historical  and 
exciting  destination. 


Tfl 

UIN»Y 


Have  your 
travel  agent  call 
for  information, 
quotation,  and 
reservations: 


I  NO 


The  TOTAL  Travel  Representatives 


Chicago 

(312)  641-2344 

Seattle 

(206)  682-4505 

New  York 

(212)  868-0420 

Toronto 

(416)  864-1433 

Dallas 

(214)651-1411 


Los  Angeles 

(213)  386-7090 

Miami 

(305)  373-6436 

Honolulu 

(808)  922-4771 

San  Francisco 

(415)  433-5424 

Vancouver 

(604)  687-6601 
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A  single,  convenient  source  for 
your  travel  requirements: 


WDI,  Mundy  Inc. 


•  TOTAL  Travel  Representatives,  acting  as  general  sales 
agents  for  hotels,  airlines,  cruise  lines,  and  tour 
operators 

•  Representing  more  cruise  lines  than  any  other 
organization,  covering  32  ships  and  14,000  beds, 
cruising  worldwide 

•  Representing  tour  operators  covering  nearly  all  of 
Africa,  Western  Europe,  Australia,  and  the  Pacific 


What  can  WDI ,  Mundy  do  for  you? 

By  acting  substantially  as  the  regional 
offices  of  the  travel  products  we  rep¬ 
resent,  we  provide  a  single,  simple 
source  for  your  group  travel  needs. 
As  sales  agents  for  destination 
services— cruises  from  U.S.  and 
Canadian  ports  and  worldwide,  hotels 
and  tour  operators  overseas— we 
provide  localized  and  personalized 
services  including  reservations, 


pricing,  and  liaison  throughout  North 
America. 


AIMM1Y 


I  NC 


Our  prime  task  is  to  assist  origina¬ 
tors  of  group  and  individual  travel  tc 
plan  their  programs  effectively  and 
economically,  by  providing  on-the 
spot  contact  with  the  travel  products 
and  facilities  we  represent. 

We  maintain  offices  in  10  cities  ir 
North  America,  plus  District  Sales 
Managers  operating  out  of  four  addi¬ 
tional  cities.  Have  your  travel  agen' 
call  any  of  the  offices  below  for  infor 
mation,  quotations,  and  reservations 


TheTOTAL  Travel  Representatives 


WDI,  Mundy  Inc.,  Headquarters— 353  Sacramento  Street,  San  Francisco,  CA  94111;  Sales  Offices:  Chicago,  111  North 
Wabash  Avenue,  (312)  641-2344  •  San  Francisco,  210  Post  Street,  (415)  433-5424  •  Dallas,  608  North  St.  Paul  Street,  (214) 
651-1411  •  New  York,  350  Fifth  Avenue,  (212)  868-0420  •  Toronto,  85  Richmond  Street,  (416)  864-1433  •  Honolulu,  2394 
Kalakaua  Avenue,  (808)  922-4771  •  Los  Angeles,  2500  Wilshire  Boulevard,  (213)  386-7090  •  Vancouver,  300  West  Hastings 
Street,  (604)  687-6601  •  Miami,  25  S.E.  Second  Avenue,  (305)  373-6436  •  Seattle,  507  White-Henry-Stuart  Building,  (206) 
682-4505  • 


:lto-ckl  st  for  cKw-^  ng 
an  East  African  Tour 

By  Brian  King 
Vice  President 
Club  Tours,  Inc. 


i  selecting  an  East  African  safari,  what  should 
look  for?  What  are  the  essentials  of  a 
essful  prepackaged  safari?  Here  is  a  list  of 
k  points  to  assist  you: 

or  how  long  has  the  tour  operator  handled 
oup  travel  in  East  Africa? 

Several  years'  experience  offers  some  assur- 
ice  that  the  tour  will  provide  the  best  agree- 
ents  available  at  the  stated  price,  and  will  be 
ell  run. 

oes  the  tour  operator  routinely  circulate  evalu- 
ion  questionnaires  to  tour  participants  after 
eir  return? 

The  tour  operator  who  does  this  obviously 
res  about  customer  reactions.  He  is  also 
incerned  with  quality.  Customer  evaluations 
veal  mistakes  which  would  otherwise  be  re¬ 
lated  again  and  again. 

ow  comprehensive  is  the  itinerary? 

Will  it  show  your  people  the  variety  of  East 
frica:  mountain  regions,  such  as  Mount  Kenya; 
e  2000  foot  deep  Great  Rift  Valley;  vast  plains 
d  rolling  savannahs  where  wild  game  and  their 
edators  roam;  tropical  beaches  of  the  Indian 
:ean;  market  towns  and  historic  cities?  Will  it 
>o  provide  some  two  night  stands  in  the  same 
ace  to  allow  your  members  to  loaf  and  sort 
it  their  impressions? 

jes  the  price  cover  the  essential  costs  of  a  good 
nerary? 

Beware  of  the  deceptively  cheap  trip  which 
ends  most  of  its  time  at  Nairobi  and  a  beach 
sort  with  "optional  excursions"  to  the  inter- 
ting  places.  It  is  these  extras  that  make  an  East 
:rican  Safari  great.  Adding  them  after  you  get 
ere  is  inefficient  and  expensive. 

aat  are  the  arrangements  for  ground  trans¬ 
lation? 

Volkswagen  minibuses  with  roof  hatches  for 
iwing  and  photographing  game,  are  commonly 
ad.  They  are  built  for  seven  passengers  and  a 


driver.  Tour  operators  who  think  mainly  of  price 
and  profit  put  a  passenger  in  every  seat.  Tour 
operators  who  care  what  happens  to  the  cus¬ 
tomer  leave  one  or  two  seats  vacant.  Of  course, 
this  adds  to  expense  and  reduces  profit.  But  an 
uncrowded  car  makes  a  whale  of  a  difference  to 
the  occupants. 

6.  What  kind  of  leadership  will  be  provided? 

An  expert  on  East  Africa  in  every  car  would 
be  ideal,  but  prohibitively  expensive.  Much  less 
so  but  fully  adequate  are  the  English-speaking 
African  driver-guides  who  over  the  years  have 
proved  themselves  competent  and  likeable,  with 
an  amazing  ability  to  spot  game  where  a  tourist's 
eye  can  see  nothing  but  bush.  Quality  conscious 
tour  operators  attract  the  best  driver-guides. 

7.  Does  the  tour  operator  give  pre-flight  informa¬ 
tion  on  passports,  visas,  health  regulations, 
clothing  and  equipment,  preparatory  reading, 
etc.,  well  in  advance  of  departure  dates? 

Clothing  tips  are  essential.  For  example: 
typical  East  African  tours  stay  within  five 
degrees  of  the  Equator,  yet,  in  some  places, 
nights  can  be  downright  chilly.  The  tour  opera¬ 
tor  who  can  supply  you  with  packaged  answers 
to  the  questions  people  ask  will  make  an 
otherwise  difficult  job  very  easy. 

8.  Check  the  timing  of  the  tour  against  the  East 
African  seasons  which  are  markedly  different. 

The  long  heavy  rains  fall  as  a  rule  throughout 
the  month  of  May— sometimes  starting  a  little 
earlier  or  a  little  later.  During  this  period, 
unsurfaced  roads,  of  which  there  are  many, 
become  impassable.  So  steer  clear  of  any  tour 
offered  from  late  April  through  May.  The  short 
rains,  which  come  in  December,  fall  mostly  at 
night  and  do  not  interfere  with  travel;  in  fact, 
they  offer  the  tourist  a  special  pleasure— a  carpet 
of  wildflowers  in  the  bush. 

If  you  select  an  East  African  group  tour  with 
these  pointers  in  mind,  you  will  be  giving  your 
members  a  never-to-be-forgotten  experience. 
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he  Skating  urithM^ 

®creation  Pr°9r  flooring 


"The  Eest 
°In 


^Family' 

Entertainment 


performing  in  over 
sixty  cities  throughout 
the  year  in  the  U.S.  &  Canada. 


' Ice  Skating 
‘Is  c Fof  ‘You 


An  Ice  Capades  Chalet  is  a 
friendly  place  to  enjoy  the  fun 
and  pleasures  of  ice  skating  your¬ 
self  or  with  family  and  friends. 


SLICK  adds  a  new  dimension  to  sports  and  recreation 
programs  because  you  can  actually  "ice-skate"  on  this 
revolutionary  new  surface.  And  there's  no  sacrifice  in  floor 
space  because  a  SLICK  floor  can  also  be  used  for  indoor 
games,  dancing,  or  any  normal  use,  providing  unlimited 
opportunities  for  a  flexible  program  of  recreation. 


A  MOUNT  WILSON 
k  SKYLINE  PARK 


VINYL  PLASTICS 1 -c 


3 1  23  S.  9th  ST..  SHEBOYGAN.  WIS.  53081  -  PHONE  4 1 4-458-4664 


when  in  Southern  California  visit 
this  scenic,  mile-high  family  park. 


FOR  INFORMATION  about  Special  NIRA  Group  Rates 
for  any  of  the  above  CONTACT :  Liz  Osburn,  Ice  Capades 
6121  Santa  Monica  Blvd.  Hollywood,  CA  90038 
Tele  (213)  469-1912 


A  CLUB  SAFARI  TO  EAST  AFRICA  For  your  members  exclusively 

WHY  EAST  AFRICA?  Ask  around.  You'll  find  that  many  people  are  waiting  for  a 


WHY  CLUB  TOURS? 
WHEH  CAN  WE  GO? 
WHAT  DO  WE  SEE? 


Ask  around.  You'll  find  that  many  people  are  waiting  for  a 
chance  to  go. 

Because  we  specialize  in  group  tours  to  East  Africa. 

(And,  we're  proud  of  the  success  we've  earned.) 

Any  Saturday  night  from  New  York.  You  choose  the  date.  You 
return  on  Sunday,  two  weeks  later. 

Both  Kenya  &  Tanzania:  Nairobi,  Tsavo  National  Park,  Indian 
Ocean,  Arusha,  Ngurdoto  Crater,  Amboseli  Game  Reserve 
dominated  by  Mount  Kilimanjaro,  the  Great  Rift  Valley,  Lake 
Nakuru  National  Park,  Mount  Kenya  National  Park.  All  teaming 
with  wildlife  and  sparsely  populated  with  primitive  tribes. 


WHAT  DOES  IT  COST  AND  WHAT  DO  WE  GET  FOR  OUR  MONEY? 


WHAT  DO  I  DO  NOW? 
•f-ft  CLUB  TOU 


For  $1090  you  can  get:  Roundtrip  New  York— Nairobi  on 
SABENA  Airlines;  rooms  with  bath  (except  at  one  game  lodge); 
meals;  ground  transportation  in  specially  designed  Volkswagen 
minibuses;  services  of  selected  African  driver-guides. 

For  full  particulars,  write,  or  phone  collect, 


Mr.  Brian  King 


j  jj rji  0  JJH  $  INC  25  WEST  43rd  STREET  *  NEW  Y0RK'  N,Y' 10036  * (212)  354’1480 


>rial, 
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the  physical  fitness  and  individual  develop- 
lt." 

\n  area  seriously  affected  by  the  energy  crisis  is 
'el.  Long  distance  travel  by  car  on  weekends 
be  curtailed,  for  the  most  part,  and  other 
ns  of  recreation  to  fill  that  void  must  be 
sred  such  as  group  charter  travel  through 
tmercial  transportation  companies  air,  bus, 
n  or  ship. 

\  positive  aspect  of  the  energy  crisis  will  be  its 
set  on  airline  travel.  If  there  is  so  little  fuel 
liable  that  the  airlines  have  to  re-arrange  their 
>rities,  then  group  travel  on  charter  flights 
ht  prove  to  be  an  economic  saver.  This  will 
ig  more  revenue  to  the  airlines  because  the 
ines  and  hotels  will  be  assured  of  full  comple- 
its  of  people.  With  this  in  mind,  all  airlines, 
els,  amusement  parks  and  related  businesses 
aid  encourage  travel  in  groups,  which  will  not 
t  save  fuel,  but  could  mean  a  reduced  group 

vn  effort  to  conserve  energy  on  the  part  of 
;e  in  the  field  of  industrial  recreation  should  be 


made.  However,  a  bill  allowing  for  sweeping 
restrictions  on  recreation  will  have  serious  ramifica¬ 
tions.  Our  only  recourse  at  this  point  is  action. 
NIRA  President  Edward  M.  Bruno  urges  NIRA 
members  to  send  letters  and  telegrams  to  their 
Congressmen  and  to  the  President  pointing  out  the 
importance  of  recreation  in  the  lives  of  American 
workers  today. 

Associate  Profiles, 

Continued  from  page  23 

programs  provide  full  activity  for  wives  and  fam¬ 
ilies  while  the  men  are  in  session." 

Through  this  sales  approach,  NCL  strives  to  keep 
its  three  ships— M/S  Starward,  M/S  Skyward  and 
M/S  Southward— near  capacity  throughout  the 
year. 

Each  offers  a  separate  itinerary.  M/S  Starward 
goes  on  seven-day  cruises  to  Port-au-Prince,  Port 
Antonio,  Montego  Bay  and  Nassau;  M/S  Skyward 
has  a  week-long  run  to  Cap  Haitien,  San  Juan,  St. 
Thomas  and  Nassau.  Ten  ports  in  14  days  are  on 
the  winter  schedule  of  M/S  Southward  including 
Curacao,  Caracas  (La  Guaira),  Grenada,  Barbados, 
Martinique,  St.  Maarten,  San  Juan,  St.  Thomas, 
Puerto  Plata  and  Nassau. 


Knickerbocker  Travel,  servicing  MEMBERS  OF  N.I.R.A., 
is  organizing  charters  for  groups  of  40  or  more  for  members  of  the  various  Recreation  committees. 


10TTEST  TROPICAL  VACATION  PACKAGES 


N  WINTER’S  HIGH  SEASON! 


iJeek  GRAND  BAHAMAS 

it  West  End’s  renowned  GRAND  BAHAMA  HOTEL  &  COUNTRY  CLUB 
with  transportation  via  PAN  AM  BOEING  707  JETS 


RNY  FLIGHTS  ALREADY  SOLD  OUT!  IMMEDIATE  ACTION  IS  ADVISABLE! 


for  affinity  and  single  entity 
groups  of  as  little  as  40 


ALL  THIS  INCLUDED  IN  THIS  PACKAGE: 

•  Roundtrip  air  from  New  York  via  179-seater 
PAN  AM  707  jet 

•  Air  conditioned  room  with  private  bathroom,  TV 

•  Transfers  and  baggage  handling 

•  Rum  Swizzle  Welcome  Party 

•  Cocktail  Dance  Party  at  hotel’s  Paddlewheeler 

•  Unlimited  green  fees  at  hotel’s  27-hole  golf  course 

•  Complimentary  tennis,  6  new  clay  courts 

•  Varied  tournaments  with  trophies 

•  Services  of  Knickerbocker  representative  at  hotel 
NOTE:  $10  supplement  on  all  February  Weekend  Departures. 

Air  fares  from  other  cities  on  request. 

Optional  meal  plan  available  on  request. 


KNICKERBOCKER  TRAVEL  SERVICE,  Inc. 

bl  BROADWAY  •  NEW  YORK,  N.Y.  10036  •  (212)  868-3700  SHOLA  LEWIS,  SALES  DIRECTOR 
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new  products 


1.  new  material 
for  signs 

KAL-LITE  is  an  excellent  ma¬ 
terial  to  be  used  for  signs,  made 
of  a  high-grade,  fiberglass  re¬ 
inforced  plastic  material  that  can 
withstand  erratic  changes  in  tem¬ 
perature  and  physical  shocks. 

Normally  supplied  in  a  trans¬ 
lucent  white  color,  there  are 
other  colors  available  as  "stan¬ 
dard." 

KAL-LITE  has  a  high  degree 
of  reflection  from  its  surface,  yet 
the  fiberglass  reinforcement  dif¬ 
fuses  the  reflected  light  to  the 
extent  that  there  is  no  glare  from 
the  surface. 

Painting  is  easy  with  any  of 
the  regular  paints  available.  And 
the  KAL-LITE  sheet  is  easy  and 
fast  to  install  using  glue,  nails  or 
screws  and  the  same  tools  re¬ 
quired  to  install  any  wood  panel. 

2.  family  outdoor 
yard  games 

These  new  family  outdoor 
yard  games  have  been  introduced 
representing  game  concepts  and 
components  never  before  avail¬ 
able  on  the  market. 

The  Bola-Rang  incorporates  a 
plastic  boomerang  shaped  throw¬ 
ing  device  which  snags  a  standing 
rope  target  to  score. 

Wicket-Ball  uses  a  patented 
swinging  gate  wicket  as  a  target. 
The  wickets  are  set  up  like  bowl¬ 
ing  pins  and  croquet  type  balls 
are  rolled  through  the  wickets  to 
score. 

Bola-Ball  is  an  exciting  throw¬ 


ing  game  in  which  two  rubber 
balls  connected  by  a  plastic  rope 
are  thrown  at  and  wrapped 
around  a  stake  to  score.  The 
throwing  device  was  developed 
from  the  South  American  gaucho 
lasso  called  a  Bolo. 


3.  disposable  item 
for  the  camper 

Travel  in  ease  and  "throw 
away  style"  with  Travel  Ease,  a 
line  of  travel/camping  dis¬ 
posables.  All  of  the  "fabric-like" 
necessities  are  100  ;per  cent  ray¬ 
on  and  include  sheets  and  pillow¬ 
cases,  table  cloths,  dish  towels, 
cloths,  bath  and  face  towels, 
swim  trunks  and  suits  and  beach 
smocks. 

Also  introduced  are  Travel—  • 
Ease  weekender  sets  composed 
of  disposable  sleep  and  cook 
items  for  the  traveler  or  camper 
who  takes  periodic  trips.  And  as 
part  of  the  Travel-Ease  line,  is  a 
Dispo-A-Grill,  a  disposable  bar- 
beque  grill  complete  with  char¬ 
coal-ready  to  light. 


4.  aluminum 
backboard 

A  durable,  maintenance 
casting  aluminum  backl 
with  a  lifetime  guarantee  is 
available  when  used  with  ; 
of  permanent  and  portable 
door  basketball  backstops 
new  official-size  backboarc 
not  rust,  splinter  or  shatter 
never  needs  painting. 

It  has  a  smooth,  flat  and 
rebound  surface  that  is  fr 
holes,  protruding  hardware 
dirt  and  mar  resistant.  It  is 
dally  recommended  for 
tended  outdoor  exposure  ' 
atmospheric  corrosion  can 
problem. 

5.  racquet 
stringer 

Tennis  buffs  may  now 
their  racquets  with  no  eff 
all  with  this  new  easy  t 
racquet  stringer. 
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RM,  Decembl 


‘he  stringer  has  been  designed 
professional,  school  and 
ie  use,  and  has  been  field 
ed  for  two  years  by  amateurs 
professional  tennis  players. 


floodlights 
for  lighting 
area-sports 

-leavy  duty  Magnuliter  series 
>d  lights  are  designed  for  ef- 
;nt  performance,  easy  instal- 
)n  and  maintenance  in  a  vari- 
of  sports  and  area  lighting 
lications. 

he  floodlights  can  be  used  to 
ninate  ball  parks,  tennis 
'ts,  recreation  areas,  parking 
and  building  facades, 
hey  are  available  in  a  variety 
vide  beam  applications  using 
broad  range  of  efficient  HDL 
:s  sources,  mercury,  metal 
Je  and  high  pressure  sodium. 


7.  locks  for 
sporting  guns 

A  unique  way  to  protect  your 
guns  from  theft  or  damage  is  to 
use  a  vertical,  horizontal  and  box 
type  gun  lock. 

Complete  units  are  now  avail¬ 
able  which  are  easy  to  install  and 
adjust  to  accommodate  shotguns, 
rifles  and  carbines. 

The  locks  operate  electrically 
(6  or  12  volt  ignition  system)  or 
with  a  key,  and  the  locks  may  be 
mounted  on  front  or  back  seat, 
in  the  trunk  or  on  the  dash  panel 
of  any  vehicle. 

8.  “cordless 
conversation” 

A  "hands  free"  telephone  has 
been  introduced  which  features  a 
major  improvement  in  sound  fi¬ 
delity. 

The  Speakerphone  has  been 
designed  for  installation  on  any 
telephone  line,  with  standard  tel¬ 


ephones  or  with  key  sets.  It  is 
perfect  for  normal  two-way  and 
group  conversations. 

Ideal  for  the  office,  the  phone 
frees  hands  for  writing  memos, 
going  through  price  sheets,  cata¬ 
logs,  files  and  so  forth. 

It  is  simple  to  install,  is  low  in 
cost  and  attractive  in  design. 


new  products  R/M  12/73 


QJ  Please  send  more  information  on  the  new  products  circled  below. 

1  2  3  4  5  6  7 

8 


□  Please  enroll  me  as  a  new  subscriber  to  R/M.  (One  year— $5;  two  years— $8;  three 
years -$  10) 

|  I  Please  send  more  information  on  NIRA  membership  (specify  'company’,  ’associate’, 

1 — 1  'individual'  or  student’). 

Name _ 

Company _ 

Add  ress _ 

City _ State _ Zip _ 

SEND  COUPON  IN  ENVELOPE  TO: 

Michael  C.  Luckenbach,  National  Sales  Director,  NIRA,  20  N.  Wacker  Dr.,  Chicago,  II.  60606 


December,  1973 
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STUDIOS 

more  than 
just  a  tour 


Worlds 

Largest 

Movie 

Studio 

V _ J 


★★★ 


The  Amphitheatre 


Ski 
and 

Winter 

Fun 


Yosemite 


Recreation 

Directors 

Learn  how  your  employees 
can  enjoy  these,  and  more,  at 
great  discounts  by  joining 
Universal  Studios  Fan  Club. 

NO  MEMBERSHIP  FEES! 
Inquire  Now! 

Write  to:  Universal  Studios  Tour 
Producers'  Club 
RO.  Box  8620 

Universal  City,  California  91608 
(213)985-4321,  Ext.  1480 


continued  from  page  60 

wherever  you  go,  hospitality  so 
rare  in  today's  world. 

In  West  Africa  the:  traveler  may 
see  the  ancient  castles  dating  back 
to  Columbus,  along  the  Ghanian 
coast;  the  village  on  stilts  in  the 
middle  of  a  lake  (where  villagers 
seldom  tread  on  dry  land)  at 
Ganvie  in  Kahomey,  and  the  is¬ 
land  of  Goree  in  Senegal.  You  can 
stay  in  surprisingly  modern,  luxur¬ 
ious  hotels  such  as  Abidjan  on  the 
Ivory  Coast. 

In  selecting  a  local  hotel,  there 
is  always  a  tendency  to  be  cau¬ 
tious.  Where  there  is  a  choice,  a 
local  hotel  is  often  the  only  place 
to  stay  on  a  budget.  Generally 
speaking,  depending  on  the  are^, 
visited,  bed  and  breakfast  can  cost 
about  $15  per  night  (with  bath  or 
shower).  Meals  can  ;be  extremely 
cheap  if  the  table  d'hote  menu  is 
used.  Many  African  hotels  offer 
buffet  style  luncheons  where  you 
can  eat  your  fill  at  a  moderate 
cost. 

Africa  is  a  big  subject  and  an 
enormous  continent— three  and 
one-half  times  the  size  of  the 
continental  U.S.  It  is  a  subject 
which  cannot  be  described  in  de¬ 
tail  in  an  article  such  as  this,  but  is 
a  place  where  everyone  should  see 
and  can  afford  to  see  for  them¬ 
selves. 
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RECOGNITION  AWARDS  fij 

TROPHIES— PLAQUES— EMBLEMS— HOLLOWARE— RIBBONS— NOVELTIES 

"If  it’s  an  award  —  We  have  it." 

•  Custom  Designs  our  Specialty 

•  Prompt  Delivery 

•  Quantity  Discounts 

•  Quality— Service— Satisfaction 

•  Our  Service  is  Hard  to  Beat 


Official  Supplier  to  NIRA 


Phone:  (312)  782-2317 
32  W.  Randolph  St.,  Chicago,  ill.  60601 


A  tradition  of  public  service 

A  fund  raising  record  (more  than  $13  million  earned  by 
sponsoring  groups  just  last  year) 

An  experienced  sales  staff  of  more  than  200  field  men  and  women 

A  variety  of  products  for  fund  raising 
Great  profit  potential  and  immediate  results 


, .  *  unequalled  by  any  other  company* 


t  fill  out  and  mail  the  attached  postage  paid  card  for  an  appoint- 
int  for  a  personal  call  from  a  QSP  representative.  No  obligation 
course. 

If  facing  inquiry  card  is  missing:  Call  collect  or  write  to:  Mr.  Waiter  Mills 

QSP. 

P.O.  Box  301,  Pleasantville,  New  York  10570 
Phone:  (914)  769-7000 


Technicolor  would  like  to  take  this  opportunity 
to  thank  all  our  new  friends  in  NIRA  for  their  overwhelming 
interest  in  our  programs. 

We  wish  you  a  pleasant  holiday  season 
and  look  forward  to  another  year 
of  continued  success. 


